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Convention Needs a ‘TV Format’: 
Webs Appraise Coverage, Ratings 


By GEORGE ROSEN 


Chicago, July 15. 
Policy makers hnone the TV 
networks are engaged this week in 
some fast and furious “between 
conventions” reappraising of the 
debits and credits emerging from 
video’s contribution to public en- 
lightenment, in its unprecedented 
coverage of last week’s Republi- 
can convention in Chicago. 

Out of the Chi Amphitheatre ex- 
tiement attending Eisenhower- 
Taft slugfest and nomination of 
Gen. Dwight D, Eisenhower as the 
GOP standard bearer;-emerged a 
TV whose impact on the American 
populace as a molder of public 
opinion is now beyond question. 
Astute strategists within the politi- 
t0 fraternity concede this as per- 
haps the No. 1 revelation of last 
week's Chi fiesta. 

That TV, perhaps more than any 
other factor, was responsible for 
treating a pro-Eisenhower senti- 
Ment among convention delegates’ 
tonstituents back home, was re- 
fected in the thousands of 
telegrams inundating Western 
Union at convention headquarters 
throughout the week, and virtually 
all of one tone—revealing a sym- 

(Continued on page 127) 


England, France Bridged 
For First Time Via TV; 
Cues All-Europe Link 


os London, July 15. 
5 Television has bridged the Eng- 
sh channel. After, shaky start 
in which a thunderstorm washed 
out a tour of the city, Londoners 
received their first direct cabaret 
Program from the Eiffel Tower in 
canis The show itself was far from 
spectacular, but the quality of re- 
wuction, once atmospheric in- 
erence subsided, reached an 
pressive standard. 
ookup was the first of a week’s 
. 0-French programs and fol- 
~ the tests made by BBC and 
nch TV engineers earlier in 


he year, 
Ceived by 


viewers, and to the former it 
a on the local 819 line system, 


The program was re- 
French as well as Brit- 


@ for BBC reception it was 
Prk, to 425 lines. In the late 
oo a constant standard of 
fee ay Was achieved, with only 
Unfort ents of picture distortion. 
Coe’, despite the name 
Ontinued on page 14) 
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What, No Popcorn? 


Cincinnati, July 15. 

A moviethon from sundown 
Saturday (13) to sunrise Sun- 
day at the Acme drive-in, be- 
tween Cincinnati and Hamil- 
ton, O., set a bargain high for 
this area. 

Jackpot package included 
seven features and a starter of 
cartoon subjects, with no re- 
peats. 











TV Viewing In 


| 


Sharp Tumble @="=:"eyienc~ Jessel for Coke TV 


sharp tumble this summer, attribut- | 
ed partly to the traditional out-of- 
home activities of the public during 
the dogdays, but also to the lack of 
programming strong enough quali- 
tatively to hold viewers at their re- 
ceivers. Average sets in use dur- 
ing July, according to the Trendex 
rating service and based on the 
10 multiple-station markets sur- 
veyed by Trendex, is 27.5, as com- 
pared with the 34.5 figure for June. 

Because of the dip in viewing, 
average ratings for the current pe- 
riod (July 1-7) also showed a de- 
cline. For the first time since last 
season, the highest-rated program 
was below a 30, and the bottom of 
the Top 10 shows resembled ratings 
usually associated with radio. Re- 
publican convention coverage was 
the only event to crack the higher 

(Continued on Page 123) 


Todd’s Outdoor ‘Venice’ 
May Be Ist Legiter Set 
For Theatre Television 


Mike Todd’s outdoor spectacle, 
“Night in Venice,” currently play- 
ing at the Marine Stadium, Jones 
Beach State Park, N. Y., may be 
the first legit presentation to be 
picked up for theatre television. 
Todd, who is now on the Coast, 
has huddled with Nathan L. Hal- 





| comparison 


| 
| 


ho B 


PUT VIDPIX BIZ 
ALSO UP do% 


By BERT BRILLER 


How big is vidpix? 

To what extent is the trend 
toward film-for-tele cutting into 
networking by cable and micro-re- 
lay? 

The answers are indicated by the 
accompanying charts. TV films on 





the networks and on the national | 


spot circuit have grown in ihe past 
year from 12 hours of program- 
ming weekly to 18 hours 2 week, 
as of May this year. That's a heal- 
thy 50% boost, a harbinger of 
more to come. 

May was chosen as the basis of 
because the 
shows had not yet taken their sum- 
mer hiatus. In the pas?two mouths, 


weather replacements for 
Against Crime” on CBS-TV, being 
spelled by “The Hunter”) are in 
the reel category. Further strength- 
ening the film trend, several 
shows now skedded for fall starts 
(e. g. “Adventures of Ozzie and 
Harriet” on ABC-TV for Hotpoint) 
will be on spools. 

Whether sponsors will desert the 
networks to bicycle their shows-in- 
a-can from station to station on a 
national spot basis, choosing their 

(Continued on page 57) 


Truman to Bow As 


TV Panel Guest 


President Truman makes his bow | 
as a television panel guest July 30, 
when he takes over as sole panelist 
on Theodore Granik’s “Youth 
Wants to Know” via NBC-TV. 

That’s the day on which 96 kids, 
selected from each state in the 
union, take over to run the U. S. 





major | 


some | 
Television viewing has taken a| live shows (such as Camel’s “Man | Jessel 
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Cleffers Wage War on ASCAP’s 


| New Writer Distribution System 


* Hopes for peace in the cleffer 
|ranks of the American Society of 
Ike Saves ‘Ike’ | Composers, Authors & Publishers 
Los Angeles, July 15. | were blown away last week in a 
Nomination of General Eisen- | storm of protest against the new 
hower saved a rewriting job on | writer distribution system sched- 
the score of “Call Me Madam,” uled to go into operation next 


currently playing at the Phil- | October. Although traditional dis- 
harmonic. : 


| sidents, such as Pinky Herman, 
If Senator Taft had been 


; or ft 0 | have been won over to the plan, 
nominated, “I Like Ike” would | other writers have announced they 
have been dropped and a new 


| will fight it tooth and nail. 
number substituted. 


Toastmaster Gen] 














focuses on the new availability 
category which will form the basis 
of 30% of the writers’ melon. Ac- 
cording to the proponents of the 
scheme, the reestablishment of the 
availability category will furnish a 
cushion against too rapi eclines 
in income. 7 


The opponents, however; declare 
A deal 


is cooking for George | that it will penalize the active writ- 
to play himself in a TV ers. They contend that promotions, 
series for Coca-Cola as toast-| as well as~ demotions, will be 
master, an avocation which has | slowed down by the cushioning 
earned for the producer-author- | process under which availability 
comedian the billing of ‘“Toast- | cannot be reduced for five-year pe- 
master-General of the U.S.” As host | riods but can go up only 40% of 


of the “Coca-Cola Banquet Table,” | (Continued on page i27) 


Jessel would be honoring this or am 
that personality identified with the 
soft-drink, ranging from James A. Now You'll Hear, Not 
Read, the Latest Novel; 
Col’s Name Author Deal 


Farley, prez of C-C’s export cor- 
poration (who would be the kickoff 
Stockholm, July 8. 
Goddard Lieberson, Columbia 


guest), to sundry community ac- 

tivities, oldest employees, and the 
Records vice-prexy, is mapping <a 
major long-play project in which 


like. 

| Wally Jordan of the William 

|Morris Agency is working it out. 

| Coke likes it because the Jessel 

|“banquet table” idea. lends itself 
the works of several top novelists 
will be narrated on disks. Lieber- 
son is leaving Stockholm for Paris 
shortly to confer with Somerset 

Maugham whose stories will prob- 


ito two major aspects: 1, the 
“honor” guest is always the com- 

ably tee off the series. Maugham 
will be the narrator. 


(Continued on page 14) 
Lieberson plans to continue the 


Mpls. House Hawkshaw | 
series with works by John Stein- 











Had No Sense o’ Humor, 
Arrests J. Ray, Morton beck, Aldous Huxley and others. 


| ili > 
Minneapolis, July 15. | William Faulkner, U. S. Nobel 








pern for Halpern’s Theatre Net- 


work TV to handle the deal for | 


theatres, and the two of them are 
shooting for a late summer date. 

Plans are still in the talking | 

(Continued on Page 123) 


| around the upcoming campaign. 





Senate. As guest on “Youth,” Sob singer Johnnie Ray and 
President Truman has agreed to| comedian Garry Morton spent an 
form the target for any and all| hour in the hoosegow here in the 
questions shot to him by the teen- ‘early morning following the con- 
age “Senators,” who will form the | clusion of their Radio City theatre 
studio audience for that day. engagement. They were arrested 
Truman, of course, has often) on complaint of the Hotel Radisson 
spoken before the TV cameras, but | house detective, Ray Williamson, 
he has never before guested on a| who charged them with disorderly 
regularly-scheduled program. Since | conduct. Both had been living at 
the Democratic national convention | the hotel during their stay here. 
will have been completed by that | The disturbance ensued after 
time, it’s expected that the ques-| Morton resented an ‘order from 
tions to the President will centre | Williamson, The pair then con- 
(Continued on Page 123) 





Prize winner, has already been ap- 
proached, but preferred not to be 
represented, according to Lieber- 
son. 


The Col exec is also bringing 
back to the U. S. a flock of long- 
hair works by such modern Swed- 
ish composers as Hilding Rosen- 
berg, Dag Wiren, Lars Erik Lars- 
‘son ands Gosta Nystroem, Colum- 
bia has plans to cut these works in 
ithe U. S. Lieberson has also been 
| looking for old Swedish folk tunes 
‘for an album im the company’s 
| international music series. 
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Isloo Inflation Item: Alaska Cafes 
Shell Out Up to $500 Per Stripper 


By MARY FRAZER 
Anchorage, July 15. 
Show biz is the new Alaskan 
bonanza. Hot spots in numbers far 
out of proportion to the official 
population figures are making 
Anchorage, Fairbanks, Nome and 


other towns near new military | 


bases and the Government’s billion 
dollar construction projects into 
North America’s newest Gay White 
Ways. 

New Northwest Frontier boni- 
faces pack ’em in nightly. And 
if all aren’t striking it rich, it’s 
not because plenty isn’t being 
shelled out to see their shows. The 


terrific talent tariff, plus living | 


and operations costs upped way 
beyond even the most expensive 
stateside cities, take a big hunk 
out of the potential paydirt. 

“The U. S. paid $7,200,000 for 
the whole Territory of Alaska 
when they bought it from Russia 
in 1867,” an Anchorage pub keep- 
er said. “I figure we're paying 
that much a year now to get acts 
up here!” 


In addition to fees double and 


more what they’d get in the States, 
it’s standard procedure to pay 
round-trip plane fares to name 
acts. plus first class room and 
board during their sojourns in the 
boom towns. 

Donald Novis, who just finished 
a turn in the Aleutian Gardens, 
one of Anchorage’s more conserva- 
tive niteries, wouldn’t tell this 
muggess his weekly take. He 
simply said, “You wouldn’t believe 
it. All this and living costs, too.” 

Strips and Songs 

Anchorage’s gaudy bistros are 
typical of what ciicks with the 
citizenry in the flourishing Far 
North. This 11,000 population 
(official figures) community has 
127 bars, niteries and joints with- 
in its limits, 178 more in the im- 
mediate environs. About 90% of 
them specialize either in strippers 
and burleycue comedians, or songs- 
ters who dish out American corn 
plus Yukon style “Western” bal- 
lads. “Belle of the Yukon” is the 
going fave. 

Only exceptions are the half 
dozen class spots which cater to 
the compafatively few couples out 
on the town. These include the 
Aleutian Gardens; the Last 
Chance, which offers three stand- 
ard acts, usually a ballroom dance 
team, singing emcee and specialty 
hoofer; the Seven Seas, which did 
SRO biz with Guli-Guli’s magic; 
and Forest Country Club, a strictly 
commercial, non-membership spot 


patronized by the town’s elite,| 


which has a dance orch only. 

By and large, patronage at the 
rest of the niteries and bars is 
lopsidedly stag, in keeping with 


+ 


the actual population. Estimates | 
run from 10 men to every women | 
in the boom area to 50 men to 
every eligible distaffer. 
Hence the management at such 
(Continued on Page 124) 





Pix ‘Incidental’ in Sept. 
L. A. Red Hearings’ 





| Rev. Gatemouth’s Disks 


Rev. Drew (Gatemouth) Moore, 
a Birmingham revivalist preacher, 
has been inked by Decca for a 
series of religioso etchings. 

Moore was a blues singer down 
south before becoming a preacher. 


Bob Hope Explains 
TV Telethon’s Long 
Pledges, Short Coin 


Chicago, July 15. 

Bob Hope last week frankly vol- 
unteered that he and Bing Crosby 
had erred in their handling of the 
|recent Hollywood telethon to raise 
leoin for the American Olympic 
team. That’s the reason, he ex- 
plained, why of $1,002,000 pledged, 
only $300,000 has been received 
so far. 


The comedian, who was here to | 
cover the Republican - convention 
for NBC, said that he and Crosby 
were so buoyant at the returns 
coming in on the telethon that they | 
were announcing them in full. But | 
since only $650,000 was needed to 
send the Olympic team abroad and | 
$350,000 more than that was) 
pledged, many of those volunteer- | 
ing coin didn’t send it in, figuring 
more than enough was already on 
hand, Hope explained. 


He refused to agree with a large | 
segment. of show biz that feels that | 
the marathon tele shows to raise | 
charity funds have hit the point of 
diminishing returns. Likewise, 
|Hope diagreed with the idea that 
there are an excessive number of 
pledges made by phonies and pub- | 
licity-seekers who, once their name | 
(Continued on page 14) 


McCRARY’S POST-IKE | 
N. Y. PRESS LUNCHEON 


Important part that show busi- 
ness played in booming Dwight D. 
Eisenhower to the Republican 
Presidential nomination will be 
kicked around at a meet of syndi- 
cated columnists and_ television 
writers called for today (Wed.) by 
Tex McCrary, one of Eisenhower's 
chief show. biz backers. 

Meet, described as not a press 
conference but a huddle designed 
|to provide background information 
}on the siutation, will be at the 21 
| Club, N. Y. It’s pointed out that 
among the columnists invited are 
; some who lambasted McCrary and 
‘his group for the initial Eisen- 
hower rally televised some months 
ago from Madison Square Garden, 
N. Y. Critics blamed the group for 
their alleged failure to combine 
TV showmanship in the correct 











/ proportion with politics. As_a re- 


sult, it’s figured that McCrary 
hopes to set the record straight at 
today’s meet. 


One of the topics on the agenda 














JACK SHAINDLIN 
Musical Director of 
Louis de Rochement’s 

“Walk East on Beacon” 








Danny Kaye's Brit. Tour 
SRO in Makeshift Halls; 
30 Shows Draw 80,000 


By GORDON IRVING 


Dundee, Scotland, July 8. 
Danny Kaye is notching up SRO 





Washington, July 15. 

House Un-American Activities 
Committee will go ahead with 
hearings in Los Angeles on Sept. 
29 as planned, committee sources 
disclosed yesterday (Mon.). 

Inquiry will be devoted largely 
to Communist operations in vital 
defense plants, it was said, with 
only incidental testimony bearing 
on the picture industry. Hearings 
are expected to last several weeks. 


reportedly will be McCrary’s nota- 
tion that Gov. Sherman P. Adams 
of New Hampshire has been tapped 
by Eisenhower to manage his cam- 
paign. Adams, it’s pointed out, 
relied heavily on show biz person- 
alities to boost Eisenhower during 
his state’s primary elections sev- 
eral months ago. It’s also noted 
that the Texas delegation voting 
‘for Ike made its first showing at 
‘that Garden rally. 
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biz on a twice-nightly concert tour 
of one and two-night stands, play- 
ing nine British key centres of 
population. It’s the first time a 
visiting U. S. star has tried out the 
arduous two-shows-a-night  tech- 
nique, with railroad journeys of 
several hundred miles sandwiched 
in between. 

No British stars have attempted 
a similar twice-nightly tour in halls 
seating from 2,000 to 3,000. 

Despite heatwave weather at 
various locations, and the fact that 
many citizens are away from home 
vacationing at the seaside, Kaye is 
cieaning up solidly on the tour, 
in which he’s backed by a strong 
company. He does largely the 
same act that he offered on his 
vaude stints at the London Palla- 
dium and Glasgow Empire, but this 
time he’s playing in provincial 
areas where stubholders’ didn’t 
have a chance to see him pre- 


| viously. 


Kaye is giving his huge audi- 


fences full va%e for their coin, 


which is hard to come by right now 
among ordinary British folk. At 
second house here, in the 3000-seat 
Caird Hall, he entertained for an 
hour and 25 minutes, taking final 
bow at 11:20 p.m. 

The technique is different from 
that in normal vaude halls, Kaye 
told the writer. 

“Halls are mainly city halls nor- 
mally used for political speeches 
and civic events, and aren’t built 
for vaude performers,” he _ said. 
“Lighting isn’t made for _ per- 
“formers, and beats dewn in one 
huge glare. 

“F’rinstance, in “Candy Kisses,’ 
you need a soft spot on to the face 
from back of the hall, but you can’t 

(Continued on page 124) 


VFW Cites Bob Hope 


Washington, July 15. 
Bob Hope has been awarded the 
first annual Al Jolson citation by 
the Veterans of Foreign Wars for 
| his “outstanding and commendable 
record” in entertaining American 
troops and hospitalized veterans. 
Award will be conferred at VFW 
| National Encampment Aug. 3-8 in 


ke A 
Bing Beats Out Bob 


Washington, July 15. 

In the race to get into TV 
first, Bing Crosby has beaten 
out Bob Hope. The crooner 
Was a 47° interest in a com- 
pany (KXLY-TV, Inc.) in Spo- 
kane, which was issued a sta- 
tion construction permit last 
|} week by the FCC. Hope has 
| a substantial interest in Metro- 
politan Television Co., whose 
application for TV in Denver 
was designated for hearing be- 
cause of competition for the 
specified channel. 

Which means that Crosby 
can be singing on his own TV 
outlet, while Hope is sweating 
it out to beat the opposition to 
his Denver bid. However, Hope 
will probably have his own 50 
kw radio station before Cros- 
by’s Spokane TV outlet is on 
the air. Metropolitan’s recent 
purchase of KOA in Denver is 
awaiting FCC approval. 




















speare never quite envisoned 


Follies of early July, 1952. 


action. 


leisure hours. 
to overlook that phase now 
chosen. 





Libby Holman Doli: 5 


London Concert Dates 


London, July 15. 
Libby Holman arrived in London 


dates at the Lyric, Hammersmith, 
under management of H. M. Ten- 
nent. She was accompanied by her 
pianist-composer, Gerald Cook. 

Miss Holman has been signed for 
five concerts, July 22-25. It’s un- 
likely she’ll fill any other dates dur- 
ing her stay in Britain. 





Salzburg ‘Everyman’ Snag 
Due to Commie Casting; 


U.S. Press Get Tix Brus 


Vienna, July 8. 


F It is a certainty that the Democratic convention ny 
will improve on the GOPolitico show, just as the fir 
convention made the 1948 video pickups from Philade); 
vention Hall look like a No. 2 road company of “Blossom Time.” 


Television’s impact makes almost any public event 
newspaper. Each successive event proves that. One w Shake. 


now a stage because of television. The manner in which 
all actors has never been so clearly defined as in the Gop 
The candid camera shots of Pp; 


TV showmanship no longer is confined to actors. 
players and participants in the one big show of life. 
the 20th century miracle which brings it right into our homes, 
in sharp focus, and let the values fall where they may. 


yesterday (Mon.) to fill concert | 


Wednesday, July 16, 1952 
ae 


TV for President! 


While television may well elect our next President, py p 
haps, also helped kayo the Presidential ambitions of one canal 
date. Meaning Taft. It’s no secret by now that the Oni, sen 7% 
tor’s adherents committed a faux pas in their video-press feta’ 
tions, on which the Eisenhowerites capitalized, 7 


Ext week 
St '52 Ty 
Shia Con. 


a livin 
to what degree all the world jg 
we are 
Oliticg 


resi- 


dent-makers and adherents in action; the Marx Bros. antics of 
those so-welcomedy relief Puerto Ricans; the daily tow 
ing of Vox Pop USA; the vivid evidence of the citizenry in ac 
in national politics, these comprised not only a passing show of 
life but browght a fuller realization that here was democracy in 


n meet- 
tion 


The 1952 Presidential race in relation to TV is as historic as 
Fulton’s steamboat, McCormick’s reaper, Howe’s sewing machine, 
Bell’s telephone and Marconi’s wireless. For the first time a 
scientific means of visual sound projection into the home brings 
the grassroots a sharp focus on the candidates. It must make 
the traditional stump-speeching as obsolescent as the 
bike. It must mean that the biggest TV show in America every 
four years—the Presidential race—will have to be ; 
dominantly to the new medium. It must even mean tim« -tabling 
the highlight events in each candidate’s cause to the best ‘hoop- 
erated” hours, i.e. when the voters are home from their daily 
chores and can fully absorb the virtues and values at maximum 
It is a safe guess that the Demos are not going 


tandem- 


“scripted” 


and after their candidates are 


The iconoscope and the zoomar lens are as clinical as a sur- 
geon’s scalpel. It cuts through everything. It is a great revealer. 


We're all 
Video is 


Abel 


| Heat Cuts Gigli’s Boff 
| Canadian Concert Tour; 


_ Maps Big 1953 U. S. Trek 


Gino Arbib, personal rep for 
| Jack Hylton, and who has been 
managing Beniamino Gigli’s recent 
concert tours, is staying on in New 
York this week to align 1953 fall- 
winter bookings for the onetime 
Met Opera tenor. Gigli sailed from 
| Quebec last week on the S. S. At- 
‘lantie for a rest at home in Rome, 
|canceling out six western Cana- 
dian coast dates because of the 
unseasonal timing, plus the heat. 
| For same reason he also canceled 
/some U. S. dates, preferring to set 
‘up a September-October i:inerary 





With opening date of the Salz- | in New York next year. 
burg Festival —s pr 26), Gigli’s 10 concerts in Montreal 
on casting "of the traditional | (3. Toronto (2), Quebec, Trois 
“Everyman” open-air production. | Rivieres, Jonquieres, Hamilton and 
This year’s show was put in hands | Ottawa were marked by a unique 
of Ernst Lothar as director, vice | out-state pull, U. S. concert fans 
Helene Thimig, widow of Max) from as far as Texas and egies! 
Reinhardt, who created the produc- | nia, as well as Detro.t, Buffalo an 
tion in the 1920s. Mrs. Thimig pro- | New York, specifically traveling to 
tested loudly against violation of | Canada. Mario Rosatti, vocal coach 


the “Reinhardt tradition” with re- 
sult that most Austrian stage names | 
turned down proffered roles. 

A few weeks ago Lothar, with. 
consent of the Festival Committee, | 
announced completion of casting | 
with Karl Paryla, active Commie 
actor from the ensemble of the 
Russ-sponsored Scala Theatre in! 
Vienna, in the part of the devil. 
Storm of protest was led by Fred- 
eric Torberg, columning in the 
“Wiener Kurier,” who revealed | 
that in 1951 Paryla had signed an 
article in a Commie publication 
blasting the Salzburg Festival, and 
“Everyman” in particular, as “a 
capitalist circus beneath artistie 
notice.” 

Last week Education Minister 
Kolb asked the Festival man-| 
agement to cancel the Paryla| 
contract. They agreed after a new 





for Mario Lanza and also for Gigli, 
headed a party of 29 from New 


| York to Montreal, but most of the 


other faraway fans were laymen. 
Arbib has been traveling with 
the Italian tenor on his previous 
European as well as present Cana- 
dian tour. He got U. S. visas for 
Gigli, his pianist (an Italian from 
the Argentine). and others in his 
entourage, with a view to some 


/quickie U. S. dates this summer, 


but decided against competing with 


| the heat. 


Arbib returns to his London 
headquarters late this week after 
huddling with Hylton (just in from 
England, where he is readying 


| “Gentlemen Prefer Blondes’) about 


the U. S. bookings. Hylton Inter 
national may engage its own audi 
toriums, but Arbib is also talking 
with Marks Levine (NCAC) 4? 


jtival ducats, 


hassle with Lothar, who said he’d other concert managements. — 
quit if Paryla didn’t get full salary; Gigli resumes Oct. 1 in Ger 
anyhow. Replacement for the Red | many, with 12 concerts; Scandiné 
actor hasn’t yet been named. Nor | via, six; Holland, two; Belg:u™: 
has Bert Brecht, East German|four, and solos in Paris and 
actor-director who received an hon-|Le Havre, before returning ‘° 
orary Salzburg citizenship in an-| Rome for Xmas. He goes to £n& 
other much criticized action, come | jand Jan. 15, sailing from there in 
to Austria. He still runs the Com- | March, for a four months ro 
; mie theatre in East Berlin. /embracing Australia, New — 
U.S. press correspondents in| Japan and Hawaii, ig ag hbo 
Austria have registered a formal | bring him to the U.S. in Dep ec) 
protest with American and Aus-| ber. Arbib wants both Medion he 4 
trian authorities over the poor | Garden and Carnegie Hall noereele 
|treatment in distribution of Fes-| Gotham, before doing 4 ''" 
'U. S. tour. 
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1B. 0. HITS MID-SUMMER UPSWING 


| tarry Cohn Must Repay Col $20,000 
’n Legal Fee in Stockholder Settlement 


lement has been agreed on+ 
jority stockholder “foree | 


Sett 
in the mil 
brought two 


gation . 
ean contract entered into} 
with prexy Harry Cohn in 1949 and 
four other of the firm’s top C ol | 
execs. Terms of the proposed set- | 
i tlement, which still must be ap-| 
proved by N. Y. Supreme Court, 


years ago to force 


ride: 
aft Cohn must repay Col $20,000, 
representing approximately one- 


he fee paid by the company 
agg nein Arnold Grant for rep- 
resenting him in the contract nego- 
jations. 
" Employment agreement be- 
tween Cohn and the corporation, | 
dated Feb. 10, 1949, is to be amend- 
ed to extend its term to Feb. 10, 
1955, and by eliminating right of 
cancellation by either party with 
six months’ notice. 
~ 8 Cohn’s $300 weekly expense 
allowance may be increased to a) 
ceiling of $600 at the discretion | 
of the board at any time. 

4. Releases from liability are to | 
be given by Col to defendants in 
the action, plus two directors who | 
were not named as defendants. 

Terms of the settlement and a | 
detailed study of the charges and | 
the defense are contained in a re- 
port of Referee Arthur G. Klein, 
filed with the court Monday (14). 
The referee recommends to the 
court that the settlement be ac- 
cepted. 

He points out repeatedly that 
the stockholders who brought the 
suit failed to produce evidence 
that indicated they have any 
chance of winning in court any 
greater benefits to the corporation 
than provided in the settlement. 
Klein adds in the final note, how- 
ever: 

“It is not intended by the fore- 
going discussion to deprecate the 

(Continued on page 20) 








No N. Y. Replacement 


For Joe Moskowitz In 
His Shift to the Coast 


There will be no replacement in 
New York for Joseph Moskowitz, 
former eastern studio rep for 20th- 
Fox. Moskowitz recently shifted 
his headquarters to the studio, 
where he is serving as an exec aide 
ence chief Darryl F. Zan- 
uck, 

Plan is for Moskowitz to combine 
with his new Coast post the super- 
visory chores he handled in the 
east. That means that the story, 
talent, research and other eastern 
departments that were under his 
command will continue to report to 
him, but in Hollywood rather than 
directly at the homeoffice. 

Despite the geographic switch, 
which has already taken place, Mos- 
kowitz is continuing to maintain 
an office in New York.. Lew 
Schreiber, who is also an assistant 
to Zanuck, is due back next Wed- 
hesday (23) from five weeks in 


Europe and will continue on to the | 


Coast almost immediately. 





Order Show-Cause On 


Hecht Pic’s Coast Date | 


Hollywood, July 15. 
Superior Court Judge Wilbur C. 
urtis ordered the Canon Theatre 

‘nagement to appear Friday (18) 
0 show cause why he shouldn’t 


by Columbia of the em-| 





grant 


house to go through with a con- 


tract to exhibit “Actors and Sin,” 
en Hecht 


Im industry. 
Ps d Artists and Sid Kuller 
. SGuctions are seeking an injunc- 


pend for $250,000 damages from 
Bever] neatres, operator of the 
pic. « y wouse. Canon had bought 
ee _ unseen, on strength of | 
ding. Success, reportedly bid- | 
$2,500 week eum guarantee of 


ever. 


00s Ey ABC prexy Horace | 
refuce 1,)°2¥ film he decided to 
Show film». 25 booking rather than 


“, Which he felt was detri- 
Mental to the industry, 








an injunction compelling the | 


pic, which lampoons the | Jnited | 
| Artists, and Robert S. Benjamin, | 


/cago Monday (14) and yesterday 


ekly for two weeks. How- 


| distribute. 








Nick Schenck to N. Y. 


Nicholas M. Schenck, Loew’s 
president, returned to the New 
York homeoffice Monday (14) after 
more than five weeks on the Culver 
City lot. 

He plans to trek west for an- 
other studio visit in September 
and beyond that will repeat the 
trip at the rate of once every eight 
weeks. 


$1.50 Too High, 
Rocky-Matthews — 
Theatre TV Of 


Upcoming Rocky Marciano-Harry 
Matthews fight will not be sold to 
theatre television, following the 
refusal of Theatre Network TV 
prexy Nathan L. Halpern to okay 
the $1.50 per seat fee being de- 
manded by Matthews’ manager, 
Jack Hurley. On the last previ- 
ous fight, the Sugar Ray Robinson- | 
Joey Maxim bout, the theatres 
were charged $1.05 per seat. 

On that fight, the International 
Boxing Club, which promoted the | 
event, received 90c per seat, with 
Halpern receiving 15c for his serv- 
ices as the network distributor 
Hurley, reportedly fearing that 
theatre TV will hurt the in-per- | 
son. gate even though theatres in 
the metropolitan N. Y. area, where 
the fight is to be staged, will not 
carry the bout, is demanding that 
IBC’s share alone should be $1.50. 

Fighters draw their share of the 
Theatre TV rights according to 
their contracts with IBC. Thus, if 
they’re cut in for 30% of the gate, 
they also get 30% of the theatre 
TV gross. Upping the IBC’s share 
from theatre TV to $1.50, conse- 
quently, would automatically boost 
the fighters’ share of the big-screen 
gross. 

Theatres did very well on the 
Robinson-Maxim fight, with some 
of them showing a hefty profit 
on admission scales raised in 
some houses as high as $3.60. 
While Halpern and exhibitors were 
anxious to get the Marciano- 
Matthews fight, they felt that it 
would be impossible to boost ad- 
mission scales any higher. 











Skouras Heads Execs 
~ West on Prod. Talks 


Top echelon at the 20th-Fox 
homeoffice is on the Coast this 
week to view new product and | 
discuss sales and ad campaigns. | 
Group, which went out at the end 
of last week, comprises prexy | 
Spyros Skouras, sales chief Al} 
Lichtman and eastern publicity | 
topper Stirling Silliphant. 

Also at the studio is treasurer | 
Donald Henderson for confabs on 
costs of projected product 
general 





weekend. 

Still on Skouras’ agenda is a 
trip to Australia, on whith he may 
take off at the end of this month. 





Krim, Benjamin In 
Chi Heller Huddle 


Arthur B. Krim, prexy of United 


his partner in ownership and oper- 
ation of the company, were in Chi- | 


(Tues.) huddling with execs of Wal- 


‘ter J. Heller & Co., factoring house, 


which has been financing UA and 
its product. 

Max E. Youngstein, UA v.p., who 
has continued this week his road | 
tour of company’s branches, heads 
to the Coast tonight (Wed.) for a) 
gander at Harry Popkin’s “The 
Thief,” which the company will | 


| of 


| the GOP’s Chi show not hurt, but | 
| in 


| country, 
| was up 5% Monday, opening day 
|of the GOP convention. 


| better income in many areas. 
and | ! 
studio overhead. Whole | this stanza’s winner, Jumping from | 
group is expected back over the the No. 10 spot to lead the field 
}via clicko engagements in many 


'up to the No. 3 spot, from No. 4 


DEMS: CONCLAVE 
SEEN NO THREAT 


Theatremen are hoping that the | 
Democrats find the American pub- | 
lic just as disinterested in watching | 
the televised goings-on at their 
convention next week as the Re- 
publicans did last week. Roundup 
b.o. grosses throughout the 
country discloses that not only did 








many areas theatre business 
showed a substantial improvement 
over the same week a year ago. 


The upturn was welcome not | 


only as a surprise switch on an | 
anticipated black week, but be- 
cause it marked a change in b.o. 


returns that have in general been 
running 5% to 10% below last 
year’s average. There’s normally an | 
improvement in biz about this time | 
of year, as the attractiveness of | 
the summer sun and outdoors be- | 
gins to wane, and exhibs feel that | 
they are at the start of an upward 
swing that should carry on to Octo- | 
ber—and beyond, they hope. 
Being counted on for an extra 
fillip next week is the fact that a 
few additional big pix will be avail- 
able. Distribs have been reluctant 
to let top product go in June, a! 
normally abysmal month. But now, | 
with mid-July past, the big ones | 
are starting to roll. 
Chart of the rise and fall last | 
week of grosses of United Para- | 
mount Theatres, with representa- 
tive houses in many areas of the 
proves interesting. Biz 


It shot 
up 8% more on Tuesday. Wednes- 


(Continued on page 20) 


Warners Plans No Halt 
In Production Despite 





$6,000,000 Fire Damage 


Hollywood, July 15. | 


|cent years. Company further pro-| 


lrecord July 25. 


Daft Exec V.P., Rackmil Prexy, 
Blumberg Bd. Topper In U Changes 


+ 





Alfred E. Daff, v.p. and world- 
- |} wide salesmanager of Universal, 
U Ups Divvy to $1 |was named exec v.p. of the com- 
| pany by its board of directors yes- 
Universal board yesterday |terday (Tues.). That was part of 
(Tues.) declared a half-year divi-|a long-anticipated action that saw 
dend of 50c on its common stock, | Milton R. Rackmil elected U prexy 
representing biggest payoff in re-| and Nate J. Blumberg chairman of 
the board. 
poses to place its common on a 
regular half-year divvy basis. 
Year-end 60c divvy was declared 
last December, covering all of 
1951. In the previous several years 
no divvy was paid. New melon is . 
payable Aug. 6 to stockholders of | , Blumberg switches to the board 
|chairmanship from the post of 
| president, which he has held since 


Moves followed purchase of con- 
|trolling interest in U by Decca 
| Records, of which Rackmil is prez. 
| He’lt continue in the latter post as 
| well as the U presidency. 


Board also declared a regular | j939 He no longer holds any 
quarterly dividend of $1.06% on stonk ee a ae oe 7 
, ock ownership in U, having sold 

the $4.25 cumulative | preferred, E > 


: -| his interest to Decca as par 2 
payable Sept. 1 to stockholders of | pacpage , few } ich Boh cm badhoen 
stead Ane. 18 | package by which 
record / » do. tee control. 
Daff’s promotion to the exec v.p. 


| spot is the culmination of a comet- 

| like rise to the top echelon of U 

ee S in the past few years. He’s been 
, with 


the company, however, since 


the latter 


ac- 





- . i920, when he became a_ booker 
and suburban saleman in his na- 
e p S. ] S }tive Australia. After serving as 


/Far and Middle East supervisor, he 


| was shifted to New York in 1943 


Pix Blacklisting |°"* "2ssussawsr'ss 
American Civil Liberties Union | Gregory, Pascal Snarl 
has asked the Theatre Owners of ° 
| Over Film Version Of - 


America to use its influence against 
‘Don Juan’ Legit Click 


the “‘private censorship” of films by | 
Hollywood, July 15. 


i 
|theatremen. ACLU made the re- | 
|quest in the wake of a Vartety | 
|story relating that 16 exhibs had| Possible film version of “Don 
|asked the TOA headquarters in| Juan in Hell” cued a weekend of 
|New York for a list of those pic-| announcements and denials, with 
|tures frowned upon by the Ameri- | the project’s status still a matter 
can Legion as someway yet conjecture. 





| with political suspects. _ Gabriel Pascal, who controls 
| Inference in the report, of|rights to all G. B. Shaw proper- 
'course, wis that the theatremen/|ties, announced that he would 


make a film version this year us- 
ing the First Drama Quartet in a 
recreation of the stage hit. Paul 
Gregory, who produced the stage 
version and assembled Charles 


would take a hands-off attitude to- 
ward the listed product to avert 
any possible hassle with the Le- 
gion. 


Patrick Malin, exec director of 


Production will continue with-| ACLU, asked the TOA aid in a let-| Boyer, Charles Laughton, Sir Ced- 


out interruption at Warners, re- 
gardless of the fire that swept 25 
acres on the back lot and caused 
about $6,000,000 damage last week. 
It was thought for a time that de- 
struction caused by the _ blaze 
would halt work on five pictures: 
“Back to Broadway,” “The Eddie 
Cantor Story,” “The Jazz Singer,” 
“Come On Texas” and “By the 
Light of the Silvery Moon.” 
There were reports that the con- 


ric Hardwicke and Agnes Moore- 
head for the cast, would be asso- 
(Continued on page 118) 


ter to Gael Sullivan, TOA exec di- 
rector, who is now on leave to han- 
dle the Presidential campaign for 











(Continued on page 16) 





National Boxoffice Survey 


‘Improved Product Apparent as National Biz Takes 
Firmer Tone; ‘Lovely Look At’ 1st, ‘Robin’ 2d 


Firmer tone in business vapors 
ally across the country is mir- 
rored in VARIETY’s check this week 
of numerous key cities. Heat is | 
still hurting some, particularly at 
the weekends, but an improved 
product situation is resulting in 


“Lovely to Look At” (M-G) is 


eastern cities. “Robin Hood” 
(RKO), which was tops last week, 
fell to the place position. ““Hood” 
is still racking up good-to-strong 
revenues but in an_ insufficient 
number of areas this week to give 
it the crown. 

“She’s Working Her Way 
Through College” (WB) impresses 
in a number of showings, also 
mainly in the east, and moves | 





last week. Trailing close behind, | 
in fifth place, is “Searamouche”’ 
(M-G), which is providing a nice 
payoff despite lengthy holdover 
runs in various spots. . 

“Jumping Jacks” (Par) 
ting off to a bango start fn scat- 
tered situations this week and 
rates the No. 5 place in the money- 


making sweepstakes. On the basis | 
lof initial returns “Jacks” clearly | Pages 8-9). 


is get- 


Sen. Estes Kefauver. In his ab- 
sence, the reply was made by Dick 
Pitts, acting exec director, who said 
there’s nq@ knowledge that a black- RIE7 VY 
list of films attacked by the Legion i 
has been put into effect. ade Mark Registered 
FOUNDED BY 
“We are certain,” the TOA rep ||| Published Week! soy VARIETY INC. 
said, “that no member of this or-||| 54 west atch Be wig ease ny 
ganization feels that the American Hollywood 28 oe 
Legion is its official censor.” COts Fasce Sirect 
‘on 4 
1292 National ess Building 
Chicago 11 
612 No. vee Ave. 
ondon WC2 
8 St. Martin’s Pl, Trafalgar Sq. 
SUBSCRIPTION 
Annual..... $10 Foreign $11 
| GemD CORES so 6c vvecceesoes Cents 
ABEL GREEN, Editor 
is headed for top coin across the || 130 
country when it swings into wide Vol. 187 rice No. 6 
circulation. 
“Pat and Mike” (M-G), which || 
also is being given a long play by | | ; INDEX 
the showcasers, still has enough Bills ....0..sseeee . 118 
strength to merit sixth place, the rs re a 126 
same as last week. “Clash by Film Reviews ..... coaheneiillol 
Night” (RKO) slips from fifth to Si 
seventh rung this frame as the House Reviews ay REE 119 
| number of its first-run dates went Inside Legit ........... 120 
down considerably. “Outcast of Inside Pictures ........ 16 
the Island” (UA), “Walk East on International ..... eran ae 
Beacon” (Col) and “Winning tas 
Team” (WB) round out the top Legitimate prJeapemenes 120 
10. Literati ..... becccecece 125 
A couple of bofft exploitation ES Re bis oo Ce a ad 107 
bookings stand out in the current ||| New Acts ...........-. 118 
returns. RKO combo of “King||| Night Club Reviews .... 117 | 
Kong” and “Leopard Man” is go-||| Opituaries ..........-. 127 | 
ing over great in Philadelphia. | ee 3 | 
“Strange World” and “Red Planet Pictures ...-..++++eeees A 
Mars,” UA duo, is clicking neatly | || Radio-Television ........ 30 | 
| in Boston. SS, eee rere 34 | 
Of : the straight pix which ||| Record Reviews ....... 168 
haven’t been widely released as ||| Tienk Sculle 195 
|yet, “Where’s Charley?” (WB) | es : ots y eee ae ‘ 
looks hot. Pie is going over in/||| Television Reviews ve | 
| plenty gusto fashion in New York. ||| TV-Films 28 | 
“Story of Will Rogers” (WB) is||| vaudeville ............ 114 | 
sturdy in Los Angeles and “We're || 
Not Married” is hotsy in both || pcos 
|N. Y. and Chicago. ||| Published ‘in“Hlollywood by 
(Complete boxoffice returns on || ah even te forcian 
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TNT Sets Up Separate Unit to Develop 


_ Pathe Names Amory 


Charles M. Amory has resigned 
as sales veepee for Souvaine Selec- 


» ° Tp? ® tive Pictures and been named vice- 
' Closed-Cir cut or 1Z ee S president in charge of West Coast 
sales for Pathe Laboratories. 


In a move designed to expand4 
further the commercial uses of big- 
screen television, Theatre Network 
TV has established Theatre Tele- 
Sessions as a separate division to 
develop the use of closed-circuit 
TV for business firms, Government 
agencies, etc. Victor M. Ratner, 
formerly a veepee with CBS and 
later with Macy’s department 


store, N. Y., will supervise the op- | the Coast. 


eration. 

As explained by TNT prez 
Nathan L. Halpern, business firms 
have been interested for some time 
in utilizing big-screen video for 
closed circuit sales meetings on a 
national basis, distributor and re- 
tailer sessions, stockholder meet- 
ings, etc. But Halpern held off un- 
til now since theatre TV has been 
able to operate on a coast-to-coast 
circuit only. since July 1, when 
American Telephone & Telegraph 
completed the final link to inter- 
connect TV stations through the 
south and southwest. 

Similar move to corral big cor- 
porations to utilize theatre TV for 
closed-circuit sessions was  an- 
nounced last week by United Para- 
mount Theatres. But where UPT 
will handle such deals only for 
its own houses, TNT is prepared 
to round up theatres of all circuits, 
game as it has done for the fights 
and other events on which it has 
acted as distrib agency. On the 
recent Ray Robinson-Joey Maxim 
bout, for example, theatres owned 
by Warners, Loew’s, RKO, UPT 
and a number of indie circuits 
were linked together to carry the 
event. 

Since the biz sessions will op- 
erate on a closed-circuit basis, it’s 
expected, of course, that they’ll be 
staged at a time when the theatres’ 
boxoffices are normally closed, 
such as in the morning hours. This 
would give many houses a chance 
to make lucrative use of their usu- 
ally non-revenue-producing hours. 
Pricing policy for such operations 
will be disclosed shortly. TNT, 
meanwhile, will continue to pro- 
duce and distribute other shows to 
interconnected theatres. 

Halpern, incidentally, pioneered 
the use of closed-circuit theatre 
TV four years ago, and arranged 
for the educational broadcasts from 
the United Nations into theatres 
in the morning hours for the bene- 
fit of Brooklyn highschool students. 

Last year, TNT participated in set- 
ting up a string of theatres for 
closed-circuit sessions held by the 
a Civil Defense Administra- 
ion. 





Lapinere Ouster As 


RKO Continental Mgr. 
Cues Promotion Switch 


Paris, July 15. 

Shelving of Elias Lapinere, RKO 
Continental sales manager here for 
six years, has brought about the re- 
naming of the Lapinere Week to 
the “Week of Champions.” The 
Lapinere Week, to be held in Sep- 
tember, had been pushed by all 
trade papers and his photo was 
used in conjunction with the ads 
of the promotion scheme. 

Move, replacing Lapinere with 
Carl-Gerhard Wallman, was a sud- 
den one and totally unexpected by 
Lapinere. He was in the midst 
of pushing the special hypo week 
on the continent for simultaneous 
release of RKO product when his 
dismissal came about. Lapinere 
was unofficially notified of his im- 
pending severance June 24. He was 
given official written confirmation 
from New York on June 27 with 
two weeks notice to July 11. 

Dismissal climaxed a long-time 
clash in personalities between Lap- 
inere and Joseph Bellfort, com- 
pany’s general manager for the Eu- 
ropean division. Phil Reisman, 
RKO international topper, decided 


to side with Bellfort after he! 
weighed the situation following a | 


visit here. 
Film Francais, French film trade- 
paper, will tender Lapinere a testi- 


monial for his work in film biz the | 


last 25 years. 





Col’s $1.06 Div 
Columbia board on Monday (14) 
declared a quarterly dividend of 
$1.0614 per share on the $4.25 cu- 
mulative stock of the company, 
payable Aug. 15 to stockholders of 
record on Aug. 1, 


Amory’s appointment was dis- 
4 closed yesterday (Tues.) by Pathe 


; prez Kenneth M. Young following 
Leserman on Shuttle 


a company board meet. Prior to 

+ enue joining Souvaine, Amory was a 

Multifarious problems of getting | je ne phn with Eagle Lion Clas- 
Telemeter, pay-as-you-see TV de- | ics, 











vice, operating on a broad scale as | 
quickly as possible will keep Car] | ° 
Leserman on a shuttle between | Saturation N.Y. TV Spot 
New York and his headquarters on | ( . Sk dded F 
Leserman,; who is partnered with | —, e or 
Paramount and David L. Loew in| : n 
ownership of Telemeter, is plan.- | Kong in 10-Day Drive 
ning trips east every two weeks.| Success obtained in launching 
He has been in New York for the |the reissue “King Kong” with a 
past 10 days and plans to return | saturation TV spot campaign in the 
west at the end of this week. He’s 
aiming to arrange the basis for pro- 
grams for the subscription gadget, 
eventual permission from the Fed- 


for channels on which to air them, 
and the manufacture of the coin 
boxes. 


Trust Issue-Used 
By DuMont to Snag 








Washington, July 15. 

Petition of the American Broad- 
casting Co.-United Paramount 
Theatres for a quick decision on 
their proposed merger was strong- 
ly opposed yesterday (Mon.) by 
Allen B. DuMont Laboratories in 
a reply brief urging the FCC not 
to bypass its customary report of 
examiner Leo Resnick on testi- 
mony given at Par package hear- 
ings. 

Brief, filed by attorneys William 
A. Roberts, Morton Galane and E. 
D. Johnson, declared that the “ex- 
traordinary and unprecedented” 
move by ABC and UPT to elim- 
inate antitrust issues from the pro- 
ceedings is not feasible because a 
determination of the merger ques- 





midwest, has prompted RKO to re- 
| peat the drive for the pic’s opening 
in the New York area. Film bows 
|in the Gotham zone Aug. 12 with 





eral Communications Commission | about 100 day-and-date showings. 


| It’s skedded for the Broadway Pal- 
ace. 
| Film outfit is setting its sights 
|on about 150 spots for a 10-day cam- 
|paign. Deals are currently being 
| arranged. 

| RKO exploitation chief Terry 
Turner is convinced of video's 
|value for enticing patrons to film 
theatres. Video will also be used 
extensively for plugging “Sudden 
Fear,” Joan Crawford starrer set 
for Loew’s State either Aug. 7 or 


} 


. e . > .. : 
Quick ABC Verdict iii. '23 “"e.o%o"s.t.t 


paigns on the video lanes simul- 
taneously. 

RKO’s sock results in the mid- 
west has induced other film com- 
panies to weigh more carefully the 
value of TV as an advertising me- 
dium. Twentieth-Fox reportedly 


! 


| 


Palso is contemplating a video drive 


'on an upcoming picture. 


Drive-Ins Cut Charlotte 
First-Runs Down to Two 


Charlotte, N. C., whose popula- 
tion is 150,000, is down to only two 
conventional ffirst-run theatres, 
whereas five had been in operation 
a short time ago. But distribution 
men in New York, who are famil- 








tion requires consideration of ajiar with conditions in Dixie, say 
bulk of records “regardless of/that this time the impact of tele- 
whether past antitrust violations | yisjon cannot be blamed. Instead, 


cants.” 


tended, “the proper determination 
of ... whether or not the merg»r 
would substantially lessen compe- 
tition will be undermined. For the 
proclivities of UPT management, 
as evidenced from their past con- 
duct in taking unlawful advantage 
of the tie-in of theatre-operating 
subsidiaries, will be a si@nificant 
factor in deciding whether the-the- 
atre chain-broadcasting network 
combine will be administered in a 
manner that suppresses competi- 
tion.” 

ABC’s claim that the merger 
would promote competition in net- 
work broadcasting, said DuMont, 
must be subordinated to the “evi- 
dence that a tie-in of the most 
powerful motion picture theatre 


(Continued on page 20) 





Minn. Amus. Taxes 
Way Off From Year Ago 


Minneapolis, July 15. 
Federal Internal Revenue report 
for Minnesota, covering the fiscal 
year which ended June 30, shows 





chain with a broadcasting network |@nd Joe 


| 


| 
| 





are deemed bases for the disquali- | cause for shuttering the three first- 
fication of the particular appli-|ryn spots in Charlotte was the 
aw . {mushrooming of drive-ins in the 

If the Commission disregards south, particularly in North and | 
evidence on antitrust, DuMont con-| South Carolina. 


Automobile owners with a han- 
kering to see a pic have two 1m- 
portant problems solved via the 
ozoners, i.e., parking and baby-sit- 
ting. Heavy play given the outdoor 
situations around Charlotte forced 
the closing of the Broadway and 
State, Wilby-Kincy operations, and 
Charlotte Theatre, operated by T. 
A. Little, all first-runs. 

Only two remaining first-runs in 
Charlotte are the Carolina and Im- 
perial, also Wilby-Kincy. 


Brandt, Roberts in Tie 
On Attractions for TV 


Theatre exhib Harry Brandt 
Roberts have joined 
forces in a setup tagged Bilpam, 
Inc., to handle attractions for TV. 
It will probably specialize in sport- 
ing events. 


Roberts, former flack for. David 
O. Selznick, more recently has 
been in charge of films and tele for 
International Boxing Corp., pro- 
moters of fights at Madison Square 





Wise Words From a Vet Exhib 


Eldora, Ia., July 
A realistic view of the exhibition side of the + Shoe Ta ~ a 5 . 


by vet theatreman Leo F. Wolcott in a bulletin thjs week rad 
bers of the Allied Independent Theatre Owners of Iowa, Nejn™ 
& Mid-Central States, of which he is board chairman. °-"***@ 
“We know,” he declares, “that when TV can outbid us fo; ,; 
tures, we will be through. But so long as we can retain 0, >.” 
tures, we have a good fighting chance. And right now th¢ a 
are topheavy in our favor—because last year while TV wa, « 8 
ing less than $4,000,000 on all film it used, the theatres paig 
duction and distribution $500,000,000 in rentals! Quite s die 
ence! The smart boys will not risk that half billion in the bas be 
selling old or new theatre films to help TV put more theatres «.. 
of business—not for a long time, perhaps never.” — 
Wolcott predicts that more old, badly-managed, and economic 
ally unsound theatres will close or be replaced, that overseat 4 
areas will level off, and that war-boom theatres may never be abl 
to survive under normal conditions. ’ . 
“What it all narrows down to,” Wolcott concludes, “is that y hil 
we're down, we’re not out, unless we ourselves so will it. 


Tho: 
of us who want to stay must learn to operate our business red 





, 51 period, according to the report. 


that amusement admission tax col-| Garden, N. Y., and other arenas. 
lections, derived-mostly from film! He’s handled the making of spe- 
theatres, fell to $6,107,000 from | cial theatre reels on recent bouts. 
$6,792,000 the previous year. Brandt was associated with 

lilustrating the continuing box- Roberts in distributing the reels 
office decline, the $6,792,000 for|of the Sugar Ray Robinson-Joey 
the six months each of 1950 and | Maxim fight in the New York ter- 
1951—the latter half of 1950 and | ritory a few weeks ago. The new 
the first of 1951, making up the | setup grew out of that. 
fiscal year—was substantially down 
from the corresponding 1949-50 
period. 

On the other hand. surprisingly, 
tax collections from nightclubs 
| dropped but slightly. They were 
$782,000 for the latter six months 
of 1951 and first six of 1952, com- 
prising the Government's fiscal 
year, compared to $789,000 for the 
previous fiscal year. 

Other luxury items also were 
Off, but the total of Federal tax 
_ collections from all sources for the 
just ended fiscal year, $971,811,- 
000, was almost $200,000,000 more 
than for the corresponding 1950- 








N. Y. to Europe 
Gino Arbib 
Vivian Blaine 
Betti Doyle 
Felix Ehren 
Hy Faine 
Manny Frank 
Beniamino Gigli 
Dolores Gray 
Scott McKay 
William Perlberg 
Bernard L. Schubert 
Georg@ Seaton 
Polyna Stoska 
Dave Taps 
E. R. Zorgniotti 











lower, but not impossible level; keep up with a fast, now r 
changing business, streamline our operation, effect greater 


on this 
apidly- 
econo- 


mies and efficiency, and adopt the wider use of more inexpensive 
attention-catching showmen’s gimmicks instead off the old. dis. 
honest, worn-out advertising methods. Those who can’t or on't 
streamline, reduce costs, modernize and meet the challenge wil] 


fall by the way.” 








Hughes May Take Stand to Tell 





_—,, 





Of RKO Dealings With Jean Simmons 





No ‘Must’ % Pix 

Universal's homeoffice has 
advised him that the company 
has no “must” percentage pix, 
Wilbur Snaper, National Allied 
prez, has informed Allied 
units. 

Snaper has written the units 
also that he may be quoted 
that U h.o. toppers have as- 
sured him the company’s 
branch offices have “practical- 
ly 100% local autonomy.” 


Par Uses Wall St. 
Pressure to Seek 
New Stock Tender 


Paramount’s board is considering 
asking for another tender of stock 
by the company’s shareholders to 
take advantage of Wall St. pressure 
which has knocked the per-share 
price down more than 10 points 
since the $33.50 high hit last year. 

Paramount closed at 223% yester- 
day (Tues.), one-eighth point off 
from the Monday quote. It dropped 
114% points Monday to 22%. 

Company’s last request to share- 
holders to tender their stock for 
purchase by the treasury was in 
December, 1250. Price offered was 
$21.50. Bid was withdrawn Jan. 
19, 1951, when 311,816 shares had 
been bought for retirement. 

Announcement was made at that 
time that further requests for ten- 
ders would be made later in the 
year. However, premature dis- 
closure of-.Par’s 50% interest in 
the Laurence Chromatic Tube for 

(Continued on page 16) 


N. Y. to L. A. 


Jean Bartel 

Vanessa Brown 

Ed Cashman 

Marge and Gower Champion 
Al Crown 

Howard Dietz 

Ned Depinet 

Sir Cedric Hardwicke 
Ted Howard - 

Paul Klein 

Ken Langley 

Jules Levey 

Robert L. Lippert 
Jay Marshall 

S. Barret McCormick 
Robert M. Mochrie 
James A. Mulvey 
Mary Pickford 

Phil Reisman 
Charles (Buddy) Rogers 
Max E. Youngstein 


Europe to N. Y. 
Milton Berle 
Meyer Davis 
Ed & Pegeen Fitzgerald 
Ted Friend 
Cynda Glenn 
Jack Hylton 
Mary Livingstone 
Lee Shubert . 
Edward Small 
Harvey Stone 














Hollywood, July 15 
Howard Hughes may take the 
witness stand tomorrow (Wed.) to 
tell his version of the lengthy nego- 
tiations last year for a new con- 
tract between RKO and Jean Sim- 


mons. The stage was set for his 
appearance today (Tues.) when his 
rep, Walter Kane, completed a 


three-hour session on the stand and 
was excused, 

Two or three members of RKO’s 
legal department, including Men- 
deF Silberberg, would precede 
Hughes to the stand. 

Kane, who described himself as 
a former agent, told Federal 
Judge Ernest A. Tolin that he 
helped institute negotiations but 
that “I was to receive no compen- 
sation.” Kane admitted he enjoys 
free office space at RKO but said 
his sole occupation was “endeav- 
oring to negotiate the sale of com- 
pleted motion pictures.” 

Kane’s___ version of several 
phases of negotiations differed 
from testimony previously offered 
by Miss Simmons and her actor- 
husband, Stewart Granger. He 
denied the Grangers’ contention 
that Kane had first suggested the 
“capital gains” phase of the pro- 
jected deal and maintained that 
the deal offered by Hughes in- 
volved $100,000 for the Grangers’ 
home, $12,000 for a book owned 
by Granger and $200,000 a year 
for three years for three pix a 
year as compensation for Miss 
Simmons. He claimed that Wil- 
liam Morris agency veepee Bert 
Allenberg had suggested that the 

(Continued on page 26) 


L. A. to N. Y. 


Joseph Auerbach 
Edgar Bergen 
Irving Berlin 
Linda Christian 
Rubey Cowan 
Bill Doll 

Brian Donlevy 
Vernon Duke 
Ken Englund 
Reginald Gardiner 
Cary Grant 

Jane Greer 

Dick Haymes 
Edith Head 
Herman Hoffman 
Arthur Jacobson 
George Jessel 
David Katz 
Joseph Kaufman 
Edward Lasker 
Alan Jay Lerner 
Al Lichtman 
Frederick Loewe 
Raymond Massey 
Lauritz Melchior 
Walter O’Keefe 
Victor Pahlen 
Buddy Pepper 
Rollo Peters 
William H. Pine 
Cesar Romero 
Rosalind Russell 
Nicholas M. Schenck 
Steve Sekely 
Ann Sheridan 
George Skouras 
Spyros P. Skouras 
Constance Smith 
Jack Smith 
Howard Strickling 
Jule Styne 

Mike Todd 

Hans Wilhelm 
Bob Wachsman 
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Metro’s: Economy Move 


No one likes layoffs, paycuts or cutbacks. America is indige- 
nously forward-going. There have been crises and depressions, 


but in recent years the strides h 


ave been ever ahead. It got so 


that anything less than super-colossal looked like a panic, 


Those familiar with the Hollywood “inside” know that what’s 
taking place now is not panic, but orderly examination of the 
economic facts of life and preparation to meet them. There’s 
no reason for panic because Hollywood must inevitably take 


command as the show-producer 


for TV, no matter to what de- 


gree the new medium holds public taste. 


Five Notre Dame platoons no longer are necessary when a solid 
team and a great battery of reserves-—usually younger men— 


can achieve the same end resul 


current retrenchment, is striving for. 


ts. That’s what Loew’s, in its 
The move can only be 


applauded for the basic reason that the cuts start at the top. 


There have been militant voices in management on all in- 
dustry fronts—not just the pix biz—that “the only thing labor 


can understand is layoffs.” But 
expert labor is worthy of its hit 


In turn, it is not unreasonabl 


and get—a good day’s work in return. 


simple economics dictate that 


‘e. 


e for management to expect— 
That is a major request 


made by Loew’s prexy Nick Schenck and Metro production veep 
Dore Schary in their combined statements on Loew’s new 


economy. 
The rest comes from the Loew 


cut is for a year. 


’s-Metro management. 
cutting themselves 25-50% on salaries of $1,000 and over. 
There is a no double-talk statement that 


They’re 
The 


there will be no reimbursements of the cut, and its inferential 


relationship to the abortive exec 
Fox last year is obvious. 


There are thousands of Loew’s 
dividend yields have been cut. 
provement. The pattern set by 


paycuts attempt made at 20th- 


Inc. stockholders whose annual 


They have reason to expect im- 


management on economy is a 


dramatic signal that the employee team must match the cir- 
cumstance by an honest day’s work. There can be no salary 


cuts under existing crafts and guild 


studio labor, but the signal flags 


regulations governing 
are certainly on high that un- 


less there is that necessary labor-management coordination, 
inevitably layoffs and more stringent constrictions will always 


exist. 
That the Loew’s-Metro move is 


regarded as sound is evidenced 


by the relative calm with which the Schenck-Schary edict has 
been accepted in and out of the industry. The chain reaction 


has been anything but volatile. 
a sound economic program. 


Even Wall St. took it calmy as 
Abel. 








Zukor Looks to Modern Economy 
Shaping Fewer—But Better—Films 


“The entire film industry will¢ 
be sustained on fewer pictures in 
the future,” Paramount board 
chairman Adolph Zukor_ con- 
fidently declared in New York this 
week. These pix, he said, “all will 
be good ones.” 

The film pioneer, now 79, ob- 
served that the- reduction in 
Hollywood's turnout is being made 
in deference to modern-day eco- 
nomics. “We cannot get along on 
any second-rate product,” Zukor 
asserted. He stated that the 
studios now are striving to endow 
each production with maximum 
values, requiring greater time and 
effort. “There’s more time being 
Riven to the selection of story 
material, casting and the producer- 
director assignments. Pictures 
which look doubtful at the start 
will not be made; instead all care 
is concentrated on the lesser num- 
ber of films, but the good ones.” 

Zukor told Variety that exhibi- 
tors need have no fears about 
product shortages despite the lop- 
ping of production skeds. ‘“In- 
ferior product is a loss for the 
theatremen and the producers. An 
exhibitor is better off with a pic- 
ture which can run for two or more 
Weeks and stand up at the box- 

(Continued on page 26) 


MAY HOLD HEARINGS ON 
L. A. TRADE PRACTICES 


te: Los Angeles, July 15. 
, Williany D. Amis, representative 
2 the Senate Committee on Small 
‘ioe is huddling with execu- 
The. of the Southern California 
an atre Owners Assn. in an inves- 
OP non that may result in a series 
hi public hearings concerning ex- | 
ibition-distribution trade 
tices in this area. 
Boomer who asked for the in- | 
nr Sauion, hope it will result in | 

‘sion of the present laws, or | 


ney lau o - 
table YS. Providing a more equi- 


ance j 








prac- | 


n the Los Angeles exchange. | 





Zukor’s Preference 


Adolph Zukor, Paramount 
board chairman, was asked his 
choice of production if he 
were to undertake the person- 
al lensing of a pic at this time. 
“It would be a musical, spec- 
tacle or comedy,” he replied. 
“Drawing-room drama” gets a 
nix from the film trade vet. 

Zukor said his selections are 
on the basis of market trends 
at present. He said he could 
not predict his preference a 
year from now. 


M-G's 38-Pic Sked 
Cues Surprise In 
Economy Trend 


Metro’s disclosure that it in- 
tended making 38 films in the year 


starting Sept. 1 created more sur- 
prise among execs of other majors 
than any other point in the state- 
ment on salary cuts and economy 
issued last week by Nicholas M. 
Schenck and Dore Schary. Vast- 
ness of the schedule—although it 
calls for two fewer pix than this 
year—is contrary to the thinking 
of virtually every other lot. 
General trend in Hollywood dur- 
ing the past six months has been 
to cut down substantially on quan- 
tity of production. One of the rea- 
sons there have been so many pix 
made is to absorb studio overhead 

















by spreading it among more films. | 


{ 





NSCORD WN LA 


UF GY. PREAIES 


Exhib reps on the specially-ap- 
pointed committee assigned to 
negotiate a proposed industry arbi- 
tration system have called a halt 
on any further taf with the dis- 
trib reps because of inability to 
conciliate their differences with 
the distribs over competitive bid- 
ding. 

Negotiators for 
Owners of America and Allied 
States Assn. now insist that film 
company presidents sit in on arbi- 
tration discussions, instead of dis- 
tribution lawyers and _ general 
sales managers as im the past. 

The TOA-ers and Allied-ites, it’s 
apparent, believe that further con- 
fabs with the non-presidential 
execs would be futile. They feel 
that the prexies might be willing 
to make certain concessions on 
bidding as an arbitrable subject, 
against which the attorneys and 
sales managers have been adamant. 
For this reason, the theatre org 
toppers are demanding the future 
talks with the top brass. 

That such a meeting among the 
chief execs and the Allied and 
TOA men might be forthcoming 
was indicated by Eric A. Johnston, 


(Continued on page 14) 


UA Switching Routine, 
Releasing ‘Noon,’ ‘Island’ 
Within Five-Day Period 


Instead of widely spacing its 
most promising b.o. pix, United 
Artists is parting from custom with 
the planned release of two of its 
bigger films within five days of 
each other. Stanley Kramer’s pro- 
duction of “High Noon,” Gary 
Cooper starrer, goes out on July 30, 
and David Rose’s “Island of De- 
sire,” with Linda Darnell starred, 
is set to swing into distribution 
Aug. 4. 

The two indie productions are 
shaping as the strongest among the 
films definitely on UA’s list of re- 














the Theatre 





leases for balance of the year. This | 
excludes Charles Chaplin’s “Lime- | 


light,” which is considered as prob- 
ably but not definitely a UA pic. 

Surprisingly large number of 
dates have been lined up for “De- 
sire” so far. Combination of Tech- 
nicolor, title, pic’s background and 
Miss Darnell as the marquee lure 
are seen as contributing to the ex- 
hib interest. 


MPIC MULLS KILLING 
OF LOYALTY BD. BY SWG 


Hollywood, July 15. 

The Motion Picture Industry 
Council exec board, meeting to- 
night (Tues.), is expected to pon- 
der killing the proposed “loyalty 
board” by a mail referendum of 
the Screen Writers Guild. 

Adoption of plan would have re- 
quired unanimous consent of MPIC 
member groups, and SWG reversal 
eliminates project designed as 
clearing house for industryites 
labeled un-American. Similar sug- 
gestion for MPIC action two years 
ago was killed by Screen Directors 
Guild. 

MPIC prexy Gunther Lessing, 
notified of results of mail ballot, 
expressed surprise, commenting 
“It looks as though the Commun- 
ists will probably be chuckling with 
glee to see how stupid we can be. 
I don’t necessarily mean Commun- 
ists in the industry.” 








Film Council Scores 
U.S. Prod. Abroad 


Hollywood, July 15. 
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M-G’s 120G Gable Saving 


Here’s an exampic of how 
the new Metro “‘let’s-hustle- 
or-else” policy worked out in 
the recent past: 

Clark Gable 
role in a film titled 
times I Love You” and was 
suspended immediately. As a 
result, the actor lost, and the 
studio saved, a total of $120,- 
000. That’s the amount which 
he would have collected had 
he worked during the suspen- 
sion period of 16 weeks. 


Schary, Loew 
Take Top Pay 
Cuts at Metro 


Metro 


nixed the top 
“Some- 








Dore’ Schary, v.p. in 
inter- 
list of top 


Loew, president of Loew’s 
national, head the 
Loew’s-Metro 
fected by the corporation's econ- 
program of slicing salaries 





| 
} 


| $1,000 per week. Schary and 


| Loew each draw $3,846 weekly. 
| Formula determining the exact 
was not given but 
reseinbles the plan 
20th-Fox last 


| presumably 
|}adopted by 


of 25% 


} over per week. 


| Obvious difference is that 20th’s | 


| salary lopping was from the first 
| dollar whereas the M-G cuts involve 
|only the amounts over $1,000 per 
| week. Also, 20th’s slicing began 
|with the $500-per-week execs and 
M-G’s program starts at over $1,000 
per week, 

It’s presumed that Schary and 
Loew, at least, are taking the maxi- 
mum payoff reductions, or 50% of 
$2,846 per week. That amounts to 
cuts of $1,423 weekly for each. 

Only Salaries involved 

Another big consideration in the 
M-G plan is that only salaries are 
involved, apparently. This means 


(Continued on page 16) 


Take Depositions In 
A&C Suit Against U-I 


Los Angeles, July 15. 
Depositions in the $6,000,000 
damage suit filed by Abbott and 
Costello against Universal-Interna- 
tional will be taken here this week 





torney associated with Max Fink, 
counsel of A&C. Case comes up in 
N. Y. late this year. 

Comedians declare UI  over- 
charged them by shunting costs to 
various subsidiaries, thereby cut- 
ting down percentages on their 
pictures, They also charge the stu- 
dio with selling brief excerpts 
from A&C films to home pix with- 
out making proper accountings. 


" Depinet’s Added Chores 


Ned E. Depinet is seen adding to 
|his duties of RKO prexy those of 
| the presidency of RKO Pathe. Har- 








charge of production, and Arthur | 
money-makers _af- | 


25% to 50° on amounts of over | 


year. | 
Execs at 20th took temporary cuts | 
on salaries between $500 | 
and $1,000, 35° on $1,000 to $2,000 | 
|}and 50% on salaries of $2,000 and | 





by Jack Lewis Kraus II, N. Y. at- | 


Flattened Bank Accounts of Normally 
Top Customers (Aged 20-30) Exceeds 
TV Threat to B.0., Sez Nick Schenck 


By JOE SCHOENFELD 
Hollywood, July 15. 

Greater boxoffice depressant 
lthan TV is the flat bank accounts 
|of films’ normally best customers, 
the 20-to-30 age bracket, Nicholas 
|M. Schenck declared in an inter- 
view with VaRIETy last week. Metro 
| prexy, in further explanation of the 
| economy-salary cut statement he 
|issued jointly with studio chief 
| Dore Schary, added his opinion 
| that Academy Awards were leading 
to waste and that he had instructed 
Metro's talent and craft workers to 
cease reaching out for the Oscars. 

As for television competition to 
the motion picture boxoffice, the 
| vet exec doesn’t entirely hold with 
jthe theory that the electronic 
;}medium is films’ worst enemy. 
'“Sure, it hurts,” he said, “but not 
|} anywhere to the extent that some 
| claim.” 


More significant, Schenck as- 
| Serted, is the economic condition 
|——-brought about by installment 


| 
buying and the high cost of living 
—of that tremendous portion of the 
picture-going public in the 20-30 
group. It’s these youngsters, 
Schenck pointed out, who are now 
so beset with installment-paying 
on homes, cars, clothes, etc., on 
top of the terrifically high cost of 
food, that they find it too difficult 
to “afford” going to film theatres. 
It’s their absence, averred Schenck. 
| which hurts the picture boxoffice 
(Continued on page 16) 


‘July Gets Brushoff 
On Product Release, 
Reade, Snaper Beef 


Month of July has been given 
the brush so far as good product 
{is concerned, whereas August is 
| loaded with important pic releases, 
according to Walter Reade, Jr., 
|chairman of Theatre Owners of 
| America’s exhib-distrib committee. 

In a telegram to A. W. Schwal- 
berg, Paramount sales topper and 
| head of the national distributors 
committee, Reade and Allied States 
_ president Wilbur Snaper recently 
declared that the scarcity of “prod- 
, uct of merit” in July was consid- 
| ered by them as the “most im- 
| portant crisis in the industry to- 
day.” Reade framed the wire and 





that additional benefits such as | Snaper added his signature. Earlier 


Snaper had sent letters to all sales 
managers complaining of a short- 
age of good pix in the summer 
| months. 

| The Reade-Snaper message to 
Schwalberg declared: “Release 
| schedules indicate there are 16 
topflight pictures available in Au- 
| gust, but two in July. This situa- 
tion is drastic and would break up 
| any continuity of motion picture 
| patronage at our theatres during 
ln summer months.” 


Lull in COMPO Gabber 
Tours to Stay Till Fall 


| Hiatus in the Council of Motion 
| Picture Organizations’ lecture 
| bureau activity likely will be ex- 
_te ded to the fall. COMPO will 
| consider requests from trade asso- 
| ciations in the field for speakers, 
| if there’s no local talent available, 
| but Kiwanis, Rotary and other such 
| groups rarely conduct meetings in 
the summer and obviously the need 
|for speakers is precluded. 





| Robert W. Coyne, COMPO’s spe- 


Hollywood AFL Film Council| ry J. Michalson resigned from the | cial counsel, and Maurice Bergman, 


passed a resolution condemning | latter post last week after 30 years | Universal 


the production of films by Ameri- 


/can companies abroad. Resolution 


asks support of all labor unions 
in the fight against what it terms 





Most companies have come to the | 
conclusion that that is fallacious) 
reasoning in light of losses being | 


taken on many of the middle- 


(Continued on page 16) 


“runaway” foreign film-making. 
This practice, it declares, “creates 
unfair competition for producers 
and workers making films here, de- 
prives U. S. citizens of employment 


system of zoning and clear-| budget “overhead” pix, and have and causes loss of taxes that would 


be paid on salaries and wages.” 


with RKO and its predecessor, 
FBO. Michalson has suffered sev- 
eral heart attacks and his medico 
has enforced rest on him. 


RKO Pathe makes the company’s | 


| Shorts and does commerical film 
work. Jay Bonafield will continue 
|as chief operating exec under 
| Depinet’s presidency, and _ Sid 
Kramer will continue as_ shorts 
| salesmanager, 


homeoffice exec, last 
May went on such tours, upbeating 
[the industry before conclaves of 
| community and state groups, Amer- 
j}ican Legion units, etc. 

| As similar meetings resume in 
September and October under the 
| COMPO’ plan, local exhib groups 
will send their own lecturers or 
ask COMPO headquarters in New 
York for an industry rep to make 
an appearancee. 
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Sen of Paleface 
(SONGS—COLOR) 
Bob MHope-Jane Russell-Roy 
Rogers in hilarious, cornball 


followup to successful “Pale- 
face.” Nifty b.o. 


Hollywood, July 14. 








Paramount release of Robert L. Welch | 


production. Stars Bob Hope, Jane Rus- 


sell. Roy Rogers, Trigger; features Bill | 


Williams, Lloyd Corrigan, Paul E. Burns, 
Douglass Dumbrille, Harry Von Zell, Iron 
Eyes Cody, Wee Willie Davis, Charley 
Cooley. Directed by Frank Tashlin. Wrii- 
ten by Tashlin, Welch and Joseph Quil- 
lan; camera (Technicolor), Harry J. Wild: 
editor, Eda Warren; music score, Lyn 
Murray; songs, Jay Livingston and Ray 
Evans, Jack Brooks, Jack Hope and Lyle 
Moraine; dances, Josephine Earl. Pre- 
viewed July 8, °52. Running time, 95 


. as fist dis we ot ee SENN ee Bob Hope 
Mike odin vee acavecets ae oa 
Roy Rogers .....eeeerceees Roy Rogers 
MiskK.. .. dees ceetevecesis Bill Williams 
Dee Lovejoy ........+.+. Lieyd Corrigan 


Paul E. Burns 
Douglass Dumbrille 
Harry Von Zell 


Ebeneezer Hawkins... 
Sheriff McIntyre. .... 
Pre. Stoner 4 
Indian Chief .......--. Iron Eyes Cody 
Blacksmith .......+.++- Wee Willie Davis 
CRASIOY «2 sccccsvscccece Charley Cooley 





A free-wheeling, often hilarious, 
rambunctious followup to “The 
Paleface,” Paramount’s successful 
Bob Hope-Jane Russell teaming, 
has been concocted in “Son of 


Paleface.” It is the broadest kind | 


of slapstick, drawing advantageous- 
ly on the silent-day masters of the 
pratfalls for 95 minutes of unin- 
hibited mirth that certainly should 
hit a nifty boxoffice pace all along 
the line. 

Best description of the picture 
is given by Hope himself in his 
character as the son of Paleface 
Potter: “This is impossible.” It’s 
also a lot of fun, fortified wiih 
Technicolor, songs, Jane Russell 
and the added Roy Rogers and his 
costar, Trigger, an educated equine 
that p!ays a major part in the com- 
ical heroies. 

Producer Robert L. Welch and 
director Frank Tashlin“kid. every 
western hero and situation yet put 
on film. From: the script which 
they did with Joseph Quillan that 
aim is achieved with only a few 
static moments that are quickly 


forgotten in the overall socks at | 


the risibilities. The satirical bur- 
lesque with which the plot is con- 


cerned finds Rogers and Lloyd | 
Corrigan, government agents. as- | 


signed to the case of running down 
“The Torch,” a bandit and gangs 
that is looting gold shipments and 
then mysteriously disappearing. 
While already into their work 
under the guise of traveling medi- 
cine men, the job is complicated 
by the appearance in the small 
western town of Sawbuck Pass of 
Hope, the Harvard grad son of the 
late Paleface Potter. A supercili- 
ous, cowardly braggart, Hope com- 
plicates matters temporarily until 
the agents decide to use him to 
confirm their suspicions that Miss 


Russell, the long-legged, amorous | 


keener of the Dirty Shame saloon, 
is the leader of the robbers. Hope 


a'so has an inheritance to worry | 


about because the townspeople 
want to collect the debts left by 
his old man. 

Hope wants Miss Russell, she 
yens for Rogers and the p!ot boils 
along furiously through all kinds 
of hoked-up situations standard to 
all oaters that have gone before, 
including Indians on the warpath, 
lynching parties, ghost towns. 
parched treks across the desert 
and mirages. Finale twist, previ- 
ously established, has Hope win- 
rng Miss Russell because Rocers. 
who doesn’t like girls, only goes for 
horses. There’s a jibe at video 
when Hope remarks: “Let’s see 
te'evision top this.” 


Top song-dance highlight along | 


the way in the 95 minutes is the 
saloon sequence that starts with 
chorus girls doing “What a Dirty 
Shame” and then going into ‘“Wing- 
Ding Tonight,” sexily sold by Miss 
Russell in a gaudy, scanty costume. 
end “Buttons and Bows,” pon hit 
from the earlier “Paleface.” 
Wing-Ding” rates a reprise for 


comical intent later. Rogers @eliv- | 


ers a treatment of “California 
Rose” in a balcony scene to wrap 
up the Jay Livingston-Ray Evans 


tunes. Already making a noise as | 


a new pop piece is “Am I In Love.” 

by Jack Brooks, niftily sold by 
Hope and Miss Russell. Brooks 
a'so contributed ‘Four-Legged 
Friend,” which establishes Rogers 
lack of interest in gals. 

Bill Williams, as the chief 
henchman for Miss Russell’s guise 
as “The Torch,” Corrigan. Paul E. 
Burns, old prospector who shares 
in Hope’s inheritance; Douglass 
Dumbrille, the sheriff: Harry Von 
Zell, banker, and the others in- 
volved in the fun have short foo’- 
age but help. Brash quips are 
tailored to Hope’s forward-type of 
personality and are gererousiv 
sprinkled throughout. Slow snots 
in the film are few, serving to cive 
audience a chance to relax from 
the overall rib-tickling. 

Harry J. Wild’s co'’or camerzs do 
weil by the frenetic action «nd 
oiher technical assists are i - 
ing. Brog. 


The Story of Will Rogers 
: (COLOR) 


| Acceptable, but not sock, film 

| - tribute to the American hu- 

| morist; excellent for his old 

fans, fair for new generation 
of filmgoers. 








Hollywood, July 11. 
Warners release of Robert Arthur pro- 
duction. Stars Will Rogers, Jr., Jane Wy- 
man; featunxes Carl Benton Reid, Eve 


Miller, James Gleason, Slim Pickens, | 
Noah Beery, Jr., Mary Wickes, Steve | 


Brodie, Pinky Tomlin, Margaret Field. 


Directed by Michael Curtiz. Screenplay, | 


Frank Davis, Stanley Roberts; adaptation 
by John C. Moffitt; based on the SatEve 
Post story, “Uncle Clem’s Boy.” by Mrs. 


Will Rogers; camera (Technicolor), .Wil- | 


frid M. Cline; editor, Folmar Blangsted: 


original music, Victor Young. Previewed | 


July 8, ’52. Running time. 109 MINS. 


a i ate ip aS Will Rogers, Jr. | 


Mrs. Will Rogers...... Jane Wyman 


Clem Rogers ee kina Carl Benton Reid | 
Eve Miller | 


Cora Marshall.. 
Bert Lynn 
Dusty Donovan .......«+- 
Wiikey Post ..caccccccces Noah Beery, Jr 
Mrs. Foster 


James Gleason 


epee 4 Mary Wickes 





Dave Marshall.........+..-- Steve Brodie 
Orville James ........+-+++ Pinky Tomlin 
Sally Rogers .......+0++. Margaret Field 
Art Frazer ......--e+se- Virgil S. Taylor 
Mr. Cavendish.......+-++.. Richard Kean 
'oe Arrow .. Jay Silverheels 
Flo Ziegfeld William Forrest 
President Wilson........+..-. Earl Lee 
Tam MeSpadden ......--- Brian Daly 
er ree ... Eddie Cantor 





Warners pays tribute on film to 
the late Will Rogers, via a kaleido- 


- i.e 
scopic impression of the humorist | 
who made the world chuckle and | 


think with his homilies. ' Enough 
of the character is caught to please 
his still-loyal fans, and filmgoers 
of a new generation should find 
sufficient entertainment along con- 
ventional biopie line for it to be 
| acceptable. Sock boxoffice gener- 
ally is doubtful, but returns in 
come situations should be hearty 
end exploitation poss#bilities are 
ood. 

Will Rogers, Jr., plays his father 
| with a likeness that is not surpris- 
jing. It is evident that much study 

of Rogers’ old films was made, be- 
cause it is this familiarly bashful, 
coy country boy type that is pro- 
|jeeted by Rogers, Jr. Co-starring 
is Jane Wyman as Mrs. Rogers, 
‘and while she gives the role a 
\eweet simplicity and feel as narra- 
\tor, her appearance hasn’t much 
significance except to add marquee 
strength. ' 

The script is a sketchy affair, 
| spanning as it does the long period 
in Rogers’ life from the 1900's 
through to August, 1935, when he 
|took off with Wiley Post on that 
|fatal flight to Alaska. Opening 
|marks his return to his Oologah, 
| Okla., home after two years of cow- 
| punching in Texas. He meets the 
|girl who later is to become his 
wife, tries to settle down and as- 
sume the position that goes with 
being the son of a wealthy, influ- 
ential Senator and rancher. The 
strain is too much and he takes off 
;on world wanderings while con- 
ducting his courtship via postcards. 


Upon his return, he and his girl 

meet in St. Louis, are married and 
| leave on a Wild West show honey- 
moon that eventually carries him 
to New York and a crack at vaude- 
ville that fails to pay off until he 
starts spinning jokes with his rope- 
twirling. This leads him to the 
“Ziegfeld Follies” of 1916-’17-'18 
and °19, and a fame for poking 
pointed, but good-natured, jibes at 
world leaders. When he is asked 
to put his homilies into writing, 
Rogers rebels, turns to silent film- 
; making in Hollywood until influ- 
enced by a growing love of avia- 
tion. Some of his more famous 
| quotes as a national and interna- 
| tional commentator are generously 
sprinkled through the footage as 
\the picture shifts rapidly through 
|sketchily-shown scenes contempo- 
|rary to the era, such as the drought 
‘and “Okie” migration, the depres- 
sion, etc. The fault of the film is that 
it deals too briefly with each phase 
to permit the development of any 
|feel of suspense, or importance; 
‘nor is Rogers, the man, created. 

_ Working with the stars is a good 
lineup of capable featured and 
supporting players. A _ vigorous 
| picture of Rogers’ father is done 
by Carl Benton Reid, and the Wiley 
Post done by Noah Beery, Jr., is 
good. James Gleason, Slim Pick- 
ens, Pinky Tomlin, Eve Miller. 
Steve Brodie, Margaret Fields and 
the others appear briefly but effec- 
tively. Eddie Cantor is in for sonte 
“Ziegfeld Follies” scenes with 
Rogers, portraying himself. Film 
clips show Al Jolson, Fanny Brice 
and Marilyn Miller. 

Michael Curtiz’ direction does a 
good job in presenting nostalgia, 
drama and humor, with only an oc- 
casional slopping over into senti- 
mentality. The script by Frank 
Davis and Stanley Roberts ‘was 
adapted by John C. Moffitt from 
Mrs. Will Rogers’ SatEvePost 
story, “Uncle Clem’s Boy.” Robert 
Arthur’s production wears an ex- 





cellent Technicolor dress, expertly” 


ensed by Wilfrid M. Cline, and the 
Victor Young music score is full 
of snatches of the tunes of the era. 


, Brog. 


Slim Pickens | 


White Corriders 

“White Corridors,” British 
import which preemed yester- 
day (Tues.) at the Trans-Lux 
60th St. Theatre, N. Y., was 
reviewed from [London by 
VaRIETY in the issue of June 
27, 1951. Directed by_Pat 
Jackson, the J. Arthur Rank 
presentation stars Googie 
Withers, James Donald, God- 
frey Tearle and Petula Clark. 
Universal Pictures is distribut- 
| ing in the U. S 

In appraising the b.o. poten- 
tial of the film, Myro. wrote 
that its hospital background 
provides the setting for a 
“tense, emotional drama which 
has been handled on “adult 
lines ... It’s in the strong-meat 
class as entertainment, and al- 
though it may have a none-too- 
easy time at the wicket; it 
merits specialized booking in 
America.” Cast’s perform- 
ances won the critic’s plaudits. 


ceesitanaall 


Que Minute te Zere 
(SONG) 

















Conventional action - romance 
war drama laid in Korea, with 
Robert Mitchum, Ann Blyth. 
Okay possibilities. 


| Hollywood, July 15. 
RKO release of Edmund Grainger pro- 
| duction. Stars Robert Mitchum, Ann 
Blyth; features William Talman, Charles 
McGraw. Margaret Sheridan, Richard 
Egan. Directed by Tay Garnett. Written 
by Milton Krims and William Wister 
Haines; camera, William E. Snyder; edi- 
tor, Robert Belcher; music, Victor Young. 
Previewed July 14, ’52. Running time, 
105 MINS, 





Colonel Steve .......... Robert Mitchum 
Linda Day cieeue shee Ann Blyth 
Colonel Parker ........ William Talman 
Ot, - Te | i asad so Kaw ss Charles MeGraw 
ee ae Margaret Sheridan 
TL EE ve wsacecseces Richard Egan 
Gustav Engstrand ....... Eduard Franz 
eS er Robert Osterloh 
"it -  " SARS Robert Gist 
COE, WIGS 6 oc vive ctoc esd Roy Roberts 
(A Sara ar Wally Cassell 
Bs WOOO Usk ceccedecs Eddie Firestone 
Be, COORMP a i 0 cwsvewsecs Peter Thompson 
Bes MUD, Sens cn 60b.0 a6 0 645 5 Steve Flagg 
PUG, MIE asad 0 6s apes .. Ted Ryan 
ah PT eee Ce Larry Stewart 
Uy ROMER nc cccccpessccrse Lala Rios 
wok. re ae Hal Baylor 
io ye eee ee Tom Carr 





Okay possibilities in the regular 
feature market are generated in 
“One Minute to Zero.” It’s a con- 
ventionally - patterned action - ra- 
manee drama with a war back- 
ground, telling its story against a 
Korean setting with standard re- 
sults. A mixture of exciting war- 
fare sequences, a few tearjerk 
scenes that don’t ring true, and a 
sprinkling of humorous touches 
all fall familiarly in the too-long 
105 minutes, but it is still a con- 
coction that can stir up boxoffice 
with exploitation selling. 


Robert Mitchum and Ann Blyth 
team effectively in the starring 
roles. He is the battle hero, a self- 
made officer and professional sol- 
dier who stays with the jot even 
after he could have found an easier 
berth in that period when the abor- 
tive Korean action was getting off 
on its bumbling course. He makes 
the character acceptable with his 
specialized style of laconic heroics. 
Miss Blyth, as a war widow work- 
ing with the United Nations, is 
likeable and believeable more of- 
ten than the scripting and direc- 
tion, neither of which, in the off- 
war action scenes, has much credi- 
bility. 

Tay Garnett’s directon of the 
screen story by Milton Krims and 
William Wister Haines features 
considerable vigor in the war 
scenes, doing an expert job of cap- 
turing the feel of battle as it af- 
fects the individual. He doesn’t 
have much to work with when the 
plot is away from the battlefield. 
The scripters’ dialog is good in 
toss-away lines about the develop- 
ment of the Korean police action 
and the thinking, supposedly, of 
those responsible for it. Respect- 
ful mention is made of ail coun- 
tries geeerionting on the side of 
the UN. 

Plot is concerned with the 
Korean fight when the Reds surge 
south of the 38th parallel, and the 
almost hopeless, but always vali- 
ant, battle put up by the allies to 
push them back. Mitchum, a 
colonel, romances Miss Blyth, a 
staunch UN worker, in between 
the periods he isn’t engaged in 
heroics on the battlefield. Amour 
falters temporarily when Miss 
Blyth misunderstands his reasons 
for firing on fleeing refugee col- 
umns, but after the expected 
amount of footage has passed they 
are back together for the finale 
clinch. 

Some rather grim scenes of war- 
fare are included. They wear the 
look of having been lensed by battle 
photogs. and thus gain impact. 
Quite a number of thrilling en- 
gagements by _ rocket-firing jet 
planes are used, along with hand- 
to-hand battle that brings the fight- 
ing down to a personal level. Rat- 
ing mention for excellent perform- 
ances are a number of credited, 
and uncredited players. William 
Taiman, a_ jet-piane officer and 
lfriend of Mitchum; Charles Mce- 





Graw, a sergeant who looks after 
Mitchum; Roy Roberts, a general; 
and, fleetingly, Margaret Sheridan, 
Richard Egan and Eduard Franz, 
all come over well. 

Humor is pointed up by several 
minor players seen as GI's engaged 
in the struggle. Remembered are 
Alvin Greenman, portly private 
who is the butt of jokes by his 
comrades; Wally Cassell, a wise- 
cracker; Lala Rios, a Mexican boy 


: 
Duel at Silver ¢ reek 
Okay western for the acti 
market, with names ~ 
that release. 5 





Hollywood, July 11 
Universal release of Leonard Goldste 
roduction. Stars Audie Murphy. po” 
mergue, Stephen McNally: features a 

san Cabot. Gerald Mohr, Eugene Ivless 
Kyle James, Walter Sande, Lee Mara 
George El . Directed by Don Siegel’ 





doing his bit, and Tom Carr, a lad 
from the western ranges who, 
adopts and mothers a gosling. | 
There’s a niftily humorous Se-| 
| quence showing Greenman trying | 
ito teach some Korean kids how 
ito blow bubble gum. 

| A Japanese-Korean song, for| 
which English lyrics were written | 
by Norman Bennett, will linger in 
the memory. It’s a romantic ballad 
now titled “Tell Me, Golden| 
Moon,” sung by Miss Blyth and | 
Mitchum. Elsewhere, Victor Young | 
gives the film a good score, and | 
William E. Snyder’s lensing is ex- 
cellent. Brog. 


Den’t Bother Te Knoek 
Slow-paced melodrama about 
a psycho baby-sitter; for sup- 
porting bookings only. 


Hollywood, July 9. 

20th-Fox release of Julian Blaustein 
production. Stars Richard Widmark, 
Marilyn Monroe; features Anne Bancroft, 
Donna Corcoran, Jeanne Cagney, Lurene 
Tuttle, Elisha Cook, Jr.; Jim Backus, 
Verna Felton, Willis B. Bouchoy, Don 
Beddoe. Directed by Roy Baker. Screen- 
lay, Daniel Taradash; based on_ novel 
by Charlotte Armstrong; camera, Lucien 
Ballard; editor, George A. Gittens. Pre- 
viewed July 8, ’52. Running time, 76 
MINS. 











Jed Towers....... ....- Richard Widmark 
ea arery e Marilyn Monroe 
eT | errr rrr Anne Bancroft 
) reer Tor Donna Corcoran 
eee Jeanne Cagney 


Lurene Tuttle 

OE erry Th Elisha Cook, Jr. 
Peter Jones ........-. iSeme Jim Backus 
Mire, BallewW ...cccces> Verna Felton 


"rea eee Willis B. Bouchoy 
BE TY kus 04 de pte 00 Don Beddeoe 
Girl Photographer ....-. Gloria Biondell 
Mrs. MceMurdock .......... Grace Hayle 
ee reer rT Michael Ross 
Rte Ne a Re Eda Reis Merin 
Elevator Operator........ .Vietor Perrin 
Bell Captalm ..cccccccccess Dick Cogan 
DOGEMAR . 2... cece cccsertss Robert Foulk 
MOG GROWS nic 5 be cc ce wets. Olan Soule 


Toastmaster ............. Emmett Vogan 





“Don’t Bother to Knock” is a 
minor entry in the melodramatic 
field, produced in too haphazard 
and leisurely a fashion to rate any 
more than lower-case booking. 
Marilyn Monroe, co-starred with 
Richard Widmark, gives an excel- 
lent account of herself in a strictly 
dramatic roie which commands 
certain attention, but the story of 
a psycho baby-sitter lacks interest 
as it’s here presented. 

Plot needs too much explaining, 
which comes along at too late a 
moment, to stir much spectator re- 
sponse, as femme star enters a 
N. Y. hotel to take on a baby-sit- 
ting stint. Actually, she’s newly 
released from a mental institution, 
sent there when her mind cracked 
after her fiance crashed in the Pacif- 
ic and drowned. In Widmark, 
who glimpses her from his room 
across the court and comes calling 
with a bottle, she sees, in her demen- 
tia, the man she once loved. When 
her small charge, Donna Corcoran, 
comes out of her room to see what’s 
going on, the sitter turns upon the 
child with homicidal intent, which 
grows as the evening continues. 

Under British Roy Baker’s direc- 
tion, action progresses at a dull 
pace, and script by Daniel Tara- 
dash tries to juggle too many ele- 
ments. Julian Blaustein, whose 
production efforts generally are of 
class quality, misses the boat on 
this, although it’s indicated that 
the studio has an upcoming dra- 
matic star in Miss Monroe. Her 
role seems an odd choice, however, 
since studio has been giving her a 
big glamour buildup, and in this 
she’s anything but glamorous, 
despite her donning a negligee. 
Title, too, indicates comedy, where- 
as its theme is melodramatic. 

Widmark doesn’t appear too 
happy with his role, as a man con- 
fronted by a tragic situation when 
he realizes the girl is a potential 
killer. It offers him little oppor- 
tunity, but he handles the part 
with his customary glibness. Anne 
Bancroft, making her screen bow 
as a recruit from N. Y. television, 
scores brightly as a torch singer, 
chirping five song numbers, among 
them “A Rollin’ Stone,” written by 
Lionel Newman and Bob Russell 
especially for film. Her acting is 
okay, too, as is moppet Donna Cor- 
coran, Lurene Tuttle and Elisha 
Cook, Jr. 

Camera work by Lucien aoe ae 
catches Miss Monroe’s appealing 
attractiveness, despite the uncer- 
tainty of the part, and Lionel New- 
man’s music score contributes to 
building mild suspense. Whit. 





New Sask. Drive-In 
Regina, Sask., July 15. 

First drive-in at Lloydminster, 
Sask., is the C. and H., opened by 
C. Coombs and E. G. Hudson, oper- 
ators of the Empress and Rio the- | 
atres. Theatre accommodates 350. 
cars. 








\down” soon breaks down into 4 


Screenplay, Gerald Dyayson Adams. iy 


seph Hoffman; from story by Adams: 
eamera (Technicolor), Irving Glasshere. 
editor, Russell Schoengarth: music Hae 
J. Salter. Previewed July 1.252. Ranne’ 
time, 1 MINS. _ 
Silver fh AOR Audie Murvhy 
Opal Lacey............ Faith Doman 
RE ix4bne ou ¢sees Stephen Mx Nally 
Dusty Fargo .:......... Susan Cabot 
EE 06 6 a4 Kus 6.00 Gerald Mohr 
Johnny Sombrero ....... Eugene Iglesj 

| Rat Face Blake........... vle Yanan 
.. Ag | CRS eneee Walter Sande 
Tinhorn Burgess........ ee Marvin 
Ge ME Rec cesbeduns George Eldredge 





Universal should get an okay 
run through the action market 
with “The Duel at Silver Creek” 
Its standard western ingredients 
are wrapped up in Technicolor 
and a lot of fast movement that 
helps cloak the implausible, but 
likeable, stock plot. Performances 
and direction make the most of 
what’s offered. 

Audie Murphy and Stephen 
McNally are the male principals 
and both expertly project the ac. 
tion demands as heroes. The dis- 
taffers are split, Faith Domergue 
as a particularly villainous al- 
hough attractive heavy, and Su- 
san Cabot as the heroine. Both 
register. 

Plot deals with a gang of mur- 
dering gold claim-jumpers, led by 
Miss Domergue and Gerald Mohr, 
with gun-slinging assists from Eu- 
gene Iglesias, a ludicrous but col- 
orful Latin type, and Kyle Sande. 
While McNally, a fast-draw mar- 
shal, is out of town looking for the 
gang, one of them guns down an 
old friend. He returns, vowing 
vengeance and names Murphy, who 
had been orphaned by the crooks, 
to be his deputy. 

Romance mixes in when Miss 
Domergue comes to town and 
McNally falls for her. Scenes and 
dialog between these two inject 
some amatory warmth not usually 
found in oaters. Despite warnings 
from Murphy and others, 
MeNally is wrapped up in his love, 
thus permitting the crooks to get 
away with a lot they couldn't have 
otherwise accomplished. When he 
does wise up, however, he makes 
amends fast and straightens out 
matters in a mass finale gun bat- 
tle. A tip to the type of charac- 
ter portrayed by Miss Domergue 
comes in her first scene, in which 
she calmly garrots a dying man 
with his own kerchief to prevent 
any deathbed disclosures of her 


gang. 

The script by Gerald Drayson 
Adams and Joseph Hoffman 
doesn’t always concentrate on 
blood-letting action. There are 
nice spots of humor and some 
above-average dialog which help 
Murphy and the others show 
to advantage. Story does jump 
about, somewhat, but in the main 
is easy to follow. Don Siegel's 
fast direction keeps things rolling 
to bridge the gaps, and he presents 
the players excellently. Miss Cabot 
registers well -as a gal who loyes 
McNally but finally goes for 
Murphy. Mohr is a good heavy, as 
are Iglesias and James. Walter 
Sande and the others are capable 
in support. 

The Leonard Goldstein produc- 
tion rates expert color lensing 
from Irving Glassberg and good 
‘editing from Russell pehecngne. 

Tog. 


Breakdown 





Just fair secondary action- 
meller feature of prizefighters 
and psychoses. 





Hollywood, July 11. 

Realart release of Pegasus (Edmond 
Angelo) production. Stars Ann Richards, 
William op, Anne Gwynne, Sheldos 
Leonard, Wally Cassell; features Richar 
Benedict, Joe MceTurk, John Vosper. Rey 
Engel. Directed by Angelo. Origine 
screenplay, og pn en 
stage play, “The mson Slasher, ‘ 
era, Paul Ivano; editor, Robert M. Lr 
music, Paul Dunlay. Previewed July % 
’52. Running time, 76 MINS. 





June Hannum ........-.- Ann Richards 
Terry Williams......... William Bishop 
Candy Allen ......+.-- Anne Gwynne 
Nick Samson ..... .. Sheldon Leonard 
Pete Samson ...... ie Wally Cassell 
Punchy_........++ Richard Benedic 
Judge Hannum...... $00 oe +0 John Vospet 
Al i scosseooeee e0seeveeees ano ke ~ 
oe Joe mc 
gd ER 
The CHAMP ......00000:- Hal Bartlet 


Elena Strangelo 
_ Michelle King 

Gene C velli 
: Al Cantor 





From a promising start “Break- 


so-so secondary action-meller of 
only spotty entertainment values. 
It’s a prizefight-shady politics vari 
bogged down in neuroses 4 
dragged-in femme angles. de 

Plot makes too much of a ‘\- 
over the effect a boxer’s suece*> “ 
the ring and outside romance _ 
on his manager, a phys esIly an 

(Continued on page 20) 
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FILMS’ GROWING STORY SCARCITY 


Policy Huddles Aimed at Hypoing 
UJ. S-Angeled Italo Export Agency 


Policy of N.Y.’s Italian Film Ex- 
port is due for a complete thrash- 
ing out during a six-week visit to 
Rome on which E. R. Zorgniotti, 
outfit’s U. S. rep, took off on Mon- 
dav (14). Zorgniotti is slated for 
jengihy huddles with the board of 
the co-op of Italian producers set 
up to promote exhibition of their 
product in the U. S. 

IFE is supported by subsidies 
paid by American distribs for the 
right to convert their Italian earn- 
ings to dollars. Outfit’s aim was to 
go beyond mere promotion and ex- 
ploitation. It was to provide funds 
for dubbing Italian pix into Eng- 


lish and provide U. S. distribs with | 


coin for making advancing guaran- 
tees to Italian producers. 

Diverse interests of the 83 pro- 
ducer-members and other factors 
having to do with policy have to 
date kept IFE from doing much 
bevond a publicity job. Latter has 
been effectively handled by Jonas 
Rosenfield, former 20th-Fox ad 
chiel 

With hundreds of thousands of 


dollars rolling into the IFE coffers | 


annually, Zorgniotti is faced with 
the necessity of greatly and quickly 
broadening the co-op’s activities. 
It is with that aid in mind he is 
planning to go personally before 
the board for policy directives. 

Pact with U. S. distribs under 
which funds are provided had run 
one year as of June 30 and has an- 
other year to go. It is possible 
that the deal may be extended be- 
yond that time, but.the Italians will 
hardly be able to justify such a 
request if they haven’t spent much 
of the money already handed them. 

American companies are anxious 
that IFE get going full force, since 
they feel the pact is advantageous 
to them. They think that by creat- 
ing dollar income for the Italians 
through exhibition of their pix in 
the U. S., the government in Rome 
will be encouraged to allow them 
to withdraw all or most of their 
earnings there. - Should IFE not 
prove effective, there’s a likelihood 
the government won’t permit its 
continuance and cut off the funds 
now being converted as part of the 
subsidy deal. 


‘Jet Pilot’ Seen Landing 
In N. Y. Too Late For 
Fall Release by RKO 


Although completed and in the 
can for many months, Howard 
Hughes is apparently not yet ready 
to release “Jet Pilot,” John 
Wayne-starrer. RKO’s distribution 
end in New York, badly in need of 
top product for fall release, had 
slated the pic for August or Sep- 
tember distribution. Homeoffice, 
however, has received neither a 
print nor any word on the film 
from Hughes, which means it will 
probably be too late to catch lucra- 
tive Labor Day bookings, if it is 
to be released this year at all. 

“Pilot” is one of the most ex- 
pensive films turned out in Holly- 
wood since the lush postwar pe- 
riod. Its cost is now reportedly be- 
ing carried on RKO’s inventory at 
$3,900,000. It was a personal pro- 
duction by Hughes, controlling 
Stockholder and film-making boss 
of the company. 

_I's understood that the New 
York headquarters has received as 
yel no stills or other publicity ma- 
terial, So that any early release is 
possible. Likewise, it is reported 
‘hat none of the company’s distri- 
uLLON exees has seen the film, and 
"is thought likely that Hughes is 


yuaning to re-edit it or make 
anges, 








NPA’s Lift Promise 
bi Washington, July 15. 
Me ational Production Authority 
ie continued its ban on 
ale tional materials of copper and 
ian for construction of 
lifting but promised to consider 
whens restrictions on theatres 

i the steel strike ends. 


+ 
| 





| Labor Bd. Votes for FA 


In Furthman Suit) of material for important pix, Hol- | 


Sacramento, July 15. 


| Jules Furthman’s suit.to recover 
| $32,541 in commissions and to void | 
| his contract with the Famous Art- | dios are getting increasingly chary | in an 
by the | of the high costs of such properties | Times 


Raper Writer's | and of the investment of holding | board “little more than a patron- 
| action was based on the claim that them in their inventories. 


| ists agency was turned down 
| State Labor Commission. 


| Charles Feldman, head of FA, was 
a producer as well as an agent, but 
| it was ruled that Furthman knew 
|about it when he signed the pact. 

Commission not only upheld the 
validity of the contract, but or- 
dered Furthman to pay the agency 
} COMmissions amounting to $22,900. 





‘No High Pressure’ 
Campaign Set On 
20% Tax Repeal 


In its campaign to repeal the 
20% Federal admissions tax, the 
Council of Motion Picture Organi- 
zations will refrain from any 
“high-pressuring” of the nation’s 
law-makers. Also, there’s to be 
no king-size lobbying fund to be 


used in the effort to influence 
Congressmen. 
Plan mapped in_ generalized 


acquaint the legislators in the 
simplest fashion with the need for 
killing the levy. Group of theatre- 
men in each area, it’s figured, will 
invite the local Congressman to a 
relatively unelaborate lunch- 
eon-discussion of the trade prob- 
lems. There will be no speeches 
as such but the exhibs will sock 
across the message that thousands 
of theatres which face extinction 
could survive if the 20% bite is 
removed. 

COMPO’s key figures in the anti- 
tax operation state they're con- 
fident the objective can be accom- 
plished but only if hundreds of 
exhibs, who will be asked to do so, 
cooperate to the fullest. This 
'mainly will be via their personal 
efforts in organizational work and 
contacting the law-makers. 

Also, there will be need for some 
operating funds, and the exhibs 
are being called upon to con- 
tribute their dues to COMPO fer 
that purpose. COMPO has desig- 
nated the week of Aug. 11 as dues- 
collection week. Members of the 
all-industry outfit will be solicited 


(Continued on page 20) 


‘Chi’s Oriental Due For 


New Meat. Reopening 
Chicago, July 15. 

| Oriental, largest indie theatre in 
ithe Loop, which has been closed 
|for two months, will reopen Aug. 
t House had been shuttered by 
Randolph Bohrer, attorney and ex- 
ecutive manager for Oriental 
| Management Corp., who said that 








fashion by COMPO toppers is to| 
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| way the situation is pretty much 





. : , coverin 
for a year’s fees during that period | 8 


' 


| prewar and war period. On Broad- 


Although there’s a growing wail 
| by studio story departments of lack 


|lywood buys of hit Broadway le- 


| giters—such as Metro’s purchase | 
last week of “Kiss Me, Kate”—are | 
Stu- | ish its 


getting scarcer and scarcer. 


Actually, while Hollywood’s need | 
for “big picture” material—at rea- 
sonable prices—is on the increase, 
the selection available to it from | 
both the publishing and play fields 
has been waning. 
pressure for originals and a tend- 
ency, in part from this cause, to 
make fewer pix. 

On the publishing side, until the | 
first six months of 1952, there were 
fewer books coming out each year | 
because sales have diminished in | 
recent years and there are fewer 


bestsellers of the stature of the} 


the same. Each year sees fewer 
plays hitting the board. 

Studios are thus getting less 
selection. Unfortunately, this is 
happening at a time when they are 
probably more choosey about the 
properties they buy than at any time 
since Tom Edison cranked his first 
camera. The whole group of mid- 
die-budget pix that formerly made 


| 
i 
j 
j 


| age device, 
|for persons with the right politi- | 


Result is more | 4nd 





up the bulk of every studio’s pro- 
gram is on a b.o. wane and the lots | 
are hunting for source material for | 
the important product to which 
they are turning more exclusively. 

Of the new books coming up this 
fall, there’s disappointment in one 
major entry which most story eds | 
had been counting as a sure buy. | 
That’s Edna Ferber’s ‘The Giant.” | 
Virtually all of the author’s pre- 
vious efforts have been turned into 
pix in the past, but present indica- 
tions are that “The Giant” may be 
skipped. With the high Ferber 
price for a lease of rights (the au- 

(Continued on page 14) 


WB Rides Route 66 
In Eight-State Buildup 
Spread for ‘Will Rogers’ 


Unusually hefty newspaper space 
was garnered by Warner Bros. in 
its pre-selling campaign for “The 
Story of Will Rogers.” Bally drive 
was tied in with the dedication of 
U. S. Highway 66 as Will Rogers | 
Highway and as a result WB 
snared space in newspapers in 
cities all along 2,200 mile route 
eight states. Banner 
heads and front page yarns, accom- 
panied by pix were common all 
along the highway. 

Civic officials, including gover- | 








‘nors and mayors, participated in 


| 23 from St. Louis, starting point of 


|excessive rentals by picture com- | 


|panies and the demands of the 
ground owners for 15% of the 
gross, forced the action. 

New operator is Walco Corp. 
Bohrer will have no interest in 
ithe new company. 
| Charles Hogan, who has been 
booking the spot for last 10 years, 
continues. Theatre will play vaude 








available. 





| Delay GSS Plan 


| Los Angeles, July 15. 


| July 


| 


| 


| 


when outstanding attractions are | 


the dedication of markers at vari- 
ous points on the route, a factor 
aiding the press coverage. Leaflets 
and windshield stickers were dis- 
tribbed along the route following 
the arrival in each city of the dedi- 
catory caravan of official cars. 
Nine-day tour kicked off on June 





the highway, and terminated on 
1 at Santa Monica, Calif., 
western end of the highway. 
Tour was tied in with local ex- 
hibs along the route. Theatre mar- | 
quees and special signs noted that | 
pic would play there soon. Cara- 
van made a point to stop in front | 
of the theatre to call attention to | 


the event. 
Pic had its world preem at} 
Claremore, Oklahoma, Rogers 


hometown, and was followed by a| 
formal opening for filmtown in | 
Beverly Hills Thursday (10). WB 
is giving the film a special world- 


Benno M. Brink, referee in bank- | wide push, with special preems 


/ruptey, granted an extension of 
time to creditors of James and 





week. 


George Nasser to prepare amend- | Paris, — } 
ments to the five-year program to/and Rio de Janeiro. : 
refinance General Service Studios. | notably in South America, will be | 

Amendments relative to certain | added to the list. 
restrictions and control will be pre- | 


| 


set for important foreign capitals. 
Dates have been set for London, 
Rome, Stockholm, Tokyo 
Other cities, 


Film stars Will Rogers, Jr., 


Mrs, Rogers. 


t | tia 


sented for Brink's approval this|his father, and Jane Wyman ~ 





Roanoke Daily Asks 
Va. End Censor Bd. 


Roanoke, July 15. 


Flat demand that Virginia abol- 


editorial in the Roanoke 


providing a sinecure 


cal connections.” 

Paper goes on to say that films 
“are entitled to the same freedom 
of expression as newspapers, radio 
periodicals.” This is in line 


with the recent U. S. Supreme 
Court decisions in the “Miracle” 
and “Pinky” cases. 


Roanoke. Times’ stand is part of 


| a growing move by papers through- 
| out 


the country in objection to 
state censorship. If the Virginia 
legislature doesn’t abolish the cen- 


|sorship board, the paper remarks, 


the Supreme Court ultimately will. 
Times calls censorship in the 
state “simply a matter of spend- 


|ing some $44,000 a year, mostly 
| for 
|and unconstitutional purpose.” 


salaries, for an unnecessary 





Lippert Sez Can't 


Make Big Pix and| 


Programmers, Too 


“I can’t wallop out big ones and 
maintain a full program for a dis- 
tribution organization at the same 


| time,” Robert L. Lippert declared 
|this week in explaining why he’s 


selling his 28 exchanges through- 
out the country. In face of the 
demand for top product, he added, 


|it’s impossible to carry on the pur- 


chasing and handling of 24 to 36 
lesser films which Lippert Pictures 
requires each year. 

Lippert, who is moving further 
into the field of film financing, 
plans to turn over his exchanges to 
their employees where possible. 
They'd become franchise-holders 
and not only would have a greater 
incentive in pushing  Lippert- 
backed pictures but would have 
more freedom in handling outside 
product in their respective sales 
areas, Dallas and Memphis ex- 
changes have already been sold 
and disposition of others is pend- 
ing. < 

Calling his step a “consolida- 
tion,” Lippert emphasized that fol- 


one will go before the cameras in 
(Continued on page 16) 


Danish Culture Chief In 
Goldwyn ‘Andersen’ Talks 


Hans Hedtoff, former prime min- 





| ister of Denmark, now chairman of 


the Danish Cultural 
Committee, is due 


Relations 
in Hollywood 


| this week to survey production 
| generally and confer with Samuel 
| Goldwyn on the producer’s latest, 


“Hans Christian Andersen.” It’s the 


‘first Hollywood pic to be made 
| with a Danish setting. 


Hedtoff will view “Andersen” 
and discuss with Goldwyn its ini- 
showings in Denmark, prob- 
ably to take place in 1953. 


SEG Re-elects Gordon 


Hollywood, July 15. 
Screen Extras Guild elected Rich- 





|ard H. Gordon to his fifth term as 


president and presented him with a 


censorship beard was made | 


last week. Daily called the | 


ing an uncensored reel, 


ICE WANES IN Take Ist Step to Test Ohio's Right 


On Pre-Censorship 


of Newsreels 


’ Columbus, O., July 15. 
| 


Indicating that he, too, would 
| like a test of the legality of pre- 
censorship of newsreels in Ohio, 
| Clyde Hissong, staté education di- 
|rector and chief of the Ohio Di- 
vision of Film Censorship, agreed 
yesterday (Mon.) to have a war- 
;rant served tomorrow night on a 
|Columbus exhib playing an un- 
| licensed newsreel. 


| 

| This is the first step in a test 
|}arranged by the Motion Picture 
| Assn. of America and the Inde- 
pendent Theatre Owners of Ohio 
of the right of a state to pre-cen- 
|} sor newsreels. It grows out of the 
recent U. S. Supreme Court de- 
cision holding films to be entitled 
|to the protection of Constiutional 
guarantees.of freedom of speech 
and press. 

Arrangements with Hissong were 
|made yesterday by Manning (Tim) 
Clagett, of MPAA ghq in New 
| York, who has set up offices here 
bto direct the test, and Robert Wile, 
;}exec secretary of the ITOO. Ae- 
companying them to the session 
with the censor chief were Clyde 
| Abbott and Robert H. Hinds of 
| Paxton & Seasongood, local coun- 
;sel employed by the MPAA to 


| handle legalistics of the test here.. 


Plan is for unlicensed newsreels 
to be played in one house in each 
of five Ohio cities, starting tomor- 
row. Hissong said he'd concentrate, 
however, on only one theatre. He 
said he would send Lowell Lamb, 


field inspector of the censorship 
division, to -the Little Theatre 
here. Following this verification 


that the house was actually play- 
Hissong 
said he’d swear out a_ criminal 
warrant for Lee J. Hofheimer, op- 
erator of the theatre, and for 
Warner Bros., distrib of, the film. 
Seek Quick Decision 
Warrants will be returnable in 
| Columbus municipal court. Effort 
|of the attorneys then will be to 
| get the test to the Ohio Supreme 
Court as quickly as possible to 
(Continued on page 27) 


Lippert Would Deal 
With SAG If Pattern 
By Industry Is Set 


Robert L. Lippert, whose con- 
} tract with the Screen Actors Guild 
| was cancelled by the union in a dis- 
| pute over added payment for actors 
'when their theatrical films are sold 











|to TV, said in New York this week 
| that he would be ready to sit down 
|with the Guild when an industry- 
| wide pattern is set. 

: | At one time perhaps Hollywood's 
| lowing the exchange unloading he | most active indie producer, Lippert 
| “definitely will have two pictures 
jin the million dollar class.” First 


| withdrew from film-making after 
_his SAG pact expired Feb. 5. Rea- 
|son for the pact termination, the 
|SAG board said, was that he had 
| sold “several theatrical feature pic- 
jtures made after Aug. 1, 1948, to 
|TV without negotiating with the 
Guild for additional payment to 
actors for their television rights.” 
Asked if he contemplated ad- 
justing his differences with thee 
Guild, Lippert declared: “Certain- 
ly the smallest operator in the in- 
/dustry shouldn’t set the pattern— 
it should be done by the bigger 
| companies which have a far greater 
| stake in the future. When the pat- 
| tern is set I then will be ready to 
| sit down with the SAG.” 
| Guild’s attitude on the situation 
is best expressed by a statement 
| made last February by John Dales, 
Jr., the organization’s executive 
|secretary. “There has been no ap- 
| plication for extension of the Feb. 
|5 deadline for cancellation of the 
' Guild’s contract with producer Rob- 
lert L. Lippert,” the statement read, 
| “and there is today no contract be- 


gold life membership card. Other | tween the Guild and Mr. Lippert. 


officers re-elected were Franklyn 
Farnum, William H. O’Brien and 
George Barton, veepees; Jeffrey 
Sayre, treasurer, and Beulah Park- 
ington, recording secretary. 
Sayre’s annual report showed a 


treasury, a gain of $35,652 during 
the year. 


“Mr. Lippert has not been placed 
on any unfair list because he is not 
'now in production of motion pie- 
‘tures and to the best of the Guild's 
| knowledge has no plans for such 
'production. It is hoped that the 


as| surplus of $272,948 in the SEG/Guild’s contract with Mr, Lippert 


‘can and will be reinstated upon 
}further negotiations.” 
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Rogers, College’ Leading L.A. 
With $27,000, Francis’ Modest 156, 
‘Tvory,, Lavender’ Mild at 166 





Los Angeles, July 15. #- 


Stepping out in front this week 
are “The Will Rogers Story,” at 
two locations (with slightly upped 
scales) and “Working Way re 
College,” at three ‘sites, each ex- 
necting an excellent $27,000. A 
medium $15,000 is looked for at 
two houses by “Francis a ~ 
West Point,” while “Ivory Hunt- 
er” and “Lavender re Mob, Sey 
having played pre-release dates, 
shape up mildly at $16,000 for 
three locations. 

“Under Paris Sky” is a dull $7,- 
000 at two houses. Pop price re- 
lease of “Greatest Show on Earth 
is giving the Vogue'a solid $6,500, 
maybe more. Film is also breaking 
in Paramount’s new first-run zon- 
ing plan here, playing day-and-date 
at three drive-ins and two other 
conventional theatres, with a mas- 
sive $52,000 possible on the week 
for the six houses. Holdovers are 
generally spotty this round. 

Estimates for This Week 

Los Angeles, Chinese, Ritz 
(FWC) (2,097; 2,048; 1,370; 70-$1.10) 
—‘‘Ivory Hunter” (U) and “Laven- 
der Hill Mob” (U). Mild $16,500. 
Last week, Los Angeles, Uptown, 
Vogue, Loyola (FWC) (2,097; 1,719; 
885: 1,248; 70-$1.10)—“The Fight- 
er’ (UA) and “Desert Pursuit 
(Mono), $25,300, and holds second 
round Uptown, Loyola, with m.o. 
at El Rey (861), for slim $5,500. 

Hollywood, Wiltern, Orpheum 
(WB-Metropolitan) (2,756; 2,344; 
2.213: 60-$1.10) — “Working Way 


rate Submarine” (Lip) (Orpheum 
only). Excellent $27,000. Last 
week, Hollywood, Downtown (1,- 
757), Wiltern, “Winning Team” 
(WB) (2d wk-6 days), $12,800; Or- 
pheum with Chinese, Ritz, “Wait 
Till Sun Shines, Nellie” (20th), 
$13,000. 

Loew’s State, Egyptian (UATC) 
(2.404: 1,538; 70-$1.10)—‘Scara- 
mouche” (M-G) (2d wk). Good, 
$23,000. Last week, sockg $36,400. 

Hillstreet, Pantages (RKO) (2,- 
752: 2,812; 70-$1.10)—“‘Robin Hood” 
(RKO) and “Water Birds’ (RKO) 
(3d wk). Okay $15,000. Last week, 
22,700. 

Los Angeles Paramount, Hawaii 
{UPT-G&S) (3,300; 1,106; 65-$1.10) 
—'"Francis Goes West Point” (U) 


Broadway Grosses 


Estimated Total Gross 
This Week $426,250 
(Based on 19 theatres) 
Last Year $492,000 
(Based on 18 theatres) 








Lulu 1746, ‘Heart’ 
14G, ‘Nellie’ $9,000 


Cleveland, July 15. 
Key houses tare just beginning 
to feel reactions of steel strike but 
they are still pulling nicely on new 


Cleve. OK; Lovely’ 


958 « 6 9 
L’ville Up; Lovely 
Paces Biz at $10,000 
. ‘Louisville, July i 
rrent week is showing a slight 
et in biz, rather hard to ac- 
Leount for, unless it is the expected 
perking at the wicket after the 
July 4 holiday weekend. Conven- 
tion hullabaloo on TV, etc. didn't 
seem to hurt film house attend- 
ance in this town very much. 
“Lovely to Look At” at Loew’s 
State carrentty looks to top the 
town. Estimated $10,000 figure is 
considered good for this time of 
year. “Cash By Night” at the 
Rialto, with publicity slanted 
slightly on the sensational side, 
|should nab _ satisfactory $9,500 
| Other houses are doing just aver- 
| age biz. 
Estimates for This Week 
Kentucky (Switow) (1,000; 54- 
75)—“No Room for Groom” (U) 
land “Ivory Hunter” (U). Average 





3.000. Last week, “Scarlet Angel” 
tu and “Bronco Buster” (U), nice 
$3,500. 
| Mary Anderson (People’s) (1,- 
|200: 54-75) — “Winning Team 
(WB) (2d wk). Looks good for neat 
|$5,500, after last week's excellent 
heroes ) (3,000 

Rialto (Fourth Avenue , : 
| sao he Clash By Night” (RKO). 
| Going it alone as single bill, and 
| strongly sold on spicy angle, looks 
good for okay $9,500. ek, 
'“wait ‘Til Sun Shines, Nellie 
| (20th) fine $11,000. 


} 


| State (Loew’s) (3,000; 54-75) —| 


Mpls, Spotty; My Gal’ 9G, ‘Heart’ 





Key City Grosses . 


Estimated Total Gross 
This Week ...... $2,100,650 
(Based on 26 cities, 206 the- 
atres, chiefly first runs, in¢lud- 
ing N. Y.) 
Total Gross Same Week 
Last Year ....... $2,219,000 
(Based on 23 cities, and 192 
theatres.) 











‘Jacks’ Wow 426, 
Kong’ Reissue Hot 
$73,000 In Philly 





Last week, | 


Philadelphia, July 15. 
Combination of heat and GOP 
convention took expected toll on 
first-runs, but failed to affect two 
smash attractions at Stanley and 


product. “Lovely to Look At” is/| ‘Lovely to Look At” (M-G), topped | Fox. “King Kong” at former, aided 


rolling as sweetly as its Jerome 
Kern tunes at State, sighting an 


extra-smart take. Horror package 
of reissues, “Frankenstein” and 
“Dracula,” opened Sunday (13) at 
the Palace and are expected to 
make hefty hay. “Wait ’Til the 
Sun Shines, Nellie” isn’t too bright 
for Allen, edged out by Hipp’s 
building “Wild Heart.” Both “Any- 
thing Can Happen” and “Aaron 
Slick,” are just being washed off 
by Stillman in its dualer. 
Estimates for This Week 

Allen (Warner) (3,000; 55-80) — 
“Wait ’Til Sun Shines, Nellie” 
(20th). Moderate $9,000. Last week, 
“Winning Team” (WB), $13,500. 

Hipp (Scheftel - Burger) (3,700; 
55-80)—“‘Wild Heart” (RKO). Un- 
expectedly steady at $14,000. Last 
week, “Ivory Hunter” (U-I), 
$12,000. 

Ohio (Loew’s) (1,305; 55-80) — 
“Scaramouche” (M-G) (m.o.). Brisk 
$7,000 for 9 days on fifth downtown 
lap, after $7,500 for last round. 

Palace (RKO) (3,300; 55-80) — 
“Frankenstein” and “Dracula” (re- 
issues). Strong $8,500. Last week, 
“Diplomatic Courier” (20th), $12,- 








and “Daltons’ Women” (Lip) (L.A. 
Par only). - Medium $15,000. Last | 
week. L.A. Par and Wilshire (FWC) 
(2.296), “Lydia Bailey” (20th) and 
“Fighting Rats Tobruk” (Indie) 
(Par only) (2d wk), $15,000; ‘“Lyd- 
ja" holds third week at Wilshire 
for small $2,500. 

Rialto (Metropolitan) (846; 60-90) 
—‘My ‘Son John” (Par) “One Big 
Affair” (UA) (3d wk). Fair $2,500 
for 5 days. Last week, with Hawaii, 
$6.700. 

Beverly Hills, Downtown (WB) 
(1,612; 1,757;  80-$1.25)—“Story 
Will Rogers” (WB). Sturdy $27,000. 
Last week, Bevhills nabe run, 
Downtown with another unit. 

United Artists, Hollywood, Par- 
amount (UATC-F&M) (2,100; 1,- 
430; 70-$1.10)—“Under Paris Sky” 
(Indie) and “Can't Beat Irish” (In- 
die). Dull $7,000. Last week, with 
Four Star (900), “Anybody Seen 
My Gal” (U) and “No Room 
Groom” (U) (2d wk), $14,000; holds 
at Four Star for third frame at 
modest $2,500. 

Fine Arts (FWC) (679; 80-$1.20) 
—‘“Man White Suit” (U) (7th wk). 
Okay $2,700. Last week, $3,700. 

Canon (ABC), (520; $1.20)—‘Na- 
vajo” (Lip) (3d wk). Slim $1,800. 
Last week, $2,100. 

Vogue (FWC) (885; 60-$1)— 


500 for 10 days. 

State (Loew’s) (3,450; 55-80) — 
“Lovely to Look At” (M-G). Husky 
$17,500. Last week. “Washington 
Story” (M-G), weak $8,500. 

Stillman (Loew’s (2,700; 55-80)— 
“Anything Can Happen” (Par) and 
“Aaron Slick” (Par). Just fair at 
$4,000. Last week, “Dream of 
Jeanie” (Rep), light $5,000. 

Tower (Scheftel - Burger) (500; 
55-80) — “Konga, Wild Stallion” 
(Col) and “Yank in Indo-China” 
(Col) (reissues). Oke $2,400. Last 
week, “Tulsa” (UA) and “Red 
River” (UA) (reissues), nice $3,200. 


‘Jacks’ Hot $18,000, 
‘Scaramouche,’ 146, Balto 


Baltimore, July 15. 
Strong product lineup is refiect- 
ing itself in better figures all along 
the downtown sector here this 


week. Far out in front and point- 
ing to a maximum response is 
“Jumping Jacks” at Keith's. 
“Scaramouche” is also faring ex- 
tra well at Keith’s. 

Estimates for This Week 


Century (Loew’s-UA) (3,000; 20- 








“Greatest Show” (Par). Solid $6,- 
500. 


H.0.’s Flood Port., Ore.; 
‘Beacon St.’ $9,500 


Portland, Ore., July 15. 

Downtown houses are loaded 
with holdovers this week. Record- 
breaking heat does not seem to af- 
fect perking biz. “Carbine Wil- 
liams” looks good for a newcomer. 
“Laura” is still going strong for 
a reissue for a second stanza at 
the Guild. 

Estimates for This Week 

Broadway (Parker) (1,890; 65-90) 
—‘The World In His Arms” (UI) 
(2d wk). Fine $7,000. Last week, 
world preem with visiting stars, 
$10,000. 

Guild (Parker) 400; 65-90)— 
“Laura” (20th) (reissue) and “This 
Above All” (20th) (reissue) (2d 
wk). Snappy $1,800. Last week, 
$2,500. 





Liberty (Hamrick) (1,850: 65-90) 
—“Carbine Williams” (M-G) and 


70)—“‘Lovely to Look At” (M-G), 
Fairish $11,000. Last week, “Ivory 
Hunter” (UA) drew mild $5,900. 

Keith’s (Schanberger) (2,460; 20- 
| 70) — “Jumping Jacks” (Par) (2d 
wk). Starting second round tomor- 
row (Wed.) after bango $18,000. 

Mayfair (Hicks) (890; 20-70) — 
“The Sniper” (Col). Holding heuse 
average at $4,500. Last week, 
“Brave Warrier” (Col) in similar 
groove at $4,200. 

New (Mechanic) (1,800; 20-70)— 
|“Searamouche” (M-G). Strongly 
| sold and paying off nicely at in- 
| dicated $14,000. Last week, “Wait 
Sun Shines, Nellie” (20th) didn’t 
click at $5,400. 

Stanley (WB) (3,280; 25-75) — 
“She's Working Way Through Col- 
lege” (WB). Trying hard for all 
right $10,000. Last week, “Winning 
Team” (WB) came through with 
$7,800. 

Town (Rappaport) (1,500: 35-70) 
— “Robin Hood” (RKO) (2d wk). 
Maintaining good pace at indicated 














(Continued on page 27) 


$7,000 after fine beginning to 
$12,300. 


| by Red Skelton. 
wicket trade, $10,000. 


Pulling brisk | by heavy RKO expenditures on TV, 
Last week | had smash opener, with figure held 


|“Searamouche™ (M-G) (2d wk),| down only by length of double 
neat $9,000. | feature bill’ (“King” is coupled 

Strand (FA) (1,200; 54-7& —) with “Leopard Man”) and fact that 
“Valley of Eagles” (Lip) and)|so many juve half-admissions were 


“Loan Shark” (Lip). Nice combo 
for the summer trade. Likely okay 
$3,500 in sight. Last week “Red 
River” (UA) and “Tulsa” (UA) (re- 
issues), strong $5,000. 


Robin Hood Leads 
Hub at $24,000 


Boston, July 15. 

The all-Disney bill, topped by 
“Robin Hood,” at the Memorial is 
leading the field by far this stanza. 
“Strange World” at the Boston is 
a pleasant surprise, and “She’s 
Working Her Way Through Col- 
lege” at Paramount and Fenway 
also shapes up nicely. “Wait Till 
Sun Shines, Nellie” at Met is fair- 
ish while “Pat & Mike,” which 
opened slowly at State and Or- 
pheum Saturday, figures to build. 
Holdovers “Sally and St. Anne” at 
Astor, “Tomorrow is Too Late” at 
Beacon Hill and “Encore” at Exeter 
are skidding. 

Estimates for This Week 

Astor (B&Q) (1,500; 50-95)— 
“Sally and St. Anne” (U) (3d wk). 
Slow $4,000. Mild $5,500 for sec- 
ond frame, 

Beacon Hill (Beacon Hill) (682: 
50-90)—“‘Tomorrow Is Too Late” 
(Burstyn) (8th wk). Off to $1,500 
for final stanza following sluggish 
$2.000 for seventh. 

Boston (RKO) (3,000; 40-85)— 
“Strange World” (UA) and “Red 
Planet Mars” (UA). Best in several 
weeks with neat $13,500. Last 
week, “Cripple Creek” (Col) and 
“Dark Command” (Rep) (reissue), 
near $9,000. 

Exeter (Indie) (1,300; 60-80)— 
“Encore” (Par) (5th wk). Off to 
about $3,000 following $3,800 for 
fourth. 

Fenway (NET) (1,373; 40-85)— 
“She’s Working Way Through Col- 
lege” (WB) and “Wagons West” 
(Mono). Not bad $4,000. Last 
week, “Winning Team” (WB) and 
“Pals of Golden West” (Rep), 
$3,000. 

Memorial (RKO) (3,000; 40-80) 
—‘‘Robin Hood” (Disney-RKO). 
Slick $24,000. Last week, “Wild 
Heart” (RKO) and “African Treas- 
ure” (Mono) slipped to $10,500 for 
second week. 

Metropolitan (NET) (4,367: 40- 





(20th) and “Navajo” (Lip). Fairish 
$14,000. Last wek, “The Brigand” 
(Col) and “Fighting Rats of 
Tobruk” (Indie), mild $10,000. 


Heading for $15,000. Last week. 
“Scaramouche” (M-G) (2d wk) 
plus two days, $11,000. 

Paramount (NET) (1,700; 40-85) 
—‘Working Way Through College” 
(WB) and “Wagons West (Mono). 
Not bad $11,500. Last week, “Win- 
ning Team”. (WB) and “Pals of 
Golden West” (Rep), just under 
$9,000. 

State (Loew) (3,500; 40-85)— 
“Pat & Mike” (M-G) and “Montana 
Territory” (Col). Opened Sat. Near 
$9,500. Last week, “Scarmouche” 
(M-G) (2d wk) plus two days, 
$6,000. 





in weekend audiences. 


Fox booking of Paramount’s 
“Jumping Jacks” (first pic besides 
20th product to play house in over 
four years) proved a bonanza. Lines 
all weekend and boxoffice sale 
stopped twice Sunday night. Film 
men here claimed convention dent 
was only noticeable Thursday and 
Friday, when proceedings in Chi 
grew hot, otherwise just same so-sa 
midweek biz. 


Estimates for This Week 


Arcadia (S&S) (625; 85-$1.20) — 
“Scaramouche” (M-G) (5th wk). 
Cooling off to $5,000. Last week, 





| 


| 


| 


| 


| 
} 


85)—‘‘Wait Till Sun Shines, Nellie” | 


$8,000. 


Boyd (WB) (2,360; 50-99)—‘“Pat 
and Mike” (M-G) (3d wk). Running 
down to $8,500. Last week, okay 
$11,000. 

Fox (20th) (2,250; 50-99) —“Jump- 
ing Jacks” (Par). Terrific $42,000. 
Last week, “Til Sun Shines, Nellie” 
(20th), fair $15,000. 

Goldman (Goldman) (1,200; 50- 
99) — “Half-Breed’” (RKO). Nice 
$12,000. Last week, “Red Ball Ex- 
press” (U) $13,000. 

Mastbaum (WB) (4,360; 50-99) — 
“Working Her Way Through Col- 
lege” (WB) (2d wk). Good enough 
$14,000 for second stanza. Last 
week, sweet $20,000. 


Midtown (Goldman) (1,000; 50- 
99)—“Lady in Iron Mask” (20th). 
Never got loose; $6,500. Last week, 
“Just Across Street” (U), $6,000. 

Randolph (Goldman) (2,500; 50- 
99)—“Lovely to Look At” (M-G) 
(4th wk) slipped, $8,500. Last 
week, $12,500. 

Stanley (WB) (2,900; 50-99) — 
“King Kong” (RKO) and “Leopard 
Man” (RKO) (reissues). Mighty 
$23,000. Last week, “Winning 
Team” (WB) (2d wk), wan $9,000. 

Stanton (WB) (1,473; 50-99) — 
“Captive City” (UA). Good $8,000. 
Last week, “Wagons West” (Mono) 
and “Here Come Marines” (Mono) 
sour $4,000. ‘ 

Studio (Goldberg) (500; §0-99)— 
“Encore” (Par) (3d wk). Steady 
$2,700. Last week, $3,000. 

Trans-Lux (T-L) (500; 50-99) — 
“Narrow Margin’ (RKO). Fair 
$3,500. Last week, about same. 


‘River’ Steady $4,500 
In Heat-Hit Seattle 


Seattle, July 15. 
The heat and televised GOP con- 
| vention cut into grosses opening 
| days, but the weather got cooler 
after two ‘scorching days, which 














helped at b.o. 
“Ivory Hunter” is at Blue Mouse 
for 2d stanza. “Wait Till Sun 


‘ , | Shines” is holding at Fifth for 2d 
| pa ae ote) tek Cee | week after only mild opener. Socko 
| Territory” (Col). Opened Sat. (12). | biz warranted keeping “Pat and 


Mike” on at the Music Hall for 3rd 
week and possible one more. Ditto 
| for “World in Arms” for 2d stanza 
| at Orpheum. 
| Estimates for This Week 
Blue Mouse (Hamrick) (800; 65- 
| 90)\—“Ivory Hunter” (U) (2d wk). 
| Hot release from Liberty. Indicated 
| $2,000, bad. Last week, 3rd (8 days) 
of “Clash by Night” (RKO) and 
“Stolen Face” (Lip), good $3,600. 
Coliseum (Evergreen) (1,829; 65- 
90)—“King of Bullwhip” ‘FF) and 
“Cripple Creek” (Col). Expect fine 
$8.000. Last week, “Outlaw Wom- 


(Continued on page 27) 








6146, Paula aint, ‘Kangaroo’ 2d 3!4¢ 


Minneapolis. July 


With the 15, 


Republican 
convention over and localities 
covered from their three-day holi. 
day jaunts to lake resorts the 
showhouses have a better chanes 
to capture public attention. How. 
ever, they’re still not making much 
headway and takings continue at ; 
relatively low level, =~ 
One of the five newcomers. 


Anybody Seen My Gal.” j< _ 
culated to excite much enthusiasm 
and even it, in these sad days isn’t 
proving too much of a boxoffice 
attraction. Such other fresh entrie 
as “The Wild Heart.” : 


Paula.” 


“Girl in White” and “Valle V of the 
Eagles” show little pulling power 
and get mixed receptions. 

Last week there were no hold. 
overs, but currently three hold the 
fort. They’re “Kangaroo,” “She's 
Working Her Way Through Cole 
lege” and “A Run for Your Money,” 

Estimates for This Week 

Century (Par) (1,600: 50-76) 


“Girl in White” (M-G). Takes 
more than this to grease the turn. 
stiles appreciably. Slow $3599 
Last week, “3 for Bedroom ¢" 


(WB), $2,000. 

Gopher (Berger) (1,000: 50-76) 
“Kangaroo” (20th) (2d wk). Helped 
by strong campaign, this one has 
done right well. Mild $3.500 Last 
week, $6,400. 

Lyric (Par) (1,000; 50-76)—“val. 
ley of Eagles” (Lip). Limited ap- 
peal and absence of cast names 
are handicaps. Slow $4,000. Last 
week, “Atomic City” (Par) and 
“Couaterspy Meets Scotland Yard’ 
(Col), $3,500. 

Radio City (Par) (4,000: 50-76)~ 
“Has Anybody Seen My Gal” (U), 
Well-liked picture, but marquee 
strength somewhat lacking. Not 
bad at $9,000. Last week, “Con- 
quest” (Col) and Johnnie Ray and 
a acts on stage (74-$1.20), $29. 


RKO-Orpheum (RKO) (2.800: 40. 
76)—“Wild Heart” (RKO). Jen- 
nifer Jones a magnet. However, 
vehicle not winning unanimous ap- 
proval Mediocre $6,500. Last 
week, “Working Her Way Through 
College” (WB), $7,500. 

RKO-Pan (RKO) (1,600: 40-76)— 
“She’s Working Her Way Way 
Through College” (WB) (2d wk), 
They like this one. Good $5,500, 
Last week, “No Room for the 
Groom” (U) and “Bronco Buster” 
(U), $4,500. 

State (Par) (2,300; 50-76)— 
“Paula” (Col). Moderately well 
liked, but trade is slow. Mild $4. 
500. Last week, “Lydia Bailey” 
(20th), $6,500. 

World (Mann) (400; 85-$1.20)— 
“Run for Your Money” (U) (2d wk), 
Alec Guinness’ increasing local 
popularity has kept this one going. 
Tepid $2,400, Last week, $3,000. 


‘PAT’ WHAM $20,000 
TO SET ST. LOO PACE 


St. Louis, July 15. 
“Pat and Mike”’ is the outstander 
this frame and will rack up best 
biz of any main stemmer in weeks. 
Biz generally is on a slight up- 
grade. “Anyone Seen My Gal’ is 
a likely h.o., and “San Francisco 
Story” is also firm. 
Estimates’ for This Week 
Ambassador (F&M) (3,000: 60-75) 
—‘San Francisco Story” (WB) and 
“Valley of the Eagles” (Lip). Good 
$11,000. Last week “Clash by 
Night” (RKO) and “Lydia Bailey 
(20th), good $10,000. . oa 
Fox (F&M) (5,000; 60-75)—‘Di- 
lomatic Courier” (20th) and “Lady 
n Iron Mask” (20th). Opened today 
(15). Last week “Red Ball Express 
(U) and “Scarlet Angel” (U), neat 
$13,500. é 
Loew’s (Loew) (3,172; 50-75) — 
“Pat and Mike” (M-G). Sockeroe 
$20,000. Last week, “Scaramouche 
(MG) (2d wk), fair $12,500. — 
Missouri (F&M) (3,500; 60-75) 7 
“Anyone Seen My Gal” (U) = 
“Just Across the Street” (U) ‘h.0.’. 
Neat $11,000 after fine $18,500 for 
initial stanza. - 
Pageant (St. L. Amuse) (1.000, - 
90)—“Lavender Hill Mob” ‘U 
(h.o.), $3,500 following $4,000 for 
first frame. ' 
Shady Oak (St. L. Amus) eo 
75-90) —Man in White” ‘t Boe 
wk). $3,000 after $3,500 for {ou! 
session. 


. Katcher Sues Col 


Los Angeles, July 15. P 
Leo Katcher, screenwriter, _ 
a $50,000 plagiarism suit against 
Columbia in Superior Court iy 
volving the picture “Boots Malone, 
Plaintiff charges the peg 
film was based on portions 0 a 
scripts, “The Big Fix” and “Rest ; 
Official,” which he had subm'''« 
to the studio. 
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COP Convention No Blow to Chi: 





‘Courier Gleason Smash $65,000, 
‘Married’ 256, ‘Lovely’ Solid 206. 


} 
A | 
7 


Chicago, July 15. 
the so-called inroads of 


ention on the 





Despite 
the Republican Conv 
Chicago boxoffice, some of the 
houses are presenting the best b.o. 
they have had in months. 

The Chicago should have the lush- 
week in six months with the 


Estimates Are Net 

Film gross estimates as re- 
ported herewith from the vari- 
ous key cities, are net; i. e., 
without the 20% tax. Distrib- 
utors share on net take, when 


rile Gleason package onstage, playing percentage, hence the 
supported by “Diplomatic Cou- estimated figures are net in- 
riet on the screen. We re Not come. 

Married” at the Woods is doing The parenthetic admission 
neatly Lili St. Cyr in “Love prices, however, as indicated, 
Moods.” backed by another Deze!) inejude the U. S. amusement 
exploitation — pic, Models, Inc., tex. 


plus “Something to Live For,” all 
with a sex exploitation campaign, 
js headed for hot biz ‘at the 
United Artists. “Lovely to Look 
At” should register solidly at the 
State-Lake. 
Second wee : 
action bill 








sceneinenmnnnimneesimnentibiemneemmemiaans 


‘Across Street’ 


kers also look brisk, 
of “Carson 





4 
namely 52 

Citv’ and “Lion and Horse” at the | P| (’ t () h 
aaeall Also on the right side | us ul a rc 
are “Ivory Hunter” and “Bronco | 

3uster” at the Grand. Weakie, | 


“Darling, How Could You,” holds | 


Paces SF, 27146 


for second frame at the World. 

“Greatest Show on Earth” at the | 

Palace is staying strong in 10th | San Francisco, July 15. 
week “Outcast of the Islands 


; : | Local film biz is generally hold- 
moved over pong — " |ing up this week. Outstanders are 
the Surf for the Hh neg 0 |“Just Across The Street,” plus 

Estimates for This Week | Cugat’s orch on stage, and “Eran- 
Chicago (B&K) (3,900; 90-$1:25)— | cis Goes to West Point,” among 
“Diplomatic Courier” (20th) with | the first-run openers. 
Jackie Gleason and company, De- Estimates for This Week 


Marco Sisters. Very fancy $65,- . te lige 
000. Last week, “Winning Team” PO at — ag 65. 
(WB) aided by Billy Eckstine on- “Wate "' ty a $0) anc 
tage, Sere plus “Little House” akon ai. 
aan ‘ :  §5-98)— | Plus 
ore ae it ae epronce color, all Disney Show. (2d wk). 
suster” (U) (2d wk). Headed for | Fine $10,500 after sock $20,000. 


okay $8,500. Last week, $13,000. 
Palace (Eitel) (2,500; 98-$1.25)— 
“Greatest Show on Earth” (Par) 
(10th wk). Stays with tight $20,- 
000. Last week, $20,000. 
Roosevelt (B&K) (1,500; 55-98)— 
“Carson City” and “Lion and the| Warfield (Loew's) (2.656; 65-95) 
Horse” (WB) (2d wk). Ridingewell|—“Pat & Mike” (M-G) (opened 
with $10,000. Last week, $16,800. | Sat., July 12). Good $22,000. Last | 
State-Lake (B&K) (2,700; 55-| week. “Scaramouche” (M-G) (3d 
‘Lovely to Look At” (M-G). | wk), $17,000 in 10 days 
Hoping for brisk $20,000. Last| Paramount (Par) (2,646; 65-95)— 
week, “Scaramouche” (M-G) (2d/“She’s Working Her Way Through 
wk), $13,000. | College” (WB) and “Corporal 
Surf (H&E Balaban) (686; 98)—| Dolan Goes A.W.O.L.” (Rep) (2d 
“Outcast of Isiands” (Lop) (3d wk).| wk). Good $11,000. Last week, 
Neat $3.500 seen. Last week, | $18,000 in 9 days. 
“Never Take No for An Answer”| St. Francis (Par). (1.400; 65-95)— 
(Indie) (4th wk), $3,000 |“Under Paris Sky” (Indie) (2d wk). 
United Artists (B&K) | Weak $8,000 in .6 days. Last week, 


Fox (FWC) (4,651: 70-$1.20)— 
“Just Across Street” (U) plus 
vaude (for 1 wk), featuring Xavier 
Cugat orch. Fair $27,500. Last 
week, “Wait ’Til Sun Shines, Nel- 
lie” (20th), fair $11,500. 





Q 


) 
oI— 


(1,700; 55- 


98)— “Something to Live For’’| good $11,500. 
(Par) and “Love Moods” (Dezel); Orpheum (No. Coast) (2.448: 65- 
and “Models, Inc.” (Dezel). Trio | 95)—‘*World In His Arms” (U) (2d 
gia pix headed for lusty $18,-| wk) (with opening-day p.as_ by 
00. 


Last week, “Walk East on! Ann Blyth, Anthony Quinn, Joyce 

Beacon St.” (Col) and “Without | Holden, Palmer Lee and Robert 

Warning” (UA) (2d wk), $11,000. | Monnet). Weak $9,500. Last week, 
Woods (Essaness) (1,073; 98)—)' excellent $18,500. 

“We're Not Married” (20th). Brisk} United Artists (No. Coast) (1.207: 

$25,000 in the bag. Last week, | 65-95)—‘Francis, Goes to West | 

ee: (20th) (2d wk), $12,-| Point” (U). Good $11,000. Last 


week, “Outcast Of Islands” ‘UA), 
World (Indie) (587; -98)—‘Dar- 


: poor $7,000. 

ling, How Could You” (Par) (2d|" Stagedoor (Ackerman-Rosener) 
wk). Dipping downward with} (370;  85-$1.00)—“Lavender Hill 
$1,800. Last week, $2,500. Mob” (U) and “The Magnet” (U). 
$3.200. Last week. “Man In White | 





é ’ Suit” (U) (9th wk) slipped to $3.- 
Scaramouche’ Good 10G, | Sui” ‘& (th ¥® stipp 
Clay (Rosener) (400; 65-85)— 


“Kind Hearts and Coronets” 
(2d wk), $3,000. 
$3.000. 

Larkin (Rosener) 
“Pool of London” 
wk), $2,300. Last 
okay to $2,500. 


‘Outcast’ 9G, Cincy 


Cincinnati. July 15. 
Biz at major stands this week is 
holding close to last round’s, wel- | 
comed mid-summer swell. Biggest 
marker currently is for “Lovely to 


(U) 
Last week, good 


‘Carbine’ 66, ‘Rancho’ 
$5,000 in Spotty Omaha 


Omaha, July 15. 

The G.O.P. convention on TV} 
Sloughed local amusements. How- 
ever, grosses looked better than 
usual before the Chicago conclave. 
and after it was over they started 
doing well again. 

“Scaramouche” at the Orpheum 
looks good “Carbine Williams,” 
teamed with “When In Rome,” is 
a fair draw at the State. “Lovely 
to Look At” went into a good sec- 


(400: 65-85)— 
(U) m.o. (10th 
week. holding 





Look At.” in smash holdover at 
ond week at the Omaha. “Rancho| Albee. “Outcast of Islands” at 
Yotorious” and “Tembo”’ are draw-|the Palace and “Mutiny” at the 


ing so-so at the Brandeis. 
Estimates for This Week 

is Orpheum (Tristates) (3,000; 16- 

10'\—“Scaramouche” (M-G). Good 


Grand are the new bills in pleas- 
ing stride. Lyric is on the way to 
/a winner with “She’s Working Her 





| Way Through College” on move- 
$10,000. coupled with “Here Come | over. 
the Marines” (Mono). Last week. | Estimates for This Week 
rancis Goes to West Point” (U)| Albee (RKO) (3,100; 55-75) — 
and “Loan Shark” (Lip) great $11,-| “Lovely to Look At” (M-G) (2d 
$00 wk). Still smasho, $12.000. in| 


- Brandeis (RKO) (1,500; 16-70)— | 
«pancho Notorious” (RKO) and, 
embo” (RKO). Fair $5,000. Last 


wake of sensational $18,000 preem. | 
Grand (RKO) (1,400; 55-75) _ 
\“Mutiny” (UA) and “Tale of Five 


week. “Working Her Way Through; Women” (UA). Pleasing $7.500. 
College” (WB), strong $7,500. |Last week, “Half-Breed” (RKO) 
. State (Goldberg) (865; 25-76)— and “Tembo” (RKO), $8,000. 
Carbine Williams” (M-G) and) Lyrie (RKO) (1,400; 55-75) — 
when In Rome” (M-G). Slow) “She’s Working Her Way Through | 
$6,000 Last week, “Red Moun-/| College” (WB) (m.o.). All right $6,.-, 
ain 


Par) and “Tomorrow is An-| 000. Last week, “Winning Team” 


Other Day” Ww ) (WB) (m.o.), $5,000. 

— Paria who anions Palace (RKO) (2,600: “te? “7 
up aha \Tristates) (2,100: 16-70)\— “Outcast of Islands” (UA). Mod- 
were to Look At” (M-G) (2d erate $9,000. Last week, “She's 
1.., “00d $9,500 and holdover.| Working Her Way Through Col- 
“st Week, smart $9,000. liege” (WB), $10.000. \ 


| “Scaramouche” 


,ing “Love Moods” 


Palms (UD) (2.961; 70-95)— 
“Clash By Night” (RKO) and “Bal 
|Tabarin” (Rep) (2d wk). Down to 


MARTIN-LEWIS’ ‘JACKS’ 
TOPS IN K. C. AT 176 


Kansas City, July 15. 
“Jumping Jacks” is landing the 
Paramount among some of its 
recent heaviest grosses. Martin 
and Lewis pic is putting the Para- 
mount out in front for the week. 
Other fronts are mild as GOP con- 


Heat Melts Most B'way Boxoffices; 
Married’-Rochester Tops at $87,000, 





| vention interest cut in on opening | 


days in some houses. 

“Ivory Hunter” is coupled with 
“Valley of Eagles” in four Fox- 
Midwest first-runs for fairish biz. 
Midland is _ satisfactory with 
in second week. 


“Latuko” in second week at the 


| Kimo has a wide edge on the art 


film grosses, and picture is Tikely 
to go a third week. Weather con- 


; tinues in the hotter ranges. 


Estimates for This Week 
Kimo, Glen (Dickinson) (504, 800; 


| 50-75) —‘“‘Latuko” (Indie) (2nd wk). 


In the Kimo only, as cricuit re- 
turned Glen to its usual subsequent 


| policy after one week of day-and- 


date coupling. Current stanza fancy 
$2,000. Last week two-house total 
$3,000, hefty. 

Midland (Loew’s) (3,500; 50-69)— 
“Searamouche” (M-G) (2d. wk). 
Holding its own nicely at $9,000. | 
Last week, nifty $14,000. 

Missouri (RKO) (2,650; 50-75) — 
“Walk East on Beacon” (Col) and | 
“Brave Warrior” (Col). Fair $6,000. 
Last reek “Working Her Way 
Throug College” (WB) and 
“Jungle Jim in Forbidden. Land” 
(Col) one of best returns here in 
recent weeks, $8,500. 

Paramount (Tri-States) (1,900; 
50-69) — “Jumping Jacks” (Par). 
Sock from opening day and will 
wind with heaviest money here in 
current season, great $17,000. Will 
hold. Last week “Green Glove” 
(UA) and “Lady Says No” (UA) 
average $7,000. 

Tower, Uptown, Fairway, Gra- | 
nada (Fox Midwest) (2,100; 2,043; | 
700; 1,217; 50-75)—“Ivory Hunter” 
(U) and “Valley of Eagles” (Lip- 
pert). So-so $12,000. Last week 
“Francis Goes To West Point” (U) 
at all four, with “Fort Osage” 
(Mono) added at Tower and Gra- 


nada, came through with robust 
$16,000. 
Vogue (Golden) (500; 50-85) — 


“Wooden Horse” (Indie). Satisfac- | 
tory $1,500. Last week, “Saraband” 
(Indie) (2d wk) mild $1,200. 





‘Robin Hood Tops 


For Det. at 186 


Detroit, July 15. 

Biz is off again this week with 
the exception of “Robin Hood” at | 
the Michigan, which looks good. | 
“Kangaroo” shapes up slowly at 
the Fox. A triple sex bill featur- 
at the Madison | 
is only tepid. Three holdovers, | 
“Clash By Night” at the Palms, | 


“Lovely to Look At” at the United | 


Artists, and “Scaramouche” at the | 
Adams are slow. Republican Con- | 
vention cut heavily into last week’s | 
grosses, and~July 4 weekend was | 
not big enough to balance. } 
Estimates for This Week | 

Fox (Fox-Detroit) (5,000; 70-95) 


—‘“Kangaroo” (20th) and “Black | 
Dice” (Indie). Slow $16,000. Last | 
week, “Lydia Bailey” (20th), 
$15.000. 


Michigan (United Detroit) (4,000; | 
70-95)—“‘Robin Hood” (RKO-Dis- | 
nev). Good $18,000. Last week, | 
“Working Through College” (WB) | 
and “Dream of Jeanie” (Rep), | 
$15,000. 


$9.000. Last week, $15,000. 

Madison (UD) (1,900; 70-95)— 
“Tove Moods” (Indie), “Models, 
Ine.” (Indie) and “Streets of Sor- 
row” (Indie). No spice at $8,000. 
Last week, “Encore” (Par), $5,000. 

United Artists (UA) (1,900; 70- 
95)\—“‘Lovely To Look At” (M-G) 
(2d wk). Fair $11,000. Last week, 
$13.440. 

Adams (Balaban) (1.700; 70-95)— 
“Scaramouche” (M-G) (4th wk) 
Poor $3,500. Last week, $4,250. 








‘‘Searamouche’ Smash 15G, 


Toronto; ‘Francis’ Good 8G 


Toronto, July 15. 
With terrific heat spell con- 
tributing, biz is generally off with 


/exception of “S@aramouche,” which | 
‘is smash, plus 


“Francis Goes to} 
West Point” and “Narrow Margin. 


‘Rest of first-runs are médiocre. | 


Estimates for This Week } 
Crest, Downtown, Glendale, 
Mavfair, Seorboro, State (Taylor) 
(863: 1.059: 955; 470; 698; 694; 35-— 
60) — “Bronco Buster” (U) and 
“Finders Keepers” (U). Sad $10,- 
000. Last week, “It’s a Big Coun- 
try’ (M-G) and “Stage Door 


(Continued on page 27) 


| terion, 
| the evenings via adult patronage. 


|slim $5,500 or close. 
| was modest $8,000. 


|Last week was $7,300. 
Palace (RKO) (1,700; 75-$1.40)— | 


College’-Jan Murray Sturdy $60,000 


New York’s first-runs for the 
most part were belted by the high 
mercury readings over the week- 
end. Only a few spots did good 
biz Saturday and Sunday. But sim- 
ilar torrid temperatures are prov- 
ing a b.o. assist during the week- 
days in many spots, judging from 
the day-by-day returns. This, of 
course, suggests that those in town 
between weekends are giving the 


air-conditioned comfort of thea- 
tres a big -play. 
On the overall basis, current 


week is a mixed one for the show- 
cases, with the situations drawing 


good revenue outnumbered by 
other housés drawing mediocre 
revenue. Abundance of holdover 


product along the Main Stem is 
further responsible for the b.o. in- 


ertia in many theatres around 
town 

Taking the spotlight this week 
is Roxy’s “We're Not Married,” 


with Rochester, Richard Hayes and 
ice revue featuring Arnold Shoda 


on stage. One of the few new- 
comers, show concludes its first 
week tomorrow night (Thurs.) with 
about $87,000 in the till, repre- 
senting plenty lusty biz. 

“She’s Working Her Way 
Through College,” with Jan Mur- 
ray, the Modernaires, Neal Hefti 


orch and Raul & Eva Reyes on the 
boards, drew $60,000 which is a 
nice take for this type of show, in 
its opening week at the Paramount. 
Hep ad campaign helped obviously. 


“Where's Charley,?” with the 
stage show at Radio City Music 
Hall, is continuing at a hot clip 


with $130,000 in view for the third | 


week which ends tonight. “Char- 
ley” continues on the holdover 
list. 


Unlike the recent previous Dis- 
ney pix, “Robin Hood,” at the Cri- 
is drawing big money in 


Pic winds its third week tonight 
(‘Wed.) with a strong $25,500 in 
prospect, and stays. 

Estimates for This Week 

Astor (City Inv.) (1,300; 70-$1.50) 
“3 for Bedroom C” (WB) (3rd wk). 
Winds this final sesh tonight (Wed.) 
with weak $5,000. Second week was 
$6,000. “Story of Will Rogers” 
(WB) in tomorrow. 

Beekman (R & B) (550; 85-$1.50) 
—‘‘Never Take No For an Answer” 
(Indie) (llth wk). Final round 
brought fair $3,500, after $3,700 
last week. Film goes off today 
(Wed.) with “The Franchise Affair” 
(Indie) replacing. 

Capitol (Loew’s) (4,820; 70-$1.50) 
—*Pat and Mike” (M-G) 4th-final 
wk). Preview showings of “Carrie” 
(Par) along with “P & M” yester- 
day (Tues.) hélped up the final 
week's take to $20,000, for good 
conclusion to successful run. 
‘ * starts regular run today. 

Criterion (Moss) (1,700; 50-$1.80) 
— “Robin Hood” (RKO-Disney) 
(3rd wk). Still strong at $26,500 for 
this third stanza after taking $31,- 
000 in second frame. Night biz 
especially hefty. Continues, of 
course. 

Fine Arts (Davis) (468; 90-$1.80) 
—‘Outcast of Islands” (UA) (9th 
wk). Maintaining good pace with 
$5,000 for this frame after $5,500 
last week. Stays indef. 

Globe (Brandt) (1,500; 50-$1.50) 
—‘“Lady in Iron Mask” (20th). 
Second and final week ends tomor- 
row (Thurs.) with sluggish $8,200 
after $8,500 in similarly dull open- 
ing week. “Don’t Bother to Knock” 
(20th) bows Friday. 

Mayfair (Brandt) (1,736; 50- 
$1.50)—‘Has Anybody Seen My 
Gal” (U) (2d wk). This stanza wind- 
ing up tomorrow (Th:\s.) with 
Last week 
“High Noon” 
(UA) bows here July 24. 

Normandie ‘(Normandie Thea- 
tres) (592; 95-$1.80) — “Encore” 
(Par) (16th wk). Slight slip but 
still good $6,700 for 15th frame 
which ended lagt night (Tues.). 
Stays. 


“Ma & Pa Kettle at Fair” (U), plus 
eight vaude acts. Bringing satis- 
factory $17,000 for single week’s 
run ending tomorrow (Thurs.) 
“Half Breed” (RKO) and eight acts 
gave house $18,000 last week. 
“Shadow in the Sky” (M-G) opens 
Friday. Future bookings include 
reissue of “King Kong” with eight 
vaude turns Aug. 8. 

Paramount (Par) (3,664; 80-$1.80) 
—“Working Way Through Col- 
lece’”’ (WB) with stage show com- 
vrising Jan Murray, Modernaires, 
Neal Hefti orch, Raul & Eva Reyes, 
(2d wk). First week ended last 
night (Tue.) with $60,000, good for 
this tyne of program. Last week 


lwas $62,000. with “Clash by Nizht” | 


(RKO), and Les Paul and Mary 
Ford, Joey Bishop, Ralph Marterie 
|orch on stage (3d wk). “College” 
| holds. 
| Park Ave. (Reade) (583; 90-$1.50) 
}——“‘Island Rescue” (U) (3d wk). Sec- 
‘ond week ended Sunday (13) with 
|okay $5,700 after fine $8,400 in 
|opening round. Stays 

Paris (lindie) (568; $1.25-$1.80)— 

“Ways of Love” (Burstyn) (5th wk). 
Fourth stanza ending Sunday (13) 
|held up well at $5,500 after $6,800 
jin third frame. 
| Radio City Music Hall (Rocke- 
| fellers) (5,945; 80-$2.40)—‘‘Where’s 
| Charley?” (WB) with stage show 
| (3rd wk). Still strong at $133,000, 
|or near, for third round ending to- 
jnight (Wed.) after socko $152,000 
|in second week. Holds. 
| Roxy (20th) (5,886; 80-$2.20)— 
|We're Not Married” (20th) with 
Rochester, Richard Hayes and Ar- 
nold Shoda-starring ice revue on 
stage. First week ending tomor- 
| row night (Thurs.) looks to hit very 
| hotsy $87,000 and show already be- 
ing considered for holding through 
| third week, at least. In ahead, 
“Wait "Til the Sun Shines, Nellie” 
(20th), with Shoda ice revue and 
Billy Daniels topping stage pro- 
gram (2nd wk), drew $67,000. 

State (Loew’s) (3,450; 55-$1.25) 
—‘Paula” (Col). Opened yesterday 
b(Tues.). ‘Washington Story” (M-G) 
| reeled in slow $7,900 in second 

frame which ended Monday, after 
$8,000 opening week. 

Sutton (R & B) (561; 90-1.50)— 
| “Man in White Suit” (U) (15th wk). 
The 14th week ended Monday (14) 
with $8,500, still impressive, after 
strong $10,000 in previous round. 

Trans-Lux 60th St. (T-L) (453; 
90-$1.50)—"“White Corridors” (U), 
Bowed yesterday (Tues.). In ahead 
“Narrow Margin” (RKO) slipped 
to $2,500 in final 11th round, after 
drawing okay $3,000 in 10th. 

Trans-Lux 52d St. (T-L) (540; 
| 90-$1.50)—“‘High Treason” (Indie) 
(9th wk). Falling off, but still good, 
at $3,750 for 8th week. Previous 
stanza brought $4,800 

Victoria~(City Inv.) 
$1.80)—“‘Walk East on Beacon” 
(Col) (8th wk). Seventh session 
ended last night (Tues.) with 
$10,000 strong in view of length 
of run. Previous week brought 
$10,500. Stays until July 30 debut 
of “Affair in Trinidad” (Col). 


Scaramouche OK 
166 in Pittsburgh 


Pittsburgh, July 15. 

Penn is still rolling along at the 
head of the town this week with 
“Scaramouche” on the heels of 
Jackie Gleason’s record - breaking 
stanza, and the picture will stick 
around. Stanley’s picking up a bit 
with “She’s Working Her Way 
Through College,” while “Outcast 
of the Islands” is giving the War- 
ner a ovretty poor holdover ses- 
sion. “Narrow Margin” at Squir- 
rel Hill got raves and sleeper looks 
to do all right. but Fulton, with 
“Lady in Iron Mask,” and Harris, 
with twinner of “Outcasts of Poker 
Flat” and “Cripple Creek,” are 
staggering. 

Estimates for This Week 


| 


(1,060; 70- 














| Fulton (Shea) (1.700; 50-85) — 
“Lady in Iron Mask” (20th). House 
getting a run of indifferent prod- 
uct all summer, and this one’s no 
exception. Looks like dismal $3,- 
000, if that. Last week, “Sally and 
St. Anne” (U), not much better at 
$3.500. 

Harris (Harris) (2,200; 50-85) — 
“Outeasts Poker Flat” (20th) and 
“Cripple Creek” (Col). Middling 
dualer heading for very mild $4,- 
000. Last week, “Lydia Bailey” 
(20th) best here in some time, get- 
ting better than $8,000, with holi- 


day helping. 
(3.300; 50-85) — 





Penn (Loew's) 
“Scaramouche” (M-G). Off to gal- 
loping start and should come pretty 
close to $16.000, which in these 
days is something to shout about. 
Holds over, natch. Last week, 
Jackie Gleason on stage and 
“Washineton Story” (M-G) gave 
house a new all-time high, $43,200 
with Gleason the magnet, of 
course. 

Souirre) Hill (WB) (900; 50-85)— 
“Narrow Margin" (RKO). Sleeper 
had the crix doin? nin-uns and 
should wind un in the $2,500 brack- 
et, okay here. Instaliation of a new 
caoline sv-tem in the emall-cester is 
helpine. “Marcin” ho'ds at thet fig- 
ure. Last week, “Pennywhistle 
(Continued on page 27) 
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Brit. Govt. Tax Crippling, Says ABPC 
Prexy; B.0. Up But Revenue Sliced 


s 





London, July 15." +— 


A decline of admissions of ap- 
proximately 2% is reported by Sir 
Philip Water in his annual state- 
ment as chairman to stockholders 
in Associated British Picture Corp. 
for year ended March 31. Total at- 
tendances exceeded 207,000,000 and 


boxoffice receipts were just below | 


$56,000,000. 

Although attendances were down, 
gross receipts were up by nearly 
$3,000,000 owing to increase in ad- 
mission tax and Eady levy, which 
sliced off almost 40% of the cor- 
poration’s revenue. Amount paid 
in tax and Jevy totaled more than 
$22,000,000. 

Sir Philip’s statement, which will 
be submitted to the stockholders’ 
meeting July 31, warns the govern- 
ment of the crippling poliey of in- 
creased direct taxation which has 
been featured in recent budgets. 
Increased admission charges were 


not the answer, he said, and it was | 


“absolutely essential” that exhibs 
should receive substantial relief 
from the admission tax burden if 
they were to continue in business 
with any success. 

While pleading for tax relief, 
the ABPC prexy also urged the 
continuance of the Eady fund on 
a permanent statutory basis. He 
contended that unless the fund 
was put on a more permanent 
basis, the outlook for British pro- 
duction wasn’t encouraging. Even 
with the help of that fund, the 
difficulties of British pictures 
recouping production cost in the 
limited available markets contin- 
ued to make production a specula- 
tive business. As a company, Sir 
Philip said, they endeavored to 
lessen the risk by co-production 
with Warner Bros. and. other 
American companies, 

Average price of admission on 
the circuit during the past year 
was 27c. Of this the government 
got lic, the distributor slightly 
over 6c, and balance was left with 
the theatre to meet all running 
costs and overheads. 

As previously reported, the cor- 
poration showed a net profit of 
$1,482,100. It’s paying 20% divi- 
dend on its ordinary stock. 


BATISTA MAPS FILM 
EXPANSION FOR CUBA 


Havana, July 15. 

President Fulgencio Batista ap- 
pointed a commission last Tuesday 
(8) to draft a plan to expand Cuba's 
motion picture industry. When 
completed, the plan will be sub- 
mitted to the Council of Ministers 
(Cabinet) tc obtain government 
support. 

Named chairman of the commis- 
sion was Ramon Vasconcelos, a 
newspaper publisher. Members 
#re Miguel Alonso, Manuel Pellon, 
Cristobal Diaz and Raul Acosta 
Rubio (secretary to Batista). 

In creating the commission, Ba- 
tista urged it to aim at the pro- 
duction of 10 films yearly in Cuba. 
At present not more than one or 
two feature films are produced 
yearly, and these are usually low- 
budget musicals of poor quality. 
These are unable to compete even 
on the local market With Ameri- 
can, Mexican, Argentinian and Eu- 
ropean pix. 

It was believed that the film 
commission will recommend gov- 
ernment subsidies to bolster the 
industry and importation of for- 
eign technicians, as was done in 
Mexico. Technical ability isn’t 
lacking in Cuba. There are news- 
reel companies and producers of 
short subjects which can serve as 
a basis for an expanded pix in- 
dustry. 


Hylton Deal to Take Over 
West End Filmer Chills 


London, July 15. 

Jack Hylton’s deal to take over 
the Carlton, Maymarket, one of 
Par’s two West End picture thea- 
tres, as a legit house, has chilled. 
Negotiations in progress fer some 
months were broken off last week. 
Theatre will continue its normal 
film policy. 

This is the second Hylton at- 
tempt to acquire a theatre in the 
West End in the past year. A lit- 
tle more than 12 months ago h 
was dickering with the R°nk on 
Zanization for the takeover of the 
Leicester Square Theatre, 








Stratford Sets Vaude 
For Bored Bard Patrons 


London, July 15. 


Theatrical monopoly of Strat- 
ford-on-Avon held by the Shakes- 
peare Memorial Theatre is to be 
broken next month by decision of 
local authorities to stage regular 
vaude shows in a _ municipally- 
owned hall. Local council reckons 
the venture will cost them upwards 
of $500 weekly. 


According to officials, there’s a 
substantial public demand for al- 
ternative entertainment. The idea, 
said one councilor, was to satisfy 
those who were not interested in 
Shakespeare. “A lot of people,” 
said femme Councilor N. G. M. 
Phillips, “simply get tired of living 





with Shakespeare's spirit day and 
night.” 





| 


'Moodabe Row With RKO, 
Columbia Over Product 
For N.Z. Chain Still On 


Sydney, July 8. 
It’s still a stalemate between the 
Moodabe Amalgamated loop in New 


Zealand, RKO and Columbia on a 
new product deal despite recent 
on-the-spot huddles between Mike 
Moodabe, Douglas Lotherington, 
RKO’s general sales manager, and 
Colin Jones, Columbia's chief. 


Inside story is that Moodabe 
wants the right to spot the product 
in the keys he figures best, but at 
a price he also figures his loop 
should pay. On both of these 
points, RKO and Columbia don’t 
see the same way as the Amalga- 
mated topper. 


Reported that a new hands-off 
pact has been completed between 
Amalgamated and the Kerridge- 
Rank loop, whereby each agrees to 
|share certain product in name 
keyers. It also means that neither 
loop would bid against the other 
for product. This stymies any dis- 
tributor figuring on playing one 
loop against the other. 

Amalgamated handles. 20th-Fox 
| product, shares the WB fare with 
Kerridge-Rank in certain situations 
and London Films-Korda. Italso 
used RKO and Columbia pix until 
the present hassle. Product going 
to the Kerridge-Rank loop is Para- 
mount, Metro, Universal, JARO 
and some of Warner films. 

Industry insiders are trying to 
figure out just how long the pres- 
ent holdout will continue. How- 





the not too distant future. 


ever, a compromise looks likely in’ 





Salary Cuts Keeping 
‘Murder’ in London 


London, July 15. 


“Murder In. Motley,” scheduled 
to fold at the Fortune Saturday 
(12), is continuing at least another 
fortnight, after the cast offered to 
work without salary, although 
Equity intervention resulted in 
cuts to the minimum scale of $28 
weekly. 

Show has been grossing around 
$1,100 weekly with average losses 
$1,400, but reduced salaries are ef- 
fecting a weekly saving of $700. 


Key City Grosses In 
‘Italy Up in May 


Rome, July 8. * 

Italian Producers’ Assn. figures 
for May, the latest to be released 
officially, show that key city (16) 
first-run grosses for the month 


totaled about $1,750,000 thus sur- 
passing the April total. More sig- 
nificant is the fact that percent- 
age-wise, the total take registered 
in this period by Italian films 
soared to a stout 36%, while U. S. 
pictures figured at 53%, a consid- 
erable drop over previous months. 


In two cities, Milan and Turin, 
grosses from Italian pix actually 
topped the total garnered by Yank 
imports. Milan showed Italian prod- 
uct leading U. S. fare 53% to 33% 
while in Turin the local product 
topped U. S. entries 53% to 37%. 


Two Italian vehicles figuring 
strongly in the Italo b.o. spurt are 
“Don Camillo” (Dear) and “Two 
Pennies Worth of Hope” (Univer- 
salcine), the first a consistent rec- 
ord-breaker. Remainder of the 
business purse for May was split 
between French and British pic- 
tures on the one hand and “other 
nations” group on the other. Lat- 
ter is repped principally by 
“Rashomon.” Last named _has 
done some surprising biz although 
a bit spotty. 


LITTLER PREPS ‘AFF AIRS’ 
FOR LONDON PREMIERE 


London, July 15. 


Next American importation to 
hit the London legit scene will be 
“Affairs of State,” which comes to 
the Cambridge end of August after 
a tryout at Brighton and Oxford. 


Play will be presented by Emile 
Littler, who acquired United King- 
dom rights last year but delayed 
the English production until he was 
able to line up the cast he wanted. 
London version will feature Joyce 
Redman, Hugh Williains, Carol 
Browne, Wilfred Hyde White and 
Basil Radford, and will be directed 
by Roy Rich. 








Import Suspension 


Fails to Delay 





UA Ups Rouvier In 
Foreign Dept. Shifts 


Georges Rouvier, United Artists 
general manager in France since 
1936, additionally will supervise 
the Switzerland territory as part of 
a series of promotions announced 
in New York by Arnold Picker, 
UA’s foreign department v.p. Leon 
| Favre will continue as manager in 
| Geneva. 
| George Soulat, manager in Bel- 
| gium, has been upped to supervi- 
'sor in France, headquartering in 
| Paris. Steinhardt shifts from man- 
ager in Puerto Rico to succeed 
Soulat in Belgium. 


‘Camillo’ Sock in Paris 
Despite Heat; ‘Valiant,’ 
‘Streetcar’ U.S. Winners 


Paris, July 8. 

Although the sizzling heat wave 
and general lack of air condition- 
ing are cutting into film biz here, 
some pix are beating the weather. 
Top biz is going to the Julien 
Duvivier Franco-Italo pic ‘Little 
World Of Don Camillo,” starring 
Fernandel. Film is up to sock $90,- 
000 and looks likely to outgross 








ipe.” 

Next big money is going to so- 
cial film, “We Are All Assassins,” 
at the Marignan and Marivaux. 
This, a Cannes Film Fest prize- 
winner, has grossed $24,000. In 
Marseilles, top coin is going to 
“Only The Valiant” (WB) and 
“Happy Go Lovely” (RKO). Best 
money if Lyon is being captured 
by the French pic, “The Truth 
About Bebe Donge,” starring Jean 
Gabin and Danielle Darrieux. 

“Streetcar Named Desire” (WB) 
is the Lille topper. Nice is going 
for “Son Of Monte Cristo” (Col) 
and the French pic starring sexy 
Viviane Romance in “In the Heart 
Of Casbah.” 

Toulouse’s favorite grossers are 
the Gallic pic, “Surprise On The 
Wedding Night,” and King Sol- 
omon’s Mines” (M-G). Nancy likes 
the Italo film, “Nazi Harem,’ 


Rosenberger WB Mex Mgr. 


Americo Rosenberger has been 
named manager for Warner Bros. 
in Mexico, by Wolfe Cohen, com- 
pany’s general foreign manager. 

Rosenberger will operate under 
the supervision of Armando Tru- 
cios, W.B.’s Pacific Division head. 











LONDON 
(Week ending July 19) 

(Figures indicate opening date) 
“After My Fashien,’ Amb’. (5-8). 
“And So te Bed,” Strand (10-17-51). 
“Bet Your Life,” Hippodrome (2-18), 
“Call Me Madam,” Coliseuia (3-15), 
“Deep Bive Sea,” Duchess (3-6), 
“Dial M Murder,” West. (6-19). 
“Excitement,” Casino (3-8). 
“Gay Dog.” Piccadilly (6-12), 
“Globe Revue,” Globe (7-10). 
“innocents,” Majesty's (7-3). 
“Little Hut.” Lyric (8-23-50). 
“London Laughs,” Acelphi (4-12). 
“Love of Colonels,” Wyn. (5-23-51), 
“Meet Callahan,” Garrick (5-27). 
“Millionaires,” New (6-30). 
“Much Ade Nothing,“ Phoenix (1-11). 
“Paris to Piccadilly,’ Pr. Wales (4-15). 
“Penny Plain.” St. Mart. 
“Relative Vaiue,” Savoy (11-28-51). 
“Reluctant Heroes,” White. (9-12-50). 
“Ranch in Rockies,” Empress (6-5). 
“Seagulis Sorrente,“ Apollo (6-14-50). 
“South Pacific,” Drury Lane (11-1-51). 
“Sweet Madness,” Vaudeville (5-21). 
“Under Sycamore,” St. James (4-23). 
“Water ef Moon,” Heymarket (4-19-51). 
“Winter Journey,” St. James’s (4-3). 
“Weman of Twilight,” Vic. Pal. (6-18). 
“Zip Goes @ Million,” Palace (10-20-51). 
“Young Eliz,” Criterion (4-2). 
“Twe Gentlemen,” Old Vic (6-30), 





MEXICO CITY 


(Week ending July 12) 
‘plane ts Girt.” Colon. 
“We, They and the Elf,” Ideal. 
“Le Tartuffe,” Moliere. 
“Wet Backs,” Bolivar. 
“Edward's Sons,” €aracol, 
“Adele's Gift,” Chopin. 





MADRID 
(Week ending July 5D 
“Devuelveme mi senora,”” Albeniz. 
“Eva no salio del Paraiso,” Alcazar. 
“Los quatro besos,” Alvarez. 
“Samson and Lily,” Comico. 





“Two Millions for Two,” Fuencaral. 
“imperial Violeites.“ Lope de Vega. 
“Las m letas.” Cvuerrero. 

“This Way to Andstuzia,”” Price. 
“Matrimen*: en ta tun.,” Reina. 
“Piernas de seda.” Zarzuela. 





PARIS 
(Week ending July 19) 
“Beauv Dimanche,” Michedierg. 
“Chanteur de Mexico,” Chatelet. 


“Cle Marcel Marceau,” Sarah Bern- 
hardadt. 


“Dialogues des Carmelites,” Hebertot. 
"Don D‘Adele,” Wagram. 

“Du Coq L’Ane,” Comedie. 

“Duchess D’Aligues,” Michel. 

“Eternel Mari,” Gaite, Montparnasse. 
“Gaites L’Escadreon,” Porte St Martin. 
“Gaillarde Aventure,” Potiniere. 

“Gay Paris,” Casino de Paris. 
“Homicides Par imprudence,” Huchette. 
“Jesus La Callie,” Antoine. 

“Lorsque L‘Enfant Parait,” Nouveautes. 
“Lysistrata,” Humour. 

“Marcel,” Bernhardt. 

“Medecin Maigre—Elie,” Renaissance, 
“Occupe-Toi Minimum,” Palais-Royal, 
“Ombre Chere,” Edouard. 

“Oncle Vanya,” Theatre de Pouche. 
“Paris Galant,” Capucines. 

“Petite Femme Loth,” Montp.-Baty. 
“Phedre,” Gramont. 

“Plein Feu,” Empire. 

“Puceau,” Ambigu. 

“Ruy Biles,” Charlies de Rochefort. 

“St. Agnes Des Souris,” Lancry. 

“Tete des Autres,” Atelier. 

“Violettes Imperiaies,” Mogador. 
“Vrale Folie,” Folies-Bergere, 





SCOTLAND 
(Week ending July 19) 


“Happy Marriage.” Lyceum, Edinburgh. 
“To Dorothy A Son,” King’s, Glasgow. 
“Half-Past Eight,” Royal, Glasgow, and 
King’s, Edinburgh. 
“The Logans,” Metropole, Glasgow. 
“Morgan Show,” Pavilion, Glasgow. 


‘ AUSTRALIA 


(Week ending June 13) 
“To Deroethy.” Royal, Sydney. 
“Kiwis,” Empire, Sydney. 
“Arms & The Man,” Mercury, Sydney. 
“Seagulls Over Sorrento,” Comedy, Mel. 
“Tourist Trade,” Royal, Adelaide. 
“See How Run,” Maj.. Brisbane. 
“Tommy Trinder Show,” Tiveli, Mel. 
“Larger Than Life,” “rincess, Mel, 
“Cassino,” Empire, Sydney. 
“Annie Get Gun,” Maj., Melb. 





——» 


Legit Shows Abroad 


IRELAND 


(Week ending July 12) 
“Love Let Loose,” Opera House, Belfast. 
“Folies Francaise,” Empire, Belfast. 
“Smilin’ Through.” Opera House, Cork. 
“Juno and Paycock,” Abbey. Dublin. 
“Brigadoon.” Gaiety, Dublin. 
“Three Sisters,” Gate, Dublin. 


BUENOS AIRES 


(Week ending June 14) 
“Mi Suvegra,” Apolo. 
“Las lagrimas tambien,” A‘teneo. 
“De Espana Liege,” Argentino. 
“Cuande los Duendos.” Astral. 
“El Mal Amor,” Casino. 
“Las Muletas,” Comedia. 
one A ooeee “| aes Comico. 

abio en ef Telefono,” Corrientes. 
“F.B,“ El Nacional. ' 
“Foreign Bilood,”” Marconi. 
“Lighted Lamp,” Comico. 
“Le Maliquerida,” Odeon. 
“Tierra del Destine,” Pueblo. 
“Perversidad,” Empire. 
“Ladroncito,” Splendid. 
“Jezebel,” Lasalle. 
“Medea,” Nuevo. 
“Hombres en mi Vida,” Smart. 
“Oles Lienos de Amor,” Vers. 
“La Verded Eres Tu,” Pat. 








TOURING BRITAIN 


(Week ending July 19) 


“Blue For Boy,” Hipp, Golder’s G . 
“Brigadoon,” Opera Bouse, Belfast. 
“Carousel,” Pavilion, Bournemouth. 
“Cosh Boy.” Hipp, Salford. 
“Fourposter,” King’s, Southsea. 
“Gay's the Word,” New, Oxford. 
“Goodnight, Vienna,” Royal, Newcastle. 
“Hollow,” Prince of Wales, Cardiff, 
“King’s Rhapsody,” Empire, Sheffield. 
Pe Big By Liverpool. 
’ egent, F 
“Lilac Time,” Royal Bah 
“Merry Widew,” Hipp., Coventry. 
, ead Wife's Lodger,” New, Northamp- 
on. 
“Navy At Sea,” Palace Pier, Brighton. 
PS No, Nanette,” Alhambra, “orad. 
“Oklahoma,” New, Cardiff. 
“Qvadrilie,” Opera House. Manchester. 
omen Marriage.” Empire. Sunderland. 
“White Sheep of Family,” Opera House, 
Cheltenham. 
“Worm’s Eye View.” Grand, Leeds. 





the recent topper “Fanfan La Tul-' 


U. S. Distribs’ Plea for Arg. Permits 


Buenos Aires, July 8. 
Some of the U. S. film distriby. 
tors in Argentina, Particularly 
Metro and Columbia, are already 
getting set to approach the go, ern- 


ment for new permits to import 
films although they do ii With 
reluctance and small hopes of 


succeeding because ll imports 
have been suspended for the Jast 
two months. As far as release 
permits are concerned, for product 
already here, these are issued only 
one at a time and after endless 
delays. Some companies have been 
forced to reissue oldies to §\}} in 
the gaps. 

Major distributors are giving up 
hope of being able to release their 
product in the two biggest first-run 
theatres because the Entertainment 
Board has the Gran Rex (Centra| 
Cinematografica Circuit) and Opera 
(Lococo) corralled for local prod. 
uct. Ever since the Gran Rex got 
into trouble for refusing to exhibit 
“Champion is Born” (Portena 
Films) a picture backed by ex-boxer 
Luis Angel Firpo, it has had to play 
along with the local producers and 
grant them many favors. 

20th-Fox has given up all idea 
of releasing “All About Eve” at the 
Gran Rex although scheduled there 
a month ago, while Columbia is 
also arranging to book “Death of 
a Salesman” into the Ambassador 
instead of the Rex although the 
theatre has 1,600 seats against 
Gran Rex’ 3,500 total. The Gran 
Rex has shown only national prod- 
uct for a total of 10 weeks. 


While top American product like 
“Cyrano,” “Adam’s Rib,” “Father's 
Little Dividend” or “Salesman” is 
held back for release until a suit- 
able showcase becomes available, 
too much lukewarm product is 
being released and damaging Holly 
wood prestige. Over the last six 
months there have been about 35 
U. S. releases which did not top 
$20,000. 

At the present time, “Joan of 
Arc” (RKO), now in a fourth week 
day-and-dating at the Trocadero, 
Libertador and Palacio del Cine 
theatres, holds the No. 1 position, 
with total gross of around $90,000. 
Doing this despite cold weather 
plus rain. Decline in two of the 
theatres on the third week was only 
to be expected, being partly blamed 
on weekend traffic delays caused 
by the government’s sealing off 
some streets as part of open-air 
acrobatic performances for the Eva 
Peron Foundation. “Joan” is head- 
ing for a record as high as last 
year’s $184,690, done in 12 weeks 
by “The Red Shoes.” 

“Cinderella,” also distributed by 
RKO, made $95,795 in a 20-week 
holdover at the bandbox Radar 
Theatre, and “The Window’ 
$54,050 in 23 weeks. These pictures 
combined to give RKO the highest 
figures of its 15-year history as a 
distribution unit in Argentina. 


‘Don Camillo’ Sets New 
Record in Italy Plus 
Big Showing in France 


Rome, July 8. 

A record local gross of over 
$1,300,000 has so far been racked 
up by “Don Camillo” (Dear Film) 
in its initial Italian run. It was 
sock in Milan on first-run at the 
Capitol Theatre which lasted 61 
days and topped the $110,000 
mark. Pic is now running strongly 
in subsequents. 

Opening Paris run of this Fran- 
co-Italian production has repeated 
the Italian success. Paris initial 
playdate beat the previous thea- 
tre high, set by the same produc- 
er's “Fanfan La Tulipe.” A sequel, 
“The Return of Don Camillo,” 's 
now being scripted by Giovanni 
Guareschi, and will go into pro- 
duction late this year. It will again 
team director Julien Duvivier with 
stars Fernandel and Gino Cerv!. 

Dear Fitm likewise has revealed 
an ambitious production-disiribu- 
tion program, with the trend 
swinging to the large-scale Inter- 
national product. Following Rene 
Clair’s “Belles de Nuit” and Mario 
Camerini's “Bride for a Night, 
now ready for release, the com- 
pany will handle Christian-Jaque * 
forthcoming “Lucretia Borgia’ ‘° 
be shot in Gevacolor, a Technicolor 
life of Puccini which Carmine 
Gallone will co-produce and dire«'. 
and an Italo-German tinter, iten- 
jtatively titled “Without Veils. 











Co 


Fu 
cloud 
advot 
spon: 
contr 
Com! 
ol th 
on f 
peen 
chan 
tam 


Mcl 


of 
way 
lin | 
fere! 
for / 
Eldc 
and 
proc 
can 
pres 
the 
war 
stru 
out 
M 
fair 
clos 
“Rit 
mak 
trar 
mer 
Ori 
ond 
in ¢ 
pre 
dov 


pla 
fro! 


¢ 


the 
rec 


a— et Ye ee Ae OA eR 








‘VARIETY’S’ LONDON OFFICE 
8 &t Martin‘s ‘Piace,; Trafalgar Square 


VARIETY 


INTERNATIONAL 


IL 





— 


Commercial, Semi-Govt. Backers Vie 


For Foothold in 


4 


Japan's TV Future 





Tokyo, July 8 ¢ 
Future of televisioyg ciaims ot Coronation Musical, With 
} >] 


py . conflicting claims of 


od 
yaeor for commercial TV. and | 


advocates - 
sponsors 90 a . , 
control. With the Radio Regulatory 
Commission, Japan’s* counterpart | 
Ss. FCC, set to act soon 
on five applications which have | 
been filed for the three available 
channels ,in Tokyo, it seems cer- 
tain no regular telecasts can be | 


Continued on :page 102) 


of the U. 





semi-government | 


Neagle, Set to Preem 





Manchester, Eng., July 8. 

Tom Arnold’s British Coronation 
musical, “The Glorious Days,” will | 
preem here July 30, with cast of | 
75. Anna Neagle, English pic star, | 
will play seven different charac- | 
ters, two being her film charac- | 
terizations of Nell Gwynne and 
Queen Victoria. 

Show goes on to Glasgow in the 


McEldowney Raps Film | fall, at the Alhambra Theatre. It’s 


Star System in Vienna; 
Prepping 2d India Pic 


Vienna, July 15. | 
Kenneth McEldowney, producer 
of “The River” hit Vienna on his 
wav back to the U. S. from the Ber- 
lin Film Festival. In a press con- | 
ference staged by UA’s new distrib 
for Austria, Constantine Films, Mc- | 
Eldowney rapped the star system | 
and pointed to “River's” b.o. as 
proof that good pix, well produced, | 
can make a profit without names. | 
Press meet for McEldowney was 
the first event of its kind since the | 
war in Vienna outside the MPEA | 
structure, with that outfit phasing 
out its operations as.of August. 
McEldowney said it would be un- 
fair to charge his total outlay of 
close to $1,000,000 in India®™ to 
“River,” as his firm intends to) 
make more pix there and had to | 
transport all 
ment and ares all the way to the 
Orient to get the ball rolling. Sec- 
ond film, “Kedda,” an adventure 
in elephant hunting, is already in 


| Skedded to reach London in Feb- 
| ruary. 


Technicolor equip- | 


Piece is a modern play with in- 
terpolations of music, dancing and 
ceremonial covering the period of 
King Charles II and Nell Gwynne, 
the Victorian court of England, 
and a kaleidoscopic impression of 
the last 40 years. 

Robert Nesbitt, who'll also stage, | 
is co-author with Harold Purcell. 
Additional scenes and dialog are 
by Miles Malleson. Musical score 
is by Harry Parr Davis, who has 
interpolated pop numbers of the 
1914-18 war period. 


Four leading men will support 


Miss Neagle in “The Glorious 
Days.” These are Peter Graves, 
Patrick Holt, James Carney and 
Olaf Olsen. ‘Doris Zinkeisen, 


Tanya Moisewitch and Anthony 
Holland have designed settings 
and costumes. 


Tourists Hypo 








pre-shooting stage in India, McE}. 
downey ‘reported. 

He also stated he has no definite 
plans for further production away 
from India. +" 


‘GLOBE REVUE’ LOOKS 
SET FOR RUN IN LONDON 


London, July 15. 
The “Globe Revue,” successor to 
the “Lyric Revue” which folded 
recently, opened at the Globe The- 
atre last Thursday (10) under Ten- 
nent Productions management, 
after a short out-of-town tryout. 
Revue ‘is a click, sophisticated 
production, not reaching its pre- 
decessor’s standard, but it looks 
set for a profitable run, 
Principal players are same as in 
‘Lyric,” with leads n by Gra- 
ham Payn, George n, Dora 
Bryan and Joan Heal. Music is by 
Richard Adginsell, Charles Zwar 
and Donald Swan, with lyrics and 
Sketches by Arthur Macrae and 
Paul Dehn. Noel Coward has writ- 


ven a new number for the produc- 
ion. 


Judd Sets ‘Delight’ Sked 
For Filming in India 


London, July 15. 
Forrest Judd, 
Group of Hollywood and FG Films 
of London, is here lining up a sec- 
ond Technicolor production for In- 
rs to follow his “Monsoon,” which 
- ts world preem at the Venice 
Film Festival next month. Lensing 
fire cauled to start Dee. 1, and 
: m will be made entirely on loca- 

on in Jaipur and in the Minerva 
Color Studios, Bombay. 

New film will be titled “The 
World’s _ Delight” 
+ nape 'S now writing the screen- 
pat his home in Majorca. Will 
aatee, who has been inked as di- 
pened joined Graves last week to 
—" ate on the script. Starring 
~ dl Will be played by Ursula 

. “ss and Frank Sundstrom, with 
- ¢ Pohlmann featured. Claude 

ol will do the lensing. 

r. iim will be distributed in Brit- 
through Grand National. 











‘Barrier Preem to Aid RAF 
London, July 8. 
Preem of David Lean’s 
und Barrier” at the Plaza 


‘ World 
The So 
July 2 


Air ~ is to be in-aid of the Royal | 
or 


ce Bene 

the RAF Asen’ volent Fund and 
— a which was made via the 

Sas thor ' Korda organization, 

Niget 7 Richardson, Ann Todd, 
os fatvick and John Justin. 





chief of Film; 


and - Robert | 





Madrid Legit 


Madrid, July 8. 
In spite of the heat, there are 
still 14 theatres open in this capi- 
tal, all with light fare, and all do- 
| ing fronr reasonable to good biz. 
Reason of this unforeseen good 


summer season is the great influx 
tourists who fill the stalls, es- 
pecially of houses which provide 


| typical Spanish fare. 
| The - Madrid Theatre, three- 
thousand seating, is doing well 


with the Lacarcel Palomares com- 
pany in a repertory of zarzuela 
| revues. The Teatro Pavon has zar- 
| zuela company of Anton Navarro, 
| and is atso doing okay. 

Shows presented at the Price 
combine a stage and ring spectacle. 
The Comedia, Latina and Zarzuéla 
offer programs of vaude acts in 
which Spanish songs and dances 
predominate, presented by talented 
specialists. 

The revues, with a strongly local 
flavor, are well patronized, espe- 
cially the 11 p.m. house, by the 
Spanish public in general. Com- 
pany of Guadalupe Sanpedro, 
Lucky Soto and Luis Pena is at the 
Alcazar and presents, with frequent 
changes, its repertory of light com- 
edies and farces. Being the only 
Straight company in town, it re- 
| ports okay biz. 

It’s likely that the 14 theatres at 
present open in Madrid will con- 
tinue busy through the fall. 


Canada, N. Zealand Send 


Entertainers to Korea 


Tokyo, July 1. 

Morale among troops of the First 
Commonwealth Division in Korea 
is expected to be hypoed by arrival 
this summer of entertainers from 
Canada and New Zealand. Cana- 
dian troupe already has arrived 
and begins its tour of Common- 
wealth units this month. Included 
in group are Cammie Howard and 
|his Brading’s Western Five. Three 
|of itse members—Jean Cloutier, 
| Cammie Howard and Marc Lafor- 
|tune—also play in the Ottawa 














Jail-House Seats 
Bogota, July 8. 

A . promoting impresario 
never loses hope. 

When Argentine Gregorio 
Ravie was jailed on charges 
of passing bad checks,’ his 
American. opera _ troupe, 
stranded without funds, 
formed a cooperative to raise 
money via benefit _perform- 
ances to pay the hostelries. 
Ravic, behind bars, sent a note 
to the performers to put aside 


two tickets for one of the 
shows for his new-found 
friends, the head jailer and 
his wife. 


Show Biz, Tourist 
Trade Hit by Mex 
Election Rioting 


; Mexico City, July 8. 

Seven-hour rioting up and down 
the local main stem yesterday (7), 
day after the presidential elections, 
was a stiff blow to amusement biz 
and another setback to tourist 











trade. 


Rioting began in the late after- 
noon and lasted until midnight. 
Trouble started in front of. the 
swank Cine Alameda,. at which 
“With a Song in My Heart” (20th) 
is current, when police tried to 
break up an announced but unau- 
thorized mass meeting. ‘Tear gas 
was copiously used. 


Alameda and 12 other cinemas 
in the trouble zong immediately 
closed. Cinemas made cash re- 
funds to nearly 10,000. customers, 
taking a $2,000 loss. That night's 


National Opéra Co. at the Palace 
of Fine Arts was cancelled, but 
rainchecks given customers. Can- 
cellation wasn’t due to any scari- 
nesseof patrons but because sing- 
ers were bothered by tear gas. But 


night. 

Riot has cut.tourist trade. Travel 
agencies report many cancellations 
and postponments, particularly by 
U. S. customers. Hotels announce 
15%-20% drop ip biz since the 
affair. Reataucedill in the trouble 
zone are doing much less trade 
than before. Ajr lines, railroads 
and other transportattion com- 
panies suffered a sharp drop in 
passenger biz even before, from 
July 4, two days before the elec- 
tions, not only from the U. S. but 
from other tourist sources in the 
Americas. Rumors of a revolt on 
or about election day made visitors 
shy. 

Conditions are now normalizing. 
Police and troops continue 
alerted throughout the country, 
though the Ministry of National 
Defense continually announces 
“All quiet everywhere.” 


SOLID B.0. DOWN UNDER 
WITH SOCK PIX PRODUCT 


Sydney, July 8. 

One of the strongest marquee 
lineups in this territory presently 
is proving good b.o. 

Outstander in five’ theatres 
simultaneously is Metro’s “Singin’ 
in the Rain.” Warner’s “Streetcar” 
is sock, with “Thunder on Hill” 
(U), “Sailors Three” (Par), 
“Browning Version” (BEF), (7th 
week): “The Riyer” (UA), (6th 
week): “Close to My Heart” 
(RKO), “The Mob” (Col), “On 
Dangerous Ground” (RKO), and 
“Anne of the Indies” (20th), very 
strong. ° 

Foreign outstander is “La 
Ronde” (Kapferer) in 22nd week. 








Melbourne Lineup 
Melbourne, July 8. 





| Philharmonic Orchestra. 

| New Zealand concert party of 
three men and two women will 

|arrive in Korea July 3. Another 

|show is set to hit the Kimchi circuit 

| in August. 





Pablo Romero To Produce in Mex) 


Mexico City, July 8. 
A syndicate to produce a series 
of pix in English and Spanish has 
| been organized here by Pablo Bush 
‘Romero. First film in English will 
be titled “Saturn’s Ring” and is 
budgeted at $200,000. 
It is scheduled to start in Sep- 
| tember. 


| 


Current lineup here includes 
“Streetcar” (WB), “Singin’ in 
Rain” (MG). “Bright Victory” 
(U), “Blue Veil” (RKO), “La 
|Ronde” (Kapferer) (20th week); 
“Dark Page” (Col), “Frogmen” 


| (20th). 





Brisbane Leaders 
Brisbane, July 8. 
Leaders here are “My Favorite 
Spy” (Par). “One Wild Oat” 
| (BEF), “Angels & Pirates’’ (MG). 





Adelaide Toppers 
Adelaide, July 8. 
Tops here are “Here Comes the 
Groom" (Par), “kangaroo” 
1 (20th), “Harriet Craig’ (Col). 


performance of “Manon”. by the/| 


they were all in top form next | 


'CEA Boycott Threat Snarls Chance 
Of BBC-TV, Brit. Pix Industry Tie 





‘M. Taxi’ Cited as Best 
French Film at Vichy 


Paris, July 15. 

The Vichy Film Fest wound up 
this week at the bubbling water 
resort. The fest is strictly touristic 
and commercial in aim It hypos 
the resort and gives French pic pro- 
ducers a chance to get fall product 
before the public. Prizes are given 
by public referendum as they vote 
for their faves. 

This year the fans gave their 
kudos for the best French pic to 
“Monsieur Taxi,” the Andre Hun- | 
nebelle film about the tribulations 
| of a loquacious Parisian hackie. 
The best foreign film was Alberto 
| Lattuada’s “Anna” with Sylvano 
Mangano, the sexy lass of “Bitter 
Rice.” Best thesp prize went to 
Michel Simon for his work aS the 


cabbie in “Taxi.” Best foreign 
tehsping went to Mangano for 
“Anna,” and best French thesp 


prizes went to Catharine Brard and 
Jacques Dumesnil. 


Israeli Show Biz 
Tumbles; Pix Hit 


Tel-Aviv, July 8. 
During the last four weeks, busi- 
ness in all places of entertainment 
has dropped approximately 30%. 
| Reason for this sudden, sharp drop | 
|is the downbeat economic situation, | 


Ever since introduction of the 
new exchange rates, as well as the 
10% compulsory-loan and exchange | 
of bank notes, a great shortage of 
money has been felt by everybody. | 

Scarcity of money has resulted in | 
|less frequent visits to places of en- | 
tertainment. For instance cinemas, 
which never suffered from lack of | 
attendance on account of prices, | 
are most severely hit. While op- 
erating at 75% capacity until two} 
months ago, they are now working 
only at 50%. As result of the in-| 
crease in cost of living, exhibs were 
forced again to increase their ad- 
mission fees, which has had an ad- | 
verse result, inasmuch as the pub- | 
lic cannot afford to buy expensive 
tickets and stays away from the 
cinema altogether. 

On top of that, transport facili- 
ties have been cut down and buses 
stop at 11 o’clock at night. As re-| 
sult, cinemas had to advance their 
evening performances to 7 and 9 
p. m. instead of 7:30 and 9:30. 

From Sunday, July 6, until Aug. | 
16, double (daylight) summer time 
is being introduced, which means 
that it gets dark at 9:15 in the eve- 
ning. This, too, will have a bad. 
effect on cinemas, theatres and cof- | 
fee-houses, which will not be able | 
to operate properly. Cinemas, for 
instanee, as result of Rabbinical 
laws, cannot start their first per- 
formance on Saturday night (best 
day of the week) before end of the 
Sabbath. This will mean that in- 
stead of two shows on Saturday, | 
they will be able to give only one | 
show. 











Fire Causes $80,000 


Loss at Cine-Citta 


Rome, July 8. 
Fire last week destroyed one of 


on the outskirts of Rome, is con- 


| 





rector G. W. Pabst was doing a 
scene of his current Italian pro- 
duction, “The Voice of Silence,” 
starring Italo actor Aldo Fabrizi. 
Considerable damage was done 
to the wardrobe department of the 


b 


London, July 15. 

Any lingering hopes of a two- 
way traffic of cooperation between 
the BBC-TV and the British mo- 
tion picture industry have been 
shattered by uncompromising de- 
cision of the Cinematograph Exhib- 
itors Assn. to boycott producers 
and distributors who offer their 
product for video. Edict puts end 
to suggestions of a rapprochement 
that have emanated from producer 
circles during the past few months. 

Hitherto the CEA attitude has 
been restricted to barring from 
cinema screens all product which 
has been transmitted on TV; but 
the new development is of a more 
far-reaching character and likely 
to eliminate all screen time on 
British TV programs. 

CEA decision, if supported by 
other sections of the industry, will 
mark the end of all BBC hopes of 
securing film product for inclusion 


on TV. programs. In joint talks 
with the industry over the past 
months, TV heads had been cam- 


paigning for a greater measure of 
cooperation, and had _ intimated 
that if this wasn't forthcoming 
they might be compelled to end the 
“Current Release” program which 
each fortnight features extracts 
from upcoming West End and gen- 
eral release attractions. 


BBC demands were designed to 
enable TV to fill part of its after- 
noon program time, and there had 
beén indications that producers 
and some distributors were willing 
to negotiate an accommodation in 
return for the boost the tndustry 
received from the “Current Re- 
lease” feature. 


The CEA declaration, which was 
carried at its Llandudno confer- 
ence last week, indicates the asso- 
ciation will play no part in further 
talks with the BBC. It wants to 
see a ‘tangible measure of coopera- 
tion, particularly so far as theatri- 
cal video is concerned, before it is 
ready to modify its attitude. 


Bad-Check Impresario 
Lands U.S. Opera Troupe 
In Colombia Hot Water 


Bogota, July 8. 

American opera troupe, including 
Met stars Nicola Miscana, Salvatore 
Baccaloni, Jean Madeira and Graci- 
ela Rivera, stranded in Colombia 
when Argentine impresario Grego- 
rio Ravic was jailed for rubber 
checks, is scheduled to leave Thurs- 
day (10) via special plane for New 
York. 

Group of 42 warblers, musicians 
and some wives had been in Colom- 
bia for over four weeks, doing what 
loca!s described a phenomen.l biz. 
Everything was okay until last 
week, when Ravic was jugged. 
Singers claimed he began to stall 
on salaries last week and the axe 
fell as a result of a couple of local 
papers asking his arrest after his 
checks for advertising bounced. 
Ravic was in jail several days, re- 
leased when a friend made the bad 
checks good. 

Viadimir Lubarsky, New York 
agent who lined up the company, 
said the performances in Bogota, 
Cali and Medellin grossed over 





320,000 pesos ($128,000 U.S.). What 


happened to the coin is the $64 
question. Sum included 20,000 


Cine-Citta’s large studio buildings, pesos from the Colombian Ministry 
causing an estimated damage of | of Education. Lubarsky claims he 
about $80,000. Cine-Citta, located | got stuck along with the artists, 


nabbing only 900 pesos out of the 


sidered Italy’s largest film plant. | bankroll. 
Fire broke out while Austrian di- | 


When the gaucho impresario was 


| jailed, the chorus members found 


} 


themselves without money io pay 
their hotel bills. Moscana, Bacca- 


| loni and Bruno Landi got the corm- 


|pany to form a eooperative and 
|gave three performances without 


Cines Co., producers of the Pabst! pay at the Cine Colombia. a 2,800- 


pic. 





‘DINNER’ FOR LISBON 
Lisbon, July 8 

“New Lisbon,” a revue, will close 
end of the month at the Teatro 
Monumental, to be succeeded by a 
straight legit group. 
| Latter will present “The Man 
Who Came to Dinner,” by George 


| Kaufman and Moss Hart, translated | 


by Armindo Blanco and Correia 
Ribeiro, and starring Joao Villa- 
ret. 


seater, in order to raise money to 
pay the chorus’ hotel bills. 

Originally company included Jan 
Peerce and Robert Weede, who re- 
turned to U. S. several weeks ago 
to fulfill commitments. 

It was the first time in many 
years that Bogota had seen bigtime 
opera, and everything seemed to be 
going smoothly until the final week 
and the bad check incident, Ravic 
is married to June Preston, soprano 
from St. Louis, who appeared in 
iseveral performances here. 
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“From beginning to end, ee 

from the first song-and- ¥ 

dance number to the : 

romantic finish, the picture 

sew Spells entertainment with 
‘> a capital E!” 

M. P. HERALD 







__loctor 
, ordered 
» to hypo the 


A Bo! Ags 


DAILY VARIETY 










“Bolger runs riot! 

Should knock the 
ono, CUStomers silly and 
ea” __make the exhibitor 
exceedingly 
thankful!” 


te 





“ Just about the most 
perfect musical to come \ 
the exhibitor’s way in years! : 








There is everything right 
about this picture and nothit 
wrong. Has every thing toi 
‘em up at the box office a 
ewe be a terrific moneymaker 
> everywhere!” 
SHOWMEN'S TRADE REVIE 





Everybody's a Fan 


RAY BOLGER;, Whi 


NOW IN ITS 4% WONDERFUL WEENA 
| “ALLYN McLERIE Sitiows , SAB euruer 








Dance and Production Numbers Staged by MICHAEL KIDD 
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|. “An exceptionally strong . 
Aubin, ‘contender at the box office. 

Lavish and hilarious and 

will give great 

24m delight to millions!” 







“Go to see it and have fun!” 
N. Y. POST 


“Top-notch! Bolger will 

have audiences singing with 

him wherever the picture is 
shown!” N.Y. DAILY NEWS 
















d iii, — All the gay abandon 

ai SF ae, and Sweep that it 
* ® "Eom had on the stage! 

Delightful!” 


N. Y. TIMES 


“It’s perfect! Ray Bolger 
is the greatest comedy 
dancer of this era!” 
N. Y. MIRROR 
b Overwhelmingly mirthfult 
a> Bolger’s greatest triumph!” 










“A song-loaded, comedy- 

crammed package of 
entertainment! Top box office!” 
INDEPENDENT FILM JOURNAL 


“Should prove to be 
Warner’s big money-maker 
of the year!” variery 














_ “Bolger’s as wonderful on 


_ the screen ason the stage!” 
N. ¥. JOURNAL- AMERICAN 


"This will be cheering 


news to the multitudes!” 
M. P, DAILY 


R =R Bros. 
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Brit. Pix Exhibs 
Warn Parliament 


On Film Attacks 


London, July 15. 

As a prelude to a film industry 
debate which opens in the House 
of Lords tonight (Tues.), the gen- 
eral council of the Cinematograph 
Exhibitors Assn., at its conference 
in Liandudno, launched a new 
broadside against the supporting 
quota, which, it claimed, was lead- 
ing to “a reign of terror conducted 
by vested interests in Parliament.” 

Tonight’s Parliamentary debate 
is to be opened by Lord Archibald, 
former Rank producer, and arises 
from a formal motion drawing at- 
tention to the National Film 
Finance Corp. and the film indus- 
try. It will be the first major de- 
bate of this Parliament other than 
the discussions providing additional 
coin for the Film Bank. 


At the CEA conference, debate 
was opened by Theo. H. Fligel- 
stone, former president of the asso- 
ciation, who pleaded with the ma- 
jor circuits not to “prostitute the 
entertainment on their screens’” by 
showing second feature quota 
which they had no right to offer to 
patrons. The industry was being 
frightened into fulfilling the quota 
and that was never the intention of 
the Quota Act. 

Sir Alexander B. King, promi- 
nent Scottish indie exhib, described 
the supporting quota as “a filthy 
racket,” while Cecil G. Berstein, 
of the Granada group, averred that 
circuits were elevating second fea- 
tures to first feature position be- 
cause of quota shortage and that 
oldies were coming in as second 
features. 

Overriding view of the confer- 
ence delegates emphasized the 
need for keeping MP’s aware of the 
real facts so that Parliament and 
the country would get a proper 
perspective of the situation and 
thus counter the “pernicious meth- 
ods” of attack that were now de- 
veloping in the House of Commons. 
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Arbitration 
Continued from page 5 


president of the Motion 
Assn. of America, last Thursday 
(10). Advised by sales managers 
of the theatre associations’ de- 
mands, Johnston said he would 
“check to see if some arrangement 
could be worked out.” 

Over the past couple of months, 
two fullscale meetings of indus- 
try execs were convened in the 
overall effort to devel» the arbi- 
tration plan. Last of the two ses- 
sions, early this month, was .ad- 
journed, with little progress 
achieved beyond the appointment 
of the committee to take another 
crack at resolving differences. 

The group named were: for ex- 
hibition, Abram Myers and Wilbur 
Snaper (Allied), Herman M. Levy, 
and S. H. Fabian (TOA), Emanuel 
Frisch, Metropolitan Motion Pic- 
ture Theatres Assn.; for distribu- 
tion, Austin C. Keough (Para- 
mount,) Adolph Schimel (Univer- 
sal), Al Lichtman (20th-Fox), Abe 
Moniague (Columbia) and William 
F. Rodgers (Metro). 

The exhib team is represented 
as holding firm in its Msistence on 
making arbitrable the institution 
of competitive bidding by distribs 
in all cases where it is uncalled 
for and undesired by exhibs. TOA 
and Allied, from the start of bid- 
ding, have been outspoken against 
it. Allied’s Myers has taken the 
position that bidding originally 
was recommended by the New 
York Federal Court only as a 
means of enabling a small indie 
operator to eompete with an af- 
filiated rival on the same bargain- 
ing basis. 

In any event, the distrib reps at 
the negotiating table balked at the 
exhib demands, leading to the 
present snag. Distribs contended 
that bidding is the only means in 
many cases to license pix on an 
equitable basis. 

Opinion in some trade circles 
now is tha the film companies, via 
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C.P. Skouras, Geo. Hoover 
Appointed Co-Chairmen Of 
1953 Variety Clubs Conv. 


With the International Variety 
Convention scheduled to be held 
in Mexico City next spring, Inter- 
national Chief Barker Jack Beresin 
last week named Fox-West Coast 
Theatres prez Charles S. Skouras 
and Miami Tent member George 
Hoover as co-chairmen of 
event. Upcoming conclave will be 
the first internations’ convention 
staged by the Variety Clubs in 
any country outside the U. S., with 
exception of last winter’s mid-win- 
ter meet held in Toronto. 

Luis Montes, organizer and lst 
Chief Barker of the Mexico City 
Tent, is heading up the Mexico 
City official committee in making 
convention arrangements. Arrange- 
ments are alse being made by | 
Skouras and Hoover to charter spe- | 
cial planes to fly delegates to the | 
affair. 

In addition, Beresin named sev- | 
eral other committees to help im- | 
plement the Variety Clubs’ charita- 
ble work. Those appointed to the 
International and Foreign Commit- 
tee include John Harris, R. J. 
O'Donnell, Jack Beresin, J. J. Fitz- | 
gibbons, Luis Montes, George Hoo- | 
ver, Charles Skouras and C. J.| 
Latta. International rep at large | 
is Edward Emanuel, Edward | 
O’Connor is serving as Far East | 
rep and Latta is acting as Inter-| 
national Europ2an rep. Interna- | 
tional Fixers are Edward Shafton | 
and Ezra E. Stern. 

Meantime, the public relations 
program for Variety Clubs Inter- 
national has been augmented by} 
formation of a publicity advisory | 
board. It will advise upon such | 
events as the Variety Clubs’ 25-) 
year celebration to be_ held in | 
Pittsburgh -in November. Panei 
comprises Jack Alicoate, Martin 
Quigley, Abel Green, Joe Schoen- 
feld, Jay Emanuel, W. R. Wilker- 
son, Ben Shlyen, Tom Kennedy, 
Mo Wax, and Hye Bossin. 


! 
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5 Theatres Threaten To 
Fold If Tax Isn’t Lifted 


Bethlehem, Pa., July 15. 

Owners of five picture theatres 
in Bethlehem threatened to close 
their theatres unless the amuse- 
ment tax in Bethlehem is reduced. 

The owners of the Boyd, Globe, 
College, Palace and Nile told Beth- 
lehem city council that there has 
been a 50% drop in business since 
Feb. 1, 1950, when a 10% amuse- 
ment tax went into effect here. 
They pointed out with the 20% 
Federal tax, theatre-goers now 
have to pay a 30% fax on all 
tickets and that, in addition, cost 
of operation has tripled in recent 
years, 





P.R.’s 55¢ Pie Min. 


Washington, July 15. 

A minimum wage of 55c an hour 
for the picture industry in Puerto 
Rico was set yesterday (Mon.) by 
Department of Labor. 

An agency official said no oppo- 
sition had been filed to the in- 
crease, which was proposed last 
month, 





NLRB Orders Transfilm Vote 
Washington, July 15. 
National Labor Relations Board 
has directed that elections be held 
to determine whether production 
employees of Transfilm, Inc., N. Y., | 





which makes pictures for TV, de-| 


sire to be represented by NABET, 
IATSE or neither, 











————, 


Jessel for Coke 


Continued from page 1 


mercial, implied or otherwise; and 
2, it permits traveling the show 
for local dealer tieups. 

Jessel meantime is being booked 
around at $2,000 and $2,500 as 
speaker at affairs that range from 
the Concord Hotel (in the Cats- 
kills) this past weekend to Ber- 








keley College. 

Jessel asked for and got his re- 
lease from 20th-Fox, where he was 
long a producer, but may wind up 
back on the lot under a bid from 


the requested meeting with «the | Darryl F. Zanuck for his biopic to 


prexies, must yield on a good por- 
tion of the disputed competitive 
bidding issue. The “or else” is 
that the several years of informal 
discussions within the trade on set- 
ting up an arbitration program, 
and the formal conclaves over the 


past months, will add up to just tion of guest artist 
so much wasted time and motion. | commentator, 


Similar bid for the property since time,” 


be called “Tales of Jessel,” with 
Danny Thomas possibly personat- 
ing him, Jack L. Warner has a 


he has Thomas under WB contract. 

Jessel’s main objective, how- 
ever, is TV in the mu!tiple posi- 
t, producer or 


the | 


| 30,000-word novelette. 
| Life will reprint it in full in a 
| September issue, it will be pub- 


| Wind” or “Anthony Adverse.” It 


| determined whether it is a screen 
| story or not. 





Story Scarcity 


Continued from page 7 


thor won’t sell), most lots don’t see 
it. 

Book is said to lack plot. It’s 
about a Virginia gal whe moves to 
Texas, where she raises her chil- 
dren. First of six installments 
started in the June issue of Ladies 
Home Journal. It will be published 
by Doubleday in December and is 
a Book-of-the-Month Club selec- 
tion. Studio selectivity is so great 
now that, despite those attributes, 
there’s no Hollywood enthusiasm. 

Ernest Hemingway’s new volume 
is said definitely not to be a pic, 
| although its literary values are be- 
ling lauded by story eds. Titled 
“The Old Man and the Sea,” it’s a 
Reportedly 





| 


lished in a book by Scribner’s, and 
it is a dual B-of-the-M choice. 

It is the story of the 36-hour 
fight of an old fisherman, his luck 
gone, with the biggest marlin ever 
caught. He’s unable to land it, 
he’s so exhausted, and it gets eaten 
by sharks, so that all he brings 
back is the skeleton. There’s no 
other plot, 

On the brighter side so far as 
the studios are concerned is Tom 
Costain’s “The Golden Chalice;”.a 
story of the Holy Grail. It is seen 
as a possible challenge to 20th- 
Fox’s upcoming religious spec, 
“The Robe.” Story eds crystal ball 
it definitely as’ a bestseller and 
very likely a screen buy. 

Also slotted for fall publication 
is one of the longest novels on rec- 
ord—exceeding “Gone With the 


is titled “The Hills of Sironia” and 






'US. Distribs Selecting 
Reps in Vienna, Since 


Vienna, July 1. 


hibitors. Robert Schmitt, 
chief, formerly in Cairo, heads the 
Vienna office for a ~ combined 
Metro-20th-Fox sales setup which 
will share the former MPEA office 
space and projection room with a 
Paramount-Warner combo. Latter 
is headed up by Louis Kanturek, 
who was MPEA Continental chief 
operating out of Prague until Com- 
mie pressure forced a retreat to 
Vienna. 

Wolfgang Wolf, MPEA Austrian 
boss from 1947 to 1951, came back 
briefly to open Metro operations 
and then transferred to Caracas, 
Venezuela, with Schmitt's arrival 
here. 

All other U.S. companies have 
appointed Austrian distribs to rep 
them in:this territory. Columbia is 
sold through Union Film; Univer- 
sal International is repped by In- 
ternational Film (no relation); 
RKO has named Sascha, biggest 
Austrian distrib. UA, Republic 
and others are still in negotiating 
stages. But it looks definite that 
the Par-Warner and Metro-20th 
combos will be the only direct 
homeoffice branches. 





1-Reelers on Painters 
Set for Fox Distrib 





is a firster by Madison A. Cooper, | 
Jr. It will run about 1,750 pages! 
(840,000 words) and be published | 
by Macmillan in two volumes for | 
$10. 

It’s so long that none of the stu- 
ios that have seen. it so far has 


Curiously, it is also 
about “Texas. The “Sironia” in 
the title is the name of a mythical 
town, said to be Waco, where the | 
author lives. It won the Houghton- | 
Mifflin Fellowship prize. 


Jap Sex-Problem Films 
Stir Unusual Interest; 
‘Harmful Effect’ Claim 


Tokyo, July 8. 

Sparked by the successful Japa- 
nese run of Leonide Moguy’s Ital- 
ian sex-educational film, ‘“Tomor- 
row Is Too Late,” studios here have 
jumped on the bandwagon with two 
adolescent problem films already 
released and others in the making. 

Caught in the strange switch to 
democracy, Japanese youth has <a 
serious problem about what to do 
sex-wise about new freedoms, and 
the situation has resulted in some 
scandalous incidents. Sex educa- 
tion of youth has become a matter 
of deep public concern, and the two 
completed films are worthwhile 
contributions to the problem, al- 
though neither offers. an actual 
solution. 

Better of the pair is Shin Toho’s 
“Wakaki-hi-no Ayamachi” (“Err- 
ing Youth”), centered around a 
Sroup of high school girls about to 
graduate. Awakened by first stir- 
rings of sex, one girl is seduced by 
a strange youth she meets in a gay 
entertainment district. She is 
brought to a normal attitude to- 
ward her experience by an under- 
standing woman teacher who had 
made a similar mistake in her 
adolescence. 
sitively played by Sachiko Hidari. 

Shochiku’s entry, “Musume-wa 
Kaku Kogi Suru” (“How a Young 
Girl Protests”), tells how a mother 





Young girl is sen-| 


20th-Fox has set a series of 
seven one-reel subjects about 
noted painters and their works for 
release, starting in September, it 
was disclosed in New York last 
week by short subjects sales man- 
ager Peter J. Levathes. Group was 
turned out by Boris Vermont in 
museums and galleries of Italy, 
England, France and Holland. 


Associate producer on the series 
was Marilyn Silverstone, daughter 
of Murray Silverstone, 20th-Fox’s 
foreign chief. Lensed in Techni- 
color, the subjects include: “Cur- 
tain Call”—Degas; “I Remember 
the Glory’—Botticelli; “Light in 
the Window’’—Vermeer; “Birth of 
Venus’—the Renaissance period; 
“Joy of Living’—Renoir; “The 
Young Immortal”—Raphael, and 
“The Night Watch’—Rembrandt. 


5 RKO Pix at Work 


Hollywood, July 15. 

RKO hits a two-year production 
high with four films rolling and a 
fifth starting next Monday (21). 
“Blackbeard Pirate,” “Murder?” 
“Break-Up” and “Difference” are 
now shooting with “Never Wave at 
a WAC” rolling next week at Fort 
Lee, Va. 








\ 
Greenberg to Red Cross 
Washington, July 15. 

Kenneth Greenberg has been 
named chief of the American Red 
Cross Audio-Visual Division under 
Louis C. Boochever, director of 
| Red Cross Public Relations. 

In his new assignment he will be 
responsible for radio, television, 
motion picture and graphics pre- 
sentation. He replaces Charles 


Sterritt, who has joined the Co- 
lumbia Broadcasting System as re- 
gional sales manager in Detroit. 








Hope Explains 


aaa Continued from page 2 Pp ——— - 4, 
has been announced on the air, 











tries to steer her daughter away 
from mistakes similar to her’ own 
youthful errors. Her efforts, overly 
strict and narrow minded, have a 
contrary effect. Leading role is 
played by Kyoko Kami of the Sho- 
chiku Girls’ Opera Troupe. Vet- 
erns Haruyo Ichikawa and Kuniko 
Ikawa lend support. 

| Films have been criticized by 
;some Japanese reviewers as “hav- 
ing harmful effect on arousing 
sexual instincts of young girls.” 
|Second-run exhibs are playing up 
| eroticism in both films. Shin Toho 
| job contains a sequence in a dance 
|hall: known in Japan as “avec 
when lights are lowered, 
orch plays seductively and slowly 
while couples sway together, rooted 
| to one spot and close to each other. 
_Second-run houses are ballying the 
\ film as “Avec Festival.” 





have no intention of making good 
| on their promises. 
| “There's a much brighter side 
| to the whole picture,” Hope de- 
|clared. “The cerebral palsy show 
tae did on KECA-TV in Hollywood 
| May 24 brought in pledges of $286,- 
, 000. But up to this point we have 
| received $342,000 in cash, and the 
money’s still coming in.” 

Hope said he thought the excess 
_Tresulted from the fact that the pub- 


| 
| 


With the Motion Picture Export 
Assn.’s Austrian operation skedded 
to definitely cease Sept. 1, the ma- 
jor U.S. companies have been lin- 
ing up their local reps and are al- 
ready selling fall contracts tu ex- 
Metro 


MPEA Moves Out Soon 


| 


| 


Only Cinema Biz 
Holds Up In Arg, 


Buenos Aires, July g 
Over the last month or two a sie 
cession has setin here. With the ex. 
ception of film theatres exhibi 


tin 
top product, show biz is not d 


Oin 
as prosperously as it was this time 
last year. The luxury trades are 


up against sales “resistance” 0 


n 
the part of consumers, and Saleg 
of electrical appliances. phono. 


graph sets, disks any many other 
items are practically negligible 

An outstanding symptom of this 
recession is the slump in number 
of tickets sold for football (soccer) 
matches over weekends. This is 
the most popular entertainment 
and although the Football Associ. 
ation’s receipts are higher by com- 
parison with last year's total, it 
was due to a recent boost in 
prices. The 12 first-division cham. 
pionship matches played in the 
first six months of 1952 played to 
166,664 fewer admissions than last 
year. 


The slump cannot be blamed on 
television because there are only 
around 1,000 to 2,500 sets actually 
in use, and the’ small crowds out- 
side radio stores to view the big 
matches on sets installed in win- 
dows can’t make all that differ. 
ence. Plummeting sales in other 
lines make it obvious that the drop 
is due to lower purchasing power, 
There is still no decline in race- 
track betting which is still very 
big business. At two ordinary 
April race meets at the Jockey 
Club track at Palermo, total bet- 
ting was $1,732,826 and $1,464,594 
respectively. On April 27, at the 
San Isidro race-track just outside 
Buenos Aires, on a card of nine 
races, a total of $732,296 was bet. 
Cafes and nightclubs have been 
hard hit by recession, with their 
business tapering off at least 80%, 
This goes for ordinary restaurants 
in the business district as well as 
the class nitery spots, which last 
year were doing brisk trade in 
spite of exorbitant prices. Where 
last year it was impossible to find 
a table at any restaurant for lunch- 
eon, this winter many bonifaces 
have been taking tables off their 
floors because there are no cus- 
tomers to fill them. 





TOA’s Key Agenda 


Subjects of foremost concern to 
exhibitors today are seen mirrored 
in the program being mapped for 
the Theatre Owners of America 
convention which opens Sept. 14 
in Washington. 

Six items are listed for full con- 
sideration at the conclave—trade 
practices, drive-ins, concessions, 
theatre television, drive to elimi- 
nate admission taxes and industry 
arbitration, 


Anglo-French TV 


Continned from page | = 





artists who were featured, the en- 
tertainment offered hardly justi- 
fied the cost and effort involved. 
Division of responsibility be- 
tween French and British interests 
had obviously led to some confu- 
sidn and, in addition, the program 
was occasionally slowed up by an- 
nouncements having to be repeated 
in the two languages. But these 
defects would have been less 
marked if the production had 
achieved a higher quality. Fre- 
quently musical background over* 


—— 





STARS IN THE SKY 

With Jean Sablon, Robert Lamour 
et, Jean Marc, Mirelly, Ginel, 
Serge Slirsar, Nina Vyroboba, 
Louis Vanberg 

60 Mins., Tues., 10:30 p.m. 

Sustaining 

BBC-TV, via Radio Francaise, Paris 


—— 








| powered the artist, and too many 


| individaul acts were spoiled in vee 
‘way. Such talent as Jean Sablo 


\lie was so deeply touched by ‘the | and Robert Lamouret, among the 


|kids on the show that they later 
|decided to up their original con- 
tributions. 
while televiewers knew that it only 
| took a set sum to send the Olympic 


many other performers. deservee 
la better break in this first trans 


He also explained that | channel presentation. 


| From the technical point of view, 
| however, the important thing ! 


| team abroad, there was practically |that technicians were able to CO 


jne limit on what could. be spent | nect the two countries for the 


first 


for treatment and care of CP suf-|time. It should be the forerunne? 


ferers, so they dug a little deeper 


jin their jeans, 


|of a direct TV link with the rest 
lot Europe. Muro. 
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considerably more than does the 
free competition of television. 
Schenck said that some time ago 
he had told this theory to certain 
Wall Streeters, who.countered with 
the fact that the nation’s savings 
in banks is now at an all-time high. 
In reply to that, Schenck added, he 
pointed out that the savings were 
in the accounts of persons in the 


40-to-60 age bracket and that these | 
people were in the lowest ratio of | 


film-goers. 


Schenck is frankly skeptical of | 


an economic situation in which the 
youth of the nation is so heavily 


in debt because of “the buck-down, | 
practices | 
now so prevalent and encouraged | 


buck-a-month” buying 
in every commodity. 
Asks ‘Day’s Work for Day’s Pay’ 


As for Metro’s economics, 
Schenck said that he had met with 
more than 200 individuals, sepa- 
rately and of and in every facet of 
studio endeavor. To each of them, 
he said, he gave a frank and clear 
picture of what film productica is 
up against at the boxoffice—and 
from each of them he asked “for a 
day's work for a day’s pay, and 
perhaps a little bit more.” 

- Schenck feels very strongly that 
if every studio employee will give 
his full understanding and coopera- 
tion to the studio’s problems 
enough money can be saved yearly 


to compensate for the loss at the | 


b.o. 
Schenck said that in nearly every 


instance he got pledges of coopera- | 


tion. In a few cases, he admitted, 
some people he talked to were up 
in the artistic clouds—but, he said, 
that even they came down to earth 
when Schenck gave them the facts 
of current film production eco- 
nomics. A few creative people, 
Schenck admitted, were first an- 
tagonistic to the idea that, they do 
more than one picture per year for 
the $100,000 or more that they 
draw in yearly salary — but 
Schenck gave them to understand 
that they would have to expend 
the extra effort, or else. 

Schenck said that the day is past 
when even so much as a half-hour 
can be wasted on a set by anytbody. 
In regard to time-watage, he con- 
tinued, a great contributing factor 
was the Motion Picture Academy's 
extension of awards to take in vir- 
tually every facet of film produc- 
tion, 

Academy Award Fever 
“At first, when it was only the 


stars and the picture, it was okay,” | ficers and directors a total of $2,- | 


Hchenck said, “but when the 
awards began to take in every 
other category, that hurt.” Now, 
Schenck pointed out, the camera- 
men, costumers, soundmen, musi- 
cians, and rignt down the line, are 
so conscious of possible Academy 
awards that they spend costly time 
on details the public never recog- 
nizes when it's in the theatre. In 
fact, Schenck stressed, even indus- 
try people don’t recognize many of 
the fine details in a picture that 
Probably add many thousands of 
dollars to the cost. 

Cameramen have been asked to 
speed up their setups; directors 
have been asked to come on the set 
every morning fully prepared for 
the scenes they are going to shoot; 
actors have been asked to be ready 
and on time, for their calls. They 
have been told that one hour 
wasted on a set daily adds up toa 
full day by the end of the week 
and that the average day’s shoot- 


ing cost is well over $10,000. With, 


Say, an average of four pictures 
shooting weekly, that would rep- 
resent a possible preventage wast- 


age of around $2,000,000 on the 
year. 


Schenck added that the uaten | 


men are an integral part of the new 
spirit of production cooperation. 
He felt he had no right to talk 
to them without first getting the 
consent of Richard Walsh, head of 
the IATSE, who flew out to the 
Coast especially to meet with 
Schenck at his brother Joe’s home 
on a Sunday. 

Schenck revealed that Walsh saw 
the problem and was fully sym- 
pathetic after only a few minutes’ 
conversaito.n 
talked to the AFL Film Council 
and pointed out to them how close- 
ly tied to the industry’s economics 
was the economic condition of the 
union workers. Since they 
only work on their specialty in the 
film business, Schenck told the 
Council, they would have to go into 


event the pix biz foundered. 


The very next day, Schenck em-/| ness is big enough to let everyone | since there are fewer shares among | features, of course, there will be 


Flattened Bank Accounts 


Continued from page 5 


————_—__ 


studio talking to the grips, prop 
men, etc., and the be sheng mani- 
100% cooperation. 
ge even talked to the lead- 
ings agents to acquaint them with 
what he told their clients. He told 
the agents, as he told the stars and 
players, that the day is past at 








Aiter that, Schenck | 


' 
ean 


Metro when stars can turn down a} 
script willy nilly and not be sus- 
pended. Schenck said that while | 
not every part can be a great part, 
ithe studio will expect the stars | 
and players to fulfill their assign- | 
|ments with the understanding that | 
ithe studio will not intentionally | 
harm then. Schenck told the stars | 
that if one part isn’t quite so good, | 
the next one would most likely be | 
‘fine. In every instance the stars | 
| assured him of their fullest coop- | 
| eration. a 
| Schenck met with the Metro in- 
| dividuals alone and away from the 
exec confabs. That he spoke to 
them knowingly and calmly is best 
exemplified by the fact. that the 
studio, and, in fact, all Hollywood, 
| was surprisingly free of panic and 
|rumors during his stay and during 
the studio meetings. Certain Met- 
roites went into’the meetings with 
|him in a highly nervous state, but 





ovservers say that in most instances 
|they came out of the interviews | 
| looking relieved. 
if | 


Schary-Loew | 


Continued from page 5 sae 


compensations based on_ profit 
participations and monies paid into 
retirement funds are untouched. 
Prexy Nicholas M. Schenck ts paid 
$2,500 per week in salary but heads 
the entire list of money-makers on 
the basis of the $94,411 which he 
collected last year as compensation 
based on profits plus $52,996 which 
went into Schenck’s retirement 
fund. 

Other M-G-ites who have agreed 
to the cuts, listed with their week- 
\ly salaries, include: Charles C. Mos- 
kowitz, v.p. and treasurer, $3,000; 
E. J. Mannix, studio v.p., $3,000; 
Joseph R. Vogel, head of theatre 
operations and v.p., $3,000; Ben 
Thau, studio exec, $3,000; Leopold 
Friedman, v.p., and secretary, $2,- 
500; Louis K. Sidney, studio offi- 
| cial, $2,500, and J. Robert Rubin, 
v.p. and counsel, $2,000. 

Last Year’s Payoffs 
| Last year, Loew’s paid to all of- 




















|007,369 in salaries and commis- 
sions, $393,334 in compensations 
based on profits, and $388,376 into 
retirement funds. e outfit was 
ahead of all other film companies 
by a substantial margin. 
Announcing the measure follow- 
ing more than five weeks of studio 
conferences, Schenck said that the 
top money men are taking the cuts 
“to provide leadership in the drive 
of economy.” He added that the 


salary lopping will be in effect for 
a year and under no circumstances 
will any amount of money be re- 
turned to the execs involved. 


Lippert 


Continued from page 7 

















|November. It’s tagged “Dorothy 
and the Land of Oz.” Financing 
|} would come from bank commit- 


;ments and prospective franchise- 
holders. 


| pected to be obtained. 


Meanwhile, Lippert revealed, 
;seven films are completed and six 
;more will be ready for release at 
the end of the year. Among those 
in the can are “The Jungle,” a Rod 
|Cameron - Cesar Romero - Marie 
| Windsor starrer, which William 
Berke lensed in India; plus “Hell- 
| gate,” a John Champion produc- 
jtion with Sterling Hayden and 
| Joan Leslie in top roles. 


_These pictures, as well as other 
| Lippert-backed pix, will be grooved 
| through the Lippert distrib organi- 


)zation which will retain its name | 


despite change in ownership. 
Confronted with taxes and in- 
dustry problems, Lippert said “I 
|don’t want to be caught with the 
;nut with the market the way it 
|is. Moreover, ‘B’ product is dupli- 
cated on television, and the solu- 
|tion appears for me to aim for 
| quality films. 


will benefit, for I think the busi- 


phasized, union leaders were at the |*make a buck.” 





Deferments are also ex- | 


20th Luckier 


Metro execs taking the cur- 
rent pay cut won't be so lucky 
as those at 20th-Fox, who took 
a similar rap a year ago. The 
20th officials had the complete 
amount returned to them at 
the end of the first six months 
of the slash period on the 
basis of the company’s profits. 

The second period at 20th 
runs a ful! year. On the basis 
of earnings during the first’ 
half, just passed, company ex- 
ecs will not get their coin 
back, but hope is being ex- 
pressed that second-half re- 
turns may pull them out. 

Metro cuts, not returnable 
under. any circumstances, 
amounted to 25% to 50% of 
everything over $1,000 week- 
ly, on an undisclosed scale. 
20th cuts were 25% from $500 
to $1,000, 35% to $2,000 and 
50% on everything over that. 


See Stockholders 
Placated By Cuts 
In M-G Exec Pay 


Salary slashes announced for 
Loew’s big-money execs by prexy 
Nicholas M. Schenck were seen this 
week as serving a double-pronged 
| purpose. In addition to the obvious 
| benefits on the economics front, 
ithe economy program also figures 
| to go a long way toward placating 
ithe corporation’s stockholders, 
| who recently were forced to take 
a cut in dividend payoffs. Quarter- 
ly divvy recently was cut from the 
regular amount of 37%4c to 20c. 

Schenck and production chief 
Dore Schary announced details of 
the economy drive following more 
than five weeks of conferences at 
the Culver City studio. During that 
period Schenck conferred with. vir- 
tually all key personnel on the lot. 

In addition to the lopping of sal- 
aries, other economies for the im- 
mediate future were revealed. No 
wholesale firings among lesser em- 
ployees will be forthcoming but, 
instead, the number of -high-priced 
producers, directors’ and writers 
will be reduced. Also, those con- 
tinuing on the M-G roster will be 
called upon to give the company a 
full work sked to insure a maxi- 
mum number of pix at reduced 
studio overhead. 

Number of producers already 
are skedded to leave the lot or be 
switched from straight salary te a 
per-pic status. ‘New deal is being 
written for Sidney Franklin, who 
is now completing “The Story of 
Three Loves,” placing him in the 
per-pic category. 

Al Davis, who was given an 
eight-year pact last year as pro- 
ducer-director-writer-actor, has re- 
quested release from his pact and 
exits the studio around Aug. 15. 
His main credit -with the studio 
was direction of ‘“‘Rogue’s March.” 
Producer Richard Goldston exits 
on Aug. 1. 

Producers on the list to leave 
M-G when their options come up 
include Arthur Hornblow, Jr., 
Hayes Goetz, Carey Wilson and 
William H. Wright. Casting direc- 
tor Bill Grady also is slated to an- 
kle the lot at option time.* 


Par Stock 


——== Continued from page 4 oe 


color video sent the quotations sky- 
rocketing to 33%, and the board 
felt the purchase of stock for re- 
tirement at that price would not be 
economic. 

Idea of a tender was thus allayed 
until the stock recently returned to 
something close to the price of last 
year’s bid. Company has plenty of 
| coin on hand to buy up the shares. 
'As of its last annual report, Dec. 
| 29, 1951, it had cash of $16,425,- 
| 500, plus marketable securities to- 
| talling $2,315,000. 

During 1951, Par acquired 153,- 
184 shares of its common for re-| 
|tirement at a cost of $3,296,469. 
































|Adding to these acquisitions are 
| the 808,076 bought up in 1950,} 
| which makes an aggregate of 961,- | 
160 at a total cost of $20,227,432. 

| Aim of the continued stock-buy- | 
|ing. either through open market | 


At the same time | purchases or by asking for tenders, | since it means divvying up very 
| by turning over the exchanges to| is to cut down on the amount out-/ little more money among a lot 
entirely new fields for work in the| local franchise-holders the boys standing. By that process div 


idends | 


can more easily be maintained, | 


} which to spread the earnings. 


\a call for secondary product. Most 





Inside Stuff—Pictures 


Clarifying a suit brought by his client, Dawn Mundy Provost, against 
20th-Fox and the Bobbs-Merrill Co., attorney Murray M. Segal explain 
that in 1928 Talbot Mundy sold the film rights in “King of the Khyber 
Rifles” to 20th through Bobbs-Merrill. His widow, Mrs. Provost “ 
newed the copyright to “King” in 1943. 0 5Gs 

Relying upon representations by Bobbs-Merrill and 20th to 
that she had nothing to sell with regard to the film rights 
copyright renewal, Mrs. Provost assigned the rights to 20t 
ceived $2,000 for what was termed a “technical assignment.” 
resenting Mrs. Provost as agent, Bobbs-Merrill took $1,000. 

Damages of $21,500 are demanded in the N. Y. Federal Court com. 
plaint on the basis that the rights were worth $25,000, that a reasonable 
agent’s fee would thus have been $2,500 and that Mrs. Provost has 
already received $1,000. Action, moreover, raises the question a< te 
whether a writer can sell film rights to his work in perpetuity Segal 
maintains that an author can only transfer film rights during the |ife 
of the original copyright. 


the effect 
under the 
h and re. 

For rep- 





RKO is using a novel approach in heralding its new Screenliner 
series for 1952-53 via a circular written in early colonial style ang 
employing a type face familiar in that period. Text reads: “The pyro. 
prietors of RKO-RADIO beg Leave to inform the Publick that a One. 
Act Phantasy, much enliven’d by spritely Ballads and suitable Narration 
by one Mr. Tom Glazer, called ‘Sweet Land of Liberty,’ a Tale of 
Williamsburg, has lately been performed for the first Time at Williams. 
burg in Virginia before a numerous and polite Audience, on July 4th, 
1952 (being the Anniversary of our national Independency), and is now 
available to all Theatre Directors, having been nicely recorded on in. 
genious TALKING PICTURE Machines, capable of projection upon a 
Screen, and forming the first of the new SCREENLINER Series for the 
Year 1952-53. LONG LIVE THE REPUBLIC!” 





Paramount has gone into the picture postcard business as part of 
the promotion for ‘Greatest Show on Earth.” Film company had four 
cards printed by Moss. Photo Service of New York and sets of these 
went out to exhibs this week, along with order blanks. Theatremen 
may elect to sell the cards directly to the public or arrange for local 
stationery outlets or other merchants to peddle them. Cards feature 
color art from Cecil B. DeMille epic. 





Metro’s non-speaking four-episode picture, “Invitation to the Dance,” 
will start off with an 18th Century circus background, followed by a 
children’s tale, an episode involving eight popular tunes and a finale 
titled “Ring Around the Rosie.” Gene Kelly will appear in the first 
and last episodes. Stories will be told by singing and dancing. Re- 
hearsals start next month in London. 





William Dieterle’s recent trip to Israel will save Columbia more than 
$100,000 in the production of “Salome, the Dance of the Seven Veils.” 
Director filmed a lot of background footage in the Holy Land, and about 
half of it will be used in the Rita Hayworth starrer. Film contains 
camel caravans and age-old buildings, impossible to shoot in Holly- 
wood, 


[ Me's 38 Pix a Surprise 


Continued frem page 5 
been eliminating a lot of them as 
a result. 


Paramount has been a leader in 
that type of thinking. It has gone 
so far as to refuse to announce 
any set number of films. Its policy 
is that when it has a package— 
story, cast and director—ready for 
production, it will put it before the 
cameras rather than try to rush 
into lensing merely to maintain a 
schedule and turn out a lot of 
films. Its thought is that it may 
be able to make about 25 pix a 
year on the _ shoot-when-ready 
policy. 

Although it will attempt to main- 
tain a heavy slate, Metro is follow- 
ing the current pattern at other 
studios by moving to terminate 
contracts of much of its permanent 
production personnel. Aim is to 
hire people. as they are required 
and keep them off the payroll when 
—- not being actively produc- 
tive. 


That’s a move designed, of 
course, to hold down overhead and 
make less necessary the lensing of 
pix merely to absorb. standing 
costs. Since Metro has more long- 
term pacts with players, producers, 
directors and writers than any 
other lot, it is thought, that perhaps 
it cannot shuck them off fast 
enough to substantially reduce the 
quantity of “overhead” pix this 
year, but will move in that direc- 
tion in subsequent years. By that 
time a good many of the contract- 
ees should be eliminated. 

On the production side, execs of 
other lots are frankly wondering if 
Metro can come up with a suffi- 
cient number of important screen 
properties to make 38 pix. Since 
Profits seem to be coming now only 
from films that are really “big” 
or really cheap, there’s always fear 
that quantity will bring on middle- 
bracket pix of the type which have 
generally not been successful in 
the current market. 

Distribution men, on the other 
hand, say there is no difficulty in 

















of the studios that are trimming 
production feel that it is more prof- 
itable to let bottom rung in dual 
houses go to producers who are 
best equirped to make low-budget- 
ers—or to the major studio biggies 
that are inadvertently bound to 
turn out as “B’s” despite best of 
intent in the design for them. 








Warners Fire 


—mmmmm Continued from page 3 cam 


flagration, the second in two 
months at WB, was the work of 
an arsonist, but these were dis- 
counted later by the sheriff's arson 
squad. The first fire, on May 16, 
caused damage amounting to 
$1,500,000. Second blaze broke out 
about 3 ‘p.m. on the N. Y. street 
set, where the May 16 fire started. 

Although Stage 20, used chiefly 
for rehearsals, was badly dam- 
aged, no harm was done to the 
major sound stages. It was con- 
fined chiefly to sets and equip- 
ment on the back lot. 








Set Coast Lensing Of 


‘Main St. to Broadway’ 
Hollywood, July 15. 
West Coast portion of “Main 
Street to Broadway” will be pro- 
duced at Samuel Goldwyn studios 
by Lester Cowan for Cinema Pro- 
ductions in association with Coun- 
cil of the Living Theatre. Se 
quence costarring Rex Harrison 
and Lilli Palmer was recently com- 
pleted in N. Y. 
Cowan will sign a Hollywood di- 
rector and a number of film names 
for the remaining sequences. 


Garson in ‘Melody’ 


Hollywood, July 15. 








: tro’s new 
peddling product in quantity. Ex- in heopees = auaent stars 
hibs, as a matter of fact, are a ay Bll was assignee 
screaming for more pix. Theatre- busy, sneer in “Interrupted 
men’s standard answer to weak to the top roe ignment in 
grosses is to speed program Melody,” her ee cahere are 
changes. There’s little percentage hay Last nce and Mrs. McChesney.” 
in that for producers, however, “Julius Caesar” and “Snips an¢ 

| Snails.” nate 

more pix. “Melody” is the story of port 
As long as there are double-| jorie Lawrence, Australian “Jack 
bird who contracted ee fall. 


Cummings will produce in th 

















| ‘ 


Wednesday, July 16, 1952 ' +): °. ° ___.__—dwVARTETY ug 






























“Leading the musical parade is M-G-M which hit the | 
jackpot last year with 11 musicals, all hits. M-G-M’s 
1952 schedule calls for 13 more.” 


SAYS * (13 Million readers of Life read the above in a 3-page section in full color devoted to such 
* M-G-M musicals as “Lovely To Look At’ ‘The Merry Widow"’ and others) 
if 




















PLEASE NOTE! 


As predicted, the M-G-Musicol parade continues with ee 

jackpot success. Following the happy reception for tia a ee LOVELY TO 
“Singin’ In The Rain" we've captured the No. | spot LOOK AT” 
(Technicolor) 


on Variety's “Ten Box-office Leaders’ for June with 
“Skirts Ahoy!'. The new, big musical Champ is “Lovely Kathryn Grayson 
To Look At’. And as you'll see on this page there's a Red Skelton 
wealth of fine, melodious attractions ahead. Preparing Howard Keel 
for production is “The Student Prince” starring Mario Marge and Gower Champion 
Lanza, giving assurance that the fans can always Ann Miller 
depend on Leo the Singing Lion. Zsa Zsa Gabor 
Kurt Kasznar 





“BECAUSE 
YOU'RE MINE” 


(Technicolor) 
Mario Lanza 
Doretta Morrow 
James Whitmore 







“THE MERRY 
WIDOW" 


| (Technicolor) 
Lana Turner 


Fernando Lamas 










“MILLION DOLLAR 
MERMAID” 


(Technicolor) 
Esther Williams 
Victor Mature 
Walter Pidgeon 
David Brian 
Donna Corcoran 


“EVERYTHING 
i HAVE IS YOURS” 


(Technicolor) 

Marge and Gower Champion 
Dennis O’Keefe 
Monica Lewis 
Dean Miller 








Yes indeed M-G-M< stands for 
More GREAT MUSICALS! 


(Seeing Is Believing”) 
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About Face 
(MUSIC-COLOR) 
Refurbished “Brother Rat” 
with music. Spotty entertain- 
ment and same b.o. outlook. 


Warners release of William Jacobs pro- 
duction. Stars Gordon MacRae, . Eadie 
Bracken, Dick Wesson, Virginia Gibson, 


Phyllis Kirk, Aileen Stanley, Jr.; features 
Joel Grey. Larry Keating, Cliff Ferre, 
Jehn Baer. Directed by Roy Del Ruth. 


Screenplay, Peter Milne; from stage play, | 
an } 


“Brother Rat,” by John Monks, Jr., — 
Fred F. Finklehoffe; camera (Teehnicol- 
or), Bert Glennon; editor, Thomas Reilly; 
songs, Charlies Tobias, Peter De Rose: 
musical numbers staged and directed by 
LeRoy Prinz. Previewed April 7, °52 
Running time, 93 MINS. a 
(Reviewed April 16, 1952) 





Actors and Sin 


Two-part film okay only for 
art houses. 

United Artists release XK 
(Ben Hecht) production. Stars Edward 
G. Robinson, Eddie Albert, Marsha Hunt; 
features Alan Reed, Dan O'Herlihy, Tra 
cey Roberts. Direeted by Hecht. Screea- 
play, Hecht; camera, Lee Garmes; editor, 
Otto Ludwig; music, George Antheil. 
Tradeshown N. Y., May 22, ’52. Running 
time, 85 MINS. W 

(Reviewed May 28, 1952) 
African Treasure 
Fair entry in ‘Monogram's 
“Bomba, the Jungle Boy” se- 

ries. 
Monogram 


of Sid Kuller 





release of Walter Mirisch 
production. Stars Johnny Sheffield; fea 
tures Laurette Luez, Leonard Mudie, Ar 
thur Space, Lane Bradford. Directed by 
Ford Beebe. Story and screenplay, Beebe: 
eamera, Harry Neumann. At New York 
Theatre, N. Y., week of May 6, ‘52. Run- 
ming time, 70 MINS. 


(Reviewed May 14, 1952) 


Agence Matrimoniale 


(Marriage Agency) 
(FRENCH) 


Corona release of CGCF-Silver Films 
Production. Stars Bernard Blier, Michele 
Alfa, Carette. Directed by Jean Paul le 
Chanois. Screenplay, France Roche, 
Jacques Remy; camera, Mare Fossard; 
editor, Erra le Chanois. At Balzac, Paris 


Running time, 105 MINS. 
(Reviewed June 18, 1952) 


Andre Gide 
(FRENCH—DOCUMENTARY) 


Pantheon production and release Di 
rected by Mare Allegret. Commentary 
Andre Gide; narrated by Gide, Jean De 


illy. At Vendome, Paris. 
@ MINS. 


(Reviewed April 9, 1952) 


Running time 


Angels One Five 
(British) 
British war pic won't rate high 
in the U.S, 


AB-Pathe release of Templar-Associ- 
ted British production. Stars Jack 
Pavnins Michael Denison, Dulcie Gray. 
irected by George More O’Ferrail. 
Screenplay, Derek Twist; camera, Chris- 
topher Challis; editor, Daniel Birt; mu- 
+. John Woodridge. At Empire, Lon- 
on, Running time, 97 MINS 


) (eviewed April 2, 1952) 





Apache Country 
Mild Gene Autry starrer; okay 
in twin setups. 
Columbia release of Armand Schaefer 
roduction. Stars Gene Autry. Directed 
y George Archainbaud. Screenplay, Nor- 


man S. Hall; camera, William Bradford: 
editor, James 


c Sweeney; musical super- 
Visor, Paul Mertz. Tradeshown in N, Y.. 
May 16, ’52. Running time, 62 MINS. 


(Reviewed May 21, 1952) 


The Atomie City 
Good suspense thriller for reg- 
ular duals. 


Paramount release of Joseph Sistrom 
roduction. Features Gene Barry, Lydia 
larke, Michael Moore, Nancy Gates. Lee 
Aaker. Directed by Jerry Hopper. Writ- 
" by Sydney Boehm; camera, Charles 
. Lang, Jr; editor, Archie Marshek: 
music, Leith Stevens. Previewed April 
3. 52. Running time, 84 MINS. 


(Reviewed April 9, 1952) 


Bal Tabarin 
(SONGS) 
Meller with Paris background: 
modest programmer. 


Republic release of Herman Millakow 
¢ production. Stars Muriel Lawrence. 
illiam Ching; features Claire Carleton. 
teve Brodie. Directed by Philip Ford. 
‘reenplay, Houston’ Branch: camera. 
eggie Lanning, Michael Kelber: music 
Dale’ Butts; songs, Jack Elliott. Tom 
ack; editor, Tony Martinelli Trade 
shown N. Y., June 17, ’52. Running time, 
64 MINS. 


(Reviewed June 18, 1952) 





Battle at Apache Pass 
(COLOR) 
Interesting outdoor actioner 

okay for double bills. 


Universal-International release of Leon 


rd Goldstein production. Stars John 
und, Jeff Chandler, Susan Cabot. Di- 
rected by George Sherman. Story and 
screenplay, Gerald  Drayson Adams: 
camera (Technicolor), Charles Boyle: eci- 
tor, Ted J. Kent; music, Hans J. Salter. 


Tradeshown in N. Y. March 28, ’52. Run- 
Ping time, 85 MINS. 


s 
(Reviewed April 2, 1952) 


{Behind Clesed Shutters 
(Persiane Chiuse) 
(ITALIAN) 


Sordid meller; fine for certain 
exploitation houses. 


Lux Film Distributing Corp. 
Luigi Rovere production. Features Mas- 
simo Giraotti, Eleonora Rossi, Giuletta Ma- 
sina. Directed by Luigi Comencini. 
Screenplay. Missimo Mida, Gianni Puccini, 
Iranco Solinas, Sergio Solima; camera, 
Antonio Belviso; music, Carlo Rusticheli; 
editor, Rolando Benedetti. Tradeshown 
N. Y., June 6, ’52. Running time. 90 MINS, 

(Reviewed June 18, 1952) 


Relles On Their Toes 
(Color) 


Beguiling followup to the suc- 
cessful “Cheaper By the Doz- 
en.” Good word-of-mouth and 
b.o. potential. 


Twentieth-Fox release of Samuel G. 
Engel production. Stars Jeanne Crain, 
Myrna Loy, Debra Paget, Jeffrey Hunter, 
Edward Agynold; features Hoagy Car- 
michael, Barbara Bates, Robert Arthur, 
Verna Felton. Directed by Henry Levin. 
Screenplay, Phoebe and Henry Ephron; 
based on book by Frank B. Gilbreth, Jr., 
and Ernestine Gilbreth Carey; camera 
(Technicolor), Arthur E. Arling; editor, 
Robert Fritch; music, Cyril Mockridge. 
Previewed 
88 MINS. 

(Reviewed April 9, 1952) 








Rellissima 
(ITALIAN) 


Cei-Incom release of Bellissima produc: | 


tion. Stars Anna Magnani and Walter Chi- 
ari. Directed by Luchino Visconti. Screen- 
play, Visconti, Suso Cecchi D’Amico, 
Francesco Rosi; from story by Cesare 
Zavattini; camera, Piero Portalupi; editor, 
Mario Serandel; music, Franco Mannino. 
Previewed in Genoa. Running time, 130 
MINS 


‘(Reviewed April 9, 1952) 


Black Hills Ambush 


Stock Allan “Rocky” Lane 
western for program market. 


Republic release of Harry Keller pro- 
duction. Stars Allan “Rocky” Lane; fea- 
tures Eddy Waller. Leslye Banning, Roy 
Barcroft, Michael Hall, John Vosper, Ed- 
ward Cassidy, John Cason, Wesley Hud- 
man, Michael Barton. Directed by Keller. 
Written by Ronald Davidson, M. Coates 
Webster; camera, Bud Thackery; editor, 
Tony Martinelli. Previewed June 2, ’52. 
Running time, 53 MINS. 


(Reviewed June 18, 1952) 
The Black Lash 


Lash LaRue oater passable for 

secondary bookings. 

Realart 
duction. Stars Lash LaRue, Fuzzy St. 
John; features Peggy Stewart, Byron 
Keith, Kermit Maynard, Bud Osborne. Di- 
rected by Ormond. Screenplay, Kathy 
McKeel; camera, Ernest Miller; music, 
Walter Greene. At New York, April 16, 
‘52. Running time, 57 MINS. 

(Reviewed April 23, 1952) 








Border Saddlemates 
(SONGS) 


Routine western programmer 
with Rex Allen. 


Republic release of Edward J. White 
production. Stars Rex Allen, Koko 
‘equine); features Mary Allen Kay, Slim 
Pickens, Roy Barcroft, Forrest Taylor, 
fimmie Moss, Zon Muray, Keith McCon- 
nell, Mark Hanna, Republic Rhythm Ri- 
ders (5). Directed by William Witney. 
Written by Albert DeMont; camera, John 
MacBurnie; editor, Harold Minter; new 
song, Jack Elliot. Previewed April 23, 
‘52. Running time, 67 MINS 


INS, 
(Reviewed April 30, 1952) 





Brandy for the Parson 
(BRITISH) 


British comedy in first Group 
3 film; looms hit for U. S. art 
houses. 


ABFD release of Group 3 production. 
Stars James Donald, Kenneth More and 
Jean Lodge. Directed by John Eldridge. 
Screenplay, John Dighton, Walter Meade: 
camera, Martin Curtis; editor, John Trum- 
per: music, John Addison. At Metro Pre- 
| View Theatre, London, May 20, ’52. Run- 
ning time, 79 MINS 


(Reviewed June 4, 1952) 








Brave Warrior 
(COLOR) 


Redskin meller starring. Jon 
Hall; mild dualer. 


duction. Stars Jon Hall; features Chris- 
tine Larson, Jay Silverheels, Michael An- 
sara, Harry Cording, James Seay, George 


Eldredge, Leslie nison. Directed by 

Spencer G. Bennet. Screenplay, Robert 

E. Kent: editor, Aaron Stell; camera, 

William V. Skall. Tradeshown in N. Y 

May 9. '52. Running time, 75 MINS: 
(Reviewed May 14, 1952) 

The Brigand 
| (COLOR) 
} 


Program swashbuckler in color 
for regular dual runs, 


Columbia production and release. Stars 
Anthony Dexter, Jody Lawrance, Gale 
Robbins, Anthony Quinn; features Carl 
| Benton Reid, Ron Randall, Fay Roope, 
Carleton Young, Ian MacDonald, Lester 
Matthews, Barbara Brown, Walter Kings- 
ford, Donald Randolph. Directed by Phil 
Karlson Screenplay, Jesse Lasky, Jr: 
| story, George Bruce, 


release of Ron Ormond pro- | 


Columbia release of Sam Katzman pro- | 


| 
release of | 


1 Alexandre Dumas story; camera (Techni- 
| eolor), W. Howard Greene; editor, Jerome 





| Thoms: music score, Mario Castelnuovo- 
| Tedesco. Previewed May 22, °52. Run- 
| ning time, 93 MINS. 
| (Reviewed June 4, 1952) 
Broneo Buster 
(COLOR) 
Good action and thrills in 
story of rodeos for general 
situations. 
Universal release of Ted Richmond 


production, Stars John Lund, Scott 
Brady, Joyce Holden; features Chill Wills, 
Don Haggerty. Dan Poore, Casey Tibbs, 
Pete Crump, Bill Williams, Jerry Ambler. 
Directed by Budd Boetticher. Screen- 
play, Horace McCoy, Lillie Hayward; 
based on story by. Peter B, Kyne; camera 
(Technicolor), Clifford Stine: editor, Ed- 
ward Curtiss. Previewed April 8, °52. 
Running time, 80 MIN 


s. 
(Reviewed April 16, 1952) 


California Conquest 
(COLOR) 
Cornel Wilde, Teresa Wright 





March 28, °52. Running time, | 


in actionful, early California 
costumer. Companion feature 
for regular runs. 

Columbia release of Sam Katzman pro- 


duction. Stars” Cornel Wilde, Teresa 
Wright; features Alfonso Bedoya, Lisa 
Ferraday, Eugene Iglesias, John Dehner, 


Ivan Cebedeff, Tito Renaldo. Directed by 
Lew Landers. Written for screen by Rob- 
ert E. Kent; camera (Technicolor), Ellis 
W. Carter; editor. Richard Fantl. Pre- 
viewed June 2, ° Running time, 78 
MINS. 


(Reviewed June 11, 1952) 


Carbine Williams 


James Stewart in biog of 

Marsh Williams, prisoner re- 

sponsible for development of 

U. S. Army 30 M-1 carbine. 

Mild prospects. 

MGM release of Armand Deutsch pro- 
duction. Stars James Stewart, Jean 
Hagen, Wendell Corey; features Carl Ben- 
ton Reid, Paul Stewart, Otto Hulett, Rhys 
Williams, Herbert Heyes, James Arness. 
Directed by Richard Thorpe. Story and 
screenplay, Art Cohn; camera, William 
Mellor; editor, Newell P. Kimlin. Pre- 
viewed April 10, ‘52. Running time, 
90 MINS. 


(Reviewed April 16, 1952) 


Carson City 
(COLOR) 
Good Randolph Scoit outdoor 
actioner on early-west gold- 
mining and railroad building. 


Warner Bros. release of David Weis- 
bart production. Stars Randolph Scott; 
features Lucille Norman, Raymond Mas- 


sey, Richard Webb, Don Beddoe, James 
Millican. Directed by Andre De Toth. 
Screenplay. Sloan Nibley, Winston Miller; 
from story by Nibley; camera (Warner- 
Color), John Boyle; editor, Robert Swan- 








son; music, David Buttolph. Previewed 
April 15, 52. Running time, 86 MINS, 
(Reviewed May 7, 1952) 





Carrie 


Jennifer Jones-Laurence Oli- 
vier starred in mawkish, tough- 
to-sell Theodore Dreiser drama. 


Paramount release of William + Wyler 
production. Stars Jennifer Jones, Lau- 
rence Olivier; features Eddie Albert, Mi- 
riam_ Hopkins. Directed by Wyler. 
Screenplay, Ruth and Augustus Goetz; 
adapted from Theodore Dreiser’s novel, 
“Sister Carrie”; camera, Victor Milner; 
editor. Robert Swink. Previewed in N. Y. 
June 5, ‘52. Running time, 118 MINS, 


(Reviewed June 11, 1952) 





Casque D’°Or 
(Golden Helmet) 
(FRENCH) 


Discina release of Speva-Paris Films 
production. Stars Simone Signoret, Serge 
Reggiani, Claude Dauphin: features Ray- 
mond Bussieres, Paul Azais, Gaston Mo- 
dot, Pierre Gujas. Directed by Jacques 
Becker; screenplay, Jacques Campaneez, 
Becker; camera, Robert Lefebvre; editor, 
Marguerite Renoir. At Balzac, Paris. 
Running time, 95 MIN 


s. 
(Reviewed May 28, 1952) 
Clash by Night 


Wavering b.o. drama will have 
to depend on Stanwyck-Doug- 
las-Ryan-Monroe names, 


RKO release of Wald-Krasna (Harriet 
Parsons) production. Stars Barbara Stan- 
wyck, Paul Douglas, Robert Ryan, Marilyn 
Monroe; features J. Carrol Naish, Silvio 
Minciotti, Keith Andes. Directed by Fritz 
Lang. Screenplay, Alfred Hayes, based on 
play by Clifford Odets; camera, Nicholas 
Musuraca: | special effects, Harold Well- 
man; music, Roy Webb; music director, 
C. Bakalejnikoff; editor, George J. Amy; 
song, “I Hear a Rhapsody,” sung by Tony 
Martin. Tradeshown in N. Y., May 12, ’52, 
Running time, 105 MINS 


(Reviewed May 14, 1952) 





Confidenee Girl 


Slow-moving meller for lower 

half of duals. 

United Artists release of Andrew L. 
Stone production. Features Tom Conway, 
Hillary Brooke. Directed by Stone. 





inspired by thej 


Screenplay, Stone: camera, William 
Clothier; editor, Virginia Stone; music, 
Lucien Cailliet. Tradeshown, N. Y., May 
29, 52. Running time, 81 MINS. 
(Reviewed June 4, 1952) 


Cripple Creek 
(COLOR) 
George Montgomery outdoor 
thriller of smuggling in gold- 
rush~ days; strong situation 
entry. 


duction. Stars George Montgomery; fea- 
tures Karin Booth, Jerome Courtland, 
William Bishop, Richard Egan, Don Por- 
ter, John Dehner, Roy Roberts, George 
Cleveland. Directed by Ray Nazarro. 
Sereenplay, Richard Schayer; camera 
(Technicolor), William V. Skal; editor, 
Richard Fantl; music, Mischa Bakaleini- 
koff. Tradeshown in N. Y., June 20, °52. 
Running fime, 78 MINS- - 
(Reviewed June 25, 1952) 





Curtain Up 
(BRITISH) 
Backstage farce lacks humor 
of original legiter; only mild 
U.S. entry. 
GFD release of Constellation Film pro- 
| auction. Stars Robert Morley and Mar- 
aret Rutherford. Directed by Ralph 
mart. Screenplay, Michael Pertwee and 
Jack Davies; camera, Stanley Pavey; edi- 
tor, Douglas Robertson; music, Malcolm 
Arnold. At Odeon, Leicester Square, Lon- 
“don. Running time. 82 MINS. 
(Reviewed May 14, 1952) 


Danger Is a Woman 


(Quai De Grenelle) 
(FRENCH) 

Discina International Films release of 
Robert Woog production. Stars Henri Vi- 
dal. Directed by E. E. Reinert. Screen- 
play, Jacques Laurent and Reinert, from 
the novel, “La Mort a Boire,” by Laurent; 


eamera, Marcel Gringon: music, Joe Ha- 
jos; English titles, Jean Lenauer. Trade- 
shown in N. Y., April 17, ’52. Running 


time, 100 MINS. 
(Reviewed April 23, 1952) 


Derby Day 
(BRITISH) 
Anna Neagle, Michael Wild- 
ing in comedy-drama; modest 
U. S. entry. 


British Lion release of Wilcox-Neagle 
British production. Stars Anna Neagle, 
Michael Wilding. Googie Withers. John 
McCallum. Directed by Herbert Wilcox. 
Screenplay, John Baines: camera, Max 
Greene; editor, Bill Lewthwaite. At the 
Warner, London, June 9, ‘52. Running 
time, 84 MINS- 


(Reviewed June 18, 1952) 





Desert Passage 
Routine program western, final 
in the Tim Holt series at RKO. 


RKO release of Herman Schlom pro- 
duction. Stars Tim Holt; features Rich- 
ard Martin, Joan Dixon, Walter Reed, 
Dorothy Patrick, John Dehner. Directed 
PA Lesley Selander. Written by Norman 

ouston; camera, J. Roy Hunt; editor, 
Paul Weatherwax. Previewed May 9, ’52. 
Running time, 62 MINS 


(Reviewed May 14, 1952) 


Diplomatic Courier 
Topnotch spy thriller with 
Tyrone Power heading cloak- 
and-dagger melodramatics. 
B.o. favorable. 


20th-Fox release of Casey Robinson pro- 
duction. Stars Tyrone Power, Patricia 
Neal, Stephen McNally: features Hilde- 
arde Neff, Karl Malden, James Millican, 
tefan Schnabel, Herbert Berghof, Arthur 
Blake, Helene Stanley. Directed by Henry 
Hathaway. Screenplay, Robinson and 
Liam O’Brien; based on novel, “Sinister 
Errand,” by Peter Cheyney: camera, Lu- 
cien Ballard; editor, James B. Clark; mu- 
sic, Sol Kaplan. Previewed June 5, ‘52. 
Running time, 98 MIN 


S. 
(Reviewed June 11, 1952) 








Domenica 


(FRENCH) 

AGCD release of Maurice Cloche pro- 
duction. Features Odile Verois, Dinan, 
J. P. Kerien, Alain Quercy. Directed by 
Maurice Cloche. Screenplay, Jacques De- 
val; camera, Nicolas Hayer; editor, Renee 
Gary. At Le Raimu, Paris. Running time, 
87 MINS. 


(Reviewed April 2, 1952) 


Don Camillo 
(FRENCH-ITALIAN) 


Dear Film release of an Amato-Rizzoli- 
Francinex production. Stars Fernandel, 
Gino Cervi; features Franco Interlenghi, 
Vera Talqui. Directed by Julien Duvivier. 
Screenplay, Duvivies, Giovanni Guareschi, 
from stories by Guareschi; camera, Nic- 
olas Hager; music. Alessandro Cigognini. 
At oiimpia. Genota. Running time, 


95 MINS, 
(Reviewed May 28, 1952) 
Due Soldi di Speranza 


(Two Pennies of Hope) 
(ITALIAN) 


Cannes, May 27. 
ENIC release of an Universalcine (San- 








dro Ghenzi) production. Stars Maria 
Fiore, Vincenzo Musolino. Directed by 
Renato Castellani. Screenplay. Castellani, 


. Margadonna: camera, Arturo Gal- 
lea; music, Alessandro Cicognini. At Film 
Festival, Cannes. Running time, 95 MINS. 


(Reviewed June 4, 1952) 
Es Geschehen Noch 


Wunder 
(Miracles Still Happen) 
(GERMAN) 
Styria Film Verieh release of Junge- 
Film-Union Rolf Meyer 


Stars Willi Forst and Hildegarde Neff: 








production. | 


—E ) 


| directed by Willi Forst. 


Columbia release of Edward Small pro- | 


Marianne Wischmann; Lotte Klein 

Bally, Sepp Nigg, Hugo Gottschlich, 1 
Danegger. Screenplay. Forst and Johan. 
nes Mario Simmel; music, Theo Mack. 
eben; lyrics, Hans Fritz Beckmann: ej. 
tor, Rudolf Schaad; camera, Vaclav Vith: 
At Forum The. 


lise 


} atre, Vienna. Running time, 125 MINS 
(Reviewed April 9, 1952) 
El Tunel 
(The Tunnel) 
(ARGENTINE) 
Argentina Sono Film production and 
release. Stars Laura Nidalgo, Carlos 
Thompson; with Santiago Gomez Cou, 


| tion. Stars Jack Warner, 


| editor, 





Bernardo Perrone, Maruja Gil Quesada, 
Pascual Pelliciota, Beba Bidart, Miguel 
Lijero. Directed by Leon Klimovsky, 
from his adaptation of novel by Erneste 
Sabato. Camera, Antonio Merayo; editor, 
Jorge Garate; music, Alejandro G. del 
Barrio. At Ambassador Theatre, Buenus 
Aires. Running time, 94 MINS. 


(Reviewed May 28, 1952) 





Emergency Call 
(BRITISH) 


British blood bank meller okay 
for some U. S. dualers. 


Butcher’s release of a Nettleford produc- 
Anthony Steel 
Directed by Lewis Gil- 

Vernon Harris and 
Wilkie Coope: 


and Joy Shelton. 
bert. Screenplay, 
Lewis Gilbert; camera, 
Charles Hasse; music, Wilfred 
Burns. At Leicester Square Theatre, 
London. Running time, 92 MINS. 


(Reviewed May 28, 1952) 


Faithfal City 
(ISRAELI—IN ENGLISH) 


Dramatic story of rehabilita- 

tion of war-orphaned children. 

English-language film from Is- 

rael has b.o. potential. 

RKO release of Moledeth 
Friedman) presentation. 
Smith, Didi Ramati, Dina Peskin, Ben 
Josef, John Slater, Rachel Markus. Di- 
rected by Josef Leytes. Camera, G. 
Gibbs; editor, J. D. Guthridge; music, 
Eduard Ben Michael. Previewed in New 
ead March 14, ’52. Running time, 8 
M 


"(Reviewed April 2, 1952) 


The Fall of Berlin 
(RUSSIAN) 
(Color) 


Artkino Pictures release of Mosfilm 
studio production. Directed by M. Chi- 
aureli. Screenplay, P. Pavienko and Mik- 
hail Chiaireli; camera, L. Kozmatov; mu- 
sic, D. Shostakovich. Opened at Stanley, 
N. Y., June 7, °52. Running time, 124 


MINS. 
(Reviewed June 18, 1952) 





(™. Yona 
Features Jamie 








Fall of House of Usher 
(BRITISH) 
Sub-standard version of the 

Edgar Allan Poe tale. 

L. Barry Bernard & Arthur Manson 
resentation of G.I.B. Films production. 
roduced and directed by Ivan Barnett. 
Screenplay, Kenneth Thompson and Dor- 
othy Catt; adapted from story by Edgar 
Allan Pee; music, De Wolfe. At Squire. 
N. Y., May 16, ’52. Running time. 70 MINS. 

(Reviewed May 21, 1952) 


Fanfan La Tulipe 
(FRENCH) 

Filmsonor release of Ariane produc- 
tion. Stars Gerard pe, on Gina Lollo- 
brigida. Directed by ristian-Jacque. 
Screenplay, Rene Wheeler, Rene Fallet; 
dialog, Henri Jeanson; camera, Christian 
Matris; editor, Jean Desagneaux. At Ber- 
litz, Paris. Running time, 104 MINS. 


(Reviewed Apri! 30, 1952) 
The Fighter 


Only fair screen version of 
Jack London’s “The Mexican”; 
mild dualer chances. 


United Artists release of Alex Gottlieb 
roduction. Stars Richard Conte. Vanessa 





, Lee J. Cobb; features Frank Sil- 
— obe nes, Hugh Sanders, 
Claire Carleton. ected by erbert 
Kline. Screenplay, Aben Kandel, Herbert 


Kline; based on Jack London’s “The Mex- 
ican; camera, James Wong Howe; editor, 
Edward Mann; mausic composed an 
played by Vicente Gomez; songs, Victor 
Cordero. Previewed May 2, ’52. Running 
time, 78 MINS, 

(Reviewed May 7, 1952) 


Franeis Goes ta West 
Point 


Third entry in Universal's 
“talking mule” comedy series 
with Donald O’Connor; aver- 
age b.o. 

Universal release of Leonard Goldstein 
production. Stars Donald O’Connor; fea- 
tures Lori Nelson, Alice Kelley, Palme 
Lee, William Reynolds, Francis. Directe 
by Arthur Lubin. Story and screenplay, 
Oscar Brodney; added dialog, Dorothy 





Reid; based on “Francis” character cre- 
ated by David Stern; camera, Carl Guth. 
rie; tor, Milton Carruth. Previewe 


J 10, 52. Running time, 81 MINS. 
= (Reviewed June 18, 1952) 


Geisha Girl 


Poor meller. Needs exploita- 
tion. 


Realart release of George Breakstom 
Cc. Ray Stahl production. Stars Martha 


| H William Andrews, Archer Mac- 
Deed . Directed by Breakston and 
Stahl. Screenplay, Stahl; editor Irving 


features Werner Futterer, Hans Leibelt, } 


(Continued on page 22) 
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SEE RUSSELL 
IN A 
BUSTLE!” 





It’s the all-time 
great comedy for Bob 
—outpacing “Paleface”’ 
for songs, production, 
laughs. It’s got that 
Jane again and the big 
double-plus of Roy 
Rogers and Trigger! 
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plaintiffs’ cause of action. The pur- | 
pose is rather to point out the 
general difficulties and impedi- 
ments to a recovery which are in- 
herent in this litigation.” 

Defendants in the action, origi- 
nally brought in New York Federal 
Court and then moved to the state 
court, are Cohn, Columbia, Grant, 
exec v.p. Jack Cohn, v.p. Abraham 
Schneider, v.p. Nate B. Spingold, 
v.p. and sales chief Abraham Mon- 
tague and director Henry Crown. 
All the Col execs are directors of 
the corp. 

Suit was brought by David Cohn 
(no relation to Harry), William a 
Rosenfeld, Horace B. ‘Burnstine 
and B. Paul Rosen. They were rep- 
resented by attorney Sol A. Rosen- 
blatt. Schwartz & Frohlich repped 
Col; Ferdinand Pecora, Cohn; Mil- 
bank, Tweed, Hope & Hadley, all 
the other Col execs, and Abraham 
N. Geller, Crown and Grant. 

Action charged that the board is 
under the complete dominance of 
Cohn and consequently furthered 
his scheme by approving an “im- 
provident” contract for him that 
would have the effect of permit- 
ting him and his family to reap 
the benefits of a $300,000 insurance 
policy. 

Klein finds that the board was 
not under Cohn’s thumb and that 
in many instances they were in 
disagreement. He also finds that 
the board drew the pact with Cohn 
on the basis of seund business 
judgment and, in any case, since 
there’s no evidence of fraud, it 
cannot be set aside. 

Prelude to Grant’s Hiring 

On the matter of the $40,000 
paid Grant, Klein goes into an ex- 
tensive history of efforts of Cohn 
and the board to come to an agree- 
ment on a new deal. Fruitless ne- 
gotiations had been going on for 
two years, when it was decided in 
1947 that Cohn should hire Grant 
to represent him in working out 
a new pact and Col should pay 
the attorney. 

Klein points out that Grant’s in- 
itial chore was drawing up an ex- 
haustive memorandum regarding 





son and idle personnel was being 
used to good advantage. ; 
Klein goes over a whole list of 
friends and relatives, including a 
golf pro, whom Cohn was charged 
with hiring at salaries in excess of 
services they rendered. These in- 


cluded Robert L. Cohn, son of 
a week as a producer; Nat Cohn, 
brother of Harry, who was getting 
$700 as a district sales manager 
(he’s been with Col since 1924 
and his employment was not 
“sponsored” by Harry); and Ralph 
Cohn, son of Jack, who is in charge 
of the TV department. 

Others include Richard Miller, 
brother of Harry's wife, who was 
getting $300 a week as assistant 
production manager. He wasn't 
sponsored by Harry, Klein notes, 
and testimony was that his rela- 
tionship to Mrs. ‘Cohn wasn’t dis- 
covered until he had worked for 
the studio for two years. 


Another was Charles Head, 
$194.55 weekly, as assistant plant 
superintendent. He was “not re- 


lated to, but sponsored by Harry 
Cohn.” In the same category was 
Milton Pickman, who was getting 
$550 per week as a talent exec. 
Golf pro was Charles Lacey, 
whom Cohn “co-sponsored.” He 


as a personnel director and was 
getting $225 weekly when his job 
was eliminated. Klein says there 
is no evidence that he played golf 
with Cohn other than on Sundays 
or sometimes on Saturday after- 
noons. 

Also “spensored but not re- 
lated” was Milton Feldman, earn- 
ing $261 as an assistant director; 
Sam Katzman, “B” picture pro- 
ducer; Sylvan Simon, earning $2,- 
000 a week (same as he had pre- 
viously been getting at Metro) as 
Cohn’s assistant; Norman Krasna 
(no salary mentioned), and 
Charles Vidor, who was receiving 
$3,000 per week as a director when 
he left in 1949. 

Klein also says he found no evi- 
dence of family portraits being 
painted at Col’s expense or that 


Jack Cohn, who was earning $500 | 


worked for Col from 1942 to 1947 | 


NEWSREELS ON DEMS 
FOLLOW GOP PATTERN 


Newsreel coverage of next 
week’s Democrati¢ National Con- 
vention in Chicago will largely 
follow the same pattern that the 
five reels employed in shooting 
last week’s Republican conclave. 
Staffs of the individual companies 
assigned to the meet will vary 





men. i 
As far as could be learned in a 
check of the reels in New York 
Monday (14), nome of the five 
plans to take an “interpretative 
slant on the convention or use a 
“special” approach. 

Michael eS. Clofine, editor-in- 
chief of Metro’s News of the Day, 
pointed out that “we can't get out 
a newsreel and a ‘March of Time’ 
at the same time.” For the Demo- 
cratic convention, he said, no new 
format would be used. Footage 
shot by a staff of eight men will 
be condensed by us and “even then 
exhibitors cut it.” 

Although most of the reels gen- 
erally release on Tuesday, all of 
them rushed prints of the Republi- 
can nomination of Gen. Dwight D. 
Eisenhower in advance of their 
regular distribution dates. Univer- 
sal had an “Eisenhower Special” 
(on theatre screens Friday night 
| (14). Other companies followed 
| suit over the weekend with similar 
| specials. 


July B.0. Upturn 


mmm, Continued from page 3 aaa 


day, when the floor fight over seat- 
ing delegates hit its peak, UPT 
grosses were down 13% from the 
previous year. On Thursday, by 
which time it appeared fairly cer- 
tain’ Eisenhower was in, grosses 
were down only 5%. Friday, when 
the convention was over, income 
was off 2% and Saturday-Sunday 
it was up 242%. 
WB’s ‘No Adverse Effect’ 

That made UPT about even for 
the week. The Warner Bros. chain 
reportedly felt “no adverse effect” 
from the Chi TV shindig. Its biz 
was down from last year, but about 
the same amount it has been off 























Cohn set up a corporation for “se- 





appropriate compensation for the 
prexy and chief production officer 
of a film company. Grant showed 
that Cohn’s basic salary of $3,500 
weekly had not been changed since | 
1932. He didn’t seek more coin, | 
but “other benefits,” and the $300,- | 
000 insurance plan was a com- 
promise. 

In recommending the settlement, 
Klein states that in light of ‘“‘what 
has been said concerning the im- 
portance of Harry Cohn” to Col, 
extension of his pact to 1955 “is 
an exceedingly important benefit.” 

Klein also asserts that there is 
no argument as to the value of 
the services of Grant to Cohn, 
only as to the fact that Col made 
the payment. Referee calls Grant's 
services “substantial and construc- 
tive.” He also points out that 
actions of the board complained 
of were almost all taken before 
Grant and Crown become direc- 
tors, so that their liability is dubi- 
ous. 

Klein finds unjustified the 
charge that the company main- 
tained a yacht for Cohn, although 
it chartered one for him in the 
summer of 1946 to keep him near 
the studio. A projection room 
(originally authorized at $30,000 
but finally costing $129,000) built 
at Cohn’s home was for the pur- 
pose of lengthening his work day, 
Klein finds, and so was justified. 
He also outlines terms between 
Cohn and the company for repay- 
ment for the room if he resigns 
or sells the house. 

Parties ‘Necessary’ 

Klein finds no support for the 
dissident stockholders’ charge that 
Cohn's home was repaired at com- 
pany expense. As for New Year's 
Eve parties at Cohn’s home that 
cost Col $2,613 in 1948, $2.835 the 
next year and $3,728 in 1950, Klein 


cret profit” or that Col bought | 




















forces in all phases of the broad- | 
casting industry.” 
TV’s Future Eye to Film 


Asserting that TV stations in the 
future will depend greatly on use 
of film, DuMont claimed the mer- 
ger “poses dangers . . . that have 
no relation to financial resources, 
but that would stem from imposi- 
tion of unreasonable runs and 
clearances or inability to get film 
product due to tie-in of the ABC 
pert with the UPT theatre 
chain.” 


sources as effective competitive | 


all season. National Theatres, the 


“best in a long time,” with part 
of the chain playing bilis headed 
by “Skirts Ahoy” and the other 
“Scaramouche.” Thursday and Fri- 
day were comparable to a year ago, 
and Saturday-Sunday was ahead of 
last year. Thursday-Sunday change 
saw half the circuit playing “Red 
Mountain” and “My Son, John” 
and the other half “My Six Con- 
victs” and “The Sniper.” 

UPT v.p. Robert M. Weitman 
was taking bows on being one of 
the few theatremen who had pre- 





ABC's appeal for “emergency 
relief,” on- the grounds it needs 
approval by Sept. 1 to plan fall 
programs, was termed by DuMont 
a “new theory .. . injected into 
the case long after reasons for the 
merger were given. The obvious 
purpose was to obtain swift Com- 
mission action when evidence pro- 
duced by the broadcast bureau 


endanger the ultimate approval of 
integration of UPT and ABC man- 
agement.” 

Declaring that Paramount Pic- 
tures has “absolutely no control 
over its policies,” despite a con- 
trary FCC holding, the brief urged 
the Commission to “remember that 





DuMont also has been a competi- 


says that after examining guest | tive force in TV networking indus- 


lists provided by the prexy he 


'try.” A decision that Par does not 


found that most of those present | control DuMont, it said, “will also 
were connected with the film biz. | increase competition for the two 


“Undoubtedly 


necessary and _ proper 


such parties are | major TV networks.” 
to foster | 
good relationships,” the referee | 


_ However, said DuMont, expedi- 
| tion of the case “is not a sufficient 


opines. | reason to destroy a procedure that 


Klein finds no evidence that) 
Cohn used company cars for per- | 
sonal biz, as charged, and says 
that records were provided to} 
show that clothing made for Mrs. | 
Cohn and some exeres by the stu- | 
dio wardrobe department was on 
a “cost plus 10%” basis. He adds | 
that this was during the slack sea- | 


has been established and followed 
primarily to protect the public in- 
terest.” , 

The brief requested oral argu- 
ment on the ABC-UPT petition and 
adherence to customary procedure 
requiring a recommended decision 
by examiner Resnick and a final 


ruling by the Commission. ) shares. 


(FCC) appeared to be sufficient to | 


dicted a rise rather than drop in 
biz during. convention week, His 


|. theory was: “Politics and other 





‘No High Pressure’ 


Continued from page 7 


by film company salesmen. Latter 
will distribute pledge cards among 
the exhibs and at the same time 
pick up collection checks for for- 
warding to COMPO’s headquarters 
in New York. ; 

In any event, it’s emphasized 
that the campaign will be con- 
ducted on the hinterlands level 
with state and district committees 
to be appointed for the job. Pat 
McGee of Theatre Owners of 
America and Allied States’ Col. 
H. A. Cole are co-chairmen of the 
tax drive. 











Harlem Grand Amus. Co., Inec., 
to operate theatres in New York. 
_with Harry Brandt as one of the 
| directors. Others are Louis B. 
Appleton and attorney Bernard 
Fliashnick. Capital stock is 100 


from about seven to nine camera- | 


current happenings can generate | 
just so much tension in the public 
and then there must be a blowoff. 
The place people go to let off 
Steam is theatres and we reaped 
that effect.” 


Breakdown 
mentally warped character who is 
living a new life through the fight- 
er. William Bishep is the fighter, 
paroled from prison and made into 
a promising heavyweight by the 
guidance of Wally Cassell. 

Edmond Angelo’s production and 
| direction plod too often in dwell- 
|ing with the central theme and the 
| sidebars. Latter deal with the man- 


| 





> Slaughter rap that put Bishop in 


|prison, the result of a sidewalk 
| fight in a political race; the fight- 
er’s romance with Ann Richards, 
a wealthy girl and niece of John 
Vosper, who with Sheldon Leon- 
ard, ward boss and brother of Cas- 
sell, had framed Bishop in the 
first place. Scripting is highly in- 
volved with so many odd charac- 
ters that none takes on enough 
clarity to register properly. 

Within the definite limitations of 
the presentations, Bishop scores 
best, showing promise for better 
assignments. Cassell tries hard 
with his warped character. Leon- 
ard does what he can with the ward 
boss role and the dialog that goes 
with it, as do Miss Richards, Anne 
Gwynne, e-fiancee of Richard 
Benedict, a punch-drunk gym 
hanger-on, and Vosper. Joe McTurk 
generates several chuckles as a 
fight character, and Roy Engel 
Passes as a sports columnist. 

In addition to Angelo’s produc- 
tion duties, film has three others 
|listed in producer capacities; Ste- 
phen Auer as associate’, and Max M, 
Gilford and Theodore Ticktin as 
executive producers! All could 
have done better, as could have 
Robert Abel in adapting his play, 
“The Samson Slasher.” Lensing 
and other technical functions are 
standard. Brog. 





Castles in the Air 
(BRITISH) 


Forced British farce, with lit- 
tle U. S. appeal. 








London, July 8. 

AB-Pathe release of Hallmark-Associat- 
ed British production. Stars David Tom- 
linson, Helen Cherry,. Margaret Ruther- 
ford. Directed by Henry Cass. Screenplay, 
Alan Melville and Edward Dryhurst; cam- 
era, Erwin Hillier; editor, E. B. Jarvis; 
music, Francis Chagrin. At Plaza, London, 
July 8, ’52. Running time, 89 MINS. 
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When “ Castles in the Air” was 
first presented on the West End 
stage in December, 1949, it had 
at least the merit of some local 
topicality. The joke about the Na- 
tional Coal Board taking over vast 
country estates hasn’t, however, 
stood the test of time, and the re- 
sultant | we tewe gone 9 is a melange 
of forced farce and inconsequential 
humor. Possession of a quota 
ticket may help to sell it at home, 
but it has little prospects in the 
American market. 


Action takes place entirely in 
Scotland, with an ancient castle 
| aS main setting. An impoverished 
earl who has to dodge the trades- 
men and take in boarders is sud- 
denly faced with a new situation. 
The Coal Board (which adminis- 
ters the nationalized mines) wants 
to requisition the place as a hostel, 
and a wealthy American divorcee, 
with an eye on the earl as poten- 
tial husband No. 2, is anxious to 
pay cash for the property: Around 
this simple theme is developed a 
hodgepodge of nonsense, including 
an attempt by an eccentric woman 
nationalist boarder to prove that 
the young earl is the heir to the 
Scottish throne. 

Yarn is extended into an inordi- 
nate 89 minutes by adding one trite 
situation after another, with fre- 
quently ghostly appearances and 
other absurd inventions. The cast 
jis in the unenviable position of try- 
_ ing to make entertainment from 
/such drab material. David Tom- 
}linson, Helen Cherry and Barbara 
| Kelly make a valiant but unsuc- 

Mar- 





_cessful effort in the leads. 
_garet Rutherford is made to look 
foolish as the eccentric and Pa- 
| tricia Dainton is wasted as the 
‘ghostly Ermyntrude. Ewan Rob- 
,erts struggles with the role he 
, created in the stage version. Di- 
rection r! Henry Cass is unin- 
spired. ther technical qualities 
ere more than adequate for the 
production. Myro. 


Film Reviews 


Continued from page 6 








omntteng, Money Can't 
’ u 
(BRITISR) 


British domestic dramaz mod- 
est grosser. 








Lendon, July 9 

GFD release of Vic British Production 
Stars Patricia Roc, Anthony Steel, Moira 
Lister, A. E. Matthews. Directed 'b, Pat 
Jackson; screenplay. Pat Jackson and 
James Lonsdale Hodson; camera. ( Pen- 
nington Richards; editor, Sidney Hayers;: 
music, Nino Rota. At Leiceste: : 


Square 





time, 3 mins. July 9, °52. Running 
nne PD 460+ codeed cs Patrici: 
Harry Wilding...” aiiieey Gat 
Diana Haverstock......... Moira Lister 
Lord Haverstock......... A. E. Matthews 
Buster “Th,  aeeTLT TTT YT David Hutche son 
. 22 oer eee. Michael Trubshawe 
Th Maleh + 0 Ue idence «é Diane Hart 
Borough Treasurer ...... Charles Victor 
Gerald Forbes .......... Henry Edwards 
Ds WORE senne cceghece«ss Mary Hinton 
Dt DRE: gc wieice o Utbscden Joss Ambler 
Problem of rehabilitation after 
war, when a high-ranking military 
post has to be followed by a hum- 


drum civilian job, provides back. 
ground of this featherweight yarn, 
which is handled with an assured 
light touch by a competent cast 
of British performers. Film should 
chalk up steady grosses at home, 
but is only likely to attract mod 


est business in American territory. 

Bringing up two small children 
on a major’s pay in the army of 
occupation is substantially differ- 
ent from facing the same problem 
on the modest earnings of a town 
hall clerk. That’s the situation 


confronting the Wildings as they 
return to civilian life. 

The plot is slender enough, but 
the script resorts to an unneces- 
sary degree of padding to keep the 
story moving. It’s mainly played, 
however, in a light key, with a 
few chuckles and odd moments of 
pathos, Film has been smoothly di- 
rected, and Patricia Roc and An- 
thony Steel fill husband and wife 
roles in frothy style. Moira Lister, 
A. E. Matthews, David Hutcheson, 
Michael Trubshawe and Diane 
Hart play the other principal char- 
acters in a pleasing light way. C. 

Myro. 


3 Sinners 
(MEURTRES) 


(French) 

Arthur Sachson Enterprises release of 
Jacques Bar-Cite-Films-Fides production 
Stars Fernandel; features Raymond Sou- 
lex, Jacques Varennes, Jeanne Moreau 
irected by Richard Pottier. Screenplay. 
Charles Plisnier and Maurice Barry. from 
Plisnier’s novel, “Meurtres;” dialog, 
Henri Jeanson; camera, Andre Germain; 
music, Raymond Legrand. At Little Carne 


gie Theatre, N. Y., July 7, °52. Running 
time, 84 MINS. 

DUOGE - MOUND oc cccccccescs: Fernandel 
DE the hs st heethadadias sce Line Noro 
Blaise Annequin ...... Raymond Souplex 
Blanche ......... Zeecocees Mirielle Perry 
DD 6400600 4060600% ...Jeanne Moreau 
Herve Annequin ...... Jacques Varennes 
EGE, wacccrccccecsessecee Colette Mareuil 
MEN 53 01nd 05.090 004460002 Philippe Nicaud 


Examining Judge...... Georges Chamarrat 


(In French; English Titles) 

“3 Sinners,” French import 
which Arthur Sachson Enterprises 
is distributing, marks the debut of 
French comedian Fernandel as 4 
dramatic actor and its draw in art 
houses will have to depend upon 
the star’s name. 

Based upon Charles Plisnier’s 
novel, “Meurtres,”’ the film orig- 
inally ran 109 minutes but has 
been trimmed to 84 for US. re- 
lease. Undoubtedly the editing has 
speeded the story to some extent 
but it still remains a leisurely af- 
fair replete with an abundance of 
dialog. 

Cursed with agonizing pain, Fer- 
nandel’s dying wife pleads with 
him to end her misery. He obliges. 
However, his conscience troubles 
him and he turns to his brothers 
for advice. Fearing a scandal which 
would endanger their position in 
the community, they manage (0 
have him confined to an insane 
asylum, 

But Fernandel’s loyal niece 
(Jeanne Moreau) sees through the 
scheme and arranges his release. 
Meanwhile, the brothers have se- 
cured his passage to Venezuela, 
where he’s to start out again as 4 
farmer. He embarks upon the trip, 
but takes the niece with him and 
exposes the brothers in a social 
fling around the town. 

Fernandel does fairly well as 
the mercy killer although it’s ap- 
parent his field is primarily geared 
to comedy. Raymond Souplex and 
Jacques Varennes portray _ the 
brothers in stock characterizations. 
Miss Moreau is vivacious as the 
niece. Others are adequate. 

Physical mantling of the Jacques 
Bar-Cite-Films-Fides production }s 
in keeping with a modest budget. 
Camerawork of Andre Germain 's 
fair as is Raymond Legrand’s mu- 
sical score. A profusion of English 
titles manages to keep the non- 
French-speaking audience me!!- 
hers posted as to what's transpi'- 
ing. Gilb. 
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22 PICTURES VARIETY Wednesday, July 16, 1959 
. —$———_ 
— Frank Clarke; music. pdes tagg ~ s Laramie Mountains Massacre En Dentelles 

iew theatre, London, . 
32. ‘Running time, 107 MINS: Durango Kid sagebrush saga en In Lace) 
Colbert Clark Pathe Consortium release of py. 
| B talk d bo ang ey Starrett; jeatares rome Po gene Stars Raymond ve 
? uCcsLo an eau, Anne Vernon, Thilda Th.,,., °°! 
Continued from page 18 Jacek and the Beans Smiley Burnette, Jack Meheney, Fred rected by Andre baat. Thaman Di. 
0 (SONGS-COLOR) Sears. Marshall Reed, Bory, Mailinesa. Michel Audiard: camera, Maree een lay. 
" phi tas . do, Grace Kelly, Otto Kruger. ** on Murray. DS ys \e itor, Jean Feyte. At Balsa fo" 
Soe t Glasser At Rialto “Theatre. pape oy Henry Morgan, lan MacDon- Abbott ane ov Pans ae ong egy gy Borotsky. Running time, 105 MINS. - Paris 
A 4 52. Running time, 67 MINS. | ald, Eve McVeagh, Morgan Farley, Harry off on the o airy tale. Fayte ‘ ro n; .editor, Paul, Borofsky. Gheslewed Aget 23, cate 
N. ‘+ teoviowal May 21, 1952) Shannon, Lee Van pone oe ag od — ed for kiddie appeal and ma Fe eg mine & pg > 
, a +t 5 re ‘ ‘ e . 
Saee  Leiete Oa Foreman: based ge a b.o. where comics (Reviewed April 9, 1952) Models. I, a 
' , “Tin Star,” by John W. x 4 
Genlt Monegaters | Cunninghams ; edi- ; . sorly done melodram: 
pa ( ham; camera, Floyd Crosby; edi- : ttlieb (Ex : — 
(The Story of Genji) ke 5 Williams; music score, Dimitri| , Warners release of Alex Gottlie La Table Aux-Creves 


(JAPANESE) 


Daiei production and release Directed 
by Kosaburo Yoshimura; screenplay, Ka- | 


neo Shindo, from novel by Murasaki Shi 
kibu; camera, Kohei Sugivama editor 
Hiroshi Mizutani. At Film Festiva 
Cannes, April 27, ’52. Running time, 124 


MINS. uN 
(Reviewed May 14, 1952) 


Glory Alley 
(SONGS) 
Poorly done drama of prize- 
fighter with New Orleans 
background; for lowercasers. 


Tiomkin; song, Tiomkin and Ned 
ington, 


Wash- 

song by Tex Ritter. Previewed 

April 28, 52. Running time, 84 MINS. 
(Reviewed April 30, 1952) 


Hold That Line 


Se-se entry in Bowery Boys 
series, 


Menogram release of Jerry Thomas 
production. Stars Leo Gorcey, ‘ 
Hall; featureg Gil Siratton, Jr., David 
Goreey, Bernard Goreey. Directed by Wil- 
liam Beaudine. Screenplay, Charles Mar- 
ion, Tim Ryan; additional dialog, Bert 
Lawrence; camera, Marcel Le Picard. At 
New York Theatre, N. Y., week of 





M-G-M release of Nicholas Nayfack pro-| March 25, ’52. Running time, 67 MINS. 


duction. Stars Ralph Meeker, Bestie Ca- | 
ron; features Kurt Kasznar, Gilbert Ro- | 
land, Louis Armstrong. Directed by | 
Raoul Walsh. Story and screenplay, Art | 

chn; camera, William Daniels; editor, | 

ene Ruggiero; musical direction Georgie 
Stoll: choreography, Charles O’Curren. | 
Previewed May 14, 52. Running time, 78 | 


MINS. 
(Reviewed May 21, 1952) 





Gobs and Gals 


Comedy with fair prospects in 

secondary situations. 

Republic release of Sidney Picker pro- 
duction, Stars George & Berit Bernard; 
features Robert Hutton, Cathy Dons, Gor- 
don Jones, Florence Marly, Leon Belasco. 





Directed by R. G. Springsteen. Screen- 
ay, Arthur T. Horman; camera, John 


acBurnie; music, Stanley Wilson: editor, | 
Arthur Roberts. Tradeshown N. Y., April | 


25, ’52. Running time, 86 MINS. 
(Reviewed April 30, 1952) 
Gold Raiders 


Lower case oater for juveniles. 
United Artists release of Jack Schwarz 





(Bernard Glasser) roduction. Stars 
George O’Brien and Three Stooges; fea- 
tures Clem Bevans, Lyle Talbot, Sheila 


Ryan, Monte Blue, Fuzzy Knight. Directed 
by Edward Bernds. Scrtenplay, Elwood 
Uliman and William Lively; camera, Paul 
Ivano; editor, Fred Allen; music, Alex- 
ander Starr. At the New York, N. Y., 
week of June 3, ’52. Running time, 5¢ 
MINS. > 
(Reviewed June 18, 1952) 





The Great Adventure 
(BRITISH) 


Weak British meller for lower 
half of duals. 


Lippert Pictures release of Aubrey Bar- 
ing production. Stars Dennis Price, Jack 
Hawkins, Siobhan McKenna; features 
Peter Hammond. Gregoire Aslan, Bernard 
Lee. Directed by David MacDonald. Story 
and screenplay, Robert Westerhy: cam- 
era, Oswald Morris; editor, V. Sagovsky; 
musical director, Muir Methieson. At 
New York Theatre, N. Y., week of April 
29, ‘52. Running time. 76 MINS. 

(Reviewed May 7, 1952) 


Groenland 
(Greenland) 
(FRENCH-DOCUMENTARY) 


RKO release of Marcel Ichae vroduc- 
tion. Written and directed by Ichac, J. J. 


Languepin: camera, Ichac. |. Ertaud: 
editor, Ichac; music, Tony Aubin. At 
Film Festival, Cannes. Running time, 
70 MINS. 


{Reviewed May 14, 1952) 


The Half-Breed 
(SONGS-COLOR) 


Robert Young, Janis Carter, 
Jack Buetel in exploitable 
Technicolor western; moderate 
0. 


_RKO release of Herman Schlom produe- 
tion. Stars Robert Young, Janis Carter, 
Jack Buetel; features Barton MacLane, 
Reed Hadley. Directed bv Stuart Gil- 
more. Screenplay, Harold Shumate. Rich- 
ard Wormser, based on story by Robert 
Hardy Andrews; additional dialog, Charles 
Hoftman; camera (Technicolor), William 
V. Skall; editor, Samuel F. Beetley: music, 
Paul Sawtell; musical director, C. Baka- 
leinikoff. Tradeshown, N. Y., April 10, 
52. Running time, 8) MINS. 


(Reviewed April 16, 1952) 





Mas Anybedy Seen 


My Gal 
(SONG—COLOR) 
Excellent comedy-drama _ of 
“flapper” era; particularly 


good for family audiences. 


Universal release of Ted Richmond pro- 
duction. Stars Piper Laurie, Rock Hud- 
son, Charlies Coburn, Gigi Perreau: fea- 
tures Lynn Bari, William Revnolds. Di- 
rected by Douglas Sirk. Written for 
screen by Joseph Hoffman; based o. story 


by Eleanor H. Porter; camera (Techni- 
color), Clifford Stine; editor, Russell 
Schoengarth; musical direction. Joseph 


Gershenson. Previewed June 3, °52. 
ning time, 88 MI 


NS. 
(Reviewed June 11, 1952) 


Run- 


Here Come the Marines 


Mildly diverting programmer; 
Bowery Boys series. 


Monogram pelease of Jerry Thomas 
roduction Stars Leo Gorceyv, Huntz 
fall. Directed by William Beaudine. 

Screenplay, Tim Ryan, Jack Crutcher: 
camera, Marcel LePicard. At New York 


Theatre, N. Y., May 21, ’52, dual 
ning time. 66 MINS. 


(Reviewed May 28, 1952)" 


High Neon 
(SONG) 
Gary Cooper in western drama 


a notch above usual ontdoor 
actioner. Possibilities f»vor- 
able. 

United Artists release of Sionicy Kra- 
mer production. Stars Gary Corpor: fea- 
ures Thomas Mitchell, Lloyd Bridges, 








| June 4, 52. BR 








Run- | 


(Reviewed April 2, 1952) 





Heliday for Sinners 


Program melodrama with New 
Orleans Mardi Gras_ back- 
ground; fer supporting book- 
ings. 

Metre release of John Houseman pro- 
duction. Stars Gig Young, Keenan Wynn, 
Janice Rule; features William Campbell, 
Richard Anderson, Michael Chekhov, San- 
dre Giglic, Edith Barrett, Porter Hall. 
Directed by Gerald Mayer. Screenplay. 
A. I. Bezzerides; based on novel by Ham- 
ilton Basso; camera, Paul Vogel: editor, 
Frederick Y. Smith. Previewed June 11, 
52. Running time, 72 MINS. 

(Reviewed June 25, 1952) 


I Believe in You 
(BRITISH) 
British-made documentary-type 
meller; leoks like fair box- 

effice in U.S. market. 


GFD release of Michael Baleon-Ealing 
Studios production. Stars Celia Johnson, 
Cecil Parker, Godfrey Tearle. Produced 


and directed by Michael Relph, Basil 
Dearden. Screenplay, Jack Whittingham, 
Michael Reilph, sil Dearden; camera, 


Gordon Dines; editor, Peter Tanner; mu- 
sie, Ernest Irving. At Odeon, Leicester 
Square, London, March 5, ‘52. Running 
time, 95 MINS, 


(Reviewed April 2, 1952) 


I Dream of Jeanie 
(SONGS—COLOR) 


Life and songs of Stephen 
Foster; dull biopic entertain- 
ment. 


Republic release of Allan Dwan produc- 
tion, Stars Ray Middleton, Bill Shirley, 
Muriel Lawrence, Eileen Christy and Rex 
Allen; features Lynn Bari, Richards Sim- 
mons, Robert Neil. Andrew Tombes. Di- 
rected by Dwan. Written by Alan LeMay: 
camera (Trucelor), Reggie Lanning; edi- 
tor, Fred Allen; music adapted and di- 
rected by Robert Armbruster. rreviewed 

unning time, 90 MINS. 
(Reviewed June 11, 1952) 





If Meseow Strikes 


(DOCUMENTARY) 

March of Time release of Richard de 
Rochemont production. With Vannevar 
Bush, Westbrook Van Voorhis, narrators. 
Based on Bush’s book, “Modern Arms 
and Free Men.” Directed by Jack Glenn; 


adaptation, Ted Wear; camera, Nicholas 
Cavaliere; editor, Jack Bush. ned at 
Guild Theatre, N. Y., May 1, ” Run- 


ning time, 69 MINS. 
(Reviewed May 7, 1952) 


Il Cappotte 
(The Overcoat) 
(ITALIAN) 


Faro Film release of a Faro production. 
Stars Renate Rascel, Giulio Stival, Yvonne 
Sanson, Giulio Cali. Directed by Alberto 
Lattuada. Screenplay, Lattuada, Cesare 
Zavattin, Enzo Curelli. Giorgio Prosperi, 
Girordano Cersi, Luigi Malerba, Leonardo 
ey adapted from the story by Nic- 
olas ‘ol; camera, Mario Montuori; mu- 
sic, Fel Lattuada. At Film Festival, 
Cannes. Running time, 100 MINS. 
(Reviewed June 4, 1952) 








Imbaree a Mezzanotte 


(Encounter) 
(ITALIAN-AMERICAN) 
Generalcine release of a Riviera-Tir- 
reni ‘Adolfo Baiocchi) production. Stars 
Paul Muni; features Luisa Rossi, Vittorio 
Manunta, Jean Lorring, Aldo Silvani. Di- 
rected by Joseph Losey. Screenplay, Ben 
Barzman frem story by Nissim Calef; 
camera, Henri Alekan; music, G. C. Son- 
vogno; editor, Thelma Connell. At Cinema 
Verdi, Genoa. Running time, 87 MINS. 
(Reviewed May 28, 1952) 





Importance of Being 
Earnest 
(BRITISH—COLOR) 
Name British cast in Oscar 


Wilde comedy; big for U.S. art 
houses. 


GFD release of Anthony Asquith Brit- 
ish-Technicolor production. Stars Michael 
Denison, Edith Evans, Joan Greenwood, 
Miles Malleson, Michael Redgrave, Mar- 
garet Rutherford and Dorothy Tutin. Di- 
rected by Anthony Asquith. Adaptation 
from Osear Wilde’s play by Anthony 
Asquith; camera, Desmond Dickinson: 
editor, Eric Wood; music, Benjamin 
Frankel. At Odeon. Jersey, June 2, ’52. 
Running time, 92 MINS 


(Reviewed June 18, 1952) 





Ivanhoe 
(BRITISH—COLOR) 
Sir Walter Scott’s. romantic 
adventure done lavishly and 
boasting four U.S. stars, a box- 
office natural. 


Metro release of Pandro S. Berman- 
Metro British production. Stars Robert 


Taylor, Elizabeth Taylor, Joan Fontaine, | 
Ceorge Sanders, and Emtyn Willicms. 
Directed by Richard Thorpe. Sereennplay, 
Noel Langley: ad-ptation, A™ne-s lac- 
Kenzie; camera, G. W. Kelly; editor,] 


clusive Productions) production. Stars 
Bud Abbott, Lou Costello; features Shaye 


Cogan, James Alexander, Buddy Baer, 
| Dorothy Ford. Directed by Jean Yar- 
brough. Screenplay, Nat Curtis; from 
story by Pat Costello; added _ comedy, 
} Felix Adler; camera (SuperCinecolor), 
| George Robinson; editor, Otho Lovering; 
songs, Bob Russell, Lester Lee. Pre- 


viewed April 2, °52. 
MINS. A 
(Reviewed April 9, 1952) 


Running time, 78 


Huntz | 





Jeux Interdits 
(Ferbidden Games) 
(FRENCH) 


- Corona release of Silver Films produc- 
tion. Features Brigette Fossey, Georges 
Poujouly. Directed by Rene Clement. 
Sereenplay. Francois Boyer, Jean Au- 
renche, Pierre Bost; camera, Robert 
Juillard: editor, Roger Dwyre. At Cannes 
Film Festival, Cannes. Running time, 





90 MINS. 
(Reviewed May 28, 1952) 
Jocelyn 
(FRENCH) 


Pantheon production and release. Stars 
Jean Desailly. Simone Valere. Directed 
by Jacques de Casembroot. Sereenplay, 
Dany Gerald, from the poem by Lamar- 
tine; camera, Roger Dormoy; editor, An- 
dree Davis. At Marignan, Paris. Running 
time, 99 MINS- 


(Reviewed April 23, 1952) 








Jumping Jacks 
(SONGS) 


Martin & Lewis im hilarious 
service comedy. Surefire b.o. 


Paramount release of Hal Wallis pro- 
duction. Stars Dean Margin, Jerry Lewis, 
Mona Freeman; features Don DeFore, 
Robert Strauss, Diek Erdman, Ray Teal, 
Marcy McGuire, Danny Arnold. Directed 
by Norman Taurog. Screenplay, Robert 
Lees, Fred Rinaldo, Herbert Baxer; added 
dialog, James Allardice, Richard Weil; 
from story by Brian Marlow; camera, 
Daniel L. Fapp; editor, Stanley Johnson; 
songs, Jerry Livingston, Mack David. Pre- 
viewed May 23, ’52. Running time, % 


MINS. 
(Reviewed June 4, 1952) 


Just Aeress the Street 


Ann Sheridan, John Lund in 
mild romantic comedy pre- 
grammer. 


Universal release of Leonard Goldstein 
preduction. Stars Ann Sheridan, John 
Lund; features Robert Keith, Cecil Kella- 
way, Harvey Lembeck. Directed by Jo- 
seph Pevney. Written by Roswell Roger® 
Joel Malone; camera, Maury Gertsman; 
editor, Virgil Vogel. Previewed May 19, 
‘52. Running time, 78 MINS. 


(Reviewed May 28, 1952) 


Kangaroe 
(COLOR) 


Fairly okay outdoor feature, 
both story-lecaled and filmed 
in Australia. Average returns. 


20th-Fox release of Robert Bassler pro- 
duction. Stars Maureen O’Hara, Peter 
Lawford; features Finlay Currie, Richard 
Boone, Chips Rafferty, Letty Craydon, 
Charles Tingwell. Directed by wis 
Milestone. Screenplay, Harry Kleiner; 
from story by Martin Berkeley; camera 
(Technicolor), Charles G. Clarke; editor, 
Nick De Maggio; music, Sol Kaplan. Pre- 
viewed May 14, ‘52. Running time, 84 


MINS. 
(Reviewed May 21, 1952) 


Kansas Territory 
Wild Bill Elliott acquits him- 
self with his usual flourish as 
an avenger. 

Monogram release of Vincent M. Fen- 
nelly production. Stars Wild Bill Elliott; 
features House Peters, Jr.. Peggy Stew- 
art, Lane Bradford, Stan Jolley, Fuzzy 
Knight, Lyle Talbot. Directed by Lewis 
Collins. Story and screenplay, Dan UII- 
man; camera, Ernest Miller; editor, Rich- 
ard Heermance; music, Raoul Kraushaar. 
Previewed May 14, ‘52. Running time, 
64 MINS. 


,(Reviewed May 28, 1952) 


Kid Monk Baroni 
Program melodrama Mixing 





street gangs, prizefighting 
with reforming religious influ- 
ence. 


Realart release of Jack Broder 


(Her- 
man Cohen) production. 


Stars Richard 


Rober, Bruce Cabot, Allene Roberts, 
Mona Knox, Leonard Nimey; features 
Jack Larson, Budd Jaxon, Archer Mac- 


Donald, Kathieen Freeman, Joseph Mell, 
Paul Maxey, Stuart Randall, Chad Mal- 
lory. Directed by Harold Schuster. 
Streenplay, Aben Kandel; camera, Charles 
Van Enger; editor, Jason Bernie; music, 
Herschel Burke Gilbert. Previewed April 
15, °52. Running time, 79 MINS. 


(Reviewed April 23, 1952) 





L°Amour. Madame 
(Love, Madame) 
(FRENCH) 

Sirivs release of Sirius-Raoul Ploquin 
production. Stars, Arietty, Francois Per- 
ier. Directed by Gilles Grangier. Screen- 
play, Francois Giraud; camera, Jean Is 
nard; editor, Madeleine Gug. At Marig- 
nan and Marivaux, Paris. Running time, 
87 MINS. 

(Reviewed April 2, 1952) 


Lady in the Iron Mask 
(COLOR) 


20th-Fox release of Walter Wanger-Eu- 
gene Frenke production. Stars Louis Hay- 
ward, Patricia Medina; features John Sut- 
| ton, Steve Brodie, Alan Hale, Jr., Judd 
Holdren. Directed by Ralph Murphy. 
Screenplay, Jack Pollexen, Aubrey Wis- 
berg: camera (Super-Cinecolor), Ernest 
vasz’o: ecitor, Merrill White; score, Di- 
mitri Tiomkin. Tradceshown N. Y., June 

52. “"unnin’ time, 78 MINS. 

(Reviewed June 11, 1952) 





| MIN 





(The Hunting Ground) 
(FRENCH) 


Marceau production and release. Stars 


Fernandel. Directed by Henri Verneuil. 
Screenplay, Verneuil, Andre Tabet; cam- 
era, Andre Germain; editor, J. ‘Rongier. 


At Normandie, Paris. Running time, 90 


s. 
(Reviewed April 2, 1952) 


L°’Homme De Ma Vie 
(Man of My Life) 
(FRANCO-ITALIAN) 


Victory Films release of Cite-Paris 
Films production. Stars Madeleine Rob- 
inson; features Henri Vilbert, Jeanne Mo- 





reau, Jeanne Marken, Jean Glori. Direct- 
ed by Guy Lefrane; screenplay, Henri 
Jeanson, adapted by Michel Audiard; 


amera, Robert Calci; editor, Gaudin. At 
Olympia, Paris. Running time. 90 MINS. 
(Reviewed May 28, 1952) 


The Life ef Denizetti 
(La Vita di Donizetti) 
(ITALIAN) 


Sub-standard biographical film 
of composer. 


Lupa Film release of Seyta-Radici pro- 
duction. Stars Amedeo Nazzari, Mariella 
Lotti and Mario Ferrari. Directed by Ca- 
millo Mastrocinque. Screenplay, V. N. 
Novarese; camera, Arture Gallea; editor, 
Mario Serandrei; music, Allessandro Ci- 
gognini. At Cinema Verdi, N. Y., Aprli 
23, ’52. Running time, 99 M 


INS. 
(Reviewed April 30, 1952) 





Lean Shark 


George Raft in okay mele- 
drama for regular dual situa- 
tions, 


Lippert Pictures release of Bernie Lu- 
ber (Encore) production. Stars George 
Raft, Dorothy Hart; features Paul Stew- 
art, Helen Westcott, John Hoyt, Henry 
Slate, William Phipps, Russell Johnson, 
Benny Baker, Lary Dobkin. Directed by 
Seymour Friedman. Screenplay, Eugene 
Ling, Martin Rackin; original story, Ra- 
ckin; camera, Joseph Birec; editor, Al Jo- 
seph. Previewed April 24, 52. Running 
time, 79 MINS. 


(Reviewed April 30, 1952) 


Levely to Leek At 
(MUSICAL—COLOR) 
Entertaining remake of “Rob- 
erta” with Grayson, Skelton, 

Keel. Excellent b.o. 


Metro release of Jack Cummings pro- 
duction. Stars Kathryn Grayson, ed 
Skelten, Howard Keel, Marge and Gower 
Champion, Ann Miller;, featires Zsa Zsa 
Gabor, Kurt Kasznar. “Directed by Mer- 
vyn LeRoy. Screenplay, George Wells, 
Harry Ruby; added dialog, Andrew Solt; 
based on musical comedy, “Roberta,” 


from novel by Alice Duer Miller; book 
and lyrics, Otto A. Harbach; music by 
Jerome Kern; camera (Technicolor), 


George J. Folsey; editor, John McSwee- 
ney, Jr.; musical direction, Carmen Dra- 
gon, Saul Chaplin; choreography, Hermes 
Pan. Previewed May 21, °52. Running 
time, 101 MINS. 


(Reviewed May 28, 1952) 


Loyola— 
The Seldier Saint 


Simpex Religious Classics production 
and release, produced in association with 
the communication arts department of 
Fordham University. Stars Rafael Duran. 
Directed by Jose Diaz Morales (English ver- 
sion, J. D. Trop). Screenplay, Jose Maria 
Peman, Francisco Bonmati de Codecido; | 
camera, Ted Pahle; original prod 
by Guillermo and Pedro A. Calderon; 

synchronization, Michael Hoffman; 
translated by Joseph Bernstein; religious 
adviser, Father Alfred J. Barrett; English 
+ age cag yee Pane vg Tradeshown in 

a ao » *52. Runni time, 
93 MINS. ™ 

(Reviewed April 16, 1952) 


Lydia Railey 
Good adventure drama: stout 








b.o. 
20th-Fox release of Jules Schermer pro- 
duction. Stars Dale Robertson, Anne 


Francis; features Charles Korvin, William 
Marshall, Luis Van Rooten, Adeline de 
Walt Reynolds, Angos Perez, Bob Evans. 
Directed by Jean Negulesco. Screenplay, 
Michael Blankfort and Philip Dunne, from 
novel by Kenneth Roberts; camera (Tech- 
nicolor), Harry Jackson: editor, Dorothy 
psc | —. “yx Friedhofer. Trade- 
shown N. Y., May 23, ’52. R i 

oo bantes. unning time, 


(Reviewed May 28, 1952) 


The Man from Black 
Hills ’ 


Okay western in Monogram's 
Johnny Mack Brown series. 
onegrom release of Silvermine (Vin- 


cent Fennelly) production. Stars 
Johnny Mack Brown: features James 
Ellison, Randy Brooks. Lane Bradford. 


Directed by Thomas Carr. Screenplay, 
Joseph O'Donnell; camera, Ernest Miller; 
editor, Sam Fields; music, Raotl Kraus- 
haar. At New York Theatre, N. Y.. week 
of May 6, ’52. Running time, 57 MINS. 


(Reviewed May 14, 1952) 





Maru Maru 
Errol Flynn top-lining to give 
lift and some b.o. possibilities 


to formula action - adventure 
melodrama, 


Warner Bros. release of David W 
bart production. Stars Errol Flynn, Rath 
Roman; features Raymond Burr, Paul 
Picerni, Richard Webb, Dan Seymour, 
George Renavent, Robert Cabal, Henry 
Marco. Directed by Gordon Douglas. 
Screenplay, N. Richard Nash; from story 
by Philip Yordan, Sidney Harmon. Hol- 
lister Noble; camera, Robert Burks: edi- 
tor, Robert Swenson: music. Max Stein- 


modeling racketeers fo; 
grammer beokings, 


Mutual release of Hal E. Cheste, 
duction. Stars Howard Dur, ¢.)'™ 
Gray; features John Howard. \...°*" 
Reynolds. Directed by Reginald len.” 
Sereenplay, Harry Essex, Pa)! Yau h. 
original story and adaptation, Alyce; 
field; camera, Stanley Cortez: eqijo, . 
associate producer, Bernard in, 
music, Herschel Burke Gilbert. Pre ie va 
May 2, ’52. Running time. 73 Mins 


(Reviewed May 7, 1952) 


pro- 


1; 
yee Can. 
' 





Montana Territory 


(COLOR) 
Strictly lowercase western. 


Columbia release of Colbert Clark Pro 
duction. Features Lon McCallister, w anda 
Hendrix, Preston Foster. Directed by Rav 
Nazarre. Screenplay, Barry Shipman 
gamera (Technicolor), Henry Freulich, 
editor, Paul Borofsky; musical director, 
Mischa Sobenee. Tradeshown in 
N. Y.. May 29, 52. Running time. 64 MINS. 
(Reviewed June 4, 1952) 





Murder in the Cathedral 
(BRITISH) 


Classie Pictures release of George 
Hoellering preduction. Stars Fathe; John 
Groser; features ,Mark Dignam, Michael} 
Aldridge, Leo MéKern, Paul Roxers. Di 
rected by Hoellering. Screenplay, T. § 
Eliot, based on his play; camera. David 
Kosky; editor, Anne Allnatt; music, Las. 
zlo Lajtha; musie, recorded by London 
Philharmonic orch, with the Renaissance 
Singers. At Trans-Lux 60th St., N _ A 
starting March 25, °52. Running time 
146 MINS 


(Reviewed April 2, 1952) 





Nachis Auf Den Strassen 
(Detour) 


(GERMAN) 
Intercontinental release of Eric Pom- 
mer production. rs Hans Albers, Hil- 
degard Neff; features Lucie Mannheim, 
Marius Goering. Directed by Rudolph Ju- 
rt; screenplay, Helmut Kaeutner, Fritz 
otter; eamera, Vaclav Vich; editor, Fritz 
Stapenhorst. Cannes Film Fest, Can- 
nes, May 10, ’52. Running time. 112 MINS, 
(Reviewed May 28, 1952) 








The Narrow Margin 
Cops-and-rebbers melodrama 
for programmer dates. Some 
-excitement but implausible. 
RKO release of Stanley Rubin produc- 
tion. Stars Charles McGraw... Marie 
Windsor, Jacqueline White; features Gor- 
don Gebert, Queenie Leonard, David 
Clarke, Peter Virgo,’ Don Beddoe. Paul 
Maxey, Harry Harvey. Directed by 
Richard Fleischer. Screenplay, Far! Fel- 
ton; story, Martin Goldsmith. Jack 
Leonard; camera, George FE. Diskaat; 
editor, Robert Swink. Previewed March 
24, °52. Running time, 71 MINS. 
(Reviewed April 2, 1952) 





The New Israel 


(DOCUMENTARY) 

Jewish Films Distributors release of 
Carmel Films of Tel Aviv production. 
Directed by Nathan Axelrod. Editor, 
Elias Marks; English titles, Nicholas Pe- 
ters; American version prepared by David 
Fine. Opened at Stanley Theaire. N. Y. 
May 10, 52. Running time, 90 MINS. 

(Reviewed May 14, 1952) 


Nez de Cuir 
(Leathernose) 


(FRANCO-ITALIAN) 

Pathe Consortium Cinema release of 
Alcina-SN Pathe-Cinema-Cines production. 
Stars Jean Marais, Francoise Christophe. 
Direeted by Yves Allegret. Screenplay. 
é Sigurd, from book by La Ve 
re + camera, Roger Hubert: editor, 
Claude Nicole. At Marignan, Paris. Run- 
ning time, 95 MINS. 

(Reviewed April 23, 1952) 


Night Raiders 


Okay Whip Wilson action 
western. 


Monogram release of Silvermine pre 
duction (Vincent M. Fennelly) Stars 
Whip Wilson; features Tem Farrell, Fuzzy 
Knight. Directed by Howard Bretherton. 
Screenplay, Maurice Tombragel; came! 
Ernest Miller; editor, Sam Fields. At 
New York Theatre, N. Y., May 21, ‘%% 
dual. (Revie time, 52 MINS- 


Reviewed May 28, 1952) 











Ne Reom tor the Groom 
Lightweight romantic comedy, 
with Tony Curtis, Piper Laurie 
te help in general situation. 


Universal release of Ted Richmond pre 
duction. Stars Tony Curtis, Piper Laurie 
features Don DeFore, Spring Byinstom 


Lillian Bronson, Paul McVey. Directed 
by Douglas Sirk. Screenplay. Joseph 
H mn; based on story, “My Trl 
Love,” by rwin L. Teilhet; camer 
Clifford Stine; editer, Russell Schoe™ 


garth; music, Frank Skinner. Previewed 
April 29, ’52. Running time, 82 MINS. 


(Reviewed May 7, 1952) 





Neus Sommes Tous 1s 


Assassins 

(We Are All Murderers) 
(FRENCH) a 
AGDC release of UGC production, (1 
tures Mouloudji, Balpetre, Raymoné ive 
legrin, Paul Frankeur. Directed by Ns 
Cayatte. Screenplay, Charles Spaak, — 
atte; camera, Jean Bourgoin: omer! CaP 
Cayatte. At Cannes Film Festive MINS. 

nes, May 8, ’52. Running time. 59) 

(Reviewed May 28, 195° 


Oklahoma Annie 
(SONGS-COLOR) 4 
Judy Canova in broad!y-p!@)¢ 
comedy for cornbelt trade. 











er. Previewed March 25, °5 
Sano Oe 92. Running 


(Reviewed April 2, 1952) ] 


or 
Republic release of Sidney Ph"! Pig 


duction. Stars Judy Canov: nas 
(Continued on page -* 
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Biggest opening in 33 weeks, 
Rialto Theatre, Atlanta 













































| Set new opening day record at 
Five Points Theatre, Jacksonville, 





beating previous record-holder, 
“Bend of the River’ 
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4 _— y 
Set new opening day record for ) 

U-I film at Empire Theatre, 7 4\ L 


Montgomery, Alabama 




















met ee 


ll i | 





Sea 
Sd 
* 
a # 




















{ ; 27 coun 
} 7. —tF TECHNICOLOR 
Huge first week at United Artists, 3 


Four Star, Paramount and 
Hollywood Theatres, Los Angeles 
and holding a second week. Also 
. huge and holding a second week 
at Missouri Theatre, St. Louis 


the perfect Picture for 
_kids, adolescents, young 
couples, older folks and 
grandpappies ~ in short 


the midsummer night’s 














dream of every exhibitor 











UNIVERSAL-INTERNATIONAL presents 


“HAS ANYBODY SEEN MY GAL” 
Color by TECHNICOLOR «+ Starring PIPER LAURIE + ROCK HUDSON 

CHARLES COBURN » GIGI PERREAU «+ with LYNN BARI + WILLIAM 

REYNOLDS «+ Directed by DOUGLAS SIRK + Written for the screen by , 

_ JOSEPH HOFFMAN + Produced by TED RICHMOND ae 
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Keep your eye on WL... the best triend your Box-office ever had 7 
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John Russell, Grant Withers, Roy Bar- ; 
croft, Emmett “Pappy” Lynn, Frank Fer- 
guson, Minerva Urecal, Houseley Steven- 
son, Almira Sessions. Directed by R. G. | 
Springsteen. Screenplay, Jack Townley; 
story, Townley and Charles E. Roberts; 
camera (Trucolor), Jack Marta; editor, 
Richard L. Van Enger; music, Nathan | 
Scott. At Iris, Hollywood, April 2, 52. | 
Running time, 89 MINS. . 

(Reviewed April 9, 1952) 








Old Mother Riley 
(Songs) 
(BRITISH) 
Weak Irish comedy; for very 
special situations. 
Bell Pictures release of Renown _Pic- | 
tures (Harry Reynolds) production. _Stars 
Arthur Lucan; features Kitty. McShane. 
Directed by John Harlow. Screenplay, 
Jackie Marks, Con West; camera, James 
Wilson: musie, George Melachrino. At 
55th St. Playhouse. N. Y., June 19, 52. 
Runing time, 69 MINS. 
(Reviewed June 25, 1952) 


Othelle 


Marceau release of Orson Welles-Moga- 
dor production. Directed by Welles. 
Adaptation from play of William Shake- 
speare by Welles. Stars Welles; features 
Suzannes Cloutier, Michael MeLeanor, Fay 
Compton, ‘Doris Dawling, Robert Coot, 
Michael Lawrence; camera, Brizzi Fanto. 
At Cannes Film Festival, Cannes, May 10, 
’52. Running time, 90 MINS. 

(Reviewed May 21, 1952) 





@Outeasts of Poker Flat 


Heavy melodrama based on the 

Bret Harte story; modest pros- 

pects. 

20th-Fox release of Julian Blaustein 
production. Stars Anne Baxter, Dale Rob- 
ertson; features Miriam Hopkins, Cam- 
eron Mitchell, Craig Hill, Barbara Bates, 
Billy Lynn. Directed by Joseph M. New- 
man. Screenplay, Edmund H. North; 
based on story by Bret Harte; camera, 
Joseph La Shelle; editor, William Reyn- 
olds; music, Hugo Friedhofer. Previewed 
Aprid 30, °52. Running time, 80 MINS. 

(Reviewed May 7, 1952) 





Outlaw Women 
(Songs-Color) 


Reverse twist western just 
mildly effective but with ex- 
loitation possibilities in some 
ookings. 


Lippert Pictures release of Ron Ormond 
roduction, Stars Marie Windsor, Richard 
ober, Carla Balenda, Allan Nixon, 
Jacqueline Fontaine, Jackie Coogan; fea- 
tures Billy House. Richard Avonde, Lyle 
Talbot, Maria Hart, Leonard Penn. Di- 
rected by Ormond and Samuel Newfield. 
Screenplay, Orville Hampton; camera 
‘Cinecelor), Ellis W. Carter; editor, Hugh 
Winn; songs, June Carr, Ben Young. Pre- 
viewed April 7, °52. Running time, 76 
MINS. 


(Reviewed April 16, 1952) 





Palace Hotel 
(SWISS-GERMAN) 
(SONG) 

Rex-Film release of Gloriafilm (Oscar 
Dueby) production. Directed by Leonard 
Steckel, Emil Berna. Story and screen- 
play, Riehard Schweizer; camera, Tschet; 
music, Walter Baumgartner; editor, Her- 
mann Haller. At Rex, Zurich. Running 

time, 100 MINS. 
(Reviewed May 14, 1952) 


Pat and Mike 


Adult comedy with sports 
background, sparked by Spen- 
cer Tracy, Katharine Hepburn 
and Aldo Ray. Average chances. 


Metro release of Lawrence Weingarten 
production. Stars Spencer Tracy, Kath- 
arine Hepburn, Aldo Ray; features Wil- 
liam Ching, Sammy White, George 
Mathews. Directed by George Cukor; 
written by Ruth Gordon and Garson Ka- 
nin; camera, William Daniels; editor, 
enone Boemler; music, David Raksin. 
reviewed May 7, ‘52. Rumning time, 
94 MINS. 


(Reviewell May 14, 1952) 





Paula 


Loretta Young topping distaff- 

Slanted melodrama; well-made 

but b.o. chances modest. 

Columbia release of Buddy Adler pro 
duction. Stars Loretta Young; features 
Kent Smith, Alexander Knox, Tommy 
Rettig, Otto Hulett, Will Wright, Ray- 
mond Greenleaf. Difected by Rudolph 
Mate. Screenplay, James Poe, William 
Sackheim; based on story by Larry Mar- 
cus; camera, Charlies Latwon, Jr.; @itor, 
Viola Lawrence; music score, George 
Duning. Previewed April 28, °52. Run- 
ning time, 80 MINS. 

(Reviewed May 14, 1952) 


The Perfectionist 
(UN Grand Patron) 
(French) 

Too many sub-plots hamper 
French prize-winner; mild art 

house entry. 


Discina International release of Andre 
Paulve production. Features Pierre Fres- 


May, Renee Devillers. Marcel Andre,” 


Claire Duhamel and Roland Alexandre. 
Directed by Yves Ciampi. Screenplay, 
Yves Ciampi and Pierre Very; camera, 
Marcel Grignon; music. Joseph Kosma. 
Previewed in New York April 25, ‘52 
Kunning time, 91 MINS. 

(Reviewed April 30, 1952) 


Pictura 


Feature-length film showing 
art works of six masters. Nar- 
ration by names. Topnetch for 
sureseaters. 


Pictura Films release of Leonid Kipnis- 
Herman Starr production. Features Vin- 
cent Price. Comprises six connecting epi- 
godes: The Lost Paradise, Hieronymous 

osch, directed by Luciano Emmer and 

nrico Gras, commentary from the King 
ames version of the Bible, narrated by 
incent Price, music by Roman Vlad; 
The Legend of St. Ursula, Vittore Car 
paccio, directed by Luciano Emmer, co- 
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roduced by Sergio Amidei, commentary 
by Richard Nickson, narrated by Gregory 
Peck, music- by Roman Vlad; Francisco 
Goya, produced and directed by Luciano 
Emmer and Lauro Ventura, narrated by 
Harry Marble. music by Isaac Albeniz, 
played by Andres Segovia; Henei de Tovu- 
louse-Lautrec, directed by Robert Hes- 
sens and Olga Lipska, produced by 
Pierre Braunberger, commentary adapted 
from the Frerfch by Herman Starr, mar- 
rated by Lilli Palmer, music by Guy 
Bernard; Pavl Gauguin, directed by Al- 
lan Resnais, produced by Pierre Braun- 
berger, commentary from the letters and 
journals of Gauguin, research by Gaston 
Diehl, narrated by Martin Gabel, music 
by Darius Milhaud; Grant Wood, directed | 
By Mark Sorkin, produced by Leonid 
Kipnis, photographed by John Lewis, re- 
search by Jules Schwerin, narrated by 
Henry Fonda, music by Lan Adomian, 
Introductory sequences directed by E. A. 
Dupont, photographed by Ernest Haller. 
Previewed in N. Y¥. March 26, 52. Run 
ning time, 82 MINS. ? 

(Reviewed April 2, 1952) 














Poil de Carotte 
(Carrot Top) 
(FRENCH) 


Astoria release of Merry Films produc- 
tion. Features Cri-Cri Simon, Raymond 
Souplex, Germaine Dermoze. Directed by 
Paul Mesnier. Screenplay, Albert Vidalie, 
Mesnier; camera, Charlie Bauer; editor, 
Germaine Artus. At Aubert Palace, Paris. 
Running time, 100 MINS. 

(Reviewed June 18, 1952) 


The Prize 
(FRENCH) 


Classic Pictures release of Marcel Pag- 
| bm production. Stars Bourvil. Directed 





bw Jean Boyer. Screenplay and dialog, | 
Pagnol, based on stery by Guy de Maup- 
assant; camera, Charles Suin; music, Paul 
| Misraki. Tradeshown in N. Y., April 25, 
‘52. Running time, 62 MINS, 
(Reviewed April 30,.1952) 


| 

. Se eaene | 

The Quiet Man 
(SONGS—COLOR) 


Romantic drama, with humer 
and action highlights, filmed in 
Ireland. Geod entertainment. 


Republic release of John Ford, Merian 
C. Cooper (Argory) production. Stars John 
Wayne, Maureen O’Hara, Barry Fitzger- 
ald; features Ward Bond, Victor McLag- | 
len, Mildred Natwick, Francis Ford. Di- 
rected by John Ford. Screenplay, Frank 
S. Nugent; from story by Maurice Walsh; 
camera (Technicolor), Winton C. Hoch; 
editor, Jack Murray: music score. Victor 
Young: Previewed May 7, ‘52. Running 
time, 129 MINS. 


(Reviewed May 14, 1952) 


Ragazze di Piazza di 
Spagna 
(Girls of Piazza di Spagna) 


(ITALIAN) 

A.D.C.N. release of Astoria Film (Rudy 
Solsen) production. Directed by Luciano 
Emmer. Original story and screenplay, 
Sergie Amidei; camera, Rudolfe Lom- 
bardi; editor, Vittorio Trentino; music, 
Mario Ruccione, Tradeshown in Rome. 
Running time, 96 MINS» 


(Reviewed April 2, 1952) 
Red Ball Express 


Formula action-drama of tank 
action and supply trucks in 
World War HII. Okay for gen- 
eral release. 


Universal release of Aaron Rosenberg 
production. Stars Jeff Chandler, Alex 
Nicol, Charles Drake, Judith Braun; fea- 
tures Hugh O’Brian, Jacqueline Duval, 
Jack Kelly, Cindy Garner, Sidney Poitier. 
Directed by’ Budd Boetticher. Screenplay, 
John Michael Hayes; suggested by story 
by Marcel Klauber and Billy Grady, Jr.; 
camera, Maury Gertsman; editor, Edward 
Curtiss. Previewed April 24, ‘52. Run- 
ning time, 83 MINS. 


(Reviewed April 30, 1952) 


Red Planet Mars 


Confused futuristic story; mild 
dualer chances. 


United Artists release of Donald Hyde- 
Anthony Veiller production. Features 
Peter Graves, Andrea King and Herbert 
Berghof. Directed by arry Horner. 
Screenplay, John L. Balderston and An- 
thony Veiller from play by Balderston 
and John Hoare; camera, Joseph Birec: 
editor, Francis D. Lyon. Previewed in 
New York May 9, ’52. Running time, 87 


MINS. 
(Reviewed May 14, 1952) 


Red Snow 
Old Eskimo footage up-dated 
with medern plot dealing with 
U.S. vigilance in Bering Strait; 
exploitable in some bookings. 


Columbia release of Boris L. Petroff 
production. Stars Guy Madison, Ray 
Mala, Carole Mathews, Gloria” Saunders, 
Robert Peyton; features Philip Ahn, Tony 
Benroy, Richard Emory, Gordon Barnes, 
Muriel Maddox, Bert Arnold, John Bleifer, 
Gene Roth. Directed by Petroff and 
Harry S. Franklin. Screenplay. Tom Hub- 
bard, Orville H. Hampton; based on story 
by Robert Peters; camera, Paul Ivano; 
Alaskan unit director, Ewing Scott; edi- 
tors, Merrill White, Albert Shaff: music 
score, Alex Alexander, June Starr. Pre- 
viewed June 19, °52. Running time, 74 


MINS. 
(Reviewed June 25, 1952) 























Roma. Ore Il 


(It Happened in Rome) 
(FRENCH-ITALIAN) 
RKO release of Transcontinental-Tita- 
nus ‘Paul Graetz) production. Stars Lucia 
| Bose, Lea Padovani, Raf Vallone, Paolo 
| Stoppa, Grazia Francia. Directed by Giu 
seppe De Santis. Story and screenplay, 
De Santis, Cesare Zavattini, B. Franchina, 
R. Sonego, Gianni Puccini; camera, Otello 
Marteli; music, Nascinibene. \t Dogali, 
Genoa. Running time, 101 MINS. 
(Reviewed May 28, 1952) 








The Rough. Tough West 
(SONGS) 








Minor western programmer in | 
the Charles Starrett series. 


Columbia release of Colbert Clark pro- 
duction. Stars Charlies Starrett; features | 


Jack Mahoney, Carolina Cotton, Smiley 
Burnette, Pee ee King and band. Di- 
rected by Ray Nazarro. Written by Barry 
Shipman; camera, Fayte Browne; editor, 
Paul Borofsky; song, Stan Jones. Pre- 
viewed June 18, ’52. Running time, 54 


MINS. 
(Reviewed June 25, 1952) 





Sala de Guardia 
(Emergency Ward) ' 


(ARGENTINE) ~ 
ADOCA release of Horizonte Films (En- 
rique FPaustin) production. Directed by 
Tulio Démicheli. Screenplay, Roberto. Gil; 
camera, Fulvio Testi; music, Isidro Maiz- 
tegui. Features Carlos Thompson, Elisa 
Christian Galve, Santiago Gomez Cou, 
Mario Fortuna, Roberto Escalada, Tito 
Alonso, Renee Dumas, Analia Gade, Juan 
Jose Miguez, Dianna Maggi, Diana Ingro, 
Aida AlbeM® Margarita Corona, Nathan 
Pinzen. Running time, 101 MINS. 


(Reviewed May 28, 1952 








Sally and Saint Anne 


Beguiling, heart-warming com- 

edy, slickly played and with 

good word-of-mouth te help 
playdate chances. 
Universal release of Leonard Goldstein 
production. Stars Ann_ Blyth, Edmund 
Gwenn;: features John Mclintire, Palmer 
Lee, Hugh O’Brian, Jack Kelly. Directed 
by Rudolph Mate. Screenplay, James 
O'Hanlon, Herb Meadow; story, O’Han- 
lon; camera, irving Glassberg; editor, 
Edward Curtiss; music, Frank Skinner. 
Previewed June 17, °52. Running time, 
89 MINS. 
(Reviewed June 25, 1952) 





The San Franeiseo Story | 


Strong entry for action market, 
with names of Joel McCrea, 
Yvonne de Carlo giving it lift. 
Warner Bros. release of Howard Welsch | 
(Fidelity-Vogue) production. Stars Joel | 
MeCrea, Yvonne de Carlo; features Sidney 
Blackmer, Richard Erdman, Florence 
Bates, Onslow Stevens. Directed by Rob- 
ert Parrish. Screenplay, D. D. Beau- 


| champ; story. Richard Summers: camera, 


John Seitz; editor, Otto Ludwig. Pre- 
viewed April 1, °52. Running time, | 
80 MINS. 


(Reviewed April 9, 1952) | 


Sept Peeches Capitaux | 
(Seven Capital Sins) 
(FRANCO-ITALIAN) =. 

Gaumont release of Franco-London pro- | 

duction. Stars Gerard Philippe, Viviane 
Romance, Frank Villard, Andree Debar, 
Henri Vidal, Michele Morgan, Francoise 
Rosay, Isa Miranda, Eduardo de Filippo; 
features Claudine Dupuis, Paolo Stoppa, | 
Orfeo Tamburi. Directed by Georges La- | 
combe, Yves Allegret, Roberto Rossellini, | 
Carlo Rim, Claude Autant-Lara, de Filip- | 
po, Jean Dreville; screenplay, Jean Au- 
renche, Pierre Bost, Rim, Rossellini, de 
Filippo, Noel Noel. At Colisee, Paris. | 


| Running time, 150 MINS. 


(Reviewed June 4, 1952) 





(COLOR) 


Name-studded costumer. Dis- 

appointing b.o. 

Metro release of Carey Wilson protue-} 
tion. Stars Stewart Granger, Eleanor 
Parker, Janet Leigh and Mel Ferrer: fea- 
tures Henry Wilcoxon, Nina Foch, Lewis | 
Stone. Directed by George Sidney. | 
Sreenplay, Ronald Millar and George 
Froeschel, based on novel by Rafael Sab- 
atini; camera  (Technicolor),” Charles 
Rosher: editor, James E. Newcom; music, 
Victor Young. At Music Hall, N. Y., 
May 8, 52. Running time, 115 MINS. 

(Reviewed May 14, 1952) 


Searlet Angel 
(COLOR) 


Steck period melodrama about 
a 19th century dance-hall hos- 
tess, with Yvonne de Carlo, 
Rock Hudson; so-so prospects. 


Universal release of Leonard Goldst®@n 
production. Stars Yvonne de Carlo, Rock 
Hudson; features Richard Denning, Whit- 
field Connor, Bedil Miller, Amanda Blake, 
Henry O'Neill, Maude Wallace, Dan Riss, 
Henry Brandon, Tol Avery. Directed by 
Sidney Salkow. Story and _ screenplay, 
Oscar Brodney; camera (Technicolor), 
Russell Metty; editor, Ted J. Kent. Pre- 
ce ae Y., May 22, ’52. Running time, 


(Reviewed May 28, 1952) 


She’s Working Her Way 
Through College 
(MUSICAL—COLOR) 


Collegiate musical loosely 
adapted from “The Male Ani- 
mal.” Average b.o. 


Warners release of William Jacobs pro- 
duction. Stars Virginia Mayo, Ronald 
Reagan, Gene Nelson, Don DeFore, Phyl- 
lis Thaxter, Patrice Wymore; features 
Roland Winters, Raymond Greenleaf, 
Ginger Crowley, Norman Bartold, the 
Blackburn Twins. Directed by Bruce 
Humberstone. Screenplay, Peter Milne; 
adapted from stage play by James Thur- 
ber and Elliott Nugent; camera (Techni- 
color), Wilfrid M. Cline: editor, Clarence 
Kolster; musical numbers staged and di- 
rected by LeRoy Prinz; songs, Sammy 
Cahn, Vernon Duke. Previewed May 27, 
‘52. Running time, 100 MINS. 


(Reviewed June 11, 1952) 


Skirts Ahoy! 
(Musical-Color) 


Esther Williams topping fair- 
ly satisfactory musical comedy 


| 
Searameuche | 
| 














in color. 


MGM release of Joseph Pasternak pro- 
duction. Stars Esther Williams, Joan 
Evans, Vivian Blaine, Barry’ Sullivan, 
Keefe Brasselle, Billy Eckstine; features 
Deen Miller, De Marco Sisters, Margalo 
Gillmore. Directed by Sidney Lanfield. 
Written by Isobel Lennart; camera (Tech- 
nicolor), William Mellor; editor, Cotton 
Warburton; songs, Harry Warren, Ralph 
Blane; musical direction, Georgie Stoll; 
musical numbers staged by Nick Castle. 
Previewed April 4, ‘52. Running time, 
109 MINS. 


(Reviewed April 16, 1952) 


Sky High 
Weak comedy entry for pro- 








gram market. 

Lippert release of Sigmund Neufeld | 
‘Spartan) production. Stars Sid Melton, 
Mara Lynn. Directed by Samuel New: 


ina} screenplay, Orville Hamp- 
nny —. Jack Greenhalgh; editor, 
Carl Pierson. Reviewed April 12, 
Running time, 60 MINS. 


(Reviewed April 16, 1952) 


—— 


So Little Time 
(BRITISH) 


Romance between Belgian girl 

and Nazi officer fails to con- 

vince: slight chance for U.S. 

market. : 

AB-Pathe release of @ Mayflower pro- 
ietaons Stars Marius Goring and peaete 
Sehell. Directed by Compton Bonmess. 
Screenplay. John Cresswell; camera, - 
wald Morris; editor, V. Sagovsky; music, 
Robert Gill. At Rialto, London. Running 
time, 88 MINS. 


(Reviewed April 30, 1952) 











sound Off 
(Color-Music) 
Mickey Rooney toplined in en- 
jeyable musicomedy; word-of- 
mouth appeal will help b.o. 
considerably. 


Columbia release of Jonie Taps produc- 
tion. Stars Mickey Rooney; features Anne 
James, Sammy White. Directed by Richard 


| Quine. Screenplay, Blake Edwards and 


Richard Quine; camera, Ellis W. Carter; 
editor, Charles Nelson; music, Morris Sto- 
loff, Freddie Karger, Paul Mertz, George 


| Duning. Previewed April 1, 52. Running 


: 83 MINS. 
“me: (Reviewed April 9, 1952) 





Stage te Blue River 


Routine western in Whip Wil- 
son series. 


| 
Monogram release of -Vincent M. Fen- 


nelly production. Stars Whip Wilson; fea- 
tures Fuzzy Knight. Directed by_ Lewis 
Collins. Sereenplay, Joseph F. Poland; 
camera, Ernest Miller: editor, Sam Fields; 
musical director, Raoul Kraushaar. At 
New York Theatre, N. Y., week of 
March 25, ’52. Running time, 56 MINS. 


(Reviewed April 2, 1952) 





Stellen Face 


Program drama, filmed in Eng- 
land, with only mild chances 
despite names of Paul Hen- 
reid, Lizabeth Scott. 


Lippert Pictures release of Anthony 


| Hinds production. Stars Paul Henreid, 


Lizabeth Scott; featurés Andre Morell, 
Mary MacKenzie, John Wood, Susan 
Stephen. Directed by Terence Fisher. 
Screenplay, Richard Landau, Martin 


| Berkeley;~ camera, Walter Harvey; edi- 


tor, Maurice Rootes. Previewed May 22, 
*52. Running time, 71 MINS 


(Reviewed May 28, 1952) 





Strange Weorild 


Moderately entertaining semi- 
documentary. Okay for the 
art house in search of product. 


United Artists release of Al O’Camp 
‘0 A. Bayer) productions. Features 
Angelica Hauff and Alexander Carlos. Di- 
rected by Franz Eichhorn. Story and 
screenplay, Al O’Camp, F. E. Eichhorn 
and O. A. Bayer; camera, Edgar Ejich- 
horn; editors, Rudolph Brent and Jose 
Canizares; music, W. Schultz-Porto Alegro 
and Emil Velazco. Previewed March 31, 
‘92. Running time, 81 MINS. 


N 
(Reviewed April 9, 1952) 





Tall Headlines 
(BRITISH) 


Good cast wasted on this im- 
plausible British meller; mild 
U. S. entry. 


Grand National release of a Raymond 
Stross production. Stars Mai Zetterling, 
Michael Denison, Flora Robson, Dennis 
Price, Andre Morell. Directed by Terence 
Young. Screenplay, Audrey Erskine Lin- 
dop amd Dudley Leslie; camera, Penning- 
ton Richards; editor, Vera Campbell; mu- 
sic. Hans May. At Gaumont, London. 
Running time, 95 MINS. 


(Reviewed April 23, 1952) 





Tanz ins Gluek 
(Dance into Happiness) 
(AUSTRIAN) 
(Color-Songs) 

Sachafilm release of Weiner Mundus 
production. Stars Johannes Heesters. Di- 
rected by Alfred Stoeger. Screenplay, 
Fritz Koselka and Lilian Belmont; cam- 
era, Herbert Geier and Kurt Schultz; 
music, Robert Stolz. Color by ‘AGFA. At 
Apollo, Vienna. Running time, 95 MINS. 
(Reviewed April 2, 1952) 





3 for Bedroom C 
(COLOR) 


Trite romantic comedy, poorly 
done. Stars Gloria Swanson. 


Warner release of Brenco (Edward L. 
Alperson, Jr.) production. Stars Gloria 
Swanson; features James Warren, Fred 
Clark, Hans Conried. Written and di- 
rected by Milton H. Bren; based on novel 
by Goddard Lieberson; camera ‘(Natural- 
Color), Ernest Laszlo; editor, Arthur Hil- 
ton; music, Heinz Roemheld. Previewed 
May 20, ’52. Running time, 74 MINS, 


(Reviewed June 4, 1952) 





Toto a Colori 
(Toto in Color) 
(ITALIAN—SONGS) - 
(COLOR) Mi 


Lux Film release of Golden-Humanitas 


| production. Stars Toto. Directed by 


Steno. Camera (color), Tonino delli Colli; 
sets, Piero Filippone: music, Coltellacci. 
i _— Gemoa. Running time, 100 


‘(Reviewed May 28, 1952) 





Trois Femmes 
(Three Women) 
(FRENCH) 
Cannes, May 7. 


Corena release of Silver Films produc- 
tion. Directed by Andre Michel; screen- 
play by Jean Ferry, Claude Accursi, from 
three stories by Guy de Maupassant; cam- 
era, Maurice Barry; editor, Victoria Mer- 
canton. Features Jacques Duby, Moune 
de Revel, Agnes Delahaye, Michel Bou- 
quet, Rene Lefevre. Catherine Erard, 
Mouloudji. Jacques Francois. At Film 
Festival, Cannes. Running time, 90 MINS. 


(Reviewed May 14, 1952) 


a 


Umberto D. 


2 ai (ITALIAN ) 

ear release of an Amaio-R;j 
production. Stars Carlo Battisti. aoe 
Pia Casilio, Lina Gennari. Directed Se 
Vittorio DeSica. - Screenplay, DeSica. ce. 
sare Zavattini from a story by Zavaitini. 
camera, G. R. Aldo; music, Alessandro Ci. 
cognini. At Film Festival, Cannes. Run 
ning time, 82 MINS. 2 


(Reviewed June 4, 1952) 





Wagons West 
(COLOR) 


Routine wagon-train western 
with Red Cameron; average re- 
turns, 

Monogram release of Vincent M. Fep. 
nelly production. Stars Rod Cameron: 
features Noah Beery, Jr., Peggie (a< le. 
Michael Chapin, Henry Brandon : 





re 
Hayden, Frank Ferguson. Directed ‘ 
Ford Beebe. Screenplay, Dan Ul\im ur 
| camera (Cinecolor), Harry Neumann: edi. 
} tor, Walter Hannemann: musi: Marlin 
| Skiles. Previewed June 13, 52. Runnin 
| time, 70 MINS. me 


(Reviewed June 18, 1952) 





Wait °Til the Sun Shines, 


Nellie 

(COLOR) 
Sentimental drama _ spanning 
50 years in a small town; weil 
done but b.o. indications spoity. 


20th-Fox release of George Jessel pro 
duction. Stars David Wayne, Jean Peters 
Hugh Marlowe; features Albert Dekker. 
Helene Stanley, Tommy Morton. Jovce 
MacKenzie, Alan Hale, Jr., Richard Kar- 
lan. Directed by Menry King. Screen. 
| play, Allan Scott; adapted by Scott and 
| Maxwell Shane from novel by Ferdinand 
Reyher; camera (Technicolor) Leon 
Shamroy; editor, Barbara McLean: music, 
Alfred Newman. Previewed May 21, ‘52. 
Running time, 108 MINS. 


(Reviewed May 28, 1952) 


Walk East On Beacon 


Spy thriller based on FBI 
case; average chances for dual 
market. 


Columbia release of Louis de Roche- 
mont production. Stars George Murphy, 
Finlay Currie, Virginia Gilmore, Karel 
Stepenak, Louisa Horton; features Peter 
Capell, Bruno Wick, Rev. Robert Dunn, 
Karl Weber, Jack Manning, Vilma Kurer, 
Michael Garrett, Robert Carroll, Ernest 
Graves, Rosemary Pettit. Directed by Al- 
fred Werber. Screenplay, Leo Rosten; 
added writing, Virginia Shaler, Leonard 
Heideman, Emmett Murphy: suggested by 
“The Crime of the Century,” by J. Ed- 
gar Hoover, from Reader’s Digest; cam- 
era, Joseph Brun; editor, Angel Ross; 
made with the cooperation of the FBI. 
Previewed April 24, ‘52. Running time, 
97 MINS. 


(Reviewed April 30, 1952) 


Water Birds 
(COLOR) 


Fifth in Disney’s True-Life 
Adventure series; interesting 
camera report on life among 
America’s water fowl. 


RKO release of Walt Disney True-Life 
Adventure production. Directea by Ben 
Sharpsteen. Script, Winston Hibler. Ted 
Sears; narration, Hibler; camera (Techni- 
color), Alfred M. Bailey, Alfred G. Mi- 
lotte, Ed N. Harrison, James R. Simon, 
Tom McHugh, Myron A. Elliott, Martin 
Bovey, Norman Wakeman, Olin Sewell 
Pettingill, Jr., John H. Storer, Frances 
. Roberts, Bert Harwell, Arthur A. 
Allen, Stephen F. Briggs, Mur! Deusing, 











S. Paul Lindau; music, Paul Smith: ani- 
mation effects, Josh Meador, John Hench; 
special process, Ub Iwerks; editor, Nor- 


man Palmer. Produced with the cooper- 
ation of the National Audubon Society 
and the Denver Museum of Natural His- 
tory. Previewed June 6, ‘52. Running 
time, 31 MINS. 


(Reviewed June 18, 1952) 


We're Not Married 


Amusing episodic comedy, 
heavy with star names; aver- 
age b. o. 


Twentieth-Fox release of Nunnally 
Johnson production. Stars Ginger Rog- 
ers, Fred Allen, Victor Moore, Marilyn 
Monroe, David Wayne, Eve Arden, Paul 
Douglas, Eddie Bracken, Mitzi Gaynor: 
features Louis Calhern, Zsa Zsa Gabor, 
James Gleason, Paul Stewart, Jane Dar- 
well. Directed by Edynund Goulding. 
Screenplay, Johnson; adaptation, Dwight 
Taylor; from story by Gina Kaus, Jay 
Dratler; camera, Leo Tovar; editor, Louis 
Loeffler; music, Cyril Mockridge. Pre- 
viewed June 20, ’52. Running time, 85 
MINS, 


(Reviewed June 25, 1952) 


Who Gees There! 
(BRITISH) 


Minor legit success looms 4s 
British screen hit; strong for 
U. S. arty spots. . 
British Lion release of Anthony Kim- 
mins London Films production. Stars 
Nigel Patrick, Valerie Hobson and Perey 
Cummins. Directed by Anthony Kimmins. 
Screenplay, John Dighton; camera, John 
Wilcox, Ted Scaife; decor, Wilfred Shie 
gleton; music, Muir Mathieson. At Car! 
ton, London, June 10, ’52. Running ume, 


85 MINS. 
(Reviewed June 25, 1952) 


Wild Horse Ambush 


Last in Republic’s junior sad- 
dle hero series; routine pro- 
grammer, 

Republic release of Rudy Ralston pio- 
duction. Stars Michael Chapin, eee 
Janssen; features James Bell, Richard 
Avonde, Roy Barcroft, Julian Rive i 
vita. Directed by Fred C. Brannon. ie 
ten by William Lively; camera, 4 ‘ 
MacBurnie; editor, Harold Minter sa 
i viewed April 23, ’52. Running time 
M 


‘(Reviewed April 30, 1952) 


Wild Stallion 
(COLOR) 


Okay outdoor program actioner 
dealing with wild horses, the 
cavalry and Indians. _ 
Monogram release of Walter ‘i!'". 
production. Stars Ben Johnson, Far’, 
| Buchanan, Martha Hyer; features Ps)" " 
| Rorke, Hugh Beaumont, Orley =" 
“(Continued on page 26) 














h 














—— 





¥ Wednesday, Jaly 16, 1952 





- 


wait till they 
see that 
“Trinidad Lady 


number ! 





ear 


RITA 
HAYWORTH 
GLENN 





Affair 


in 


‘Trinidad 


on Nexander SCOURBY - vaterie BETTIS - tocin THATCHER 

Screen Pisy by OSCAR SAUL and JAMES GUNN - Produced and Directed by 

VINCENT SHERMAN - A BECKWORTH CORPORATION PRODUCTION 
A COLUMBIA PICTURE 








Weer as 





PICTURES 


VARIETY 


Wednesday, July -16, 1932 








Clips From Film Row 





NEW YORK 


Betti Doyle, independent short 
ubject distributor, sails for Eng- 
and tomorrow (‘Thurs.) on the 
Britannic to set up release deals 
for four shorts currently playing | 
New York theatres. 

Carroll Lz Puciato, veepee of 
Realart Pictures and Jack Broder 
Production, huddling in London 
with reps of various production 
and distribution outfits regarding 
recently completed Broder pic- 
tures, and with a view to acquire 
British pix for U.S. release. 

Symphony Theatre, New York, 
has played the most uncommon re- 
dating of a picture within a short 
space of time. House played Para- 
mount’s “Trio” originally as a sec- 
ond feature with “Rhubarb” for 
nine days “last November. “Trio 
again played with “Rhubarb” at 
the Symphony for two days in 
December. “Trio” this past month 
played the same theatre for four 
days as second feature with “De- 
tective Story.” 

Paramount branch manager Al- 

» bert H. Duren will have a key role 
in Paramount's next sales push, 
which opens Aug. 31 and runs for 
13 weeks. However, instead of con- 
ferring the title of “drive captain” 
upon Duren as is customary, Par 
has him billed as colonel. He’s from 
Charlotte. 

James R. Grainger, Republic’s 
sales chief, back at the h.o. after 
a short trip to Toronto and Mon- 
treal. 

Norman Jackter, formerly a 
salesman in Columbia's Washing- 
ton exchange, named branch man- 
ager of the company’s Albany ex- 
change. He replaces Charles Dor- 
tic, who was transferred to Pitts- 
burgh at his own request. 


LOS ANGELES 


Organized to buy indie pictures 
for foreign territories, Foyeign- 
Service Film Corp. opened offices 
on Sunset Blvd. Company headed 
by J. Carner-Ribalta, Eugene B. 
Gould and Joseph Guerrero, Jr.’ 

Bundy Smith, with National 
Theatre Supply since 1926, upped 
to manager of Los Angeles branch 
office by Lloyd Ownbey, veepee. 


ALBANY 


Acquisition of Modern Theatre 
in Manchester, Vt., by Mrs. Helen 


Hadley and her father, Charies 
Orr, vet Fairhaven, Vt., exhibitor, 
from Mr. and Mrs. Rogers Bur- 


nam gives Mrs. Hadley undisputed 
ossession of exhibition field in 
Tanchester and Manchester De- 
ot. Mrs. Hadley has been operat- 
ng the Playhouse for two years. 

Another capital district theatre, 
the Benton-Schine Corp.'s Capi- 
tol in Ballston Spa (near Saratoga), 
has been closed indefinitely due 
to poor business. It operated for 
30 years, during 27 of which Jim 
Finnemore was manager.  Ball- 
ton, a prosperous village of 5,000, 
is now without a motion picture 
house. 


LOUISVILLE 


Ralph E. MeClanahan, owner of 
the Mack and New Irvine Theatres 
at Irvine, Ky., elected prez of the 
Kentucky Assn. of Theatre Own- 
ers, at its annual meeting. McClan- 
ahan succeeds Cuthrie Crowe, who 
recently resigned as State police 
commissioner to accept an _ ap- 
pointment as United States dis- 
trict judge in the Panama Canal 
Zone. 

Other officers elected were first 
veepee, E. L. Ornstein; second vee- 
pee, Gene Lutes, Frankfort, Ky.; 


and treasurer, Cliff R. Buechel. 
Neil G. Borden, Louisville, re- 
e'ected secretary and_ assistant 


treasurer. Henry J. Stites remains 
general counsel. J. E, Isaac, Cum- 
berland, is chairman of the board. 

Theatremen's groups will give a 
farewell dinner July 24 for Crowe 
in Frankfort, Ky. 


BOSTON 


Bob Weiner took over post of, IIl., 


ublicist at Columbia, 

ick Steypuwens, who resigned about 
a month ago. Weiner formerly was 
fieldman in Philly area. 


| between 


ee aad 
over as manager of downtown 
Translux ‘here. 
WB closed the Capitol in 
Everett. 


Stanley Eilenberg has taken 


over the Lexington. _— 

The recent -exploitation contest 
Interstate’s managers 
produced so many biz-hypoing 
gimmicks that circuit toppers have 
slated a repeat for July and 
August. 

Graves, Plymouth, N. H., won 
first contest by unanimous vote. 

RKO’s “King Kong” subjected 
to all out bally via radio, TV trail- 
ers and heralds opens in New 
England territory today (Wed.) to 
more than 100 playdates. 

Frank K. Perkins, Jr., formerly 
assistant manager at E. M. Loew’s 
Centre, upped to manager of cir- 
cuit’s Publix, in downtown. Hub. 

Eddie Redstone, recently awarded 
his Master’s degree at Harvard 
Business Administration Graduate 
School, joined his father’s ‘(Mi- 
chael) company in charge of daily 


|operations of six ozoners of Red- 
| stone Drive-in Theatres Inc. 


Jackie Gleason and his TV crew 
set for week of Aug. 1 at RKO 
Boston. Marks first time house has 
booked a “live” show since 
Spike Jones appeared here last 
September. 


MEMPHIS 


Jim McCarthy, Warner house 
chief, vacationing in Wisconsin 
with his wife and family. 

Lincoln Drive-In just opened 
here for Negroes, and doing boff 
biz. 


Bob Leslie, former Strand 4s- 
sistant, now managing new Plaza 
Theatre, nabe house. 


Several major changes in thea- 
tre managers announced by M. A. 
Lightman, Sr., head of Malco cir- 
cuit. Clayton Tunstill, former dis- 
trict manager, named skipper of 
the Malco house here. Elliott John- 
son, former flack, sent to the 
Crosstown, a nabe, and Joe Keifer 
named manager of Princess, an- 
other nabe. 

Jack Tunstill, former Crosstown 
house manager, leaves the Malco 
chain to enter his own biz. Wil- 
liam Forbes, former Princess man- 
ager, will work as relief manager 
for all Malco houses. 


A major change announced by 
Malco chain finds the five execu- 
tive members of circuit, Ed Sapin- 
sely, Herbert Kohn, Richard Light- 
man, Herbert Levy and M. A. 
Lightman, Jr., being assigned to 
theatres in several towns in chain. 
Duties of the five execs will abol- 
ish the present post of district 
manager. The new _ assignments 
will not affect the duties of Arkan- 
sas district theatre chief William 
Sockwell. 

M. A. Lightman, Sr., prexy of 
Malco chain, and M. S. McCord, 
of North Little Rock, Ark., will 
continue their joint association in 
theatre operations. Lightman, who 


directs the Malco chain in this. 


area, announced that after several 
confabs on possible separation of 
company assets, that he and Mc- 
Cord nixed the proposals. Me- 
pe stays as secretary of Malco 
chain. 


Execs of Allied Indie Theatre 
Owners of the mid-south have in- 
vited the Tennessee Press Assn. to 
hold a joint convention here Dec. 
9-11. Allied pointed out that a 
joint confab with editors and ex- 
hibitors of this area would be mu- 
tually beneficial. 


ST. LOUIS 


Joe Sarfaty, Illinois and Ken- 
tucky salesman for Universal, 
soon to be released from a St. 
Louis hospice following injuries 
suffered in an auto accident last 
Feb. 20. 

Fanchon & Marco-St. Louis 
Amus. Co., currently bankrolling 
radio quiz show, “Know Your 
Movies,” over KWK, St. Louis. 
Cuffo ducats and coin awarded for 
correct answers. 








replacing | Princess, Percy, IIl., 


Herschel E. Webster, Steeleville, 
curtailed operation of his 
; to two days 
weekly during summer. 

Fire in projection booth of an 
ozoner, owned by Hirschel Eich- 


Ray Canavan, George Roberts| horn, near Cairo, Il., burned some 


and Ray Feeley have been named 


film but blaze was extinguished 


to Drive-in Committee of forth-| before firemen arrived. 


coming “Jimmy” Fund campaign. 
Co-chairmanned by Michael Red- 


stone and James F. Mahoney, group | 


will coordinate plans for showing 
of “Jimmy” trailer and handling 
collections in ozoners. 

Classic Pictures, Inc., opened an 
office here, with Nate Beier as 
branch manager. 

John Diefenbacher, formerly of 
Trans-Lux 60th St. in N. Y,, 


Fanchon & Marco installed TV 
sets in lobbies of their Fox, Mis- 
sourl and Ambassador Theatres to 
enable customers to watch Repub- 
lican convention. 

Construction being rushed by 
Turner & Farrar Theatres. Cairo, 
Ill., to light their new ozoner near 
Wassen, Ill... on Aug. 15 

Wallv Heim. UA exnloiteer, in 


took town beating: skins for first fecal | 


ee 


showing of “Strange Werld” at 
Loew's Orpheum. . 
Larry Williams, assistant cash- 
ier at MG’s St. Louis exchange, 
home on furlough from Germany. 
He donned khaki last Feb. 13. 


CHICAGO 


Chicagoland area theatres con- 
tinue = close. In town the White 
Palace and Public shuttered. Col- 
lins, Joliet, also dimmed, but may 
reopen this fall with art policy. 
Hebron, Hebron, Ill., also closed 
as did the La Rosa, Roseville, Ill. 
On the brighter side Time Theatre, 
Morris, Ul., relighted after being 
dark for several months. 

The Holiday, Round Lake, IIl., 
taken over by Ted Tokarz, who 
formerly managed the Liberty, 





Chicago Heights, Il. 
Alliance Circuit: shuttered the 
Emboys, Ft. Wayne, Ind., for a 


$50,000 remodeling program. 3,000 
seater will reopen in fall and will 
be called the Embassy. 

City admissions tax report for 
June showed $82,973 as against 
$83,491 last year. For the first six 
months collector got $509,684 
against $548,671. 

Paramount asking that Towne 
Theatre, Milwaukee, be forced to 
bid for product. Hearings are going 
on before federal master-in- 
chancery here. 

Variety Club directors convene 
this week for change of head- 
quarters. Blackstone Hotel looks 
most likely. 

Auction will be held on Fine 
| Arts Building, which houses the 
| art World Theatre and the Stude- 


baker, legit house, July 21 in 
Chicago. j 
Jack Shumow, formerly with 


Warners and Lopert, named dis- 
trict manager of Classic Pictures. 
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Don Haggerty. Directed by Lewis D. Col- 
lins. Screenplay, Dan Ullman; camera 
(Cinecolor), Harry Neumann; editor, Wil- 
liam Austin; music, Marlin Skiles. Pre- 
viewed May 13, ’52. Running time, 76 


MINS. 
(Reviewed May 21, 1952) 


The Winning Team 


Biopic of pitching immortal 
Grover Alexander, with Doris 
Day, Ronald Reagan. Fairly 
satisfactory b.o. 


Warners release of Bryan Foy produc- 
tion. Stars Doris Day, Ronald Reagan, 
Frank Lovejoy; features Eve Miller, 
James Millican, Rusty Tamblyn, Gordon 
Jones, Hugh Sanders, Frank Ferguson, 
Walter Baldwin, Dorothy Adams. Direct- 
ed by Lewis Seiler. Screenplay, Ted 
Sherdeman, Seeleg Lester, Merwin Ger- 
ard; from story by Lester and Gerard; 
camera, Sid Hickox; editor, Alan Cros- 
land; music, David Buttolph. Previewed 
May 15, ’52. Running time, 97 MINS, 


(Reviewed May 28, 1952) 





Without Warning 
Case history of sex-killer; okay 
for exploitation, otherwise ~ 
grim supporting pic. 

United Artists release of Arthur Gard- 
ner-Jules Levy production, presented by 
Sol Lesser. Features Adam Williams, Meg 
Randall. Directed by Arnold Laven. Story 
and screenplay, Bill Raynor; camera, Jo- 
seph F. Biroc; editor, Arthur H. Nadel; 
music, Herschel Burke Gilbert. Pre- 
viewed March 26, ’52. Running time, 
76 MINS. é 

(Reviewed April 2, 1952) 


The World In His Arms 
(COLOR) 


Topnotch sea-action adventure 
film based on Rex Beach novel. 
Hearty b.o. 


Universal release of Aaron Bosenberg 
production. Stars Gregory Peck, Ann 
Blyth; features Anthony Quinn, John Mc- 
Intire, Carl Esmond, Andrea King, Eu- 
gene Leontovich, Hans Conried. Directed 
by Raoul Walsh. Screenplay, Borden 
Chase; added dialog, Horace McCoy; 
based on novel by Rex Beach; camera 
(Technicolor), Russell Metty; editor, 
Frank Gross; music, Frank Skinner. Pre- 
viewed June 12, ’52. Running time, 104 


MINS. 
(Reviewed June 18, 1952) 


A Yank ina Indo-China 


Formula  war-action melo- 
drama for program houses. 


Columbia release of Sam Katzman pro- 
duction. Stars John Archer, Douglas 
Dick; features Jean Willes, Maura Mur- 
phy, Hayward Soo Hoo, Don Harvey, 
Harold Fong, Rory Mallinson, Leonard 
Penn. Directed by Wallace A. Grissell. 
Screenplay, Samuel Newman; camera, 
William Whitley; editor, Aaron , Stell. 
as teen March 27, °52. Running time, 


(Reviewed April 2, 1952) 





You Can’‘t Beat the Irish 
(BRITISH) 


Talky but mildly amusing yarn 
about Irish family; fair art 
house prospects. 


Siratford Pictures release of Alex T. 
Boyd production. Stars Jack Warner, 
| Barbara Mullen, Michael Dolan; features 
Joan Kenny, Elizabeth Erskine, Ronan 
| O’Casey. Vincent Ball, Noel Purcell. Di- 
rected by Paddy Carstairs. Screenplay, 
Frederic Gotfurt, based on “They Got 
What They Wanted,” play by Louis D’AI- 
ton; camera, Jack Hildyvard; editor, E. H. 
Jarvis; score, Leighton Lucas. At Park 
Avenue Theatre. N. Y., week of May 1, 
‘52. Running time, 73 MINS. 


(Reviewed May 7, 1952) 
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Amusement Stock Quotations 


For the Week Ending Tuesday (15) 


Weekly 
Vol. in 
100s 

N. ¥. Stock Exchange 
ABG:.. ...>' oo eebenbbs cae. 308 
Cee WAS: occ cdeueusweiaee 
Ge UN? ec occscecteeeen am 
Cee. fccateeds csc se 
pp 2 ae a ee 53 
Eastman Kodak ........ ‘ aoe 
BE. «os eer deeds shes 118 
PRPAMIOUR. 2 cscs 6 8S koe 88 
SB eS ee en 231 
Mesa, S.,. s cab beac ‘ 201 
RKO Pictures............ 130 
FRR SOMO isc cccacss 29 
Republic. .........-ssee0. 4 
so sss wher de raw te 60 
> ek SEE EEE EE 212 
Us. Par. Th.......ceseeee 108 
ME eg aie Acaties aka Biota 6 
EY ORNs so t'e-9:04 0 « 0 81 
dd ahh we Sindets . 42 
N. Y. Curb Exchange 
SUE a os ca eae 55 
PID ccs estas seee 120 
. ll re aa . ae 


Over-the-Counter Securities 
Cinecolor rere 
Chesapeake Industries (Pathe).. 
U. A. Theatres 
Walt Disney 


Weekly Weekly Tues. Net. 
High Lew Close Change 
for week 
10% 9% 10% <a 
34% 34 3444 
3436 3358 34 +4. BE 
12 1% 1% #41 
834 814 85% 
45% 43% 44% — 2, 
12%. 125§ 12% rs 
23144 2238 22%  V 
325g 431% «= 32% rs 
27 26 27 ‘ 
4% 4 4% ‘ 
33% 3% 334 
378 334 37% 8 
97% 93% 934 _ 1% 
15% 155% 15144 im % 
143% 1312 14 ‘ 
13% 12% #=18 L 14 
62 61 62 +2 
1214 12% 1238 — % 
7914 76% T7714 an 16 
1558 151% 155% 33 
318 2% 3 
2134 21% 21% won Si 
Bid Ask 
. 118 158 
reer sues ee 4% 
oat eceey saan 558 
= ee 7% 816 


(Quotations furnished byDreyfus & Co.) 
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office than with a number of films 
which do not bring in any money 
over the same period.” 


The idea of lensing a certain 
large number of films as a means 
of cutting studio overhead is now 
established as false economy, said 
the vet filmite. As an example, he 
added: ‘Metro isn’t planning the 
production of 38 pictures because 
that’s the number required to keep 
the overhead at a minimum. 
They’re making 38 pictures this 
year because they have that many 
properties which look good.” 

On the exhibition front, Zukor 
is in sharp conflict with some in- 
dustryites and observers who in- 
sist a large number of theatres, 
upward of 5,000, should be closed 
indefinitely. This would be “un- 
sound,” be believes. 

However, he said, a circuit op- 
erator who has seven theatres, per- 
haps, in a certain area could 
profit by closing one or two of 
them in such a way that the re- 
maining houses would better sup- 
port the entire chain. He cau- 
tioned that this type of shuttering 
must be done on a judicious basis. 
Offering himself in a hypothetical 
case, Zukor said: “I would study 
the film releases due for the next 
six months. I would consider these 
in terms of which pictures would 
be best suited for my houses. If 
I find that there’s not the appro- 
priate product for, say, two, thea- 
tres, I would close those two and 
let the remaining five do the work 
of all seven.” 

Zukor would not necessarily keep 
the lock on the door of the shutter- 
ed situations for all time, but only 
in accordance with new circum- 
stances as they arise. As an illus- 
tration, he continued, the Palace 
Theatre, Chicago first-run, was 
closed a few months ago and it 
appeared set to stay shut for the 
balance of the summer at least.. 
However, the Palace reached out 
for a pic which it figured could 
sustain it. Film was “The Greatest 
Show on Earth,” now in its 10th 
week with a gross of over $200,000. 

In addition to his recommenda- 
tion on theatre closings, Zukor 
further counselled exhibs that “the 
days of automatic booking of pic- 
tures and letting these pictures 
speak for themselves are gone, and 
gone forever.” He advised that 
showmen must be astutely selective 
about the product they book for 
each Situation, and then support 
this product with full promotion 
effort. 

Zukor was upbeat on two new 
developments in show biz. On the 
first, Telemeter, which is the sub- 
scription TV system in which Par 
has a 50% interest, he believes 
there’s a good chance for exhib 
showmen to share in the profits 
(Telemeter likely will be licensed 


Zukor Looks Ahead | 
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two or three weeks later.” 

Re Eidophor, Zukor said there 
should be no great concern about 
programming (Eidophor, which is 
the system for color TV for thea- 
tres, rights to which are owned by 
20th-Fox, has been widely accepted 
on grounds of its technical ability, 
However, some exhibs have wond- 
ered whether a sufficient number 
of appropriate shows could be 
whipped up to make it commer- 
cially successful). 

Zukor takes the position that any 
new medium which can contribute 
to entertainment on the screen will 
provide a payoff’ for exhibs. In 
effect, he states, this new addition 
@an create a new revenue yield, 
and this in turn will lead to the 
creation of adequate programming. 

Zukor looks in good shape and 
continues to maintain a full work 
sked. He has tentative plans for a 
tour of Europe in the fall, this to 
be in the nature of a good-will visit 
with theatre ops and Par reps 
abroad. 














Hughes-Simmons 


Continued from page 4 =e 


contract be drawn to show $150.- 
000 for the house, $75,000 for the 
book, an advance of $135,000, and 
yearly salary of $150,000 for each 
of three years. 

Kane was the first witness after 
a four-day recess during which 
both parties attempted to negoti- 
ate an out-of-court settlement. Ne- 


gotiations continued until mid- 
night Monday and then were 
broken off. 


An out-of-court settlement was 
indicated at last Thursday’s session 
when Hughes’ counsel asked for 4 
continuance until today (Tues) 
with the approval of Martin Gang, 
attorney for the plaintiffs. 

The final session of a dul! week 
lasted only.an hour and a half. 
While Gang was cross-examining 
R. Ross Hastings, RKO exec, Fed- 
eral Judge Tolin told both sides: 
“We're spending a great deal of 
time on repetitive testimony and 
arguing over an interpretation of 
phrases. All this is hardly help- 
ful.” 

During this session Gang man- 
aged to gain an admission from 
Hastings that Hughes had offered 
a compromise plan under which 
Miss Simmons could call the dea! 
off if she chose. Hastings e%- 
plained that Hughes’ plan was 
based on impartial appraisals of 
the house and the book which the 
actress and her husband were (te 
sell to RKO as part of the package 
deal for her services. : Hughes told 
them, he said, that if they didnt 
like the appraisals they could drop 
the whole thing. 





territorily to franchise operators). 
“Telemeter must be operated by | 
showmen, and theatremen are 
showmen,” said Zukor. He added: 
“They ‘the exhibs) could play | 
pictures in their own theatres and 
then send them out over T¢ lemeter | 


Judge Tolin, in granting the con- 
tinuance, informed both plaintiff 
and defendant, that if no out-of 
court settlement is made they 
would be in for ionger sessions— 
from $ a.m. to noon and from 1! 30 
to 4:30 p.m, 
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PITTSBURGH 


(Continued from page ) 
' (Magic Garden) (indie) and 
“The Big Day” 
$1,500 in second week. 
vba ley : ” 
“arena Way Through College 
(wp). Okay warm weather entry 
better than house's recent 
verage and should click off close 
‘> $9,500. Last ‘week, “Winning 
Team” (WB) only did $7,000 de- 


spite holiday. 

Warner (WB) (2,000; 50-85) — 
Outcast of the Islands” (UA) (2d 
wk. H.o. of highiy-regarded pic- 
ture flopping and,out after 5 days 
¥ $2500, on top of $6,000 last 


doing 


eK 





‘TORONTO 


Continuéd trom page 9) 


Canteen” (Indie) (reissue), S0O-SO 
$12,000 

Eelinton (FP) (1,080; 40-80) — 
“Narrow Margin” (RKO). .Fine 
$7,500. Last week, “Outcast of Is- 


lands” (London) (3d wk), $4,500. 


Imperial (FP) (3,373; 50-80) —/! 
“Quteasts of Poker Flat” (20th). 
Weak $9,000. Last week, “Robin 
Hood” (RKO-Disney) (2d wk), $10,- 


500 


Loew’s (Loew) (2,748; 50-80) —/| 
Smash, 
$15,000. Last week, “Pat and Mike”’ | 


“Scaramouche” (M-G). 
(3d wk), $8,000. 
(Rank) 
Her to Heaven” 


M-G 
Odeon 
“Leave 


Bailey” (20th), $11,000. 
Shea’s (FP) (2,396; 40-80) — 
“Winning Team” (WB) (2d wk). 


Poor $8,000. Last week, $11,000. 

Tivoli, University (FP), (1,436; 
1.558: 40-80) — “If This Be Sin” 
(20th) and “This Above All” (20th) 
(reissue) (2d wk). Light $10,000. 
Last week, $12,500. 

Uptewn (Loew) (2,743; 40-80)\— 
“Francis Goes to West Point” 
(U). Good $8,000. Last week, “Car- 
bine Williams” (M-G), $5,500. 


Indpls, Off; ‘Lovely’ Hot 
14G, ‘Nellie’ $9,000 


Indianapolis, July 15. 

Biz is. generally moderate at 
first-run situations here this stanza, 
early openers getting clipped by 
Republic convention telecasts 
Thursday night. and Friday. But 
“Lovely To Look At,” which Loew’s 
held off till Saturday, looks good 
for summer’s top gross to daté 
here. “Wait Till Sun Shines Nel- 
lie.” at Circle, is fair, “Carson 
City.” at Indiana, offish. 

Estimates for This Week 

_ (irele (Cockrill-Dolle) (2,800; 50- 
‘O\—"Wait Till Sun Shines, Nel- 
lie” (20th) and “Outeasts of Poker 
Flat" (20th). Oke $9,000. Last 
week, “Has Anybody Seen My Gal” 
(Us and “Just Across the Street” 
{U), good $10,000. 

Indiana (Cockrill-Dolle) (3,200; 
50-76)—“Carson City” (WB) and 
‘Red Planet Mars” (UA). Tepid 
$8,000. Last week, “Francis Goes 
to Races” (U) and “Broncho Bus- 
ter” (U), modest $9,500. 

‘ Loew's (Loew’s) (2,427; 50-76)— 

Lovely to Look At” (M-G). Smash 
$14,000. Last week, “Scaramouche” 
‘“d wk), so-so $9,000 in 9 days 
aller big $12,600 opener. 

Lyric ‘Cockrill-Dolle) (1,600; 50- 
76)— ‘Half Breed” (RKO) and “It's 
a Great Feeling” (Indie), Sluggish 
$4.500. Last week, “Mutiny” (UA) 
ay By ithout Warning” (UA), tepid 
| 


New York Theatres 


RADIO CITY MusiC WALL 
R 
RAY BOLGER in 
“WHERE'S CHARLEY?” 
Color by TECHNICOLOR 


A WARNER BROS. PICTURE 
pive SPECTACULAR STAGE PRESENTATION 
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(Indie) got about | 


B) (3,800; 50-85) —| 


(2,390; 50-90) —)| 
(20th). | 
Light $10,000. Last week, “Lydia | 
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/ MARTIN-LEWIS’ ‘JACKS’ 
| WOW 206 IN BUFFALO 


Buffalo, July 15. 
“Jumping Jacks,” the Martin & 
Lewis starrer, is pacing the town 
by a wide margin this week, doing 
a sensational $20,000. 
Estimates for This Week 

Buffalo (Loew’s) 
“Lovely to Look At” (M-G) (h.o.). 
Brutal $6,500. Last week, “‘Lovely 
to Look At” (M-G), $12,000. 

Paramount (Par) (3,000; 40-70)— 


“Jumping Jacks’ (Par). Power- 
house $20,000. Last week, “Work- 
ing Her Way Through College” 
(WB) and “Kid Monk Baroni” 
| (Indie), $14,000. 

Center (Par) (2.100% 40-70) — 
“Winning Team” (WB) and 
“Naughty Arlette” (UI). Gloomy 


(WB) and “Naughty Arlette” (UD, 
$700. 

Lafayette (Basil) (3,000; 40-70)— 
“Sally and St. Anne” (U) an 
“Pirate Submarine” (Lip.) Satisfac- 
tory $7,500. 
Conquest” (Col) and “Mine With 
The lren Door” (Mono.), ditto. 

Century (20th Century) (3,000; 


(20th Century-Fox) and “Kansas 
Territory” (Col.). Under nice 
$9,000. Last week, “Wait Till Sun 


Shines, Nellie” (20th) ““Gold Fever” 
| (Mono), same. 


| Heat Wilts Montreal, 





' But ‘Clash’ Fine 16 


i Montreal, July 15. 


| Newcomers in all but one de-| “Stolen Face” (Lip), at Aladdin, | 


luxer are doing only fair biz with 
exception of RKO’s 
Night” at the Palace, which is top- 
ping all others. Metro’s “Skirts 


ond week and still big after a 
smash first of $25,000. Hottest spell 
of the summer is murdering re- 
| turns. , 

| Estimates for This Week 

| Palace (C.T.) (2,626; 34-60)— 





“Clash By Night” (RKO). Neat $16,- | 


000. Last week, “Robin Hood” 
(RKO) (2d wk), fine $13,000. 

Capitol (C.T.) (2,412; 34-60)— 
“Mara Maru” (WB). Okay $12,000. 
| Last week, “Wait ’Til Sun Shines” 
(20th), fair $10,000. 

Princess (C.T.) (2,131; 
| $9,000. Last week, “Red Mountain” 
(Par), okay $12,000. 


| Loew’s (C.T.) (2,855; 40-65)— 


| “Skirts Ahoy” (M-G) (2d wk). Down | 


to $14,000 following a socko first 
of $25,000. 

Imperial (C.T.) (1,839; 34-60)— 
“The Fighter” (UA) and “Honey- 
chile’ (UA). Poor $6,000.- Last 
week, 
and “She-Wolf of London” (20th), 
so-so $7,000.. 

Orpheum (C.T.) (1,048; 34-60)— 
“Captive City” (UA) and “Red 
Planet Mars” (UA). Dull $6,000. 
Last week, “Young Man With 
Ideas” (M-G) and “Talk About a 
Stranger” (UA), dull $6,000. 


‘Working’ Solid 8G 
In Prov. Surprise 
Providence, July 15. 
Soaring temperatures over the 
weekend, sent grosses toppling. 
The big surprise of the week here- 
abouts is Majestic’s “She’s Work- 


ing Her Way Through College.” 
Big opening helped. Loew’s State 





is fairly steady with “Pat and. 


Mike. 
Estimates for This Week 
Albee (RKO) (2,200; 44-65) — 


“Wild Heart” (RKO) and “Narrow | 


Margin” (RKO). Fair $6,000. Last 
week “Clash By Nigh” (RKO) and 
“Road Agent” (RKO), so-so $6,500. 

Majestic (Fay) (2,200; 44-65) — 
“She’s Working Way Through 
College” (20th) and “House of 
| 1,000 Women” (20th). 
| ing. and though hot weekend hurt 
| it will still be good $8,000. Last 
week “Wait Till Sun _ Shines, 





| Nellie’ (20th) and “Wings of Dan- | 


| ger” (20th), fair $6,500. 

State (Loew) (3,200; 44-65'\—‘Pat 
| and Mike” (M-G) and “Holiday for 
| Sinners’ (M-G). Fairly steady 
$10,000. Last week “Scaramouche” 
| (M-G) (2d wk), so-so $6,500. 

Strand (Silverman) (2.200; 44-65) 
—‘“California Conquest” (Col) and 
“Red Snow” (Col). Opened Mon- 
day (14). Last week, “Denver Rio 
Grande” (Par) and “Girls School” 
(Col) Wweissue), average $6,000. 


jst 


(3,000: 40-70)— | 


$5,000. Last week, “Winning Team” | 


Last week, “California | 


40-70)—“‘Lady in The Iron Mask” | 


Ahoy” at Loew's is going into sec- | 


34-60)— | 
“San Francisco Story” (WB). So-so | 


“Rose of Cimarron” (20th) | 


Sock open- | 


‘Jumping Jacks’ Jumps 
Plenty, 1644G, Denver 


; Denver, July 15. 
“Jumping Jacks” is packing ’em 


“Cripple Creek” is fine at the Par- 
amount in its preem though not 
holding, Others are poor to good. 
Estimates for This Week 

| Aladdin (Fox) (1,400; 40-85)— 
“Valley of the Eagles” (Lip) and 
|“Stolen Face’ (Lip), day-date with 


| Tabor, Webber. Good $8,000. Last 





| week “Red Ball Express” (U) ‘and 
|“Fabulous Senorita” (Rep), good 
| $9,000. 

Broadway (Wolfberg) (1,200; 40- 
| 85)—“Pat and Mike” (M-G), 4th 
wk. Fair $8,000. Last week good 
| $8,500. 

Denham (Cockrill) (1,750: 40-85) 
—“Jumping Jacks” (Par). Big $16,- 
500 and holding Last week 
“Atomic City” (Par) poor $6,000. 

Denver (Fox) (2,525; 40-85)— 


i*“Winning Team” (WB) and “Out- 
|law Women” (Lip), day-date with 
| Esquire. Good $16,000. Last week 


“California Conquest’ (Col) and 
“Okinawa” (Col), good $15,000. 

| Esquire (Fox) (742;  40-85)—| 
|“Winning Team” (WB) and “Out- 
jlaw Women” (Lip), as Denver. 
|Good $3,000. Last week “Cali- 
ifornia Conquest” (Col) and “Oki- 


nawa”™ (Col), good $3,500 

| Orpheum (RKO) (2,600; 40-85)— 
“Skirts Ahoy” (M-G) and “Break- 
| down” (Indie) (2d wk). Fair $1,000. 
| Last week big $20,000. 

Paramount (Fox) (2,200; 40-85) 
—‘“Cripple Creek” (Col) and “Red 
| Snow” (Col). Fine $16,000. 
|week “Scarlet Angel” (U) 
| “Rodeo” (Mono), good $12,000. 

Tabor (Fox). (1,967; 
“Valley of the Eagles” (Lip) and 
“Stolen Face” (Lip), at Aladdin, 
Webber. Okay $7,500. Last week 
“Red Ball Express” (U) and “Fabu- 
|lous Senorita” (Rep), good $9,500. 
| Webber (Fox) (750: 40-85)— 
|“Valley of the Eagles” (Lip) and 


and 


| Tabor. Good $4,000. Last week 
| ‘Red Ball Express” (U) and ‘‘Fabu- 


“Clash By} lous Senorita” (Rep), good $4,500. | asked for 





| SEATTLE 


(Continued from page 8) 
/an” (Lip) and “Loan Shark” (Lip), 
| good. $8,700. 
| Fifth Ave. (Evergreen) (2,366; 65- 
90)\—“‘Wait Till Sun Shines” (20th) 
and “One Big Affair” (UA) (2d wk). 
| Anticipated poor $4,500. Last week, 
fair $7,400. 
| Liberty (Hamrick) (1,650; 65-90) 
—‘‘Sally and St. Anne” (U) and 
“Wall of Death” (Indie).. Paced for 
| moderate $5,500. Last week, ‘Jvory 
| Hunter” (U), mild $5,000. 

Music Box (Hamrick) (850; 65-90) 
—‘The River’ (UA). Headed for 
okay $4,500. Last week, “Winning 
Team” (WB), fair $3,100. 

Music Hall (Hamrick) (2.282; 65- 
90) — “Pat and Mike” (M-G) and 


pect swell $6,000.. Last week, 

9,200. 

Orpheum (Hamrick) (2,599; 65- 
90)\—“World in His Arms” 
(2d wk). Looking for good $7,000. 
After great $11,300 last week. 

Palomar (Sterling) (1,350; 45-70) 
—‘“Six Convicts’ (Col) and “Half 
Breed” (RKO) (2d runs). Expect 
slow $3,000. Last week, “Have and 
Hold” (WB) and “High Sierras” 
(WB) (2d runs). Moderate $3,200. 

Paramount (Evergreen) (3,039; 
65-90) — “Wagons West” (Mono) 
and “Feudin’ Fools” (Mono). Ex- 
pect slow $4,500. Last week, “Brig- 
and” (Col) and “Relentless Widow” 
(Cin), slow $4,400. 


PORTLAND, ORE. 


(Continued from page 8) 


“Confidence Girl” (UA). Okay $9.- 
500. Last week, “Skirts Ahoy” 
(M-G) and “Anything Can Hap- 
pen” (Par) (3d wk), $6,500. 
Mayfair (Parker) (1,500; 65-90— 
“She Is Working Her Way Through 
College” (WB) and “Stolen Face” 
(Lip) (m.o.). Good $4,500. Last 
week, “Clash By Night’’ (RKO) and 
“Jet Job’ (Mono) (m.o.) $3,500. 
Oriental (Evergreen) (2,000; 65- 
90)—“Walk East On Beacon St.” 
(Col) and “Montana Territory” 
(Col), day-date with Paramount. 
Fair $3,500. Last week, “Working 
Her Way Through College” (WB) 
land “Stolen Face” (Lip), day- 
date with Orpheum, $4.400. 
Orpheum (Evergreen) (1.750; 65- 
90)\—“‘Lydia_ Bailey” (20th) and 
“Purple. Heart Diary’ (Col). So-so 
$6,000. Last week, “She’s Working 
Her Way Through College” ‘WB) 








and “Stolen Fae” (Lip’, also at 
ae. $8.100. 
Paramount (Evergreen) (3,400; 


| 65-90)—“Walk East On Beacon St.” 
(Col) and “Montana Territory” 
\(Col), also Oriental. Fair $6,000. 
|Last week, “California Conquest’ 
'(Col!) and “Sound Off” (Col). $6,- 
700. 
| United Artists (Parker) (890; 65- 
190\—“Scaramouche” (M-G) (3d 
|wk). Holding at $4,600. Last week. 
1 $7,000. 


in currently for a holdover, while | 


Last } 


40-85)— | 


“Glory Alley” (M-G) (3d wk). Ex, 


(U). | 


| 
' 


Test Ohio 


| 
' 





get a definite decision on the news- 
reel issue for the state. 

There is a possibility that this 
_decision may be broad enough to 
include feature pix. In any case, 
Classic Films in New York is now 
prepping another suit on the ban- 
ning of “Native Son” in Ohio, and 
that may settle the feature issue. 
Ephraim London, who was Joseph 
Burstyn’s counsel in the recent 
“Miracle” case before the Supreme 
Court, is repping Classic. 

Each of the five newsreel com- 
panies has prepared footage for 
the test showing. Paramount will 
show at the Palace, Youngstown 
operated by Ed Prinsen; Univer- 
sal at the Lower Mall, Cleveland, 
operated by Bert Lefkowich; Fox- 
Movietone at the Westwood, To- 
ledo, operated by Martin G. Smith; 
Metro’s News of the Day at the 
Park, Cincinnati, and Warner 
Pathe at the Little, Columbus. 

A trailer will precede showing 
|of the newsreel, saying it 
uncensored picture. The clips in 
the reel to be presented here in- 
clude the following: GOP Conven- 
tion highlights, with special foot- 
age on the Ohio delegation, in- 


cluding shots of Taft and Eisen- | 
hower; new dirigible, Greek troops | 


in Korea and a sports story. 
Would Kill Censor Law? 

Hissong feels a court’ decision 
knocking out newsreel censorship 
will kill the entire censorship law 
which applies to all films. Clagett 
contends this is not necessarily 
true, much as he would like it to 
be. The MPAA attorneys, he said, 
believe they may only succeed in 
knocking out newsreel scissoring. 
The rest would be gravy. 

A peculiar sidelight on the cam- 
paign against hte censors is the 
|revelation that Ohio exhibitors 

the state-wide law in 
the first place. This statement was 
made here last week by James A. 
Maddox, the first chairman of the 
| censor board and former manager 
of the Majestic, the first theatre 
in Ohio built specifically for show- 
ing films (in 1914). Maddox claims 
that in 1912 and 1913 various Ohio 
| cities were setting up their own 
|} censor groups, all with different 
standards. The situation became so 
| intolerable, he said, that the ex- 
hibitors requested a uniform state- 
| wide law. 

The law setting up the censor 
| board was signed by Gov. James 
;}Cox on April 16, 1913. Another 
| Sidelight: Cox is still living and 
is the publisher of the Dayton 
/(O.) News. Dayton is the only 
|large Ohie city where the film 
' censorship law is not being tested. 
| The law provides that only such 
| films “as are in the judgment and 
| discretion of the board of censors 
of a moral, educational or amus- 
ing and harmless nature” shall be 
| passed by the board for showing 
|in the state. Although the law has 
been amended several times, the 
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_ basic section on censorable matter 
lhas never been changed. The 
j}changes have chiefly occurred in 
ithe section on penalties, which 
| have been considerably beefed up. 
'At present they range from fines 


from $25 to $300 (first offense) 
and $300 to $500 (subsequent 
offenses) for exhibitors, through 


various violations by distributors 
which include fines of from $300 
to $500 (fitst offense) and from 
$500 to $1,000 (subsequent 
offenses). 

The board charges for its serv- 


ices $3 per reel (not exceeding 
1.000 feet) and $3 for each ad- 
ditional 1,000 feet. The latest re- 


port available, that of the fiscal 
year ending June 30, 1951, shows 
that the board had receipts of 
$297,892.50 from censorship fees, 
and expenses of $43,206.33 with a 
net of $254,686.17 for the year. 
Fifty percent of this amount goes 
to Ohio’s educational film library 


(the largest in the world), and 
the other 50% goes into the state 
general fund. 








| Daff Exes va. 


| ———— Centinued from page 3 jae 








following year. He became v.p. 
and director of world sales in 1951. 
Daff's new title will extend his 
responsibilities beyond sales to 
| production and other facets of U's 
|operation, although his function 
| primarily will be as chief of the 
|company’s distribution forces. 
Rackmil is understood planning 
to concentrate much of his time on 
| the studio operation. He's also very 
|}much interest in production of 
| special telepix by U’s subsidiary, 
| United World, and is looking for- 
ward to the day when Decca will 


serve as distribution agency for 
j this product. 
Still on the agenda, but tem- 


| porarily shelved, is the merger of 
'U and Decca through purchase by 
|the film company or the diskery’s 
|stock. Rackmil was elected to U's 
|board at the annual stockholders’ 
| meeting last week. 

| Daff, who took an interim ap- 
pointment to the directorate a few 
| months ago, was elected to a regu- 
|lar place at the shareholders’ con- 
|clave. Still also on the board are 
|three reps of J. Arthur Rank, al- 
| though his entire stock interest in 
U has been purchased by Decca. 
However, Robert S. Benjamin, 
Rank’'s rep in the U.S., and a mem- 
ber of the board, did not attend 
yesterday's meeting. He was in 
Chicago. 

Benjamin, Rank and G. I. Wood- 
ham-Smith, Rank exec in England, 
were on the management slate for 
election to the board prior to 
Decca’s buyout, and no effort was 
made to change the directorate 
nominees at the last minute prior 
to the stockholders’ session. 
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GREAT MOTION PICTURES 






Edmund Grainger’s latest picture is 


“One Minute to Zero,” released thro 


Can we be of service to you? 
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Both New York and Hollywe I Has 
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\ Pathe Laboratories, Inc. is a subsi 
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RKO. It was processed by Path Labs. 


ARE PROCESSED BY PATHE 


Producer Edmund Grainger says: 
“My pictures must be 
perfect. I insist upon labora- 
tory work by Pathe.” 
- Producer deena Grainger protects his 
investments and reputation by making 


certain that the quality of the laboratory 
- work on his films matches the high 





- Compl. to Pathé Laboratory Facilities: 
OR @ BLACK AND WHITE 
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Vidpix Chatter 








New York 
D. Corbit Curtis, formerly unit 
manager and director for the 


March of Time, joined Telamerica, | 


vidfilm and commercial film pro- | 


ducers, as a producer-director and | 
account consultant ... David R. | 


| 
Williams, formerly assistant sales | 
chief of Standard Radio-United TV 
Programs, joined the International | 
News Service TV and radio staff | 
as a specialist in sales, station re- 
lations, research and development 
of new products . . . Phillips H. | 
Ford, producer of the “Gangbust- | 
ers” vidfilms, back in N. Y. after | 
winding production on 20 stanzas | 
of the show on the Coast .. . Her-| 
bert Rosen, prez of TV-Unlimited, | 
to Europe for huddles with for- | 
eign associates an future produc-| 
tion plans Lillie Hayward | 
signed by Screen Gems to script 
“Birth of a Hero,” originally | 
penned by Alice Duer Miller, for 
its “Ford Theatre” series . . 
WCBS-TV screening “The Titan 
Sunday (20) on its “Picture for a 
Sunday Afternoon” series, for the 
art film’s video debut... Hunter | 
W. Smith, formerly with Seaboard | 
Studios and George Peabody & | 
Co., joined Demby, Broun & Co., | 
TV and motion picture producers, | 
as sales coordinator. | 

Thomas F. McAndrews, Jr., has | 
joined the Ted Bates agency as a | 
film producer in the TV commer- | 
cial department. He was formerly 
with CBS, Kenyon & Eckhardt and | 
Republic Pictures... “Wild Bill 
Hickok” is the latest American vid- 
film series to be sold to Italy’s 
Radio Audizioni Italia. Producer 
William F. Broidy set a deal to 
deliver standard prints of the 
series to the Italian network, which 
are to be dubbed into Italian. 


Hollywood 


Screen Actors Guild is nearing 
agreement with Jack Chertok Pro- 
ductions and MCA, which has a 
telepix subsid, Revue Productions, 
on a vidpix contract which is ex- 
pected to be identical to that 
inked last week by SAG and 
several other producers, including 
Alliance of Television Film Pro- 
ducers. . . . Screen Gems bought | 
Alice Duer Milter’s “Birth of a 
Hero” for its “Ford Theatre” series, 
ond Lillie Hayward is screenplay- 
ing. . . . “Dream It Up,” Boris 
Petroff’s upcoming series starring 
Chick Chandler, and Rene Wil- 
liams’ “Invitation Playhouse” series 
will be distributed by Guild Films. 
GF prexy Reub Kaufman named 
Rebert DeVinny sales manager in 
Chicago, and Robert F. Blair as 
Cleveland sales manager... 
Charles Watts set for role in “This 
Is the Life,” Lutheran telefilm 
starring Gar Moore, being shot at 
KTTV. ... The Ozzie Nelsons re- 


REBUILD FILM HOUSE 
AS VIDPIX CENTER 


Hollywood, July 15. 

Reconstruction of the 1,000-seat 
Filmarte Theatre on Vine Street | 
gets under way this week under a | 
12-year leasing deal signed by 
Filmeraft Productions which plans 
to convert the house into the na- | 
tion’s most advanced telefilm plant. 
Stage will be rebuilt into a heavy 
duty platform and enlarged by the | 
removal of more than a dozen rows | 
of seats. 

Designed by F. H. Fodor, exec- 
utive in charge of production for 
Filmeraft, new setup will includé 
an exclusive newly- designed thea- 
tre grid which, it’s claimed, will | 
permit use of many more sets in a | 
continuously filmed TV show than | 
is now possible. 

Filmeraft, which lenses the | 
Groucho Marx “You Bet Your Life” 
show and is readying lensing of the | 
Walter O'Keefe program, calls the | 
new setup the first stage specially | 
designed for video filming an au-| 
dience. Audience will be seated in | 
projection room loges, able to see | 
all sets at all times with seats so 
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able to pick up spontaneous audi- 
ence reaction without difficulty. 











SALES and DISTRIBUTION 
TELEVISION FILMS 
18° Fee Charge 
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McCONKEY ARTISTS 
7000 Hollyweed Blvd. Hetlyweed 28 |" 
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placed that the cameras will be | 
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4 
turned from a Laguna Beach va- 
cash to prep telepix series, “Ad- 
ventures of Ozzie and Harriet.’ 
; Fullerton-Morse Productions 
canned first in series of 52 15-min- 
ute vidpix with art theme, Flovia 
Drazy narrating. ... Gale Gordon 
and wife, Virginia, set for roles in 
“Our Miss Brooks,” being shot by 
Desilu “for CBS-TV at General 
Service studios. . . . Philip Morris 
optioned 26 more “Racket Squad” 
telepix, which producers Hal 
Roach Jr. and Carroll Case will 
roll in August. . .. Eve McVeagh, 
Lon Chaney Jr. and Robert Lowery 
laned to Mexico City to star in 
Edward Lewis Productions’ telepic, 
“The Trial.” ... Ziv TV writers 
Jerry Lawrence and Robert E. Lee 
are vacationing, Lawrence heading 
for South America, July 21, and 
Lee to Banff, in Canada, Aug. 1. 
... “It’s the Bickersons” started 
shooting last week at General 
Service studios under aegis of Jan 
Productions, with Lew Parker and 
Virginia Grey in top roles, Jack 
Denove as producer and Phil Rapp 
director-writer. . Lew Kerner, 
coast rep for Motion Pictures for 


| Television, returned from Gotham 


where he confabbed with MPFT 


| topper Matty Fox on upcoming pro- 


duction and distribution plans. .-. . 
Gayle Gitterman to be producer 
and Leslie Charteris § director- 
writer of newly-formed Saint Pic- 
tures, Inc., which will tee off series 
of 13 vidpix within 69 days. 


Loveton Readies First 
Stanza of ‘North’ Series 


John W. Loveton, producer of 
the “Mr. and Mrs. North” radio 
and TV series, left N. Y. for the 
Coast last week to launch film pro- 
duction on the video version. First 
TV stanza, titled “The Good Buy,” 
was scripted by Reginald Denham 
and Mary Orr. They also wrote 
the second, “Nosed Out,” with the 
third written by De Witt Bodeen 
and titled “Masquerade for Mur- 
der.” 

Loveton plans to lens two stan- 
zas a week and then take a week 
off to allow the cast to rest. 


Petrillo Switch 
May Ease Vidpix 


Hollywood, July 15. 

First chahge in James C. 
Petrillo’s stand for maintenance of 
the 5% pix-to-video formula is un- 
der serious consideration, it was 
learned yesterday ‘Mon.). Tune 
union may repeal formula on tele 
commercials, replacing it with a 
flat established fee. 

Expected switch could presage a 
change in overall telepix format, 
which is regarded as chief stum- 
bling block to vidpix production 
by at least two majors, Republic 








and RKO. 
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CHEVRON THEATRE 

(The Frightened Baronet) 

With John Hoyt, Robert Warwick, 

Gavin Muir, others 
Distributor: MCA Ltd. 

Producer: Revue Productions 
Director: Rodney Amateau 
Writer: Charles K. Peek, Jr. 
30 Mins.; Fri. 9 p.m. 
CHEVRON DEALERS 

KTLA, Hollywood ; 

“The Frightened Baronet” is a 
dated piece of merchandise featur- 
ing a pompous Sherlock Holmse- 
ian type of private eye who knows 
all the answers before the ques- 
tions are asked, and it all adds up 
to a boring half-hour of unbelieva- 
bility. 

That tired old plot about the 
curse from the Orient on those 
who took the valuable jewel is 
resurrected with all the proper 
cliches, and a few more added, and 
it follows the same line precisely 
as it always has. Suspects are mem- 
bers of the family of the noble- 
man in the English mansion; his 
daughters b.f., and his Indian ser- 
vant, a Sikh who just happens to 
come from the same tribe which 
swore vengeance on those whe 
swiped the gem. Familiar? 

Know-it-all private eye figures 
out the answer in one day, it tak- 
ing that long only because he had 
to wait until night to set the trap. 
Turns out to be the b.f. Not ter- 














TV Films in Production 
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ARROW PRODUCTIONS 
KTTV Studios, Hollywood 

“RAMAR OF THE JUNGLE” 26 half- 
hour jungle adventure telepix series 
resume in August. Producers: Harry S: 
Rothschild, Leon FromKes. 
Film Producer: Rudolph Flothow 
Director: Wally Fox 


BREAKSTON-STAHL PRODS. 

General Service Studios: Hollywood 

“SAFARI BILL” series of 26 half hour 
telepix to begin shooting August 1. Loca- 
Gem shots to be filmed in British East 
Africa, 
Martha Hyer heads cast, parts to fill. 
Producer-director: Breakston-Stahl 
Associate producer: Irene Breakston 
Technical executive: John R. Carter 


WILLIAM F. BROIDY PRODS. 
Sunset Studios. Hollywood 
“WILD BILL HICKOK” series of half 
hour western adventure series now in 
preparation to resume shooting mid-Au- 
pert. Guy Madison, Andy Devine set 

eads, 

“STARDUST” series featuring Jimmy 
Starr now being prepped for fall. 

“CASE HISTORY” featuring Regis Too- 
mey, Sara Hayden, and “TRAIL SBLAZ- 
ERS” with Alan Hale, Jr., as set lead, 
also in preparation for fall shooting. 
Executive producer: William F. Broidy. 
Producer: Wesley Barry 
Associate producers: Bob Bailey, Hugh 


King 
Director: Frank McDonald 


JACK CHERTOK PRODS. 
General Service Studios. Hollywood 
“CONE RANGER” half hour series of 52 

videoaters now shooting. John Hart, Jay 
Silverheels set leads. 

Producer: Jack Chertok 

Associate Producer: Harry Poppe. 


COURNEYA PRODUCTIONS 
United Producers Studio 
Shooting “Noah Beery, Jr. Adventure 

Series,” 26 15-minute telepix. 

Cast: Noah Beery, Jr., Ann Saville, Jack 
Hagris, Norma Fenton. 

Producer-director: Jerry Courneya 

Supervising film editor; Jimmy Moore 


BING CROSBY ENTERPRISES 
RKO-Pathe. Culver City 
Shooting “REBOUND” series of half 
hour adult dramas sponsored by Packard 

Motor Car Corp. 
Executive producer: Basil Grillo 
Producer: Bernard Girard 
Director: B. Girard 
Half-hour series of comedy-drama for 
“A CHAIR ON THE BOULEVARD.” 
Producer John Nasht 
Half hour series of adult drama films 
for “CROWN THEATRE” shooting. 
Producers: Richard Dorso. Bernard Girard. 
“THOSE WERE THE DAYS” half-hour 
telepix series now shooting. 
Producers: Bernard Girard, Richard Dorso 
“CORNY JOHNSON” series of half-hour 
comedy pix now shooting. 
Producer-director: Bernard Girard-Rich- 
ard Dorso. 


DESILU PRODUCTIONS 
General Service Studios, Hollywood 
“OUR MISS BROOKS” Wali-hour com- 

edy drama series now shooting for CBS- 

TV. General Foods sponsor. 

Cast: Eve Arden, Gale Gordon, Jane Mor- 
gan, Dick Crenna, Gloria McMillan, Bob 
Rockwell, Virginia Gordon, 

Producer: Larry Berns 

Director: Al Lewts 

Assistant director: Jim Paisley 

Writers: Al Lewis, Joe Quillan 
“| LOVE LUCY” half hour comedy se- 

ries sponsored by Philip Morris shooting 

for fall season. 

Cast: Lucille Ball, Desi Arnaz, William 
Frawley, Vivian Vance. 





Producer: Jess Oppenheimer 

Director: William Asher 

Writers: Jess Oppenheimer, 
Pugh, Bob Carroll, Jr. 


FRANK FERRIN PRODUCTIONS 
6528 Sunset Blvd., Hollywood 
Casting: Virginia Mazzuca 
“SMILIN’ BD‘S GANG” series now shoot- 
ing. Ed McConnell, Nino Marcel head cast. 
Producer-director: Frank Ferrin 
roducer: Ralph Ferrin 

rector: Don Olsen 


FILMCRAFT PRODS. 


8451 Melrose. Hollywood 
GROUCHO MARM®X starred in 39 half-hour 
audience participation film productions, te 


Madelyn 


Assistant 


be made once a week for NBC. DeSoto- 
Plymouth sponsoring. 

Producer: John Guedel 

Film producer: I. Lindenbaum 
Directors: Bob Dwan, Bernie Smith 


FLYING A PRODUCTIONS 


6920 Sunset Blvd., Hollywood 
“ANNIE OAKLEY” new series of 52 
half-hour videoaters now in praparation. 
og Davis, Billy Gray head cast. Parts to 


Second series of 52 half-hour Gene 
Autry Western telepix shooting. Gene 
Autry, Pat Buttram set leads. 

“RANGE RIDER” shooting second se- 
ries of 52 half-hour videoters. Jack Ma- 
honey, Dick Jones head cast. 

Producer: Louis Gray 
Directors: Wallace Fox, Geo. Archainbaud 

New series of half-hour western dramas 
entitled “DEATH VALLEY DAYS” now 
shooting. 

Producer: Darrell McGowan 
Direetor: Stuart McGowan 


W. R. FRANK PRODS., 
General Service Studios: Hollywood 
Group. of 4 30-minute “MEDAL OF 

HONOR” telepix now shooting. 
Producers: W. R. Frank, William Dean 
Director: Reginald LeBorg 

Production Manager: Bart Carre 


GROSS-KRASNE, INC, 
Gq@meral Service Studios: Hollywood 
Resume shooting “BIG TOWN” series 
of 26 half hour telepix July 28 sponsored 
by Lever Brothers. Patrick McVey and 
Jane Nigh set leads. 
-Producers: Jack J. Gross and Philip N. 


Krasne 
Director: E. A. Dupont. 


JOHN GUEDEL PRODS. 
600 Taft Bidg.. Hollywood 
Art Linkletter starring in a series of 
104 15-minute vidpix titled “LINKLETTER 
AND THE KIDS. 
Producer-director: Maxwell Shane 
A jate prod : Irvin Atkins 


INTERSTATE TELEVISION 
Monogram Studios: Hollywood 
Ethel Barrymore, shooting in “ETHEL 
BARRYMORE TELEVISION THEATRE” 

resumes July 14. 
Producer: Lee Savin 
Directors: Lewis Allan, Wil) Jason 


JAN PRODUCTIONS, INC. 
General Service Studios: Hollywood 
“IT’S THE BICKERSONS” series of half 
hour comedy telepix now shooting. Lew 
Parker and Virginia Grey set leads. 
Producer: Jack Denove 
Production supervisor: C. M. Florence 
Director-writer: Phil Rapp 


EDWARD LEWIS PRCDS. 
Motion Picture Center, Hollywood 
Series of 13 half-hour telepix featuring 
Irene Dunne as femcee now shooting 
Producer: Edward Lewis 
Production manager: William Stevens 


THE McCADDEN CORP. 
General Service Studios: Hollywood 
“THE BURNS AND ALLEN SHOW” 
now shooting series of half hour comedy 
telepix. The Carnation Co. sponsor. 
Cast: George Burns and Gracie Allen, 
Ae Clark, Bea Benadaret, Harry Von 
Le 














Producer: Ralph Levy 

Director: Ralph Levy 

Writers: Paul Henning, Sid Dorfman, Har- 
vey Helm, William Burns 


MARCH OF TIME 
369 Lexington Ave., N. Y. 
“AMERICAN WIT AND HUMOR” se- 
ries of 26 half-hour pix. Thomas Mitchell, 
narrator, with cast including Gene Lock- 
hart, ontres Lynn, Arnold Moss, Ann 
Burr and Olive Deering. 
Producer: Marion Parsonnet 
Director: Fred Stephani. 


PATHESCOPE PRODUCTIONS 
580 Fifth Ave... New York City 
Now shooting “THE HUNTER,” series 
of 13 half-hour telepix, sponsored b 
R. J. Reynolds Tobacce Co. throug 
William Esty. Barry Nelson heads cast. 
Producer: Ed Montagne 
Production Supervisors: Walter Raft, 

Robert Drucker 
Director: Oscar Rudolph. 


ROLAND REED PRODS. 
Hal Roach Studios: Culver City 


Now shooting “TROUBLE WITH 
FATHER” series of 30-minute situation 
comedies. 

Producer: Roland Reed 
Director: Howard Bretherton 

“MY LITTLE MARGIE” series of half 
hour comedy telepix now shooting. 
Charles Farrell and Gale Storm head cast. 
Philip Morris sponsors. 

Producer: Hal Roach 
Director: Hal Yates 


REVUE PRODUCTIONS 
Eagle Lion Studios: Hollywood 
Half-hour series of adult drama tele- 
gin pequme shooting July 15 for Revue 

rods. 
Producer: Revue Productions 
Directors: Richard Irving, Norman Lloyd. 


HAL ROACH PRODUCTIONS 
Hal Roach Studios: Culver City 
“AMOS ‘N’ ANDY” series of character 
comedy telepix now shooting. Sponsored 

by Blatz Beer for CBS-TV. 

Cast: Tim Moore, Spencer Williams, Alvip 
Childress, Ernestine Wade, Johnny Lee. 
Horace Stewart. 

Supervisors: Freeman Gosden, Charles 

orrell, Sidney Van Keuren 

Director: Charles Barton 

Production executive: James Fonda 

Assistant director: Emmett Emerson 


ROY ROGERS PRODUCTIONS 
Goldwyn Studio, Hollywood 

ROY ROGERS now shooting 15 oater 

telepix. Vidpix are half-hour each. Roy 

Rogers, Dale Evans topline. Pat Brad 

in support. General western parts to . 

Sponsored by General Foods for NBC-TV. 

Producer: Roy Rogers 

Associate ok a Jack Lacey 

Director: Bob Walker 


302 GREEN GEMS 
: . Gower, Hollywood 

“IN THIS CRISIS” half-hour drama 
shooting July 16 for DuPont’s CAVAL- 
CADE OF AMERICA” series. 
Producer-director: Jules Bricken 
Assistant director: Eddie Seata 


SCREEN TELEVIDEO PRODS. 


Eagle Lion Studios, Hollywood 
Series of half-hour dramas resume in 
August 


Producers: Gil Ralston, Jaques Braunstein 


SHOWCASE PRODUCTIONS 
F a oach Studios, Culver Cit 
‘RACKET SQUAD” - series reoume 
mocting in, Sent. - hour telepix series. 
roducer: Ha! Roach, Jr.; C § 
Director: Jim Tinling on eer 


UNITED WORLD FILMS, INC. 
Universal International Studios, 
“THE FIGHTING Mak 
MAN,” seri 
pelthour telepix, big fe hanna ae 
. a omas, Clift Clz 
Director: George Blair ue ot ee 


ADRIAN WEISS PRODS. 
655 N. Fairfax: Hollywood 
ae A *. ity Studios) 
eries o “CRAIG-KENN — 
CRIMINOLOGIST” half hour po nen 


telepix now bein repa 
ag Bl & prepared for Septem- 


Producer-director: Adrian Weiss 


FRANK. WISBAR PRODS. 

? gle on Studios: Hollywo 
“FIRESIDE THEATRE” series | half. 
hour adult dramas now Preparing next 
seasons group of 23 to begin July 21 
Producer-director: Frank Wisbar F 
Associate producer: Sidney Smith 


WIZARD TELEPICTURES CO. 
me irchmont Studios: Hollywood 

“DREAM IT UP” series of 15-minute 
comedy telepix begin shooting August 15 
Chick Chandler starred with Franklin 


oe Gus Schilling, Benny Baker in 
neoanses: B. L. Petroft 

Associate producer: B 

Director: B L. Petron ener 
Production manager: H. A. Hirshfield 


ZIV TV es 
5255 Clinton St., Hollvw 
Two in “UNEXPECTED” - of 
7 -* shoot in July. Seven 
half-hour tel 3c 
for July shooting. * a 


Directors: Eddie Davi 
Geo. M. Cahane ™ S0beY Martin, 











ribly exciting. A 10-yawn telep; 

John Hoyt is sufficiently stuffy 
as the detective, Gavin Muir the 
same as his yes-man, and Robert 
Warwick is a properly frightened 
title. The routine direction of 
Rodney Amateu doesn’t relieve the 
telepic of any of its dated, dull 
moments. 

Ellsworth Fredericks’ photogra- 
phy was the sole saving grace here 
as he delivered a_ topnotch job 
even though he didn’t have much 





to shoot. Daku, 
SUNKIST PREMIERE PLAY. 
HOUSE 


(The Enchanted Well) 

With James Griffith, Nick Dennis 
Jan Arvan, Adele Longmire. Loy 
Krugman, others 

Producer: Gil Ralston 

Director: Victor Stoloff 

Writer: Kurt Steinbart 

30 Mins.; Fri., 9:30 p.m, 

SUNKIST 

KTLA, Hollywood 

(Foote, Cone & Belding) 

Washington Irving’s classic tale 
of buried wealth in Spain gener. 
ate only mild interest in this tele- 
film version. Story values have 
been subordinated to sermonizing 
in the Kurt Steinbart teleplay and 
the result is frequently tedious. 

Irving’s basic story is of the dis. 
covery of an ancient Moorish treas- 
ure by a pair of poor Spaniards 
and the greed that the wealth 
arouses in town officials. Their 
greed destroys them, leaving the 
original discoverers of the gold and 
diamonds to: continue their plati- 


tudinous philosophizing of the 
yellow metal’s affect on men’s 
minds. 

Direction by~ Victor  Stoloff 


doesn’t lift the teleplay above the 
level of its sometimes annoying 
dialog and a cast numerically su- 
perior to those usually found in a 
vidfilm fills the roles with no pare 
ticular distinction. James Griffith, 
Nick Dennis, Adele Longmire and 
Lou. Krugman are among those 
with the most lines. Technical 
credits are average. Kap. 





GRUEN PLAYHOUSE 

(For Life) 

With Bill Lester, Elisabeth Fraser, 
Bobby Jordan, others 

Producer: Revue Productions 

Director: Norman Lloyd 

Writers: Howard J. Green, Ray 
Spencer 

30 Mins.; Tues. 10 p.m. 

GRUEN WATCH CO. 

KTLA, Hollywood 


“For Life” is a routiner about 
the attempted regeneration of a 


young convict, and develops as 
Satisfactory telefare chiefly as 
result of fine thesping by Bill 
Lester and Elisabeth Fraser in the 
leads, and adroit direction of 
Norman Lloyd. Chief fault is its 
contrived ending, which was so 
abrupt that it left the impression 
that the shooting sked was up, so 
the lead had to be bumped off in 
a hurry, 

Lester is the young con smitten 
of a femme medico who has come 
to the penitentiary seeking volun- 
teers for a plasma test. He agrees 
to take the test, so that he can be 
near the doctor. He comes out of 
it, and she asks him to take a 
stiffer one, one which could be 
fatal, and he agrees. He survives 
this one, too, and amicably con- 
sents to give his blood to a vet 
just back from Korea. But when 
he léarns the vet is the former cop 
whe sent his buddy to jail he 
reneges. An unfriendly guard 
goads him into thinking the medico 
has duped him all along, and he 
makes a break with his buddy. 

But he learns the doctor has 
given the vet her blood, and con- 
sequently is seriously ill, so he 
turns back to give her a transtu- 
sion, saving her life. Hoky ending 
has him killed by the guard as hes 
artes the hospital. 

Bobby Jordan, Russell Hicks and 
John Crawford turn in competent 
supporting performances. Teleplay 
by Howard J. Green and Ray 
Spencer, based on a Spencer yariy 
is okay except for the finish. 
Camera by Ellsworth Fredericks 18 
particularly sharp. K tbe 


Mex ‘Border Story’ 


Nelson Morris Productions, ne 
indie vidfilm production firm, has 
lined up a cooperation deal with 
the Mexican government to lens & 
new series, titled “Border Story, 
in that country. Films will be 
shot at either the Churubusco oF 
Azteca studios, or on location. 

Jesus Castillo Lopez, director 
general of films for Mexico, is ¢ 
perating on the project. 
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the indie transcription outfits are 
moving in where the networks fear 
to tread, the Frederic W. Ziv Co. 
this week revealed plans for a new 
series starring Tyrone 


half-nour 

Power which will carry a weekly 
talent and production nut of about 
$12,000. Figure far exceeds the 


budget permitted by the nets on 
any but their top-name shows, since 
the webs initiated their budget- 
trimming maneuvers last season on 
the supposed theory that it would 
be impossible to sell sponsors a 
high-cost show under radio’s pres- 
ent state of affairs. 

New Ziv series, titled “Freedom, 
U.S.A.,.” will have Power as a young 
Senator, who will take listeners 
behind the scenes with him in Con- 
gress. Ziv is launching sales on 
the series with a full-scale ballyhoo 
campaign, including messages of 
endorsement from a number of 


Congressional bigwigs, who have 
hailed the project as helping to 
educate the public in how their 
Government is run. Each stanza 


of “Freedom” will have Power in 
a dramatic situation based on his 
unwillingness to compromise his 
principles As an epilog each 
week, hell spotlight various places 
in Washington and outline their 
contributions to America. 

Apparently on the assumption 
that local station operators will 
have little trouble selling the se- 
ries, Ziv will accept no contract 
unless it’s for a. firm 52 weeks. 
On that yearly basis, the transcrip- 
tiion firm will be investing more 
than $600,000 in the package. It’s 
recalled, though, that affiliates of 
both NBC and CBS, during recent 
meetings with network brass, be- 
rated the nets for cutting down en 
program costs. Affiliates argued | 
that “we can still sell radio,” and | 
it’s apparently on their confidence | 
that Ziv has so high a budget on 
the Power series. 

Show will also spotlight: Wash- 
ington commentator Edwin C. Hill, 
who'll act as narrator, and Francis 
X. Bushman, one-time silent film 
star, who will play a judge and 
Power's advisor. David Rose has 
been signed to compose and con- 
duct a special score for “Freedom.” 
Herbert Gordon, Ziv production 
veepee, will produce. 

Show is the first radio package 
set by Ziv since its “I Was a Com- 
munist for the FBI,” which is now 
aired on more than 500 radio sta- 
tions across the country. As with 
other Ziv properties, the cost of 
the show to each station is based 
on a formula, which includes the 
size of the market, the station's 
power and the show’s budget. 


’36 Olympics Closest 
TV Can Get to Helsinki; 
Berlin Version Peddled 


With the television newsreels 
banned from covering this year’s 
Olympic games in Helsinki, indie 
vidfilm producers Jack Gross and 
Philip Krasne have come up with 
4 55-minute feature on the 1936 
Olympics for syndication to TV 
Stations. Titled “Olympics Caval- 
cade,”” the feature was lensed by 
Adolph Hitler’s eameramen, since 
the "36 Olympics were staged in 
Berlin. 

Film was reportedly smuggled 
out of Germany during the war 
and played a small number of the- 
ares in the U. S., but has never be- 
fore been seen on TV. Gross and 
Krasne turned it over to United 








—— HOURS PER WEEK————» 


IV Programs for syndication and | 
UTP, in an effort to get it out to 
Stations while this year’s Olympics 
are still in progress, is selling it 
a! a flat fee plus a small print 
Charge. First buyer was WCBS-TV, 


~ station of the CBS video web 
Under the deal set up by UTP, 


rh Station is entitled to use the 
iim 





med any way it wants and can 
a “Sen it as many times as it wants | 
a the period from July 19, | 
wien this year’s Olympics start, 
until Sept. 1. 


SAVAGE TO COAST ON 
PIX HUNT FOR WCBS-TV | 


David Savage, head film buyer | 
for WCBS-TV, the CBS video 
web’s N. Y. flagship, as well as for | 
the other CBS-TV owned-and-op- | 
erated stations, leaves for a three- | 
week business-vacation trip to the 
Coast this week. While in Holly- 
wod, it’s expected that Savage will 
huddle with reps of the major film 
studios, in a try to persuade them 
to open up some of their feature | 
film oldies to TV. 

WCBS-TV currently uses more | 
feature product than any of the 
other network flagships, and the | 
station is eager to get top films 
for its schedule. With the major 
studios determined fo sit out any 
move to lease films to TV, how- 
ever, it’s expected that Savage will 
have little success in hfs talks with 
them. 


Reynolds Sets Up 
2d Europe Unit 


Paris, July 15. | 

Indie vidfilm producer Sheldon | 
Reynolds expanded his operation | 
this week by setting up a second 
unit to lens part of his “Foreign 
Intrigue” series here. Plans for 
the coming season call for the two 
units to work simultaneously here | 





| 








and in Stockholm, where the en- | 
tire “Intrigue” series was lensed | 
last year. 

Because of the expanded pro-| 
duction schedule, Reynolds hence- | 
forth will devote most of his time | 
to production and supervision, and 
for the first time will hire outside | 
writers and directors. He will, how- | 
ever, continue to script and direct 
some of the stanzas. Format will 
switch from cloak-and-dagger sto- | 
ries. to a documentary technique 
and, in addition, Reynolds plans 
henceforth to use three leads in | 
each stanza, instead of two as be-| 
‘ore. 

Budget has also been upped on 
each film to a minimum of $16,000 





Roush Absorbs Special 


Leslie Roush Productions, Inc., 
producers of industria], advertising 
and training films for non-theatri-. 
cal and TV use, last week absorbed 
Special Purpose Films, Inc., which 
was active in the same field. John 
Fox, former prez of Special Pur- 
pose, becomes executive assistant 
to Leslie Roush. . 





ARS; Ban Newsreel 


By HERB GOLDEN 
Television’s initial effort at emu- | 


lating films’ United Artists idea of | 
joint ownership of packages by 
participating stars is being experi- | 
mented with by the William Morris | 
Agency. That was disclosed this | 
week by Wally Jordan, radio-TV | 
chief for the Morris office. 

Jordan revealed that he is put-| 
ting together “several”—he re-| 
fused to say how many—telepix | 
packages in which two to si or | 
more name players will appear on | 
alternate weeks. The series will | 
be jointly owned by. the partici- | 
pants, with the Morris office’s sole | 
interest the representation of the 
end product, Jordan said. 


Since the scheme up to now has 
been a closely-held secret, Jordan 
is not yet ready to reveal names | 
of players iined up for the pack- | 
ages. They. are believed to include, | 
however, Morris office clients | 
Ethel Barrymore, Mickey Rooney | 
and*Joe E. Brown. Jordan said | 
the names will be drawn from | 
films, legit and video. 


Efforts are being made to design | 


the material for the packages in| 
such a way that subsequent series | 
for the individual participating 
may grow out of them. In each 
case where that occurs, it is likely | 
that a percentage of the resultant 
package will be retained by the 
group appearing in the original | 
series. 

Packages may be either dramatic | 
or comedy. As for putting comedy | 
on film, Jordan has a unique idea. 


off a laugh show series. on cellu- 
loid. He thinks it should start live. | 
could be before the end of the} 
first year, Jordan says, the shift 
from live to sprocket holes can 
be made without chancing loss of 
ratings. 

‘Live’ Appeal 

“The sense of immediacy and | 
audience response is vital in estab-| 
lishing a comedy show,” the vet) 
10%er explains. “A live presenta- | 
tion gives each member of the 
audience the feeling ‘It’s being 
done -just for me,’ which is im- 
portant. 

“However, even a better show 
can@be put on film than can be 
done live and it will lose none of 
its spark after it is rolling for a 
number of weeks. As far as the 
audience is concerned, once they're 
convinced that a guy’s funny and 
a show enjoyable, they’re not go- 
ing to be concerned with the me- 
chanics by which it is coming to | 
them. At that point I think the | 


(Continued on page 102) 
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MUTUAL BRASS HUDDLE 
ON VIDPIC PRODUCTION 


Hollywood, July 15. 
Tom O'Neil, head of all AM-TV 
properties of General Tire & Rub- 
ber Co., is in town for huddles with 


| Willett Brown of Don Lee regard- 


ing possible entry of the Mutual 

network into vidpic production. 
John Sutherland was recently ap- 

pointed to head Mutual's film oper- 


| ations, but O'Neil said execs were 


weighing a decision to enter the 
actual production field, with defi- 
nite decision due in about a week. 


Parsonnet Gears 


N. Y.-L. A. Sefup 


Indie vidfilm producer Marion 
Parsonnet tees off his. two-coast 





operation during the first week in| 


August, when he heads for Holly- 
wood to lens a minimum of six 
stanzas for “The Doctor” series, 
he’s currently turfing out 
for Procter & Gamble. While he’s 
working on the Coast, his Long 
Island City, N. Y., studio will re- 
main in operation for the produc- 
tion of spot commercials and an- 


other series he’s doing for the 
March of Time. 
While he’s planned for some 


time to open up production work 


|He feels it would be bad to tee | on the Coast at the same time as 


in N.Y., Parsonnet said one of the 
main reasons he’s going now is be- 


| When it is well-established, which | cause of the difficulties imposed 


by eastern screen unions on loca- 
tion shooting. With his “Doctor” 
series calling for considerable lo- 
cation work, the producer said that 
any attempt to do it in N.Y. would 
run him into heavy overtime 
charges. 

He explained that, in Hollywood, 
the unions work the same eight- 
hour day but that the day starts 
when shooting starts. In the east, 
on the other hand, the work-day is 
keld stringently to the 8:30 a.m. 
to 5:30 p.m. period, with anything 
over that calling for overtime. 
Since he wants to do some night- 
time shooting, he would be forced 
to start paying overtime almost at 
the start. 

Producer plans to return to N.Y. 
about Sept. 8, to complete the 44 
scheduled- stanzas of “Doctor.” 
Show starts on NBC-TV Aug. 24, 
where it will hold down the Sun- 
day night at 10 period. Time slot 
was held last season by Red Skel- 
ton, 
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Time devoted to films-for-television increased and time devoted to live programming decreased on 
the TV networks over the past year, in the hours from 5 p.m. to midnight. Daytime programming, where 


film has made iittle dent, is not included in the chart, nor are films not made especially for TV. 


Includ- 


ed in the film figures are vidpix which are sponsored in at least five markets by one advertiser. Figures 
are in hours of programs per week. 


* Television industry, having won 
| the domestic phase of its battle to 
}cover top news events by gaining 
}access to the Republican party’s 


| credential hearings last week, has 

















































|) expanded its fight to an interna- 
}tional scale. TV newsreels last 
| week filed a vehement protest 


|-against the decision of the Finnish 
| Olympics committee to ban TV 
newsreel cameras from the 1952 
Olympics. Combined TV _ reels 
wired their protest to Helsinki last 
week but have not yet received a 
|reply, despite the fact that Olym- 
| pics kick off Saturday (19). 
Committee originally set a $250,- 
|000 price tag for TV rights, which 
the reels turned down as being ex- 
orbitant. Committee, as a result, 
| decided to ban TV coverage entire- 
| ly in favor of letting a local Finnish 
film production outfit lens a feature ‘ 
film on the Games. Committee re- 
| portedly hopes to sell the film to 
| theatres in the U. S., and was wor- 
ried that day-to-day coverage by 
the TV reels would ruin the b.o. } 
prospects of the film. 

Committee has okayed coverage 
lof the Games by the American the- 
|atrical reels but on a _ stringent 
| pooled basis. Reels are permitted 
| to lens only a specified amount of 
footage and are not permitted to 
fly back their material daily. In 
addition, they must turn over dupes 
on all film they lens, presumably 
for incorporation in the projected 
feature. Coimmittee has also insti- 
tuted a $100,000 fine to be levied on 
the theatrical reels if they use their 
footage in any way other than for 
newsreel purposes. 

TV reels have protested the ban 
on their coverage on the basis that 
the committee is attempting to com- 
mercialize an event which is par- 
ticipated in by amateur athletes 
from* countries throughout the 
| world. 


Filmed TV Shows Have | 
Reschedule Advantage 
In GOP Preemptions 


Television networks found an- 
other advantage in filmed versus ; 
live programming last week—that 
of being able to slot film programs 
whose reguliur time periods were peas | 
pre-empted by the Republican con- be 
vention coverage at some later he 
time, and thereby save the cost of ; 
rebates to the sponsors. i 

Of the number of program 
necessarily cancelled out of their 
regular periods by the GOP pick- 
ups, it was only the film shows in 
most cases which could be resched- 
uled. Most of these, of course, 
are aired locally or on a regional 
basis but even so, the pre-emption 





} 








costs they saved the networks 
made their rescheduling very 
much worthwhile Nets also 


| pointed out that they were able to 
'reschedule them now since their 
summer schedules include a num- 
ber of sustaining holes. 

Among the shows aired at a later 
period was NBC-TV’s “Foreign In- 
trigue,” which is bankrolled in 
some 15 markets by Ballantine's. 
in 


Film series is usually aired 
these markets at 10:30 p.m. 
Thursdays. That time, however, 


was filled by the GOP nominating 
speeches from Chicago last week. 
As a result, NBC aired the show 
Saturday night (12) at 10 pm., 
trimming the sustaining half-hour 
from it’s “Summer Dance Party” 
for those markets which usually 
carry “Intrigue.” 








| ‘Capt. Banner’ Vidpix 
Educ’l-Adventure Series 


Seacrest Productions, Inc., re- 





cently formed to turn out films for 
TV and industrial use, rolled a se- 
ries of educational adventure pix 
for television yesterday (Tues.) in 
Newport, R. I. Tagged “Captain 
Banner,” the series will be a 52- 
episode group and will be pack- 
aged for the William Morris 
Agency. 
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FCC Now Moving Fast on TV Grants. 
In Open Areas; 18 New Stations Due 





deen 


Washington, July 15. 4 


Eighteen new television stations 
will be springing up soon in 11 
cities now without video, as result 
of authorizations issued by the FCC 
last Friday (11). At same time, 
agency ordered hearings to be held 


on 64 applications involving 27 | 
channel assignments in 11 other) 
cities, as well as three areas in 
which permits were granted. 

Commission action, taken at 
meetings which lasted until mid- 
night, indicated that the agency 
means to move fast in getting out 
permits wherever there is no com- 
petition for specific channels. In 
its first go-round, the Commission 
has already covered 27 cities in two 
priority lists for application proces- 
sing (in several cities applications 
were dismissed for inaccuracy or 
failure to amend to new alloca- 
tions), 

Agency acted in giving out per- 
mits in less than two weeks after 
its scheduled date of July 1 to be- 

in processing. The last-minute 
food of applications, however, did 
not subside until a few days before 
the Friday meetings. 

Issuance of the permits, espe- 
cially those for Denver and Port- 
land, Ore., is expected to result in 
a hot race to get stations on the 
air first. Some of the permittees, 
it’s believed, have had equipment 
on hand, including cameras, for 
some time and may be able to get 
in operation this year. It usually 
takes from six to nine months to 
build a TV station. 

First in Four Years 
The permits—the first to be is- 
sued since the freeze on new sta- 
tions was imposed nearly four 
years ago—went to Denver; Port- 


land; Springfield-Holyoke, Mass., 
area; Youngstown, Ohio; Bridge- 
port; Flint,- Mich.; New Britain, 


Conn.; New Bedford, Mass.; York, 
Pa.; Spokane, and Austin, Tex. 
Two permits for very high fre- 
quency stations and one for an 
ultra high frequency outlet were 
issued for Denver. Radio stations 
KFEL and KVOD got the VHF au- 
thorizations. Empire Coil Co., 
which operates TV station" WXEL 


(Continued on page 104) 


Wade Rounds Out 








WOR ‘Date’ Plans 


Tying down the format for the 
upcoming addition to WOR-TV’s 
(N. Y.) cross-the-board legit pres- 
entations, producer Warren Wade 
this week cast John Wingate, WOR- 
TV staff newscaster, as permanent 

rogram host for the new show. 

itled “TV Dinner Date,” it’s to be 
aired Monday through Friday from 
6:30 to 7:30 p.m., starting Aug. 4. 
Directly preceding Wade’s “Broad- 
way TV Theatre,’ the two shows 
together will simulate an “evening 
out” for viewers, including dinner 
and a variety show, followed by a 
legit play. 

In addition to Wingate, the per- 
manent cast will comprise duo- 
pianists Whittemore & Lowe; vo- 
calist Gail Meredith, and a male 
singer and a dance team yet to be 
selected. In addition, the show will 
be backed by a 20-piece studio 
orch. Wade plans also to inject a 
talent search gimmick, in which 
three girls, recruited from off- 
Broadway thesping groups, will vie 
for the title of “Miss 9”—tying in 
with WOR-TV's channel 9. 

Wade is currently lining up nine 
judges, whom he hopes will com- 
prise w.k. show biz personalities, 
who can judge the contest by 
watching the show each week just 
one night from their homes. Each 
“Miss 9” winner will be pacted by 
WOR-TV to serve as a live station- 
break announcer the following 
week, for which she will plug the 
WOR-TV program lineup. 

As with “Broadway Theatre,” 
the show will be exactly the same 
all five nights each week. Vocalists 
will sing the same tunes, terp team 
will use same routines, etc. In that 





AUSSIE COM’L NETWORK- 


IN EXEC RESHUFFLE! 


Sydney, July 8. 

Reginald Lane, longtime general 
manager of the Macquarie commer- 
cial network of which 2 GB, Syd- 
ney, is flagship, has resigned fol- 
lowing a reshuffle under managing 
director Clive Ogilvie. He’ll be re- 
placed by Charles Budden. 

Macquarie some time ago was 
taken over by the British Bartholo- 
mew newspaper group in a deal en- 
gineered by Charles Munro and 
top local newspaper and film execu- 
tives. Ogilvie is Munro’s son-in- 
law. 

Before joining Macquarie, Ogil- 
vie was a member of the govern- 
ment-controlled Radio Board. 
Munro was a longtime head of the 
Hoyts pic loop. He now operates 
an indie chain in Queensland. 


There’s Room for Both TV, 
Theatre Pix, Says British 
Exhib; Sees No Biz Threat 


A line of demarcation should be 
drawn between entertainment 
beamed on TV and that screened 
in exhibitors’ theatres, according to 
Jack Davis, head of Monseigneur 
News Theatres, Ltd., which oper- 
ates eight newsreel houses in 
Britain. There’s room for both in 
the public’s taste, he said in New 


York recently, and rather than in- 
fringe upon one another they 
could provide a healthy competi- 
tion. 

Meantime, Davis noted, the in- 
dustry is somewhat divided as to 
the advisability of making films 
available to the BBC. A certain 
faction of the Kinematograph 
Renters Society (distributors asso- 
ciation), he added, wants to play 
ball with the BBC and grant fea- 
tures to it, on the theory that if 
product is withheld the.government 
will proceed to make its own. 


On the other hand, the Cinema- 
tograph Exhibitors Assn. opposes 
any move which would turn over 
pix to TV. In Davis’ opinion 
industryites are unnecessarily 
alarmed, for he doubts that even 
if the BBC made its own films, 
they'd be of high enough calibre 
to cause any distress to the exhibi- 
tors. 


Although Britain now has three 
TV stations which cover the Lon- 
don area, the midlands and the 
north, Davis revealed that video 
has affected business to only a 
small extent. Grosses have been 
holding up well, he pointed out, ex- 
cept in areas hit by an economic 
depression. Lancashire, for ex- 
ample, has eased off since the mar- 
ket for textiles dipped. 

Davis, who arrived in the U. S. 
recently, is here primarily to con- 
tact sponsors with a view to set- 
ting up deals for production of full- 
length and short features for tele- 
vision in England. He’s already 
held talks with several potential 
clients. Associated with him are a 
number of top British producers 
who have both studio space and 
scripts available. 


WYNN IN AS SALES CHIEF 
FOR DuMONT’S WABD 


In further separation by the Du- 
Mont network WABD, its N. Y. 
flagship, Lawrence W. Wynn has 
been named to the newly-created 
post of sales chief for the station. 
Sales were formerly handled by the 
network staff. 








Move is the latest of a string of | 


new appointments designed to pro- 
vide WABD with its own operation, 
separate from the network setup. 
Station’s new position was launched 
some months ago when Richard E. 
Jones took over as general man- 





way, Wade hopes to capitalize on 


ager, a job which had previously 


the format evolved for his ‘“Thea-|come under direct supervision of 
tre” series, in which the budget | Chris J. Witting, g.m. of the net. 


can be amortized over a period of 
five nights, rather than the one- 


night deal handed most other video | with several radio stations and ad! meet, which has 
' agencies, 


shows. 


Most recently a DuMont account 
exec, Wynn had previously worked 


St. Loo Exhib Refiles For 
TV Permit for Theatre 


St. Louis, July 15. 

St. Louis Amusement Co., con- 
trolled by Fanchon & Marco, has 
re-filed its application with FCC 
for a television station which would 
use Channel 11 and be located in 
its St. Louis Theatre, a 4,000-seater 
in midtown section here. Edward 
B. Arthur, amusement firm head, 
said the St. Louis would be con- 
verted for TV purposes and would 
be the nucleus of a television city. 

A 50-watt kw transmitter and lat- 
est equipment would be used, ac- 
|cording to Arthur. A 500-foot tower 
would be erected behind the build- 
ing. Amusement company owns and 
operates a number of second-run 
| houses in the city and adjacent St. 
| Louis County. 


Schick, Leeming 
Break TV Ice On 


Gleason Sponsors 


CBS-TV broke the sponsorship 
ice on its upcoming Jackie Gleason 
show this week by pacting with 


Schick Shaver and Thos. Leeming 
& Co. as the first two of three 
participating bankrollers which the 
web is seeking for the show. Web 
revealed at the same time that 
Gleason will move into the *Satur- 
day night 8 to 9 slot, starting 
Sept. 20. 

When plans for the show were 
first set up, CBS-TV put an asking 
price of over $66,000 on it for the 
complete hour, but stated later 
that it would be willing to sell to 
participating sponsors. With Schick 
and Leeming each buying one- 
third of th show, that means that 
it will now be sold on _ the 
same participating setup under 
which NBC-TV has sold its “All 
Star Revue,” the show which airs 
directly opposite Gleason. Schick, 
incidentally, is expected to con- 
tinue as sponsor of CBS-TV’s 
“Crime Syndicated,” broadcast al- 
ternate Tuesday nights at 9. 

Slotting of the Gleason show at 
8 o'clock on Saturday nights means 
the webs must still program the 
period from 9 to 10:30. Program 
execs said this week that they ex- 
pect to have their complete Satur- 
day night lineup ready within the 
next two weeks. While no indica- 
tion has been made as to what will 
occupy the 9 to 10 slot, a new Cass 
Daley show is tentatively set for 10 
to 10:30. 


Gracie Preps New 
Dramatic Airers 


London, July 15. 

Gracie Fields will turn dramatic 
artist for a new series of radio 
programs which are to be taped 
in Rome beginning tomorrow 
(Wed.). She’s to play the title 
role in a detective series, ‘““Meet 
Miss Terry,” which have been 
scripted by BBC writer Edward 
J. Mason and are to be produced 
by Hector Ross Radio Productions. 

Monty Bailey-Watson, who is to 
direct the series, planed to Rome 
last weekend with Reed de Rouen, 
American actor currently living in 
London, who is to play the male 
lead. Other roles wil] be cast in 
Rome, mainly using available U. S. 
talent. 

First two programs in the series 
are to be cut next week and will 
be shipped to New York by be- 
| ginning of next month. All told, 
the series will embrace 26 fea- 
tures, each with a running time 
of 2642 minutes. Each subject is 
budgeted to cost around $2,500. 

Series will be distributed in 
America by Harry S. Goodman 
Productions, who are N. Y. reps 
\for the Hector Ross outfit. The 
programs will also have an airing 
via Radio Luxembourg, beginning 
in the fall. 











PAN-AM GABBERS MEET 


Mexico City, July 15. 

First Pan-American radio an- 
ouncers convention will be held 
July 27-29 at the Palace of Fine 
| Arts (National Theatre) here, ac- 
cording to the Mexican Radio An- 
nouncers Assn., sponsor of the 
President Miguel 
| Aleman’s patronage. 








Convention Chatter _ 





| By FLORENCE 8. LOWE__.. 


Chicago, July 15. 
Mugs Richardson, one-time Girl 
Friday for Arthur Godfrey, now 
working with Civil Defense Admin- 
istration in Washington, here all 
week to help set up and run the 
Teleprompter, for which she holds 
D. C. franchise. . . David Schoen- 
brun, CBS Paris correspondent as- 
signed to the political conventions, 
plans to vacation after the Demmy 
powwow, and return to his Paris 
beat September . . . Final days of 
convention converted Blackstone 
Theatre, rented by Ike camp for 
live shows, to a grind policy of big 
screen TV, with plenty of cuffo 
customers at all sessions. . . Hol- 
lywood actor George Murphy did 
a repeat of his 48 chores when he 
spearheaded demonstration for the 
Earl Warren nomination. Murphy, 
incidentally, handled all music for 
the Amphitheatre sessions, snaring 
everybody he could muster from 
local scene, including staunch 
Demmy William Warfield. War- 
field, star of the current “Porgy 
and Bess,” is a friend of Murphy’s 
from the Metro lot, and responded 
to call at an evening session. . . 
Convention galleryites included 
former heavyweight champ Gene 
Tunney, film star Macdonald Carey, 
and former cowboy star Rex 
Bell, husband of silent screen star 
Clara Bow . . . Jim Connelly, son 
of newsreel vet Jack, who is now 
with State Department’s film di- 
vision, breaking into the business 
here via Warner Pathe....Charles 
Collingwood back on the CBS scene 
here after his stint with Averell 
Harriman, but sans frau Louise Al- 
britton, screen actress, whose new 
TV show, “I’ve Got a Secret,” kept 
her in New York . . Most frus- 
trated team of week were “Mike 
and Buff,” whose daily array of 
guests was constantly scrubbed 
out by last-minute political head- 
lines . . . Buff Wallace, incidental- 
ly, is granddaughter of late Irvin 
S. Cobb and stepdaughter of singer 
Gladys Swarthout Merrill 
“Red” Mueller, former chief of 
NBC’s’ London bureau, finds his 
first U. S. political convention an 
eye opener, and very different from 
the scores of conclaves he covered 
in Europe .._ .F. Basil Thornton, 
head of BBC bureau in New York, 
continued his coverage chores at 
the International Amphitheatre de- 
spite a broken ankle, result of a 
convention fall . . NBC traffic 
supervisor Jack Hilton thinking of 
changing his name for the Demmy 
meet to avoid the headaches he en- 
countered last week when he kept 
getting calls for Hilton Hotel, con- 
vention headquarters . . . Envy of 
everybody in the mad scramble for 
food at the Amphitheatre were the 
CBS technical boys, who ate the 
delicious fare dished up by West- 
inghouse’s Julia Kiene for the 
Commercials...NBC commentator 
H. V. Kaltenborn observed his 74th 
birthday during GOP powwow with 
a bouquet of posies from his radio- 
TV confreres and a hard day’s 
work . . Oddest request of con- 
vention came from a delegate who 
asked TV make-up man Mort Lewis 
to do something to replace the 
false teeth he had lost in scramble 
. . « ABC prexy Robert Kintner 
stuck it out with his crews until 
final session of confab... .Unsung 
hero of convention was Bob Doyle, 
director of TV pool on loan from 
ABC, whose job was complicated by 
inevitable rivalry between the webs 
_. » Tommy Thompson, CBS-TV 
Director of Technical operations, 
proved the Jules Verne of the 
Convention in heading up 
pooled technical accomplishments 
Film star Irene Dunne, alter- 
. Film star Irene Dunne, alter- 
nate with the California delegation, 
left political scene on third day to 
join her husband in Cape Cod... . 
Fran Allison, of NBC’s “Kukla, 
Fran and Ollie,” among conven- 
tion visitors 
amazing example of the Taft stam- 
| 1a Was way in which he took over 
the post-nomination peace fest 
with Ike, even in defeat directing 
the lensers—TV newsreel and still 
—ordering lights off or on, and 


making suggestions for the radio 
| mikes, 





Azcarraga Deal With OFari 
Ends Longtime Mex B'cast Rivalry 


Mexico City, July 8, 

Televicentro, elaborate TV build. 
ing here that Emilio Azcarraga 
built and is operating, is no longer 
exclusively for his video station 
XEWTYV, channel 2. Romulo O’Far. 
ril, owner-operator of Mexico's pio- 
neer TV station, XHTV, channel 4 
made a deal with Azcarraga for his 
station to use Televicentro on the 
basis of a 10% of gross entry pay- 
ments by audiences. 

Deal ends long rivalry between 
Azcarraga and O’Farril. 

Transaction includes operation as 
one of O’Farril’s radio station here 
XEX (500,000 watts) and Azcar. 
raga’s XEQ (250,000 watts). Besides 
providing broadcasting plant and 
equipment, XEX put up $809,000 
for the deal. XEQ supplies only 
its human and technical equipment 
but takes 50% of combined gross 
income of the enterprise. Trade 
talk is that deal is most equitable, 
that while XEX has juicy revenue, 
XEQ has for some time been run- 
ning in the red at the rate of near- 
ly $15,000 monthly. Operation will 
greatly expand XEQ’s broadcasting 
scope. 


NAEB Administers 
806 Grants-in-Aid 


National Assn. of Educational 
Broadcasters has been set to ad- 
minister an $80,000 fund, provided 
by the Fund for Adult Education, 
for grants-in-aid to educational in- 
stitutions having recognized radio 
and TV production centres for edu- 
cational shows. Under terms of the 
grant, not more than $7,000 is to 
be allocated to any radio project 
and not more than $9,000 to any 
TV project. 

Shows produced can have any 
format generally accepted as being 
good radio or TV. 


Femme Daytime Viewers 
On Increase in Gotham TV; 
Pitch to Food Sponsors 


Number of women viewers 
watching daytime TV in N. Y. has 
climbed from 928,250 last year to 
1,148,928 this year, according to a 
new sales brochure being distribut- 
ed to agencies and clients by CBS- 
TV Spot Sales for WCBS-TV, the 
web’s N. Y. flagship. With the aver- 
age number of hours the women 
spend before their sets climbing 
from 10 in 1951 to 13 this year, 
that means that their total daytime 
viewing is now 14,963,064 hours. 
Spot Sales is distributing the 
brochure in attempt to lure more 
food advertisers, and others who 
pitch directly to housewives, to en- 
ter TV. Brochure points out that 
there is a gain of 154% over last 
year in the average number of 
homes viewing each quarter-hour 
show on WCBS-TV. Station man- 
ager Craig Lawrence, detailing the 
findings in the brochure, also cited 
the fact that WCBS-TV’s new dis- 
count structure on 12 spots or 
more per week has brought the 
cost per spot down 21% lower than 
it was last year. 


FCC Okays Power Boost 
For St. Loo’s KSD-TV 


St. Louis, July 15... 
The FCC has okayed an appli- 
cation of KSD-TV, sole TV station 
here, to expand its transmitting 
facilities to increase its power 
from 16 to 30 kw and the expansion 
will include installation of a new 
six-bay antenna atop the 500-foot 
TV tower on the roof of the Post- 
Dispatch annex building in the 
downtown district. 
Chief Engineer Ed Risk of the 
station said the increase in power 
will improve a stronger signal 
which will improve reception of 
the station's programs in the 
“fringe” area 60 to 100 miles from 
St. Louis. The power and antenna 
changes are part of a long-range 
program to eventually increase 4 
station’s power to 100 kw, which 
would more than double the — 
tion’s signal strength. The "* nd 
facilities are expected to be ope! 

















ing by next fall. 
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BARRY, HERBERT, MADDEN UPPE 


Like a Hole In The Head 


At a Chesterfield cigaret party last week for Perry Como and 


his CBS-TV summer replacement, 


Eddy Arnold, a giveaway contest 


was held among the visiting Liggett & Myers and RCA Victor execs 


for the best guess on the number 


date would receive on the first balloting in Chicago. 


was a Vietor phonograph. 


The winner was RCA prexy Frank M. Folsom. 


for Taft. and 600 for Eisenhower. 


of votes each Republican candi- 
The prize 


He called 500 
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ACLU Urges Webs, WPIX, KOWL 


License Stay Pending Blacklist Sift 


Washington, July 15. 

American Civil Liberties Union, | 
charging that the FCC “by imputa- | 
tion” is bowing to the same type | 
of pressure as that which it charges | 
Red Channels exerts on the net-| 
works, called on the Commission 
again yesterday (Tues.) to hold 
public hearings on the issue before 
renewing licenses of the nets and 
two indie stations. ACLU demand 
was contained in. a formal brief in 
reply to the nets’ disclaimers to the 
FCC April 9 that they practice 
blacklisting. 

According to the ACLU, the 
“most significant part” of the net- 
works’ answers is what they omit. 
“For not a single answer contains 
any denial of the allegation that 
blacklisting on the basis of Red 
Channels is prevalent in the radio- | 
TV industries,” the brief said. | 
“Since four of these defendants— | 
NBC, CBS, ABC and DuMont—are | 
the largest networks in the coyn- | 
try, this failure to deny an essen- | 
tial allegation of the complaint 
would seem to be the most signifi- | 
cant. Unless a specific denial of 
blacklisting practices is forthcom- 
ing, we are willing to abandon our 
request for a genefal investigation 
and the investigation of listed in- 
stances of blacklisting, and ask 
only a hearing to determine meas- | 
ures of combatting this evil. 

“We do believe, however, that | 
only an investigation could disclose 
the extent to which Communists | 
operate, or have operated, a black- 
list of their own, since their opera- | 
tions are so secretive that we were | 
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conan 


Bonus Birthday 


Rochester, N. Y.,. July 15. 

As a unique way of celebrat- 
ing its 30th anni, WHAM, 
local radio indie, is providing 
each of its current advertisers 
with a 30% bonus of free 
time in the form of a birthday 
gift. Bonus is applicable for 
every dollar of local and-na- 
tional spot business on the sta- 
tion during anni week. To 
avoid suspicion that the bonus 
was Only another gimmick to 
hypo sales, clients and their 
agencies had no _ advance 
notice of the gift. 


First hint the clients had 
was an invoice covering the 
30% and marked “paid” by 


John W. Kennedy, Jr.. WHAM 
sales chief, who explained that 
bonus commercial had_al- 
ready been aired. 








Ream Resignation 


On Tap 2 Years; 


CBS Tags Salant 


With Joseph H. Ream having re- 
signed last week as exec veepee 


unable to uncover any evidence | and a director of CBS, it’s expected 
thereof, evidence which could be | that the web will not name a suc- 


obtained only through use of the 
subpoena power.” 

On the problem of Communists, 
the brief said the ACLU is not 
averse to party members perform- 
ing where national security is not 
at stake “unless and until he (the | 


Notre Dame Plans — 
Own Grid Package 


Chicago, July 15. 

Notre Dame, the midwest foot- 
ball kingpin smarting under the 
financial squeeze caused by the re- 
strictions put on gridiron telecasts, 
is threatening to keep all its home 
Zames off live TV. The South Bend | 
Catholic school, instead, is working | 
on a plan to sell the exclusive TV | 
films rights to the game. 

Notre Dame officials have long | 
been critical of the National Col- | 
Jegiate Athletic Assn.’s iimitations | 
of live video. It’s been their posi- | 
tion that telecasting rights belong | 
to the individual institutions and 
have reluctantly gone along with 
the NCAA-controlled TV setup at 
a financial sacrifice. Two years 
ago, before the NCAA imposed its 
bars, the school peddled its home 
fames to DuMont for $300,000. Un- 
der the present NCAA schedule, | 
limiting each team to a single tele 
appearance, Notre Dame would get 
but a fraction of that amount as it 
Share of the package. 

Should the school succeed in 
Wrapping up either a network or 
regional bankroller for its post- 
Same film rights, it would put 
something of a crimp in the NCAA 
Package recently bought by NBC- | 
av. It's recognized that any TV 
grid schedule that didn’t include 
-olre Dame would be less attrac- 
tive. However, one of its road 
*aines could conceivably be in- 
“lauded in the NBC-NCAA bundle. 





| Rosenman, 


'Lowman and Daniel 


cessor in the immediate future. 
Ream reportedly advised CBS 
board chairman William S. Paley 
and prexy Frank Stanton nearly 
two years ago of his desire to re- 
sign for personal reasons, and his 
decision played a large factor in 
the sweeping reorganization of the 
network instituted soon afterwards. 

It’s pointed out that, under the 
present setup, with each of the 
five divisions of the net headed by 
its own prexy, the parent company 
has the equivalent of five exec vee- 
pees, such as Adrian Murphy, prez 


lof CBS Radio and J. L. Van Vol- 


kenburg, prez of CBS-TV. While 
each of these operates in his own 
area of specialization, he nonethe- 
less assumes some of the supervi- 
sory duties originally held by the 
office of exec veepee when it was 
set up by Stanton in 1948. 

Stanton this week also announced 
the appointment of Richard S. Sa- 
lant, formerly a law partner with 
Goldmark, Colin & 
Kaye, as a veepee and general exec 
of the parent company. CBS prexy 
emphasized, however, that Salant 
will not assume Ream’s duties as 
exec veepee. He'll handle general 
top administrative work, similar to 
that being done by Lawrence W. 
O’Shea, also 
veepees of the parent company and 
general execs. ; 

Ream, in his letter of resignation 
last week to Stanton, stated that 
he took the move for “purely per- 
sohal reasons.” He joined the web 
in 1934 as general attorney and 
was elected secretary five years 
later. In 1942 he was elected a 
veepee, became a director in 1945 
and exee veepee in 1948. He'll 
continue with the web on a con- 
sultant’s basis. but otherwise is 
expected to retire to private life. 





WEEPING NBG 
CHANGES ON TAP 


In another major thrust toward 
integration of the NBC radio and 
television operations, in the wake 
of the recent Sylvester L. “Pat” 
Weaver-Frank White ascendancy, 
NBC prexy Joseph H. McConnell 
will announce later this week 
sweeping realignment of executive 
positions. 

It’s understood that the new 
NBC “one big network” concept 
will shaKe down as follows: 

Charles H. (Bud) Barry, at pres- 


ent v.p. in charge of radio pro- 
gramming, will take over both the | 
AM and TV programming opera- 
tions. 


Jack Herbert,. presently veepee | 


in charge of AM sales, will become 


top man in both the radio and 
television sales picture. 
Edward A. Madden, presently 


veepee in charge of TV sales and 
operations, will be tapped for a 
new executive role—that of assis- 
tant to prexy McConnell. 

It’s understood that the new ap- 
pointments are only the beginning 
of a series of personnel reshuffi- 
ings which will affect not only the 
network’s top brass but penetrate 
down to the lower echelons as 
well. Under the new setup, both 
Barry and Herbert will report to 
White, who in turn reports to 
Weaver. Madden, as exec assistant 
to McConnell, will report directly 
to the NBC prez. 

Moves represent a further in- 
tegration of the NBC operations, 
in line with McConnell’s belief 
that AM and TV basically aré parts 
of the same broadcasting medium 
and hence they should complement 
each other. It was McConnell, in- 
cidentally, who was the first net- 
work chief to split his radio and 
TV operations down the middle, 
following the Booz, Allen and 
Hamilton survey of the web sev- 
eral years ago. He’s now the first 
fo bring the two branches of broad- 
casting closer together. 

McConnell pointed out when the 
Weaver-White promotions were 


first disclosed that the web would! Anthony has thus far resisted all | 
attempt to utilize the TV contract | negotiations. However, the impend- | 


personalities in radio, and vice 
versa. As a result, it’s expected 
that Barry will work from that 
premise. As for Herbert. it’s be- 


lieved that his sales- staffers can 
also aid each other in radio and 
TV. by lining up clients for both 
media at the same time, rather 
than having the TV salesmen fight 
with the AM salesmen for  busi- 





ness. 
KGKO Preems 
Dailas, July 15. 
New local AM _ radio outlet, 
KGKO, will begin full program- 


ming here by Oct. 14 as a 24-hour 
daily airer. Designed as a local 
operation, new station will em- 
ploy 1,000 watts daytime and 500 
watts nigthly on 1480 kilocycles. 
KGKO will be Dallas’ eighth AMer. 

Former penthouse studios of 
KLIF, atop Cliff Towers Hotel in 
suburban Oak Cliff. will bé utilized 
by KGKO. Local high school sports 
and Dallas County activities will 
fill bulk of station's time. 











Aloha FM 


Washington, July 15. 

While eager beavers rush to 
take up the available TV chan- 
nels on the continent, there 
comes a mystery application to 
the FCC for FM from Hawaii, 
where there is no allocation of 
FM channels and no FM sets. 
The applicunt is Henry Lee, 
a Honolulu’ business man, 
who lists assets at over>$300,- 
000, and plans an 18 hours-a- 
day operation. Lee estimates 
the station's first year’s ex- 
penses at $84,000 and _ first 
year’s revenue at $80,000. 

Lee doesn’t say how he will 
get the revenue. But there are 
ways of making out with FM 
without a home audience: via 
Transit Radio or Functional 
Music service. 














| WCBS’ Revamp 


WCBS, key station of the 
| CBS Radio web in N. Y., has 
undergone a drastic program- 
ming revamp since Carl Ward 
took over as station manager. 

In addition to axeing Margaret 
Arlen and. Phil Cook this 
week, Ward during his tenure 
has also jettisoned “Missus 
Goes A’ Shopping,” and “Hits 
and Misses,” both long-time 
| airers, and has trimmed Bill 
Leonard's “This Is New York” 
from 45 minutes to a half-hour. 

Ward also launched the new 
Joan Edwards morning. strip, 
which is now SRO, and the 
John Henry Faulk show, aired 
cross-the-board from 5:05 to 
5:55 p.m. 


NBC Is Seen On 
Verge of Deal To 
~ Buy Hwood KF 


| Hollywood, July 15. 

















NBC is reportedly near a deal ! 


_for the purchase of KFI. Joseph 
| Heffernan, one of the net’s finan- 
cial veepees, has been here several 
|days from N. Y., surveying prop- 
|erties and instituting preliminary 
| discussions. Prexy Joseph H. Mc- 
Connell is due in next week, at 
| which time it’s believed a deal will 
| be wrapped up. 

| The network is more disposed 
| toward longtime affiliate KFT, 
|rather than KMPC, but Earl C. 


| ing McConnell arrival may indicate 
| he’s changing his mind. 

' Anthony set a price of $8,000,000 
many years ago, knowing it would 
scare off would-be purchasers. If 
NBC is stymied in KFI deal and 
turns to KMPC as second choice, 
| the price would be somewhere be- 
tween the Richards estate’s asking 
price of $1,250,000 and the net’s 
| outside offer of $800,000. It’s con- 
| sidered likely the web is playing 
|KMPC against its affiliate, with 
Anthony likely to strike a deal 


| name 


WCBS Snares WNEW’s Haymes As 
Web Keys Again ‘Make Like Indies : 
| Margaret Arlen, Phil Cook Axed 


o 


Indications that television is 
drawing the audience away from all 
programming done by the radio 
networks’ key o&o. stations with 
the exception of music and news 
was seen this week with the deci- 
tion of WCBS, CBS Radio’s N. Y. 
flagship, to cancel both Margaret 


|Arlen and Phil Cook in favor of a 


personality disk jockey show. Web 
hopes to bring over Bob Haymes, 
now under contract to WNEW, 
N. Y. indie, to take over the time 
both Miss Arlen and Cook had oc- 
cupied six mornings a week. 
Situation also underscores fur- 
ther the way the network flagships 
are moving into a programming 
groove once considered the private 
domain of the indie stations. Trend 
was pointed up several weeks ago 
when WNBC, the NBC web's key 
N. Y. outlet, lured Gene Rayburn 
away from WNEW, as part of an 


| expansion of its roster of personal- 


ities who have built enough of a 
for themselves with local 
listeners to endorse personally the 
products of their participating 
sponsors. WCBS had also been bid- 
ding for Rayburn. 

Miss Arlen has been with WCBS 
for about 11 years and Cook has 
been a stalwart on the station for 
almost 20 years. Station had wanted 
to expand its informal music pro- 
gramming for some time and got 
its opportunity when Miss Arlen, 
who has been heavily sponsored, 
decided she wanted to devote her 
full time to her video show on 
WCBS-TV, tke AM station's TV 
sister. Her radio show has been 
aired Mondays through Saturdays 
feom 8:30 to 9 a.m. but WCBS sta- 
tion manager Carl Ward, in order 
to give Haymes a bigger slice of 
time, decided also to axe Cook, who 
airs Mondays through Saturdays 
from 8:15 to 8:30. 

Haymes’ contract with WNEW 
runs to August, 1954, meaning that 
WCBS must buy him from its indie 
competition. Negotiations are now 
in progress and WCBS hopes to be 
able to. launch the Haymes ‘series 
Aug. 11. Present plans call for him 
i 


|to do the same type of show he 


rather than lose network shows | 


|} and struggle along as an indie. 

| Heffernan and division veepee 
John K. West huddled with attor- 
'neys Martin Gang, Bob Kopp and 
Norman Tyre, but this is believed 
_to be in connection with NBC's re- 
cent sale of KOA, Denver, to a 
' group headed by Bob Hope. Firm 
handles Hope’s legal matters. 


'BRISTOL-MYERS MULLS 
| DEAL FOR KEN MURRAY 


| Ken Murray, who's aired Satur- 
day nights at 8 on CBS-TV for the 
last three years, may move over to 
a Sunday night period when he 
returns this fall. Bristol-Myers 
,which has been looking for a show 
|to replace its “Break the Bank” 
Sundays at 9:30 p. m., has report- 
edly been considering the Murray 
package among several others, and 
‘is expected to decide finally with 
in the next week or So. 
It had originally been thought 
that Murray would be back at his 
| Saturday night stand in the fall 
|but CBS revealed this week that 
‘the period has been handed to 
| Jackie Gleason for his new vaudeo 
| presentation. The 9 to 10 period 





| Saturday nights is still open, how- | 
|ever, and a possibility remains that | 


now does for WNEW, including 
some solo piano’ing, singing, and 
record-spinning. 

Illustrating how the move to 
personality shows helped build 
ratings for the network flagships, 
Ward revealed that the 9:30 to 10 
a.m. strip on WCBS five months 
ago had a 2.8 rating. Since Joan 
Edwards’ new show took over the 
time, the rating on the period has 
jumped to a 3.9, claimed by Ward 
to be the highest on any N. Y. out- 
let at that time. In addition Miss 


' Edwards’ show has been SRO al- 
, most since it teed off. 





NBC Radio Sells 
Father, ‘Fibber’ 


NBC has concluded two deals 
for sponsorship of top-rated radio 
shows. “Father Knows Best” and 
“Fibber McGee & Molly.” General 
Foods, which bankrolled “Father” 
last season, has signed on for an- 
other ride during the upcoming 
fall season. Web is temporarily 
keeping under wraps the identity 
of the “Fibber” sponsors 

NBC has acquired full rights to 
the “Father” property. Robert 
Young will continue to, plav the 
title role. “Fibber” bankrolled last 
season by Pet Milk. 





Maschmeier Upped 
Albany, July 15. 
Howard W. Maschmeier has been 
promoted from program manager 
to assistant general manager of the 
Schine-owned WPTR. Jim Bellamy, 


Murray may go in there, if the | who recently assumed direction of 
projected deal with Bristol-Myers | the station, announced the advance- 


falls through. 


j ment. 
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YOUR LUCKY CLUE 

With Basil Rathbone, Walter 
Greaza, John Larkin, W. Sher- 
man Burns, Patrick King, others; 
Andre Baruch, announcer 

Producer-director: Perry Lafferty 

Writer: Henry Kane 

30 Mins.; Sun., 7:30 p.m, 

AMERICAN TOBACCO 

CBS-TV, from N. Y. 


(BBD&O) 
Here’s one summer replacement 
that illustrates in detail what is 
meant’ by the term “dog” days. It’s 


basically an interesting idea, in 
which panelists attempt to solve a 
crime enacted by a group of thesps. 
But, at least on the initialer last 
Sunday night (13), the idea fell flat, 
due mainly to the weak moderating 
job turned in by Basil Rathbone 
and the Hfeless work of the panel. 
(Program is in for a summer run 
as replacement for “This Is Show 
Business.’’) 

On any show such as this, its 
success derives entirely from the 
moderator and panel. Rathbone, an 
obvious choice for the moderator’s 
role because of his longtime asso- 
ciation with the Sherlock Holmes 
character, was evidently suffering 
from camera fright. He raced 
through his lines with a patently 
assumed air of bravado, but para- 
doxically slowed the pace almost 
to a halt with the long pauses in 
his speech. Panel teamed two 
authentic private eyes (W. Sherman 
Burns, chief of the Burns agency 
and Patrick King, assistant head of 
Saks 5th Avenue detective squad) 
against two show biz shamuses 
(Walter Greaza, of NBC-TV’s “T- 
Men in Action” and John Larkin, 
of the “Perry Mason” radio show), 
but their crime-solving capabilities 
and disinclination to join in the 
fun indicated they might have been 
suffering from the heat. 

Scripter Henry Kane, himself a 
w.k. detective story writer, dished 
up two good crimes for the panel- 
ists to play with, and they were 
well enacted by a group of com- 

tent thesps. One of the puzzlers, 

ncidentally, formed the story some 

months ago for NBC-TV’s “Martin 
Kane,” which Kane also scripts. 
But any fun that viewers had in 
watching the show could only have 
come from their own attempts to 
crack the cases, rather than from 
participating with the panel. 

Andre Baruch handled the Lucky 
Strike plugs, which were filmed, 
with his usual capable announcing. 
Based on the tremendous populari- 
ty of detective stories and other 
private eye mellers aired reguldtly 
on TV and radio, “Lucky Clue” 
stands a good chance of grabbing 
off an acceptable rating during the 
summer—but only if something is 
done to inject a little more life 
into the moderator and pane 

Stal. 


TV CROSSWORD PUZZLE 

With Larry Stevens, Margaret 
Farrar, guest panelists Anne 
Burr, Martin Benjamin, John 
Stradley; Jack McCarthy, an- 
nouncer 

Producer: Stevens 

Director: Bob Busch 

30 Mins.; Sun., 10 p.m. 

Sustaining 

WPIX, New York - 


“TV Crossword Puzzzle” is a 
basically topnotch idea that suf- 
fered at preem from what was ob- 
viously hasty planning. It needs a 
few segments under its belt before 
it can qualify on the pro level. 
Just the same, its inherent sound- 
ness showed through and-it should 
be in position to grab a bankroller 
with faith in the program’s fu- 
ture. This future can be right 
now if producer Larry Stevens 
brings all hands together for long 
workouts. 

With Stevens as emcee-moder- 
ator, and a relaxed one, the show 
has a plus and minus in Mrs. 
Margaret Farrar, crossword puzzle 
editor of the N. Y. Times and the 
No. 1 creator in that groove. Mrs. 
Farrar supplies the checkerboard 
arrangement, fronts it, and three 
panelists are cued by a small cast 
acting out the words with voice, 
music, ete. At first show, Mrs. 
Farrar was halting and uncertain, 
but by midway she seemed to 
have found herself. 


There is never any doubt as to 
her authority, but (1) some of the 
words seemed vague in relation to 
the definitions by the actor-outers 
and (2) several words went by 
without needed explanation. Prizes 
are given to viewers whose mate- 
rial is used. Overall, a pleasant 
summertime show with the best of 
intentions and post-heat potential- 
ities. Trau. 





Philadelphia—Frank Brookhous- 
er, Philadelphia Inquirer colum- 
nist, starts a new TV show on 
WFIL-TV next Sunday (20). Show’s 
format will include interviews with 
human interest characters he 
writes about in his daily column. 
Show is sponsored by Mort Farr, 
radio and TV distrib. 


DATE WITH JUDY 

With Mary Linn Beller, Jimmy 
Sommer, John Gibson, Flora 
Campbell, Peter Avramo, Patty 


Po 
Producer-Writer: Aleen Leslie 
Director: Mortimer Offner 
30 Mins.; Thurs., 8 p.m. - 
AMERICAN CHICLE 
ABC-TV, from N. Y. 

(Dancer, Fitzgerald & Sample) 

The going may be expected to be 
a lot tougher for this lightweight 
family situation series now that it 
has invaded the evening hours 
after an earlier cruise as a Satur- 
day morning offering. Fluffy affair 


QUIZ KIDS 
With joe Kelly, Joel Kupperman, 

Pat Conlon, Janet Ahern, Melvin 

Miles, Frankie Vanderploeg 
Producer: Rachael Stevenson 
Director: Don Meier 
30 Mins.; Mon., 8 p.m. CDT 
CROSLEY 
NBC-TV, from Chicago 

(Benton & Bowles) 

The Quiz Kids are back at their 
old stand on NBC-TV filling in on 
alternate weeks for the Paul 
Winchell show. While the young 
braintrust failed to come through 
with its usual verve on the opener 
(7), the basie appeal of the junior 





with its potboiler script, uneven 
acting and generally disjointed di- 
rection as unveiled on the initialer | 
(10) is hardly up to even hiatus | 
standards. 

Judy role this season is played | 
by Mary Linn Beller, who, with | 
firmer directional reins and less | 
stereotyped lines, would register | 
more effectively. Same goes for the 
rest of the cast, although Flora 
Campbell and John Gibson, as the 
mom and pop, showed their know- 
how despite the handicaps. 


The “situation” tnis ume was 
one that had been done countless 
times before and was telegraphed 
from the opening bell. It was that 
chestnut about the old suitor pop- 
ping up again to stir up embers in 
the matron just as Judy and broth- 
er Randolph had convinced dad 
he’d lost his romantic touch. Gaffer 
decides to go gallant and sends 
flowers to the frau and asks her 
for a “date.”” Mom thinks the posies 
and the invite came from the old 
beau and after a series of misad- 
ventures, the pair windup on In- 
spiration Rock, favorite smooching 
spot of the younger set. Yarn fin- 
ales with Judy and her boy friend 
dashing off to rescue the parents 
who end up in the clink for neck- 
ing in public. 

It’s strictly juvenile fare and 
patently inconsistent with the 
American Chicle plugs for its Clo- 
ret gum aimed at adults. Filmed 
commercials were of station break 
calibre. Dave. 


ALVINO REY SHOW 
With Alvino Rey orch, King Sis- 
me (4), Jimmy Joyce, Blue Reys 

(4 
Director: Alan A. Armer 
30 Mins.; Fri., 7:30 p.m. 

KNBH, Hollywood 

Reunion of Alvino eos orch and 
the King Sisters highlights this 
half-hour musical layout, which 
should find a good summer follow- 
ing. Emphasis is on music with- 
out elaborate trimmings and the 
result is a speedy 30 minutes that 
pleases. 

Rey orchestra's foot-tapping stuff 
backs some good vocalizing by the 
King femmes and by baritone 
Jimmy Joyce. Highspot of course 
is Rey’s dexterous fingering of ‘the 
electric guitar and banjo, and 
there’s also a “talking guitar” gim- 
mick that cues interest. 

mer handles the intros himself 
and keeps the show moving, can- 
nily balancing the diet to get the 


grade pundits has enough kick to 
make for a pleasing half-hour. 
It’s apparent that the Louis G. 
Cowan factory is still experiment- 
ing with the video version of the 
“Kids.” After trying younger panel 
members when the show was riding 
on CBS-TV (it returns to that web 
in the fall), emphasis has swung 
back to the high schoolers. Vets 
Joel Kupperman and Pat Conlon 
repped the older set while Janet 
Ahern, Melvin Miles and Frankie 
Vanderploeg shared the pre-teen 
honors. Joe Kelly, of course, con- 
tinues as the jovial quizmaster. 
This stanza limped a bit, chiefly 
because the attempts to add visual 
values to some of the questiorg 
failed to click too well. First 
“sight query’—that of having the 
kids guessing which of two guests 
was a peanut vender and which a 
delegate to the GOP convention—- 
was okay. But the visual clues on 
a question dealing with scientific 
experiments didn’t register. 
Crosley blurbs were routine films 
with voice-over. Dave. 


MASQUERADE PARTY 
With Bud Collyer, Peter Donald, 

Ilka Chase. John S. Young, 

Madge Evans, Norman Broken- 

shire 
Producer: Ed Wolf 
Director: Craig Allen 
30 Mins., Mon., 8 p.m. 
SPEIDEL 
NBC-TV, from New York - 

(SSC&B) 

“Masquerade Party” is a panel 
show that depends upon the wit 
and repartee of the participants to 
maintain interest. However, the 
setup ‘makes it impossible for the 
panel to be bright and witty since 
they work under a time handicap 
and any extraneous verbiage would 
be on their own time—consequent- 
ly, any deviations do not pay. 

The panel comprises Peter Don- 
ald, Ilka Chase, John S. Young and 
Madge Evans, who seem like bright, 
pleasant people. A subject mas- 
queraded in garb that has some- 
thing remotely to do with his ca- 
reer is brought in for questioning. 
The panel has five minutes in 
which to work, at $1 per second. 
Money is sent out to charity. 

On the initial show, Allie Rey- 
nolds, of Indian descent, was 
dressed in tribal gear; Anne Jef- 
freys, who appeared in “Kiss Me, 
Kate,” came as a witch, and Mi- 
chael Di Salle came as the late 
President Taft. 

Bud Collyer is the conferencier 


best results for both sight andjand Norman Brokenshire does the 











sound. Kap. 
++ 














Speidel watchband Spiels. Jose. 


++ 


Tele Follow-Up Comment 


FOFeeeeee 


“Youth Wants To Know,” NBC 
weekly program moderated by 
Theodore Granik, had a lively and 
provocative half-hour (9) with 
Paul Hoffman, former ECA ad- 
ministrator, General Eisenhower 
backer and Ford Foundation offi- 
cial, in a pickup from Chicago as 
part of Philco’s NBC-TV coverage 
of the GOP convention. An alert, 
intelligent, well mannered and 
fine appearing group of boys and 
girls, selected by the American 
Legion and a junior college, fired 
a series of pointed questions at 
Hoffman on virtually every phase 
of the Eisenhower campaign and 
the former General’s stand on the 
important issues. 

Most of the interviewers were 
articulate and assured, for their 
ages, although several stumbled. A 
few, at the suggestion of Granik, 
pressed Hoffman with second and 
third queries. The ex-president of 
Studebaker Corp. proved to be a 
fluent and effective spokesman for 
Eisenhower, giving direct though 
necessarily brief replies. Hedging 
noticeably only once or _ twice, 


Hoffman good naturedly com-| 


mented that the youngsters “are 
asking some questions that would 
take a book to answer.” 

A query on the reason Eisen- 
hower had not taken a more active 
part in the 1948 Republican cam- 
paign—when he was \serving as 
Columbia Univ. president—seemed 
to get Hoffman slightly on the 
hook..Most newsworthy revelation 
was that if Eisenhower were 
elected president, he “probably 
would want to go to Korea and 








the situation” before deciding how 
to resolve the present deadlock. 
Granik registered effectively as 
moderator, although he would add 
intimate, warmer touch to the half- 
hour if he addressed the interro- 
gators by name —they all identiy 
themselves — instead of “young 
man” or “young lady.” “Youth” 
continues an excellent educational 
and public service feature. Jaco. 


Ed Sullivan put together a 
sound show within a novel frame- 
work Sunday (13) over CBS-TV. 
Sullivan, with the aid of film clips, 
recreated the GOP convention at- 
mosphere and although no Dean 
Murphy, he did a fair job imitat- 
ing a politico chairman. He 
knocked off a few good lines and 
got a few laughs on his own. 

Orson Bean got the most out of 
the confab idea with convention 
bit, which is standard with him in 
niteries. It made a solid impact 
on this show. 

Another item that hit home was 





one of the better jugglers to ap- 
pear on video. His act combines 
skill and humor and even though 
his tricks are 
| manipulators catalog, he has more 
'than a few different twists to dif- 
ferentiate himself. 

In the song department, Teresa 
| Brewer made a pleasing turn with 
a “Hear Bluebells Ring” and “Get 
Along Without You.” She’s a per- 





off to a good start. Other piper 
was Rusty Draper, who fits in 
with the current demand for 
“new sounds.” Actually, his style 
is reminiscent of several oldtimers, 





spend sometime there looking over 


(Continued on page 104) 


Bobby Winters, who impressed as | 


LIBERACE 

With George Liberace orch 
Director: Joe Landis 

15 Mins.; Tues., Thurs., 7:30 p.m. 


NBC-TV, from Hollywood 

Piano virtuoso Liberace is tak- 
ing over the Dinah Shore Tuesday- 
Thursday spot on NBC-TV for the 


summer. Musically the stanza reg- 
isters well, since he’s an accom- 
plished keyboard performer and 
can run the gamut from pons to 
longhair. He’s also a good show- 
man, although on the schmaltzy 
side. 

On the premiere program, for 
instanee, he trained the cameras 
on “mom” in the audience, men- 
tioned her Polish background and 
his Milwaukee childhood and did a 
solid polka medley. His personal- 
ity comes across as ingratiating, 
but a little too saccharine; a more 
casual, relaxed approach is more 
suited to tele’s intimacy. 

The schmaltz was also present in 
Liszt’s: “Hungarian Rhapsody” and 
other items in which he exhibited 
his digital dexterity. Unfortunate- 
ly, he was perspiring after one 
demonstration of finger fireworks 
and his singing of “September 
Song,” which followed, didn’t get 
full impact. He also has a tenden- 
cy to throw in concerto-type chords 
where a_ simpler arrangement 
would tell a better story. 

Productionwise, excellent . use 
was made of an overhead shot 
which set off the pianist’s finger- 
work. Three fiddlers were super- 
imposed above the piano in another 
number, but the device didn’t pay 
off. Star’s brother George, who 
directs the orch, was spotted as 
accompanist in one offering. :' 

Bril. 


AL CAPP 

(A Television Essay) 
Writer: Capp 
Director: Ted Nathanson 
Sun., 15 Mins., 12:15 p.m. 
Sustaining 
WNBT, N. Y. 

Al Capp has inaugurated a 15- 
minute weekly Sunday noon series 
on WNBT and on this week’s (13) 
premiere, the creator of “Lil 
Abner” emerged as a winning per- 
sonality. This is strictly a one-man 
show, which Capp labels a “tele- 
vision essay.” The initial stanza 
made delightful listening. This is 
not the rambunctipus Capp of the 
“panel era” getting in his jibes 
and verbal lambastings, nor again 
a pontificating Capp endeavoring 
to emulate a Drew Pearson. 

Rather, this 15-minute unpre- 
tentious stanza found the artist as 
an entirely engaging personality 
eliciting chuckles and laughter as 
he unfolded the trials and tribula- 
tions. of his 15 year-old daughter 
and kindred adolescents. There 
was no attempt to gimmick up the 
stanza visually, except for Capp’s 
own Satirical sketches of his two 
daughters and one male symboliz- 
ing the “Adams apple, crew-cut, 
pimply puppy lover of the junior 

ss 


That’s all, just a relaxed quar- 
ter-hour of running gab that 
amuses. and entertains while play- 
ing upon truths that are more 
than homilies. Rose. 





ROBERT MONTGOMERY . 
MER SHOW — 
(The Catbird Seat) 

With Vaughn Taylor, John New- 
land, Olive Blakeney, Jean 
Casto, Margaret Hayes, John 
Gerstad, Dulcy Jordan, others 

Producer: Montgomery 

Director: Herbert B. Swope, Jr. 

Writer; Robert Shaw 

60 Mins.; Mon., 9:30 p.m. 

JOHNSON’S WAX 

NBC-TY, from N. Y. 

(Needham, Louis & Brorby) 
_ Robert Montgomery is attempt- 
ing something new for his summer 
dramatic series on NBC-TV, via 
inception of what is probably TV’s 
first stock company. Based on the 
accepted modus operandi of straw: 

a “9 oy to gorge Mont- 
omery has rounded up a gro 

thesps, headed by Voughar Tentor 

John Newland and Margaret 

Hayes, who will appear in differ- 

ent types of roles in all shows 

aired on the series this summer. 

Acting group is experienced at TV 

— op Bega should pay off, pro- 
idin e scripts are - 

ble quality. . —— 





standard in the| 


sonable singer and got the show) 


. Initialer Monday night (14) 
owever, was only a fai 
|Show staged was > Cana 


“The Catbi 
Seat,” adapted by Robert Shae 
'from a James Thurber short story 
| Basically a satire on ad agencies 
| and the overly-collegiate brand of 
| execs who sometimes run them 
both Shaw and the cast overdid the 
| Satire with slapstick. Play held au- 
|dience interest and was probably 
most appreciated by 
| Viewers, but even the 
tiated could have predicted 
Synouement by end of the f 
act. 

| 


| Taylor played the lead in this 
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New Acts—TV a 


ROMANY, BLANES & 
Semele SALGADO 


m 
8 Minutes 
Amphitheatre, Chicago 

After brief tryout in Gold Room 
of the Congress Hotel, Chi., last 
week, this hitherto unknown three- 
some from Puerto Rico opened cold 
Thursday (10) at the Amphitheatre 
and proceeded to steal the show 
from America’s top TV talent 
before probably the largest audi- 
ence in history of show biz. 

Unlike most talent from the rum 
and Coca-Cola circuit this turn 
does not rely on music, maracas 
and muscles. It’s strictly a talk 
act but one of the greatest. Straight 
man, Hector Gonzales Blanes, has 
looks, poise and some of Ezio 
Pinza’s oomph. He sells the act 
from curtain to close but real boff 
is Marcelino Romany. Two-a-day 
vets could learn a lot from Romany. 
His timing is unsurpassed and 
dignity with which he socks across 
yocks has no counterpart in TV 
today. His “What is the names, 
plizz?” might become the “Where's 
Elmer?” of 1952. 

Rounding out trio is Jose Sal- 
gado, who deadpanned it when 
caught but handled only line given 
him adequately. 

Main anchor which might delay 
trio’s climb to top is matter of 
billing. Agent for turn (GOP) 
ordered Romany sidelined, but 
recent change in higher echelons 
at talent office is understood to 
favor top biliing for him. 

It’s understood. Puerto Ricans 
have turned down bid for repeat 
at Amphitheatre next week to re- 
place Dixiecrats (flash act) which 
wowed four years ago. Contracts 
forbid appearance of trio except 
under GOP handling. This agency, 
overshadowed for years, seems 
finally to have latched onto a sure- 
fire attraction which will travel. 

Donn. 











(Don Walsh, ex-Variety staffer 
now with Steve Hannagan, caught 
the GOP convention in Chicago 
last week while on a tour of duty. 
But to prove he never left 46th 
St., here’s his version of the en- 
oe highlight of the show. 

Ve 


WHO’S THERE? 

With Arlene Francis, Bill Cullen, 
Robert Coote, Paula Stone; 
George Jessel, Phil Rizzuto, Ger- 
trude Ederle, guests; Rex Mar- 
shall, announcer 

Producer: Richard Lewis 

30 Mins.; Mon., 9:30 p.m. 

GENERAL FOODS 

CBS-TV, from New York 

(Benton & Bowles) 

If many more quiz shows are 
brought into tele’s programming 
skeds, viewers are bound to become 
as confused as femcee Arlene Fran- 
cis was in the preem stanza of CBS- 
TV’s latest quiz show entry, “Who's 
There?,’” Monday (14). Miss Fran- 
cis, who should know her way 
around panel programs, referred to 
the new series as “Celebrity Time” 
and “What’s My Line?” She could 
have tagged a half-dozen other cur- 
rent quiz show names on it without 
straying too far from the truth. 
This quizzer is a composite of them 
all and uses the same basic ingre- 
dients—host, panelists and guest 
celebrities. All are attached to a 
guessing game format that offers 
little excitement or humor. 

Plan of the series is to have the 
panelists guess the name of the 
guest celebrity from displayed 
prop and/or apparel clues. For ex- 
ample, George Jessel, stanza’s ini- 
tial guest, was cued to panelists 
Bill Cullén, a TV  quizmaster, 
Paula Stone, Broadway producer, 
and Robert Coote, British thesp, 
via (1) a portrait of Whistler’s 
Mother (for his “Mom” monologs), 
(2) a picture of a fox (for his 20th- 
Fox affiliation) and (3) a telephone 
booth (for the monolog phone- 
calls). 

gems mame was guessed by 
Miss Stone at the third clue, but 
it was a tedious affair until she got 
there. Only letup was Jessel’s mug- 
ging when one of the panelists 
guessed Lassie and another Tallu- 
lah Bankhead. Jessel, by the way, 
gave the program its only lift when 
he sat in with the panelists to guess 
the other names, Cupid and Phil 
Rizzuto. He gave his seat to Riz- 
zuto.for the guessing stint on the 
final celeb, Gertrude Ederle, but 
program had run over and Rizzuto 
had no chance to participate. 

Miss Francis was her usual ef- 
fervescent self in the hostess’ chair 
and aside from series’ label fluffs 
was in top form. Panelists Cullen, 





show biz! 
most unini- | 
the | 
irst | 


Coote and guest for the preem, 
Miss Stone, had little more to do 
than shout out names. : 
Several camera-shot mishaps !n- 
dicated that the show could havé 
used more rehearsal. Rex Marshall 
delivered the Maxwell House com- 
mercials for General oor effi- 


| ciently. ros. 
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~ TV Tunes Up for Donkey Serenade 


Chicago, July 15. 

Democrati¢ convention planners who closely observed TV’s 
“hake down” handling of the Republican conclave are busy this 
week plotting various changes designed to smooth out “errors” 
they detected in the GOP sessions. 

Major correction on the Demo agenda being worked out is a 
ruling by the various committee chairmen that their respective 
hearings be open to radio and TV. Committee sessions start later 
this week, with the convention proper starting Monday (21). 

Definitely in the works is a new back-of-the-hall position for one 
of the pool cameras to permit head-on shots of the speakers’ plat- 
form. The GOP refused requests for such a position at its meet 
allowing only angled lensing from the pool bays along the second 
balcony in the International Amphitheatre. 

An improved credentials arrangement has been devised for the 
myriad number of staffers and technicians involved in the elec- 
tronic coverage. The Repub’s complicated badge system caused 
considerable confusion at the hectic convention site last week. The 
Dems are issuing a single badge for radio and TV which will per- 
mit the bearer free movement in and out of the hall and in all 
sections of the huge arena except the convention floor itself and 
the speakers rostrum. Special badges will be handed the radio 
and tele men working the floor and the rostrum. 

The convention time table has come in for a lot of study. It has 
been recommended that nominating speeches be limited to 15 min- 
utes, with seconding gab limited to five minutes. Honorary set 
speeches are being held to a minimum. And the temporary and 
permanent chairmen have been asked to keep the sessions running 
as close to schedule as possible. 

So as to put on the best possible front for the probing orthicons, 
the delegates are being frequently reminded of video’s presence. 
Letters have gone out to the 1,574 delegates and their alternates 
asking them to be on their best behavior while in the hall. The 
formal convention program contains a page of television instruc- 
tions and reminders: ’ 

The Dems have worked up some visual devices which will be 
used to sell their political “‘message’’ from the convention via 
video. Although Fry refused to go into detail, it’s understood 
these gimmicks include charts and drawings which will be used to 
visualize the party’s case. 








Bergen’s 4 for CBS-TV 


Hollywood, July 15. 


(his WBKB, CBS 


| He plans for combine film and|Vention upset this action. 


‘live action, with a film devoted to| Was one way to reach the people 
Also a live | most intimately within their own 


Chicago, July 15. 
Top CBS officials are working 
feverishly this week in an attemont 
to come to terms with WBKB, its 
maverick Chi TV affiliate. on the 

Democratic convention telecasts. 
The web brass is still rankled 
by the indie’s handling of its Re- 
publican convention feed which 
caused more than a little embar- 
rassment to CBSers, from board 
chairman William Paley on down. 


a comedy travelog. 


and the Ray Noble orch. 


Credentials Snag 





Edgar Bergen will do a minimum 
{of four CBS-TV shows this season 


e 
Tiff (ver Cut-Ins his new radio sponsor, War: } 
| ner-Hudnut, having first refusal. 


televariety show with guest stars 


At the same time, WBKB execs 
themselves are still irked over the 
financial embarrassment resulting 
from their deal with the network. 

Both parties are agreed that 
different ground rules will have 
to be worked out for the Demo's 
show. That’s one of the chief 
orders of business during this in- 
terval between the two political 
productions. 

The background is this: WBKB, 
under general manager John Mit- 
chell has always been an aggres- 
sively independent operation with 
a hard punching local sales staff. 
Mitchell has always felt the choice 
is obvious between a local sale 
and a web show which brings in 
30% of WBKB’s rate card. 

So when CBS came along with 
its Westinghouse convention pack- 
age guaranteeing 15 commercial 
hours of feed to WBKB with the 


(Continued on page 106) 


WLW-T’S THREE STATE 
SPREAD ON POLITICOS 


Chicago, July 15. 

Viewers in Ohio, Indiana and 
Kentucky within transmission range 
of WLW-T, Crosley flagship in Cin- 
cinnati, probably received more 
Republican convention coverage 
than any others because of added 
news, interviews and special fea- 
tures on local- delegates pro- 
grammed by the station in addition 
to the network feed from NBC-TV. 
WLW-TV had a full crew and film 
Cameras here to work the GOP 
Conclave, and plans to have a simi- 
a setup for the Democratic par- 

WLW-T veepee John T. Murphy 
Supervised the extra coverage, to- 
8ether with Terry Flynn, news 
chief; Kit Fox, special broadcast 
Services chief, and Jim Gaylord, 
Staffer. Gil Kingsbury, Crosley 
Croadcasting’s public relations 
Correspondent, 





handled 





and a former Washington | working 
assign- | Place, Seeds agency Coast head. 


Burns Radio, TV 


Correspondents 


Chicago, July 15. 

Radio and TV _ correspondents 
had their share of grief and annoy- 
ance at the Republican convention, 
but nothing got under their skins 
like the early breakdown in cre- 
dentials distribution. 

Having watched the GOP flub, 
Democratic spokesmen promises 
there will be no such trouble this 
coming weekend in connection 
with their ducats and badges. 

Networks, stations and members 
of the Radio-TV Correspondents 
Galleries, which controls creden- 
tials, all laid the blame at the door 
of the GOP ticket committee. 
They specifically exempted from 
blame Ed Ingle, in charge of radio- 
TV for the Republican Party. Ingle 
fought for adequate credentials for 
the -broadcast group. 

At a time when the press and 
magazine correspondents already 
had their credentials, the Repub- 
lican National Committee had not 
delivered them to the Radio-TV 
correspondents convention commit- 
tee. 

Broadcast correspondents had a 
firm promise of credentials for 763 
newsmen. Late Saturday afternoon 


(Continued on page 98) 


BRECHER TO PACKAGE 





MAYEHOFF TV SERIES 


Hollywood, July 15. 
Freeman Keyes, prexy of Russell 
Seeds agency, has set Irving Breeh- 
er to package the Eddie Mayehoff 
comedy show which follows Red 


Skelton on NBC-TV in the fall for | 


Reynolds Metals. 

Brecher will lay out format, en- 
gage writers, director and cast, 
in association with Lou 


ments on the fioor of the Chi} Brecher relinquishes control after 
} four or five shows. 


Amphitheatre, 


TURNED TIDE 
TOW 


By HERMAN A. LOWE 


Chicago, July 15. 
_For the first time, radio and teie- 
vision have played a major part in 





tial nominee. 

This is recognized by the GOP 
politicians who admit that, with- 
out the broadcasting media, Sena- 
tor Bob Taft would undoubtedly be 
their party’s candidate for Presi- 
dent. 

Here in Chicago, where the ad- 
vance guard for the Democratic 
convention is already gathered and 
at work, the big time politicos are 
studying this hard fact. They re- 
member that TV lifted Sen. Estes 
Kefauver into the position of a 
leading contender for their nomi- 
nation. They are wondering what 
part the medium will play in the 
eventual choice of their nominee. 

But, more than this, across the 


they are ordering new studies into 


their parties win next November. 

What has colored their thinking 
—from the oldest of the Old Guard 
to the youngest of the Young Turks 
—is what happened to the power- 
ful, smoothly operating Taft ma- 
chine in Chicago last week. 

When the GOP National Commit- 
tee met and gave the Taft faction 
| the contested delegations from 
| Texas, Georgia and Louisiana, the 
nomination was regarded as “in 
the bag.” The Eisenhower people 
met in a desperation huddle. Only 
one thing was left to them—arouse 
the people to demand that the con- 
There 





| homes. 
| Ike’s Big Bally 

| The Eisenhower leaders took to 
the etherwaves. They accepted 
every invitation from every net- 
work and station to speak on the 
issue and to denounce “the big 
steal.” They created invitations 
for themselves, seeking out broad- 
casters who would put them on the 
air. One pro-Eisenhower U. S. Sen- 
ator did practically nothing else for 
three days. Morning, noon and 
night he was on television and 
radio, talking about “steal,” 
“morals,” ‘“smoke-filled rooms” 
and “steamrollers.” 


From scores of thousands of 
towns in the 48 states, the letter 
and telegrams began to roll into 
Chicago. Some delegates were 
flooded with them. These messages 
demanded repudiation of the Na- 
tional Committee’s action. 

On the very first day of the Con- 


(Continued on page 98) 


ELEPHANTS WON'T FORGET T 








AD IKE! 


forcing the selection of a Presiden- | 


nation wherever politicians gather | 


the best possible use of TV to help | 














| 





BBD&O Finds Itself Working For 
Y&R; Hands Over Coveted Bing Biz 





Me: 
Who’s on First?’ 

Now that the Republican 
convention hoopla is finished, 
reports are beginning to flood 
the TV networks from local 
stations of misplaced commer- 
cials, line snafus, etc., presum- 
ably caused by American 
Telephone & Telegraph’s last- 
minute rush to complete its in- 
terconnecting facilities through 
the southwest. Five southwest- 
ern stations, for example, re- 
ported they were getting the 
Philco commercials’ audio 
from the NBC pickups over the 
Westinghouse plugs’ video, via 
the CBS coverage. 

Topper to the situation was 
one station, which had con- 
tracted to receive sponsored 
coverage from one of the nets, 
wiring in to report that it was 
getting the pictures fine, “but 


* Virtually unprecedented situa- 
{tion of one agency wrapping up the 
| sale of a major radio show for one 
of its clients and then handing 
over the business without a squawk 
i|to a competing agency occurred 
‘this week with the pacting of Gen- 
|eral Electric to sponsor Bing Cros- 
| by next season on CBS Radio. En- 
tire deal was worked out for GE by 
BBD&O, but it was later decided 
that the show would be bankrolled 
by another division of GE, which 
is handled by Young & Rubicam. 
|As a result, Y&R gets the billings. 
| GE moved in on Crosby last 
| week, when a previous deal with 
| Coca-Cola fell through. CBS had 
made a firm, binding offer to CBS 
|for the Groaner at the web's ask- 
ling price of $16,000. Contract, 
| however, had not yet been signed 
|by Crosby, and his brother, Ever- 
ett, who serves as his business 
| Manager, was still shopping 
| around. xroaner had been offered 





when do we start to get the j|a deal to plug various indie ice 
commercials?” Quick check j/cream dealers around the coun- 
with AT&T revealed that the | try, on which he wanted to cut in 
station was getting the net- |his show’s staff and crew to help 


work pool coverage designed 
for the Coast stations, which 
was being fed sans commer- 


| compensate for their enforced pay 
;}cut when CBS trimmed the budget 
from last season’s $27,000 to $16,- 


cials. TV execs are new won- /|000. Since Coke considered ice 
dering whether some stations |cream competitive, the Crosbys 
during the upcoming Demo- /|were looking for another bank- 
cratic conclave will be get- roller. 

ting FM sound on their TV Everett Crosby at that point 


screens. 


RWG Strike May 
Seriously Impair 
Dems Convention 


Radio Writers Guild, currently 
striking against ABC, CBS and 
NBC in an attempt to get pay hikes 
for radio news writers, has indi- 
rectly warned the Democratic Na- 
tional Committee that it might 
seriously impair progress of the 
Demo convention in Chicago next 
week via its anticipated picket 
lines around Chi’s International 
Amphitheatre and Conrad - Hilton 
Hotel. At the same time, the 
Guild requested national commit- 
tee chairman Frank McKinney to 
intercede on its behalf. with the 
nets in an attempt to settle the 
dispute. 

Strike took a new turn this week 
when members of the NBC-TV 
news staff, the only ones not cov- 
ered by the Guild-network con- 
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New Acts) stole the show .. 


gation really wowed 'em 


ide the dark horses out of town 
; There is a report that Sen. Robert Taft 


Gen. Ike (New Acts) 


By BOB HOPE 


Chicago, July 15. 


Television really came into its own at the Republican National 
Convention in Chicago, where Gen. Dwight D. Eisenhower (see 
Eddie Arcaro arrived Thursday to 


But the Puerto Rican dele- 


talked with Jim Bealle, BBD&O's 
chief of talent and new program 
development, who told him the 
agency was recommending a radio 
show to GE. Several days later, 
the GE deal went throuzh, under 
a plan which would have the parent 
company plug all products on an 
i.stitutional basis, but with the 
various divisions kicking in the 
costs. BBD&O reps the parent 
company. 

Louisville division, which han- 
dies the larger home appliances, 
demanded it get the show alone, 
and the parent company finally 
released the show to it. This meant 
turning the billing over to Y&R, 








| 
| 


is auditioning as straight man for them next season... .Just before 
the ballot was taken I saw Johnnie Ray standing between the Taft 
and Eisenhower quarters He was ready to cry either way. 

One of the most dramatic moments of the convention, and cer- 
tainly the best acting job of the season, was the Taft-Eisenhower 
handshake scene in the lobby of the Conrad-Hilton after the nomi- 
nation... . You could see the sincerity right through their bandages 
_...They had a victory dinner (without Jessel yet)....Fred War- 
ing played George Murphy danced ...Ike and Mamie sang.... 
Everybody ate Taftburgers and had a wonderful time. 

Taftburgers are made out of ground Democrats... .Taft made an 
interesting speech at the victory dinner... He got up and said, 
“A funny thing happened to me on the way to the first ballot.... 
I lost Minnesota The editor of Quick magazine was a little dis- 
appointed at the outcome He .was hoping they’d nominate a 
midget. And those reporters really got, around....During a 
secret conference of the Texas delegation one of them crawled 
out of the air-conditioning units It was Elmer Davis, wearing a 
racoon coat Bill Henry did a great job ...He talked almost con- 
tinually for five days Decca Records is considering putting his 
tongue out in an album Ben Grauer handled the West Coast 
news reporting job In fact he talked so fast his pivot tooth 
struck oil three times Overall there was some great reporting 
done by all the boys, zooming this medium to new heights in 
public interest And what a bréak television is for the voting 
public Now when a candidate makes a promise the people can 
see if he has his fingers crossed. 





which handles the Louisville divi- 
sion. As a result, GE and BBD&O 
got together and tossed the plum 
into Y&R’s lap. 

While a time slot has not been 
finalized for the show, it’s expected 
to take over the Sunday night at 
9:30 slot, rather than the Wednes- 
day at 9:30 period, which Crosby 
had last season. Contract gives 
GE first rights to any TV Crosby 
does this season, but it has not 
been determined whether he'll 
double into the newer medium yet. 


TV Newsreel’s Wrinkle: 
Soundtrack Added Live 
With Wireless Gadget 


Chicago, July 15. 
Newest wrinkle in tele newsreels 
—synchronized soundtracks added 
live, while the picture is shot, via 
wireless—was unveiled . at’ the 
G.O.P. convention by Telenews 
Productions here last week. 


The footage, including interviews 
with delegates on the floor during 
convention sessions—is being serv- 
iced to CBS and approximately 45 
independent TV _ stations from 
Coast to Coast. Footage, including 
the sound, is being processed and 
distributed within 12 to 14 hours. 


The gimmick, which Telenews 
kept carefully under wraps, re- 
quired cooperation from the Army 
and the Federal Communications 
Commission. It works as follows: 

Charles Shutt, of Telenews, is 
down on the convention floor with 
a special wireless microphone bor- 
rowed from the Signal Corps. The 
614-pound handie talkie has a two- 
way switch which permits wireless 
conversation with a Telenews cam- 
eraman operating from a plat‘orm 
high above the convention floor. 
On the stand there is a wired con- 
nection from the receiver to a 
sound amplifier in the camera. 
Camera shoots a closeup of Shutt 
interviewing a delegate down be- 
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t! 2 ' |THE JOHN B. GAMBLING CLUB | OHIO RIVER JAMBOREE : 
a ee on Garrard, Jacqueline | With Jebn A. Gambling With Louis Innis, Ernie Lee, Judy | a | 
Smith 60 Mins., -Mon.-thru-Fri., 3 p.m. Perkins, Lee Jones, Bu =. " om r ction tres 
Producer: Doug Nixon ’ MBS, from New York | Pine Mountain by > sooy 
Writers: Nixon, David Savage, “The John B, Gambling Club, Day, Judy, Jen orge. “ 


which had been aired locally via 
WOR, N. Y., hit the Mutual web 
Monday (14) with a diverting 60- 
minute stanza of music and chatter. 
Gambling is assisted by his son, 
John A., on the platter spieling 
chores, and the two keep the ses- 
sion et yg F Ny «7 RN pace. 

. 1 j -om- | The small talk and pleasant music 
set oe ae ne go ag ve this series an okay listening 

i *s | . 

oe | nr gia Corps The elder Gambling, who has) 

“Timber ! |.” which has one more , been working at the WOR mike for | 
exclamation mark than “Okla- | the past 25 years, sparks the series | 
homa!,.” resembles it too in being| with his easygoing gab, which is} 
fresh and genuinely indigenous to | kept at a minimum. He and his son 
its setting—the British Columbia | “talk up” each platter but they) 
logging industry, whose 32,000 | never let the conversation dominate 
real-life timber topplers have been | the program. Plenty of time is 


Dolores Claman 
90 Mins.; Wed. (2), 8:30 p.m. 
Sustaining 
CBC, from Vancouver 
Vancouver’s “Theatre Under the 
Stars” took a night off, after a 
week’s run of “Timber!!” (an- 
nounced as the first professionally- 








on strike for several weeks, 
Chopped down to an hour and half 
for radio, it still made sense, was 
a lively piece of Canadiana and 
would be novel entertainment on | 
a U. S. network, with revisions re- 
taining the freshness but toning | 
down purely local references. 

Music, penned by Dolores Cla- 
man, Vancouver pianist, ranges | 
from fair to good show tunes, with 
one swingy pop potential, “Hizh, | 
Wide and Handsome.” Doug Nix- 
on, CBC’s Vancouver program di- | 
rector, and David Savage, Canad- | 
ian freelance, turned out lyrics of 
high consistency and a light, amus- 
ing book with some heavy cracks 
at the character of a lumber baroa 
in British Columbia (which actu- | 
ally has a lumber baron). 

Plot has a conservationist news- 
paperman take the bigshot’s fancy- 
frilled offspring into the dive te 
see the weekending loggers who 
make her $375 evening outfit pos- 
sible, and she sees them chip in a 
like amount for a B-girl to buy an 
ensemble to match. Daughter falls 
in love with Dan, the handsome | 
logging expert, and her papa fires 
him, but a strike threat forces his 
rehiring, with permission to “farm, 
not lay waste, our forest reserves.” 

B-girl, distinctively played by 
Lorraine McAllister, socked across 
a smart song, “You Can’t Catch a 
Man With a Mink.” 
Smith played the rich girl well, 
but warbled too operatically. Don | 
Gerrard acted and sang the lum- | 
berjack role with warmth and | 
strength, and the general acting | 
level was good, as was the air pro- 
duction. Other meritorious show 
songs were “Highrigger” (with a} 
flavor of “Old Man River’), 
“Take It Big!,” and a ballad, “I’m 
Going to Wear My Best Sunday 
Heart.” Gard. 


| 


Jacqueline | 


| 


OGDEN BASEBALL 
With Auggie Navarro 
Nightly; 8:30 p.m. 
UTAH OIL REFINING CO. 
KLO, Ogden, Utah 
(Gillham) 
Auggie Navarro does a play-by- 


j Latham Circle 
| where, according to emcee Frank 
| Panny’s remarks, the space for en- 





lay of the Ogden Reds Pioneer 
seague baseball games that might 
be called the ballplayer’s broad- 
cast. A former player himself, 
Navarro knows the diamond sport 
inside out and he gives a brisk, 
clear picture of what’s happening 
on the field. 


handles his stint in too straightfor- 
ward manner, with no chitchat, | 
gags or small talk to liven up the| 
session. Answer is, Navarro is 
Strictly a straight man and knows 
what he’s talking about. When oc- 
casion demands, he puts plenty of | 
juice in his voice. 

Commercials are held down to a 
gratiflying minimum short and to| 
the point. Odgen listeners get! 
themselves a good brand of arm- | 
chair baseball from Auggie Na-| 
varro, Berl. 





SALT LAKE BASEBALL 
With Mal Wyman 

Nightly; 8 p.m. 

UTAH POWER & LIGHT CO. 
KALL, Salt Lake City 





(Gillham) 

Back at his old stand behind the 
mike doing a play-by-play of the | 
Salt Lake Bees baseball games, | 
Mal Wyman is still this town's 
favorite sports man. He’s glib and | 
fast on the pickup, with a warm, | 
friendly voice that comes over with | 
plenty of life. ' 

As result, his handling of the. 
games is an interesting session, | 
even when the Class C Pioneer| 
League players go haywire and! 
start heaving the ball at everything | 
but the right base. Wyman is quick 
to pick up any byplay occurring 
during a game, and when the situa- 
tion can stand it he tosses in a gag 
or two. But he has no suppressed 
desire to be a comic, so his broad- 
casts aren’t loaded with sour quips. 

Commercials are pitched mostly 
towards an institutional approach, 
stressing the fact that electricity 
is the family’s biggest budget bar- 
gain. They’re slipped in occa- 
sionally and hold to a nice length, 
which makes them easy to take. 

Berl. 


given to the platters which they 
refer to as “middle brow” etching. 
The wax selections run the gamut 
from Strauss waltzes to light 


| operettas with an occasional Broad- 


way show score interspersed. It’s 
all easy on the ear. Gros. 


|OPEN HOUSE 


With Carol Horton, Lenny Hart, 
Bill Wemble, Frank Panny, 
Others 

60 Mins.; Sat., 11 a.m. 

LATHAM MERCHANTS 

WOKO, Albany 
“Open House” dispenses a gen- 

erous amount of live local talent, 

which would leave a sharper im- 

pact with tighter preparation and 

production. Show originates in the 

Super Market, 


tertainers is congested. It features 
Carol Horton, onetime vocalist with 
Eddy Duchin’s band; Lenny Hart, 
Albany popster; Bill Wemple. elec- 
tric guitar (he furnishes accom- 
paniments); Gléria Cail and the 
C.D.C. Models, and others. 

Alan Dix, who does a fall-winter 
singing program on WINS, New 
York, guested the day “Open 
House” was heard. Miss Horton's 
mother, Betty, a New York vocal 
coach, also appeared. A high school 
girl piano-accordionist and a har- 
monica player likewise performed. 
Super-market customers were in- 
terviewed between numbers. 

Show, presented in informal 
fashion, moved at a slow pace, with 
moments of obvious padding. A 
cut in the running time might be 
advisable. Miss Horton sounded 
best in a rhythm number. She 
duetted smoothly in the closing 
“Now Is the Hour” with Dix. He 
soloed twice, registering strongest 


| with “It’s Wonderful.” 


Panny featured a friendly, mild- 
ly kidding approach. He empha- 
sized a bit too much the catch-as- 
catch-can presentation and leaned 
heavily on superlatives. Interviews 
with market patrons stressed the 
advantages of suburban shopping 
and living conditions. Technical 
side of program did: not always 
sound perfect. Jaco, 


THE STORY PRINCESS 

With Alene Dalton, Kay Richins 
Writer: Miss Dalton , 
15 Mins.; Mon.-thru-Fri., 4:30 p.m. 
AUERBACH’S 


Some might complain that he| KALL, Salt Lake City 


Telling stories to moppets is 
nothing new on radio, but Alene 
Dalton throws enthusiasm, skill 
and effort into the old formula and 
comes up with a session that leaves 
nothing to be desired. 

warm, rich voice and the 
knack of making it actually sound 
as if she’s telling the story and 
not reading it result in a lively con- 
vincing session. 
_ Program opens with Kay Richins 
introducing the S. P., who then 
goes into her yarn. In_ stanza 
caught, she gave the youngsters a 
repeat of Cinderella billed as an 
encore by popular demand. It was 
well put together and smoothly 
presented, with Earl Donaldson 
providing a well integrated organ 
musical background. 

Actual yarn was followed by 
birthday greetings and announcing 
of memberships to the Think Kind 
Thoughts Do Deeds Club. 
Membership entitles moppets to at- 
tend S.P. parties. What these get- 
togethers mean to kids can be 
seen by the last such shindig, when 
two downtown theatres were need- 
ed to take care of the crowd of 
some 3,000 or more. 

Commercials are limited to end 
of the program, with Kay Richins 
pitching the department store's 
clothing and such for youngsters. 
Offhand these would seem angled 
too directly at parents, but there’s 
no arguing with results afid sales 
show the right formula has been 
worked out. 

Evaluating a children’s program 
by an adult isn’t the easiest thing 


| in the world, but in the case of the 


Story Princess sponsor’s results 
plus the turnout of boys and girls 
at all in-person deals seems to in- 
Cicate Miss 
she’s after and gets it in top style. 

Berl. 





Dalton knows what | WOHI, 


30 Mins.; Sat., 9 p.m. 
Sustaining 
NBC, from Cincinnati 

As a replacement for the yaca- 
tioning “Judy Canova Show,” NBC 
has slotted another country clam- 
bake originating from WLW in 
Cincinnati. This stanza precedes 
the “Grand Ole Opry” series which 
it resembles via its crop of cornfed 


| fiddling, vocalists and humor. This 


is a good show for the backwoods 
genre and maintains a lively pace 
throughout. é 
Flock of artists featured on this 
show are spotted in brief numbers 
such as “Look Before You Leap,” 
“Sweetest Rose In Texas,” ‘Too 
Old To Cut The Mustard” and 
other alfalfa’ tunes. Lee Jones’ 
yodelling stint on “Sweetest Rose” 
was standout on the preem (12) 
among the vocalists. Lazy Jim Daly 
registered okay with some_ folk 
comedy and vocalling while Louis 
Innis handled the emcee assign- 
ment with an ingratiatingly breezy 
style. Herm. 


SPEAKING OF MUSIC 
With Mitchell Miller 
Producer: Al Levin 
Director: Bernard Buck 


| 60 Mins., Sun., 3 p.m. 


WNYC, N. Y. 

New York City’s municipally- 
operated station, WNYC, has one of 
its top serious music shows in 
“Speaking of Music,” new platter 
series. Show brings on musicmen to 
spin their favorite disks and deliver 
background info on the recordings. 
It’s a pleasant, informal format 
whose success depends largely upon 
the guests gabbing appeal more 
than his record selection. 

On show caught Sunday (13), 
second of the series, oboist Mitchell 
Miller (who’s known in pop circles 
as Mitch Miller, Columbia Records 
pop artists and repertory chief) 
held down the 60-minute gab- 
spinning spot. Miller was bright and 
breezy in his sidelight spieling, 
giving the session sock listening 
values. Each platter was prefaced 
with enough incidental info to 
heighten interest in its spinning. 

Miller’s selection, too, was top- 
drawer. He played compositions by 
Sibelius, Vaughan Williams, Mozart 
and Alec Wilder. Gros. 


SURPRISE PARTY 
With Line Renaud, Patrice & 
Mario, others 
Producers: Anne-Marie Duverney, 
Georges Lourier 
45 Mins. 
Radiodiffusion Francaise, via BBC 
Parisian dance bands and singers 
were on parade in this fairly gay 
package, but commentary, both in 
French and English, could have 
caught the atmosphere of Gay 
Paree more sharply and intimately 
by extra detail and more pic- 
turesque script. Five w.k. French 
orchs participated, these included 
Aimee Barelli’s outfit, one of the 
best-known jazz combos in France. 
An English-speaking announcer 
was on hand to emcee program for 
benefit of listeners in Britain, 
tuned to the French network 
through BBC relay. Line Renaud, 
pop French chirper, sang two num- 
ers composed by her husband, and 
Patrice &-. Mario offered a song 
about the mountains of Italy. Other 
French dance outfits taking part 
were orchs of Rapha Brogiotti, Ed- 
ward Chekler, Ramon Mendizabal 
and Hubert Rostaing. Stanza, in 
toto, reached good entertainment 
standard, but savored more of the 
studio than of the orchs-and-music 
nighttife of the French —, 
ord. 


Roger Wolfe Exits N. 0. 


New Orleans, July 15. 

Roger Wolfe, WDSU and WDSU- 
TV announcer for the past four- 
and-a-half years. resigned friday 
(11) to jcin the staff of WDTV, 
Pittsburgh. Wolfe also resigned the 
presidency of the New Orleans io- 
eal of the American Federation of 
Radio Artists and his nembership 
on the national executive board of 
the organization. 

Before joining WDSU, Wolfe 
was production director of the 
Hollywuod Film Guild, and before 
that general manager of KWLK, 
Longview, Wash., and head cf ra- 
dio education of the Pasadena 
Playhouse. 








Columbus — Robert Holsinger, 


|news supervisor the past year at 


WOSU, has been named assistant 
program supervisor of the Ohio 
State U. station, replacing New- 
ton C. Rochte, who resigned to be- 
come assistant director of evening 
sessions at the U. of Toledo... 
Deke Miles, forrner disk jockey at 
\ East Liverpool, O., has 
joined announcing staff.of WRFD, 
Worthington. 





toeee 


IN NEW YORK CITY... 


WOV, N. Y. indie, has set up a new Italian production department, 
with Anthony Romeo upped from the post of Italian record librarian 
to supervise it....Lester Gottlieb (CBS) to Totem Lodge for vacation. 

R. David Kimble has resigned as advertising-sales promotion chief 
for WBBM, Chicago, to join Broadcast Advertising Bureau as national 
promotion director... . James Monks has joined “Our Gal Sunday” 
Richard Saunders with “Backstage Wife”... . Patsy Campbell featured 
on a new “Aunt Jenny” sequence. ...Treva Frazee joins “Life Can Be 
Beautiful” and “Archie Andrews” as a regular cast member Peggy 
Lobbin doing the lead on “Theatre of Today” July 26 CBS board 
chairman William S. Paley to Europe on a vacation....NBC commen- 
tator H. V. Kaltenborn has set up a new $500 scholarship, open to any 
student of junior standing or above attending or planning to enter the 
U. of Wisconsin, and specializing in some phase of radio broadcasting 

NBC has cut an audition disk for a proposed one-man show with 
actor Joseph Julian. 

Tom Toye, account exec with WINS for the last two years, trans- 
ferred to the N.Y. sales office of WLW, Crosley’s Cincinnati flagship, 
as sales rep for WLW and WINS. ...WMGM adding a new show, “Music 
From the Movies,” to its Saturday evening schedule, for the 8 to 8:30 
slot....Samuel M. Sutter has returned to the Biow agency as copy 
chief... .Jack Lacy’s marathon on WINS for the N. Y. Herald Tribune's 
Fresh Air Fund received $1,602.50 in pledges during its four hours on 
the air. Number of show biz personalities, including Perry Como, 
guested on the show. Deal was worked out by Dick Winters for WINS 
and Mike Jablons for the Fund ’...RCA’s syndicated show, ‘“Touch- 
down Tips With Sam Hayes,” being offered stations during the 1952 
football season for the 11th straight year....Merris Novik, radio con- 
sultant for the American Federation of Labor, in Dallas and Los 
Angeles last week on AFL biz....Leonard Meyers, NBC music editor, 
recuperating from an appendectomy....Harry Flannery, former CBS 
commentator now subbing for Frank Edwards on Mutual, going to 
Israel to tape four shows on the Communist influence there. Shows will 
be aired on the American-Christian Palestine Committee series via 
WLIB, Sundays at 5:15 p.m.....Ruth Dennis Brummer, former assist- 
ant to Ted Cott at WNBC, joined WOL, Washington, as assistant pro- 
gram chief. 


IN SAN FRANCISCO... 


Dink Templeton, KFRC sports director, to Helsinki to cover the 
Olympic Games for Mutual-Don Lee net. He competed in the 1920 
Olympics, is former Stanford track coach....Mary Dorr, New York 
fashion commentator, vacationing here and replacing Emily Barton on 
KFRC for fourth consecutive summer....Dean Maddox headlined the 
Hayward Farm Home-and Industry Fair and beamed his “Man on the 
Street” shows from there. ...Bill Phillipson, ABC’s. western chief, up 
for a three-day confab....KCBS’ Arthur Hull Hayes addressed high 
school teachers at Mt. Diabl6 summer session....KROW’s Don Chur- 
chill won a Willits Frontier Days award with his $15,000 custom-built 
automobile, finished in four kinds of fur....Robert L. Pickering 
agency signed to represent Oakland Speedway Enterprises in radio-TV 
programming. 


IN CHICAGO ... 


Bob Martin has resigned his WBBM program director berth after 
six years. He'll reveal his new post next week....Bill Wren has de- 
parted J. Walter Thompson to join Dancer-Fitzgerald-Sample as a time 
buyer. Charles Powers has joined the same agency as a program su- 
pervisor....WBBM sportscaster John Harrington doing the blow-by- 
blow on CBS's airing of the Chuck Davey-Carmen Basilio fight tonight 
(Wed.)....Jack Eigen, Fred Reynolds, Jim Leunsbury and Howard 
Miller set for the Chicago Theatre’s annual disk jockey show teeing off 
Friday (18)....Ted Leitzel, Zenith Corp. publicity chief, vacationing 
in Canada....Femme gabber Sunday Smith has moved her late night 
WGN session out of the Preview Lounge back to the studio .. Bill 
Joyce, Katz station rep salesman, checked out on vacation... . Voice of 
America recording crew taping a biog of John H. Johnson, editor of 
Ebony and Jet, for airing overseas....Emerson Buckley, musical di- 
rector of WOR, taking over the baton on “Chicago Theatre of the Air” 
Saturday night (19) via Mutual... Frank Fontaine comes into the Chi- 
cago Theatre for two weeks Aug. 1 to share billing with Les Ford and 
Mary Paul... Doris Brown, assistant to Streteh Adler, Chi William 
Morris radio-TV topper, has turned in her resignation... . Jimmy Evans 
preemed a news sports show on WGN Sunday night (13). 


NEW CBS, RWG PACT 
OKAYS $130 FOR SENIOR 


exec, has been dt f xen teaee nfl Map 
xec, upped to prexy o ; : 
WMPS, Memphis ABC affiliate. New pact between Radio Writers 


The new WMPS chief will also re- | Guild and CBS was agreed upon, 
tain his post as the station’s g.m.| with the network acceding to the 


He started with the station as a|Guild’s demand for $130 weekly 
salesman in 1939 and moved in as for senior writers retroactive to 





++ 





Krelstein Named Prexy 
Of Memphis WMPS 


Memphis, July 15. 
Harold R. Krelstein, w.k. radio 











San Antonio—Frank Klein and 
/his Texas Star Playboys, western 
combo, will inaugurate a series of 
airings on KMAC here. Klein owns 
the Klein Appliance Co. Group 
made its local debut on a series 
that Klein sponsors on KEY L-TV. 
Airings on KMAC will be heard at 
5 p.m. on Fridays for a half hour. 


commercial manager in 1941 
then later eapehied veepee a last Nov. 1 and Feb. 1, when two 
cm. Rae previous contracts expired. It also 
e Flough, who stepped down | provides $110 minimum for writers 
from the WMPs prexy post, is pooch less than a year. 
president of Plough, Inc., which| News and continuity writers are 
owns WMPS. Plough now heads affected 
the WMPS board as exec chair- ; 
oy ee also a veepee ’ 
of the Plough plant. ’ Rr; 
WMPS has applied to the FCC cM s Fifth Bride 
for a television station on Channel General Mills, which has been 
13. WMPS application calls for sponsoring “Bride ahd Groom’ on 
permission to build a 1,074-foot|CBS-TV for four days each week, 
tower, with a 50,000 watt trans-|takes over the fifth day starting 
mitter. Installation cost, including tomorrow (Thurs.). “Thursday seg- 
studio equipment and initial op- ment of the morning strip until 
erating, will total $1,250,000, Krel- | now had been sponsored by Hud- 
stein said. son Paper, which has checked off. 
Starting Aug. 4, “Bride” ae 
into the 11:15 a.m, to 12 noon slot. 
WJR Sales, Net Down GM products on the show are han- 
Detroit. July 15. | dled by both Knox Reeves and 
WIR, The troodwill Station, Inc.,| Dancer, Fitagerald & Sample. 
reported sales for six months end- 
ed June 30, of $1,670,366.62. For 
the comparable period in 1951, 
sales were $1,693,993.37. 
Net profit for the 1952 period 
was $468,045, as compared to $533.- 
396.15 for the same period in 1951. 
Net earnings per share amounted 
to 44 cents as against 56 cents a 
year ago. 
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Vidpix Distributors, Producers, Users 
Beset by Some Thorny Problems 





Pioneers in TV’s ‘Noble Experiment’ Shed Some Individual Gripes Over (1) ‘Rightful Share’ of Profits: 
(2) Lack of Understanding and Cooperation; (3) Multiple Re-Runs of Old Product; 
(4) Over-Priced First-Runs; (5) Growing Selectivity Of 


Audiences in Metropolitan Markets 


By JOHN L. SINN 


(President, Ziv Television) 


The gold rush era in television films is coming to an end. 

Now that it’s more or less agreed that sooner or later 
perhaps 75% or 80% of television programming will be 
on film, the hit or miss days are really over. 

From a romantic standpoint, it’s too bad that no longer 
can a sourdough dig up a pilot film and declare he’s in 
business. It’s not that easy, anymore. There are now too 
many solid companies in the field producing good, enter- 
taining and artistic films for the fly-by-nights to have any 
attraction for the advertiser. 

Naturally, I’m not criticizing the pioneers. I might 
modestly say that many of us who were among the first 
in the field are now the backbone of television films. But 
I do mean that the chances of a gold strike on the basis 
of one pilot film are rapidly disappearing, if they haven't 
already vanished. 

Matter of fact, thé television film business is becoming 
stabilized, and while we will go still higher, the level of 
artistic integrity and creativeness is many times higher 
than it was even two years ago. Some very fine things are 
being done on television film. Even better things will be 
done. 

Parenthetically, I should like to point out that there 
seems to be some critical confusion on the subject of tele- 
vision films. It’s not a question of whether television pro- 
grams on film are better or worse than live television. 
Each has its own function, its own standards of creative- 
ness and artistry, its own art form and its own peculiar 
demands. 


Comparing live and film television loosely is like asking 
do oranges taste better than eggs? 


§ Burned by a Quick Pilot | 


To get back to the situation in film, no longer do adver- 
tisers grab for a quick pilot. They now want to see a 
whole series and with reason. Too many have been 
burned. 

And even beyond that, advertisers now assess rival tele- 
vision film companies with a cold, discerning eye. They 
want to know about the artistic and technical quality of 
the films and their production, of course; more, they now 
are very much interested in servicing; distribution, promo- 
tion, publicity and sales record. 

These are important because many times the success of 
a television film series will depend to a great extent on 
them. After the films are finished, will stations get 
them when they should? If necessary, is the producing 
company so well set up that a replacement can be shot 
out to a station? Are the films being properly promoted 
and publicized? And what kind of a sales history does 
the company have? Etc., etc. 

Smart advertisers are looking all this over. 

They also make sure now that a company doesn't allow 
the quality of its film to nosedive after a plushy pilot 
has been bought. : 

They know, further, that to be successful, television 
films must contain the elements that build sponsor iden- 
tification, give him merchandising potentialities and a 
program structure that will enhance and not be in conflict 
with his commercials. 

We know, those of us who have had years of working 
with thousands of sponsors in transcribed radio programs 
and television films, how important these things are. 

But we're not losing sight of the fact that the race will 
go to those who not only can make television films to fit 
the commercials pattern but who also know that there is 
= one way for artistic standards to go. And that way 
S$ up. 








By WILLIAM F. BROIDY 
(President, Wm. F. Broidy Productions) 


’ Hollywood. 

Like the greedy fellow in the fable, indications point 
to the fact that we in television are very likely to be 
Suilty of virtually killing the Goose to obtain its Golden 
Eggs. To commit this crime, in our greed to reap “our 
oe shares” of profits, would be to commit a foul act 

eed, 

Television is as lusty an infant as ever has graced the 
entertainment world—but it remains still an infant which 
must be nurtured and guided before it can grow up into its 
Own majority to become our complete sustenance. We 
must maintain it—before it can ripen to the age where 
it can maintain us. And we must not take nourishment 
from it, until it has arrived at that age. 

There is a great deal more to the production of tele- 
Vision films than the mere consideration of it on a profit 
and loss basis. The fact that a producer today sometimes 
achieves a profit on a television production is still a hap- 
penstance, rather than the usual pattern. More usually, 
he doesn’t start to make a profit until after the third or 
fourth run on the TV circuit—which may take two or three 
years. This means that, in addition to the original invest- 
ment money, he must add to it the interest necessary to 
Carry that investment over that period of time. And this 
oy is what makes outside capital so difficult to obtain. 
— these are things of little interest to the get-rich-quick 
telnn: they are interested only in the fact that sometimes 
ery inion can be made to pay a profit and they want their 


The one all-important item which they fail to take into 





consideration is that, in the main, television films today 
are being made using every shortcut possible, in order to 
realize the lowest budget, and when you cut corners, 
you cut quality. Whatever profits may be realized these 
days should be poured back into television film produc- 
tion—to better the quality, to afford better preparation or 
more rehearsal time, to allow more “takes” to assure best 
possible cinematography. Without this, television film 
production never will achieve that superb quality which 
theatrical motion picture production attained, and quality 
is probably the most outstanding need in the television 
industry today. 

Every single person who has anything to do with tele- 
vision films, from the producer, director, artists, camera- 
men, craftsmen and all the way down the line to the man 
who ships the final prints, must contribute his share 
toward its quality goal, not take frém it. Television can 
afford to pay within reason, at this moment, but it cannot 
afford luxuries. 

If ever there was a Noble Experiment, we are in it 
today. It calls for understanding and cooperation between 
all phases of television operation—for give and take. Such 
a spirit surely will hasten that day when the present-day 
infant becomes a giant—large enough to sustain us all 
“in the manner to which we'd like to become accustomed!” 


By ROBERT M. PASKOW 
(Film Director, WATV, Newark) 


WATV has always concentrated on film programming 
up to 60% of total time on the air since its premiere 
of more than four years ago. 

By this time, it is common knowledge that theatrical 
films are acceptable and popular with TV viewers and 
sponsors as well. It is also common knowledge that there 
are only a few thousand features and westerns avail- 
able and cleared for television. Most of these have been 
played to distraction by the four and seven-station mar- 
kets. 

Depending on program policy and methods of pur- 
chasing, every station can bid for and buy first-run prod- 
uct. In most cases, it is the total amount of money in- 
volved in relation to the quickest playoff that carries off 
the coveted contracts. The remaining stations then wait 
for the round robin to play them off at prices the stations 
ean afford. : 

The age of the pictures as well as the quality of pro- 
duction and star values in each has some bearing on the 
deal. Even the running time may be a big consideration 
as many stations will not run over the hour unit, and do 
not have the large staff necessary to re-edit each film to 
fit the time slot. Stations are required to buy from one run 
to 10 or more runs in one year in order to amortize the 
enormous prices asked. Only a few stations are respon- 
sible for this condition while the law of supply and demand 
aids and ‘abets. 

Most of the distributors attempt to get their total-invest- 
ment out of first run. This is.too heavy a burden for the 
stations to carry. 





| Clearance Major Problem 





Our gripe about some distributors is the fact that they 
insist on more than one run in a short period of. time and 
sell other stations in the same market in between the 
runs they have sold in the first place—without clearance. 


Our biggest problem is clearance. Until station film 
buyers demand an accurate cut-off record of every play- 
date confirmed and played in the market, we deserve 
to get the treatment we are getting. 

Each contract should state explicitly how much time 
should elapse after each playdate before it is repeated by 
another station in the same area. 

In our opinion, this period should be at least 90 days. 
We believe there should also be 90 days clearance before 
each playdate. For example—a film buyer may contract 
for a group of films_today and include a clause to start 
playing them three to six months later. 

The station has every right to expect protection in the 
interim period if the contract is acceptable to the dis- 
tributor. Otherwise, the distributor should téll the buyer 
it can’t be done. The clause referred to should clearly 
state that such and such a group of pictures would not be 
sold away until 90 days after the playdate and 90 days 
prior to the re-run contracted for. 

As for the quality of prints: Most of the established 
distributors try to keep their prints in fair condition, but 
they are not geared up for good service. Confirmation of 
bookings are ignored; last minute substitutions are not in- 
frequent. Prints often have 50 to 100 splices and they 
hate to junk them. 

Stations film personnel should reject poor prints unless 
they are paying for inferior prints. 

These distributors with 35m backgrounds (theatrical 
films) are invariably better equipped to give better serv- 
ice. 

Certain marked improvements have become apparent 
in video programming in 1952. More and better quality 
films have become available. The 16m versus 35m dis- 
cussions have subsided—-thanks to laboratories. Sponsors 
are no longer worried about films as accepted entertain- 
ment. Better equipment and more experienced personnel 


have helped materially. But, television toppers have not 
yet. recognized the place of film in proper perspective. 
Television film departments are not getting the coopera- 
tion they deserve in relation to the overall operation. 


By ELIZABETH BAIN 
(Film Director, WGN-TV, Chicago) 


The most crucial problem facing distributor-station rela- 
tions today is centered about the fact that local television 
advertisers cannot meet the first-run prices distributors 
need to continue to enter the present television market. 
Unlike theatrical distribution, television has a ceiling upon 
potential first-run lease prices. Limited markets and audi- 
ence exposure place certain restrictions on the commercial 
value of first-run features which some distributors are 
ignoring in evaluating expected revenue in Chicago. This 
is a mutual problem which requires close cooperation be- 
tween distributor and station. A station buyer, knowing 
the budget of the local client, cannot meet the price dis- 
tributors have put upon first-run material without knowl- 
edge of market conditions. Unfortunately, some distribu- 
tors’ over-optimism, in spite of research into what markets 
will bear, has resulted in confusion and discouragement. 


The quality of subject matter and of prints now under 
release has sky-rocketed in the past year. In fact, I be- 
lieve television stations are showing better films that those 
currently playing the theatres with the exception of the 
top 1951-52 releases. ‘The amount of time between runs 
seems to be a matter of diminishing concern. 


At the present time, there are several firs@run packages 
available in the Chicago market—a situation without par- 
allel. The only obstacle in their sale is the two-edged con- 
sideration that they are priced beyond a station's ability to 
realize a reasonable return of profit and the client's in- 
ability to pay upper bracket prices. Stations’ growing 
reluctance to underwrite expensive multiple runs has 
forced distributors to sell high-budgeted first-runs to 
clients willing to buy one run—a practice which 4n itself 
has kept film prices at astronomical levels from a station 
viewpoint. 

WGN-TV feature films are about 85% totally sponsored. 
Hence, saleability and not picture quality is the determin- 
ing factor. The sale of films appears to be dependent 
upon star names as opposed to story content. Recently 
there has been a deluge of old films of varying degrees 
of vintage and quality flooding the Chicago market under 
the false hope fhat stations are so anxious to get films 
anything can be sold. Fortunately, no one has been a 
scapegoat. 


By CHARLES J. BASCH, JR. 


(Television Screen Productions) 


We believe that among users of television film, there is 
beginning to be a consciousness that all films of one length 
are not alike. This may sound axiomatic. But, aside from 
the largest producers (who are able to sell a program to a 
national sponsor for a first run), those who have made film 
for syndication, have found that a 15-minute show would 
bring a given price in a given market, regardless of the 
quality of the picture or of the ingredients entering into 
it, including the quality of script, cast, sets, and techni- 
cal “know-how.” 


Not too long ago, many of the smaller and medium- 
sized agencies and television stations seemed to expect 
a producer to sell a program in their market at a price to 
compete with tired old motion pictures and ancient one- 
reelers, produced for other purposes, and now shown on 
television by budget advertisers. 

Audiences are getting “wise.”” They’ll accept old-time 
movies at a late hour, when that’s all there is to see. But, 
when competition is in the air—and on the air—they're 
not satisfied with second-rate entertainment. . Then, they 
compare what’s on other stations, and turn off the old 
stuff, which may be spotty, or full of long-shots, good for 
full movie screens, but with heads and feet chopped off by 
the TV screen. So, audiences too, in large metrapolitan 
areas, who have had TV for several years, now note the 
difference, and will become more selective as time goes on. 

We know of a number of medium-sized film producers, 
who have produced films of good quality and have gone 
out on the limb to produce 13 or 26 episodes of good pro- 
grams, and who have had trouble selling them in individual 
markets for syndication. “Too high” has been the 
squawk. But, we are beginning to feel encouraged. We 
think perhaps the buyer of films in independent mar- 
kets is “growing up.” There is a tendency to consider 
films with the same yardstick as is used for live program- 
ming. Buyers are beginning to be willing to pay more 
for a better quality show on the theory that “you get 
what you pay for.” 


By WINSTON HOPE 
(WTAR-TV, Norfolk) 


. Those of us who are working in a single station market 
area find that we are unable to reschedule a film, even a 
very, very good one, in less than 10 to 12 months time. 
Perhaps large areas do not have this problem, but in our 
case, it applies to nét only feature films, but shorts and 
film series. We find great difficulty even when the net- 
works repeat a program sooner than 10 to 12 months. We 


(Continued on page 56) 
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It Used To 


By JERRY WALD 


Hollywood. 


Burying the Motion Picture Industry at frequent intervals is a na- 
tional pastime, indulged in by movie critics, housewives, high school 
debating teams and racetrack touts, despite the fact that there are 
some well-defined laws on the books against burying a sentient body. 

The principals in this rather ghoulish indoor sport 


noses to bear 
significant fact 








Jerry Wald 


also include a professional coterie of crepehang- | 
ers, procession mourners and eulogy howlers who | 
are above offering cogent facts and intelligent diag- | 


out their special pleading. The | 
is not that there is an army of | 


viewers-with-alarm, but that despite the dreadful 
prophecies, the Motion Picture Industry is still 
with us, alive, vital and profit-bearing. 


It might be interesung to note also in passing 
that the current onslaught of television—generally 
given as the latest affliction which brought about | 
this sudden rigormortis—is but the newest of a long 
series of “calamities” which brought the movies to 
earth. There was, for example, the advent of radio 


in 1920; the first talkies in 1926; the Crash of 1929; the 1933 Bank 
Holiday; the European War in 1939; Pearl Harbor in 1941; and now in 


1952—television. These occurrences 


of gloom on the agitated anbularity of Hollywood’s graph ups 
In fact, seismological disturbances, spots on the sun, and tida 
waves near Terra del Fuegos are also said to influence the fate of | SF 


downs. 


have resulted in the deepest 
and 


Hollywood movies at the world’s boxoffices. 





Always Living In Crisis 





among many others instead. 
crisis. 


Studio executives face perpetual crisis. 


The production of 


every motion picture—from your weekly newsreel to a musical ex- 


sensitive to every gravitational, as well as economic, disturbance. 


tion and their number is increasing. 


still making money. 


| 


shortages of everything, and the public had nowhere to spend its money 
except at the beach or the bar or the Bijou, statistics were based on 
In 1939, statistics were based on the median year of 1936. In 
1936 figures ~vere based on the low drop point of 1933. And in 1933, 
statistics were based on the Crash of 1929. 
were based on the dismal year of 1926 when the industry was under- 
going the switch from silence to sound. These figures have been juxta- 
posed to prove almost everything. By the light of federal amusement 
taxes on theatre admissions, the industry is not doing badly at all. In 
1929 the government collected 720 million dollars; in 1935 518 million; 
in the peak year of 1946, 1,427 million; and two years later, 1,386. If 
you want to look at it that way, Hollywood is twice better off than it 
was during the pre-depression peak year of 1929. A 
glance at major company net profits for four different years reveals 
that in 1931 the companies declared a net profit of 33 million; in 1937, 
24 million; in 1941, 16 million and in 1947, 47 million. 

These statistics prove only one thing: that there are no absolutes in 
the finances and economics of the movie industry. 
see an early demise of the movies based on charts and graphs; the 
pollsters conjecture a quick burial based on attendance at baseball, 
wrestling and cock-fighting. The TV experts multiply the number of 
‘set sales by the weight of the Loch Ness sea monster, and come up 
values | With some pretty foreboding if fishy statistics. 

Television, which is the latest of the behemoths to confront the 
1 | movies (it used to be mah-jongg, then bride, and later charades) de- 
ves a special consideration, for here is a fellow entertainment 
|}medium which is squawking and wetting its electronic diapers just 
as radio once did. Television will grow up; and claim adult attention 
just as all children growing into juveniles and adolescents do. When 
" The motion picture industry has never been in “good shape” as the |it is mansized it will constitute man-sized competition. What puzzles 
perfectionists understand that standard of excellence. Neither has the |US is the general assumption that the movie industry will not have 
entire automobile industry as an industry; or the radio industry which | learned how to control this brash youngster by then. 

has been bedevilled by all sorts of competition, including girls’ softball | 
and, believe it or not, the movies. 


1939. 


mately separate the film industry entities of production, distribution | and concepts notwithstanding. 


and exhibition, there will be a great amount of preliminary economic | 
jockeying, which will inevitably close movie houses, as well as sound | combined experience and talent of outstanding creators, and on the 


stages and distribution exchanges. | continued interest of the public in intelligent, eye-appealing enter- 


This is a change-over period, a 


revolution in the structure of the film industry which is bound to have 


significant economic repercussions 
This cynical remark expresses such 
men Hollywood will have.” 

“good times’? 


on the banner year of 1945. 


until a new level establishes itself. 
truth about the judgment of gloom- 


eye that it bears repeating: “As soon as the airplane factories go 
ack to three shifts, you will be surprised how many wonderful show- 


Which raises the question of at what point do we judge Hollywood's 


Box office statistics, which are nebulous at best, are currently based 
In 1945, when there were consumer goods 


|tainment. The gloom-spreaders are always with us, and are ever 
| ready to pull down the walls on the industry and themselves as well. 
| In the meantime, between wakes, we shall continue to make some 
great pictures, many good ones, and, regretfully, we shall make some 
mistakes, too—pretty much as book publishers, theatrical producers, 
radio producers, ice show promoters — and, may we say television 


experts shall do. 


kicking industry. 


Be Mah-jongg, Then Charad 


— Now They Say It’s Because of TV 


A serious misconception is that movies are competing for public 
The legitimate theatre has been | attention on the same basis of television. The movies and television 
dying for so many years now that spectators have just quit going to | are competing nut for money, but for time. I& the supposed gauge of 
the funeral and are attending the “South Pacifics” and “The King and I,” | public interest is the price the spectator pays for this entertainment, 
The motion picture industry lives in| then television has the edge on the movies because it’s free; and by 
| the same token of absurd logic, ants trooping in and out of their 
}mound will be the curse which eventually lays television, because 
travaganza—starts with a form of occupational crisis and ends in one. | you can buy a ready-made ant hill in most five and 10-cent stores for 
Everything affects the movie industry, in the same sense that every-|a dollar; and, finally, houseflies put on a good show by themselves— 
thing affects everything. And the graves registration team which digs |for nothing. Shoppers for entertainment are rapidly discovering that 
its plots and prepares for this indecent burial of the movies is hyper- | if they have two or three hours of time to devote to entertainment, 
| movies offer and will continue to offer more entertainment per 

But, say the prophets of predestined doom, why are the movie houses | amusement hour. Television, in fact, is beginning to serve as the pro- 
of America closing up? Seventy this week? A thousand this year? Is | pellant which is sending people back to the movie houses to get away 
this to be taken as an equally positive indication that the movies are | from a plethora of “one minute spots;” supercharged appeals to 
dying? It is agfact, that drive-in movies are under constant construc- | PHONE NOW; and the unsightly spectacle of amateurs trying hard 
It is also a fact that the number | to look like professionals in a medium controlled by amateurs who 
of Broadway legitimate theatres which are open has droppéd from 70 | seem to insist on holding on to their amateur standing at all costs. 
to 30 in the last few years; the stage is still going strong and plays are | Audiences, in fact, are delighted when they are treated to the relief 
In the current Divorcement, which will ulti-|on TV of a seven-year-old movie, outmoded styles, plots, dialogue 


Motion pictures thrive on 50 years of technical know-how, on the 


The gloom-spreaders are mistaking the hollow sound of their funeral 
chant for the dying gasps of what is in reality a vital, alive and 


In 1929, boxoffice ratings 


very cursory 


The economists 





Television's future is brightest, 
it seems to me, on the very points 
on which it is criticized most today: 
1) That it is not a national medium. 
2) That it is pricing itself out of 
business. ; 

While it is true that television is 
not yet a completely national 
medium geographically, it is most 
certainly a national medium com- 
petitively. It offers more circula- 
tion than Life, Saturday Evening 
Post and Collier’s combined. Its 
sales impact—the combination of 
sight and sound—is far superior 
to that of printed media. Where 
else can an _ advertiser simul- 
taneously demonstrate his product 
in millions of homes? 


Television is doing all right, 
thank you, with its tremendous 
penetration within the areas it al- 
ready serves. And now that the 
freeze has been lifted, new stations 
in new markets will make televi- 
sion a truly national medium 
geographically. 
|About the Future, Say Five Years! 

The FCC allocations plan will 
permit 2,053 stations in some 1,275 
communities. There will be three 
or more stations serving 101 of 
the top 168 markets in the coun- 
try, if, as and when these stations 
are in operation. The FCC, in our 
opinion, will approve about 20 new 
stations this year, and about half 
of these may be on the air by 
Christmas. 

Now in this fertile field of prog- 
nostication, there are many, many 
unknowns. Adding everything up, 
however, here’s the way I see the 
future, today: 

By the end of 1953, there should 
be a total of 240 siations in opera- 





CRITICISM AND A CRYSTAL BALL 


; By FRED M. THROWER 
(Vice President in Charge of CBS Television Network Sales) 


400. In another year, 650. The 
next year, 1,000. By 1957, five 
years from now, 1,500. 

What will this station growth 
mean? First, it will make television 
a truly national advertising me- 
dium geographically and, incident- 
ally, remove one point of current 
criticism. Second, it will mean 
millions more TV homes—homes 
to buy goods. Third, it will mean 
that buyers of network shows and 
networks themselves will not have 
the problem of clearance in single 
station markets. 


The experts on set sales tell us 
that there will be 20,000,000 TV 
homes by the first of the year. 
Since there are already 34,000,000 
homes that can receive TV signals, 
this means that, as of the end of 
this year with 20,000,000 TV 
homes, we will still have a poten- 
tial of 14,000,000 homes within the 
area of our. present station setup. 
Strong promotion by TV set manu- 
facturers should help to lower this 
figure substantially. 


In the areas still untapped by 
television, which the new stations 
will serve, there are another 17.- 
000,000 homes. With this poten- 
tial, it seems reasonable to me to 
assume there will be at least 40.- 





| 000,000 television homes in this 
|country by 1957, as new market 


areas are opened up, and television | come increasingly more aware of!N. Y., Wednesday nights. 


| sets flow into them. 





Pricing Ourselves Out of Business 





everything elise, but television’s 
critics always seem to forget that 





the rising costs, unlike other in- 


creases, are accompanied by tre-| all advertising dollars invested in| ers, with members of one faith re- 


mendous increases in value receiv- 


steak, whether a high price or high- 
er, you buy 16 ounces. When the 
price of television has increased, it 
has been accompanied by substarf- 
tial increases in television homes. 


Of course television has become 
a better buy each year. While 
time costs have creased eight 
times since 1949, television circu- 
lation has increased about 18 
times. And new stations will per- 
mit advertisers to amortize pro- 
gram costs still further over mil- 
lions of new families. 


Network television today, de- 
spite the often unwarranted criti- 
cism, has developed into a year- 
round business. Advertisers are 
staying on 52 weeks each year. In 
1951, out of CBS Television’s full 
evening schedule, only one adver- 
tiser chose to take a hiatus. This 
year there is also only one and 
we have just written over 
$7,000,000 worth of new business. 


| Advertising Budgets | 


How will the advertising dollars 
of the future be allocated among 
media? 

When we compare the advertis- 
ing budgets of the 60 leading food 
and drug firms for 1950 and 1951, 
we get a pretty good idea of what’s 
been going on. First, we start with 
the fact that 80% increased their 
budgets in 1951 over 1950. How- 
ever, 42% cut magazines; 61° cut 
newspaper supplements; 72% cut 
radio, and 98% added to their tele- 
vision appropriations. 


In my opinion, as advertisers be- 











the greater impact of television 


over other media, there will be! qe 


Way | major faiths, wit 
Costs of television.have increas- | they slice the advertising pie, which | selecting the ew da, nureh group 


ed, it is true, as have the costs of | Will result in increased television nails performed 


| further adjustments in the 


appropriations. 


Last year $484,000,000 went into 
television. This was only 712% of 


| that year. National television ex- 


tion, By 1954, there should be'ed. Whenever you buy a pound of|penditures for the first three 





|motif with its pop music approach | 
{has been 


| 


| 


months of this year are running 
about 75% ahead of the same pe- 
riod last year. At this rate, we 
can expect television to account 
for about $850,000,000 this year—or 
about 10% of the total money 
spent for all advertising media. 

I think television, offering sight 
plus sound plus action, deserves 
and can put to highly profitable 
use for its sponsors, a lot more 
than 10% of the advertising dollar. 

Perhaps the most encouraging 
picture that I look at every day is 
the long list of logical television 
prospects who are not yet in the 
medium. This list is our main tar- 
get. It’s a long one. These adver- 
tisers belong in television. They 
can afford it financially and in most 
instances, since their competitors 
are already in, they can’t afford to 
be without it. - 

As long as such a list exists, 
there is no danger of our scraping 
the bottom of the advertising 
barrel. 

Today, the future of the network 
television business rests in the 
hands of prospective advertisers 
like these, as well as those already 
using the medium. Our future 
could not be left in better hands. 


WNEW Musical Religioso 
With Pop Artists Motif 








New stanza combining a religioso 


launched by WNEW. | 


| 


Tagged “Faith and Music,” airer | 
votes each edition to one of the | 


-ords, usually hym- 
by popular artists. 
Series, created by program direc- 
tor Bill Kaland, has brought an un- 
usaally warm response from dial- 





porting interest in the musi 
‘ . . Cc 
other denominations. “' 
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Pub Relations 
& Use of TV 


LmBy D. J. JACOBSON! 
(Director of Public Relations, 
BS-TV ) 











On the mass communications 
bill-of-fare these days, as we all 
know too well, television is easily 
the most popular dish. In fact, in 
some quarters today people are 
saying that it is the only dish—and 
saying it would do very well as 
an exclusive diet. In other words, 
they would actually have you be- 
lieve that television is a medium 
of mass communications destined 
to make all other media obsolete. 
To me, this is both unhealthy and 
unrealistic thinking. To me, talk 
like this not only endangers the 
healthy growth and future of tele- 
vision, but jeopardizes as well the 
importance and obligations of mass 
communications in a free society, 


We at CBS Television believe in 
the need for mass communications 
— all mass communications — by 
written word and by spoken word, 
as well as television. We realize 
full well that the printed word via 
newspapers and magazines registers 
upon readers a host of vital facts. 
We realize, too, that the spoken 
word via radio highlights to a gr at 
degree this vast body of informa- 
tion. At the same time, we see the 
job of television—the task of the 
dramatic pictupe in action on the 
cathode tube—as one that gives 
added perspective to a total prob- 
lem, and does the job virtually with 
the speed of light. The result is 
that the printed word, thanks to 
the swift visual implementation of 
television, can be quickly assimi- 
lated, quickly evaluated and, in 
short order, can take on a fuller 
meaning and truer dimension. 


With the Speed of Light { 


Putting it simply — television 
translates words into actions swift- 
ly. It makes facts come alive with 
the speed of light. 


But, the more I think of televi- 
sion in respect to public relations, 
the more it seems to me that tele- 
vision has more to do with public 
relations than any other medium 
of mass communications. 

One reason why I say this is be- 
cause, in a.very real sense of the 
word, the function of public rela- 
tions is not merely one of dissem- 
inating facts. It is a job of making 
sure that these facts are properly 
evaluated. A public relations man’s 
function is to give people a better 
perspective of his company, its 
policy, its people, and its products. 
Television is the perspective medi- 
um. 

I believe that every public rela- 
tions man should take full advan- 
tage of the television programs cur- 
rently being ‘sponsored by his com- 
pany. Being mindful of the fact 
that television is an invited guest 
in the home and that however 
many millions it reaches, it reaches 
them all intimately and personally, 
the public relations man should 
utilize his company’s program to 
make sure in such a way that it 
refiects the personality of his man- 
agement. If good public relations 
is good citizenship, I can think of 
no, better use of television in pub- 
lic relations than the sponsorship 
of programs which bring people 
good entertainment or a sharper 
concept of current events without 
violating any of the laws of good 
taste, or without insulting any 
minority groups, or without over 
straining broadcasting regulations 
or codes. I believe that it is with- 
in the power of a public relations 
man to guide his company’s televi- 
sion program in such a way that 
its content and commercials reflect 
the real personality and spirit of 
the company. 

A public relations man who wants 
to bring the truth, the facts, yes— 
perspectives, to the people whose 
lives his company touches in one 
way or another, can look to this 
medium as a powerful ally. I think 
that I can speak not only for CBS 
Television, but also for the entire 
industry, when I say that we are 
tremendously mindful of our ob- 
ligation to serve the American peo- 
ple. I am sure that a public rela- 
tions man with a real public serv- 
ice need for his client can find & 
local television station or a net- 
work extremely receptive to his 
problems, provided his problems 
are related to the public interest 
rather than the public interest be- 
ing related to his problems. 











Wednesday, July 16, 1952 ” 


ARTE —— >? 


REVIEW-PREVIEW § 37 ° 





Radio and the Box of t 





the Good Pandora 


Wherein “Pat” Weaver Sets Forth NBC’s Declaration of Principles and Sees A Vital AM-TYV, 
if Molded Into a Complementary Medium, Mirroring the Changing Patterns of 
Beliefs and Permitting America to “Witness the Problems, Participate 


in the Tragedies, Watch the Riots, Thrill to the Inspiring Deeds” 


There is far more at stake in American radio in the 
next year than the question of a rate cut, or the program- 


ming changes that must come to network operation. 

Network radio is the complement to network television 
in keeping all America a single, avail- 
able audience, with all the implica- 
tions for greatness that means. 

One of the most stimulating intel- 
lectual exercises aimed at giving mus- 
cle tone to one’s understanding of 
broadcasting, is to consider the size, 
scope, dimensions of radio service that 
we would have today if television had 
been invented first. 

Surely no man in full possession of 
his senses would believe that had tele- 
vision come first, the need for a strong 
radio service would not have been 
quickly felt, and developed. This 
comes from the necessity of attention demanded by tele- 
vision. One cannot watch television and do other things, 
certainly not to the same extent that one-dimensional 
radio enabled you to-do. Yet, once a person is given the 
box of the Good Pandora, once the intoxicating power is 
yours to go places, to see and hear things, to be in contact 
with the real world, to enter the world of the half-real-half- 
myth that most people dwell in to a large extent—the 
urge for use mounts. Hence, once people had spent a 
few hours a day with television and found it interfering 
with much of their life because of the time necessary to 
follow it, they would have demanded a complementary 
medium to enable them to stay in contact with their great 
outside spectrum of entertainment, information, and edu- 
cation within the demands of their time. And this would 
have made radio get born in a hurry. 

The differences between radio and television, after all, 
are far fewer than the similarities between them. They 
are both home communications instruments, bringing the 
people information, entertainment, and education. Tele- 
vision brings the all-sense perception of events with full 
impact, and cannot help but replace large areas of radio 
usage Where radio formerly@was the home medium of pri- 
mary, all-family attention. But television is now and will 
tontinue to be for some years a family instrument. Radio, 
however, in addition to its original role as a. meeting 
place of the family, has also become a personal, indi- 
vidual communication service. Where television is turned 
to the channel by agreement, radio is used individually, in 
the bedroom, the car, the portable, the kitchen. 








‘Pat’ Weaver 





| AM: Services, Not Attractions | 





Furthermore, as has been obvious for years, while radio 
as a Series of attractions demanding high attention is easily 
replaced by television attractions because a fuller, more 
complete attendance of the event or entertainment is made 
possible by television, a great deal of radio’s development 
has been in the direction of services, not attractions. Thus 
music while one works around the house, plays cards, 
reads, eats. Thus the news when you want it. Thus 
the time, the weather, the coverage of sports and world 
events. 

Radio and television together reach all the country. 
Radio cannot be relied on for full coverage of TV homes, 
but not a dollar should be spent by a national advertiser 
on top of his television campaign in media other than 
radio, until he knows his next appropriation is aimed 
directly and without duplication at the vast American audi- 
ence of 25,000,000 homes without television. All media 
duplicate television coverage. Only radio clearly comple- 
ments it. 

I have never deviated for a moment from my convictions 
about the need our country has at this time for a great 
communications service, which is only available through 
a great network operation that can plan and program 
both radio and television, as below, and that can afford the 
tremendous coverage job of the planet so important for our 
Survival on our own terms. It is so greatly, so insistently 
in the public interest that radio and television be built 
together that we must solve all the problems that impede 
Us, realistically, ineisively. 

Planned and programmed together, radio-television will 
offer personal and family communication that will present 
basically the same ingredients in the forms each medium 
does best, offering # planned alternative to television to 
make non-viewers into radio listeners in television homes, 
or to make non-viewing members of a family with its TV 
Set on, also radio listeners. The great names of show busi- 
ness, the great shows, will be on both radio and television. 


The broadcaster competes with all other attractions for 
the time of the American family. He must plan well to get 
more time for his television broadcasts, and in addition, 
more time for his radio broadcasts. 

If television and radio are planned together, to give 
What all of the people want some of the time, and what 
some of the people want all of the time, then we will 
have a centralized and broad series of television and sound 
Schedules which will make for a tremendous communica- 
tions service to the people. 

_When one has television one has the best presence at the 
os ent, but as the people get used to this instrument and all 
po tha marvels, if®seems to me that people in the years to 
— will remain in contact with the event mostly through 
ng ae will go to the television screen particularly dur- 
In ten. ¢limaxes and the more visual parts of the event. 
ple ‘rms of planning, a coverage of the world’s events, peo- 
= Problems, et cetra, the ability to cut from radio to 
imme. 2 and to use radio as an extension that will not 

‘Pece the progress of business and social activitv. but will 
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By SYLVESTER L. WEAVER, JR. 

(NBC V.P. in Charge of Radio, TV) 
enable one to hold one’s audience, has great advantages. 
Following that basic line of thinking of coverage of the 
real. world, one quickly begins to sense how the comple- 
mentary programming of radio and television together is 
always pressing toward a more complete coverage ... a 
more flexible schedule .. . a more enlarged scope of the 
communication service of radio and television. 


Radio developed gravitating toward an entertainment 
medium because it was entirely responsive to the adver- 
tisers whose basic wishes were to attract circulation at as 
low a cost as possible, and sell that circulation their goods. 
In television, the program plans are much broader and 
this has not happened, and as television takes the primacy 
in the broadcasting art, the television pattern will be 
impressed on the radio pattern. 

This is essentially a good thing for all concerned, par- 
ticularly the advertiser. For it means, at least to me, that 
the advertiser will eventually be in a position where he 
can buy guaranteed circulation on the same basis that he 
can anywhere else, where he can associate his advertising 
with entertainment that he is sure will not be offensive 
to his company and his customers. Or he can divorce his 
advertising from association with entertainment. He can 
continue to have personalized selling and certain aspects 
of the so-called gratitude factor. He and his agency will 
be able to develop a permanent stable relationship whereas 
in the past the advertising relationship has often been 
disturbed or ended by the failing program. 

Once television and radio are broadly advertiser-sup- 
ported on a media basis rather than individually program- 
sponsored, and circulation is giaranteed, the whole em- 
phasis on finding new faces, new stories, new techniques, 
refreshing the schedule in every way, will be high-lighted. 
The kind of jeopardy that broadcasting has experienced, 
in trying novel things, will disappear. The new programs 
will be advertised supported but if they fail or hit, it will 
not essentially affect the circulation of the advertiser 
because he will be buying a series of positions and he will 
be guaranteed his base circulation. On this system, there- 
fore, there will be a constant and planned change of pro- 
gram in an attempt to build new stars and develop new 
excitement in the broadcasting schedule. 








| ‘Personal Radio Is Here’ | 





Anyone who has given any thought to the technological 
future of radio and television knows that the personal 
radio is here, that while pocket television sets are pos- 
sible once a light amplifier is developed (on a projection 
basis of course), it is still basic to full country coverage 
for 10 years and probably forever to have radio services 
available. The future television set will use its screen 
for television, movies (home kines), plus many other fea- 
tures. But the personal radio set will also be able to give 
you, by push button, the correct time, the weather, the 
news, the TV audio, the radio schedule (which will have 
all the AM-TV combinations in it like simulcasts, back-to- 
back version A and B of the same show, use of the top 
artists in both media in different shows, use of the same 
attractions with different stories, et cetra, and repeats of 
anything outstanding. 


Now anyone who thinks such a broad and necessary pub- 
lic service will be developed by a fragmentized radio 
industry, or a television industry based largely on mar- 
ginal network or syndicate film operations, is living in a 
dream world. If the economics of great network opera- 
tion are blocked by any interest or group, or by the gov- 
ernment, then the communications service of our country 
in its time of peril will gravitate toward the merchants of 
amusement, toward the too-wide range of local service, 
toward the limited and specialized service companies 
which cannot do the complete job. The picture of what 
can happen to radio and television in this country is a 
picture that should be with us all, because it can be disas- 
trous. 

And why should any company be allowed the kind of 
scope | am outlining? Broadcasters through their history 
have had to be basically news men first. They had to 
cover the real world. Entertainment actually has had little 
representation in management among the broadcasters. 
Most programming, origination and production has been 
dene by private companies through their agencies on 
facilities furnished by broadcasters, and the latter have 
used revenues from these companies to present news, spe- 
cial events, sports, education and public service shows. 
However, in televiston, program origination and produc- 
tion have largely been developed by the network. And, 
even more important, we have given the clients what they 
needed before they wanted it, whereas earlier radio lagged 
the clients’ want and needs; we have made new advertis- 
ing patterns which develop more efficient advertising 
values, lower cost per thousand, higher cumulative audi- 
ences, bigger ratings for smaller advertisers, et cetra. 

We believe that our long-range plans are better for the 
client and the agency in offering the television medium to 
sell goods than any other of the possible developments in 
network television. Furthermore. the radio version of our 
television planning is obvious, and will be equally effective. 

But it is not because we believe that we can offer our 
clients more effective advertising at lower costs that we 
believe it is important for great network radio-television 
to survive. It is because having the all-family, all-home 
circulation through a planned radio-television schedule, we 
can create a new stature in our citizens. The miracles of 
attending every event of importance, meeting every per- 
sonality of importance in your world, getting to observe 
members of every group, racial, national, sectional, cul- 
tural, religious; recognizing every city, every country, 
every river and mountain on sight; having full contact 
with the explanatioris of every mystery of physics, 
mechanics. and the sciences: sitting at the feet of the 


most brilliant teachers, and being exposed to the whole 
range and diversity of mankind's past, present, and the 
aspirations for mankind's future—these and many other 
miracles are not assessed as yet. But I belfeve that we 
vastly underestimate what will happen. 

I believe that we are on the threshold of a@ new era 
in human history, and that it will be brought about through 
a change in human attitude. Barring war, I believe that 
a radio-television communications system of the scope 
and dimensions that we plan will create a generation of 
informed youngsters whose great point of difference from 
us will be that they accept diversity, individuality, differ- 
ences in belief, costume, language, et cetra, as wholly natu- 
ral and desirable. The whole history of all societies has 
been the effort made by the society for conformity, uni- 
formity, conventionality, identification with the society, 
This tremendous weight of disciplines on each of us, from 
birth on, has not been remotely measured. Once we have 
the instruments and the will to open the world for all to 
see, we are making a most dramatic change in the en- 
vironment of our country, a change almost wholly for good 
in my opinion. This does not mean, of course, that ex- 
posure to all the varieties of human experience is endorse- 
ment, or that such é€xposure of the rich treasures of 
man’s history and development need lighten the enthusi- 
asm witk which, for instance, American history can be 
portrayed, and the votal values created by our Founding 
Fathers. 

Indeed, how much greater is the explosive idea of equal- 
ity as it was developed by the American thinkers, when it 
is related to the world of its day, and how slowly it has 
moved forward except in our own country. With the 
memorability and impact that history-through-television 
will have, every child will know our history with a grasp 
simply not found outside history departments in the better 
colleges. One of our projects in the ‘Frontal Lobes” 
group which I have mentioned before is the history-mak- 
ing plan, wherein we take the footage of great historical 
movies, cut out recognizable-face footage, use the rest as 
the material from which we will write our historical 
scripts, inserting our actors with background projection, 
cut-in scenes, montage effects, and all the tricks of Holly- 
wood. But at the end, when you see the War of 1812, 
you'll see probably the background footage from $100,- 
000,000 worth of pictures about ships-of-the-line. First 
indications from Britain are favorable. Hollywood is con- 
sidering. 


It may be said that our present product leaves some- 
thing to be desired, a generality true of most everything. 
Our news and special event coverage is great, and will be 
greater with more prosperity. The TV helicopter, disas- 
ter unit, overseas interconnection, and all other physical 
equipment projects are moving along fast. Our new plans 
for a communications center with an electronic brain 
recording every picture and word, filing and indexing on 
microfilm, recallable by pushing a button for instantaneous 
background material, morgues, orientation, et cetra, are 
coming along. And far beyond equipment, our actual 
program plans in the field of ideas are of a scope and intel- 
ligence that I consider well ahead of any other effort by 
any other group in any other idea field. This includes 
Operation Wisdom (interviews with aging greats, like the 
Bertrand Russell interview which was the first); Faces of 
the Age (a checking of our content and taking action 
about it); Operation Enlightenment, which is in the inte- 
gration of beyond-entertainment material in all entertain- 
ment shows; Operation Frontal Lobes (special event) 
which is the replacement of shows on the commercial 
schedule by one-shots, great telementaries in the public 
interest; plus shows aimed at making our audiences more 
aware, more interested, more knowledgeable, like “To- 
day” (and its planned successor programs), the news 
shows, “Meet the Press,” “‘American Forum,” “Youth 
Wants to Know,” “Nature of Things,” “Mr. Wizard” and 
many, many others. Radio and television, planned to- 
gether, programmed together, and finally sold together, 
will keep the 95% of all Americans available for news, 
information and entertainment. Whether they follow their 
favorite comedians on one medium or another or both, or 
listen to an event until its climax draws them to the tele- 
vision set, or until their leisure allows them to sit down and 
give full attention to television; or whether in a house, the 
children watch a television show while Dad hears a base- 
ball game on radio, Mother follows her favorite competing 
TV show via TV audio, Sis_plays music while she does her 
homework, and Junior keeps dialing in the correct time 
every two minutes because of his first date—we have a 
tremendous communications service that can be imple- 
mented with vast risk but with vast credit to all of us. It 
is built not on what has been, but on what can be most 
useful and helpful. 


Behind all the confusions and fears of our present world, 
there lies a very clear pattern of beliefs in which enlight- 
ened people (of a liberal persuasion) can believe. If 
radio-television can present the alternatives to the people, 
can take them out into the world so that they witness the 
problems, attend be conferences, participate in the trag- 
edies, watch the riots, see the misery, thrill to the inspiring 
deeds—then the frequently uncertain and anxious mood of 
our people will give way to an accelerated resolution and 
determination. An aroused America, vigorously optimistic, 
understanding and equitable, can quickly match its vigor 
in the people of its allies, many now also confused and 
anxious, Once there is a full and forceful group giving 
the Communists battle with a clear-eut belief complex, 
Communist power, thriving in many vacuums, will meet its 
match on mvriad fields. 





| Still Something Desired 
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Blame It on La 


ck of Vision - 


—But Don't Say Its Television 


By CARROLL CARROLL 


Hollywood. 


One of the curious things about the show business season just ended 
is that’ television, the patsy for everything bad that s happened to the 


entertainment industry since Booth shot Lincoln, is—as is usually the 
case—a ubiquitous but threadbare scapegoat. For when it costs you two 


bucks to make a dime, as weeping TV producers | 


claim is the case with them—when it costs you 


are you in a position to be much of a long-range 
threat to anyone but your creditors. 


side example of how the world is changing. Things, 
people, prices, human values, everything is chang- 
ing. Even our language. Bromides that have come 
down through the years meaning one thing have 
changed overnight and suddenly mean something 
else. Not long ago, when a kid showed up for 
breakfast and heard his mother say, “You look 
a little green around the gills,” he’d deny he felt 
sick and fight off castor oil. Today, when a kid hears his mother say, 
“You look a little green around the gills,” he just washes his face, 
because all she can possibly mean is that he’s failed to remove the 
traces of some chlorophyl toothpaste 

If show business thinks there’s anything it can do about this chang- 





Carroll Carroll 


ing world, ask the guys who used to be in the buggy-whip business. | 


Or ask the gas companies.. When electricity started to illuminate our 
lives, the gas companies didn’t turn on all burners, take an overdose 
of their product and get buried with their sorrows. They soon found 
new ways to sell what they had and as all survivors have done, they 
accepted that uncontestable political truism—if you can’t beat ‘em, 
join em’. You can't beat progress. You've got to join it. 
Some Call It Madness 

And that’s what calm people call this change—progress. Others call 
it social revolution, or refer to it with single dignity as the foreseeable 
eventuality of ideological warfare. This progress—or change—has 
been blamed on the Republicans; the Democrats, Management, Labor 
and sunspots. Some call it madness, some call dt love and the horo- 
scope boys call it a pain in the astrological castings. 

Whatever the case, whatever the effect, the fact is we are enjoying 
the greatest prosperity in our history. We are virtually the only sol- 
vent nation on the face of the globe with management making substan- 


f] 








tial profits even after taxes, and labor getting more money and union | 
recognition than it ever got before. Yet with things seemingly to be | 


going so right, every area of enterprise in the country is on a blues 
kick and show business is wailing the loudest. 

To hear the top men in every echelon of entertainment Johnnie Ray 
it, Irving Berlin should have written 
business like show business. And the whipping boy for all this is tele- 
vision. 

TV has, to hear them tell it, ruined everything from the motion 
picture industry to stag smokers. It has annihilated the radio in- 
dustry, strangled the music and record business and, to get down to 
grass-roots, the fruit and vegetable dealers all over the country beef 
about a sharp dropoff in sales because it makes the living room messy 
to sling a soft tomato at a no talent tomato on a TV screen. 





Though TV is the target of every branch of show business, the truth | 


is, we've entered an era that’s calling on every department of the 
entertainment world to get off the dime. And each department is dis- 


covering, with a sickening thud made by dropping profits at the box- | 


office, that they've got to be more than merely adequate with consid- 
erable regularity, if they're gonna cut the mustard and get with the 
rising rate of audience intelligence. Those who are not eager, willing 
and anxious to swing with this increased awareness on the part of their 
customers, those who want to cling with suicidal cowardice to a rapidly 
aging status quo, must soon realize that the old bromide “business as 
usual” is another cliche that’s taken on a new meaning . . . which is, 
“less business than usual.” 

The fact that TV has helped—along with radio, movies and the stage 
—to increase audience intelligence is the only point at which TV be- 
comes in any way responsible for the necessity to change. And here 
it's best to remember that show business has always created monsters 
for itself; monsters over which it must then triumph. And I don't 
mean actors. Vaudeville was the monster that de-flowered burlesque. 
Burlesque came back in the form of the lavish revues of Ziegfeld, 
George White, Earl Carroll and the Shuberts to start kicking the pins 
out from under vaudeville. Motion pictures took another swing at 
vaudeville before talkies and brought one up from the floor when 


more to get customers than the profit you can} 
make on them—you’re not winning the race; -nor | 


The truth is, TV is just this era’s flashiest peace- | 


there’s no business that has no | 


Vitaphone startled the world.” But even vaudeville still isn’t dead 


|if you can muster enough real talent to appeal to an audience that has 
| grown wiser through the production of movies, radio and TV, 

| The music business thought radio would kill records. Now records 
are killing radio. Motion pictures, too, thought radio would kill them. 
But after the first hysteria died down, Hollywood found radio ‘and 
talking pictures working together in happy communion. Because both 
radio and pictures learned the public would buy both when either 
of them came up with something distinctive. 


2 Rights Can Make a Wrong | 














Today pictures are again bleeding and now they blame TV. The 
truth is, their hemophilia is directly traceable to the same thing that 
started the Broadway stage on a rocky road—a transfusion of real 
‘estate into the bloodstream of creation and production which, in the 
case of the movies, resulted in too high a blood-count of bad B pic- 
tures and double-feature bills. When these ceased to sustain boxoffice 
life, it led to a couple of A pictures on a double bill, a classic example 
of two rights making a wrong. So motion pictures shouldn’t just 
blame television. 

Television is this decade’s reminder that each element of show busi- 
ness, by its constant and natural desire and effort to improve itself, 
has done such a great job of educating its customers that unless it 
Keeps up with them, it will have educated itseJf right out of business. 
Today, to have business at all, there must be a new drive, an intensive 
effort to recapture the first, fine, careless. rapture of the halcyon days 
| before show business got so grooved. And to judge how deep our rut 
really is, consider this; when we can’t sell our product we blame the 
customer instead of the product. 

In most industries when there’s a slump, the top men try to talk to 
the trade. In show business, showmen have had things their own way 
so long, they’ve forgotten how to do this. They only talk to each 
other. And try to blame television for everything that’s wrong, for- 
getting that customers may not have anything to say about what is 
| offered to them, but they darned well have scmething to say about 
| what they buy. 


Show business differs from other operations to the extent that where 





people in show business have to be smarter than their customers. And 


to blandly blame TV for the slump in all branches of show business | 


| proves no effort is being made in the direction of outsmarting the 
| customers. 


The truth is, audiences have caught up with showmen. For the 
most part, they'll now accept only such items as have sore intrinsic 
merit. And to the fact that radio and television have contributed to 
|this sharpening-up of people, radio and, of course more importantly 
now, TV are indirectly to blame for the troubles of the other branches 
of show business, 

But if you call the roll of sufferers, you'll find radio and TV are both 
| right in there with those who hoid them to blame. With the music 
business in a near panic, motion pictures in a cold sweat and “The 
Fabulous Invalid” enjoying one of the worst of its periodic relapses, 
radio is barely able to get up off the canvas, and television, the alleged 
cause of it all, turns out to be a spendthrift infant with a high I.Q., a 
great future, no past, a vulgar present and a big bottle of red ink for 
| consolation. 








‘Se Wanted—Intelligent Effort | 
So to find the true wherefore of this you have to go beyond the mere 


mention of television. For TV, too, is a sufferer from the inescapable 
| truth that show business, in all its phases, has grown into an ogre that 





| devours people and material at a rate that outstrips all possible human | 


effort to keep up with it. Show business is consuming faster than it 
can create. And little or no intelligent effort is being made to refore- 
'state our creative manpower with the same intensity that we’re chop- 
| ping it down. . 

| For this reason, the material that show business is now relying on is 
| not from the factory of the mind, but from the storehouse of the mind. 
We're running through our memories revamping, rehashing and rear- 
ranging the antiques in our mental attics in a frantic effort to supply 
the increasing demand created by harum-scarum competition. We're 
| taking out more than we can possibly put back. Witness all the re- 
| vivals, all the re-writes, re-dos and blurred carbon copies. This, not 
television, is show business’ problem today. But no one will admit the 
/Slump is a long-range thing that includes television, the “menace.” 
| This necessity for getting raw material from which to create product 
" inherent to every industry and show business, from AM to TV, is not 


(Continued on page 46) 
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HELEN WALPOLE 


RADIO ACTRESS-WRITER 


TELEVISiIONexist in the world today.” 





most businesses have only to be smarter than their competitors, the | 


————; 





Telepix 


Arithmetic 








ry J HALSEY V. BARRETT 
(Consolidated Television Sales) 

The arithmetic of TV film pro. 
grams is the American way of do 
ing things—the same American 
way that enables most of us to 
afford an automobile. Without masg 
distribution and pro-rated stg 
|only Arab princes and Rockefellers 
|(or their corporations) could af. 
|ford an automobile—or a top cali. 
thre television program. But to. 
j}day, with telepix costs pro-rated 
around the country among sponsors 
(or residually)\—now you, too. can 
afford the top calibre television 
show. 

I say categorically that film wil 
do more to up-grade the quality of 
U. S. television programming than 
anything that has happened to tele- 
vision since the vast technical im- 
|provements up to 1950. 1950 to 
11952 has been the testing ground 
| period for telepix. Now we know 
| there’s nothing wrong with TV film 
ithat program quality can't cure, 
|Film, as a program vehicle, has 
| proved itself. From 1952 on, the 
| vast improvement of TV program- 
| ming will be because of film and is 
| based on simple arithmetic: Spon- 
|sor the best programs money will 








| produce, yet share the cost 

Two years ago a regional oil com- 
| pany had to spend $10,000 per week 
| for a live show in some 17 markets, 
When the live show was ended the 
;sponsor saw $10,000 worth of pre 
gramming go into limbo. Today, 
| through the pro-rated economics of 
| television film, that sume regional 
| Sponsor can buy a $25,000 program 
|for _approximately $7,500—enjoy 
|two tiMes or more the quality and 
|} satisfactions of a really bigtime 
| show, yet pay onfy a fraction of the 
|cost of his former, and poorer, live 
| production. 

With open market purchases, re- 
| gional—and even local—advertisers 
can enjoy good programs at pro- 
|rated costs completely in line with 
| what the regional and local traffic 
will bear. 

156,000,000 or so people is what 
makes America great. The arithe- 
metic of share-the-program-cost re- 
gionally, locally, and residually, 
makes the future of film inevitable. 
For those die-hards who still worry 
about film quality vs. live, we ask 
one rhetorical question: For the 
past 40 years haven't the American 
people enjoyed their entertainment 
on celluloid (movies) on what you 
and I call a “national spot” basis? 
Did “Ben-Hur” have to play in Bos- 
ton at 9 a. m. Wednesday, and in 
Miami that same 9 p. m. that same 
Wednesday! 
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Prep Land Takeover For 
N. Carolina ‘Voice’ Spot | 


Greensboro, N. C., July 15. 

Condemnation proceedings have 
been started in the District Federal 
Court at Raleigh to acquire land 
near East Arcadia, N. C., site of 
a new $7,000,000 radio transmitter 
for the Voice of America. 

The 2,817 acres designated in the 
suit are located in Carvers Creek 
Township in Bladen County. K. 
Clyde Council and others are listed 
as owners of the property. Value of 
the land was set at $229,602. 
Eighteen parcelss of land were des- 
ignated in the suit. 

The case was filed at request of 
the State Dept. Disposition will be 
made in the Wilmington division of 
| Federal Court. 

Contracts for the station were 
awarded early this year and con- 
struction is expected to start right 
away. Completion is expected in 
about 18 months. 

_ The new station will be similar 
in cost, design, and power to 
another being built at Dungenes, 
Wash. State Dept. claims the two 
stations will give “Voice” the most 
powerful radio signal known to 
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JACK STERLING 


“THE BIG TOP” CBS-TV 
“THE JACK STERLING SHOW” WCBS 
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n the Future of Radio and Television 


RCA President Bullish On Prospect, Envisioning Vast New Horizons for TV Service 
To America in Era of 50,000,000 Set Owners 





Puffing & Sipping on TV 


By MANNIE MANHEIM 


Hollywood. 

For some time now our research group has observed the 
photographing and lighting of the thyroid cartilage on 
the front of the human throat, found usually on men. 

To the average TV viewer, this is known as the Adam’s 
Apple and we believe our findings will shock and enlighten 
those whose function it is to improve and advance the 
medium. , 

The question before us is: What effect, if any, has the 
Adam’s Apple on television? And our reply is that the 
effect is beyond the comprehension of most performers, 
agents, Weavers, Robinsons and even Sarnoffs and Paleys. 

For a case in point, our research group examined -the 
many professional beer sippers found today on TV. No 
names will,be mentioned but all of those observed were 
in the employ of leading brewers and all were seen on 
television during the past season. 

We. as researchers, admit that it isn’t easy to publicly 
down a glass of beer and not have one’s thyroid cartilage 
seen by the viewers. 

The usual pattern requires the professional guzzler to 
(a) hold the sponsor's beer bottle to the camera (b) pour 
the beer into the glass (c) the sipper smiles (d) he sips 
the beer (e) he smiles again (f) he smacks his lips and 
(g) puts glass on table and delivers the oath to the brew— 
and finally sips another sip, sort of an anti-climactic sip. 

It was noted that no pro sipper was asked to remove 
the cap from the bottle or-stick one of those small har- 
poons into a beer can. This statement has nothing what- 
soever to do with the Adam’s Apple and its effect on tele- 
vision, but we have a tough time harpooning beer cans. 

During the process of holding the beer glass to the 
sipper’s mouth, it is obviously necessary for him to tip 
his head back about 13 degrees. This tipping of the head 
reveals his Adam’s Apple to the camera and what do we 
see” 


| ~ You, Too, Can Giggle at a Wiggle | 


a 


Well, most of the Apples we noted were of ordinary 
size and shape but there’s one guy whose A.A. wiggles 
considerably while he devours the suds. This tickled us 
quite a lot and instead of directing our attention towards 








the given brew, we found ourselves giggling at the wiggle - 


of the apple. And to add to our amusement the sipper’s 
bowtie wiggled with the movement on the cartilage and 
it was most distracting. 


However, our purpose is not to entertain ourselves but 
to bring to the men and women of the television industry 
an accurate account of the use of the thyroid cartilage 
before the camera. 

We do not discredit any sipper or any brew—but it is 
our learned opinion that the gentleman who sips Bud- 
weiser via kinescope to this Coast, possesses the least 
active cartilage while professionally sipping and to him 
goes Our nomination as the Professional Television Beer 
Guzzler With the Non-Movable Adam’s Apple. 

Cigaret puffing next claimed our attention and there 
are many fine men and women employed today as pro- 
fessional inhalers and they’re doing a splendid job—all 
of which makes our task of selecting the best of the 
cigaret puffers a difficult one—but, as always, we man- 
age to come through. 

The Adam’s Abple will not be an issue in this discussion 
of inhaling and exhaling as the puffer is not required to 
bend his head back in the manner of the beer sipper. We 
Shall, however, consider the method of inhalation and 
exhalation and special attention will be directed towards 
the latter as it is our belief that exhalation, whether by 
mouth, ear or nose is the focal point of cigaret smoking 
on television. 

Obviously no manufacturer of a leading cigaret intends 
toshow a fellow on the screen blowing smoke out of his 
ears—and our group can unequivocally state that no 
smoke has been discovered merging from a puffer’s ear 
since we have been in the survey racket. 

he usual pattern for pro smoking on TV follows some- 
What that of the beer sipper in that (a) the puffer extracts 
a cigaret from the already opened package (b) he inserts 
it in his mouth (¢) lights it (d) smiles (e) inhales (f) ex- 
hales ‘g) sighs and (h smiles affectionately at the un- 
ae portion of the cigaret and delivers his declama- 
ere Barding item (h) of the above pattern, our research- 
Kh aa never quite convinced whether the puffer smiled 
Pert at the unsmoked portion or whether the 
aaa Ri omey to be interpreted as an expression of joy at 
vo! Seing required to smoke the rest of it. This is an in- 
Yolved question and none of us had the answer. 


—____——s Chesterfield the Winnah! . | 


ae ve did have some conclusions in reference to the 
the vive ability of the various puffers. It was noted that 
saloaded a great burden from his shoulders as he con- 
om Fre ingredients of his product. When he revealed 
penuh 'esterfield was the first to name its ingredients, our 
time ll that here was a man who had known all the 
ol ¥ inside each cigaret was a fortune of costly 
fess, ’nd to him goes our nod for making this con- 

’n. But, and, we dislike to do this, we watched a 








eaager telecaster for Chesterfield who didn’t seem to 
ieee a importance of this glycerol confession and he 
ot off as if glycerol meant nothing in the life of a 
fess notable m€ntion is given to the Philip Morris pro- 


puffer who followed the same pattern as the 
‘Meld man but no mention was made of ingredi- 


* (Continued on page 56) 
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'e Chesterfield man from New York seemed to have - 


By FRANK M. FOLSOM 


(President, Radio Corp. of America) 


Since VARIETY’s first annual Radio-Television Review 
and Preview issue in 1945, television has grown from 
practically nothing to an industry, the business volume of 
which last year amounted to $3,000,000,000. Including 
radio, the industry as a whole now 
runs at about $5,000,000,000 a year. 
And television is only in its infancy! 

In fact, when the broadcasters first 
participated in a presidential cam- 
paign in 1924, there were only 12 
radio stations in the hookup that ex- 
tended as far west as Kansas City, 
and there were only 1,000,000 broad- 
cast receivers in the country. 

Today there are 105,000,000 radio 
sets. Television will grow as radio 
has grown, and eventually I believe 
that every home now radio-equipped 
will have a television set, while mil- 
lions of new homes yet to be built will have television in- 
stalled as they will have stoves, refrigerators and other 
household utilities. 


Time-and-Talent’s 70% Hike | 

Looking ahead from midpoint of 1952 for both radio 
and television, the outlook for the final half of the year 
is good. 

In the field of program broadcasting, present trends 
indicate that television time-and-talent sales this year will 
exceed the 1951 total of*$217,000,000 by 70%. The gross 
income from radio broadcasting in 1951 was $485,492,000 
—an:- alltime record—and there is good reason to believe 
that the 1952 figure will at least equal last year’s total. 

Television receiver sales during the remainder of 1952, 
stimulated by the national political conventions during 
the summer and the Presidential election in the fall, are 
expected to amount to more than 3,000,000 units. This 
would bring the 1952 overall sales total to approximately 
5,500,000 sets, and increase the number of television re- 
ceivers in use throughout the United States to more than 
20,000,000. 

Maintaining the firm trend set in the first half of this 
year, sales of radio réceivers and radio-phonograph com- 
binations in the second six months are expected to num- 
ber approximately 4,000,000 units. The industry distributed 
approximately 5,000,000 radio sets in the first six months 
of the year. 

Present favorable prospects in both radio and television 
receiver distribution are based, of course, on the assump- 
tion that supplies will continue to be available and that 
no increases are required in defense production. 

Television has gone big time in a big way. Never before 
in the history of the entertainment arts have such vast 
numbers of our people been enabled to view simultane- 
ously the variety of shows and events available today, 
and every day and night in the week, on television. Prac- 
tically any one of TV’s hit programs pulls a bigger audi- 
ence in the shape of 30 minutes than the total attendance 
of all the shows on Broadway in 10 years. 

Nearly half of the people in America can now view the 
top programs of television. Microwave radio relays and 
coaxial cables have been forged into a 1952 TV chain that 
links all but four of the nation’s 108 stations, from coast 
to coast, carrying the headline shows to more than 17,- 
000,000 sets, with a potential audience of 70,000,000 
viewers. 

Behind this vigorous advance of television, with its im- 
pact on practically all phases of life in this country, have 
been superlative pioneering efforts of scientists, engineers, 
industrialists, program directors and broadcasters, en- 
dowed with great faith in this new art. Ahead, as the 
result of their foresight and continuing enthusiasm, beckon 
vast new horizons of television service. 

Foreseen a few years from now is the day when America 
will have 50,000,000 television set owners, and there will 
be stations in range of nearly every community. Studied 
estimates by those familiar with the possibilities place the 
eventual number of television stations in this country at 
more than 2,000, with most of them linked in coast-to- 
coast and regional networks. This will mean television 
service for the entire nation. 


| Those Magic Letters—UHF | 


The UHF spectrum now authorized provides 70 new TV 
channels between 470-890 megacycles. Thus the way is 
open for 1,445 new UHF television stations. These, with 
498 new VHF stations, will give the United States, its 
territories and possessions an ultimate total of more than 
2,053 TV stations in 1,291 communities.’ 

The magic letters UHF loom on the horizon like a giant 


Frank Folsom 























What Is a Packager? 


The radio-TV business has divided into two distinct 
kinds: 

1. The Producer-Packager—Thinks up his own ideas, 
selis*them (sometimes), and personally produces each 
show. Examples: John Guedel, Goodson & Todman, 
Carleton Morse, Phillips Lord. 

2. The Agent-Packager—Spends more time selling 
either his or other people’s ideas. Examples: Wil- 
liam Morris, MCA, James Saphier, Don Sharpe, Lou 
Cowan. Group two frequently sells the product of 
group one. 

The agent-packager obviously represents more prod- 
uct than the producer-packager because of the time 
required to personally put out the shows each week. 
S6—which is the reason for this explanation—all 
young men with ideas or packages for sale should con- 
tact an agent-packager, whose function is primarily 
selling. 





So What’s New ? 


By HARRY BANNISTER 


Some random thoughts about my reaction to my duties 
and responsibilities. 

I’m VICE PRESIDENT in CHARGE of STATION RE- 
LATIONS ... and because I’m conscientious I’m gonna 
write in detail about my multiple responsibilities .. . 
let the chips fall where they may. 

First, VICE: I’ve got ’em all. I imbibe although not as 
heavily as some vice presidents I know on other networks. 
I draw to inside straight, often with radio editors of trade 
papers. I howl like a wolf whenever my myopia permits 
me to perceive anything in skirts, which is only too fre- 
quently. I am gluttonous and a sucker for a three-layer 
cake with two scoops of ice cream dripping with chocolate 
goo. I envy everyone who doesn’t have to get up in the 
morning. I hate work! I have lots more vice, but you get 
the general idea. 

Second, PRESIDENT: I like IKE 

Third, CHARGE: When I was an infantryman in France 
I was put in charge of all the dirty pots and pans for 
Company F for a whole month. At gin rummy I usually 
charge $10 an hour for time and talent. Once I memorized 
“The Charge of the Light Brigade” and recited it at a 
dinner given by the Edison Institute. 

Fourth, STATIONS: The Union Station in Denver used 
to be run by my ex-brother-in-law Jack Keating. I got 
the worst haircut of my life in the railroad station at 
Washington. Walter Damm personally planted the rad- 
ishes in the garden plot of his outdoor television station; 
try to pull one and he'll step on your hand. The night 
desk sergeant at Detroit’s Trumbull Street Station is un- 
couth and extremely unsympathetic. My wife just got a 
new station wagon. 

Fifth, RELATIONS: My Uncle Joe was a rum runner 
in Down-River Wyandotte, on the Canadian border, where 
he got water on the knee and the water Kept rising until 
he drowned. My cousin Zeke began life as a sheepherder 
in” Wyoming and then became a gag writer for a guy 
named Antell. 





key that will unlock television for thousands of communi- 
ties. This opening of the radio spectrum for the expan- 
sion of TV service means more television for more people. 


For present or prospective TV viewers, the addition of 
UHF can be achieved without diminishing service to mil- 
lions of existing TV sets. In fact, UHF and additional 
use of VHF will expand program service through more 
stations, while presently operating VHF stations will con- 
tinue to serve large and growing audiences. 


To the broadcasters, the opening of UHF means added 
opportunities to extend local, regional and national tele- 
vision coverage; it will greatly increase the size of the 
audience. 

To manufacturers, it means the creation of vast new 
markets, not only for home television. receivers, but for 
all of the other products and services with which viewers 
become acquainted on their TV screens. 

To.the service industry, which has the responsibility of 
installing and servicing equipment for the home as well 
as for broadcasting stations, UHF also means a new field 
of operation. 

To scientists and engineers, the use of UHF for tele- 
vision brings to fruition laboratovy experiments, product 
designing and field tests that have been under way for 
many years. 

One of the most significant events in television history 
—both from the standpoint of the viewing public and of 
television set manufacturers—was the opening in 1951 of 
AT&T's new transcontinental radio relay system linking 
major cities in a coast-to-coast television network. It is 
estimated that through this achievement, and projected 
transmitting expansion, at least 95 out of every 100 tele- 
vision homes in America eventually can be served by 
“live” shows. 

The surge of expansion has made television an ex- 
tremely important factor in American economy. It not 
only has created tens of thousands of jobs in set produc- 
tion and programming, but it has been an extremely 
valuable aid in the growth of many other industries. 

Steady improvement has been noted in television sets 
themselves since the first postwar instruments reached 
the market in 1946. Picture tubes have increased in size 
from 10 inches to 30 inches, virtually all sets being sold 
in 1951 and 1952 having screens of 17 inches or larger. 
Circuits have been simplified and made for efficiency, 
and cabinet designs now meet the satisfaction of the most 
discerning buyer. 

Television coverage of the national political conven- 
tions in Chicago this summer and other phases of the 
Presidential campaign up to and irfcluding Election Day 
events in November exceed in scope anything the country 
has seen in the past. Millions of dollars worth of new 
and improved equipment, including RCA’s “Walkie- 
Lookie” one-man TV station, is being brought into use to 
make it possible for TV watchers to eye-witness the po- 
litical conclaves—to see as well as hear news. and history 
in the making. . 

New headlines and headliners will appear during the 
next three months as political events turn new pages in 
American history. As each page presents new faces, new 
ideas, issues, plans, pledges and promises that will affect 
the future of the country, they will be within full view of 
the American people. What the TV audience sees will be 
a decisive factor in helping them to formulate decisions 
that will make history on Election Day. - 

Summer broadcasts and telecasts are also of high qual- 
ity with news and entertainment at the forefront. The 
autumn will see the return of most of the top favorites, 
plus new faces and new program formats that promise to 
make television's “bigtime” bigger. 
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Britain’s Monopoly Television: © 
An Awareness of Re 


By CECIL MADDEN 


(Assistant to Controller, BBC-TV Programs) 


London. 


Does a country get the govern- 
ment it deserves? Does it get the 
television and radio it wants? Re- 
cently there has been much talk 
in public, press and parliamént on 
the dangers of monopoly. But there 
are some advantages. Monopoly 
as understood by the British brings 
with it in high degree a sense of 
responsibility to the nation. 

The BBC, entrusted with this, 
responds by projecting Britain’s 
impartiality in news, its traditions 
and cultural heritage—in radio 
through its Home, Light and Third 
programs—in television by its spe- 
cial programs for children, house- 
wives, for lovers of opera, ballet 
and the classics. Star actor Don- 
ald Wolfit received typical letter 
after two-hour “King John”: “We 
are working class and just got our 
television; I do hope we will have 
a lot more Shakespeare. It shows 
us our own old England as we 
never knew it before.” 

Serious side of television strikes 
with “World Survey,” ‘Foreign 
Correspondent,” “Eye of the Art- 
ist,” “Matters of Life and Death,” 
“Science Surveys.” Dramatized 
documentary may be unlikely to 
attract sponsors, but the BBC’s 
TV made considerable impact with 
such subjects of social importance 
as “Dangerous Drugs” and “The 
Rising Twenties”’—series designed 
to help Teenagers with such prob- 
lems as life in Army Call-up, Boys’ 
Clubs, First Job or as Factory or 
Salesgirl. 
| 75% British Isles Coverage | 

Television now has five” trans- 
mitters and covers 75% of. the 
British Isles. Predominance of 
plays in full is making remote rural 
dwellers drama-minded and stand- 
ard TV schedules include Ibsen, 
Tchekov, Turgenev along’ with 
Priestley, Rattigan and new works 
of all sorts. Three recent TV hits, 
“Albert R.N.,.” “Dial M for Mur- 
der” and “Night of the Fourth” 
have now gravitated to the theatre, 
with no doubt movies to follow. 

In its responsibility to minorl- 
ties the BBC sets its professional 
standards very high and in “Solo 
Performance” when top stars speak 
poetry makes no concession to pop- 
ularity; feels that can well be left 
to the vast Staurday night audi- 
ences for “Music Hall” or Vic 
Oliver’s potpourri of show busi- 
ness. 

Who but a monopoly would put 
on special programs of “Triumph 
over Adversity,” of Amputees, of 
backward infants, or items for deaf 
children? Children’s TV programs, 
strictly rationed to one-hour daily, 
have since their start been acknowl- 
edged of real interest to their 
young audience and are graded to 
guide juniors into wise channels. 

The balance of political opinion 
is carefully preserved in the exact 
proportion to the parties. General 
responsibility stretches to audition 
units for drama, music and variety. 
TV further recently established a 
paid training course for new pro- 
ducers, with side courses for would- 
be script writers and designers. 

The British sense of proportion 
takes the form of limiting hours, 
rather than increasing them, for 
the good of standards of art and 
performance. Of course a contribu- 
tory factor is the country’s forced 
preoccupation with rearmament 
limiting present studios and gear 
to London, though mobile units 
range about the provinces. This 
accentuates Britain’s strong re- 
gionalism, forcing attention, as well 
as by new advisory committees, on 
the claims of Scottish and Welsh 
programs on say the Midlands and 
North as well as London and the 
South, which have dominated the 
scene since 1936. 

] Monopoly vs Salaries ] 

One argument against monopoly 
from artists’ point of view is mod- 
est fees for complicated work (full 
length play involves three weeks) 
and no prospects of real increases 
while publications and _ License 
revenue one and one-half million 
paying TV £1) remain BBC's sole 
income, now raided by 15% for the 
Government funds with Post Office 

charging collection fees besides. 
Another argument is lack of alter- 
native program, a single knob to 
turn on and the public forced to 

















take what it gets. BBC’s reply to 
this is small regional alternatives 
to the national network. But the 
single program has a virtue all its 
own if based on a well-balanced 
plan. London is vastly cosmopol- 
itan. BBC wants the world’s best 
and employs large numbers of for- 
eign artists with its meagre public 
money. Even from the industrial 
North where a cotton crisis is 
spreading “unemployment, little 
complaint is heard. Press reaction 
is, on the whole, friendly, and 
BBC’s own research poll proves 
that substantially the whole coun- 
try has roughly identical tastes, 
something that had been in some 
doubt before. 


This year TV will already have 
seen the Royal Funeral, two TV 
exhibitions, two new transmitters 
(bringing TV within range of 6,- 
000,000 more viewers) as well as 
the Olympics, Wimbledon, Edin- 
burgh Festival, I.E.E. Convention 
and a Commonwealth Broadcasting 
Conference. BBC’s new Monday 
through Friday 15-minute News- 
reel allows special stories to de- 
velop at more leisurely tempo than 
formerly. 


For the Englishman foreign 
travel is so restricted on only £25 
allowance as to be negligible. TV 
programs “About Britain” and 
“London Town” are starting to 
“sell” Britain'to Britons. On top 
BBC has launched into Europe with 
a week in Paris, so that Scottish 
crofter has been vicariously taken 
inside “Nouvelle Eve” nightery, up 
the Eiffel Tower, into the Louvre. 
With TV started in Italy, Holland, 
Denmark and contemplated in 
Switzerland, Spain, Belgium and 
Germany the European links are 
forging rapidly. Russia is still un- 
known as TV quantity. 


On credit side in Britain for 
performer, since TV is still a nov- 
elty, is knowledge that entire coun- 
try is virtually watching everything 
that comes on the screen. With no 
competition a star can be made by 
only a few programs. Many artists 
in the States faced by fierce paral- 
lel competition, have only added to 
their radio value by new reputa- 
tions gained in another medium 
like films. England being compact 
geographically, a London star can 
play in West End stage success, 
make films by day, and turn in ra- 
dio and TV guest shots at week- 
ends, so keeping in touch with the 
whole population on all fronts. 

On the debit side of TV monop- 
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CURT MASSEY 
Now in his fourth year for Alka-Selt- 
zer on “Curt Massey Time” with 
Martha Tilton and Country Wash- 
burne’s orchestra. Heard on more 
than 700 stations of the CBS and 
Mutual networks and Radio Luxem- 
bourg in Europe. Coral Record artist. 
_——————— OO] 


oly is staff’s own situation since de- 
dicated experts have no other out- 
let in case of clash of views. Artists 
must also accept a‘decision as to 
employment without appeal to rival 
networks. 

Some feel the BBC could adopt 
a bold policy now towards sponsor- 
ship and save high capital cost of 
rival transmitters and adaptors on 
receivers by offering certain hours 
commercially, say 6-8 p.m. or 10-12 
p.m. reserving only rights of-con- 
trol over quality and credits. 

When all ingredients are added, 
with Britain so conscious of its 
post-war problems, strategic, mon- 
etary, housing, manpower, markets 
and the rest, and since all are as- 
siduously brought right into the 
parlor, Television is truly changing 
life in Britain and, thanks to mo- 
nopoly, TV is causing the nation to 
be thoughtful. 





WFIL Ups Harrison 
Philadelphia, July 15. 

Charles F. Harrison, Jr., has 
been named news editor of WFIL 
and WFIL-TV. 

Harrison formerly held a similar 
post with the Sawyer chain of sta- 
tions in Ohio, including WING, 





WIZE and WCOL, 


The Slings and Arrows of 


Outrageous TV Fortunes 


(NBC-T 
To Be or Not to Be: 


4 EDWARD D. MADDEN 
Network Operations, Sales V.P.) 


jcan buy specific features of the 


That is the question . . . which | show—ball scores or temperature 


stirs Hamlet in his famed Act ITI, 


Scene I soliloquy. “Whether ’tis 
nobler in the mind:to suffer the 


| charts, for example. He can use 
| the show to push sales during peak 
| Season periods, or to give impetus 


slings and arrows of outrageous | to the introduction of a new brand 


fortune” we will not discuss; but 
I think there is a 20th Century 


equivalent of Hamlet’s ponderous 


problem which bears discussion. 
That is, to be or not to be in TV 
on_.a participating basis. This is 
the question which faces many 
advertisers today. 

Obviously, most advertisers 
would like to have their own ex- 
elusive television program, but 
the impact of this TV cost on total 
advertising budgets makes neces- 
sary a careful scrutiny of the mul- 
tiple participation type of show. 

A look at the media purchases 
of the 50 leading national adver- 
tisers shows the importance of 
this cost-sharing principle which 
we advanced as a new advertising 
concept three years ago. Of the 
leading advertisers, 48 are using 
television. Thirty-six of these are 
using some form of participating 
sponsorship. In the second group 
of the next 50 leading advertisers, 
35 are using television and 19 of 
them are using some form of par- 
ticipating sponsorship. 


| Something For Everybody | 


These new selling concepts are 
making it possible for moderate 
budget advertisers and for adver- 
tisers with somewhat larger budg- 
ets to co-sponsor network televi- 
sion programs which they couldn’t 
afford alone. The figures above 
prove the success of our attempts 
to make it as easy for the adver- 
tiser to buy television as it is for 
him to buy space in magazines. 


If he wants to sell to housewives, 
for example, he can buy a 15- 
minute spot on the “Kate Smith 
Hour’”—which can be compared to 
a woman’s magazine. If he wants 
to reach children, he can buy a por- 
tion of “Howdy Doody.” If the 
adult evening audience is his tar- 
get, a segment of “Your Show of 
Shows” will sell them. Should he 
desire to reach the whole family— 
first thing in the morning before 
any other advertising impression 
has been made on their minds—a 
segment of the Garroway “Today” 
show is his answer. He can buy a 
five-minute, seven and one-half, 
10 or 15-minute segment one to 
five times a week. In addition, he 
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J Resting Up Before a Tough Winter! 








THE NELSONS 








OZZIE, HARRIET, DAVID AND RICKY 
Preparing for radio and television in the Fall. 
Our Writing Staff: Ben Gershman, Bill Davenport, Don Nelson 


There is hardly an advertiser 
| Whose neds cannot be saitsfied by 
| some form of joint sponsorship. Re. 
| gardless of the audience com posi- 
j tion, geographic, saturation or fre. 
quency problems the adv« rtiser 


| has, TV has the answer. The tre- 
| mendous impact of television and 
its proven sales effectivenesc« hag 
prompted advertisers to realize that 
their competitive position can 
hinge heavily on the use they make 
of it. ; 

This new advertising principle 
will grow in importance in its fy. 
ture. For if selling concepts like 
those outlined above are important 
now, they will be doubly essential 
when the network of stations 
throughout the country expands 
further. 

I have used the application of 
the co-sponsorship theme ‘o show 
that while TV—like any other in. 
dustry—has problems, it is finding 
solutions to these problems as it 
matures. The accumulation of 
knowledge gained in the past 
promises to make the problems 
that much easier to handle in the 
future. 





Capsule Drama 


As New Pattern 


For Television 


By WORTHINGTON MINER 


Approximately six weeks ago, the 
problem of presenting a half-hour 
dramatic show was presented to 
me. I had felt for some time that 
there was great need to explore 
the possibilities within this form. 

Over the course of the last few 
years, I have seen various tech- 
niques employed in an attempt to 
achieve dramatic impact in approx- 
imately 2344 minutes of playing 
time. With the exception of the 
situation comedies, such as “The 
Goldbergs” and “I Love Lucy,” 
the failures have been more fre- 
quent than the successes. They 
have also been frequent in the 
field of murder mysteries. 

I have also been acutely aware 
that a considerable number of 
shows attract attention and hold 
interest up to the first commercial 
break. There is a grave tendency, 
however, for these programs (0 





jblow up in the*last 10 minutes. 


From the, strictly practical stand- 
point of advertising, this is a tre 
mendous handicap. Even though 
the viewer may remain through the 
first commercial, he is frequent 
waiting with his hand on the dia 
to turn away the moment the un- 
certain and unconvincing denoue- 
ment is over. Thus, he misses the 
final commercial. 

In order for the sponsor to get 
his value out of a half-hour of alr 
time, it seemed necessary to find 
a new formula that would hold an 
audience’s attention throughout 
the total 29 minutes and 30 seconds 
of the program—not to catch it 
for 15 minutes and lose it for the 
last 14. 

From the point-of-view of the 
writer, I am convinced that an OP- 
portunity to build a situation for 
approximately 22 minutes without 
break, and without having to buil 
a false climax in the middle of the 
program leads to a far greater 
cumulative impact. Not only \ ould 
he be able to write more legit- 
imately, but he has an opportunity 
to build the one important moment 
(and I believe there should only be 
one in a half-hour) unhurriedly 25 
legitimately. I further believe that, 
if this climax is sufficiently power 
ful, the home audience wil! not bé 
in a mood to jump up and immedl- 
ately flick the dial to another s'@ 
tion—or to black. » aol 

With the cooperation of RCA. 
this hew technique is being put '¢ 
the test with “Curtain Call.” !t '§ 
too early yet in the series ‘0 be 
pontifical regarding its ultimate 
successfulness. I am optimistic tha 
it will in time give greater stature 





and integrity to the half-hour si0”% 
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The ‘39 Going on 50° Bracket 


By JOE LAURIE, JR. 


Comedians would rather admit the age of their, jokes 
han their own age! The best way to tell a comic’s age 
than whisper. Most of them have found the secret of 
= lie,about their age. I'm not saying anything 
about my own age because it may 
embarrass some of my younger broth- 
er comics who are the same age. « 

But let’s face it, we have many 
veterans of the comedy battlefields 
who are in the seme age brackets (give 
and take a couple of years either 
way) who will soon retire with heavy 
money belts, or maybe called “Up- 
stairs,” or even worse, become un- 
sponsored and unwanted! What will 
happen to TV and radio comedy when 
these veterans leave TV and radio, or 
vica versa? 

Don’t worry fellows, don’t grab for 
your toupees, girdles and hair dye. I’m not going to tell 
your real ages, I will be kind and use Jack Benny’s age 
as a yardstick (39 going on 50) and brother he’s YOUNG 
(and also clever). 

Most of our present day comics entered the fun arena 
at the turn of the century. They tried to fill the vacancies 
caused by the demise or retirement of the veteran 
comics who were steadily matured in their art, the ven- 
dors of chuckles and belly laughs, the important buffoons 
and pedigreed clowns of our*time, who have spread their 
happy mischief of golden fun. I am not claiming that 
being old makes you a good comedian (we have had some 
awfully bad old comedians), but the so-called old comi¢ 
that has survived vaude, burley, farce, musical comedy, 
pictures, radio and TV has that enviable background. 

My voice is thin, my vocabulary too small, my mental 
faculties too weak and my two typewriting fingers too in- 
definite to give the early pilgrims of comedy their due, 
but I have fond recollections of the old masters of our 
profession, who are now gone and whose memories grow 
greener with time. 


youth; they 





Joe Laurie, Jr. 








a Reading From Left to Right | 











Suc h greats of the monolog, high, low and broad com- ‘ 


edy like Tom Lewis, Barney Bernard, James J. Morton, 
Lew Dockstader, Florence Moore, Mathews & Bulger, Nat 
C. Haines Smith & Campbell, Ton Nawn, Junie McCree, 
Lew Kelly, Dave Marion, George Munroe, Harry Fisher, 
Sam J. Ryan, Mark Murphy, Bickle, Watson & Worthe 
(Harry Watson is still with us and in my opinion one of 
the comic greats, as witness his Philadelphia Jack O’Brien 
and his phone booth scene in Jack Norworth’s “Odds and 
Ends’), Bert Williams, Ernest Hogan, John & Emma Ray, 
Sam & Kitty Morton, George Fuller Golden, Marie. Dress- 
ler, Honey Boy Evans, Nat C. Wills, George Thatcher, 
Moran & Mack, Bert Swor, Press Eldridge, Pat Rooney Ist, 
Jim & Bonnie Thornton, Mr. and Mrs. Sidney Drew, Wil- 
lard Simms, Fred Niblo, Weber & Fields, Roger Bros., 
Joe Cawthorn, Billy B. Van, Harry Kelly, Raymond Hitch- 
cock, Thomas Q. Seabrook, John E. Hazard, Nat C. Good- 
win, Louis Mann, Sam Bernard, Eddie Foy, Charlie Case, 
Jeff De Angelis, Richard Carle, De Wolf Hopper, Johnny 
Slavin, Maggie Cline, Frank McNish, Ward & Vokes, Yorke 
& Adams, George Sidney, Joe & Ben Welsch, Hines & 
Remington, Will Rogers, Johnny Weber, Fields & Wooley, 
Ezra Kendall, Gallagher & Shean, Herb Williams, Digby 
Bell, Dave Warfield, Conroy & LeMair and of course Mc- 
Intyre & Heath! Their great funmaking will always be 
sealed in the memory of old troupers. 

When these great artists reached their sunset years, or 
were called by the Great Stage Manager, we already had 
youngsters ready to try for the comedy stakes; youngsters 
age in the schools of comedy—vaude and burlesque 

he youngsters of that time are today’s veterans. 

We should be proud and grateful to still have with us 
such five-star Generals of Comedy as Fred Stone, Victor 
Moore, Ed Wynn (now celebrating his 50th year as a 
comedian, and we are celebrating it with him); Smith & 
Dale, who have been together for 53 years of comicing; 
Bobby Clark, Charles Winninger, Leo Carrillo and Lulu 
McConnell. Your brother and sisters salute you all! 





A Load of Laugh Impresarios | 


Then there was the younger squad (and not so very 
much younger) like Eddie Cantor, Georgie Jessel (a young 
fogie), George Burns & Gracie Allen, Jack Benny, Jack 
Haley, Joe E. Brown; Groucho, Harpo & Chico Marx, 
Charlie Ruggles, Jimmy Durante, Lou Holtz, Sid Silvers, 
Bert Lahr, Jack Pearl, Fred Allen, Roy Atwell, Jimmy 
Savo, Ben Blue, Joe Frisco, Joe Laurie, Jr., Charlotte 
Greenwood, Edgar Bergen, Milton Berle, Ray Bolger, Will 
Mahoney, Frank Fay, Amos ’n’ Andy, Three Stooges, Bert 
Wheeler, Martha Ray, Morey Amsterdam, Judy Canova, 
Henny Youngman, Joan Davis, Fibber McGee & Molly, 
Red Skelton, Joey Faye, William Gaxton, Olsen & Johnson, 
Bert Gordon, Danny Thomas, Walter O’Keefe, Eddie Foy, 
Jr., Hamtree Harrington, Bob Hope, Jackie Gleason, Bing 
Crosby ‘yeh, a very funny *’man), George Shelton, Tom 
Howard, Joe Browning, Harry McNaughton, Al Pearce, 

he Aces, Abbott & Costello, Charlie Cantor, Ken Mur- 
ray, Jerry Colonna, Eddie Green, Arthur & Puggy Havel, 
Herby Faye, Jack E. Leonard, Bob Burns, Jerry Lester, 
Benny Rubin, Phil Harris, Peter Lind Hayes,’ Talullah 
Bankhead, and of course, Beatrice Lillie! And now, these 
Children of yesteryear are vets! 

(Iam still speaking of radio and TV comics.) 


. ______The Younger Fraternity } 
PM sO now we have another set of “kids” who have 


ener into the laugh-getting ranks and if you judge ‘em 
Y their samples they are worthy successors for comedy 











“coy Sid Caesar, Imogene Coca, Herb Shriner, Larry 
mare Alan Young, Jean Carroll (the one and only lady 
Jack west) Garry Moore, Kean Sisters, Frank Fontaine, . 
nery Carson, Jan Murray, Steve Allen, Art Carney, Mi- 
Onsie Pious (Mrs. Nussbaum),-Arnold Stang, Lew Parker; 
Mori & Harriet, Mel Blanc, Henry Morgan, Billy Vine, 
om Wilson, Paul Winchell, Peter Donald, Keenan 
Athen, td ‘Archie) Gardner, Jim Backus, Dennis Day, 
1B : Godfrey (oh, you gotta ccunt him), Carl Reiner, 
Sinetes Jules Munshin, Jack Carter, Cass Daly, Frank 
iatra ‘a swell light comic), Pinky Lee, Jack Paar, Victor 
oo Dona'd O'Connor (practically a vet), Sam Levenson, 
Bobby “ione, Phil Foster, Jackie Miles, Lenny Kent, 
tele, a¢kett, Dagmar and a couple of Johnny-come- 
Seat fur. whom I will go out on a limb and predict 2 


~Martin & Lewis! 
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‘Now You Take Television’ 


By MAXIE THE TAXI 
(Eddie Cantor) 


Hollywood. 
Oh, sure, I know where it 
is. It's between seven’y-secon’ and seven’y-thoid. We'll 
miss some of the traffic if I take ya thru the park. Okay? 
- .- Big game today between Giants and the Bums. Too 


Hop in mister. Where to? 


bad they don’t have radios in cars 
anymore. It used ta kinda make the 
day go a little faster. And when I 
hadda work Sunday nights, aroun’ 
eight o’clock I’d listen to Eddie Can- 
tor. Yeah, he was awright only couldn’ 
stand his talkin’ about his wife: and 
five daughters. Always the five 
daughters! What does he think? He’s 
got a patent on it? Other people have 
had five daughters too. 

Yeah, I guess you’re right, mister 
—he’s the only one who made a for- 
tune out of it, outside of Papa Dionne. 
Cantor was Dionne in slow motion. 





Eddie Cantor 


No, no, they'll never put television in cabs. I say, keep 
‘em outa all automobiles. Why, there wouldn’ be a pedes- 
trian left. You take one look at Dagmar on the screen, 
and the driver knocks down 11 people. Yeah, I think 
she’s fine. I used ta see her on “Broadway Open House” 
with that Jerry Lester. I'd come home aroun’ 1] o'clock, 
and with a bottle of beer or a glass of wine, I had my 
own little floorshow. There was a real “show” girl... . 
I agree with ya, mister, Television is the biggest thing 
that ever happened, but I think you’re wrong when you 
say radio is dead. I know my wife is all day long at the 
radio. If one day should pass that she don’t know what 
happened to “Ma Perkins,” there’s no livin’ with her. And 
sometimes I think she’s more interested in ‘Widow 
Brown” than she is in her own children, or me. 


I don’t care what you say, telia, when you're cleaning 
the house; and you’re cooking, amd you’re doin’ other 
things that women do, a radio is beautiful to ‘em. Last 
week, let me give you a for instance: Some actor—I’m 
sure he was an actor—he talked like he had marbles in 
his mouth—when he gets outa the cab, he leaves a paper 
behind—VariEtTy. So while waiting for a fare, I read it, 
and y’know something? There’s over a hunnert million 
radios in this country. So who is big enough to press a 
button and have ’em drop in the ocean? A hunnert mil- 
lion! Why that’s more radios than some countries have 
people. 


What other things do I like: Well, there’s Arthur 
Godfrey—a very simple: fella—talks easy—just like my 
brother-in-law—excep’ Godfrey can make a livin’. Yeah, 
he’s good on radio too. My wife likes him there, but me? 
I like to look in his face. He’s got a twinkle in his eye 
like he’s thinkin’ of somethin’ dirty. . . . Also, there’s 
Durante, who, himself alone, is worth the price of my set. 
When his big nose comes on the screen, I’m all eyes. I’m 
crazy for him. Y’know why? Some people with a big 
nose is ashamed to walk in the street. He sticks it right 
into your parlor and makes ya like it. And he makes up 
such woids! His own woids, they must be. And his 
writers must be big dopes because the woids they give 
him, Durante can’t even pernounce. And the time when 
he was on with Margaret Truman—that’s the President’s 
daughter, y’know. Oh, you know—well, I thought I'd die 
laughin’. He acted with her like she was the daughter of 
the president of our lodge instead of the United States of 
America, which is this country. 


‘Member the time that Helen Trouble from the opera 
was with him on the program? She says to him in one 
part, “Mister Durante, do you know anything about 
music?” So he says to her, “Why, Miss Trouble, I've 
rubbed elbows with Iturbi—I’ve rubbed elbows with Shos- 
takovich—lI've rubbed elbows with Tchaikowski—an’ when 
she looks surprised, he says: “I hadda rub elbows with ’em 
—they wouldn’ shake hands with me.” Even though I 
didn’ have a fare that whole night I just hadda bust out 
laughin’. 
! 








Misses the Palace | 
The only thing I miss in television is this: I used ta go 
to the Palace Theatre a lot in the old days. And I usta 
enjoy to see all the actors workin’ with each other. It 
looked like they were all good friends, and the people 
would love ta see ‘em—like one big happy family. Why 
can’t they do that in Television? I seen it once or twice, 
and it’s wunnerfult Like the other night—Bing Crosby 
and Bob Hope is makin’ up a collection to send American 
atletes to Helsinki, and you oughta see the actors that 
was on that show besides Crosby and Hope. All guys 
from different networks—from the movies—from the 
sports world. I stayed up the whole night. I was groggy, 
but happy, and I'll tell you something, Mister, I sent in 
a $10 bill. Why can’t more actors work with each other 
to make it look like the old days at the Palace? I once 
seen Georgie Jessel with Burns & Allen, with Eddie Can- 
tor. and a few others together and it was a bargain like 
goin’ to Macy’s and pickin’ up nylons for 39¢. Then one 
time I caught Kate Smith with four or five other stars 
all buttin’ into each others acts, and it was like Sunday 
afternoon in the parlor if the olden days. Remember? 


Now. if they was to do that today in television—visit 
aroun’ —I think the whole country would feel like one 
big happy family. Imagine, from coast to coast, one cof- 
fee klotch . . . Mind ya, I’m not complainin’ altho there’s 
room for complaints. Like, for myself, I don’t mind, but 
when my kids are watchin’, I don't like for some comedian 
to make out like he’s a sissy or to tell the kinda joke that 
we usta tell after the lodge meetin’. 

Ya see what television has done—where else could a 
mugg like me buy for a few hunnert dollars, a set where 
the biggest Democrats and Republicans come into my 
own house to audition for me Yessir, television is here 
to stay. if I ean keep up the payments on it .. . but like 
I said before, radio’s awright yet too... Well, here you 
are sir... that’s seven’y cents. Thank you very much. 
"Bye ... what a taxi driver’s gotta go thru. You get a pas- 
senger in your cab and it's chop-chop-chop. I thought he’d 
never shut up! 








‘Pops Pops Some Teasers 


By PAUL WHITEMAN 


So many people ask me for my impressions on the pres- 
ent and future of television that I’m getting to believe I’m 
an authority on the subject. But maybe they’re thinking of 
all the years I’ve spent in show business, and assuming 

‘ that I ought to have good, solid opin- 
F ma) ions on TV to match my conclusions 
; on the theatre, music, stage and radio. 

; If they are, I'll try to oblige. 

; When I look back over the years, 
having observed one new medium 
after another take hold of the public’s 
imagination—and a firm grip, inci- 
dentally, on the owners’ or sponsors’ 
dollar—I can’t remember one show 
business innovation that didn’t inject 

: new life and vitality into this won- 
* derful profession of keeping Ameri- 
cans entertained. Any time an older 
medium suffered it was because the 
older medium had already seen its best days and was due 
for a relapse, anyway. 





CONE RS OO PP: 


Paul Whiteman 


Each time we've had to work out” adjustments, but 
the ultimate result always, somehow, worked out to the 
advantage of the older media that still had something 
to offer. 


I firmly believe that this holds true for television. 
Once TV’s growing pains are alleviated, both the movies 
and radio will-be stronger than, ever. I look for a happy 
wedding between Hollywood and television. The really 
superior movies will continue to be profitable, while 
Hollywood will find it within its resources and its incli- 
nations to turn out excellent material for TV. As for the 
radio crystal ball, I’m convinced that both local and net- 
work radio will survive, but it does seem that network 
radio will find the adjustment more difficult. 





No Time for Ridicule 





However, my experience has taught me one simple 
axiom—and that is, don’t ridicule or underestimate the 
potentialities of any new medium in this business, par- 
ticularly if you have a stake in an older, competing 
medium. ’ 


My memory is crammed with a number of classic ex- 
amples of this too common error. There was, for instance, 
the vaudeville operator (one of the top men in his 
field) who sneered openly at the “dead movies” and pre- 
dicted that they’d never capture the permanent allegiance 
of a public accustomed to live actors and living, breath- 
ing musicians. That was, of course, a fatal mistake. The 
silent movies delivered a lethal knockout punch that 
leveled burlesque and played havoc wi.h the live stage, 
including the hundreds of repertory and stock houses 
throughout the country. And what they did to musi- 
cians—before they eventually recovered—we well remem- 
ber. 


Recording people, including some supposedly wise ex- 
ecutives, made the same mistake about radio. And they 
were just as wrong, if you recall how radio crippled the 
record business. 


But observe how all the media that were essentially 
vital and necessary in the entertainment world recovered 
their balance and went on to greater achievements. Holly- 
wood and the radio industry will do just that. Mainly 
because they’re alive to the necessity of combining their 
own best features to blend with the best potentialities of 
television. They won't take a truculent attitude, as did the 
big top name in the silent movies, who said, when the 
talkies loomed ahead: “Sound will stink!’ He isn’t around 
any more. . 


: Ouch, Those Costs! 








You can’t stay on this subject very long without being 
confronted with what some people seem to think is the 
key question. The introduction to panic is that current 
classic—“But what about the high costs of television?” 


The answer, I’m convinced, is that television production 
costs need not be so high. In fact, they ought to be much 
lower, and you’re going to see them come down appre- 
ciably. For one thing, television broadcasting centers 
have no place in the middle of big, city tracts of ground, 
where the rents and taxes and building and maintenance 
costs are almost prohibitive. They belong, instead, out 
in the fringe areas—with resultant economies all along the 
line. 


“But the talent can’t make those long treks to TV loea- 
tions,”’ you hear. 


When they give you this answer you know they are 
ignorant of the forces that made for early progress in the 
motion picture industry. Many of the great movie lots 
were open country before the industry settled there. Even- 
tually, as in the movies, the TV personne] will move to 
wheré the center of activity has been established. 


Other extravagances too, coniribute to TV's so-called 
prohibitive preduction costs. All the networks and, to a 
degree, local stations, have much to learn about set- 
building economies, and the sooner the industry gets down 
to settling this problem the better off it will be. Per- 
haps one answer will be in a cooperative plan enabling all 
concerned to use materials over and over again with 
minimum alteration costs. And still another saving will 
have to be encompassed in lower set transportation costs. 





No Pollyanna Tinge | 





I hope this resume of my feelings doesn’t appear to have 
a Pollyanna tinge. But remember, I’ve seen the early 
movies challenge the stage, the talkies take a nasty crack 
at the silents (that one stuck), the big radio bear threaten 
to gobble up every media that preceded it, and now I'm 
watching television prance along the entertainment path 
like a Pied Piper, with all the people, big and little, under 
its hypnotic speil. 


But in the end TV will prosper, Hollywood will solidly 
entrench itself by (1) making really great pictures, and 
(2) providing dependable movies fcr video, and radio— 
perhaps by s2eking new horizons both program-wise and 
by reorienting its commercial siruccure—will demonstrate 
forcefully that it has a definite stake in the country’s 
future. 
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Putting the ‘Cast’ 
Into Broadcasting 


By GERTRUDE BERG 


You don’t see actors wearing pin-striped suits and Homburg hats 


around Radio City anymore. 
business-like nowadays. . . 
Time was when anyone casting a 





= 









a 


have to. 








Actors—and actresses—are a lot more 
. The elevator Hamlets are disappearing. 


network show like “The Goldbergs” 


could expect to find an actor or actress popping up 
almost anywhere for an on-the-spot audition. 

I would sometimes find myself buttonholed in a 

adio City elevator by an actor eager for a part. 

‘|! However, actors’ index fingers are no longer cal- 

lloused from buttonholing casting directors. Talent 

is no longer auditioning on-the-run. It doesn’t 


a When I cast “The Goldbergs” I use just’ two 
.#@| things, my intuition and my file box. 
“my file box is perhaps easier to explain. 


Of the two 
Many an 


‘| actor has successfully passed his audition, landed 





in my file box 
Gertrude Berg 


down the names of people whose 


and then got his first inkling of it 


when he was called for a particular part. : 
I enjoy dramatic shows on TV and very often jot 


performances particularly impress 


me, The names go into the file box along vith other actors who have 


auditioned “live.” 
Sometimes an actor will strike 


me as a unique type, a character, 


someone I can develop a part for. And this happens quite unexpectedly. 


Not long ago, for example, I saw 
Faces of 1952.” All of the cast 


Eartha Kitt stood out as a special talent. 
It was a case of a part growing from 


I would like to write a part for. 


Leonard Sillman’s fine revue, “New 
was excellent but for me, vibrant 
I felt she was an actress 


the actor, rather than vice versa. Since our airtime and her showtime 
didn’t conflict, I wrote in a part for Eartha on “The Goldbergs.” 
Although I don’t regard it as a must, most of the “The Goldbergs” 


cast have had considerable experience on the Broadway stage. 


Stone who is Jake Goldberg has a 


credit and was doubling in “Stalag 17” this past season. 


Quade, my TV daughter, Rosalie, 
liams’ play, “Summer and Smoke.” 


Harold 
long list of Broadway shows to his 
Arlene Mc- 
made her mark in Tennessee Wil- 
Larry Robinson, who plays my son, 


Sammy, has been on the stage since he was three years of age, got 
fine notices in “On Borrowed Time” and in “Life With Father.” Eli 
Mintz, Unéle David on the show, is a stage veteran, too, and has been 
effectively playing old men parts on the stage since he was a boy of 14. 

During the past TV season, a total of 90 actors were needed for 
various roles on the show and many of the parts went to newcomers, 


actors and actresses ‘drawn from 


my file box. Very often, as with 


Eartha Kitt, an actor will strike me as an unusual character type and 
sooner or later I find myself developing a part on the show for him, 


or her. 


With the heavy rehearsal schedule we have needed for ‘The Gold- 
bergs” this past season, five-and-a-half hours on show days and four 
hours on non-sbow days, naturally I like an actor who is a quick study. 
Veteran actors are usually up in their part at the first reading. 

Despite the advantages of having an actor who is a quick study, 
however, it’s not a basic requirement for getting a part on “The Gold- 


bergs.” 


As everyone knows, I firmly believe in type-casting. 
radio and I feel it’s absolutely essential for television. 


must feel the actor he is watching 


Let’s say I always hope each actor is a quick study. 


I like it for 
The viewer 
IS the character he portrays. Find- 


ing the right “type” for each part makes the actors work easier and 
the whole effect far more believable. 

As I mentioned before, actors are becoming more businesslike. They 
call my assistant, Mrs. Fannie Merrill, find out when I’m seeing new 
people and then audition. I like new faces and fresh talents and make 
it a point to see as many newcomers as humanly possible. I think this 
new business-like approach that actors have developed is a fine thing. 


Occasionally, I miss seeing those 
elevators but on the whole, I like 


ad lib performances in Radio City 
the new approach. 





Fourth Year for 
ALKA-SELTZER 
Starring with Curt Massey 
On CBS and 400 Mutual Stations 
Exclusively on 
CORAL RECORDS 
Direction: MCA 








on this beautifully rebuilt model 
I have here before me. This 
is not going to cost you 
$200 or $100, which is what 
you expect to pay these days 
—no sir, we’ve got this for 
you as a TV_ special at a 
simply incredible low price. Bué¢ 
first, let me demonstrafe this beau- 


switch it on and then listen to 
this high-speed power motor as 
she goes, . . There’s really nothing 
to it. I just throw this little 
switch and then listen to this high- 
speed. ... Well, ha ha! (Looks 
frantically off to right.) Guess the 
boys are playing a little trick on 


me, eh? Ha ha ha! Oh, what a 
bunch of characters we've got 
around here, always playing 
around. We always have a lot of 


fun here at good ol’ WWW-TV 
(Waves furiously at someone off- 
camera). Guess the boys pulled 
the good ol’ plug out! Ha ha! 
There! All set now? Good! Now, 
just listen to this high-speed 
power motor as I throw this little 
switch. ... Uh... . (With a pained 
expression on his face, he grasps 
the machine in both hands and 
shakes it angrily.) Oh, boy! 
(Smiles again.) My mother told 
me there’d be days like this—ha 
ha! Now let's just throw this lit- 
oe . « ee... «een wee 
minute, friends! I’m forgetting just 
about the most important part! It’s 
this wonderful set of attachments 
you get! Let me hold them up 
here where you can see them...” 





Danger, Men Spieling 


By JOHN SAVAGE 


(Freelance 


In the many reams, or anyway 
quires, of newsprint in the trade 
papers currently being devoted to 
the subject of television com- 
mercials, I find little mention of 
one of the most frequent varia- 
tions of this art form, the com- 


mercial that doesn’t quite come off | I 


as planned. This is a situation 
which I have long felt needed 
remedy, and I am happy to use 
this method of bringing lay readers 
up to date on this video phenome- 
non, 

To begin, I should like to thank 
my publishers, Hart, Shaffner & 
Engels, for their kind permission 
to quote copiously from my recent 
book, “Live Commercials for Be 
ginners” (New York, 1952, 376 pp., 
$.475—sent in plain wrapper). 
Commercials are divided roughly 
into two groups (some more rough- 
ly than others, depending on the 
time available for rehearsals): the 
film commercial, which is usually 
on film, and the live commercial, 
which is characterized by not being 
on film, but is done “live;” that is, 
not on film. It is important to keep 
this distinction in mind as we pro- 
gress. Those of us who are devot- 
ing our efforts to the live com- 
mercial (the writer is an announcer 
now making a poor but precarious 
living out of this sort of thing) 
look with contempt on the an- 
nouncers doing filmed work, for, 
after all, where is there a challenge 
or thrill of adventure in film corn- 
inercials? If something goes 
wrong, you just do it over and keep 


dving it over*until it comes out | 


right. On the other hand, in live 
commercials, especially on small 
hon-network TV stations, some- 
thing always goes wrone. and the 
men are separated from the boys 


Announcer) 


quickly by their ability to cope 
with the amazing variety of emer- 
gencies that come up. 

You might easily think that de- 
livering prepared copy about a 
product requires no special gifts, 
and, indeed, it wouldn’t, except, as 
Say, something always goes 
wrong—such as getting your hand 
caught in the suction end of the 
vacuum cleaner you're selling. Un- 
til you’ve done a pitch with a vacu- 
um cleaner steadily swallowing 
your arm as you talk, with all the 
while the cold, contemptuous eye 
of the camera upon you, you can 
have little understanding of the 
thrills and perils that await you in 
this type of work. 


| The Dolfuss System | 


There are several schools of 
thought as to how to handle a 
contretemps such as the one I’ve 
just mentioned. At the last inter- 
national meeting of TV pitchmen 
—held in Zurich last summer— 
some formulae were evolved which 
should prove invaluable to the 
novice. There is, first, the Dol- 
fuss Reductio Ad Absurdum Sys- 
tem, as originated by Raoul Dol- 
fuss, of New York City. (I be- 
lieve, on the whole, I incline to 
this myself, except that one can 
never be sure of the spelling.) In 
this, you make a joke of the whole 
|thing. It is illustrated as follows 
}in this very common occurrence, 
‘the appliance-failing - to - go -on- 
when-you-turn-it-on situation (ba- 
sic situation “A”), 

ANNCR: “Say, friends. if you've 
been putting off buying a new 
sewing machine because you've 
been a little Icary of those high 
prices, why, don't you hesitate 











dry ‘Tongert ‘Sits feast your eyes | 


| Also the Seatwell System | 


The Seatwell System, or pre- 
tend-everything’s-going-well - and - 
maybe - nobody’ll - notice, was 
thought up by Sacheverell Seat- 
well, of San Francisco. It is defi- 
nitely not recommended for the 
beginner as it takes courage, poise 
and a clear, cool head. [Ff shall il- 
lustrate this with basic situation 
“B,” where the appliance doesn’t 
do what it’s supposed to. 


ANNCR: “Friends” (it should be 
noted here that every commercial 
of this type starts off with either 
“Friends” or “Say, friends’; there 
are no variations on this allowed) 
you've seen vacuum cleaners and 
you've probably thought they’re all 
alike. Well, most of them are. But 
just take a look at this beautiful 
new Windswept—it’s the 1952 
Model 14B which you've been 
hearing so much about. Now, see 
that ash-tray? Full of ashes and 
cigaret-butts, isn’t it? Well, I 
quickly put on this attachment, 
takes only a minute or so—there! 
Oops, hurt my hand a little, but 
it’s nothing, it’s nothing. Now 
just watch this wonderful 1952 
Windswept go to work! (He dips 
cleaner attachment into ash-tray 
and immediately all the cigaret 
butts become jammed in the at- 
tachment’s mouth and stay there. 
Talking steadily, he shakes it a 
couple of times-and then bangs it 
on the table, but the cigaret butts 
remain jammed. We then cut back 
to a long shot and he continues, 
as follows.) “Friends, I don’t know 
how else I can show you what a 
really great machine this is. Yes, 
it’s guaranteed,” etc., etc. 

The important thing to keep in 
mind in the Seatwell System is 
| that no matter what happens dur. 
|ing the commercial, you just go on 
|as though the appliance had per- 
|formed the way it was supposed 
to and hope that the viewers all 
have seven-inch screens or a dis- 


* (Corftinued® oh ‘page 50) 








tiful machine for you. I just} 


Radio—An Old Hat _ 
With a New Band 


By JOSEPH H,. McCONNELL | 
(President, NBC) : 


Radio and television have-embarked on their greatest party 
venture. They Qave teamed up to bring America, by word an 
ture, the most thorough coverage of political events the natio 
ever known. 

The goal of this dual venture is a fully informed 
electorate—-an electorate capable of making the 
best possible decisions because of its intimate ac- 
quaintanceship with the leaders and the issues of 
1952. I think we will approach that goal; I think 
next November will see the purest expression of 
ballot-box democracy in our history. 

Already, millions of Americans have a next- 
door-neighbor knowledge of our major presidential 
candidates, They can give you an opinion on which 
ones have a low boiling point, which ones look an 
issue, straight in the eye and which ones are 
adept at the give-and-take of informal debate. They 
can do this because television has provided an un- 
paralleled opportunity for character study of the 
men who seek to lead the nation. . 


For 17,000,000 Americans who own home receivers, television j:as 
shifted the Chicago conventions to the living room. And television has 
ranged the campaign fronts for them; it has peered with an impartia] 


eye at a rain-soaked man in Abilene, # a determined senator in 


ership 
d pic. 
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J. H. MeConnent 


Ohio, at a door-to-door campaigner from Tennessee. It has shown every 
candidate in moments of tension or elation or concern; indeed, no un- 
guarded mannerism has escaped the searching scrutiny of the camera, 


In summary, television has made the political leader a living, breath. 
ing reality to Americans everywhere. 


By November, we anticipate more than 18,000,0000 sets in use in the 
United States, reaching an audience of nearly 80,000,000. For the first 
time, approximately half our people will be able to see the day-to-day 


developments on the national political scene. And certainly by 1956 
nearly every American voter will be within televigjon range. 

This, perhaps, is the more spectacular half of our partnership ven- 
ture. But it should not obscure the vital role of radio in the joint 
effort. 

National campaign coverage is old hat to radio. Yet, this year’s cov- 
erage plan is more elaborate than ever, and it will effectively supple- 
ment the television schedule. There are 105,000,000 radio sets in this 
country today—an all time record—and a sizeable percentage of these 
sets will function in areas where television can’t reach. 


Why Stay Home? 


Remember that much of the national campaign is being fought dur- 
ing summer months, the vacation months, when millions of Americans 
are at the seashore, at mountain resorts or on the highways. They 
still want to keep abreast of the political picture, and radio is their 
link to the developing campaign. Today, there are 25,000,000 car radios 
alone; and no American, however remote his location, need be isolated 
politically. 

In addition, radio is assuming a new effectiveness because of tele- 
vision. People who have seen candidates on television have a keener 
appreciation of political programs on radio. They find it’s rather 
like talking on the telephone. The talk becomes more meaningful when 
they have met at first hand the fellow on the other end. 

We at NBC have realigned our organization to fit this partnership 
pattern. The radio and television networks have been placed under 
single control. We believe this will promote better teamwork and 
will result in better listening and better viewing. And it will benefit 
not only our political coverage, but every type of entertainment and 
information program. 

It should, for example, promote a more efficient use of our artists. 
It will assure balanced participation of our stars on both networks; 
it will permit more coordination of schedules between radio and tele- 
vision, And it will give us a firm basis of parallel growth in the 
future. 

This becomes of particular importance because the formula for 
television expansion has been announced by the Federal Communica- 
tions Commission. The extension of service through radio relay stations 
and coaxial cables is already under way. New stations are the next 
order of business. Soon television will move up the scale to a full 
national service. 

And it is our firm intention to see that radio continues to march 
abreast of television in this expansion era. The teamwork fashioned 
through political coverage will set a pattern for years to come. 


of Time & Spots 


By EZRA R. BAKER, JR. 


(Director of Sales, Intl. Movie Producers’ Service) 


The most valuable element in the producing of a one-minute TV spot 
is that which everyone in television is fighting against... 


TIME! 


Time for creative thinking. 

yee time for scripts and storyboards. 
«....time for approval. 

.....time for bids. 

jo een time for awarding contract. 


Time for casting. 

Wa awh time for sets. 

«.... time for props. 

+.... time for recording. 
«....time for shooting. 
-....time for printing. 
.....time for rushes. 
aan time for re-shooting. 


Time for artwork. 
..... time for approyal. 
-....time for animation. 
-....time for shooting. 
-....time for opticals. 
(enn time for approval. 
Time for editing. 
. time for interlock screening. 
time for re-editing. 


" Time for acceptance. 
. time for composite prints. 














eee .time for delivery. And even TIME to buy TIME ai the 
right TIME. 
Did someone say, “TIME is MONEY"? ‘ 


When there isn’t enough TIME. .,. 


you're not only spendins 
imoney, but ‘getting tlders yet. ‘ sos SO ES YS : 
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‘Cantor and Me’ 


By EDDIE DAVIS 
As Told to Al Robin 


The one-time taxi driver who climbed out of his cab to 
write gags for Eddie Cantor, and went from there to pen 
three Broadway hits, looks back upon his hilarious days 
with the Banjo-Eyed comic. 





Yes. that’s me. I’m the guy Eddie Cantor took off a 
taxicab and hired as one of his writers. That was 18 
years ago, and since then a lot cf words have been written 
about the incident, and also about some of the experiences 
1 shared with - Cantor during our association. Perhaps 
you've read about one or more of them. Many of these 
tales were fact. An equal number, however, were fiction 
and probably created and tossed into print because they 
were thought to make good reading. Here, then, is the 
real story of my days with Cantor—as seen through the 
knot-hole on my side of the fence. 

As a kid fighting for survival and the good name of 
Davis down on Manhattan’s East Side, I was exposed to 
an old bromide. Give or take a syllable, it went, “If 
you want to amount to something, hitch your wagon to a 
star.” A harmless little phrase, maybe, but it haunted 
me as I grew and I was never able to completely dismiss 
it from my mind. Probably due to the personal irony in- 
volved. You see, J wanted to amount to something, and 
pretty desperately at that. But 1 didn’t have’ a wagon— 
or for that matter, much of anything else. In fact, where 
I was raised, if you had ears you were either a girl or a 
sissy. To give you a better idea of our circumstances, 
there was the time my mother took all 11 of us kids to the 
photographer. He was running a sale. “What are your 
rates?” she asked. ° 

“Ten dollars a dozen.” 

“I'll be back next year,” she said. “I only got 11 now.” 

At length, however, I realized what in the neighborhood 
was looked upon as the dizzy height of prosperity. Two 
pairs of well-ventilated pants and a taxicab. I thought it 
best to hang onto the pants, but now I started casting 
about for a star to hitch my American Cab Co. wagon to. 
Since they all seemed equally distant, I decided to take a 
whack at the brightest of them all. And that star was 
Eddie Cantor. 

Back in 1933 when I was driving my cab around the 
Times Square area, it seemed that on Sunday nights be 
tween eight and nine o'clock a peculiar phenomenon was 
taking place. The whole world was staying home to listen 
to Eddie Cantor. Now I’m sure that was fine for Eddie 
Cantor and the whole world, but for me it only meant 
that during his program time I couldn’t get a call for my 
taxi. Without even knowing it, Cantor was killing an 
hour’s worth of my Sunday evening business. A crisis! 








s Star of the Cab Circuit | 


To make matters worse, as I had been sitting in my 
cab listening to Cantor, I knew that I could write material 
for him if only I could get the chance. You see, I had 
gags and routines that had made me the star comedian to 
my fellow cab drivers, just as Cantor’s gags and routines 
had made him the star comedian to millions of radio 
listeners. As I figured it, one reason Eddie Cantor made 
more money than I did was because there were more peo- 
ple listening to the radio than driving taxicabs. 

The problem, then, became one of getting to him with 
my jokes. This, I was to discover, would be no harder 
than walking into Fort Knox with an empty suitcase. 

At first I tried waiting for him with my cab in front 
of NBC. Cantor, however, invariably made his appearance 
with a convoy of friends and studio executives. Obviously 
people with money. Upon seeing my cab, though, they 
showed a definite preference to walk rather than spend 
any of it. I next attempted getting into his studio after 
program time, hoping to meet and bombard him with a 
stream of my gags. The idea was fine, but one thing pre- 
vented me from gaining entrance. Namely a regiment of 
doormen and ushers. For a while it looked like I would_ 
be executed before my idea was. I just had to take one 
step in the direction of the stage door and they actgd like 
they were the entire Notre Dame football team and I 
was a fumbled ball. Finally, after three weeks of getting 
nowhere with this basic training, I hit upon the gimmick 
that was to solve the problem. I rented a chauffeur’s uni- 
form and set out for NBC. Parking my cab around the 
corner, | waited for Cantor’s show to be over, and then 
marched blithely to the stage door. I now informed the 
guards that I was Eddie Cantor's chauffeur. 

“Let me in. I have to tell him where the car will be.” 

This not only turned the trick, but now they held the 
door open for me. 

Once within I took off the rented coat, pinned on my 
taxi badge, rounded a corner in the corridor and was 
astounded to find myself face to face with Eddie Cantor! 
Providence was with me. 

“Mr. Cantor,” I announced, “my cab is outside. I'll be 
Waiting whenever you're ready.” It had happened so 
quickly I didn’: have time to get nervous. And Cantor, 
having no reason to say “No,” replied with a detached 

Fine. Be out front in five minutes,” and entered his 
dressing room. 

I'l never forget that taxi ride and neither will Cantor. 
At the time, however, he didn’t think either of us would 
live to remember it. It had rained all afternoon so the 
Streets were pretty slippery as I asked, “Where to?” and 
Careened down Sixth Avenue at 50 miles an hour. Cantor 
replied in a low scream, “Take it easy, will you!” 

a to answer, he roared, “Watch where you're 


én tried to reassure him. 
yes. F 
‘ “At least drive in a straight line!” he pleaded. You're 
“aving like a drunken basket-maker!” 

1 F To Each His Own 
Bayt I said. “I don’t tell you how to put over 
"or —don’t tell me how to drive a cab.” 

_ thinking the time right, I proceeded te hit him with a 








“Do what I do—close your 








me ot my Sunday gags. But whenever I turned around 
ion 7 : thought, is a very edgy guy. He probably works 
lard. ar 


" “It you don’t slow down,” Cantor warned, “we'll wind 
P ~ 4 tuneral parlor, and you can’t tell jokes there.” 
‘€ my gags and you'll have the world at your feet.” 


ne aa where you're going or I'll have a tombstone at 
le ac 4 


| —r 
Having sufficiently softened . him ‘up, } belted hame 


‘ 


a nifty, “You say to your announcer, Jimm Wallington 
‘Jimmy, what does NBC stand for?’ And he conten 
ond, a A ‘ weer | Then you answer, ‘What 
— ou. 

Canronin g meant NOTHING BUT 

“I'll buy that!” he snapped. “But if we're both dead 
before I reach home you won't get a nickel. LOOK OUT!” 

We had missed a truck by a worn coat of paint. 

“Stop the cab,” he shrieked, “I'm walking!” 

“Fine! And I'll drive slowly along the curb and tell 
you some more jokes.” Cantor was trapped. 

By the time we arrived at his hotel, I had sold him 
five jokes. Once there, Eddie said, “I'll pay you $20 for 
every gag I use. Here’s a hundred as a starter. Buy 
some life insurance.” With that, he reached for the cab 
door and freedom. 

“Wait a minute,” I reminded. 

“What?” 

“There’s 80 cents on the meter!” 

Driving home, I awoke my mother and displayed the 
mee “My God! Eddie,” she groaned, “you've sold the 
cad 





Ps eat From Taxis to Taxes | 

After surviving several of my hair-raising chariot rides 
and buying a few more gags, Cantor concluded that his 
life would be safer if I could sell my taxi. To facilitate 
this, he gave me a permanent job on his writing staff. I 
was in. Without quite knowing it I had taken the long 
stride from taxis to taxes. 

When I told my mother that I was working for Eddie 
Cantor, she directed all the neighbors to be sure to hear 
the program. “My son,” she said, “is going to make 
Eddie Cantor a big star.” Sometimes I wondered which of 
us should have gotten the job. 

That was the beginning, however, and from then on a 
number of things happened that stand out vividly in my 
memory. Like a mustache in Minsky's chorus. Yes— 
vividly and indelibly. And that’s due entirely to the 
individual with whom the incidents are associated. A guy 
named Cantor. 

Shortly thereafter, Cantor went to Chicago to lay the 
groundwork for a giant benefit show. He figured to be 
gone several days. Therefore Eddie decided to take his 
writers along so that the week’s program could still be 
prepared under his supervision, Arriving in the Windy 
City, he put us up at Chicago's classy Shoreham Hotel. 
When the manager heard that we were with Eddie Cantor, 
he got the notion that we'd like some champagne sent up to 
our suite. Cases of it. It was a novelty at first, but after 
three days the novelty wore off and the hangover didn’t. 

On the third day Cantor dropped in to see how the 
program was developing. He was greeted by three writers 
—standing around a. various angles—and by a bill that 
read: Champagne: $310. As you might expect, this came 
as quite a surprise to him. -Of course, the fact that we 
were able to stand at all, came as an even greater sur- 
prise. 

Cantor asked the $310 question: “What’s the meaning 
of this?” 

Although we actually hadn't ordered the stuff, we still 
felt rather guilty about it. 

Reeling forward, I volunteered, “To tell the truth, 
Eddie, it was awful. We're all sick from the stuff and it 
only made us burp, anyhow.” 

Cantor let the matter drop at the time—in fact, he got 
whole case of seltzer was delivered to our suite with a 
note attached. “Drink this,” it read. “You'll burp louder 
and cheaper.”” I needn't tell you who wrote it. 
quite a laugh out of our condition—but the next day a 

We spent the month of December working from Cali- 
fornia, and New Year’s Day, which happens to be my lovely 
wife’s birthday, found us all on the train heading back to 
New York. When we married the year before, I couldn't 
afford much of a ring for Helen, and now I wanted to com- 
pensate for it. Mr. and Mrs. Cantor were both very fond 
of Helen. I told Ida that when wé reached New York, I'd 
appreciate it if she helped me pick out a diamond wedding 
band for the occasion. Ida agreed and immediately told 
Eddie about it. Upon hearing the news, Cantor wired 
ahead for flowers, hors d'oeuvres and champagne. It was 
all delivered at the stopover in Chicago, and from there 
to New York we were Eddie's guests as he tossed the most 
elaborate party for my wife that the Super Chief ever 
saw. To top it off he presented Helen with a final pack- 
age and told her not to unwrap it until we arrived in New 
York. When opening it in our hotel, we found a dozen 
beautiful towels—marked PULLMAN. Cantor is as fast 
with a gag off the air as on it. 


| Join Cantor and See the World | 


We must have been in Manhattan all of three days when 
Eddie decided that it was too cold to get any work done. 
He packed up the entire company and we were off to 
Florida. Talk about travelling—-for seeing the world, 
working for Eddie Cantor was better than joining the 

avy. 

Cantor broadcast from Miami all that winter, and it 
wasn’t long before he became more important to Florida 
than oranges. He would open each show by saying, “Here 
we are again, Ladies and Gentlemen, broadcasting from 
beautiful, sun-drenched Miami Beach.” The California 
Chamber of Commerce must have committed hari-kari. 

We were still in Florida wi.2n one day Eddie proclaimed, 
“I have a new system.” As three writers reached for the 
Hialeah Scratch Sheet he said, “No, no. This is for the 
program.” 

Said system was the inauguration of a Sunday afternoon 
preview broadcast. We would then devote the interim 
hours before gadio time to brushing up the. script, polish- 
ing off the rough edges and generally profiting from the 
audience reaction of the afternoon. The idea worked out 
well. During the previews, the writers would be out front 
listening to the show for weak spots. We made note of 
any material that came to us during the run-off, things 
that could be used to strengthen the show for that eve- 
ning. While viewing one of these tryouts, it seemed to 
me that this particular show wasn’t up to the usual stand- 
ard. I sat there writing away like mad, devising new bits 
to hypo the program. By the time it erided I was sure I 
had sufficient new material to fill the bill. Picking up my 
notes. I rushed back stage where I found Cantor talking 
with a group of people. There didn’t seem to be any- 
thing about the gathering, so with my usual enthusiasm I 
burst into the conversation about as casually as a hydro- 
gen bomb. “Don’t worry, Eddie—I've got the whole show 
—all new gags, it'll be great!” He said he'd meet me 
at the hotel in an hour and quietly asked me to please 
leave the studio. Back at the hotel my wife told me that 
she had just heard from Cantor. He explained that the 

4Continued op, page 56) se R 








Getting So a TV Comic Doesn't 
Know What To Steal First 


By BOB HOPE 

Most of the comedians today have their ulcers X-rayed 
and then kinescoped for the West Coast, or vice versa, 
depending on what Coast their verse is viced . . < I am writ- 
ing this arficle in the form of a complaint on behalf of the 
eomics who have heiped build up this 
monster called TV. This Dracula of 
show business. Sucking the life blood 
out of three or four other mediums. 
This garbage disposal unit of material, 
devouring the files and favorite expres- 
sions of the comics, as though it 
were an International Harvester going 
through Kansas. 

If there is ever an old-age pension 
fund set up for anybody of working 
people the comics of television should 
have at least twice that in their old 
age, if they live (which I doubt), for 
their attempt to hold the fickle knob- 
twisting public of the television audience. 

Take your stars today . .. Red Skelton, who has been a 
smash in his first year, now has one of the Mayo brothers 
doing straight for him ... The Perfect Fool, Ed Wynn, 
can’t remember what hat he had on last ... Abbott and 
Costello, with their bladder in shreds, don’t care who's 
on first . . they want to know who they're going to 
follow ... Milton Berle, Mr. Television himself, has used 
up so much material he's stealing from himself... Fred 
Allen, the wit juggler, is now at the DuPont factory in 
Wilmington working on a transparent camera so that 
the studio audience can see the comedian. 

All this is happening while Arthur Godfrey, old Fort 
Knox with wrinkles, just drawls along, loaded with charm 
and a big audience. 

I guess the big event of TV this year was Bing Crosby's 
debut on the Olympic marathon, where old Happy Hips 
really scored ... And also looked like Gary ... Smart 
fellow, Bing ... He has a used car dealer for a makeup 
man. ... Phil Harris also debuted on the Olympic Aspirin 
Derby and proved that he is really ready to go... It was 
quite a sight . .. Phil up there looking at the camera, 
and the two red eyes on the camera staring back .. . This 
was a great show... And almost everyone in Hollywood 
participated in this flicker filibuster . . Too many of 
these telethons can't help the theatre business, so we 
must pick our spots . . . Otherwise it's like spitting in 
your own eye ... Now that everyone has his own theatre, 
and some of the furniture companies are putting out living 
room chairs with built-in popcorn . .. And the audience 
can see the boxing bouts, conventions, ice-capades, movies, 
and all types of entertainment without taking off their 
pajamas. . 

Most of the picture studios have the big stars and thus 
should only produce attractions that lure the loot... I 
think that every movie company should produce, at once, 
an all-star movie, utilizing every name they have under 
contract in one big revue picture . .. To spearhead this 
promotional movement aimed at*getting the movie-going 
public into buying tickets again. 

Certainly big’ pictures like “Star-Spangled Rhythm,” 
“Ziegfeld Follies,” et cetera, can’t do anything but make 
money for the studios and also provide the exhibitors 
with an opportunity for great exploitation of name values. 
.. « No doubt about it, the competition is pretty terrific, 
but this is no time for the picture companies to lose cour- 
age ... “The Birth of a Nation” cradled the picture busi- 
ness, which will go on to new heights, in the face of this 
new challenge, if new thoughts, new ideas, and especially 
ney and more flamboyant ideas of exploitation are em- 
ployed. 


Berle Boils as Rome Burns 


By MILTON: BERLE 
Rome. 


I love Italy. After 39 weeks of TV (Tired Vaudeville), a 
vacation here is just what I need. I’m tired out from being 
funny this past season, so I came to Europe for a rest. 
But what heat! The temperature here is as high as I 
wish my Nielsen was. 

Who can be funny in this weather? 
Dante musi have written his “Inferno” 
in my hotel room. They must have 
known I was coming because, as I 
walked over to the elevator, there was 
a sign saying “Lift.” I got up on the 
wrong side of the heat today. Some 
friends had invited me to go to Tivoli. 
(You know, Tivoli spelled backwards 
means “I love it.”) (Oops, Betty Kean!) 

I saw Orson Welles out in front of 
the Excelsior Hotel. We chatted for a 
few minutes and had a million laughs. 
None of them mine. 

Sophie Tucker ambled by and for the first time I realized 
that ber billing is correct: Last of the Red HOT Mamas. 
Naturally I saw Ingrid and Roberto (Ingrid Schwartz and 
Roberto Noodlebaum, formerly of the William Morris 
office.) I’ve been trying to make the folks here Johnnie 
Ray-conscious, but I realized that first I'd have to make 
Johnnie Ray conscious. 











Bob Hope 





roe 









Milton Berle 


There are no picture corporations here, only inde- 


pendent producers. I saw one of those Italian pictures 
today and don’t know what they have to be independent 
about. Excelsior Hotel looks like Grossinger’s on a 
bad night. The latest rumor is that they are going to get 
together and make “100 Producers and One Actor.” 

I wasn’t left out either. Cicignola and Tuttibezzi, the 
Beckman and Pransky of Rome, approached me and 
offered me a split week at the Colosseum. Incidentally, 
I understand Beckman and Pransky are doing a Roman 
version of “Bagels and Yox,” called “Pizza and Squigigli.” 

They wanted me to appear on TV here and I happened 
to remember some old Clark and Verdi scripts. I sang my 
theme song, “Nero You.” followed by another chorus of 
“Lire You.” I did well on TV here, but think Caesar 
(Sid) could do better. I might produce a show to outdo 
Mike Todd’s “Night in Venice,” titled “Night in Rome,” 
but might have to settle for Canal Street. 

Getting back to the picture business, it really is booming 
here. I met one producer who hadn't made a picture all 
day. But all in all, Rossellini has been crowned the best 
“produces”; of ‘them, ally, ht ec tea nw eon 
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‘H’ wood, N. Y., 
Depends On 
Story Will 


or Europe?’ 
Where Your 
Be Told Best 


By DOUGLAS FAIRBANKS, JR. 
(President, Dougfair Corp.) 


Hollywood. | 
Somehow the impression has | 
gotten abroad that the answer to 


TV’s vexing economic problems 
lies in European production. As a 


result, London is jammed with 
newly arrived television entrepe- 
neurs, complete with script and 


other accoutrements ready to open 

offices and go to work. 
The period of disillusionment 
sets in very quickly. Stage space. 
is at a premi- 














um. The econ- 
omies are not 
as big as ad- 
vertised— 
while British} 
crews are not 
as highly paid} 
as their Ameri-| 
can counter- 
parts, they can’t | 





be bought for) 
coolie wages. | 
Doug Fairbanks, Jr. either. Even o | 
fice space 15S| 
hard to come by. 


When I arrived in London some 
months ago to set up one of the 
first American TV outposts there, 
I was hailed as a trail-blazer by the 
British press, which envisioned a 
whole new activity in the entertain- 
ment field which would provide | 
jobs and badly needed American | 
dollars. This has come to pass and, 
it is hoped, will flourish with time 
—but I believe it is important that 
the American pro@iucer planning 
to transfer his activities abroad 
carefully assess his position before 
taking this vital "step. 

We were able to surmount such 
basic difficulties as adjustment to 
a new way of working; language 
differences—and, believe me, there 
is English and English; a different 
tempo and set of values; because 
the Dougfair Corp., which I head, 
has long been established in Eng- 
land where we recently completed | 
the production of two films for the | 
American market—the Bette Davis- 


| 








Gary Merrill starrer, “Another | 
Man’s Poison,” and “Mr. Drake's 
Duck.” 


But even we had to make allow- 
ance for some basic differences 
which I should like to list on the 
chance that they might be of some 
help for videoers studying travel 
folders. 


|___ Different Economy 





Let’s take this matter of econ- 
omy. The British work at a dif- 





ferent pace than we in Hollywood. | 
Hence the ordinary two and a half | 
day schedule prevalent in Holly- | 
wood TV film production will | 
probably stretch to five. With low- | 
er salaries this will still be some- | 
what less expensive than domestic | 
production, but not nearly as much 
s0 as is commonly accepted. | 

Stage space is most difficult to 


p 





get. This is the height of the reg- 
ular film production season and no 
studio owner is going to tie up his 
space for intermittent TV produc- 
tion when more certain and sub- 
stantial bids from the moviemak- 
ers are pouring in. 

Thus we had to film our 
productions, “International Thea- 
tre,’ “Foreign Legion” and “The 
Silent Men” at three different 
studios. 

There is also a lack of trained 
TV personnel. This will be rem- 
edied as TV activity increases, but 
BBC’s current video schedules 


three 


provide limited training opportun- | 


ities. 

There’s a bright side to the pic- 
ture, however. 

To begin with, the prejudice and 
snobbery which has prevented the 
TV debut of some of our most 


talented film people simply doesn’t | 
Virtually every | 


exist in England. 
top director and star is vitally in- 
terested in this new medium. 
London is the great melting pot 
of the theatrical world so that vir- 
tually every type of accent—in- 
cluding the American—is available. 
Canadians do a pretty good job of 


| duplicating our homegrown intona- 


tions. 
Europe provides backgrounds 
which cannot begin to be matched 
in America. 
I think the 


most important of 


Europe’s assets for the producer, | 


however, are the locations men- 
tioned above. As a matter of fact, 
I think this should be the deter- 
mining factor in planning produc- 
tion abroad. If the script requires 
the exotic, the historic or the un- 
usual not easily available in the 
United States, then Europe has 
these. If this is not a script re- 
quirement, then the producer 
might be just as well off at home. 

We, for example, are making our 
“Terry and the Pirates” series for 
Official Films in Hollywood. Out 
three for NBC, especially fashioned 
with Continental backgrounds, will 
be made abroad. 

Europe welcomes the TV maker 
and will offer him every coopera- 
tion, but again, I repeat, he’d bet- 
ter make his decision on the basis 
of where his story will be told best, 
rather than any other considera- 
tions. 


Christal Gets WGY Biz 


Schenectady, July 15. 

Henry I. Christal Co. of New 
York, has been appointed national 
spots sales rep for WGY, effective 
Aug. 1. Plum is one of the juciest 
in the 50,000-watt field, with all 
stations reps bidding. Katz asked 
to participate, had to yield because 
of conflicting representation. 

NBC Spots Sales until now has 
been the national representative 
for WGY. 
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Happy Vacation 
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TV's CURVES 


By OSCAR KATZ 
(Director of Research, 
CBS Television Network) 
As everybody in industry 
knows, television's 
has been so rapid that, in the past, 
lall estimates have been on the low 
lside. and the crystal balls have 
|been too small. As of the begin- 
ining of this year, there were il- 
| ready 15,500,000 television homes. 
| And this figure is expected to rise 
to 20,000,000 by the end 
year, 
| A perhaps unrecognized fact is 














the 


'that the potertial growth of tele- | 
vision lies as much in the current | 


television areas as in the areas 
without TV service. One third of 
the nation now owns sets; another 
third lives in TV areas but do not 
have sets: and the last third lives 
in non-TV areas. 


In TV sets, the Northeast has 
reached the highest level, with 


50°% ownership. The North Central 
and Pacific regions are at about the 
national average; and the South 
and Mountain and Southwest areas 
have been far below. Incidentally, 
the importance of future growth 
of present and new TV markets 
varies widely by region. In 
northeast, for example, if every 
family within present TV range 
were to acquire a set, this would 
account for close to 90% of all the 
families in this part of the country. 
Thus, new markets in this region 
will cover only 10%. 

By contrast, if set ownership 
were universal in the present 
Southern TV areas, this would 
mean that only 45% of the fami- 
lies in the entire region would own 
sets. Here, then, the markets which 
have still to get TV represent a 
large potential. 

Breaking all this down to indi- 
vidual markets, here is the de- 
velopment of TV set ownership in 
the metropolitan districts of three 
different places as determined by 
actual month-by-month survey. We 
picked these cities — New York, 
Dayton and Birmingham — to rep- 
resent different present levels of 
TV penetration. New York was 





== picked for a high degree of pene- 


tration; the next city for an inter- 
mediate level of 49°, and the third 
for a fairly low level of 30°. The 
most striking feature of a chart of 
the three growth curves is that, 
though they are on different levels, 


the lines are similar in rate of 
growth. 
As far as cities which will be 


getting TV in the future, I expect 
that the growth of set ownership 
will follow the same kind of curve 
shown with one important differ- 
ence — i. e., growth will probably 
be at a faster rate during the first 
few months after a station goes on 
the air. This is because television 
itself should have even more ap- 
peal to the public because more 
and more programs are available 
than two or three years ago: also 
the consumer will be able to get 
these more numerous programs at 
less of an initial expenditure, and 
with a better quality receiver than 
he could several years ago. 

Now let’s look at programming. 
The CBS-TV evening schedule has 
expanded from 44% of maximum 
time to 86° in 1951, and 87% in 
19: 2. The development of the day- 
time schedule came later than the 
growth of evening, with a good 
part of the expansion occurring 
in the last year. 

Thus, the new TV communities 
will have certain advantages which 
should, speed \the growth. of set 
p. 





of the} 


the | 


not dead. 


for radio. 
being a lusty youngster, it most as- 
suredly is a vibrant, husky adult 
in the prime of life. 

Let’s face it. Radio will always 
be ‘important because it is the only 
true medium of escape—that is, 
complete escape. When one goes 
to the theatre or movies or watches 
|a TV show, he is always conscious 
lof his surroundings.” In the legiti- 
| mate or motion picture theatre, 
the surrounding walls are always 
present. The stage or screen is 
there to be seen. The actors are 
there to be seen and, in many in- 
stances—all too frequent—are 
there to bring us back to reality. 
The same applies to television, 
too, of course. 

Radio, on the other hand, oblit- 
erates everything—repeat, EVERY- 
THING—but the voice. The lis- 
tener can settle back in an easy 
ichair (or lie on the floor, for all 
|we care) and close his eyes. No 





development | tie of an announcer to distract him, |the visual aspect of the 


ino beautiful hair to remind him 
of his bald spot—no nothing. Just 
a voice. So he listens and escapes 
|}completely. And, escape, accord- 


ing to many psychologists, is im-| 


| portant at times for the emotional 
well-being of an individual. 

A perfect illustration of this 
point comes to mind in Kathi Nor- 
lris’ “Escape With Me” radio show. 
In this weekly series, Kathi in- 
| vites the audience to escape to far- 
| off lands for intriguing stories. She 
| can say, “Now let’s go into the wilds 
| of the Amazon jungle” and the lis- 
|tener’s imagination takes him into 

that jungle. He closes his eyes 
| and, for that half-hour, he IS in the 
| jungle. Just try that on television. 
| Of course, you could film the story 
|in the Amazon jungle to achieve 
| reality, but, after the first show, 
| vou’d file a petition in bankruptcy. 
| Try it in the studio and who would 


| believe the authenticity of your 
set? Even the most naive viewers 


| would laugh at anything you would 
present as a real jungle. 

So we see that the full play of 
imagination—possible ONLY IN 
RADIO—is a decided asset for en- 
tertainment. 


Hypnotic, That’s What! | 








From a sales point of view, it is 
equally important. Oh, yes, I’ve 
known all about the Chinese prov- 
erb that one picture is worth 10,000 
words. But they didn’t have tele- 
vision when that maxim was con- 
cocted. Please don’t misunderstand 
me. Video is a powerful selling 
medium. But, drawing an analogy, 
and I think it’s a sound one, hyp- 
nosis is like radio—it, too, oblit- 
erates everything*except the voice. 
The hypnotist, with several irrele- 
vant exceptions, can make his sub- 
ject obey his will. That’s the way 


merely the voice, suffers none of 
the distractions referred to above, 


plenty of other distractions on TV, 
too. How many times have you 


That’s why I resent the flowery 
memorial services frequently held 
While radio is far from 


That Premature Requiem 


By WILBUR STARK 


I never did like to go to funerais 
—especially when the “corpse” is 


seen the boom dangling ove; the 
actor? How many times have yoy 
seen a prop man scurrying jike 
you-know-what to get out of \ 
of the camera?). 

The imagination of the radio }ic. 
tener makes it particularly e; 
sell him glamour items. Th, 


lew 


iSV to 





| ie l 
}an identification between him bo 
| her) the seiling voice. He imagines 
|himself as the person with the 
voice and sets up his own nage 
of what he looks like. Tv jx ene 
tirely different. The listener 
|SEES the person who is ng 
| His reaction might. very wel] he 


| “I don’t want to look like that guy 
(or gal).” Even a TV salesga 0 
is unusually glamorous may find it 
difficult to sell the product be- 

cause Lizzie Tish will become more 
|conscious of her own physical lia. 
| bilities and figuratively throw up 
| her hands with, “I could never 
| like that.” 

This identification of the listener 
with the radio voice provides an in- 
teresting sidelight on the subject of 
rapport between the listener (vie. 
}er) and the voice (TV persor 
{In television, it is obviously easier 
| to establish this rapport because of 


| 
| 


| 


look 





medium, 
| But, once it is established in radio, 
|it is far stronger. The listener uses 
| his imagination (as I’ve mentioned) 
ito visualize what the 
looks like. To a man in Chicago, 
ithe voice satisfies an emotional] 
| need and resembles his father: to 
| a man in Tuscaloosa, it resembles 
hs boyhood ideal; to a man in Los 
| Angeles, it resembles his uncle 
| who used to bring him gifts every 
| weekend. The net result is a total 
identification which can not occur 
in television because the perform- 
er, being seen, may conflict with 
the image that has previously been 
set up. This actual visualization 
| bars a full rapport. 

What all these remarks boil 
{down to is very simple. Don't 
|}make any plans to attend radio's 
funeral. Actually, you ought to 
start saving your pennies to pre- 
sent it with a gift on its 50th birth- 
day. 


GENE DE YOUNG BUYS 
KERO, BAKERSFIELD 


Hollywood, July 15 

Paul Bartlett announced the sale 
{of KERO, Bakersfield, to a group 
known as Kern County Broad- 
casters and headed by Gene De- 
Young. Other stockholders in the 
new corporation are Ed Urner and 
Kenneth Croes. 

Company has filed an application 
with the FCC for authority to con- 
struct the Channel 10 station for 
Bakersfield, and has picked a site 
for’ a transmitting point on top of 
Bear Mountain. With an elevation 


pel former 








Of 7,000 feet, it would be capable 


‘of providing reception to all of 


it is with radio. The listener hears | Kern County as well as the south- 
‘ern portion of San Joaquin Valley. 
| Bartlett will confine his business 
and can easily be sold. (There are| interests to Fresno, where he is 


‘president and leading stockholder 
‘of KFRE. 



































‘NELSON €ASE 











Wednesday, July 16, 1952 


REVIEW-PREVIEW 





~ SPILING AMERICA 10 AMERICANS 


By FREELON. M. (NAT) FOWLER 
(Manager, TV Film Programming, ABC) 


Private Ind , without actually comprehending it, is, at this writ- 
ing, responsible for some 832 half hours of broadcasting in its own 
interest over one New York station alone without buying air time. 
And this in any broadeaster’s ledger amounts to about $1,500,000 of 
would-be billing a year. How many of these broadcast times are you 
taking advantage of? And if not any, why not? 

Agencies such as Young & Rubicam, Kenyon & Eckhardt and BBD&O 
have learned there are institutional gains to be had through the me- 
dium of no-charge television programming which veritably every sta- 
tion in the country offers them with regularity. Companies such as 
Standard Brands, Shell and Standard Oil, United States Steel have 
learned this too. To you who have not boarded the bandwagon yet 
let us review the formula—for years industrial film makers have been 
convincing you Of value derived from production of industrial films 
designed to either inform your employees of your operation, instruct 
schools, clubs, and other groups of your operation or for consumption 
by the public at large in clubs, churches, and other meeting halls. 
Now television offers you itself as your exhibition medium. Your 
films have probably included obvious direct advertising copy which 





under commercial competitive broadcaster operations would render | 
them unusable without first buying the station’s time for airing. When | 


these plugs are removed, in nearly every case informative entertain- 
ment remains without altering the story line. And usually the direct 
advertising can be removed in such a manner that even the producer, 
unless he has a script in hand, is unable to notice the deletion. 

Broadcasters have an obligation, a desired obligation, to inform as 
well as entertain the home viewer and we have learned that we can 
also sell Americans America at the same time by showing its indus- 
tries and vast resources, its habits and resulting standard of living. 
Once you have gone through your vaults and weeded out your film 
which would interest a broad audience we broadcasters can step in 
and complete: your part of the job. With you we can inspect the con- 
tractual conditions under which your films were produced and deter- 
mine your right to authorize telecasting. If there is doubt we can 
advise how to obtain permissions for such showings in the public's 
interest. I have used the term “in the public interest” and implied 
non-commercial, unsponsored, sustaining broadcasting. This neces- 
sarily implies lack of direct advertising and so we request permission 
to make deletions as we see fit, but with your final approval. It is no 
surprise that almost all the private industries we have approached have 
agreed to such deletions. The International Silver Co.’s attitude, I 
think, is typical. “If we can interest the public in silverware in gen- 
eral we can rely on our own designer’s ability to attract the consumer 
and on our own know-how as silversmiths to sell the viewer when he 
reaches his retailer.’ 





Central Clearing House _ 





As a broadcaster, and undoubtedly my colleagues concur, I have 
often wished for one central clearing house for industrial film. Per- 
haps this writing will move one of the industrial press to set out on 
such a project or perhaps an agency may result representing intra- 
industry film availabilities to serve all television. But in spite of this 
unchartered field we have unearthed some 5,000 industrial motion 
pictures which, though not all acceptable for broadcasting for one rea- 
son or other, have been made available by private industry. These 
have come from over a thousand sources with which we keep in active 
contact so.as to avail ourselves of new material as it may be loosened 
for television broadcasting. Newspaper listings show some eight hours 
of such programming as I have described on one local New York 
station alone in one week this year. If this schedule should keep 
going the year round we would be offering the combined American 
industries some 418 hours of no-charge time per year. Imagine the 
public service relations achieved if only 50 of the present television 
stations in this country were introduced to your availabilities. 

Specifically to the stations—space in Variety available for this sub- 
ject does not allow inclusion of more than a handful of companies 
interested in our program. For your starter here are a few: all the 
boat lines, airlines, railroads, Underwood Typewriter Co., Pan Ameri- 
can Coffee Bureau, National Cotton Council, Milliken Fabrics, Standard 
Brands, Bituminous Coal Institute, Bell Telephone Co., all major oil 
companies, the larger steel companies, insurance companies. And for 
series presentations there are excellent sources ready to serve broad- 
casters. They include the U. S. Chamber of Commerce, the American 
Legion, Boy Scouts of America, the Industrial Home for the Blind in 
Brooklyn, AAA of New York, National Safety Council, Canadian Na- 
tional Railways. Though not addressed principally to government, it 
would be only fair to include the various fine films available in series 
or spot form from such agencies as the Federal Security Agency, Mu- 
tual Security Agency, Combined Departments of Defense, the Veterans 
Administrations and others who may already have contacted you. 

Film time no longer need be “fill time.” We broadcasters know and 
private industry is learning that Parent-Teacher§ groups, religious 
and other welfare organizations are quick to commeénd the kind of 
programming I have described herein. With growing cooperation of 
private business with show business the Television Broadcasting In- 
dustry can help sell America to Americans. 
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Putting the Props 


Under Television 


By NORMAN and 
IRVING PINCUS 

Most producers hand their pack- 
ages over to the networks and let 
them take over the mechanics of 
designing and building sets. As in- 
dependent producers, we like to 
handle every phase of production 
ourselves. We believe this makes 
for more efficiency and better eco- 
nomics. We maintain our own set 
designer, our own builders and 
our warehouse. 

This means considerably more 
work and responsibility for us, but 
it gives us closer control of our 
shows and enables us to keep with- 
in budget. It also enables us to 
build up a “library” of props and 
scenery. 

The 
shows 
as to 
































costs of producing video 
are ballooning so rapidly 
frighten most sponsors. 
Dramatic shows are particularly | 
expensive. The basic costs even | 
before the cast is engaged are | 
colossal. 
There are ways of controlling | 
such costs which we have learned 
through experienee. We _ have 
never exceeded our budget, even 
in times of emergency. One week 
a fire in our warehouse destroyed 
several sets, including the one we 
needed for our next “Ellery 


work on a 24-hour basis, we were 
able to replace the set in time 
for the show. True, it cut a dent 
in our profits, but it didn’t cost 
our client anything. 


Because we are so familiar with 
our sets, and build them so they 
are demountable, we can use them 
over and over again. You’d never 
know it’s the same set either, be- 
cause of the way they are propped 
and dressed. And it’s not done with 
mirrors. Because we keep the same 
personnel year. after year, every- 
one is completely familiar with his 
job. This saves time and energy 

. . and money. 


Producing dramatic shows has 
become a highly specialized field. 
Without know-how, the costs can 
become astronomical. Not only 
that, but so many things can go 
wrong, it can give you ulcers over- 
night. Like having a principal on 
the show conk out just before 
broadcast time. This happened to 
us a few weeks ago when Betty 
Garde was hurt in a taxicab acci- 
dent a few hours before airtime. 
It was impossible to get a replace- 
ment on such short notice, and 
so we used a kinescope of a pre- 
vious show, which we kept for just 
such emergencies. Or like the time 
Richard Hart, the original “Ellery 
Queen” of TV, suddenly passed 
away 48 hours before airtime. It 
took some tall hustling before we 
obtained a replacement, Lee Bow- 
man. He did such a fine job on 
the short notice that he has had 
the role ever since. 


We have never laid down a rule 
that props cannot be changed at 
the last minute. In other words, 
we don't hamper the writer or di- 
rector if he wants to make changes 
right up to broadcast time, if it 
will help the show. Often these 
changes require alterations in the 
sets. The hammering may go on 
until we get the on-the-air signal 
but we nevertheless do it? Some- 
times there’s almost as much 





‘days we're going to do a show 
|}based on that. Probably call it 
}*Never ‘A Dull Moment.” 


| reach the public I had to give them stars and comedy. 


| ing. 


Queen” show. Putting our staff to |: 


drama in our own problems as in| 
the show itself and one of these | 


Arthur Murray Taught 
Me Ratings in a Hurry 


By ARTHUR MURRAY 


If you want to make everybody connected with a radio or TV show 
dance on a cloud pull the latest rating sheet out of your pocket and 
show them the substantial gain made since the last rating. Everybody 
in the industry suffers from ratingitis, whether it be the office boy or 
the prima donna. Shows are bought, renewed or cancelled because of 
these ratings. -They have been blessed and cursed, praised and con- 
demned, recommended and denounced. If your rating is high, then 
the rating system is the best in the world. Should the rating drop, then 
suddenly rating systems in general become very unimportant. I’ve 
known companies to switch to another rating service because it gave 
them a higher numerical pointage. This did not mean they had more 
viewers. It just sounded better. 

When my program switched from Wednesday nights to Sundays at 9 
on ABC, I had a problem of establishing a good rating at an hour when 
the competition was pretty keen. The spot had a small rating when 
we moved into it 


I observed that the top shows were the comedy programs 
ones which featured name personalities. 


Also the 
So I realized that in order to 
These are the 
most expensive items you can buy. But you can't stint on costs if you 
want to get a rating. 

I threw my previous budget out of the window and began to buy top 
Stars. Another problem was making the public aware of the program. 


|For years they had been schooled to watch either the “Philco Play- 


house” on NBC or Fred Waring on CBS. We had to pull them away 
from fixed viewing habits. It occurred to me the most effective way 
to do this was to advertise heavily in the newspapers. I ran small ads 
every day of the week and the campaign reached a climax on Sunday, 
the day of the show, with large conspicuous ads. Readers just couldn't 
miss noting them. 

It paid off in more ways than one. After only four weeks in the 
brand new time, our rating was.the second highest on the ABC network. 
We edged ahead of Waring. We didn’t take too much away from the 
“Philco Playhouse” which proved an interesting point. Rather than 
cutting into our competition, our newspaper ads helped increase the 
television audience. People watched our show who otherwise would 
not have turned on their sets at all. Artists who had been reluctant 
to do guest shots changed their minds because of the extra publicity 
these ads gave them. 

It seems to me other sponsors might derive a lesson out of this. Es- 
pecially in a city like New York which has seven TV stations, competi- 
tion is keen. Sponsors should not hesitate to advertise their advertis- 
Every rating point they gain is supposed to represent almost a 
million extra viewers, which can be translated into considerably more 
sales of the sponsors’ product. Even if it is costly to raise your rating 


|in a hurry, the added sales make it worthwhile 





Blame the Other Guy! 


By HARRY WAYNE McMAHAN 


(President, Five Star Productions) 


Hollywood. 

“TV film spots cost too much!” 

VARIETY started the chant last month, and advertisers from coast-to- 
coast are echoing it. 

“Sure!” say the agencies. “It’s the producers’ fault!” 

“Our hands are tied,” say the producers. 

Looking at the situation objectively, there is little question but 
that all three are at fault: advertiser, agency and producer. 

First, let’s admit that film commercials cost 20° to 30% more than 
they should. Let’s see why:. 

The Advertiser costs unnecessary expense when: 

1. He insists on being a “showman”; trying too much to entertain 
rather than sell. 


2. He adds too many unnecessary elements to the agency’s scripts. 


3. He goes on the producer’s set to “keep a finger in” production— 
a costly factor in any producer’s budget. — 


Now, the Agency costs money when: 


1. It uses inexperienced writers who do not know per-scene costs. 

2. It does not plan for long range; requires fast, costly deadlines. 

3. It has poor liaison with advertiser or producer, causing costly re- 
takes. 

And the Producer has his share of blame when: 

1. His sales costs are too high. (Some firms figure 35%.) 

2. His labor costs are out of line; he lacks sufficient constant flow of 
business for maximum efficiency. 

3. His error incidence is too high, requiring “cushion” in his bid. 

Yes, TV film spots cost too much. 

Production-wise, Hollywood is showing the lead in how to trim costs. 
Competition will force New York to do the same within another year. 
————_—_—_—_—_—_—_——————————— ——— 
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‘Today’ as an Experiment. 


Bodes Encouraging Manana 


A. A. SCHECHTER 
(General Executive NBC-TV) 


“Today,” the morning news pro-|sion of teaching; and a dimension 
gram, has now been on the air for of leadership. 
six months, and our observations| Dave Garroway,.Jack Lescoulie 
are now conclusive enough to indi- }and Jim Fleming, our chief news 
cate that people will watch televi-| commentator, are very mindful of 
sion at the early hours of 7 t0| those dimensions when they are 
9 a.m. “on stage” and are responsible for 

Our program is one that you | the ad libs, quips and verbiage 
can take in small or large doses. | tossing. : 
You can tune in at any time be- | Our list of sponsors has grown 
tween the hours we are on the air.| and we have had repeated re- 
Whether you stay with us for @/newals. Sponsors have detected a 
short or a long spell of time, you'll | great public reaction, and at least o 
at least get the highlights of fhe | half a dozen have shown us their | 
news, weather, time, sports, fea- confidential figures indicating 
tures, fashions, interviews, books, | sharp increases in sales. This, from| STAATS COTSWORTH 
movies, theatre, ete. sponsors who were carrying no “Radio’s Top Dramatic Actor” 

“Today.” in effect, is a national other type of advertising at the| Front Page Farrell, NBC—Mark 
newspaper, delivered to the homes time and could compare their fig-| Trail, ABC—Lone Journey, ABC 
of millions in 34 cities, from Bos-| ures in TV markets against those | a y paiig oe. 
ton to St. Paul and from Miami to |in non-TV areas. Bucnent pan CBS TV 
Houston. Most important of all is to have | 

Our program has been geared to; mothers write to tell us that wej| ? ; ‘ ‘Fo 
give fay ne aare pha to the pees and | have become a great influence on | York. This child was merely do- 
woman, as well as the child, of the | the lives of their children. ing what Dave Garroway does each 
family We would like to be in-| One woman in Boston wrote us day on the show—talking to the 
formative, interesting, newsworthy. | that her five-year-old boy tuned | Weather a re an 

To get back, however, to the in-|the set in at 7 a.m. each day and while drawing a . =p 
formation that I have been asked | had thus made viewers of herself the Wewers. mer 
about—“will. people watch a morn-| and her husband. One afternoon, | This woman said it was remark- 
ing program?” —the answer is a/|she said, she heard the child talk- able to see a child, who could 
definite “yes.” The surveys, the} ing in his room. She looked in and | neither read nor write, absorb this 
ratings, the fan mail, the results|saw him, with a toy telephone in | knowledge, and her only reason 
that our sponsors have had from | hand and a small blackboard, draw- | for writing was to tell us we 
this program in the matter of sales}ing lines over the blackboard and wielded a great influence on chil- 
and mail response, have given us| muttering into the telephone: | dren and she hoped we would use 
more than sufficient evidence that | “Hello, Jim Fidler in Washington.| it only: for good. She has our 
the whole idea was sound both on| This is Dave Garroway in New! promise we will. 


Gamble for Survival 


cial basis. 
By G. W. (JOHNNY) JOHNSTONE 


Pat Weaver, in a speech made | 
(Radio-TV Director, National Assn. of Manufacturers) 

















several months before the program 
was launched, said, “We will} 
change the habits of millions, wha, | 
up to now, have gotten their news | 
by radio and newspapers only.” I 
could go on and give you many| Radio and television networks must gamble for survival. What’s 
proofs that the statement has be-| better than gambling with the future of talent? The field of industry, 


come a reality, but the best proof particularly in science, research and engineering, has developed the uni- | 
is to tell you about some of the un- | versity and college scholarship plan to enormous proportions. That’s | 


solicited mail which has come in| an investment in the future of talent within industry. Why not, then, 
by the basketful, day in and day )an investment on-the part of networks—and stations, too, for that 
out. | matter—for the future “Top 10” in the radio and television firmament? 
] Typical Examples —'|| ‘Through the years we've been attempting to sell this idea to the 


é ; . ~— | network brass, but so far it has fallen on deaf ears. Reminds us of the 
Let me cite some typical ex- 
amples: known news commentator under our direction. Appearing before the 


the bridge table in the parlor.” | mended that the commentator be signed up immediately on an ex- 


casters on the TV set so I can’ over that figure, the outlet to retain the other 50%.” 
roll it around and see it from the 


kitchen.” told. “Let’s stick to the radio broadcasting business,” they added. 


“I used to get all the dishes} Jt was less than a week following that an advertising agency got to 
washed by 8:30—now I don’t do athe commentator directly, signing him up for a four-figure amount 
thing until 10 o’clock. | weekly. So what else happened? A clause in the advertising agency’s 

“My husband now dresses in the contract included the reading of a “personal message concerning the 
living room.” | product,” written and voiced by the commentator, as a middle commer- 

“I’m a nurse who lives alone, | cial in each broadcast! The guy has been a terrific financial success, 
and it’s wonderful to have some- | the middle commercial still goes—neither the stations nor the net- 
one in for breakfast.” | work can do anything about that. Oh,‘yes, I hear you—time is sold. 

“My husband said I could buy a. But it stops there. It is our contention that the original plan would 


small TV set for the kitchen.” | have made more money for the outlet and no one would have been 


“IT would love to keep you on the the loser. 


full two hours, but electricity is | 
so expensive.” =, : 
The dean of a southern uni-| Which brings us to our “investment in talent for the future” idea: 
weratty estes ietains ao | why not a “farm system” for radio and television talent? A “farm 
yl halted 5 us on ' system” built along the same lines as in professional baseball 
the faculty now meet every morn- | : 


ing at the Faculty Club for break- | Network X—take your pick—owns a half dozen radio stations and 
fast, and watch your show in its | Several television stations, all strategically placed in major markets 
entirety. It keeps us well up on| throughout the country. Rarely does it present talent which it is devel- 
current events.” oping except from home base. Just as an example, we know of one 

rather accomplished news commentator who has been employed on the 


“Dear Mr. Garroway: Please say | , , 
peinathing shoul the kiddies. They | Pacific Coast by a network for.several years, yet has not been heard in 


- |a full commentary period east of the Rockies! Is this star develop- 
nl gh Bera g0 tO’ ment? And please pardon us if we seem to dote on news plhnechirenr 4 

In citing enpetti: tate thn & tors but we’ve been working with them for nigh onto 30 years, in fact, 
nie of pee. = at-iidiaes it ts helped develop quite a few. But they're talent too! : 
not our intent to’ merely show that Our point here is that the networks should take cognizance of the 
people will write letters to us, | fact that their owned and operated stations are not only their invest- 
but to show that in each bit of fan | ment, but they’re also members, of their own family. An investment 
mail we get a new thought and|i” Artist X at one of the owned and operated stations, if that artist 
understanding of why television | 24S any potential future, is as good as an investment in any network 
will attract an early listener. | artist. 

We have also discovered that,| So radio and television networks should develop a “farm system.” 
w hi le entertainment is the im- | -\nd here’s a quick formula of how to do it: 
portant factor in programming for| Networks should appoint a new vice-presi —a vice- i j 
television—especially in the eve- | charge of talent development. That ‘eanen quae tee ea 
ning—a program like ours, which | the future of talent at heart; a guy who also has the personality and 
makes news live each day, also! acument to “sell” his brother veepees, particularly the ones in charge 
attracts millions, both young and | of owned and operated stations, on the evaluation of future potential 
old. When we Say news, we go | gold-mines. Then, like the guy in charge of a baseball farm system 
back to the basic meaning of the or one of the major league ball teams, he should have the power to 


word — that we are presenting | place this talent where it ] i 
‘ a . 4 can devel J ri 
something new. And “new” | value received by all. re ee ee ee 


d ; . . me : 
aiden Geek ont ce nee aed Looking back over the past years of radio and the recent years of 
the things that pa “ ra our | clevision we cannot help but challenge those who have had charge 
social lives, our educational field, | of the destinies of the industry. Engineers are not included. They 
and in the realms of music.. art. | have spelled progress year in and year out. Some salesmen are not in- 
and other facets of- endeavor’ that cluded. They are the ones who have sold programs and talent, not 
make up our daily living habits. — —, aa except for the occasional Spurts of effort, there has 
When we discovered. much to ol — — no talent development—with the potential gold-mine 
our amazement, that youngsters of | fe 7 
five and upwards were fascinated | And it’s there, just waiting and aching to be developed. All it needs 
by our program, it gave us new | s a “scholarship,” an investment in its future. 
imensions to shoot for—a dimen-| Let the networks adopt the “farm system.” i ; 
sion of ultra-good taste; a dimen- regret it! 93.8 1+ ene ah . Recs tree vat acer 








TV Pie-Making in Stockholm — 
Not All Sweetness & Smorgashord 


By SHELDON REYNOLDS 
(Producer-Director ‘Foreign Intrigue’) 


Stockholm, 

Eighteen months ago before I decided to go to Stockholm to make a 
pilot film for a prospective television series I had my own ideas on 
what motion picture production was like in Europe. How wrong I was! 
Now, after spending one year at work producing and directing 39 
chapters of “Foreign Intrigue” not only in Stockholm but in practically 
all the free countries of Europe I have a more accurate and factual 
knowledge of continental film making. 

While Stockholm is our home base, in that we use the facilities of 
the Europa Studios and do the major portion of our indoor shooting in 
that city, each week’s work in the production of one television show 
requires one location trip. “On location” for us is a lot different from 
the Hollywood version. To begin with passports are needed for every 
member of our troupe. On these safaris I generally take along my 
cameraman, assistant director, film cutter, script girl, the two American 
stars of our show, Sydna Scott and Jerome Thor, plus any other essen- 
tial character actors necessary to the current plot. 

On our most recent trip of this type we combined the work of four 
films and stayed out for two weeks, stopping off for “shooting” in 
Copenhagen, Hamburg, Vienna and Munich before coming back. te 


| 





| time, the morning following an epochal radio broadcast by a then little | 
“All of us eat our breakfast off | executives who controlled the pursestrings of our outlet, we recom- | 


“My husband said I should put | clusive basis “for $15,000 a year guarantee plus 50% of any income | 


“What do you think we’re in—the gambling business?” we were | 


‘Farm System’ : || 
| 


|Stockholm. This one trip seemingly gave us a backlog to cover four 
| different episodes. But, while we were away with ali the important 
elements of the show production in Stockholm was at a standstill so 
| that we actually had to make up for lost time. And, travel expenses 
}in Europe are not low. For this one*trip the plane fare was well over 
'$1,000. The transportation charges for our camera equipment were 
| about $1,500. To this must be added such things as hotel accommoda- 
|tions, transportation within each country, meals for all, salaries for 
the crew assistants we would hire in each country—a total of $6,000. 
The total cost is high but it is the necessary factor in the production of 
“Foreign 


| 
| | ‘Socialized’ Production 











Back in Stockholm we have been fortunate in having a crew willing 
to keep going at the pace necessary for one-a-week production. In a 
| co-operatively socialized country like Sweden all the studio personnel 
| are unionized. But, they still take a few liberties. Once a crew knows 
that the required number of people are employed there is no longer 
any shop delineation on the set. An electrician may help you to move 
a prop or if necessary a “grip” may handle lights. 


Since only my two leads are Americans the rest of the cast must be 
recruited from the English-speaking actors in Stockholm. While most 
Swedes learn English in school those who know it well enough to use 
it dramatically are in a minority. This group is confined to their stage 
and screen stars. This means that J must use stars, at star salaries, 

for even minor roles. While this is a lot less than our standard for 
| stars it is still a good deal more than we pay our extras. 

Making a film with one imported star in the cast is one thing. But, 
working with an entire cast (except one) of actors foreign to the lan- 
guage in which the film is being made is quite another. And our 
schedule does not give them time to refer to their dictionaries. 

While the studio personnel is highiy skilled and I doubt if there 
are better cameramen in the world than we have on this show they 
still had to be indoctrinated with our method of working. Most have 
never been to the U. S. and none have ever seen a television show. 
Thus even this basic concept of the program was completely foreign. 
In the beginning it took us two weeks from the time the cutter was 
finished with the work print until we shipped the finished job to J. 
Walter Thompson Co. to New York. Today we can do the same job 
in three and a half days. 

As you can see, Europe is not the place to go to in an effort to save 
|money in the making of a small budget 30-minute film. Perhaps a 
| lavish and expensive full-length feature could be made for less money 
over there. Time and experience do not cut the cost of the expensive 
elements in “Foreign Intrigue.” 

When this article appears we will be back in Europe producing new 
“Foreign Intrigue” films, but this time at a new base. Starting July 2 
our home will be in Munich. Stockholm has served its purpose for the 
first 39 weeks and for the fall season we want to inject new flavor and 
rhythm into the shows. While we will bring our basic crew along from 
Sweden the rest will be entirely new. Unconsciously the new setting 
| will give the show a different touch. The actors will bring new faces 
_to television and the stories will have a flavor that only Munich can 


jr: But, even this can’t last forever. On Oct. 1 we move to Paris. 
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a Blame It on Lack of Vision 


Continued from a —————————————————— 


willing to admit that a constantly growing stockpile of creative talent 
|is its essential source of raw material. 

| Every industry has problems and they can generally be solved on an 
| industry-wide basis. Rather than do this, show business prefers its 
|own peculiar sort of masochistic chaos because it somehow confuses 
| chaos with creation. So, instead of any honest cooperation on en 
| industry-wide basis, the elements of show sinese prefer to squabble 
| among themselves, remaining a loose amalgam of semi-autonomous 
| but inter-related operations each being run on a gold-rush basis with 
everyone angling for that one big strike without any intelligent regard 
for what’s been done, what’s being done around it, and what the future 
_might concejvably bring forth, 


Need Manpower Pool 


What the future must bring forth, if show business is to maintain 
| its proud position in the American scheme of things, is a little intra- 
| industry cooperation to the end of creating a manpower pool that will 
ultimately comprise and perpetuate a source of material. The heavy 
| industries have long since abandoned the idea that they can get all the 
| skilled manpower they need just trusting to luck. Every area of big 
| business now send scouts to the schools and colleges looking for the 
best young minds they can recruit and train to their purposes. 

|. Colleges have long since found out that they could not dominate the 
_inter-college sports picture if they left it to chance to bring them @ 
couple of good ends, some flashy backfield material and maybe a guar 
or two each year. They did something about it. They went where 
they expected to find what they needed to keep up their standards, 
found what they wanted and brought it home. 

Baseball doesn’t rely on luck for its major league players. It has the 
most elaborate system of training schools ever devised and that in- 
cludes anything the military has yet come up with. So it’s up to the 
| various branches of show business to get together, put up some ogee’ | 
|and some management, and create a system whereby they may sift 
| through the potential creative and production talent on a national basis, 
create a system of training farms, a minor and a major league, an 
assure themselves a continuance of high standard product. — t 
Television isn’t the villain of show business today. Television is jus 
part of the problem that needs solving and that is the overall big one 
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lof maintaining a rising standard .of product. : 
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The Year That 


Television News 


Came Of Age 


|__eBy W. R. McANDREW —! 
(Director NBC-TV Public Affairs) 

The year 1952 will be recorded 
that television news 








as the year 
came Of age. _ 
Speculation has always raged as 


| 
| 
news formula, 
} 


to TV's “magic” 
Critics and friends alike have 
talked of the distant day when 


? 
i 


someone would discover the idea 
way to report news by television. 

They can stop speculating. The | 
day has already arrived but the 
formula hasn’t taken the shape 
they were expecting. They thought 
of it in terms of a program format; 
something contained in 15 minutes 
and bounded by station breaks. 

It isn’t and won’t be that. No 
earthly news director will ever be 
able to arrange for the world’s big 
happenings to occur between two 
station breaks. And _ television’s 
strength, equalled by no other re- 
porting medium of sight and sound, 
is putting the news event simul- 
taneously into 17,000,000 homes— 
as it happens! 

Basic reporting by television is 
an atomic blast, a bitter campaign 
for the Presidential nomination, po- | 

j 
liticat conventions, a tour of the 
White House with the President as 
guide, a President announcing he | 
would not run, a world series, the | 
top football games and the best | 
prizefights. 

That’s TV news—reported on the 
spot with sight and seund, flashed | 
into your living room while it un- | 
folds miles or hundreds of miles or | 
thousands of miles from your set. | 

That is primary news reporting. | 
But the rest of the “magic” formu- | 
la, which really is no formula but | 
simple common sense, is the panel | 
show, the combination film and 
live “straight” news show, the com- 
bination film and live telementary, 
the one or two time special event, | 
and last but hardly least, the audio 
bulletin for informative purposes. 

In 1952, then, the TV news pat- 
tern is taking solidified shape. 
| _—_—s*éPPage 1 Breaks | 

The panel show not only brings 
news to its listeners but makes 
news for other media. For example, 
the front page breaks of “Meet the 
Press” and “American Forum of 


| 











| praise for Kukla, Fran or Mollie 


One of the more tiresome indoor 
sports of the current season is 
called “radio - baiting.” Almost 


anyone can play and the rules are| 
simple for 
simple people. 
You lift a| 
very dry mar-| 
tini in such} 
watering} 
places as 
Louis & Ar- 
mand’s or the} 
Barberry| 
Room, reach} 
away from the | 
check and say 
to some har-| 
assed but loy-| 
al broadcasters, “The trouble with | 
radio is there are no new ideas.” 
The amateur who plays this 
game must observe one extra rule: 


he must not listen to the radio. 
Taking time out to find out what's 
really going on over the air spoils 
fun, because upon discovering that 
radio is doing some new things 
forces him back to play another 
game that was popular last year. 
That was called “TV Films vs. Live 
Telecasts.” 

The professional who indulges is 
usually a critic and “radio-bait-| 
ing’ is always good for 500 to 750 
words on a dull Monday when the 
writer has exhausted his paens of 








Lester Gottlieb 


Berg. 

As one of those intrepid souls 
who has a deep and abiding faith 
in this sound, solid advertising 
medium known as broadcasting, I 
have been subjected to ‘“radio-bait- 


| ‘What are the A & P Gypsies Playing Tonight’ 2 


By LESTER GOTTLIEB 
(CBS-Radio Program V.P.y 


ing” and a recent encounter. I had; With Luigi” and “Talent Scouts” 
illustrates the sport. |took a season or more of costly 
The player opened with this sustaining upkeep before they got 


| gem: “Why don’t you fellows have | sold. Incidentally, both shows still 


an evening of straight, 
music?” 

I told him that we do have such 
a schedule on CBS-Radio every 
Friday; quite good, too. 

“Oh,” he said, a little deflated, 


popular | have their original sponsors. 

I am aware that most advertis- 
ing men are frightfully busy but 
I think it is important to the ad- 
vertiser as it is to the broadcaster 
that they help us stimulate and en 


“well, how about a weekend) Courage the development of new 
roundup of world news, bringing radio programming patterns. 
reports from your correspondents When a time sale is made too 


often the buyer takes the easy way 
out and buys some ancient but 
honorable property that once had 
a glowing Crossley rating. There 
are some veteran attractions 
around that still have enough vital- 


‘“ 9» : ie alas ity to do the job. We've sold them 
Really?” he countered, “well to| anq we have more for sale. But 


tell you the truth I haven't been | ;,;- : ' “a2 
listening to the radio for quite See ae back the Cliquot 


spell.” 
: : | All we want is an occasional 
I reached for the tab and prom-| yai¢-hour of a potential sponsor's 


ised I would have a service man | time to demonstrate that there are 
pity Prag nat ng me to check up | quite a few new radio shows avail 
. j}able and that they’re pretty good 
Fortunately, this adversary’s} The roster of new CBS-Radio 
critique of the mother medium | shows includes: “December Bride,” 
didn’t distress me too much. He |a situation comedy starring Spring 
was not an advertising man but aj Byington and created by Parke 
relative, and you know what/ Levy of “My Friend Irma” writing 
they’re like. fame; “Gunsmoke,” an_ exciting, 
For it’s only when advertising | adult western, the Frank Fontaine 
men accost me with “the trouble | show, the Doris Day show (sold for 
with radio is there are no new the summer to Rexall), a nightly 
ideas” that I come back fighting. | Strip starring Steve Allen, and the 
We do have new ideas for radio | adventures of Horatio Hornblower 
but the idea we really need is to| With Miehael Redgrave playing C. 
figure some way to have these fel- |S. Forester’s seaworthy hero. 
lows listen to them. | For air time, consult your favor- 
And this is not a new problem. | ite newspaper. 
Even before TV new ideas for| For the A. & P. Gypsies try your 
radio struggled for attention. “Life | Supermarket. 


from all over the globe. TV can’t 
do that, you know.” 

I explained that this has been a 
CBS-Radio feature for a long time 
and the Sunday session had a 
happy sponsor. 





vorite news format—-a 15-minute 
roundup of the news; except that 
here, television again reaches into 
its bag of electronic tricks to bring 


film of an event minutes old to mil- 
lions of living rooms. Witness 
NBC’s feat on the Eisenhower 


speech at Abilene. Fifteen minutes 


at a specific audience—the early | mer 
morning one. 


cial sponsorship of a big news 
An audience that | 
supposedly didn’t have 
television—bu¢ 


event was not too tough a hurdle. 
time for | 
apparently 
ie 


| Until now, the real concern of 
found | the industry’s leaders, rightly, has 

All of these make up television’s 
news report. They correspond in 


| been to get.their properties out of 
the rough, perhaps, to a newspa- 





after the General spoke at Abi- 
lene a film insert led off the 
“Camel News Caravan” from New 
York. 

The. combination film and live 
telementary, the documentary of 
the films, serves still another pur- 
pose. It probes behind the spot 


|the red and into the black. That 
corner has been approached and 

per’s basic format of the front page, 

lthe opposite editorial page, the 


turned in many instances. At least 
they can see daylight after the red 
days. But there is still need for 
| Sports page and the feature story. | more understanding and knowledge 
| This year, as it has every year, on the part of top industry leaders 
\since it became a part of Ameri-|‘t® know the detailed problems of a 
lean life, television news coverage 
| has advanced. The _ conventions, 
| one of which will be over when this 


television news presentation. 


Technical advances come when 
operation personnel tell the engi- 


news, seeks to bring background | article Appears, will be the halfway 
unavailable in the straight news| mark in the year that 
show for time reasons, and the sig-| news came of age. Big as the events 
nificance of the events around us. | will be, terrific as their impact will 


Here, “See It Now” and “Battle| be on the ‘political forces within 
Report” have their place in tele-!the country, they will be only a 
vision’s overall presentation of| part of the beginning of mature 


news. 


The one or two time special event 
is obvious. It’s Eisenhower's ar- 


news coverage by the *world’s 
youngest medium for the commu- 
nication of news. 


rival or MacArthur's or a Truman 
speech to Congress on a vital issue. 





the Air,” to mention a few. It 
would be interesting to know how 
many viewers, outside of trained 
newsmen, realize Sunday after Sun- 
day that news is literally being 
made before their very eyes and 
piped into their living rooms. 

The combination film and live 
“straight” news show is actually a 
Pictorial adaptation of radio's fa- 


RADIO in 
s 


Or, still a sub-category—the script- 
|ed, rehearsed report of the Ameri- 
|ean Medical Association’s conven- 
| tion, complete with operation. And 
| Bertrand Russell's ruminations on 
| 80 years of life. 

And into stiJl another special 
category goes “Today.” It com- 
bines the elemen‘s of most of the 
other basic news programs directed 





NBG i.e pita e Ses ™ 


How fast it will reach maturity 


television | 


| studio, is in operation. 


neers what they need and want. 
A new type mobile unit, the NBC 
crash truck, a veritable moving 
The walkie- 
talkie-lookie, television’s answer to 
the walkie-talkie, has already been 
in operation. W& will be refined, its 
pack transmitter weight reduced 
and its range improved as it is used 
and tested. It will permit the 
“close-in’’ camera work needed for 


big public meetings and the crowd 
reaction at sports events. And as 
the industry grows, camera sizes 
will be reduced, power require- 
ments simplified and the on-the- 
spot pickup made as simple as thé 
radio pickup of today. 

Preview or review—1952 is the 
year of television news. 


depends on many things. The eco- 
nomics of the industry, the vision 
of its executives, its technical ad- 
vances. 

Economies, the routine excuse 
for not doing many things in tele- 
vision, should be no serious prob- 
lem. The sale of the convention 
coverage of three networks to 
sponsors proved that if the event is 





Film Comm/'Is 
Don’t Have To 
Be Bad Ones 


i——— By WILL BALTIN —— 


| 


(Screen Gems, Inc.) 


Some very clever ideas have 
been embodied into the television 
film And some 
rather poor too. In the lat- 
ter ease, costly errors in judg- 
ment might have been avoided if 
the needed know-how in film mak- 
ing had been harnassed to the ef- 
fort—before the effort was even 
initiated 

One of TV’s prevailing maladies, 
commercially speaking, is the hang- 
over from radio pervading video 
departments in many agencies. And 
it’s understandable. Copy writers 
whose alliterative urgings pumped 
sense and sales into aural messages 
trumpeted through microphones 
for nearly a quarter of a century, 
|suddenly found themselves swept 
by the tide of television into the 
less familiar atmosphere of visual 
creation on film. 

Likewise, individuals with equal 
competence and experience in the 
| field of “live” TV program produc- 
tion have veered into the agency 
\field and are attempting to adapt 
their talents to the writing and 
supervision of commercial film 
| production. 

What is needed—and it will come 
| before long—is closer liaison be- 
|tween the advertising agency, on 
|the one hand, and the television 
‘film producer, on the other, in the 
‘development of an idea from its 
earliest stages. Top agencies are 
not short on ideas=good ones. But 
the moulding of the basic idea into 
a walloping roll of sales-on-cellu- 
loid must be fashioned in collabora- 
tion with those who know and un- 
'derstand the techniques of film 
making. 

Experience has shown that when 
a good idea—raw and undeveloped 
| beyond its basic conception—is 
tackled in an atmosphere of gen- 
uine understanding by agency rep- 
resentatiyes and craftsmen who 
know film and know how to pat- 
tern a sales message to fit squarely 
into the television medium, the de- 
veloped result is not only highly 
satistactory—but the economies ef- 
fected sit well with the sponsor and 
his agency. 

In the final analysis, a partner- 
ship of effort is essential to the 
success of a filmed commercial—a 
well-knit partnership embodying 
sponsor, agency and film producer. 
How much better TV commecials 
|on film would be if the following 
| logical sequence of operations were 
|to be adopted by the agencies: first, 
decide is best 
suited to handle their needs; sec- 
ond, be straightforward as to 
budget limitations; third, eliminate 
uncertainties attendant to compe- 
titive bidding; fourth, develop ideas 
for TV film commercials in close 
cooperation with the producer to 
insure sound production tech- 
niques and maximum economies. 


commercial 


ones, 


which producer 











worth it someone will pick up the 
check. And what is more it proved 
also that a long time taboo on com- 


TRANSMITTER SHIFT TO 
HYPO SALT LAKE VIDEO 


Salt Lake City, July 15. 

Granting of permission by the 
FCC to KSL-TV and KDYL-TV to 
move their transmitters has started 
a flurry of activity by both stations 
to rush construction, while video set 
distributors are hailing the change 
as a much-needed shot in the arm 
for retail sales. 

New transmitters will be located 
atop the nearby Oquirrh Mts. at 
the 9,000-foot level. As result of 
the move, station engineers pre- 
dict video audiences in Utah will 
be doubled, with about 87% of the | 
'state’s population receiving good | 
|coverage. Lee Flint, RCA Victor | 
distributor, says he believes in the 
neighborhood of 75,000 additional 








sets will be sold as soon as the 
move is completed, 
Problem of setting up trans-| 


| mitters at that altitude can be seen 
| by the fact that KSL-TV was able 
to get into their site just five weeks 
ago for the first time since winter 
| snows started to melt, and even at 
‘that late date had to blast 40-foot 
snowdrifts to get through. 






MUrray Hill 8-6600 


“JACKSON BECK 


Actor-Announcer- Narrator 
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48 REVIEW-PREVIEW VARIETY 
f EEE : 
Costs are those charged individual stations by distributors. Since the costs are figured on a 
formula based on set circulation in individual markets, the range from low to high in 
most cases is based on prices charged Albuquerque and New York. Price per 
6 + Ld bd : ? 
station for certain shows, as listed, is based on a percentage of the station's 
Class A rate, which also reflects set circulation. 
COST PER 
PROGRAM STATION FORMAT LENGTH HOW SOLD PRODUCER DISTRIBUTOR 
Adventures of Cyclone Malone... $38-525 Children’s 15 Participating ....... Consolidated TV. ; 
BNE sobre ad 5-606. 0 0,8 Consolidated TV Sales 
All American Game of the Week . 146-2,000 Sports 30 Available ...........-Sportavision, Inc. ... . Consolidated TV Sales 
Best Things in Life........... .. (Based on Drama 35-30 ~ AVARIADIC << o5:00,9.000 9%: Consolidated TV ..... Consolidated TV 
P A te) 
‘A’ rate 
Big Game Hunt ...... 100-500 Jungle-Adv. 30 Participating ....... Jules B. Weill........ Explorers Pict. Corp, 
Big Town ie us bak Sa 4s 6 75-300 Drama 30 ECT tree. icc eeas Gross-Krasne ........ United TV Programs 
Cases of Eddie Drake............ 100-435 Mystery 30 Available ...Harlan Thompson ....CBS 
Chevron. TREAGWZE «.:.. ccccccscees 117-2,250 Drama 30 FPariicipating ........ Revue Prods. MCA 
eS 7 RR er aA er rere ce (Based on Western 30 Participating ....<.:. BE gs ba css 0b 6 ee Ziv 
‘A’ rate) 
Buster Crabbe Show..... = 100-750 Western 30 Available . Re! we ee | Film Vision Corp. 
Craig Kennedy, Criminologist.... 111-2,193 Mystery-Det. 30 Participating .Adrian Weiss Prods...Louis Weiss & Co. 
Crusade in Europe 125-800 Commentary 15 Participating ........ 20th-Fox .....-20th-Fox TV Prods. 
Dangerous Assignment .......... (Based on Mystery-Adv. 30 Participating ....... Donievy. Corp. <..¢66: NBC 
‘A’ rate) 
BURN EE 5-5 55. da ate wae 4 odes © 48-290 Children’s 30 Participating ....... .Snader Telescrip- 
tions Sales, Inc.....Snader 
Dilemma . eT ae 80-500 Drama 15 Participating ....... Galbreath ...........H. S. Goodman Prod. 
Dr. Fixum Household Hospital 50-400 How to Do It 15 Participating ........ Vogue Wright Studios .Snader 
Double Play : 75-775 Interview 15 Participating ey, BT Eee eae UTP 
Dick Dunkel’s Football Ratings... 39-781 Sports 15 pS) errr re Tel Ra Prods. ........United Feature TV 
Fearless Fosdick ...............- ary en on Children’s 15 Participating ........ Chas. Guggenheim ...Guggenheim 
‘A’ rate) 
File Facts Tieng Pee 7.50-71.50 How to Do It 5 | ae ne Kling Studios ....... UTP 
Files of Jeffrey Jones............ 125-750 Mystery 30 Participating ........ Lindsley Parsons ....CBS 
OMRON. BREE | ois hs Recs cdeane’ 70-500 Sports 512-642 Available ........... United World Films. .United World Films 
mins. 
Football This Week............. 78-800 Sports 15 IE SS ks ba ous Norman Sper ........ Station Distributors 
Foreign Intrigue ..........scec0. (Based on Mystery 30 Ballantine- 
ee ‘A’ rate) Participating ........ Sheldon Reynolds ....JWT 
a WON I cs cr wise cesses 100-500 Magic 15 Participating ........ Fletcher Smith Ted Baldwin 
A 
Ghost Towns of the West ....... 25-400 Drama 15 Participating ........ Simmel-Meservey . .Simmel-Meservey 
Goin’ Places with Gadabou 
Gaddis cise eee eeeees ee 65-510 Sports 15 Participating ........ Beacon TV Features..Beacon TV Features 
GRONGE WE cthvcvFaadecteass reg eg Children’s 30 Participating ....... Mg oe Smith Prockter Syndications 
A’ rate ee are Intl. 
CO. THBGIS 5 vnc cv ccesscuners 117-1,688 Drama 30 Gruen Watches ...... Revue Prods. ........ MCA 
Headlines on Parade............ 35-400 Quiz-News 15 "is Eee United World Films..United World Films 
Hollywood Offbeat .............. 75-1,775 Drama 30 Participating ........ Marion Parsonnet ....UTP 
Hollywood on the Line........... 40-400 Interview 15° Available Ot sa REE ee CBS 
Hollywood Reel ................ 25-200 Commentary 15 Participating ........ Erskine Johnson & 
Coy Wwaetwon ......; Paramount TV Prods. 
Hopalong Cassidy ............ (Based on Western 60 Gen. Baking- 
‘A’ rate) fats | re i 0 a ee 
Inspector Morley of Scotland Yard 110-660 Mystery 30 Available 5 TEETICT SS: *& Margolis.... DuMont Film Dept 
Invitation Playhouse ... ey 115-1,508 Drama 15 Participating Rene Williams _McG A 
Jewel Theatre leek wat remne oa Sy ae AES aoe Hs ba ae cGraw Assoc, 
i, SE EO ee ‘ amilton Watch 
Es, TNE ot... ob ds' i ce: y 
John Kieran’s Kaleidoscope. ..... 45-400 General Com- rein oad ee, ee ee 
a sal mentary 15 Participating ........ |, 2 ee rrenae UA-TV 
e I ite weting"d Gal's deen dot 50-575 Drama 15 Participati 
Major League Highlights......... 58-1,262 Sports 30 pret vgs Sab Tel Re Prods a BEL rE Tel Re giowk 
Movie Quick Quiz ......... 125-750 Quiz 15 Participating ........ Schwimmer & Scott. . UTP 
NBC Daily News Report 150-350 New Hcipating = .....-.. { — 
ews 10 Available ............NBC News & Spec. 
2 . : o |, ere. 
NBC News Review of the Week . 33-275 News 15 rarticipating: (si 0666. NBC News & Spec. 
d ‘ esky q eo oe, 2 OE Ce NBC 
7 Rigg g- og P gay Dance....... ps4 second 30 Participating ........ Kling Studios ....... UTP 
aeetiay 50-7 rama 15 Participating ....... Telescene Film 
ms ee rc Bae 125-1,500 Western 30 _— Participating riying “A. P ods...... cs tragttacege: 
ee Me ee oe 50-700. Sports 30 Participating |...... Roller Derby Assoc... Stati istri 
an Miho... 75-757 be narti ipé ING. seeeee. oller Derby Assoc. ..Station Distributors 
(Fireside Theatre) . ama 30 Participating ........ Bing Crosby Eat...» 0. be 
eee re et 35-757 Children’s articipati mtions 
Speed C'assics | |..........., 107.50-537.50 Sports oS 2 ke ti ene, Dees ee 
fhe. 25-400 Sports Quiz . able ............Dynamic Films, Inc ..DuMont Film Dept. 
imeatdeal:l. ana . : Ethyl-Participating .. United World Films..United World Films 
Ng Noman digi RR bo ar —— 3 Participating covets Revue Productions ...MCA 
(ng no ata rama 15 POUREUNE “c iv vceesess Gordon LeVoy ....... CBS 
Stranger Than Fiction.....,..... 15-175 Human 
Interest 15 Participatin \..Uni i 
Sunkist P cipating --+..United World Films..UWF P 
st Premier Playhouse ...... pry pe te: Drama 30 Sunkist ---..-Gil Ralston . .... ...(not set) , 
Tales of Famous Outlaws........ 35-275 WwW ° veerye we ee 
jiu Sect Geel ais joa = ete ry Véaads waren Ate erode. . come Adv. Prods. 
ee en) oe. ee See See roductions... - 
Televideo Theatre Ba: i i 
(ilestrle ‘Paantee’ yr gas Drama 30 ~— Electric Cos. . Gil Ralston-Ja¢ques 
The Brokenshire Handyman _.... 19-465 How to Do It 5 (initials ts. 28 Braunstein ........ Reynolds Product. 
markets) 
Participating ........ Princeton Film 
0 SS eae 20-40 Chil ‘ as Center, Inc. ....... Princeton Film Center 
The Feminine Angle |... set | Women. RE eo Bing Crosby Ent. .... P 
The Sportsman's Club... 66-440 Sense - ee ssee-...Emil Velazco, Inec....UA-TV 
Tis is Oc Stacy.......... 24-300 Gen'l Com- : articipating ........ Woodruff TV Prod....Woodruff TV Prod. 
mentary 15 Participati 
This Week in Sports............. .(Based on Sports 15 re Pee rin if taw Morton TV Prod. ....Snader 
. ‘A’ wate) articipating ........Telenews Prods. ..... Telenews Prods. 
mae Ser BOOmy.....cccccccssescs 150-175 Children’ articipati 
[a ="... sitkep tai ely 58-1 262 on s be heabr peter rime ‘visa ts Bob Clampett ........ Paramount TV Prods. 
Unexpected +00. 600060 CONS (Based on Drama 30 Participating wenae Ziv . eee ‘Ee oe 
eee ae a, 2 tO eee ye eee eens iv 
sree 45-200 Child ; re ere 
iin Cae oo4as 8 s ee “erty Jack Kenaston Prods. .United Artists TV 
Washington Spotlight 20-260 Sete Con- Avaliable ............United Artists ....... UA-TV 
: mentary 15 Participatin Ss inti 
Wrestling from Hollywood....... 100-4 Snort owes ipating ....... Snader Telescriptions Snader 
00 Spor*s 600or90 Participating ........Klaus Landsberg ..Paramount TV Prods. 


FILM TV 
VS. 
LIVE TV 


By WILLSON M. TUTTLE 

(V.P., Director of Radio-Ty 

Ruthrauff & Ryan) 
Like the “beat—beat—beat of 
the tom-tom,” or the discordant 
strains of a convention bloc scream. 
ing “Wintergreen for President.” 
we have heard the nightmarish 
rhythm of “film tops live,” “live 
tops film,” until we have had to 


stop and take periodic inventory 
of ourselves and recount the com- 
ponents of our new video-audio 


system of communications— 
television. 

First, let’s take a look at “Live 
versus Film” and ask, “Who's 
fighting?” 


A few “very long” years ago—in 
1948-1949— it seems that it was a 
battle between east and west. A 
New York TV ad man or program- 
mer would argue, “You've got to 
be on the spot, there is no real 
place for film in TV;” while his 
California motion picture friends 
would vehemently counter with, 
“There is no substitute for the 
study and care plus the scope of a 
filmed program.” 


Soon our TV baby started to 
grow and it extended itself some- 
where in the neighborhood of 
2,000 miles on the new micro-wave 
feeding formula. Suddenly both 
sides of the argument seemed to 
fall apart. It appears that film and 
live were virtually married. 

The Californian, now able to 
reach the nation from his own 
habitat, was found to admit, “Say, 
there is something to this live 
thing.” The New Yorker, seeing 
the film advantages, all too reluc- 
tantly gave way to, “Yes, there’s 
a real and important place for 
film.”’ The result—no contest. 

Let us now take a look at the 
subject overall and see how the 
pieces fit! 


] ‘Big Town’ Conversion | 


We at Ruthrauff & Ryan have 
had some particularly good advan- 
tages through which to take such 
a look and make a proper appraisal. 
Among our shows—live and filmed 
—is “Big Town” for Léver Bros. 
This program has had the benefit 
ef eighteen months of live and is 
now on film. It enjoyed an ex- 
tremely high rating as a live show, 
but we felt that an action melo- 
drama, with the added scope film 
could give, needed to be given a 
chance to be put on film. This op- 
eration has now been on film for 
several months, with the retention 
of its live format and its central 
character (Steve Wilson, played by 
actor Pat McVey). 

Our expectations for greater 
scope were realized in being able 
to move outside the studio walls to 
an actual waterfront, a railroad 
yard, a mountain lodge, etc. Per- 
formance and portrayal of char- 
acters improved because of the re- 
finements which could be made in 
direction, camerawork, film editing 
and scoring. 

We found further that we were 
able to gain certain economies for 








the advertiser by the use of his 


film in the markets in which he 
did not want to enter and antici- 
pate further financial benefits 
from re-run use of the product. 


In addition to this we have seen 
the show enjoy a higher rating. 
Maybe it’s because the delayed 
broadcast stations or stations off 
the network are getting specifically 
corrected optical prints rather 
than kinescopes. But then again, 
maybe it’s because of the other 
benefits of film generally. 

We hope what we have said does 
not lead you to believe that we 
think “Live is Dead” or some other 
such nonsense. 

The newscast, the sports events, 
certain types of variety shows and 
many other types of programs 
which we are just now beginning 
to envision will carry on live, 
while action melodrama, certa!n 
types of situation comedy, West- 
erns and many other types of pro- 
grams will continue to have their 
place on film. 

At Ruthrauff & Ryan we have 
had a live production department 
since the beginning of commer 
cial television. Since 1950. we ve 
had a fully staffed film production 
department. We think we see bot 
sides of the coin. And believe us, 





there are two sides. 
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The Network 
And Film 


By R. W. SARNOFF 


(V.P. in Charge of NBC Film 
Division) 


Only yesterday, as head of Pro-| 
duction Units, my world was one | 


of tremendous comedy-variety 
shows, rotating comics, multiple 
sponsors, huge budgets—a tireless, 
but tiring search week after week 
to meet the insatiable demands of 
the TV cameras and the eagerness 
of the American viewer for new 
live productions. The enthusiastic 
public acceptance of “Show of 
Shows,” “All Star Revue,” “Com- 
edy Hour,” has been most gratify- 
ing, and with the return of these 
great shows in the fall, we have 
proof that it is real value that 
counts. But now I face up toa 
new task that offers a huge chal- 
lenge and limitless possibilities. 

Today I find myself in another 
world—a place of countless would- 
be producers, numberless ideas, 
each one considered by its owner 
to be the greatest, and the price 
of translation into production rare- 
ly less than $500,000; more often 
$1,000,000. Behind all this is the 
magic word “Film” and the widely 
held belief that films are the an- 
swer to television’s problems. The 
magic word sparking this new con- 
flagration is not really “Film” but 
rather “Residuals.” To some this 
period appears as the “gold-rush” 
of the TV industry, nurtured by 
an overwhelmingly security com- 
plex on the part of producers, per- 
formers, and others. 

NBC-TV has just established a 
Film Division to coordinate its 
film activities, with particular em- 
phasis on expanding its film syn- 
dication operations. This is a very 
interesting step for a network to 
take. 

As far as we are concerned, it 
is believed that some types of pro- 
gramming can be presented better 
on film than live, and since we are 
dedicated to the purpose of pro- 
viding the best possible program- 
ming to the greatest number of 
people, it is only natural and fit- 
ting that we use whatever methods 
and facilities are available to 
achieve this end. It is pertinent, 
therefore, to point out a few of the 
things that should be borne in 
mind by those who are eager to 
advance the cause of film and those 
who are eager to preserve and ex- 
pand the stature of the networks. 


| First, Last, Always: Merit | 


First and foremost, we must ask 

each time “Will this film or series 
of films be worth showing?” This 
does not only mean “Is it worth- 
while commercially?,” but also, “Is 
it the kind of programming that 
the network should include in its 
schedule?” This criterion must ap- 
ply particularly when the film un- 
der consideration by the network 
is for syndication use only. .In 
other words, one certain way for 
the network to maintain its stature 
and importance is to make sure 
that it does not yield only to com- 
mercial temptation, but that it also 
Judges film programs on their in- 
trinsic merit. 
_Second, the present great mo- 
tion picture studios, as well as the 
independent producers, must re- 
gard the television public as worthy 
of the best that the long experience 
and creative ability of the motion 
Picture industry can produce with- 
in the financial limitations of ‘this 
new and expanding field. 

Third, and what may seem like 
an obvious truism to many, but 
important enough to bear constant 
repetition, is that it isn’t enough 
to make a good pilot and then 
Coast through production of the 
Series on the theory that once it 
has been bought the rest is “in the 
bag.” That could lead to unfor- 
tunate results for all concerned. 

It should be borne in mind that 
film TV programs must ~ justify 
themselves on an artistic as well 
as economic basis if they are to 
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Brorby; J. Walter Thompson 


| Estimated Network TV Film Program Costs: 


Overall costs include production expenses, actors, musicians, writers, royalties, directors, 
etc., but not commercial announcers, agency directors, agency commission or time charges. 


, and Young & Rubicam. 


‘2-93 


Agencies listed by initials are Batten, Barton, Durstine & Osborn; Benton & Bowles: Cunningham & Walsh; Dancer, Fitzgerald & Sample; Needham, Louis & 














take the place of a substantial por- | 


tion of live programming on TV 
networks and stations. 


Fourth and last, we must not | 


allow ourselves to be pressured 
acainst our better judgment into 
Putting on film those programs 
waitets we honestly believe can be 
etter pbresented live. This may 
ey like heresy coming from one 
fl, -3, responsible for a network’s 
ic tpectivity. But the simple fact 
s that we must do whatever is 
Soe ae the medium of television. 
the” nn this way can we best serve 
the interest which means 
‘e Interest of the industry as well. 








PROGRAM COST 
i ES Mila ok a stare ks $20,000 
Bee ES . sv cccee ces 40,000 
6 Sere ee re 17,000 
Biff Baker, USA.......... 20,000 
I vi, cin Dance cade oe 15,000 
ee NS A eee wei 16,500 
Boss Lady.. 17,000 


(“Fireside Thea.” 


Burns & Allen............ 25,000 
Campbell Playhouse .... 12,500 
Cavalcade of America..... 25,000 
Dragnet cy ree ye ey’ 30,000 
Stuart Erwin Show . 15,000 
(“Trouble With Father’) 
Fireside Theatre.......... 9,000 
4, | See ore i 30,000 
4-Star Playhouse.......... 25,000 
Gang busters at a 14,000 
Greatest Fight (stock film) 
The Hunter 15,000 


(“Man Vs. Crime” Replacement) 


I Love Lucy... Tee 32,500 
Lone Ranger, The......... 17,000 
My Little Margie . 17,000 


(“Lucy” Summer Replacement) 


| Mystery Theatre.......... 13,500 
Our Miss Brooks.......... 30,000 
Playhouse of Stars........ 25,000 
a | are 12,500 
SE "2 cs og ebb.0 dae 18,000 
Roy Rogers sad Phe baaee 17,000 
Sky King Theatre ........ 16,000 
Smilin’ Ed McConnell.,... 12,000 
Te ORE: os cs eS ee tes 15,000 
Wild Bill Hickok.......... 15,000 
You Bet Your Life........ 25,000 


(Groucho Marx Show) 


Summer Replacement) 


NET FORMAT SPONSOR AGENCY PROD : 

: . : . NS PT OO UCER 
NBC-TV Comedy-Quiz ....... CO ESE hikik s KaKd Kx Lennen & Mitchell. ...Goodson-Todman 
CBS-T V Comedy Diks O6he-wenes CD Ae | a er James Fonda 
CBS-TV i AS ere Wrigley & others.....R&R ........ccc0e ».-Flying-A 
Caen Ws Se. Codebeswakooecs Lucky Strike.....cce>» EE -.'s 68s oh Ree Revue Prods 
ABC-TV Ce cn ache ant RE 1 she aad ocala boda Da. 04s 6cc¥leneawal Roland Reed 
CBS-TV Drania eas Cue eun s EPR. iss vesace bic es Ren »++ese+.Gross-Krasne 
May: COO. Chasse ases ee | > st dNneee eee ee ee Jack Wrather & Rob- 

2 . : ! ert M: 
CBS-TV CG Ai i voksveces Carnation Milk.......Erwin, Wasey......... Film Craft 
NBC-TV ES eS ae ie 2 on Campbell Soup...,...Ward-Wheelock ..... Revue Prods. 

Sereen Televide 
ee OEE Se ss was dames ean Ge i o's a vaide eeee+ BBD&O eens Jack Ress naa 
(Screen Gems 
NBC-TV Melodrama ......... i... eee ee 55 ides Segre ail pees aOR Went ag 
Bree COMBE wiiks cccciciccec’ General Mills......... A .-+++.Roland Reed 
Pere | CRU a Sc kcc cass , P&G Lcvsne catia 4% 06h che »-..Frank Wisbar 

‘ (Jules Bricken) 
NBC-TV oe | Pee ee to wo eee. eee eee Pa ievom Gaan 
Cen SBOE nds seve Gd 0 00 68 PRONE SON Cabe seb eke MUNN? sicis ls cassarere Don Sharpe 
NBC-TV Melodrama ......... Chesterfield ...ccee. SARA arp Phillips Lord 
eae Eee Gs chee eos ba Chesebrough ....... SIRE. . 0-5 x gst dWb ed Mannie Baum 
Cee ae Teese cca ees PeCie ya 6 ss 00s 88k as wae a8 Pathescope 
CBG Ze. CORR iss ain saa 00k) s owt ep fo, Fae Se a Desilu Prod. 
ABC-TV Western-Adv. ........ COOTER DENIS i oesin e's CES ois. Hee RS; Jack Chertok 
CES. ¥ (  COMOG <0 isc ctwades. Philip Mottis:.:.0es. Biow ...Hal Roach, Jr. 
UALS BeVEOE sock ot 00850 gl Gs” APR |! Ee pee Roland Reed 
CBS-TV GROG st cbetecues sss General Foods........Larry Berns..........B&B 
py Y ™ ik (Desilu Prods.) 

- i ee chlitz Beer..........Lennen & Mitchell....Edward Lewis 
CBS-TV Melodrama .......... Philip Morris.........Biow .. seeeceveee.- Showcase Prods, 
BE Se on hos chan 682 Packard Motors. ..o000 + BUOROM .<.crcecacene ..- Bing Crosby Ent. 

; (Basil Grillo) 
oy OE, ree GOROKAl FOOGS, ..0occ cB cc cccccncac +++» Roy Rogers 
ery - weeeeeee . 2. ctwaeees Derby Foods. Te | ll ee +++». dack Chertok 
yy RR ee Brown Shoe Co....... ES Co aoa ++. Frank Ferrin 
ree, Se. 54 beenneseee RRA ee were .eeeeeees- Marion Parsonnet 
DuMont Western ......eeeeee, MESON pio besck AVR OS | Re Wm. F. Brady 
Reaeray GQ is oa Ie avis DeSoto-Plymouth - BBD&O .seeeeee- 00hn Guedel 





WGN’s ‘To Market We 
Go’ Hoopla; Ties In 
With 1,369 Grocers 


Chicago, July 15. 

WGN is the latest Chi station to 
climb aboard the grocery chain 
merchandising bandwagon. The 
Chi Tribune station has completed 
a deal with the Independent Gro- 
cers’ Alliance for a merchandising 
tie-in with its 1,369 stores within 
WGN’s coverage area. 

Food advertisers spending a min- 
imum of $500 weekly for 13 weeks 
will get a “favored week” in the 
IGA stores. Sponsor's products 
during that week will be featured 
“As Advertised on WGN” will get 
preferred counter positions and 
special displays and newspaper ads. 

To assure a follow-through at the 
store level, a weekly spot check 
will be made to determine the 
actual number of outlets taking 
part in the campaign. 

Project was set up by William 
MeGuineas, WGN commercial man- 
ager, and Orville W. Johler, IGA 
ad director. 


CLAIMS WNOE UNFAIR 
TO HIS CANDIDACY 


New Orleans, July 15. 

J. Ben Meyer, candidate for the 
House of Representatives from the 
First Congressional District, Thurs- 
day (10) asked the FCC in Wash- 
ington to order radio _ station 
WNOE to allot him equal time with 
Rep. F. Edward Hebert. 

In his squawk to the FCC, Meyer 
stated that James A. Noe, ownet 
and operator of WNOE, told him 
he was going to pay for Meyer's 
opponents radio time and television 
time. 

Meyer also complained that Noe 
is not privileged to give radio time 
to Hebert unless he gives him equal 
facilities. He said he was at a dis- 
advantage when he ran against 
Hebert two years ago because of 
the “broadcasting over WNOE for 
and by Hebert.” 


Pro Grid TV Sked 
Detroit, July 15. 

Four road games, including one 
midnight show, will be televized by 
the Detroit Lions of the National 
Professional Football League next 
season. Games will be shown over 
WWJ-TV, with Van Patrick han- 
dling the play-by-play. 

Goebel Brewing Co. is the spon- 
sor. 


























| There's a Gleam In 
CBS’ Television Eye 
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These days, there’s a real gleam | 
in the CBS Television eye. It’s 
been looking out from an increas- 
ing number of ‘television screens, 
with increasing effectiveness, all 
this year; and what it sees for next 
season is an even more glittering 
prospect. 

As I write thts, the Republican 
convention broadcasts are in full 
swing; and however much we pro- 
tested before that television was 
going to be important during the 
political campaigns, I think most 
of us are pretty much bowled over 
by just how important it is. One 
of the by-products of these broad- 
casts, I feel sure, is that they’re 
going to oblige us to revise up- 
ward our estimate of set sales for 
the year; for the non-owners in 
television areas are realizing as 
these meetings go on that they 
just plain can’t live without it. 

Since VARIETY subheads this is- 
sue as “Review and Preview,” this 
gives me a good excuse to do some 
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By J. L. VAN VOLKENBURG 
(President, CBS Television) 


reviewing and previewing myself. 
As far as CBS Television is con- 
cerned, the 1951-52 season has 
been our biggest, both in programs 
and billings. The period from Jan- 
uary to May, 1952, showed an in- 
crease in gross billings of 91% 
over 1951's corresponding period— 
a greater increase both in percent- 
age and in dollars than any other 
network showed—and there are 
still no signs of any abatement in 
the trend. The present summer 
season shows CBS Television with 
every one of next fall’s sponsors 
holding his place on the schedule, 
with the prospect of the same kind 
of successful summer record they 
racked up last year, when many of 
them discovered they had actually 
won their big audiences at a lower 
circulation cost than their Octo- 
ber-April average. This year may 
be even more spectacular, in fact, 
since the political broadcasts, plus 
the improved quality of general 
summer programming, are likely 
to result in an even higher sets-in- 
use figure than last summer. 
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To us, the most significant 
broadcasting fact of the season— 
apart, of course, from the biggest 
news of all, the lifting of the 
freeze—has been a shift in pro- 
gramming emphasis—a shift which 
has been brought about by and 
particularly benefited CBS Televi- 
sion. This is the emergence of the 
situation comedy as the most po- 
tent program material on the air. 
In one short season, CBS Televi- 
sion’s “I Love Lucy” has won the 
largest audience ever to look at or 
hear a regularly scheduled broad- 
cast. There could be no more strik- 
ing justification of CBS Television's 
basic programming philosophy than 
the success of “Lucy,” together 
with our many other standout pro- 
grams of the same genre that au- 
diences cherish—the warm, human 
values of plot comedy, with char- 
acters they can identify and look 
for week after week. 


This fall, we can look forward to 
the unveiling of other sure winners 
in the field: “Our Miss Brooks,” 
“Life with Luigi,” the Eddie 
Bracken and Cass Daley shows, 
“Life With Father,” “Leave it to 
Dad.” Long experience in the sit- 
uation comedy—as true of radio 
for many years as it is today in 
television—leaves no doubt we 
will lengthen our lead in this area. 
And then, of course, there’s God- 
frey, who, when the records of this 
turbulent broadcasting generation 
are written, will surely emerge as 
one of the most influential one- 
man movements in history, as well 
as one of its most loved individ- 
uals. Once again we can look for- 
ward to a season of knowing that 
everything Arthur touches will 
turn to gold, both for his devoted 
audiences and his lucky sponsors. 
| Fall Planning Board | 

And there are other big pro- 
gramming plans afoot, running 
through the whole spectrum of 
effective television: the “Jackie 
Gleason Show” which we believe 


will be not only the most spectacu- 
lar of the fall entries but will move 
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| Gleason directly into the charmed 
(Continued on page 51) 
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oS Pe RENT 


From 1939 To Korea 


By HENRY SALOMON 


(NBC Television Producer) 


One of the most futile current arguments is being waged by those 
: who think that live shows are better than film on TV, and vice versa. 
There is more than enough room for both. Why limit a limitless 
medium? In the final analysis the vehicle employed in transmitting a 
TV show should be determined by considerations whjch yield the 
maximum artistic effect. 

With “Victory at Sea” NBC has established itself as the first TV 
network to complete a series of motion pictures through the use of its 
own staff of technicians and creative personnel. It is now equipped to 
move forward, able to cope with all manner o/ film problems. The 
unit has been given the broadest leeway to experiment in the develop- 
ment of film for television. Thus NBC affirms its faith in the future 
of films for television. The series will run to 26 half-hour programs, 
and will tell. the world-wide story of sea power from 1939 to Korea. 

History on TV obviously calls for a good deal more than merely 
transferring text-book events onto a screen. TV, like any other mass 
medium, is nothing if it is not showmanship. The problem is not to 
patch up a half-hour of film clips and run it through the projector. 
Rather it is to select and edit the film in such a way that the essence 
of the event is captured, giving the audience not a blur of mere hap- 
pehings, but a stirring, emotionally rich experience. : 

Buried in government archives around the world, abandoned in 
bombed-out theatres, stored in enemy film libraries—millions upon 
millions of feet of motion picture film have been uncovered, dusted 
off, and finally brought to the light of modern projection rooms as 
cutters, editors and directors of “Victory at Sea” have pieced together 

















EDDY ARNOLD 


On CBS-TV for Chesterfield 
Cigarettes 
Monday, Wednesday and Friday 
7:45 P.M. EDST. 

| Now in 9th year on Radio Coast to 
| Coast 

|The EDDY ARNOLD SHOW for 
Purina ‘Mills 
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Exclusive Management 
THOMAS A. PARKER 
| Box 417, Madison, Tenn. 
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the naval story of World War II. 





es Sifting 50,000,000 Feet of Film | 
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We began our project with 50,000,000 feet of combat film from every 
conceivable source.- Our task was to winnow cut the best 61,815 feet 
of this. In other words, the usable footage for a series of 26 half-hour 
programs amounted to one-tenth of one per cent of the film we had 
to work with. 

This is the opposite of the problem facing most motion picture pro- 
ducers whose job is to create enough new material to make a film. In 
order to eliminate the 99.9% of the 50,000,000 feet we had at our 
disposal, we had to set up an index system of 60,000 cards, just to be 
able to figure out what we could throw away. 

To complicate matters even further, certain of the footage, which 
was absolutely essential to achieve our objective, was the most diffi- 








cult to locate; while other footage which we could obtain by the ton, | 


the most unessential. As an instance, in our desire to portray the 
story of all naval operations in World War II, we needed 717 feet of 
35m fine grain film from the Indian Navy. The first step in procuring 
this footage was for the Indian Government to send 16m prints by air 
from New Delhi to its embassy in Washington. The Indian Embassy 
then forwarded the film to us in New York for screening. From the 
several thousand feet sent us, we tabbed the essential 717 feet. The 
16m film was thereafter returned to Washington and sent by diplomatic 
pouch to Bombay where a representative of BCA, coordinating the 
activities of NBC with the Indian Government, finally located the 35m 
negative, part of which was at Simla in the Himalayas, and the rest in 
Bombay. 


We believe there is plenty of room for a fresh approach in every 
aspect of historical films for TV—film, script, and music. In no other 
series ever offered the television audience has the music, for instance, 
played so dominating a role. Richard Rodgers has written for ‘“Vic- 
tory at Sea” an original, and the longest, symphonic score ever com- 
posed which takes him into an entirely new field of composition and 
marks a new phase of his career. The Rodgers music, as arranged by 
Robert Russell Bennett and performed by the NBC Symphony Orches- 
tra, should be a television event in its own right. Combined with the 
films, which the music was especially created to interpret and suppie- 
ment, it will lift these programs to a level of artistic excellence which, 
we believe, will be unique in television. 


Along with this pioneering emphasis on music to reinforce the im- 
pact of the pictures has gone a corresponding de-emphasis of the script. 

The narration, as conceived for “Victory at Sea,” is to serve only as 
an unobtrusive guide to events on the screen, not as a continuing com- 
mentary. It will be heard only where absolutely necessary for clarifi- 
cation, and be withdrawn wherever the pictures and music alone can 
tell their own story, which is most of the time. 


By thus assigning new proportions to ithe basic elements of film- 
music-script we hope to achieve entirely new effects. How far we will 
succeed, of course, only the judgment of the public will determine. 
The very fact, however, such experimentation with film is going on is 
clear evidence that motion pictures are vital and alive, and their em- 
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|torted picture and won't be able 
'to tell the difference anyhow. 

I am forced to confess that, 
|though great progress has been 
made in dealing with mishaps dur- 
ing commercials, all is not peaches 
and cream. There are a large 
number of emergencies for which 
there are, as yet, no vat answers. 


Prominent among these is the 
question of what to do when the 
announcer suffers actual physical 
injury. Pitchmen throughout the 
country are working on this now, 
and it is hoped that some solution 
to the problem will be forthcom- 
ing by fall when the big programs 
return to the airwaves, to use a 
technical trade term. There is 
very little recognition on the part 
of the public of the dangers ly- 
ing in wait for the commercial ‘an- 
nouncer because of accidents. For 
instance, I was watching a com- 
mercial several months ago in De- 
troit where the pitch opened with 
a cover shot of the announcer 
standing behind a sewing machine. 
He was to sit down to demonstrate 
it, the boom man following him 
down with the mike. Only the 
boom man’s hand must have 
slipped or something, because the 
microphone came crashing down 
like some sort of Damoclean 
sword, landing with a loud bong! 
right on the poor chap’s head just 
as he got seated (this was all 
framed beautifully in the shot, by 
the way, and constituted some of 
the finest action camera work I’ve 
seen). For a good, I'd say, 30 sec- 
onds, the man just sat there hold- 
ing his head, his face contorted 


TV and Statesmanship 


By ROBERT E. KINTNER 
(President, ABC Network) 


‘For television, this is a time for strength and statesmanship. 

Just recently, television has been faced in several quarters with vary. 
ing facets of the same problem—its right to report major events of 
great interest to the taxpayer and voter. In each instance, television 
faced up to the problem, So far it’s had a split decision. It won at 


Abilene. it lost at Chicago to the Republican National Committee 
when it was hearing convention contests. And it won: again with the 
Credentials Committee of the GOP convention when it televised ihe 


committee’s session. 

Incidentally. that same problem came up in radio here in New York 
city a few weeks ago, when WJZ reporter Julian Anthony was ordered 
to remove his radio recording equipment from a. session of the Board 
of Estimate considering the taxi fare increases. Anthony himself was 
not excluded but, very properly taking the position that the equipment 
was essential to his professional activity, declined to return to the 
hearing. La 

These incidents point the way television should take, that of estab- 
lishing its equality with every other form of journalistic media. 

Television's coverage of the Republican National Convention proved 
conclusively its right to that equality. Its completeness, its variety, its 
thorough-going reporting of every phase of the proceedings both from 
a news and feature standpoint were not only apparent to the viewer 
but emphasized to every thoughtful observer of television's part in the 
convention. In an editorial discussing this, the New York Herald 
Tribune said ... “The fascination of the spectacle lies in the way it 
shows the democratic political processes actually at work... . The 
home viewer gets a more clearly defined understanding than ever 
before of how candidates are chosen, and possibly, how Presidents are 
made.” 


| Must Keep on Fighting | 








On the record it established in covering the Republican convention, 
television should press vigorously for every opportunity possible to 
show that it can do its own original reporting of events of wide public 
interest. It must not be bound and hampered by the whims and dic- 
tates of those who would like to make use of it when it is for their 
purpose but would deny it opportunity to when and where it will in 
the service of the public. 

Television should press toward that end ‘on every level—nationz|, 
sectional and local. The medium has now been thoroughly accepted by 
the public for its marvelous ability to bring the news right into the 
living room. It remains to achieve the same acceptance by all public 
bodies, not only as a potent medium of communications but as a strong 
force for public good. 

At the same time statesmanship in its use is called for from both 
the telecaster and those who use the medium. It must not demean 
itself to partisan or biased journalism. It must remain objective, im- 
partial and vigorous. 

At the same time, those who expect to use television as a means of 
reaching large audiences for public affairs must join with the telecaster 
in making that possible. It has been objected by some that the ad- 
vent of television into public events has a tendency to create confusion 
and a “circus atmosphere.” I think that it has now been clearly dem- 
onstrated that this is so only when there is a lack of cooperation be- 
tween those in charge of such events and the television industry. I 
think it has been fully proved that wise planning in advance and sen- 
sible consideration of the utilization of television completely obviates 
such objections to it. Bt 

I do not think that those who would attempt to confine television to 
a narrow and subordinate field will succeed in such efforts. The public 
already has established its attitude that it has the right to see and hear 
and this demand will grow as television spreads even farther across the 
country. I think that any attempts to shackle it as an. instrument of 
widest public information will react most unfavorably upon anyone 
trying it. 

Television has come of age, has proved its ability and its appeal and 
it’s high time everyone both inside and outside the industry comes to 


WOAI STRIKERS BACK 





ach for such things and collapsed 
on the table right in a _ tossed 
salad he had been preparing, the 
camera remaining in tight on him 





ployment on TV gives them added horizons and dimensions. 
We have tried to make use of the best techniques employed by Holly- 


wood and Broadway while recognizing TV is a new medium which 
demands treatments and techniques that are new, that are its own. 
In short, we are developing motion pictures for television rather than 
using television to exhibit motion pictures. 

It is fortunate that this development came about as a public service. 
From this broad framework of thinking it is hoped we will emerge 


with programs, both now and in 
ideals. 


the future, which approximate our 


The combination of the finest in all the arts, springing from 


integrity of thought and motive, can result in nothing but good. The 
only limitations are those within ourselves. 





GALEN DRAKE SIGNS 





7-YEAR CBS PACT, 


Galen Drake, CBS Radio com- 
' mentator who handles the House- 
! wives Protective League shows, 
; was signed by the web last week 
to a seven-year firm deal that also 
| gives CBS an option for his TV 
services. Web plans to build a 
tract doesn’t preclude his going 
i to another network for TV. 
Under his current setup with 
CBS, Drake has been doing a half- 
hour afternoon strip and a 15-min- 
ute nighttime strip, both for the 


ae 


HPL and aired locally on WCBS. | 


"4 the web’s N. Y. flagship. In addi- 
ii tion, he has a Saturday morning 
show on the network, in which 
Flako and U. S. Rubber are par- 

ticipating bankrollers. 
Lou Mindling and Mike Nidorf 
handled the deal for Drake with 
J. Kelly Smith, CBS Radio admin- 

, istrative veepee. 








t video show for Drake, but the con-. 


' Public Service Block 
Pgm. Idea in San Anton’ 


San Antonio, July 15. 
| Public service programming has 
| been given a lift at KONO here by 


a new concept of station manager 
_ Jack Pink. A block program idea, 
the series opens at 7:30 p.m. and 
runs for some four hours, with 
some of the toprated local pro- 
grams comprising the series. 
“KONO Forum” opens _ the 
parade, discussing pertinent 
topics of the day. This is followed 
by “District Attorney Speaks,” with 
a question and answer session on 
legal problems. “So You Want To 
Be A Cop,” a taped record of events 
in the life of a San Antonio police- 
man on a typical night, follows. 
The final session is presented by 
Trinity U. students, who receive 


classroom credit for their partic- 
, Ipation, 





with pain, his eyes watering. Then, 
in a broken voice, he slowly con- 
tinued the pitch, bravely smiling 
occasionally through his tears. I 
don’t know whether or not he sold 
any sewing machines, but I can 
honestly say it was one of the 
most moving commercials I’ve 
ever seen. 


It is obvious to anyone that 
neither System, the Seatwell nor 
the Dolfuss, would be of any value 
in this situation. As I say, some- 
one will just have to come up with 
something. (The announcer in 
incident, by the way, was rushed 
to the hospital immediately after 
the commercial where it was 
found that he was suffering from 
severe concussion and possible 
| Skull fracture. Soon after, he was 
| Seeeanes, ostensibly cured, but he 
; was never quite the same again 
,and, I understand, later went into 
| programming.) 
| Another event which remains 
| vividly in my mind has to do with 
an announcer demonstrating a 

vegetable-peeler who had the mis- 
fortune to remove a large: portion 
| Of flesh from his left hand with 





| the implement right at the begin- 


| ning of the commercial. For a 
while, in spite of the -gushing 
forth of quite a bit of blood, I 
_ thought he'd get through it all 
right, since he had ben peeling 
beets and the colors blended to- 
gether in such a way as to lead 
the viewer to think that it was 
all merely beet-juice, but, as it 
jturned out, he had a weak stom- 


all the while (most directors seem 
to take perverse pleasure in keep- 
ing the camera trained on what- 
ever is going wrong; when you do 
something right, it turns out that 
the director has moved the cam- 
era way back for a very long shot 
or else has gone into slides). 


And then there are other prob- 
lems which lack of space prevents 
me from discussing—how to carry 
off with aplomb the collapse of the 
set, for instance. Or what to do 
when somebody trips over some 
cables and all the lights suddenly 
go out, leaving you a mere dis- 
embodied voice. Or—and this 
happened to me in Baltimore— 
how to get through a commercial 
when, after you’ve started, some- 
one discovers that the boom and 
the microphone have accidentally 
been left all the way down at the 
other end of the studio. (I did the 
only thing I could—i. e., I shouted, 
hoping to be picked up by- the 
mike some 35 feet away—but it 
was hardly: satisfactory. I was 
told later by those who saw the 
commercial that it had looked 
fine, but the audio sounded like a 
man crying for help from the bot- 
tom of a well, which, now that I 
think of it, was the way I felt.) 

No, we have a long way to go be- 
fore the world is made safe for 
men. doing live TV commercials. 
Next time you watch an announcer 
telling about how mild a certain 
type of cigaret is, and then chok- 
ing nearly to death after he takes 
a drag (basic situation “C”), don’t 
just laugh at him. Think up a 
solution to the problem and send 





meeting. We can use it. 


ON JOB WITHOUT GAINS 


San Antonio, July 15. 
Striking WOAI and WOAI-TV 
workers were back on their jobs 
late last Wednesday (8) without 
any concessions in the 46c an hour 
wage hike and other demands. 
Radio and TV __ supervisors 
worked overtime at technical and 
engineering jobs to keep WOAI-TV 
going and bring complete cover- 
age of the Republican convention. 
Seven of the striking workers 
returned, of the 11 who originally 
walked off their posts on strike. 
According to Arden X. Pangborn, 
manager of WOAI and WOAI-TV, 
jobs of the four had been filled 
with non-union workers. 





Showerman’s Sales Spot 
In Teleprompter Setup 


In a further expansion of Tele- 
prompter Corp. I. E. (Chick) 
Showerman, formerly national tele- 
vision sales chief for Free & Pe- 
ters, has been signed to handle all 
sales of the prompting device ‘° 
video stations in the U. S. and 
Canada. Showerman takes over as 
sales veepee of Teleprompter Na- 
tional Sales Corp., a newly-formed 
subsidiary of the parent compeny. 

Under the new setup, the parent 
outfit will continue to supervisé 
sales to networks and for all film 
uses, Showerman was also a long- 





' time NBC veepee in charge of that 
it to us for our next international | web’s central division, 


prior to 
joining Free & Peters. 
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EVERYBODY WANTS 
IN ON TV ACT 


HollyWood. 

When we set. around of an evening thumbing through old copies of 
Whiz Bang seeking a few bon mots not already filched by Bob Hope 
and Red Skelton, we sometimes discuss in hushed tones the effect 
television has had on the only legitimate way left of stealmg money— 
show business! What a panic it has created. Two years ago theatre 
owners, movie producers and Pat Di Cicco sneered it would never 
make inroads into the sale of ice cream bon-bons and B-Epics but we 
know it has because we also sell the things on our paper route. 

Actors now ignore Louella Parsons and Hedda Hopper and spend 
their time currying favor with any reporter with granulated eyelids. 
Nobody cares any longer how their picture is doing in Upper Sandusky 
but if their press agent tells them he personally arranged that flatter- 
ing review in the trade papers, the happy grafter is in line for a bonus. 
Joan Crawford used to command the front table at the Brown Derby. 
Not any more. It’s Space Patrol who gets the privilege of sliding $10 
into the maitre d's canvas lined vault. And the introductions are 
changing. No one ever says “Meet Clyde Cranston, he’s just finished 
a new picture for Hal Wallis,” now it’s “Say hello to Kermit Kaufman 
—he has his own TV show, you know.” 

And the cocktail parties. Rooms used to buzz with “long shots,” 
“location trips,” “I. B. Mayer,” but now it’s ‘““Micro-wave,” “Telethon” 
and “Pat Weaver.” Even the hors d’ouvres have changed. They used 
to feed people salty caviar and herring so they would have to run to 
the theatre lobby for a cream soda during the newsreel, but no more. 
They won’t even serve drinks at the parties for fear someone will have 
to exit the room during the commercials. Film producers and direc- 
tors formed strong guilds to see-that they received proper billing at 
the beginning of the picture, but the TV boys are much craftier. They 
give themselves parts in their own shows and deliver their own credits 
as part of the plot. Insurance companies are now up-grading policies 
on film producers-directors. They fear mass suicide when these guys 
see pictures they made 20 years ago being lapped up by the home 
audiences particularly when they got fired fer making the same stinker 
a few years back! 

Also think of the changes TV has wrought right in your own home. 
It’s getting so your wife won't go shopping without light panchromatic 
makeup and a dress of approved TV coloring ‘cause who knows when 
she'll appear on the screen at the super-market. Even the house 
dresses have that Hattie Carnegie look, for mama nev@r knows when 
the mobile unit will pull up for an interview. And little Buster! After 
Faye Emerson and Dagmar who needs to tell him about the birds and 
the bees. He knows more about cleavage than Errol Flynn. 

You can’t help thinking some whimsical spirit thought the whole 
thing up and is enjoying Haig & Haig and knackwurst on cloud 33 
laughing like the devil at the whole beautiful, confused mess he has cre- 
ated. 
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| How They Make Bing’s Toupees 





One thing, though, it has given industry a shot in the arm. The 
girdle manufacturers are a year behind in orders because madam’s 
derriere looks even rounder on a 10-inch screen. Even the riding 
horse has taken a beating. Look at the tails of the horses you see on 
the bridle paths. Plucked bare to make toupees for Bing. And after 
just one appearance! God help the poor guy who doesn’t like tea for 
he’s sure going to get it. Didn’t Arthur Godfrey say on TV it was good 
for him? Also who can risk carrying around a cigaret whose manu- 
facturer doesn’t sponsor a good video program. ; 

Now the politicians have gotten the message. The political candi- 
date who doesn’t have a TVadvisor is like Marilyn Monroe in a diver’s 
suit. He just ain’t going anywhere. Nowadays the timbre of a candi- 
date’s voice is unimportant. ‘First he has to dig which camera is on. 
What he says won’t matter if he has practiced his smile and knows 
how low to bow. 

Let's not forget the world of sport. How can Leo Durocher cuss out 
the ump with the cameras trained on him and the country full of lip 
readers. And the baseball uniform has changed. Some teams are 
even going in for shorts. Next it will be elevator shoes. The spectator 
isn’t even safe. Who can take his girl friend out with his wife sitting 
at home with the old eagle eye glued to the screen. 

Florence Chadwick, the channel swimmer, had problems. She had 
to have a Ceil Chapman suit made to show off her bountiful charms 
and even had to learn to breathe differently so her mouth wouldn't 
look like a gopher hole when the cameras were on her. And the smile. 
Sure, she cultivated a TV smile. Her public must see her at her best. 


i* Lace Pants & Hadacol | 


Think what TV did for Gussie Moran. She parlayed a pair of lace 
pants into the best publicity gimmick since Hadacol. The football 
players are now wearing double reinforced pants. Can you take a 
chance that a ripped seam will make 6,000,000 women faint? And 
always the spectator. When the old magic eye points in their direc- 
tion they smile, stick out their tongues, thumb their noses and all sorts 
of cute things. It wouldn’t be surprising if some of these characters 
won awards for outstanding performances. 

The thing that surprises us the most is the shortsightedness of our 
government. They spend millions on the atom bomb, condemn thou- 
Sands of acres of ground around Las Vegas to shoot them off, built a 
guided missile proving grounds at White Sands, N. M., and countless 
more millions developing jet fighters—The Sabre Jet—The Super Jet— 
The Jet-Jet and even the Jet Submarine, yet overlook the most obvious 
weapon of all. TV. Has anyone ever considered what would happen if 
an enemy agent ever infiltrated one of the popular home-maker pro- 
grams? With one sly addition to a cooking recipe they could knock 
Off 20,000,000 guys after breakfast with stomach lumps from the morn- 
ing pancakes. 

Of course our mental wanderings are never complete without think- 
ing of our fellow actors. Now theirs is a happy lot. With the motion 
Picture still going strong and TV gaining ground in the stretch drive, 
these bewildered souls don’t know who to be nice to. God forbid you 
should be seen with a television producer if you're up for a role at Fox. 
But if Y. Frank Freeman is seen laughing at your one joke you might 
not get that job on “What's My Line?” And of course they have an- 
Other worry. All that amateur talent. Who can compete with a fat 
lady adjusting her bra while being pinched in the rear by her boy 
friend? But they all want in. As a matter of fact, Central Casting 
With everyone in those blue suits and light blue shirts, now resembles 
the union hiring hall for the pall-bearers guild. 

The actresses are also having a rough go. The television camera 
hasn’t been developed to the fine point of motion picture equipment 
and a gal with wrinkles is in big trouble. A few little lines and their 
faces look like a muddy road after a motorcycle race. 7 
By this time you should be getting the idea. Everybody is in the 
act. But we're worried. With everybody rushing to the ball park or 
to the nearest corner where the man-on-the-street is telecasting just 
to get to wave to the neighbors, who is going to stay home to watch? 
For our money Willie Shakespeare was the greatest prophet of all time 
and could give Nostradamus 10 points, All the world’s a stage and 
most of us are players. He only made one small mistake! ALL OF US 
ARE PLAYERS, TY or not TV. Any questions? 








Reflections on Production 
Of TV Film Commercials 


By NORMAN C, LINDQUIST 
(Atlas Film Corp.) Y 


The production of motion picture 
commercials for television has be- 
come big business for the advertis- 
ers, agencies, and film producers. 
Yet, we like many others in the 
field, believe there are many steps 
that could be taken to make the 
job less hectic for.all concerned 


and, at the same time, improve sell- 
ing effectiveness, 


We, the producers, can im many 
instances blame ourselves for not 
being mroe aggressive in our rela- 
tionship with advertising agencies. 
Too often, the producer, to avoid 
any friction, goes along and does 
exactly what is asked of him by the 
agency whether or not he actually 
feels that the job could be done 
better or more economically with 
a slight revision or change in the 
method of treatment. On the other 
hand, there are times when the 
producer, because he is so close to 
the medium, shuts his eyes to the 
possibility of new ideas and tech- 
niques which are proffered by the 
creative staff of an agency. 


Too often, the writing of TV 
commercials is turned -over to 
straight copy writers instead of 
creative people with a good, sharp 
visual sense. 

It has been written again and 
again, but it is nevertheless true 
that commercials for television 
should be thought out in terms of 
what is going to be Seen on the 
face of the picture tube before a 
word of copy is written. This does 
not mean, however, that a good 
copy headline from a magazine or 
newspaper ad can’t act as a spring- 
board for visualizing the theme of 
a TV commercial. 


Good visualization of ideas is es- 
sential to good: commercials and 
that is one excellent reason why 
more and more advertising agen- 
cies active in TV are turning to 
their art departments for assist- 
ance. 


The copy can come later and will 
be that much better when the 
writer can see what he is writing 
against, Then, it is a good idea not 
to think in terms of how many 
words you can squeeze in 18 or 
58 seconds, but what can be said 
to accomplish maximum sales ef- 
fectiveness without distracting the 
viewer from the visual impressions 
you want your product to make. 


| Don’t Compromise | 


Allotting sufficient time for 
planning is an old adage that is too 
often ignozed. Time and again we 
are told: “Delivery? Oh, this job 
shouid have been completed yes- 
terday.” Rushing blindly forward 
in film production is like building 
a house without a blueprint and 
usually ends up in a compromise 
which no one is completely happy 
with. 

The selection of your film pro- 
ducer is a very important task, and 
more and more agencies have dis- 
covered that the producer who em- 
ploys his staff permanently and 
owns complete facilities including 
a motion picture laboratory is usu- 
ally a safe, sure bet for getting top 
quality film commercials that will 
please his client as well as sell the 
product. Too often, we run into 
the contention that a producer, in 
order to be qualified, must have 
“Hollywood” after his name. No 
matter whether your producer’s 
studios are located on the east 
coast, the west coast, or the mid- 
dle west, he can deliver to you 
only what his facilities and per- 
sonnel have the ability to produce. 


Since there has been so much 
discussion recently about the price 
of television film commercials, this 
might be a point worth going over 
briefly. In our shop our prices are 
always based on the costs. As a 
matter of fact, we were getting so 
many inquiries about what factors 
contributed to the cost of produc- 
ing motion pictures for TV that we 
recently made a short motion pic- 
ture called, “What It Gonna Cost?”, 
which has found wide acceptance 
among our clients and enjoys many 
a repeat performance. This picture 
was slanted especially for the folks 
who don’t get the opportunity to 
work closely with film producers 
and has undoubtedly helped many 
a writer to prepare his script with- 











in the budget. 





By GUY V. THAYER, JR. ¢ 


(V.P. Roland Reed Productions) 


Hollywood. - 

Once the maker of film commer- 
cials for television has learned to 
view the situation from the stand- 
point of the sponsor there are vir- 
tually no problems. 

Creative and mechanical genius 
the Hollywood film industry has 
had in-abundance for many years. 
What the boys in the back rooms 
of the motion picture studios can 
do, the workers in the animation, 
special effects and miniature de- 
partments, make Alladin’s lamp 
second rate magic. 

The last two years have de- 
veloped a healthy, beneficial mu- 
tual understanding of the proces- 
ses and objectives of sponsors and 
agencies on the one part and the 
producers of motion pictures on 
the other. 

We take all the loving care with 
20-second commercials that we ex- 
pend on an 80-minute three-color 
feature commercial or industrial 
film—and the last one we did con- 
cluded with a ballet number 

The shorter the commercial the 
faster must be the action to drive 
home the sales point. 

Occasionally, in weaker mo- 
ments, it has occurred to me as 
strange that so many of the agen- 
cies’ most scintillating and sensa- 
tional ideas blaze forth just 24 
hours or fewer before the shipping 
deadline. Happily, we have proven 
more than once that it’s only the 
impossible that takes us longer 
than right now to perform. 

After all, what’s the job? To get 
people into the tent and after 
they’re in to make them want to 
buy something. The advertiser, 
agency and film producer work 
together and the job’s done, 





There’s a Gleam 
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circle of television’s greats; new 
panel shows which we believe will 
carry some of the magic success- 
powder that explodes on “What's 
My Line?” each week; new experi- 
ments in news and documentary 
techniques that aim at the record 
of “See It Now,” and in drama to 
capture some of the values of a 
“Studio One;” and the absorbing 
experiment of the TV-Radio Work- 
shop of the Ford Foundation, a 
90-minute show for Sunday after- 
noon with some of the finest talent 
in writing, performance and pro- 
duction ever made avaiiable to tel- 
evision. 

One more factor that gives us 
particular pride is that this fall 
some of these programs will be 
originating from CBS Television 
City in Hollywood, and will fur- 
nish new and exciting answers for 
the efficient and economical oper- 
ation of television production. 

VaRIETY’S recap of the season's 
final rating score showed CBS Tel- 
evision with four out of the seven 
leaders on all three of the nation- 
ally-projected TV rating services. 
We know, too, that CBS Television 
won the season’s highest average 
rating for all nighttime commercial 
shows. Far be it from a man in 
my situation to be greedy, but our 
plan is to show you an even tighter 
hold on the top rung for next sea- 
son, and an even brighter gleam 
in our eye. 


DALLAS SOLONS PROBING 
WRR NIX ON EDWARDS 


Dallas, July 15. 

Dropping of news commentator 
Frank Edwards’ Mutual net pro- 
gram here last December by WRR, 
municipally-owned station, will be 
investigated by local city council- 
men at request of the Dallas Cen- 
tral Labor Council. 

M. S. Novik, N. Y. radio consult- 
ant in charge of Edwards’ pro- 
gram for the sponsors, American 
Federation of Labor, told the city 
governing board that “your radio 
license is in jeopardy. You can’t 
sustain the action if you go to a 
hearing before the FCC.” Novik 
stated that the local outlet, WRR, 
was the only one of 231 MBS sta- 
tions that had cancelled Edwards’ 
newscasts. 








By HAL ROACH 
(President, Hal Roach Studios) 


Hollywood, 


Our biggest problem regarding 
television commercials is getting 
enough of them to produce. 

Many persons think of the Hal 
Roach Studios only as producers 
of entertainment films. However, 
an equally important part of our 
business is making commercials. 
Our facilities are complete and 
our capacity unlimited and as 
head of the studios I’m entirely 
in favor of more business. 

The only problem, if there is 
one, in the making of commercials, 
is simple and we solve it every 
day. It involves merely learning 
exactly what the advertiser and . 
the agency wish to accomplish. 
The agencies with whom we have 
dealt have had complete blue- 
prints. Occasionally, because of 
our experience and special knowl- 
edge of picture making, we're able 
to offer suggestions and we have 
yet to find an agency which did not 
welcome help. 

Just as agency men are sales- 
men, so are we motion picture 
producers. We have always prac- 
ticed the business of making stars 
and selling them to the public by 
presenting them in such a way as 
to make people want to see them 
again and again. So with a bottle 
of beer or a package of chewing 
gum we sell through showmanship. 


—And Plenty of Actors [| 








Our studio is especially adapted 
to the making of commercials be- 
cause we have all services on our 
lot. We have all the creative skill, 
manpower and equipment that 
were utilized in the making of such 
pictures as “Joan of Arc,” “Top- 
per,” “Of Mice and Men” and hun- 
dreds of others. 

We have writers, directors, art 
directors, artists, prop shop, elec- 
trical department, wardrobe de- 
partment, film editorial depart- 
ment — everything. We also have 
in Hollywood the widest selection 
of acting talent in the world. And 
a hansom cab, a Chinese junk, 400 
Apache Indians or a fully equip- 
ped 1890 barber shop are no far- 
ther away than the telephone on 
my desk, 

We have a special effects depart- 
ment that performs magic with 
film you wouldn’t believe. 

Best of all, we have skilled arti- 
sans who have been 20 to 30 years 
practicing their special trades. Ask 
a painter in Chicago to paint a 
house so as to make it appear to 
be 40 years old and he'll think 
you’re crazy. Hollywood studio 
painters do such chores every day 
and think nothing of it. 

We're proud of the commercial 
films we make and we'll be making 
more and more of them. Just as an 
agency calls a competent artist for 
the making of a fine advertisement 
so do most thinking people go to 
competent show pore when they 
want commercials which sell as 
well as advertise. 


WNBT Set Up Bonus 
Sales Plan as Lure 
For Sheldon Clients 


In an effort to sell more partici- 
pating spots on its cross-the-board 
Herb Sheldon show, WNBT, the 
NBC video web’s N.Y. flagship, has 
launched a new bonus sales plan 
under which any sponsor buying 
Sheldon and two other daytime 
spots henceforth will receive an- 
other spot in a show of his choice 
at no extra cost. Deal is available 
starting July 28, and the station 
is permitting clients to figure in the 
bonus spot on their regular cumu- 
lative discounts. 

For sponsors now participating 
in WNBT shows, any using three 
or more spots per week sans Shel- 
don get an immediate extra spot 
on the Sheldon show gratis. For 
those now using three or more, 
including Sheldon, they get an im- 
mediate extra spot in the show of 
their choice. 

Shows in which the bonus spots 
are available include “Breakfast 
with Music,” for which WNBT 
charges $230 gross per spot; “Hol- 
lywood Playhouse,” at $150 gross; 
Josephine McCarthy Cooking Show 
at $230 gross; Sheldon show an 
the Richard Willis beauty program, 
also $230 gross. 
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Video As An 
Indispensable 
U. 8. Service 


By DR. ALLEN B. DU MONT 


At this writing the television in- 
dustry is engaged in the greatest 
use of its resources, to date—its 
extensive coverage of what has 
been called “America’s greatest 
recurring drama—the nomination 
and election of a President.” 

Through its pictorial, on-the- 
spot, type of journalism television 
is offering programming that is 
truly serving the needs of the 
community. Out of this extensive 
political coverage will come the 
realization by the public of the in- 
dispensable role that video can 
play in the nation’s life. 

Much has been discussed and 
written anent the tremendous pub- 
lic service the industry is render- 
ing through this campaign cover- 
age. However television’s public 
service is not to be measured sole- 
ly in terms of news, discussion and 
a bringing forward of current is- 
sues of the day, on the regular 
broadcast bands. 


| More Than Luxury Service | 
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There is another segment of the 
industry well within the realm of 
public service which gives us posi- 
tive assurance that television is 
not merely a luxury service or a 
pastime. 

I refer to the non-entertainment 
aspects of the industry—adapta- 
tions of the medium which are put 
to daily use in the varied fields of 
education, industry, science, re- 
search and in the national defense 
effort. 

The most spectacular, highly- 
publicized of these has been the 
use of closed-circuit color systems 
for mass viewing of operative pro- 
cedure in medical schools and hos- 
pitals., 

In the educational field we see 
increasing uses of television as a 
supplementary aid for more effec- 
tive teaching. Last April, a mile- 
stone was passed when Montclair 
State Teachers College in New 
Jersey, conducted an entire day’s 
classes on television to 12 primary 
and secondary schools in the 

Montclair area. 


Throughout the nation, colleges 


and universities are setting up 
extensive and adult education 
courses via television. The reser- 


vation by the FCC of 242 channels 
for educational purposes means 
that state educational boards and 
schools will have an opportunity 
to effect great use of the medium. 


American industry has discov- 
ered television as more than a de- 
vice which brings entertainment 
into the living room. Typical 
American ingenuity has made the 
— an important industrial 
ool. 


Television cameras located in 
strategic positions and transmit- 
ting to monitors at central view- 
ing posts are being used for ob- 
servation and control of steel- 
making and other metallurgical 
operations, railroad yards, mining, 
oil drilling, manufacturing proc- 
esses of all types and for super- 
visory purposes in large plants 
where personal gontrol is im- 
portant. 


Research and science have found 
television a valuable ally because 
it permits close observation of ex- 

eriments, by personnel, previous- 
y unfeasible, because of the safe- 
ty risk involved. We find tele- 
vision actively in use in atomic 
energy plants and A.E.C. research 
installations, in experimentation 
and development of jet aircraft 
engines, and in various phases of 
research where around-the clock 
observation of experiments is im- 
portant. . 

Our military uses of television 
are widespread. They range from 
troop training and as a vehicle for 
the dissemination of civil defense 
instructions to front line observa- 
tion use, 

Security regulations prevent a 
detailed resume here, of television 





i in our defense blueprint. How- 
$4 ever, it suffices to say that tele- 
th vision plays an important role in 

‘ the thinking and planning of our 


national defense strategists. 
While not as pretentious as pub- 
lic broadcasting, this segment of 
if | the television industry is more 


than doing its share in providing 
| the American people with the full- 
Fi est measure of public service. 














HARRY SALTER 


MUSICAL DIRECTOR 
Stop the Music—ABC 


Combs’ New Time Slot 


George Hamilton Combs show, 
which was formerly bankrolled en- 
tirely by the Hotel Sherbrooke, 
N. Y., has been sold as a package 


WJZ, key station of the ABC web 
in N. Y. Show is packaged by 
Larry Curtis Associates; 


on an exclusive two-year deal to} 


Okay Dead Air for FMer 


Minneapolis, July 15. 
Radio station WCAL-FM ,at 
Northfield, Minn., near here, has 
received permission from the FCC 
to remain silent temporarily, pend- 
ing formulation of future plans. 
Operated by St. Olaf college, the 
non-commercial station has shared 
a wavelength with KUOM, Univer- 
sity of Minnesota, also non-com- 
mercial. Its programs have been 
educational and religious for the 
most part, but also have included 
music and entertainment. It has 
had only a small portion of the 
channel time. 


Wind Up Arguments In 
6506 ‘Jack Bellboy’ Suit 


Detroit, July 15. 

Final arguments were concluded 
last week before Federal Judge 
Arthur F. Lederle in the $650,000 
damage suit filed by WJBK against 
WXYZ over the switch of disk 
jockey Ed McKenzie (Jack the Bell- | 
boy) from the former to the latter 
station. 

WJBK also is suing McKenzie 
for rights to the name “Jack the 
Bellboy.” The suit against WXYZ 
is based on the claim that $650,000 
worth of sponsors shifted with Mc- | 
Kenzie and that WXYZ improperly | 
allowed McKenzie to use his “Jack | 








| 
} 





Combs, who does a “controlled 
controversy” type of show, will 
continue to air from the Sher- 
brooke, but will go from 10:15 to 
11 p.m. nightly, instead of from 
midnight to 3,a.m., which he for- 
merly did. Under the new deal the 
Sherbrooke continues as one of a 
group of participating sponsors, 
which includes also Collegiate In- 
stitute and Mutual of Omaha. 





Boston—lIrving E. Rogers, pres!- 
dent of WLAW, annonced appoint- 
ment of Lambert B. Beeuwkes as 


general manager. P 


| the Bellboy” trademark. 

Judge Lederle said he would | 
|rule on the suit sometime before | 
Labor Day. 


Chi TV Set Sales Off 


Chicago, July 15. 

Anticipated spurt in video sets | 
installations because of the politi- | 
cal convention telecasts failed to | 
materialize in the Windy City dur-| 
ing June, latest Electric Assn. tally , 
shows. 
TV sales totaled 11,353, down 
slightly from the previous month. 











SOBEY MARTIN 


DIRECTOR 


“Your Show Time”—Grant-Realm 
TV Prods.; “The Unexpected’—Ziv 
TV Prods.; “Masterpieces:in Minia- 


ture’—Werner Janssen Prods. 


e DJ *.e 
Blind Date’ Exiting? 

“Blind Date,” revived on tele- 
vision this summer as partial re- 
placement for NBC-TV’s “Show of 
Shows,” may bow off the air before 
the season’s end. Block Drug 
bought the show on only a six- 
week deal with options, and is now 
re-scanning its ad budget to de- 
termine whether it can continue 
it for the remainder of. the sum- 
mer. 

If the show is dropped, NBC 
plans to expand the “Saturday 
Night Dance Party,” now aired 
from 9:30 to 10:30 Saturday nights, 
to a full 90 minutes to fill in for 
“Date.” “Dance Party,” starring 
Jerry Lester and spotlighting a 
different name band each week, 
now has only one half-hour spon- 
sored. 








TV NETWORKS’ FALL PROGRAMMING SCHEDULE 


Following is the tentative fall evening programming schedule of the four major television networks, 
based on plans and contracts either aiready in the house or in the works. , C 
its entire sked in the wake of a number of cancellations, expects to have an additional 1012 hours of 


ABC-TV, currently revamping 







































































commercial time weekly sold by September. Besides the network shows listed, many of the local shows 
are SRO on the webs’ key N. Y. outlets. 
SUNDAY me w 
ABC CBS DuMONT NBC 
5 P.M. : 
OPEN Zoo Parade 
15— Super Circus (Quaker Oats) 
___ ‘Canada Dry Ford Foundation 
40 (Sustaining) Meet the Masters 
Alt. weeks) Decumentary Theatre (Lees Carpets) 
pr Mars Candy (Sustaining) alternates with 
Sky King (Derby) 
6:00—| Kukla, Fran & 
Man of the Week Ollie 
i (Sustaining) (RCA— 
OPEN Week in Religion alt. weeks only) 
30— a (Sustaining) 
It Now Roy Rogers 
45 (Alcoa) (Gen. Foods) 
7:00— 
You Asked for It Gene Autry Georgetown U. Forum Red Skelton 
15—)| (Skippy P’nut Butter) (Wrigley) (Sustaining) (P&G) 
3G : 
Horizons This Is Show Biz M’Hattan Playhse. Eddie Mayehoff 
45— (Sustaining) (Lucky Strike) (Participating) (Reynolds) 
15— 
3e— OPEN Toast of the Town M’hattan Playhouse |. Comedy Hour 
(Lincoln-Mercury) (Participating) (Colgate) 
45— 
9:00— Walter Winchell = 
a (Gruen—}2 of show) Fred Waring Rocky King, Det. 
( . El i v, . Chic 
en ectric) Amer. Chicle) TV Playhouse 
(Phileo and 
_ a Break the Bank Plaincloth pore ber 
ea e Ban ainclothesman alternate) 
45— (Bristol-Myers) (Edgeworth) 
~ 10;00— 
Celebrity Time The Doctor 
15— (Goodrich) (P&G) 
20... OPEN They Stand Accused 
What's My £4 (Sustaining) 
at’s My Line Meet the Pre 
45—— (Stopette) Revere) 
~31:00—| Drew Pearson Sunday News Late News Show 
| Carter Prods.) (Norwich) (Sustaining) 
15—| 
i 
(Local) 
30— | Local) (Local) Local) 
= 

















(Continued on page 53) 


Wadneoday, July id’ less” 
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Youth and 
Television 
“== By FRANK WISBAR— 


Hollywood. 

I think it is not pure coinci- 
dence that the discovery of gun- 
powder and the invention of the 
printing press, in their time, fo}. 
lowed each other as closely as the 
discovery of atomic power and the 
invention of television in ours. 


Not a thousand years apart, both 
double-events were deplored in the 
same pessimistic language. 


Gunpowder and atom bombs 
were labelled as destroyers of 
civilization, printing press and tel- 
evision as ruinous of the health of 
morals and godliness. 


The youth of the world, as al- 
ways, is the only hope against pes. 
simistic thinking. Youth always 
learns to harness the frightful po- 
tentials and use them in a positive 
way to push the world to its higher 
planes, enriched with greater free- 
dom and deeper knowledge. 


Youth has never feared the ap- 
proach of new horizons. 


I greet the new young men in 
television who are being shouted 
and screamed at with the same 
fervor as the young men of Gut- 
enberg’s day were lambasted when 
the first sheets came from the 
plates of the still fumbling print- 
ing press, but already bringing to 
all the hungry hearts the first read- 
able translation of the Word of 
God, the Bible. 


We can look at our young men 
and women in television with great 
pride and satisfaction, at the young 
men working as sponsor and agen- 
cy representatives, executives un- 
der 30, at the young producers, 
directors, writers. There is an end- 
less flow of young acting talent, 
new ballets, new singers and en- 
tertainers of every kind. It is in- 
spiring to see the unbelievable 
wealth of talent from the 48 cor- 
ners of the land stream towards 
the television centers. 


] Why Make Trouble? | 


Whether the television show is 
put on live or by means of film is 
irrelevant. This, again, is a ques- 
tion thrown up by trouble makers. 
We need our shows live and we 
need.them on film. We will pro- 
duce them by viedomagnastripe. 
We will make our shows in black 
and white and in color. The meth- 
od doesn’t matter, as long as the 
show goes on, 


Television offers our youth the 
opportunity of a lifetime, for it’s 
big, new, fast-growing. ..with lit- 
tle time for endless apprentice- 
ship. To the new artist, the new 
craftsman it shouts, “Come on, 
pitch in!” And out of the bloody 
battle of trial and error, the wran- 
gle, the hustle and bustle, the new 
young master emerges. 


Television is a new weapon of 
civilization. It educates. It brings 
news and entertainment into the 
living rooms of the nation, and a 
vast and hungry audience accepts 
this new medium with overwhelm- 
ing enthusiasm. The young crea- 
tors hold in their hands precious 
food to fill empty plates and sat- 
isfy the spirit and soul of the mil- 
lions. 

If atom bombs build protective 
walls along our borders, television 
creates the fortifications in our 
homes, increasing the strength of 
our American ideals by presenting 
inspiring lectures, religious serv- 
ices, clean sport events, whole- 
some shows for entertainment and 
the thousand facets of our daily 
life. Television is the only force 
in the world to reach across moun- 
tain, stream and dale into the re- 
motest- hut to make the loneliest 
man in the world conscious of the 
fact that he “belongs” and is a 
vital part of his country. ; 

Yes, atomic power and television 
are here to stay. They will in- 
fluence our lives as long as Wwe 
breathe. Believe me, young friends, 
not without important historical 
reasons did the advent of these 
forces occur simultaneously. 

















Cleveland — Charles V. Hunter, 
former WJW program director, }S 
now managing « station in Korea 
for the Army... James C. Hanra- 
han, general manager and veep of 
‘WEWS, has been named to the 
CBS advisory board . . . Former 
AFRAN and now assistant to the 
president of Cleveland-Sandusky 
Brewing Corp., Ken Sleds. lruste 








newly-elected AFRA officers and 
members at a beer party. 
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Library Service 
Advantages 


| By MILTON BLINK—— 


(United Television Programs) 


Let’s face it—television audi- 
ences are becoming more and 
more demanding in their search 
for different and better program- 
ming. The harassed program di- 
rector is beside himself searching 
for fresh ideas at low cost. The 
salesmen are forever looking for 
new programs to sell at low cost. 
Applicants for new stations, espe- 
cially those who may not get na- 
tional affiliation, are worried 
about the proper programming for 
new markets, or how to steal a 
chunk of audience from the well- 
established TV operations. 


Film library service golves quite 
a few of these problems. 

AM stations have perfected the | 
-library technique to a highly | 
profitable degree in the last 20 
vears. Television, combining the 
audial as well as visual, presents 
a tougher problem. It is not 
enough for the new TV station 
operator to say that if it works for 
AM it will work for TV. I seri- 
ously doubt if it’s that simple. On 
AM it is enough to present good 
library disks, dress up the pro- 
gram with an announcer or emcee 
and let it go at that. The listener 
does not necessarily confine him- 
self to the side of his radio to en- 
joy the program. In TV, however. 
the impact must be primarily vis- 
ual. The picture must induce the 
viewer to remain in his chair, eyes 
front 

Accordingly, a TV film library 
must get its sock across immedi- 
ately and then follow through with 














sustained interest. It’s not 
enough to film a song; on TV a 
song must be dramatized. Imagine 


what the “Hit Parade” would be 
like, week after week, if the fea- 
tured artists merely stood in front | 
of a drop and behind a mike. 

We were convinced from the | 
start that the library—any library 
—must emphasize and re-empha- 
size visual impact. Oddly enough, 
the ear is more tolerant of poor 
material than the eye. 

In effect, then, quality is the | 
keystone upon which rests the long | 
haul success of any program. It | 
is my belief that a library service. 
to be successful, must be com- 
posed of well-balanced “acts” with 
no expense spared to give them 
high budgeted production back- 
ground, and should be continuous- 
ly supplemented with fresh ideas 
and stars. Then, and only then, 
does it answer a station's prob- 
lems. To the program director it 
means a program for every con- 
ceivable demand—in ample quan- 
tity to enable him to build unlim- 
ited programs of unending variety 
... to the commercial manager it 
means the chance to offer pro- 
grams featuring the greatest 
names in the entertainment field, 
for almost giveaway prices—and to 
the viewers, it means the chance 
to See and hear America’s top en- 
tertainment at most any time of 
the day. Settle your program prob- 
lems with a TV film library. 


St. Louis’ KWK Files 
For Channel 14 TV’er 


St. Louis, July 15. 

Radio station KWK, headed by 
Robert T. Convey, has applied to 
FCC for TV channel 14 in St. 
Louis with request for 100,000 watt 
power, the maximum allowable. 
KW K originally applied for a TV 
permit more than four years ago, 
and the current application is nec- 
essary under new FCC rules when 
the TV freeze was lifted last April. 

Convey said the application pro- 
Poses 16 hours of daily TV opera- 
ion, for a total of 112% hours a 
week. KWK, located in the down- 
town area in a building constructed 
for TV purposes, will spend $600,- 
000 in equipment, and will be able 
to start operation within 90 days 
atter approval is granted. 

The St. Louis Globe-Democrat, 
Only morning paper here, which 
Constructed KWK’s present quar- 
ters, owns a minority interest in 
the Station. ; 








_ San Antonio—Mission Broadcast- 





xa owners and operators of 
MO here, have filed applica- 


‘on with the FCC for license to! 
Operate a TV outlet here on Chan- | 
hel No. 12. 

\pplication was filed last week | 
C the Boxar County Television | 
“rp., KABG, for similar facilities. 


TV NETWORKS’ FALL PROGRAMMING SCHEDULE 


(Continued from page 52) 






































































































































MONDAY 
$ PM. Hawkins Falis 
15 (Lever) 
Gabby Hayes 
30—~ OPEN =I (Local) (Local) (Quaker Oats) 
Howdy Doody 
45—! (Participating) 
$00 SPOS Gia. 
135— 
30— sear (Local) (Local) (Local) 
bor: iy | 
as | 
| ra pa ie } Mica. "Space Cadet 
| OPEN (Local) Captain Video __ (Kellogg) 
15— (Gen. Foods) OPEN 
pet wed | ae) ee See _|___ (Riggio Tobacco) 
30— | Doug Edwards News Those Two 
| H’wood Screen Test | (Oldsmobile) | OPEN [<5 eS 
45— (Ironrite) Perry Como News Caravan 
Sk (Chesterfield) (Camel) 
8:00—| | | ~ Winchell-Mahoney 
| Lux Video Theatre | Pentagon Washington | (Crosley and 
15— (Lever) (Sustaining) Speidel 
ea } alternate) 
OPEN | a : 
30—| | | F spa 
Talent Scouts Johns Hopkins Sclence| Voice of Firestone 
45— | (Lipton’s: Review (Firestone) 
| | on ; (Sustaining) | 
~~ 9:00=;——— ee PS Are Se ER TaN SH 
| I Love Lucy Guide Right Lights Out 
15—| (Philip Morris) (Sustaining) | (Pearson Pharm.) 
OPEN E | ae 
30—| | 
Life’ with Luigi Boxing 
45—| | (Gen. Foods) (Participating) Robert Montgomery 
| Rls ae Show 
~ 10;00—| ‘Hour of ee ff ee ee eee (Lucky Strike and 
| (Billy Graham) Johnson Wax alter.) 
15— 
| Studio One Boxing ee 
30— OPEN (Westinghouse) (Participating) 
Who Said That 
45— (Co-op) 
= | rs ae ~ Chronoscopes i eee Sey Wea hey ie 
| (Longines) 
15—| q 
OPEN (Local) (Local) 
30—, (Local) 
45— | 
TUESDAY PDO See TE 
—- See - Se eee Ske 
5 P.M.| nn ——t a Hawkins Falls 
| (Lever) 
15—) Gabby Hayes 
| OPEN (Local) (Local) __{Sustaining) 
30— | 
| Howdy Doody 
45— (Participating) 
a 
15— 
OPEN (Local) (Local) (Local) 
30— 
45— 
—7:90—|_ Space Cadet 
| Captain Video (Kellogg) __ 
15— OPEN (Local) (Gen. Foods) Short Short Story 
| (Pepsi-Cola) _ 
30— wed Doug Edwards News| Dinah Shore 
| Beulah (Pall Mall) | OPEN (Chevrolet) 
45—! (P&G) Music Hall | News Caravan 
(Lever) (Camel) 5 
~~ $:00— 
On Trial Bishop Sheen Show 
15— (Sustaining) (Sustaining) Texaco Star Theatre 
: (Texaco) 
a oN Se es 
30— 7 cates S = (Buick has every 
United—or Not Keep Posted fourth week) 
45— (Sustaining) (Curtis Pub.) 
~ 9:00—! Crime Syndicated | ii 
(Schick) alt. with Charlie Wild, Det. Fireside Theatre 
LB .ias City Hospital (Wine Corp.) (P&G) 
(Carter) 
OPEN aseinminanimasict waa 
30— Armstrong 
| Suspense Quick on the Draw Circle 
45— (Auto-Lite) (Sustaining) Theatre 
| (Armstrong) — 
10:00— | 
Danger (Local) Fred Allen Show 
Ofna (Block Drug) (Old Gold) 
OPEN dialled nemehebiinatiagiagiel ba oA 
30— OPEN 
| Balance Your Budget Meet .the Boss ae 
45— (Sealy Mattress) (Sustaining) Bob Considine 
‘ (Mutual of Omaha) 
nasee | 
15— 
| OPEN (Local) (Local) (Local) 
~ 
45— 








| How Green 
Was Our Net} 





| television. 
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[t— = By JOHN GUEDEL 


Hollywood. 
As of September of this year our 


| organization will be grossing at the 


rate of a little more than $4,000,000 
| a year, more than half of it in film 
Of which we are very 
proud. Which is ginger peachy. 
But— 
Our net won’t be much larger 
than it was last year. Simply be- 
cause the extra money goes into 
pretty lights and magnificent cam- 
leras and great piles of cans of 
film. And do you realize that we 
have to pay more per month for a 
comfy fireproof room for these 
films to just sit, than we did for 
our entire office rent the first year 
we were.in business? ($80, in case 
you want to rent space for films 
to sit). 

You may gather that we are un- 
happy about film television. This 
is not true. While it puts a lot of 


equipment to work, film TV not 
oniy gives employment to men to 


build and run this equipment, it 
also gives employment to more men 
than we ever dreamed would be 
necessary to make a movie. More 
men take home a paycheck from 
film TV than live TV, mostly be- 
cause a live show is completed 
when the shooting is over, but at 
that point in a film show there’s a 
long road ahead filled with process- 
ing and editing, and several little 
mysterious byways labeled “fine 
grain prints” and “answer prints” 
and “reduction prints.”’ There must 
be more prints than on file at Scot- 
land Yard. 

Anyway, with so many people 
getting weekly checks it makes for 
a sound economy. (‘At this point 
‘those favoring “Live TV” shout, 
“Yeah, but they’ll be out of work 
when the re-runs fill up the dial’). 

Which brings me to another rea- 
son in favor of film TV. In radio it 
always bothered me that some 
wonderful shows—original dramas, 


a particularly good sketch on a 
variety program, or a_ situation 
comedy gem—would be blown 


away with the wind after one per- 
formance. A radio writer says: “Did 
you hear it last night. It was my 
best.””. When you shake your head 
there’s nothing for him to do but 
repeat. it word for word while 
you're waiting for the signal to 
change. Which, of course, he does. 

When any artist does something 
he hopes it will last. Even if it’s a 
stage play it’s repeated every night 
until everyone with the yen can see 
it. If an artist’s work is captured 
in a magazine or a book, or on cel- 
luloid, it’s so much more satisfy- 
ing. This goes for all departments 
/—the actor, the writer, the direc- 
‘tor, producer, set designer—every- 
‘body. Each knows it has a chance 
of being seen again. I’m not say- 
|ing that up to now television on 
| film has more quality than live 
| stuff. 

Actually the more artistic 
' work in dramatic shows has come 
|from live offerings. But I believe 
| that’s because of the fantastic costs 
,of film and the feverish pace re- 
| quired to shoot it in two or three 
days no matter what it looks. like. 
But the fact remains that any artist 
, would rather put his talents toward 
| something that will last, something 
| that actually exists and can be 
| kept in a can, even though it has 
to sit in a nice outside room with 
{a southern exposure at $80 a 
month. 


Those ‘Residuals’ | 
' It’s easier to make deals with 
,;movie stars for film TV for this 
reason plus the magic word “resi- 
duals.” Another word for same 
‘thing: “Deferred payment.” “You 
work once,” they said, “and then 
the money rolls in 10 years from 
now—yvyes sir, $1,500 a week for- 
ever. Let’s see, 5,000 new TV sta- 
| tions, and naturally each one will 
buy my show at a $100 a week for 
|a rerun every six months—well, I 
|figure—and this is conservative, 
|mind you—that the least we could 
make is $10,000 a week for 20 
years!” Sometimes all this 
“residual” talk remInds me of the 
| Kingfish. As I said above, the idea 
of repeats is good. We pioneered it 
in radio with “House Party” and 
“People Are Funny,” and this sum- 
|mer have added Groucho on both 
radio and TV. But these are short- 
term repeats for summer only, and 
|the public knows that all will be 
| fresh come September. When you 
think of hundreds of shows all re- 
peating on television—well, it may 


(Continued on page 54) 
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Bring Em: 
In Live! | 


} 
<= By DICK PACK ae 
(Program Director, WNBT, N. Y.) 


It may be news to some video 
entrepreneurs, but paradise isn’t 
made of celluloid. Utepia 
come in a can of film. 











doesn’t | 


Some of the TV operators who 


are looking forward smugly to that 


beamish day when most shows are | 


on film, may be in for a rough 
kick in the iconoscope when they 
actually bump into the realities of 
tomorrow's TV—on_ the 
scene. Certainly, there’s going to 
be a lot more of teleyision on 
film, particularly in network pro- 
duction, but when it comes to 
local television, film is’ not going 
to supply all the answers. 

Sure, local operators need—and 
will eventually get a bigger and 
better supply of film shows. But 
that won’t be enough. Local sta- 
tions, in a tough competitive mark 
et, need a diverse stable of live 
shows. 

The stations whose managers 
may be in for the greatest shock 
if they think they can eventually 
rely primarily on film are, I feel, 
those in the current one-station 
and two-station markets. Wait till 


local’ 


those boys really have to go out | 


and compete. Some of them will 
really discover they’re in the tele- 
vision business. Certain of the one- 
station an two-station market op- 
erators, some of whom now exist 
in a pushbutton paradise (push 
the button, and get a network 
show) may then find out that the 
margin of profit or loss, lies in 
the local show. The local show 


with the local advertiser—and the 


local personality. 


| Local Spells L-I-V-E | 

There are quite a few good rea- 
sons for spelling local l-i-v-e. Even 
when your local sponsor can ailford 
filmed commercials, he very often 





wants the flexibility of live com- | 


moreials. That gives him a chance 
to change his copy to meet his 
day-to-day sales problems. He can 
change prices, copy slants, prod 
ucts, and test varying sales and 
inerchandising pitches. 

But that’s not all. With a show 
built around a live personaliiy, the 
advertiser gets a flock of. plus 
values. He gets a local personality, 
with that wonderful indefinable 
extrappeal which is the hometown 
appeal, the local-boy appeal that 
wins friends and makes sales in 
New York or*Nebraska. He gets 
all the added force of a live local 
personality delivering his sales 
message the way he wants it. He 
gets a personality he can merchan- 
dise—meet his customers, his 
salesmen and dealers. 

This holds good not only for 
local advertisers, but for national 
advertisers who buy localiy and 
regionally. They can get the added 
advantages, community by com- 
munity, for their local campaigns 


with local live programming. 
Expensive? ... It’s not cheap 
But, basically, of the scores of 


hours of live local programming 
on WNBT today, there are very 
few program features that cannot 
be approximated with variations 
on almost any station in any mar- 
ket, at relatively the same costs. 
Our basic strip shows are built 
around one personality in a simple 
format. And in combination film- 
and-live packages, created around 
a format of a live personality and 
integrated films, lies the way to 
many effective local shows. 

And remember this: a local sta- 
tion is, after all, a local station— 
a community station, and it owes 
1 responsibility to its community 
to be more than just a way-station 
along the network line, more than 
an electronic free movie theatre. 
Plus this fact: that if television 
s to develop fresh, new personali- 
ies, it cannot rely only upon ra- 
i0 or moviés or the stage for 
oung talent. Radio found many 


f its greatest acts in local radio. | 


‘V must do the same. The United 
slates is as rich in potential talent, 
s it is in natural resources; but 
‘V must take the trouble and 
me to develop these reservoirs 
f talent. 


But don’t get me wrong: I love 
ilm, from Hollywood or New York. 
‘ould use a lot more of it right 
10W cece 


TV NETWORKS’ FALL PROGRAMMING SCHEDULE 


(Continued from page_53) 
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WEDNESDAY NEC e 
DuMONT ree a 10 
aan = Hawkins Falls all 
5 P.M. (Lever) 
——~Gabby Hayes Chicago, July 15, 
15— - (Minute Maid) Free radio plank is under con. 
OPEN (Local) (Local) sideration for inclusion in the pjat. 
30— Howdy Doody form of the Democratic Party 
(Participating) There was none in the GOP plat. 
45— __._ | form adopted last week. although 
poe sii both major parties have had < ne 
6:00—| planks in the past. 
One important section of the new 
ie (Local) Republican platform pledges a 
OPEN Local) (Local) 40Ca study toward separating the various 
30— types of taxation among Federa) 
: state and local governments. aj 
45—| present, all three sometimes tax 
| re ania the same industry. 
~~ 7:00— i aan Motion picture people have been 
OPEN (Local) Captain Video (Kellogs pushing for a division of the fields 
Besa! (Gen. Foods) OPEN of taxatidh to benefit the admis. 
sions levy now used around the 
Ladue — tance Sa “Doue Edwards News , by local, state and Fede; 
7 Sin Doug Edwards News Those Two country ‘ d Federal 
= aaa) (Oldsmobile) OPEN _ (P&G) a Jack Br son, MPAA 
eae ee {oa News Caravan ; » WaS 1N town on this 
45—; (Swanson and Bendix | Perry Come (Camel) last week and Eric Johnston came 
alternate) |___ (Chesterfield) a in for a day or two to help 
8:00— cede ee ati Film industry wants the Fed- 
Pillsbury eral government to drop its 20% 
15— alternate) Tony Miner admissions bite. 
Paul Dixen a ame OPEN Drama Series Republican anti-censorship plank 
30— (Sustaining) ; (Tentative) covers only the so-called “govern- 
Godfrey & Friends ment gag” on certain types of in- 
45— (Chesterfield) formation which prevents the pub- 
| — lic from knowing “what their gov- 
 9e—|  —”S ey ernment is doing,” according to 
Ellery Queen Strike It Rich OPEN the Republican platform 
15— (Bayuk Cigar) (Colgate) Film industry did not seek a 
Kraft TV Theatre plank for elimination of state cen- 
i. - ane (Kraft) sorship of pix, although consider- 
OPEN Man Against Crime Starring Editors able thought was given to this. 
45— (Camel) (Grand Union) It was finally decided that the 
best way to handle the situation 
—9-00— a was by working with the individual 
eae OPEN states and by taking cases to the 
, ne ip courts in accordance with ‘The 
tial wane a Miracle” and “Pinky” decisions. 
96.0 OPEN . (Local) 
- (Local) 
45— Sports Spot Hav Green 
(Gen, Cigar) Pes . ; 
“FiL-00— Chronoscope ttm«~ continued from page 53 ~ 
(Longines) be too much for the public to take 
15— a few years from now when there's 
, : ' a leveling off in TV set sales. Orig- 
Wrestling (Local) (Local) inally, with so many new set sales 
30— (Co-op) (Local) Ys - 
or =i every day there was a brand new 
audience every day. Then new 
aia ways of making moving pictures 
= — , for much less money will no doubt 
THURSDAY be perfected and in general use in 
5 P.M. Hawkins Falls _—*<|: ‘he ‘=near future. Thus we face the 
(Lever) possibility of fresh pictures at no 
——.i.. 1a ”_—=Cé|: Tater cost than what we expect 
— pre Boney from reruns. Meanwhile we have 
OPEN (Local) (Local) ei ne rented two more outside rooms so 
our cans of film can be comfortable 
Howdy Doody while they sit. ($240 a month). 
45— (Participating) I’m not against the principle of 
reruns, obviously. They help ease 
6:00— the joad on the advertiser, and 
keep from burning up the writers 
15— too quickly. But I’m against all 
this, blue-sky dream talk about 
30— ore (Local) (Local) (Local) how hefty residual money is g0- 
ing to be. We've used two ex- 
Mini cuses in repeats so far: (1) We run 
the best 13 of the previous 39. 
. ba This is sort of an anthology of the 
7:00— : Space Cadet best, and so the repeating is offset 
OPEN (Local) Captain Video __(Kellogg) by knowing we are doing only the 
15— (Gen. Foods) Short Short Story | best ones. (2) We give the adver- 
= (Pepsi-Cola) tiser a summer bargain —a time 
30— Doug Edwards News — ~—"Pinah Shere when he’s inclined to sneak oft. 
Lone Ranger (Pall Mall) OPEN (Chevrolet) In any event, to have any kind 
45— (Gen. Mills) Music Hall News Caravan of repeats you need film Most 
(Lever) (Camel) VARIETY readers are familiar with 
~~ $:00— — Burns & Allen —__———-—_——_ | most of the other advantages (or 
5 JPE (Carnation r disadvantages) of film, but you may 
os. OPEN pe so serhae a OPEN Groucho Marx not have realized what we discov- 
. (DeSoto-Plymouth) ered about audience participation 
with Goodrich) . ; é 
—$$ ___—- ee TAs shows which require a lot of cam- 
30— . Amos ’N’ Andy ~~ |e@ra movement. We did a “Peope 
Chance of Lifetime (Blatz) alt. with B'way to H’wood T-Men i : Are Funny” type show, one year 
: . 2 n Act ; A! 4 
45— (Lorillard) Four Star Theatre (Tidewater) ihentend at live and the next on film, (“Lile 
(‘Singer Sewing) With Linkletter.”) After the con- 
9:00— i . - tinuous half-hour of the live show, 
Gang busters ‘ ninutes for 
Biff Baker, USA Gruen Theatre alternates with py sg et BA and film 
= —— ra mvagnet changing for the film show, left no 
30— OPEN ne doubts in our minds that such 4 
: program comes off much beiter in 
Big Town What's the Story Ford Theatre a live version, Spontaneity !s . 
4s— (Lever) _ (DuMont Sets) (Ford) when everything stops every 10 
——___ minutes and the audience just s!'s 
10:00— there. It seems to work with ‘1 
Racket Squad This Is Music Love Lucy,” but not with a show 
(Philip Morris) (Sustaining) arn Kane in which the studio audience its , 
OPEN , ). S. Tobacco) figures in the piece. As for ecitce 
30— . ‘ — a shows like Groucho Marx You 
Bet Your Life,” film is the ob- 
— Crime Photographer | Author Meets Critics (Loeal) vious answer, but we lick the s'op- 
(Carter) (Sustaining) ping problem by having tree 
Tio banks of two cameras each 50 | . 
11:00— there’s no stopping to change ca 
era loads—you just switch one 
am one to the other in the same bank. 
oe And of course the single set i*" 
30— OPEN (Local) (Local) (Local) quires no change of lighting. But 
the big secret is—* 
45— *(Note: I've reached ey B50rh 
- a . . the opp 
(Continued on page 55) word. Thank you for tive 


tunity to shoot off a bit.) 
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ee as FRIDAY Photographed , 
Action on Lele 5 PM. | LS a Film Isn't 
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Year of Decision a im a cans xe — | Motion Pictures 


State College, Pa., July 15. Howdy Doody —By GORDON Ww. LEV oY— 


Warning that anyone may re- (Participating) ¥ Hollywood. 
quest that unused educational Two years ago it was heresy to 



































6:00— ; suggest that quality television 
i naite j sugges la jualits § 

f 4 4 ) 7 . . . 
channels bé wee nt fea orien | shows could be of a motion pic- 
mercial interests beginning next 15—! ture type. Today it is fashionable 
June 3, FCC Chairman Paul A. OPEN to proclaim that 75° of the future 
Walker urged educators here last 30—' a Local) (Local) (Local) programs will be on “film.” Too 

" - busy with a definite | many, however, who do lip service 
week to get Dis) ; 45 to this philosophy believe that mo- 
program to raise funds for non-| aa tion pictures constitutes merely 
commercial TV_ stations. _— Se LE Ee eee ee Fe 2 dese | setting up photography under bet- 

Addressing the fifth annual ra- | 4200 | pace Cadet | ter lighting conditions. 

; Ee . { = , rs 4 » oa) | ‘* Se » ~~ 
dio and TV institute at Pennsyl- ui 7 OPEN Local) Captain Video (Kellogg | A camera should be use d for 

15—| } (Gen. Foods) |}more than a mere recording de- 


vania State College, Chairman | European Varieties 







































































‘ (Tentative) | vice, except for news events. In 
Walker said the movement to build 30—!' ~ | Doug Edwards News Te Those Tw ——— order to have that audience ap- 
educational stations has “the Stu Erwin Show | (Oldsmobile) OPEN | (P&G) 4 peal .* oy Pi feel 7 a a 
= ” — x | * are i-—ee Ff a war Aine Ee ee yart oO 1e story, it must portra 
hearty endorsement of President i (Gen. Mills) Feces Como | News Gassvan _ potinn Garg [4 s° ae, nigra. 
Truman, who is impressed by the} __ nian 1esterfield) i ___—-(Camel)__—___|{ realistic action. Between plain 
potentialities of the medium to $:00— | photography and that of a properly 
the children of America and is x | Mama Down You Go RCA Victor Show prepared motion picture, there is 
“keenly interested” in the success 15— (Gen. Foods) (Sustaining) (RCA) the same kind of difference that 
of the prdject. | OPEN you would find between a snapshot 
Pointing out that the television 30— Caer: Tae painted portrait. i 
“boom” is on, with over 500 ap- My Friend Irma ; 90 Questions | We, the People Rg of the phar age dodges 
plications filed with the Commis- 45— (Cavalier) (Sustaining? (Gulf) ‘ fi me -s a tg eres ; ‘all : 
sion. Chairman Walker told the | . known. rhe leading ones generally 
educators this is the “year of de-| ~ 9:00—/ Sea ee ee ee ae eS ee advan¢ ed “S the follow ing: ae 
cision” for educational television. | (Packard) | Play 3 . : . . . L. Story. Because a live action 
pa raery Fe . é came t? ta . See ayhouse of Stars Life Begins at 80 Big Story show must be presented within 
The battle hour has struck,” he BI i (On five ABC-TY (Schlitz) (Serutan) ( ots hee the confinement of a stage, the 
said. “You must not relax until 0.&0.s only) . soruran Amer. Cigaret) 1e confinement of a stage, the 
Ae “pe : : type, number and quality of the 
you see that television tower on me —|— . idan camesetninpaimiennaseaaeie ee CESS | Br ate ane Minaminn wcvanale teeiben 
your campus rising toward the 30— Tales of The — te Tr vw it os 
sky.” Tomorrow Our Miss Brooks (Local) Campbell Playhouse : ge dee art wc yall ee 
a Pare EO Mes 45—! (Kreisler & Masland (Gen. Foods) (Ci: bell) an exhaustive number of scenarios, 
FCC chief said it is “short- | alt maha | apo Motion picture production unques- 
sighted” to suggest that educa- a a I I a a ee tionably affords a much greater 
tional TV stations will create un- 10:00—| | story source. 
fair competition to commercial | Police Story 2. Acting. Motion picture pro- 
outlets. “On the contrary,” he said, 15— (Pearson Pharm.) Cavalcade of Cavaleade of Sports | duction proceeds only one seg- 
“educational and commercial sta- OPEN Stars (Gillette) ment at a time, so that the actor 
ee een complement each ; i It’s News to Me <a (Druggists of has but a few lines to remember 
ot ssa (Simmons Mattress America) in any given moment, with each 
Various broadcasters recognize Pp alternating Greatest Fights scene being photographed as many 
this, said Walker, and are assist- weeks only) (Chesebreagh) times as necessary. In live action, 
ing educators in plans for non- — —_, —_-_-——" sieptentiae = however, performance of the whole 
commercial stations. “Of course,” 11:00— Choronoscope * presentation must be rehearsed 
he added, “I do not overlook the ; (Longines) letter perfect from the beginning; 
fact that these broadcasters are 15— if it is to be properly done it re- 
also motivated by the spirit of OPEN (Local) (Local) quires weeks of preparation at pro- 
good citizenship in helping to give 30— (Local) hibitive expense and exhausting 
the children and the adults of eneréy: Aonehilitnessdgiiiaiendh 
their communities the very best 45— Flexibility ! 
educational service of the times. cae ails 3. Quality production. The sets 
Chairman Walker expressed con-| ~ SATURDAY and properties in a live presenta- 
fidence that other broadcasters, = PM tion are again necessarily very 
alter viewing this matter in broad 5 P.M: 4 limited, whereas motion pictures 
perspective, will likewise contrib- Youth Wants to Know | can build any type or kind, or use , 
ute their knowledge and experi- 15— (Sustaining) “stock shots’’ from other pictures, 
ence to this greatest advance in OPEN (Local) OFF ee Ate © a8) or go to the mountains, the desert, 
education in modern times.” 30— the ocean, have snow, rain, almost 
Walker congratulated Emerson j Rootie Kazootie anything. Trick effects, process 
Radio and Phonograph Corp. on p\ (Co-op) camera production, use of minia- 
its “generosity, vision, public tures and superior lighting pos- 
Spirit and industrial statesman- —$:00— sibilities also contribute. 
Ship” in launching plans for a $5,- ‘ 4. Editing. In a live show you 
000,000 fund to assist educators a see only what the particular cam- 
and donating $10,000 to each of 15— era may happen to pick up the 
the first 10 noncommercial sta- OPEN (Local) . (Local) (Local) first and only time, from wherever 
tions 30— it may be, whether it is good, bad, 
“This is the type of imaginative or indifferent. Motion pictures will 
action,” he said, “that sheds lustre 45— have a half a dozen “takes” of the 
on our private enterprise system.” same scene—closeups, long shots 
% , —F0— aoe ieee ve one oe the other 
‘ of the cast while talking or in ac- 
Conventi H M | | i, Pal —_ a (Local) OPEN tion, SO that when edited only the 
10n ypoes D S. 15— ustaining ReanS best is retained even within scenes 
naa and, of course, intercut in se- 








TV Interest; Pressure 30— ~ One Man’s Family — quence, most of the photographed 





N OPEN | Beat the Clock Pet Shop (Miles Labs— material being discarded as un- 
OW § f FCC G 45— (Sylvania) (Sustaining) alternating suitable. 
cen or rants | . weeks only) 5. Finished production. In a 
Minneapolis, July 15. $:00—| a motion picture you will not see 
_ Republican convention gave TV > | TV Teen Club fluffed lines, cues missed or names 
Its biggest inning here. Tremen- 13—} (Nash-Kelvinator) Jackie Gleason mispronounced; nor will there be 
dous amount of new , if | (Schick Shavers— a , occasions, as there are even today 
nal eiciain Wagewes. Space as: ae ——| Thos. Leeming; one- OPEN All Star Revue in live shows, where you will see 
wy word-of-mouth publicity which 30— third of show open) (Participating) a script girl or a stage hand walk- 


received from its convention | OPEN ing across the back. The sound, of 
coverage is expected not only to 45—! course, will be always perfectly 
stimulate | regulated, not as you will some- 
stantial, times see in the live show where 
alls | the sound comes from one corner 
of the room while the people are 





set sales, which rose sub- 
just prior to the Repub- 
‘ica shindig, but also to substan- 
ler Pnrrense pressure for speed- 

action on applications for a 


' . in the other. 

| OPEN OPEN OPEN Your Show of Shows 6. Exhibition. The time of pres- 
TV station permits TV circles here (Participating) entation of a live show from coast 
believe, ngs ; | to ccast involving the expensive 
Thu = i cable costs cannot vary to suit the 


far there has been no ac- | 
tic mei ae te articular product. A 9 o'clock 
‘1 on any of the Minnesota and| — ~ ae P : 





audience in New York should not 














North and S 10-00! 
and South Dakota applica- 10:00— . : 7 S atelaatec. ‘ ance t . 
tions, and the two Twin Cities TV (Cass Daley Show) OPEN Your Show of Shows | b¢ @ 6 o'clock audience in Los An- 
Stations, KSTP and WTCN. c taal (Tentative) geles, or vice versa. In motion pic- 
tinue to be the one ad noes tures a child's audience, a woman’s 
out the three rere. ones through- OPEN _— — —— _—- audience, a late night -audience, 
Morn} mange 30— 2 ; . can be picked in each particular 
ended me after the convention Battle of Ages Wrestling Hit Parade region. 
umn-l — -ribune carried a col- 4 (Serutan) (Co-op) (Lucky Strike) 7. Markets obtainable. There is 
umn he id story, with a three-col- 4 a also the factor that it is getting 
© Chicag Which Stated “City Went} —q7:99— Sports Showcase ° increasingly difficult to clear time 
Ventions se LY and that “con- (Autobrite) across the nation for a live show. 
crowg. “Tama lured passing 15 On a market by market basis, film 
M a _ : becomes practicable so that if in 
set Hotels, restaurants and bars OPEN (Local) Wrestli (Local) a closed area time is not available, 
i lV sets especially for the 30— a other time can be secured. 
The pe-ad advertised the fact. , The technique of production for 
ine; §O-Orpheum had a set go- 45— television is not exactly similar to 

















its foyer, (Continued on page 96) 
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— ‘Cantor and Me’ 


Continued from page 43 





group I had exploded into was merely composed of the 
executive directors of the Texas Oil Co., makers of Texaco 
gasoline. That they, along with their advertising repre- 
sentatives were down here to look over the program, as 
prospective sponsors. What I had done simply made it 
appear that I was writing the whole show myself—plus 
confusing the entire issue in general. Very good, Davis. 

Of course, as it worked out Texaco bought Cantor in 
spite of me. What he called Helen about, though, was to 
haye her tell me that in the future I was to see him 
privately with my new material—for obvious reasons. The 
following day Cantor informed me that he wasn't trying to 
restrict me in any way. He still wanted to hear all of my 
stuff. It was just that it could no longer be done in 
public because another such incident might put us both out 
of work. 


| ‘Just the Three of Us’ a 

Naturally, under the new order I had to operate dif- 
ferently. I not only told him a new gag every time I 
saw him alone, I made it my business to be where he was 
day and night. When he went sunbathing I went sun- 
bathing . There were just the three of us—Cantor, myself 
and a gag. After exposing him to one of dubious quality 
he said that out in the sun I should wear something to 
cover my head. 

When he ate, I ate. When he played handball, I played 
handball. When we went swimming, I dove in after him. 
The fact that 1 couldn’t swim never stopped me. When 
he took a shower I scrubbed his back—still trying to 
tickle his funny bone. 

We finished out that season in Florida, and then re- 
turned to what was now a much warimer New York. With 
our stories of broadcasts over, we hit the summer layoff— 
something I had looked forward to. It would afford me 
time to see my mother again. Cantor himself went to Eng- 
land. But before leaving he arranged things so lt would 
receive a check every week even though we weren’t work- 
ing. I visited my mother quite often during this period 
and she could never understand why I wasn’t busy. She 
would ask, “Son, what are you doing these days?” 

“Nothing, Mom. I get a check every week.” 

“Oh,” she said, “back on relief!” 

That I once drove a cab was never allowed to be for- 
gotten for any length of time. Cantor loved to tell his 
friends about Eddie Davis. He cited me as what he 
called a living example of democracy, “that a guy could 
even come out of a taxi and amount to something in show 
business.” 

Comedians usually aren't around at writing sessions 
when a new script is taking shape. Cantor, however, as a 
great gagman in his own right, was present whenever pos- 
sible. He would see that all was going well and also kick 
in with a good deal of the material himself. Being a born 
perfectionist, Eddie often said, “I never ask any of you 
to do what I myself can't.” Of course, I have yet to en- 
counter anyone capable of doing the work that he can, or 
who possesses his incredible energy. Cantor is the enter- 
tainment world’s answer to the vitamin pill. 

At one particular writing session we had developed a 
solid comedy situation but found ourselves stumped for the 
clinching gag that would tie it all up. We wrestled with it 
for hours without any success. Finally Cantor pointed to 
me and said, “Eddie, I can’t understand it. When you were 
driving a cab you shot gags at me faster than you passed 
red lights, but now—? I want you to get back behind 
the wheel of a taxi and don't come back here until you’ve 
got the punch line.” At first I thought he was kidding, 
but there he was—holding the door open for me. For- 
tunately, I had a friend who drove a cab, so I borrowed 
it for awhile. The whole thing consumed an hour and 
a half but the idea paid off. I not only came back WITH 
the gag BUT I also netted $8.75 in fares. And would you 
believe it—to this day Cantor still claims he deserved a 
cut of the money? 

As you probably gathered, Cantor is a great prankster. 
And the impish twist he could add to almost any situation 
was something he carried with him onto his program. On 
one show it went something like this: Jimmy Wallington 
would say, “Eddie, I'd like to take this opportunity to 
congratulate you. After you sang ‘Potatoes Are Cheaper’ 
on last week’s program we received 5,000 letters requesting 
that you sing it again. That’s wonderful. I'd like to shake 
your hand!” 

After the handshake, Eddie screamed, “Ouch!” 

“What did I do?” asked a surprised Wallington. 


“Nothing,” said Cantor, “but how do you think YOUR 
hand would feel after writing 5,000 letters?” 

I recall something in a similar vein that happened on the 
train back to New York. It was 1937 and by now Cantor 
and I knew each other pretty well. At mealtime the 
waiter approached with pad and pencil and told us to 
write down what we wanted. He would return in a minute 
to pick up the slips. Cantor couldn't control his smile as 
he instructed me to order “postafazoolie” for him. When 
the waiter delivered our food it turned out to be two plat- 
ters of scrambled eggs. Eddie beat me to the punch, say- 
ing, “I thought this would happen! EGGS I knew you 
could spell!” 

. But little did he know what a time I had with “scram. 
bled”! 

As I mentioned earlier I had always taken delight in 
imitating Cantor, and several months after we got back 
to New York, Helen presented me with a wonderful baby 
girl. On this occasion, Eddie wired: “SO! YOU'RE STILL 
IMITATING ME!” Of course, I never let the suitation 
get out of hand the way he did. 


As I said, I spent a good deal of my first summer lavoff 
with my mother. In later years, however, I usuaily asked 
Cantor to “loan me out” to other comedians while he was 
off. I wanted to continue working, and, of course, making 
money. This policy gave me the opportunity to associate 
with a number of other comedians and in one instance, 
the opportunity to work myself into a beautiful jam. 

I spent the summer of 1937 with Ed Wynn. As head- 
writer, this was a full time job, but when Milton Berle 
also approached me to work for him, I unthinkingly 
agreed. It didn’t take an atomic physicist to realize that 
the situation was impossible. There was only one of me 











while there were two of them and they both wanted me 
to work full time. Not having a split personality handy, I 
either had to relinquish one of the assigments or live 
dangerously. Frankly; the former consideration never 
occurred to me. I would write material for one of the 
shows each week, then switch it to suit the style of the 
other comic. Such intrigue! 


l That Man Berle l 


Berle’s show was on in mid-week, while Ed Wynn 
worked at the week’s end. Therefore the material first had 
to be written for Milton, then switched for Wynn. I 
knew that Ed spent most of nis evenings at home. Armed 
with this information, I prevented him from hearing the 
Berle show by phoning him when it began and keeping a 
conversation going for the full half hour. This worked to 
perfection for two weeks but on the third something that 
I no longer remember came up and | was unable to make 
on the following day and he recognized it. “Say, Eddie,” 
the call. Disaster! I presented Wynn with my material 
he said, “this is the same stuff that Milton Berle used last 
night!” 

eHow do you like that Berle!” I blurted. “NOW he's 
stealing our gags before we even tell ’em!”’ 

The following issue of VARIETY reported that the pres- 
sure of other work had forced Eddie Davis to retire from 
the Milton Berle show. We parted under friendly enough 
circumstances, however. In fact, I am presently con- 
nected with his television program. 

Through the years, Eddie and I had few disagreements 
concerning the program scripts, and when we did I always 
made it a point to bow to his greater knowledge and ex- 
perience. Always—except once. I vividly recall a writing 
session in New York. There I was, stubbornly insisting 








* that my blackout gag was strong enough as originally 


written. “Change it? It’s a masterpiece! And doesn’t 
need any changing.” Cantor disagreed. I held out for my 
joke though and finally Eddie said, “Okay, I'll do the gag 
your way on this week’s preview, just to prove to you 
that it’s going to lay flat! That’s the only reason I’m 
going to use it, and you'll see for yourself that it’s lousy!” 
At this, I began to think. And the more I thought, the 
more frightened I became. If the gag died, I'd be in 
for a riding. 

I couldn’t very well back down, Eddie would never let 
me forget it—so I decided to think of a way to insure the 
laugh. To make certain that the house would rock when 
Cantor told the gag. The idea came to me like a stroke 
of genius. As Eddie did the joke, I just took off my 
pants and walked across the stage behind him—in my long 
underwear. Needless to say, pandemonium resulted. And 
to this day, Cantor doesn’t know how that gag drew the 
howl it did. Wait till he reads this! 

They’re all wonderful memories but as is usually the 
case, one story in particular stands out in my mind as, if 
not the funniest, certainly the most ridiculous. It hap- 
pened in 1937. Cantor always offered his writers a sizable 
bonus for whoever could devise a continuity gimmick. 
That is, some idea that could run for several successive 
programs. Eddie knew that anything capable of being 
carried over from one show to another was great for 
stimulating audience interest as well as making each 
program that much easier to create. Leave it to me, I 
dreamed up a gem to be known as “Oscar the Fiea.” The 
theme was for Cantor to announce that the pride of his 
life, Oscar, his trained flea, had disappeared into thin air 
and that he, Cantor, would pay a substantial reward to 
anyone who could return Oscar. 

Eddie agreed that it was an interesting device. Oscar 
would bow in on the next show. The thought was that 
we could perpetuate the idea indefinitely "by announcing 
the week-to-week progress made in the flea-hunt. Com- 
plete, of course, with all the trappings. Clues, police de- 
scriptions—the works. 
| Dogs, Dogs, Dogs | 

We happened to be in Chicago at the “‘contest’s” incep- 
tion, and it was another two weeks before we returned to 
California. I checked into a hotel, then drove out to meet 
Cantor at his home. I was greeted by a sight I will never 
forget. It was fantastic! There on his front lawn stood 
Cantor. Surrounded by I'll never know how many dogs. 
Dogs! Dogs to the right! Dogs to the left! Big dogs! 
Little dogs! Barking dogs! Thoroughbreds! Mongrels! 
Just dogs! Also a stray camel that needed a dry clean- 
ing, three or four goats and a shetland pony, yet. But 
mostly dogs. Quite a spectacle. In short, if it had fleas 
and walked, we had it. 

Cantor was furious. The fact that a St. Bernard was 
chasing him around licking his face didn’t soothe Eddie 
any. “You and your ideas!” he shrieked at me. “This 
is in response to your contest!” And as everything went 
black I heard him shout, “Next time you get an idea keep 
your big mouth shut!” 

I left Cantor in 1939 when presented with a chance to 
write a Broadway show, “George White’s Scandals,” and I 
followed that with another musical, “Hold On to Your 
Hats,” starring Al Jolson. Shortly after, however, my 
health began to fail and I came down with a bad case of 
asthma. I was forced to leave New York by my doctor, 
although there were a lot of people who thought the advice 
came from the theatre critics. Anyhow, I went out to Ari- 
zona—which is really nothing more than the Catskills with 
cactus—built a home and lived there for two years. My 
health improved considerably during this time so I came 
back to Broadway and did a show called “Follow the 
Girls,” starring Gertrude Niesen. Luckily, it turned out 
to be asmash. After the reviews were in I received dozens 
of congratulatory messages. They were all wonderful but 
there was one that I wouldn't trade for anything, and to 
this day I carry it with me. You guessed it. It was from 
Cantor, and it read: “Congratulations, Eddie. You're back 
in the driver’s seat again.” 

Life seemed to be one big piece of Lindy’s cheesecake, 
when suddenly I was jolted by another attack of asthma— 
this one even more severe than the first. Since there were 
no miracle-drugs around then as there are now, I had no 
alternative but to take my family and return to Arizona 
for a complete rest. I had become a very sick guy. 

I spent the next five years at my home in Tucson, and 
regained a measure of my health. My money, however, 
was gone. The five-year convalescence had consumed 
every penny I had ever earned. I wanted to return to 
New York to start work on another show but things looked 
pretty bad for me. And it was then—the fall of 1950—~ 
that my man came through again—as always. I received 
a wire from Cantor for a thousand dollars and a note tell- 
ing me to get back to New York if I felt able; begin cir- 
culating, and to charge everything to him. He also wrote 
that if I required it, there would be additional cash await- 
ing me in New York—that the reason he didn’t send more 








ee 
at the time was that he knew I'd only blow j 


sities like silk shirts and alligator shoes! What g 
His eyes.are as big as an ordinary man’s heart Po guy! 


t on nNecege 


heart is as big as an ordinary man. a his 


Back in New York, I started on another show “Ankl 
Aweigh.” It was slow work at first, but things ‘finally 
began shaping up and I expect to get it into rehears A 
fall. As you know, Cantor is doing his television sho 
White waiting for my own revue to take shape. | recenthy 
wrote a sketch for the program. In connection With thi 
I dropped in backstage one afternoon last week to watch 
the rehearsal and there was Cantor going over his py 
famous Maxie and Taxie routine. Pat 

“How do you like that!” I said. “NOW who's imitatin 
who!” g 

“You're right,” Eddie laughed. “I took you 
the wheel so I could get there myself.” 

After the rehearsal, Eddie and I left the stud 


al next 


from behind 


: : hago 10 an 
climbed into my convertible parked in front of NBC. “ 
had rained all day and by sheer coincidence the streets 
were slippery as we turned down Sixth avenue at 59 


miles an hour. 
“Look out!” roare& Cantor. 
“Relax,” I said. “There’s no meter in this one!” 


“IT know!” Eddie snapped. “That’s what worries me! 
NOW if anything happens I won't even be able to sue the 
company!” 
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Puffing & Sipping | 

ents—he stuck to the fact that the Morris cigaret was 

made for pleasure and not ingredients. That was the 


inference to us—but for good solid inhaling and exhaling 
the Philip Morris man is right up there with the best. 


We also accepted the suggestion of the Lucky Strike 
people who asked us to compare their cigaret to deter- 
mine its ‘“packability” in relation to other brands. This 
test called for us to purchase a package of all other brands 
—something we didn't quite understand—as why would 
the Lucky people want us to buy the other brands just to 
rate its stability in the rice paper. Our outlay here was 
about $1.50 and we wished we had it back. 

The Lucky test was shown on the TV screen by a young 
(or old) lady’s well manicured hands ripping the paper 
from several cigarets. If we were to judge hands in this 
survey, we'd allow they were quite efficient but for the 
life of us we couldn't remove the cigaret papers without 
having all the brands fall apart—including Luckies—but 
this certainly is no reflection on the Lucky people as 
when it comes to cigaret ripping we’re just all hands. 


Our researchers jokingly expressed the hope that other 
manufacturers won't ask us to tear their products apart 
—especially automobile sponsors—as that would be rather 
expensive and this certainly would drive us out of the 
research business. 


The ladies and gentlemen who smoked king-sized ciga- 
rets professionally were considered and appraised for our 
final observation. This group includes Fatima, Pall Malls, 
Dunhills and Cavaliers and to our amazement, the pro- 
fessional puffers of the king sizes are no larger in stature 
than their brothers who smoke on regulation cigs. We 
naturally expected to see large, oversized people drag 
on the oversized smokes but the Pall Mall group and 
others tripped us up on that one. 


Regarding Pall Mall, it was a revelation to see that 
the puffer didn’t inhale or exhale smoke—but the com- 
mercial—one of those animated things—displayed the man 
puffing and from the cigaret emerged certain words of 
praise for Pall Mall. It was pleasant interlude for us after 
having seen nothing but smoke for these many years. 
The Cavalier puffer—Bob LaMond—expressed more pleas- 
ure with his job than all other king-sized smokers and 
for downright beauty, this LaMond pleased the female 
members of our panel more than all other oversized 
smokers. 


The question arises whether or not a beer sipper could 
ever qualify as a cigaret puffer, or a puffer could make 
the grade as a sipper. We caution those who would turn 
from puffing to sipping to first examine the prominence 
of their thyroid cartilages and to the sippers who wiggle 
their Adam’s Apples we suggest they consider puffing. 

We didn’t give much study to commercial auto drivers 
on television but our attention was pointed to Groucho 
Marx’s driving of a DeSoto Firedome (we were unable to 
ascertain what a Firedome was) along the expansive boule- 
vards of Beverly Hills. As Mr. Marx smoked his cigar 
and glided along in his convertible, one researcher re- 
marked, “Marx would make a hell of a beer sipper—look 
at him—his Adam’s Apple is practically stationary.” 





————eess Continued from page 39 


——— 

















Thorny Problems 


Continued fron page I> ————————————— 


have had to cancel Amos 'n’ Andy for instance, because of 
repeats. 


As to prices for film, it would seem that each film pro- 
ducer expects each station to pay the entire original pro- 
duction cost in their “asking” prices. Of course, the busl- 
ness of bargaining has been going on for many years, but 
it does get awfully tiresome haggling over exorbitant 
prices. I suppose the film people feel that we buyers 
are a bunch of chiselers, but the fact of the matter o> 
know what local sponsors will pay for film, and fron) 
my experience, the age or star value of any group 0! — 
doesn't seem to make too much difference to these _ 
sponsors.. We have tried unsuccessfully in many case» to 
obtain more money from our sponsors for films, but ~4 
parently our present figures have reached the top bracket. 

The pricing of 15-minute film series seems to ig 
furthest out of line. Film producers will ask almos' ‘ 
much per time for these 15-minute programs as the) — 
for a 90-minute star-studded feature. It would seem (0 ” 
that lower prices would bring greater volume of sales, °U 
of course, this is against the economic theory. - 

As to quality of prints, the fare offered runs the ee 
from excellent to terrible. Generally, we have found ! ad 
the first two or three films from the same Sere. he 
of the same series, set the pace for the remainder. — ; ‘od 
first two or three are good, the rest of the series are a ad 
However, if the first two or three in a series are ™ 
prints, the rest of that series show up badly. 
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Vidipix’s 50% Hike 


Continued from page 1 














own lineup of stations and specific | Columbia stations in some- mar- | 
time slots, Is a hotly-debated ques- kets. 
ion. Figures gathered by VARIETY) The fact that film once on the| 
reveal that five and one-half hours | webs is being re-issued on a spot | 
of programming were placed on a} or jocal basis underlines the eco- | 
national spot basis in the survey | nomic factor which is spurring the ! 
week of May 1951, with the total | development of vidpix. Film can 
upped to seven and one-half hours | pe yseq again and again, in con- 
for the comparable period this| trast to a live presentation which 
year. That represents a growth of/has no re-run value (except for 
26 ca Pinar Bo py the limited use kinescope record- 
syndicated film as @ Rationa’ Spo*;|ings can be put to). On the other 
deal was whether it was backed | },n4 telefilm has important row 


. . ji at least five 
by one sponsor in at st **~ | sidiary potentials, inc g - 
~arkets (webs consider a show net- ble th I . » including possi 
mal . . | ble theatrical release, Latin-Amer- 
worked if they beam it to their) i..n and Europear i 

é Surope: > ghis 
five 0\ ned-and-operated stations), : a 


That this kind of setup, by-pass- the italian TV network recently 
ing networks, is picking up accel- purchased a large number of 
eration is evident from the num- American telepix), subsequent re- 
ber of upcoming telefilm series release on the chains, and spot) 
which are slated for the spot trail | * ndication. 
in the fall. At least four national The spot market adds _ signifi- 
spenders are booked for canned | cantly to the dimensions of films- 
shows on a_ Station-by-station for-TV. Included in the seven and 
format for, next season (such as|One-half hours of  spot-placed 
Singer Sewing Machine and Paci- shows are such items as “Old 
fic Coast Borax), and other similar American Barn Dance,” a 30-min- 
campaigns are in the offing. ute vidfilm program backed in a 

— dozen areas by American Snufl 
Feature Oldies Excluded Co., a bankroller which does not 

The figure of 18 hours on the need a national network’s ‘“um- 
webs and national spot, it should} brella” coverage but rather pin- | 
be stressed, does not include old | pointed circulation following its | 
features not originally intended distribution pattern. Beer, bread 
for video. Were the theatrical | and oil companies, most of which 
product counted in the film col-| are local and regional, are heavy 
umn. the amount of celluloid tal-| users of spot and are buying film 
lied on the chains would have been | airers for their markets. 
hiked appreciably, and, of course, In addition to the network and 
antique reels are an even greater regional advertisers using film, a| 
staple in the lozal station’s diet. | great many local spenders are | 

Variety vidpix tabulation also! backing vidpix series. “Double 
does not count film inserts in basi-| Play,” a 15-minute show, was back- 
cally live shows (such as “Treasury | ed by one sponsor in four markets 
Men in Action” or “Big Story’) or|and by another in three markets, 
newsreels for which film clips are| and thus narrowly misses getting 
a vital ingredient. The heavy/|into the national spot classifica- 
amount of film used for commer-| tion (on the basis of five markets 
cials is similarly not included, but | for a single advertiser). 
does indicate tele’s dependence on Yet many of the almost 100 vid- 
film 7 pix series available have a long} 
_ The main telefilm inroads so far, | jist of outlets carrying them, sev- | 
it's important to note, are con-| eral with as big a lineup as net- 
fined to the nighttime hours. Vid-| work shows (with their multiple 
pix accounted for only 45 minutes | clearance problems) are able to 
of network programming weekly | get 
before 5 p.m. this year, while)” - ; i Soa 
occupying 11% hours after 5 On a regular basis, VARIETY will 
o'clock. Networked vidpix are, for tabulate the growth of vidpix vis- 
the most part, in the half-hour | 2-¥4S non-film ae a 

porting by means of its “Filmo- 


dramatic category — in the gen- 

& * ” enlaaaaiale ; meter” on the sh >» videc 

eral drama, whodunit and situation ‘ - the shape the — 
medium takes. 


comedy bracket, although’ the 
Groucho Marx entry is an example 


of a quizzer on reels. Midwest Colleges Prep 


This suggests that films-for-tele ’ 
are not the answer to all program | ° 
needs Reset moving from the im- | Plunges Into Educ | TV; | 
age-orthicon to the motion picture | ana | 
Camera should be dictated by the | Kansas Schools Combine 


type of presentation desired and : ; 
that there will always be many ' : "~ ewe en = 
types of airers for which live pro-| _ U: of Missouri, at Columbia, last | 
duction is preferred. _week filed application with the 
While network programming FCC for a commercial TV permit. | 
fell off in the evening periods, it | and while the school’s board of | 
was not due primarily to the film | CU¢ators didn’t disclose how the | 
upbeat. The amount of vidpix on | Project would be - financed, | 
the skeins almost doubled, from | spokesman said it wouldn't be nec: | 
six and a half hours in '51 to 1114 | ©S8ary_to ask for funds from the | 
hours in ‘52, but that is still a rela- | State Legislature. 
tively small segment of total pro-| Curators stated they hoped that | 
gram time. The decline in evening | at least 50% of the TV time would 
hours of networking, from 1251%4/be devoted to public service pro- 
last May to 97 hours in May, ’52,| grams, and that profits would be | 
resulted in large part from other| used for inprovement of the sta- 
Causes. Demise of “Broadway Open |tion’s programs. Initial cost was 
House” on NBC-TV in the 1i p.m.| estimated at $1,006,880, operating 
period, loss of several commercial | costs at $302,000 annually and the 
shows on ABC-TV and DuMont! station was “expected to show a 
and dropping of some network | profit in its second year. Univers 
feeds at other times cut the vol-|sity’s plans also call for a $480,- 








ume of live after-dark program-| 000 TV studio on the campus and 
a about five times as much as | erection of a 796-foot tower four 
_l€ intro of celluloid entries. miles south of the town. 

Daytime Expansion | || One hitch may upset the plans 


In the daytime portion of their | aS the application seeks channel 8, 
ay portion of their | ppilcé 

Schedules the skeins expanded— the same being asked for by the 

and in spades—giving the webs am| Missouri Farmers Assn.’s insurance 

Over-all gain in airtime from 175 | division for station KMMO at Mar- 


to 193 hours weekly, NBC-TV’s Shall, a radio station it owns, 
yrodas operation alone added 15 | oo 
na Ve Production a week— | Joint Kansas Expansion 

* Ume than the vidpix total | K City, July 15 
©n all four webs : ig _ Kansas City, July 19. 
dicate that webs. That doesn’t in- Educational television has 


tI live programming is! aroused interest of Kansas’ two 
Sill eeen. tu cable, and there is jeading universities. In a joint 
vee can Maes in which live tee-| project, the U. of Kansas at Law- 

T pone. rence and Kansas State College at 


le chains are not oblivious t i icati 
the =, é livious tO yfanhattan are filing applications 
e threat of telefilms. Programs | ; 4 rd 


dying on 


Which were one d for non-commercial, educational 
skeins are non pores OF the | stations of 50 kw. 
st “re now making the rounds 


Station-by-station. | It’s estimated that each station 
€d on Procter & Gamble’s “Fire-| fr programs to originated on both 
Side Theatre.” now syndicated as | Campuses and be fed by microwave 
sRoval Playhouse” and “Strange | relay both ways. Whether or not 

dy enture,” the venture becomes a reality de- 
The webs. further. are not | Pends on appropriations of the Leg- 


ig hen making a buck from TV | islature. vy 
With Pat if it means competing} Proposed joint expansion is 
ente ed uselves, and they have | drawing favorable comment, since 
SYndicat; Vidpix production and/|the two schools are rivals in many 
aun “"iOn, In some eases, an NBC undertakings and TV is one of their 


Series ‘is being carried by! few enterprises together. 
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From May, 1951, to May '52 the total hours of tive programming on the four networks increased 
more than the hours of film shows the networks added. However, in the cases of ABC and DuMont, the 
amount of programs, both daytime and nighttime, fed to the network declined. Figures are in hours per 
week, for a week in May of each year. National spot figure is for film shows sponsored on at least five 
outlets by one bankroller. 







































































Crosley Signs Al Morgan 
Cincinnati, July 15. 

Al Morgan, singing pianist who 
became a TV name in 1950 with 
his recording of “Jealous Heart,” is 
to return soon to his native Cincy 
under contract to the Crosley 
Broadcasting Corp. 

Besides appearing on WLW-T 
here he will be programmed on one 
of the major video webs, according 
to Robert E. Dunville, Crosley 
chief. 

His bookings at theatres and 
night clubs were interrupted for 
a few weeks last year when he 
made an unsuccessful bid to re- 
vive the Glenn Rendezvous, nit- 
ery in Newport, Ky., opposite 
Cincy, as operator and enter- 
tainer. 





WCPO’s Exec Shuffle 
P Cincinnati, July 15. 

Three executive changes were 
made this week at WCPO stations 
by Mortimer C. Watters, general 
manager. 

John Patrick Smith was upped 
from national radio and TV sales 
manager to assistant general mana- 


DURWOOD KIRBY ger of sales for all operations. 


Glenn Clark Miller moved up 
GARRY MOORE SHOW—CBS-TV from director of the AM station to 











GOODYEAR TELEVISION PLAYHOUSE—NBC-TV Smith's former post. Earl Corbett, 
BOB AND RAY SHOW-—-NBC-TV program director of WCPO, steps 
HILLTOP HOUSE—CBS-RADIO ( fee oo) <*Finte Miller’s former spot. 
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McCANN- ERICKSON 


Wherever you find 


commercial IV 


around the free world 





—youll find 
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Argentina Television is just getting under way. Two of our TV executives 
have already had States-side training. 

Brazil nere’s one station in Rio and two in Sao Paolo—with more stations 
on the way in both cities and 16 stations planned for the interior of 
the country. We have complete TV staffs in both our Rio and Sao 
Paolo offices, producing some of the leading programs on the air. 

Cuba Since TV’s beginning in Cuba and Mexico, McCann-Erickson has 

“al pioneered the commercial use of the medium. Today eleven trained 
a 
—— TV specialists in Cuba and eight in Mexico are producing top shows 
Mexico in both countries. 
Dominican Our Caracas office is tooling up for TV in Venezuela; we’re set for 
. TV in the Dominican Republic, and we're ready to go in Puerto 
Republic, 
: Rico. 
Puerto Rico, 
Venezuela 
England Our London office is prepared for commercial TV — whether it 





United States 





comes tomorrow or two years from now. (Just completed :—a sur- 


vey of viewing habits among 2971 viewers.) 








At present we are serving 27 different clients using television in our 
U. S. offices. The experience we've gained from over half a million 
specialized man hours working on TV in the states is being passed 


on to our other offices throughout the world. 


McCANN-ERICKSON, INC. 
Advertising 

50 Rockefeller Plaza 

New York, N. Y. 
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Kagran Corp. and Kagran Films 


in association with 


Martin Stone 








Television 

Howdy Doody—N BC 

Gabby Hayes—NBC 

Author Meets the Critics—DuMont 


Radio 
Howdy Doody—N BC 
Gabby Hayes—MBS 


The Jackie Robinson Show—WN BC 





Film 
Howdy Doody 
Iron Mike—(Full length feature) 


4 West 58th Street 
New York, N. Y. 





























owe |}* BETTY GARDE 


of the 


Melton TV Show 


James 








WALLY 
BROWN 


Thanks to JAMES MELTON for 7 WONDERFUL MONTHS 
on the FORD FESTIVAL SHOW 
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Du Mont creates television that impresses adver- 
tisers because Du Mont offers sound television 
value—good shows that impress audiences at a 
reasonable cost. The results of this down-to-earth 
showmanship have been most impressive to the 
many sponsors who have come to Du Mont in 


search of good, sound television value. 
If you want this kind of advertising value, you'll 


be impressed with the way your Dollars Do More 


= ; eT, HNN | 


on Du Mont. 


oUMON 


TELEVISION NETWORK 





515 Madison Avenue, New York 22, N. Y., MU 8-2600 
A Division of the Allen B. Du Mont Laboratories, Inc. 





ewwreres oOTE FOOSE HREOC CET OF) THOS Oe Uw ae Pee eaSR EEE Se aE eS 


A TDP RTT crak Vater oeaeTe 


“"vrecesee? 


i 
953356$62204550000d6600 006 b bid 6 6b caddie ss oben tddtcsnesis tesocshoces 
Aa ee eet PRR EE CRO EAA eee oe eee ee ee 2 











62 VARIETY Wednesday, July 16, 1952 
Tn ek kh as en ws se es eee 


WORLD'S GREATEST VENTRILOQUIST.. 
JIMMY 
NELSON 


with 


DANNY O’DAY 
HUMPHREY HIGSBYE 


and Our New Mascot 


“Farfel” 
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B JIMMY NELSON 


AAA ORD SABA BRERA APACE AA 











Guesting AUG. 3rd 
with 
te ED SULLIVAN a aaa 


on the 


“Toast of the Town” 
CBS-TV 











Personal Management 


LOUIS W. COHAN 


1776 Broadway, New York Counsel: 
Booking: WM. MORRIS AGENCY Publicity: FRANCES E. KAYE 203 No. Wabash Ave., Chicago SIEGAL & ROTHENBERG, Chicago 


* a 


WILBUR STARK 


Producer 


KATHI NORRIS 


HOLLYWOOD LOVE STORY — NBC Radio 
NEWSSTAND THEATRE — ABC Radio 
KATHI NORRIS SHOW — DuMONT TV 
ANYBODY HOME — NEC Radio 

ESCAPE WITH ME — ABC Radio 

THE BIG HAND — ABC Radio 


Co-Producer: 9 0) 4 N ( A R T = 
ROCKY KING, DETECTIVE -- DuUMONT-TV 


Ses thee Wileche. Musical Director 
WHAT'S THE GAG 


LADIES’ CHOICE " . 4 - 
THE ATOMIC PHANTOM Chance of ad Lifetime 


q THE LADY'S A COP with DENNIS JAMES 


IF | WERE YOU ABC-TV 


WHAT'S YOUR FUN 
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THE BIG STORY 


TELEVISION, Fridays, 9 to 9:30 P.M., NBC-TV 
RADIO, Wednesdays, 9:30 to 10:00 P.M., NBC 
For PALL MALL CIGARETTES 


Agency: 
SULLIVAN, STAUFFER, COLWELL AND BAYLES 





* 
TREASURY MEN IN ACTION 


TELEVISION, Thursdays, 8:30 to 9 P.M., NBC-TV 
For BORDEN’S INSTANT COFFEE 


Agency: 
DOHERTY, CLIFFORD AND SHENFIELD 





* 





POLICE STORY 


TELEVISION, Fridays, 10 to 10:30 P.M., CBS-TV 


For ENNDS Chlorophyll Tablets 
and Eye-Gene 


* Agency: 
; HARRY B. COHEN 





NEW TELEVISION SHOWS 
AVAILABLE: 
Heart of America 
Quick as a Flash 


Affairs of Ann Scotland 
We, the Women 


PROCKTER PRODUCTIONS, INC. 


221 WEST 57th STREET 
NEW YORK 19, NEW YORK 
JUdson 6-4830 


THE PEPSI-COLA 
THEATRE 


TELEVISION 
STARTING SEPTEMBER 30th 


Tuesdays and Thursdays, 
7:15 to 7:30 P.M., NBC-TV 





Agency: 
THE BIOW COMPANY 
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REGARDLESS of who is ELECTED PRESIDENT 





po “TWO FOR THE MONEY” 


a New 


TV QUIZ PROGRAM 


Created by .... Goodson & Todman 
Starring ....-. Fred Allen 
Sponsored by .. . Old Gold Cigarettes 


Will Be Presented Over the NBC TV FACILITIES 
Starting September 30th 























(65 Complete Episodes) 


Open Ends and Center 
For 10-Min. Time Segment 





An outstanding 81/2 minute show 
available to Stations for sustain- 


ing or sponsored programming. 


JANE ACE ° 


(DISK JOCKEY) 
Complete Production Facilities 


Available for 16mm Commercials—T.V.— 
and Commercial Motion Pictures 


Full Information on Request — Write or Wire: 


TELEFILM 


Since 1938 


Telefilm’s 
a ee “Roving Cameras' 














SATURDAYS sical 
AT 8 P.M. EDST NBC 6039 Hollywood Blvd. Hollywood 28, California 


Phone HO. 9-7205 
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“Tt never occurred to me 
that my neckties might 
be a problem...” 


Not only his neckties, but his shirts, 
gestures and state of health are of 
tremendous concern to John Cameron 
Swayze’s regular viewers. Swayze, who 
started as a reporter. and newscaster 
in Kansas City, must choose his 
accessories as carefully as he edits his 
script. Television’s most decorated 
newsman, Swayze has:won 

more awards for accuracy than a Swiss 
watch... including the coveted DuPont 
award. Formerly Director of News 

for NBC’s Western network, Swayze’s 


phenomenal memory and brisk show- 
manship first gained national promi- 
nence with his TV coverage of the 
1948 presidential conventions. Now 
with his daily Camel News Caravan, 
television’s highest rated news show, 
Swayze is one of the most-heard 
newsmen in the business. 


As a keen interpretive reporter and 
knowledgeable showman, Swayze 
knows that 1952’s big story is politics, 
and his first assignment, like that of 
100 other NBC men of news, is to 


cover the conventions and the elections" 


as they’ve never been covered before. 


Swayze, Pearson, Kaltenborn, Mueller 
—these are a few of the outstanding 
reporters who make the NBC News 
Center pre-eminent in broadcasting. 
News reaches most Americans first 


SPST AT ITT SSL EP SORA TASER SEDER tec abae 


Photograph by RALPH STEINER 


through radio and television, and 
ratings prove that, day-to-day, more 
Americans prefer NBC as their 
primary news source on both radio 
and television. The reason is simple. 
NBC’s news-gathering facilities are 
larger and more active, and NBC 
consistently broadcasts more hours of 
news, more special events than any 
other radio or television network. 


Politics makes more than strange 
bedfellows. It makes exciting news, 
and in this, the most intense political 
campaign since 1932, more Americans 
will hear the news first and hear 
more of it from NBC. 


NBC radio and television 
a service of Radio Corporation of America 
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BERT LYTELL 


FATHER BARBOUR © 
in Carlton Morse’s Television Version — 
of “ONE MAN’S FAMILY” 
Sponsored by ALKA-SELTZER 


JOHN REED KING ENTERPRISES, INC. 


55 WEST 53rd STREET, NEW YORK 
COLUMBUS 5-0343 
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SALE *4 “PUD’S PRIZE PARTY” FOR FLEER’S DUBBLE BUBBLE GUM, 
ABC-TV 


| JACK MILLER 


and His Orchestra 
THE KATE SMITH HOUR 


Monday thru Friday 
NBC-TV 















































HAL FRIEDMAN 


Producer-Director 
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_ TO FOLLOW THE SUN with a message... hit every 
. time zone—same day, same hour—straight 


across the country—to do all this efficiently, 


| economically—USE FILM... 


Complete information concerning film selection and processing available . . also details 
concerning special Eastman technical services, equipment, and materials. 

Address: Motion Picture Film Department, Eastman Kodak Company, Rochester 4, N. Y. 
East Coast Division, 342 Madison Avenue, New York 17, N. Y. 

Midwest Division, 137 North Wabash Avenue, Chicago 2, Illinois. 

Wes? Coast Division, 6706 Santa Monica Bivd., Hollywood 38, California. 
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MILLIONS 
of impressions at a few cents a thousand 


For only 9 cents a thousand WHOM 
reaches Italian homes in the greater. 

New York area... the lowest 

cost of any station broadcasting 

to the Italian radio audience. 

.-. according to ADVERTEST RESEARCH 
which reached this conclusion after making 
an elaborate survey of listening habits 





i Dahan homes. “THIS IS SHOW BUSINESS” 


WHOM 1480 on your dial @ 5000 watts 


AM e EM She I Progresso Diation MURRAY HILL 8-6600 


136 W. 52 ST. N.Y. 19 © Circle 6-3900 








MUSICAL DIRECTOR 























JOHN J. ANTHONY 


MUTUAL BROADCASTING COMPANY 


Sunday, 9:30-10:00 P.M. 
For lronized Yeast — 




















Haley’s M-O — Dr. Lyon's Tooth Powder 
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From The Editorial in the 
LONG BEACH INDEPENDENT, 
Long Beach, California: 


“As we sat in the auditorium Saturday night we were thrilled 
to see and hear the most entertaining and beautiful pageant we 
have ever attended in Long Beach. In our 37 years’ residence in 
this city nothing ever approached the Miss Universe pageantry 
. .» The auditorium was packed. On two successive nights the 
audience sat for four hours each night without a moments bore- 
dom ... The city council is now making up its budget for the 
next year . . . We know of no expenditure that would bring 
greater or better publicity to our city. It would be @ sign we 
have really reached maturity.“—L. A. C. 


From the Editorial in the 
ATLANTIC CITY TRIBUNE, 
Atlantic City, New Jersey: 


TRIBUTE TO GENIUS 
...» he is a@ fine singer with a ready wit and a knack for 
appropriate introductions . .. To the girls in the competition he 
is coach, guide, bulwark, anchor and entertainer . . . Bob 
Russell's part in the production can't be properly appreciated 
without a look-see at rehearsal ... as usual he had done a ter- 
rific job and he's been doing it every day since." 














* M.C.ed 
* STAGED 
* DIRECTED 
* WROTE 


* CHOREOGRAPHED 
* MUSIC and LYRICS 

















BOB RUSSELL 


Just Concluded the “MISS UNIVERSE” PAGEANT 
In LONG BEACH, CALIFORNIA 


GILBERT ROLAND Said: 
“I've seen the greatest out here, but nothing te 


‘equal the job Bob Russell had done.” 


CATALINA, INC. 

City of Long Beach 

Pan American Airways 
Universal-International Studios 
(Co Sponsors) Said: 

“To Bob Russell fell the duty of holding the im- 
patient audience for more than 42 hours... He 
is a master entertainer, ad-libber and director .. . 
Results beyond our greatest expectations ... We 
don't know of anyone who could have equalled 
Russell in this spot." 


MAYOR B. W. CHACE Wrote: 
Long Beach, California: 


“Terrific job . . . this is not an ordinary compli- 
ment. Because you were magnificent. We are 
sold on you and on the ‘Miss Universe’ pageants.” 


Direction 
MIGNON SIMPSON 
GAINSBOROUGH STUDIOS 
222 Central Park South 


New York 19, N. Y. 
Phone: Circle 7-5600 























LOUELLA (). PARSONS 





CBS RADIO NETWORK 


SPONSORED BY 


LUSTRE CREME SHAMPOO 
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GOODSON-TODMAN 
PRODUCTIONS 


Creative Programming for Radia and Television 


49 Fast 52nd Street 
New York 22, N. Y. 


MARK GOODSON BILL TODMAN 
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Sincerely 


Ben blue 





Direction 


WILLIAM MORRIS AGENCY 


Personal Management 


SID FIELDS 















































HIS is the Hansen family. The Hansen family plays a fresh story every 
: Friday night at 8:00 on CBS TV, from New York (where the program is 
enacted) to San Francisco (where the original Hansen family lived). The 
actors are Peggy Wood (Mama); Judson Laire (Papa); Rosemary Rice 
(Katrin); Dick Van Patten (Nels): Robin Morgan (Dagmar); Ruth Gates 
(Aunt Jenny). Carol Irwin produces “Mama”: Ralph Neison directs it; 
Frank Gabrielson supervises the scripts. Iss good to remember. 





Consistently 
The Top Rated 
Local TV Show 

on the West Coast! 


SPADE COOLEY 


Sponsored by 


_ Chesterfield 







» Food Products 
Boyle-Midway 


And we're proud as punch that our one-hour show has been telecast 
every single Saturday (over KTLA-Paramount Television) for 
almost four solid years! 


WORLD FAMOUS 


SANTA MONICA BALLROOM 


Santa Monica, Calif. 
Decca Records — Standard Transcriptions 
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| WALT FRAMERS. I 
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Produces ee 


Nine Solid Hours Weekly 
Top-Rated TV-Radio Shaws 


“STRIKE IT MUCH” 


CBS- TV MONDAY THRU FRIDAY... .11:30 A.M. 


WOUND Cis cccevsdcen 9:00 P.M. 


NBC-RADIO  Monpay tHru FriDAY....11:00 A.M. 


“THE BIG PAY-OFF” 


MONDAY THRU FRIDAY.... 3:00 P.M. 
NBC-TV 


enn t MPTETTT TTPO 8:00 P.M. 


TV and Radio Shows with “HEART INTEREST” 


WALT FRAMER 


123 West 44th Street 
New York 36, N. Y. 


PLAZA 7-0800 


























Some & O2Licles 


President 
AMERICAN FEDERATION OF MUSICIANS 
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DOROTHY KILGALLEN and DICK KOLMAR 


“WHAT’S MY LINE?” “BREAKFAST WITH DOROTHY AND DICK’”’ “GUESS WHAT?” 






































Mary 


Margaret 
McBride 










ABC-COAST TO COAST 
co.oP 


Exclusive Management: 


ESTELLA 
H., 
KARN 
49 West 45th Street 
New York City 




















MEMO: ...... COLLECTOR OF INTERNAL REVENUE 





Dear Sir: 


Recently we have played engage- 
ments at the 


CIVIC LIGHT OPERA......Pittsburgh, Penn. 
GREEN MANSIONS THEATRE.Warrensburg, N. Y. 
MT. WASHINGTON HOTEL... Bretton Woods, N. H. 
ARCADY COUNTRY CLUB..........-Hague, N. Y. 
MAPLEWOOD HOTEL.........Maplewood, N. H. 
MAYFLOWER HOTEL.........+Plymouth, Mass. 
LAKE TARLETON CLUB.......++++-Pike, N. H. 


and soon must head cross country to 


Hal Braudis' Thunderbird Hotel in Las 
Vegas, Nevada. 


We would like to know this—wmay 
we list the PULLMAN COMPANY as a de- 
pendent ? 


Hopefully, 


Nelle Fisher 
and 


Jerry Ros 


Personal Management: , 
JACK VAUGHAN & PEGGIE GATE 
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AN ACTION-PACKED TV SERIES THAT IS A 
“NATURAL” FOR PRODUCT PROMOTION! 


Renfrew of the Mounted LIVES! 


Renfrew is no story-book hero of the past but is regularly featured in 
today’s headlines ...a symbol of the Royal Canadian Mounted Police, 
the world’s most modern, colorful and publicized police force. 


Renfrew is WHOLESOME entertainment! 


Renfrew outsmarts the craftiest of criminals without resorting to 
violence or trickery. This is a TV series that is packed with thrills, 
mystery and action yet is completely wholesome and digestible. 


Renfrew is a FAMILY hero! 


Surveys show that Renfrew fans include as many adults as children. 
This is attributed to a careful formula compounding a hero capable of 
withstanding the critical accuracy of the modern adventure fan. 





Renfrew has a READY MADE audience! Write! Wire! Phone! 
Renfrew has become one of the best known and liked fiction characters M&A ALEXANDER PRODUCTIONS, Inc. 
of modern times. He is the only Canadian Mounted Police hero popularized 6040 Sunset Boulevard 


in this: country through books, short stories, radio, pictures and TV. Hollywood 28, California 
Hillside 3414 
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ROBERT MONTGOMERY 








Presents 


“YOUR LUCKY STRIKE THEATRE” “THE JOHNSON’S WAX PROGRAM” 




































































JOHNNY OLSEN 


Now Facing the TV Cameras 
for the 8th Consecutive Year 


Johnny Olsen’s RUMPUS ROOM 


DAILY ON DUMONT 


KIDS and COMPANY 


SATURDAYS ON DUMONT 














Soprano, Metropolitan Opera Association 
Working Right thru the Summer , Operatic Queen of Television (NBC Show of Shows 


Fersonal Manager: 


ALSO HEARD ON RADIO AND RECORDS J. GRAVES McDONALD “ 
430 East 63rd Street, New York TEmpleton 8-36 


- — |’ 
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TELEVISION SHOWS ON FILM 
for 


PROCTER & GAMBLE’S 


FIRESIDE THEATRE 


Produced and Directed 


FRANK WISBAR 


at Beginning of FOURTH SEASON, SEPTEMBER, 1952 





My appreciation 
To Procter & Gamble and Compton Advertising, Inc. 


- My thanks 
To the many devoted and tireless friends of production staff 
and crew. 


They are the best! 




















Wednesday, July 16, 1952 

















RCA-VICTOR RECORDS 


Starring on CBS-Radio’s 
“MUSICLAND, U.S.A.” 


FRIDAYS, 8:00 - 9:00 P.M., E.D.S.T. 


EARL 
WRIGHTSON 


Personal Management: JACK BERTELL 
4 West 58th Street New York 19, N.Y. 


Associate: DON COPLIN 





ee, 
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STEVE ALLEN 


Management: 
JAMES L. SAPHIER AGENCY, INC. 





NOW AVAILABLE! 





ROCKY JONES - SPACE RANGER 


Starring 








RICHARD CRANE 





from the Producers of... 








TROUBLE WITH FATHER MYSTERY THEATRE 
Starring Starring 
_ STU ERWIN TOM CONWAY 
Sponsored by Sponsored by 
GENERAL MILiS STERLING DRUGS 
BEULAK MY LITTLE MARGIE 
ee GALE STORM d 
an 
a See CHARLES FARRELL 
Sponsored by Sponsored by 
PROCTER & GAMBLE PHILIP MORRIS 


























Also Producers of 


COMMERCIAL and INDUSTRIAL TV FILMS 








ROLAND REED PRODUCTIONS, INC. 


275 S. Beverly Dr. Beverly Hills 





CRestview 6-110! 
—— 
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AN AMERICAN INSTITUTION! 





WITH 


TED MACK 


PRODUCED BY 








ST YEAR 


ON T-V 


COAST TO COAST! 
18th YEAR 


ON RADIO 


COAST TO COAST! 
18th YEAR 


No ROAD 


ee EVERYWHERE == 


TED MACK’S AMATEURS ON TOUR 
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JAN M 





Publicity 
DAVID ALBER 








Star of 


“Meet Your Match” 


TUESDAYS 
NBC NETWORK, 9:00-9:30 P.M., E.D.S.T. 


Currently Headlining 


PARAMOUNT, NEW YORK 


Management Bookings 
JACK BERTELL M.C.A. 


URRA 





= 






































ONE MAN’S FAMILY 


Broadcast Over NBC Monday through Friday for 
MILES LABORATORIES 


ONE MAN'S FAMILY 


Televised Over NBC-TV Every Saturday Evening for 
MILES LABORATORIES 


e 


| LOVE A MYSTERY 


Broadcast Monday through Friday for 
CO-OPERATIVE SPONSORS 


THE WOMAN IN MY HOUSE 


Broadcast Monday through Friday, NBC for 
SWEETHEART SOAP 


CARLTON E. MORSE 


PRODUCTIONS 


HOLLYWOOD « NEW YORK 








||| Norman and Irving Pincus 


| TELEVISION PRODUCERS 
101 West 55th Street, New York City 








Ellery Queen 
Mr. 1. Magination 


Authors’ League Theatre 
H 






































MARJORIE GATESON 


“ONE MAN’S FAMILY,” NBC-TV 


Currently 


MOTHER BARBOUR 
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CONDUCTOR 
ARRANGER 


5th Season a CBS—Tide Show 


“The Frank. DeVol Show” on KTTV (DuMont) 
Every Saturday Night 


“MUSIC OF THE CENTURY” Dance Band 


Publicity 
BOB WEISS 


COMPOSER 
M.C. 


COMEDIAN | 











Agent 
M.C.A. 
































JAY 
MARSHALL 


Should Have 
His Own 
TV Show 


Signed 
MARK LEDDY 


JAY MARSHALL 


Management: 
Mark Leddy 


Leon Newman 
48 West 48th St., New York 19 
JUdson 6-2760 

















Meet 
your 


BEST 
CUSTOMER 


Who is he? He's the 
American Farmer, the cur- 
rent American capitalist. 
He's the real owner of his 
own business—and farm- 


ing is big business today. . 


He makes a lot, he saves 
a lot, he spends a lot. He's 
your best prospective cus- 
tomer. 


One-tenth of all these 
prosperous prospects for 
your product live in 
WLW-Land — One-tenth 
of America. The best way 
to reach them is by Radio 
...and the most effective 
and economical radio in 


this area is WLW. 


The full story of “Your 
Best Customer" — all the 
facts and figures—is_ on 
film. Ask to see it. 

















caboard 


STUWUOIOS,INc. 





Producers of 





TELE-DISCS—distributed by United Artists, 
maintains New York’s largest independent 
studios for complete motion picture produc 
tion—from script to finished film—in the 


past year over 200 films for TV advertisers. 


SEABOARD STUDIOS, INC. 


157 East 69th St. 
REgent 7-9200 
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SID CAESAR —-IMOGENE COCA — MAX LIEBMAN 
"YOUR SHOW OF SHOWS” 
NBC-TV 


4th Season Commencing Satécday Sept. 6th 
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BUSHKIN 


with 























JOE JONES 
BUCK CLAYTON 


MILT HINTON 




















HAPPY ADVERTISERS | 
are our BUSINESS 


In June an advertiser wrote WGN-TV: 


".,.our telecast exceeded our expecta- 
tions as to returns. Our product is 
somewhat seasonal, and April and May are 
usually our dullest months in the year 
from the standpoint of sales. Orders 
received as a result of our telecast 
brought our cost per dollar order down 
to 14.2c. We also received an increase 
in sales during the last week-in May 
which was attributable to the telecast." 


. 
@d...happy advertisers are our business... 


Buy WGN-TV in Chicago... you Ul be happy you did 


AW 


ANY 


NA 
WI 


TW 





K ame NAY 


.) 





The Chicago Tribune Television Station 
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fla Teeinion, Corp 


\——> 15 West 44th Street ° 


er 


FILMS 
for 
TELEVISION 


MUrray Hill 7-5535 


\/ Sensible prices \/ Audience Appeal { 
VHigh Quality \/Top Ratings: 








\V Efficient Service 





39 BRITISH PRODUCED 
INTERNATIONAL FEA. 


TURES Ratings to 37.7—To 
Feature pkg. in the market 
Re Recorded Sound — New 
Prints—Amer. int. & Brit 
Stars. - 
AMERICAN FEATURES — 
Drama—Adventure — Mystery 
—Comedy. A sound buy. 


J 
FULL LENGTH or HALF 


HOUR VERSIONS 
Tom Tyler, Gabby Hayes, 
Jack Perrin, Lane Chandier, 
Bob Custer, etc 

a 


350—15 MINUTE or TWO 
REEL VERSIONS 


Terriffic Sales results. Spe. 

cially for CHILDREN’S 

S H O W S—also ADULT EN. 

TERTAINMENT. Top Stars— 

Top Ratings. In Hour Length 

as COMEDY CARNIVALS. 
* 


13 =HILLARIOUS HALF 
HOUR SITUATION COME. 
DIES 


Produced for TV—Starring 
that inimitable Comedian 
HANK McCUNE—A sensibly 
priced half hour show. 

o 


A LIBRARY OF 100—song, 
Comedy, Dance & _instru- 
mental Shorts—Bob Hope, 
Bing Crosby, Danny Kaye, 
Imogene Coca—a host of 
other brilliant stars—Running 
time 2 to 5 min. ea. 


TELEVISION CORPORATION 


MUrray Hill 7-5535 








New York 36, New York 




















HOPE YOU’VE ENJOYED OUR 


PHILIP MORRIS 


COMMERCIALS 


ON 


“T LOVE LUCY” 


LET OUR TELEVISION EXPERIENCE 
SERVE YOU, TOO! 


Dudiey Television Corporation 
9908 Santa Monica Bivd., Beverly Hills 














PHONE: CR 1-7258 











mena 





Television and | 
Radio Productions | 


JERRY LAYTON 
ASSOCIATES, Inc. 


551 Fifth Ave. New York 17, N. Y: 
MUrray Hill 7-6320 
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© SUPERR MUSIC 
© BRILLIANT SCRIPTS 
+ EACH NALF-HOUR 
PROGRAM A 
COMPLETE STORY 
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OF THE U. S. SE 
- S. SENAT 
AT WORK! : 


AND EDO ON THE AIR TODAY! 





THE NON-PARTISAN 
INSIDE STORY OF 
oma: 0.¢. 
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“NEW FACES % 
OF 1952” 


Dick andEOITH 


BAKST0 a | 


ak CHOREOGRAPHY aad STAGING 
OF ALL MUSICAL NUMBERS 





alse ivt 1952 - «6 


“RINGLING BROS. BARNUM and BAILEY CIRCUS” 
Directed — Staged and Choreographed 


“SHOOTING HIGH’—Revue Palmer House, Chicago 
Written, Directed and Choreographed 
“DOROTHY LAMOUR’’—"Smashed Récords” 


—Roxy, N. Y. 
Act Written — Directed — and Staged 


Cecil B. De Mille’s—Film Epic— 


“GREATEST SHOW ON EARTH” 
Choreography and Special Staging 


OH Yes — aud TELEW SION treo — 





Nate Gross says— 
“THE TOP BROTHER AND SISTER TEAM IN VIDEO” 





Direction: WILLIAM MORRIS AGENCY 
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COSTUMES 
FoR 
TELEVISION 





| The largest collection of costumes and 
an experienced personnel with special 


training are available te give you im- 


mediate delivery of wardrobe at mod- 
erate rental charges. 


BROOKS COSTUMES ARE ON EVERY 
TV CHANNEL EVERY DAY 


Television's Official Costumer 


BROOKS 


Ic OSTUME 
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TELEVISION 
PLAYHOUSE 


Sunday, NBC-TV 








3 WEST 61st aes 
| NEW: YORK CITY 


Telephone PL 7-5800 
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4 14 Reasons Why 


The foremost national and fecal 
advertisers use WEVD year after 
year to reach the vast 


Jewish Market 
of Metropolitan New York 


1. Ay adult programming 
2. Strong audience impact 
3. Inherent listener loyalty 
4. Potential buying power 


Send for a copy of 
*‘WHO’S WHO ON WEVD’ 


Henry Greenfield, Man. Dir. 
WEVD, 117-119 West 46th $e. 
New York 36 
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Profitable TV Audience 
exclusive with 


WGAL-TV: 


= LANCASTER, PENNA. 


Only TV station in—only TV 


station seen — in this large 


rich Pennsylvania market area 


Clair R. McCollough, Pres 


’ 


Rassilinted by 


ROBERT MEEKER ASSOCIATES 


New York Los Angeles 





San Francisco Chicago 
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PLAYING SUMMER STOCK 
“REMAINS TO BE SEEN" 
CLINTON, MASS. 


Coral Recording Artist 
Direction: MCA 











Now starring on NBC’s 
ALL STAR REVUE 
Saturday's 8-9 p.m., EDST 
Met.: William Morris Agency 

















A REMINDER! 


Westerns, Features, 
Travel, Novelties 
FOR TV 


Telecast Films, Inc. 


112 West 48th Street 
New York 36, N. Y. 


JUDSON 6-5480 


FRED COE Producer 
GORDON DUFF Associate Producer 
DELBERT MANN §Director 


VINCENT J. DONEHUE Director 


























HORACE 
MCMAHON 


Guest Appearances 


TV 


Lux Theatre 

Tales of To-Morrow 
Not for Publication 
Crime Syndicate 


Danger 

Texaco Star Theatre 
Ed Sullivan's Show 
Ken Murray Show 


Philip Morris Spotlight 


THEATRES 


Comerford Theatres 





















































| Olympia, Miami 





Direction: LOUIS SHURR OFFICE 
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Television’s Most Exciting New Panel Show 


"MASQUERADE PARTY’ 


Summer Premiere 


SPEIDEL 


NBC-TV on Mondays at 8 P.M. 


M.C. 

Bud Collyer 

Panel 

Peter Donald , . 

ltka Chase Wolf Associates 
John $. Young 420 Madison Avenue 
Madge Evans New York City, N. Y. 




















EYES TIRED? ...... 
«eee Then Close Them and Hear 


EREDITH WILLSON 


AND GUESTS IN HIS 


“MUSIC ROOM” 


WITH THE LONG AND SHORT OF IT 








ON NBC (RADIO—THAT IS) 
EVERY SUNDAY AT 8 P.M. (EDT) 
FOR RCA-VICTOR 
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Exclusive Management 


MARTIN GOODMAN 
65 West 54th Street 
New York City 


Sincerely Yours, 


FRANCIS. 
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% America’s Foremost Stylist 








RADIO-T.V. — NITE CUBS — VAUDEVILLE 
THEATRES — PICTURES 


Direction: GALE AGENCY, 48 W. 48th St., New York City 
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Your Lucky Strike Hit Parad 


presents to all our friends during our 
8-week hiatus a special summer service! 


ON RADIO—“Your Hit Parade”... starring 
Guy Lombardo and his Royal Canadians. 
Back on the air Friday, August 29, 


See your Lucky Strike Hit Parade Summer TV replacement 


“ASSIGNMENT: MAN HUNT” 


Saturdays at 10:30 P.M., NBC Television Network 


(N. Y. Time) 


» 
# 
¥ 


é 


ON TV—‘‘Your Hit Parade’’. . . starring 
Eileen Wilson, Snooky Lanson, Dorothy 
Collins and Raymond Scott. Back on the 
air Saturday, August 30. 





VARIETY 
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your 

Station wants 
the best 

in 
documentaries 


if 

your 

sponsor wants 
something few 


if 

your 

agency wants 
film program 
packages 

if 

you 

use films 

for television 



































you 
will want 

our new catalog 
of television films 
from britain 


tester 
schoenfelé 


distribution 
manager 


HY, 


catatog of TELEVISION 
FILMS FROM BRITAIN 


BRITISH INFORMATION SERVICES 
KEM CToC iC tae tee me 20, WN. Y. 

















Your Top TV 
Sales opportunity 











Wilmington, Del. | 


in the market which has highest 


income per family in the country 


Represented by 


ROBERT MEEKER ASSOCIATES 


New York Los Angeles San Francisco Chicago 


f 
VICTIM 


26 fifteen minute tv film mysteries 


STERLING TELEVISION C0., INC. 


316 W. 57TH STREET, NEW YORK 19, N.Y. JU, 6-3750 


Z 













We Sell 
We Rent 


We Service HAN 3-9-4 
= MOVIOLAS 


DOLLIES 














A complete line of 
35mm—16mm Mitchell, Bell 
& Howell, Maurer, Arriflex 
cameras 

QoQ 


Manufacturers of Balanced TV Tripod Head 
for Mitchell Standord, W. C., Bell & Howell HOT SPLICERS! ... $65. 


35mm cameras, Shows TV alignment. Q 
Outlines active receiving area and Your Griswold Splicer, Models R2 and R3, 
converted to hot splicor..,... $40. 


Academy (sound) aperture. 
. empty - 
Expert factory repairs. We mount ienses. 





K ¢ ZUCKER 


Gamena Equiement ©, 
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Poor Charlie 


There are very few situation 
comedies in television today 
and their quality is admittedly 
poor. Most shows depend pri- 
marily on the revue, burlesque, 
night club and vaudeville show 
routines for its comedy. ‘Siap. 
stick’ has become the order of 
the day, because situation com. 
edy, the most difficult of all pro- 
ductions in comedy presenta. 
tion, must enjoy the security of 
filming in order to maintain a 
constant high standard 


Local stations must depend 
upon their mother network in 
order to supply their area with 
high caliber, up to date, shows, 
This practice has proven to be 
very taxing on the facilities of 
the local stations. 


Before the advent of "Poor 
Charlie" few, if any, producers 
had conceived or attempted to 
invade the film field with a situ. 
ation comedy made specifically 
for the local stations and within 
a price range that would be 
profitable in each individual 
market area. 


We believe that "Poor Char- 
lie” can reverse this trend, and 
even set a pattern for all future 
situation comedies on television. 
The time is coming shortly, it 
may be quite soon, when vaude- 
ville will have been so over- 
worked that it will die a second 
death, and this time television, 
not the movies, will have killed 
it. The trend will then move, os 
it did in radio, towards the situ- 
ation comedy. 


“Poor Charlie’ combining as 
it does comedy, music and oc- 
casionally pathos, is the ideal 
show to meet that coming trend. 


POOR CHARLIE INC. 
166 West 75th Street 


New York 23, N. Y. 
| EN 2-5489 
































A timely TV first! 


OLYMPIC 
CAVALCADE 


A 55-minute documentary 
of the great 1936 Olympics in 
Berlin. 

Narrated by BILL SLATER. 

Scored with powerful music. 

America’s immortal ath-| 
letes filmed by over 600 cam- 
eramen! 

The greatest sport scenes) 
ever filmed. 

WCBS bought it immedi- | 
ately. 


For details phone or wire: 


United Television 
Programs, Inc. 


444 Madison Ave., New York City 
Plaza 3-4620 

360 N. Michigan Ave., Chicog? 
CEntral 6-004! 


140 N. La Brea Ave., Hollywood | 























WEbster 8-918! —_ 
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FAVORITE SEAFOOD SPOT 
GUY LOMBARDO'S EAST POINT HOUSE 


FREEPORT, L. I. 


























DECCA - 
RECORDS 























KOPN 
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AND HS ROYAL CANADIANS 


RETURNING IN FALL TO 


Hotel Roosevelt, New York 


Next Spring 


THIRD ANNUAL CONCERT TOUR 


LUCKY STRIKE’S ‘YOUR HIT PARADE,’ NBC, FRIDAYS 
and F, W. ZIV’S TRANSCRIBED ‘GUY LOMBARDO SHOW’ 


Publicity: DAVID O. ALBER ASSOCIATES, INC.; Gene Shefrin 





LOMBARDO 














Exclusive Management 


MUSIC CORPORATION 
OF AMERICA 
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CIRCLING THE KILOCYCLES 








Worthington, O.— Harry Bruce 
member of WRFD’s sales staff 
since 1949, has been named sta- 
tion sales manager. Bruce for- 
merly worked for WOSU and was 
a disk jock-announcer for WCOL 
before joining the Peoples Broad- 
casting Corp. station, 








Dallas—George K. Utley has) 
been upped to commercial mana- | 
er of WFAA, the Dallas Morning | 
ews’ 50,000-watt AM outlet, ac-| 
cording to station manager Alex 
Keese. New post pués Utley in 
charge of local, regional and na-| 
tional sales, with Ted de Hay as- 
sisting on national sales. 


Minneapolis—Phil Lewis, WCCO 
staff member since 1947, has been 
upped by general manager Gene 
Wilkey of the €BS owned radio sta- 
tion here from assistant sales mana- 
= to sales manager. He succeeds 

oy W. Hall who becomes account 
executive with the CBS Network 
Television Sales in New York. 








Schenectady—Caleb Paine, for- 
mer program supervisor for WGY, 
has been appointed to the new 
ost of director of public service 
for the General Electric radio out- 
et as well as for the company’s 
WRGB-TV, Ray W. Welpott, man- 
ager of stations’ operations, an- 





nounced. Bernard S. Krause, 
supervisor of science broadcasting 


for WGY, will take over the duties 
formerly performed by Paine, in 
addition to moderating the weekly 
GE “Science Forum” over WGY. 





Memphis—Larry Higgins, former 
w.k. Miami disk jockey, has been 
added to the WHHM staff here in 
a similar role. Prior to joining the 
Memphis indie, Higgins handled 
several shows for WWPB, Miami 
and WMIE along Miami Beach. In 
addition to his daily d.j. stints here, 
he is also doing several newscasts 
and sports shows. 





Bloomington — Elmer G. Sulzer, 
U. of Kentucky radio chief, has been 
named director of radio-TV broad- 
casting at Indiana U. He’ll take 
charge of all radio and TV shows 
originating from the campuses here 
and at Indianapolis and from the 
nine adult education centres 
throughout Indiana. He'll also 
manage WFIU, the university’s FM 
station. 





Minneapolis — Marion Marlowe, 
Frank Parker and Julius LaRosa 
of Arthur Godfrey TV and radio 
show added to WCCO’s two-hour 
annual summer mardi gras Aqua- 
tennial show to be headlined by 
Edgar Bergen July 19. Show is 
scaled at $6 top, only part of it 
going out over the air ... Both 
KSPT-TV and WTCN-TV carried 
complete Republican convention ac- 





tivities, which also were carried 
by four local radio stations... 
James E. McGovern, who recently 
resigned as local WDGY radio sta- 
tion news director, has been named 
news director of CBS affiliate sta- 
tion WISN, Milwaukee. 





San Antonio—Edward V. Chev- 
iot, advertising executive, has been 
appointed commercial manager In 
charge of Television sales for 
WOAI-TV, effective July 24. He 
succeeds Jerry Lee, who has re- 
signed. Announcement of the ap- 
pointment was made by Arden X. 
Pangborn, general manager of 
WOAI and WOAI-TV. 





Paris, Tex.—Fred Kincaid, man- 
ager of KPLT here, has been 
named prez of the North Star 
Broadcasting Co., owners of the 
outlet. Boyd Kelley, now manager 
of KPRN,. Wichita Falls, ,.has been 
named veepee, and Lewis Seibert, 
manager of KGKL, San Angelo, 
was named secretary-treasurer. 

Kincaid came here as manager 
on Sept. 1, 1950, from KRLD, Dal- 
as. 





Dallas—George K. Utley has 
been named commercial manager 
of WFAA here. Utley will be in 
charge of local, regional and na- 
tional sales. Teddy Hay will be 
Utley’s assistant on national sales. 


Dallas— Ward M. Wilcox has 
been named a veepee of Glenn 
Advertising and will head the 
Dallas office. Agency now main- 
tains offices also in Fort Worth and 
Los Angeles. 











Dicker for Web, Sponsor 
On Sugar Bowl Telecast; 
Paralysis Fund Benefits 


New Orleans, July 15. 

The Sugar Bowl football classic 
will be televised over a nationwide 
hookup for the first time next Jan. 
1, Irwin Poche, president of the 
Mid-Winter Sports Association, 
sponsors, said Friday (11). Ne- 
gotiations now under way for both 
network and sponsor. 

The bowl game has been tele- 
vised locally since its inception. 
The coaxial cable, which added 
New Orleans to the national net- 
work on July 1, will make the na- 
tional telecast possible. 

Poche said the added income 
from the sale of the TV rights will 
assure participating teams and con- 
ferences greater revenue. Maryland 
and Tennessee each got $126,232.47 
last winter. 

He added that the National 
Foundation for Infantile Paralysis 
will receive a portion of the fees 
received from radio and TY rights. 

The game will be advanced to 1 
p. m. from 2:15 p. m., the former 
starting time, “to obtain complete 
clearance on the air and the micro- 
waves,” Poche also said. 





Keene, N. H.—Recently addéd to 
the announcing staff of WKNE is 
Joe Sabia. Before coming to 
WKNE, Sabia was program direc- 
tor at WHOB, Gardner, Mass. 
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TEEN AGE BOOK PARADE 


Sparkling and appealing 15-minute scripts 
available on a three times weekly schedule 
- ++ Brings to your audience a series of dis- 
tinguished reviews by America’s outstanding 
book critics. Slanted to the teen-ager but 


captures the adult as well. 


ACCORDING TO THE RECORD 

Timely facts about the unusual, with musical 
cues that fit neatly into a dynamic 5-minute 
show. Available seven times per week for 
52 weeks. Now in its 8th successful year. 


e. 





ing features. 





BMI CONTINUITIES ore a regular service to BMI- 
licensees at no cost. They are designed as practical 
programs and may be used as commercial or sustain 


TO INSURE your receiving “STORIES FROM THE 
SPORTS RECORD” and other BMI scripts regularly, 
simply send your request to BMI’s Continuity Department. 


580 











bp SPORTS 


TEAM UP 


“STORIES 
FROM THE 


SPORTS RECORD” 


in the NEW 





+. thrilling eye-witness accounts of dramatic action as they 
happened on the baseball diamond—in the prize ring—on the 
gridiron—and elsewhere—to the great, the near-great, and the 
unknowns who played the game and played to win—often when 
there was more at stake than just the game itself. 


A complete script package featuring your 
own talent with records . . . available three 
times weekly as a 15-minute presentation. 


YOU’RE SAFE IN USING BMI CONTINUITY 


YOUR CONCERT HALL 


month, 


Record” series. 


FIFTH AVENUE 





The finest in concert music presented as a 
series of full-hour programs, three times 
weekly. Authoritative scripts which make 
concert music popular music. Supplemented 
by “TODAY IN MUSIC”— dates and facts 
about the important music events of the 


SPECIAL EVENT SCRIPTS 

Complete half-hour programs based on 
periodic national events... timely and ef- 
fective supplements to the “According to the 


BROADCAST MUSIC, INC. 


NEW YORK 36. N.Y 


Conn. TV Blanket 
Due Soon by FCC 
OK on UHF, VHF 


Hartford, July 15 
By start of the new year, Cin. 
necticut will be blanketed by TY 
etherings by four new Stations and 
one VHF. The four UHF’s were 
authorized by the F 


(11). The VHF, WN 
Haven, has been in 
several years. 


Two of the UHF stations i 
Connecticut.. The other two roe 4 
southern Massachusetts. They wil] 
service the northern part of Con. 
necticut. Station WKNB of New 
Britain and the Southern Connec- 
ticut and Long Island Television 
Co., Inc., are owners of the new 
Connecticut outlets. Former wil] 
operate on Channel 30 in New 
Britain and umbrella-cover Cep. 
tral Connecticut. The S.C. & LI 
TV will operate on channel 43 in 
Bridgeport and give UHF cover. 
age in the state’s southern part, 
The two Massachusetts stations 
are in the Springfield-Holyoke 
area. All four have indicated they 
will try to get on the air by Jan. 
1, if possible. All have equipment 
on order. 

Springfield Television Broad- 
casting Corp. will. use channel 61, 
Its transmitter will be on Mt. Tom 
in Northampton. It will use some 
studio facilities of WSPR in 
Springfield. The other permit in 
the area was given to Hampden- 
Hampshire, Inc., which will use 
channel 55. The company, which 
operates radio station WHYN, 
with transmitter in Holyoke, is 
owned by two newspapers—Holy- 
oke Transcript-Telegram and Daily 
Hampshire Gazette of Northhamp- 
ton. 


WKEBN is owned by the Britain 
Broadcasting Co., whose presi- 
dent is Julian Gross, Hartford ad- 
vertising man. It will be the first 
TV station to hit the Hartford 
market. Although the permit is 
for a New Britain station, the 
transmitter will be located at Ber- 
lin, only nine miles from Hartford 
and 2% miles from New Britain. 
Station may be the first of the four 
to go on the air, by Nov. 1, although 

a Jan. 1 date has been set. Peter 
Kenney, manager of WKNB, will 
double as manager of the TV out- 
let. 


Suddenness of the FCC deci- 
sions left the New Britain outfit 
without definite plans for network 
affiliations. TV’er will probably 
operate on a short-term CBS ar 
rangement. NBC has several ties 
with WNHC-AM and WNHC-TV in 
New Haven, making that net un- 
available, Full tie with CBS prob- 
ably won’t be made, because of-a 
Hartford situation. Here the CBS 
outlet, WDRC, has applied for VHF 
and will be engaged in a dog-and- 
cat fight for channel 3 with two 
other outfits. One is WTIC and the 
other the huge construction firm, 
McGraw Construction Co. On re 
sult of that contest hiriges a per 
manent CBS tie. 

New Britain Broadcasting Co. aP- 
plied for VHF in 1947. This spring, 
outfit asked for the sole UHF chat 
nel for New Britain. Its applica 
tion was revised about a month 
ago. Estimated cost to put the New 
Britain (Hartford) TV’er in opera 
tion has been set at $500,000. 


_ encarsimenaconaranamtcnmnancne: or tte 
REHEARSAL HAL 


J _ Ft. Heart of B’way used 
by tne" Philco Playhouse for tee 
ast three years, now available 

or 6 days weekly from 10 A.M. 
to 5 P.M, Call 


Judson 2-1937 bet. 10 A.M. to 4 P.M. 
—_—_—_—— 
PITCHMAN - TYPE 
TV ANNOUNCER 


i Fine 
wanted national advertiser. 
wt ae for big money in aver 
TV city. Permanent. Some TV ~~ nd 
tion experience desirable but meni 
sential. For audition, write full P 
viars and send recent photo. 


Box V-320, Variety 1, WY: 


154 W. 46th St. New Yor 


RADIO MUSIC QUIZ 


Who does the music for he 
Guy”—ABC Fri. at 8:00 P™ 


CC last Friday 
HC-TV of New 
Operation for 





See Page 98 
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in ; are the beneficiaries 
> & ...E. ROLAND HARRIMAN 
day ote Pres., Nat'l American Red Cross, Wash. D.C. 
po 
e in 
: YW Congressional Record 
— om : er: age PROCEEDINGS AND OEBATES OF THE 82? comcatsa, SECOND 689810N 
sion : pee | ee | Val $0 WASHINGTON, PRIDAY, MAY 16 1952 Ne 6 
new we eee: : , 
will ‘ . 
Cem . ae | Eddie Cantor Assists Red Cross Blood 
sin ae pc | Plasma Drive 
ios ae . | EXTENSION OF REMARKS 
oe | Lae je 
ment _ — . HON. B. W. (PAT) KEARNEY 
road- 4 OF NEW YORK 
he _ IN THE HOUSE OF REPRESENTATIVES 
ta of Friday, May 16, 1952 
when Mr. KEARNEY. Mr. Speaker, our 
Red Nation is engaged in a drive to replenish 
HYN, lee the blood-plasma reserves of our Armed 
> oe Forces, which were depleted by the ex- 
Daily | tensive use of plasma for our casualties 
ane | in Korea. A gigantic goal of 300,000 
vitae ae pints of blood per month {fs necessary to 
presi- ie meet future needs and at the same time 
as ‘ continue the flow of whole blood to 
tford 1 , Korea for current needs. 
+ we I have just learned of the valiant as- 
bint : sistance being given to the American 
tai Be Red Cross in this program by Mr, Eddie 
— oe: Cantor. He has just completed a tour 
Peter se of seven major cities where he gave his 
, wil ee one-man show for blood donors only. It 
fed ; has been estimated by Red Cross officials 
deci- that this effort resulted in the donation 
a a of nearly 100.000 pints of blood, He is 
ybably | now campaigning for blood on the Pa- 
I ties cific coast. 
TV in —_ ) ov 
prot ee : Mr. Cantor says that he made thls trip 
4-4 : to repay part of his debt to America. He 
- VEF : ak has never forgotten that he began life 
g-and- is - in a tenement on the Jower East Side of 
nd the ! ee - New York City and that in no other 
firm, ; fo . country in the world would it have been 
pe ; | oe possible for him to have had such a suc- 
| e oe cessful career. 
ring ae -— -— +" __* Noted for his aid to patriotic and phil- 
—_- | thks - anthropic causes, coining of the slogans 
month : oe “The March of Dimes,” and “Gifts for » 
= Yank Who Gave,” Mr. Cantor celebrates 


wi 5 his forty-third anniversary in show busi- 
—_ | ness on Sunday, May 18. It seems a fit- 
iL| : : eo: ting occasion to record here the appreci- 

3 ee ation of the many who have benefited 
be : oo ‘through the patriotic efforts of Eddie 
Bs 3 i Cantor. 


“Top 
] p.m. 
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The Billboard 


FIRST TV FILM QUARTERLY 
a 


© HOW TV Stari 
fa — RATE THEATRICAL FILM DISTRIBUTORS” 


Name 


- +++. Unity Television Corp. .. 
1501 Broadway, New York 
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thanks to ~~~ 
every station in the nation 
. for voting UNITY top honors 


~ ~ ~ and thanks to BILLBOARD for the many Kudos. 
accorded to UNITY in the first National T-V Film Survey 














Write, wire or phone for 
UNITY’S new 40 page 
catalog of films to fit 
every time segment and 
type of programming. 


HR? Ga 
VON Sees 


1501 BROADWAY, NEW YORK 18, N. Y. © LOngacre 4-8234 
ARCHE MAYERS “BOB” WORMHOUDT : 


“CONNIE” LAZAR 
Program Director 


LEN FIRESTONE 
Eastern Div. Mgr. 


SID WEINER 
tv Booker, 


President Seles Manager 





| city’s main stem. Station, 





3 Denver Grants. 
Biggest Surprise 


Washington, 

Biggest surprise in ine ee . 
thorizations granted last we .~ 
the FCC was that three pena’! 
were issued in Denver, largest vi 
gin TV area in the country Until 
the day before the agency took ; 
TV applications, thrée of the Aas 
VHF channels assigned to Deus 
were contested and only one aa 
mit could be issued—to radio sta. 
tion KFEL. However, at the last 
minute, Empire Coil Co. amended 
its application for channel 9 to 
UHF channel ‘26. This left radio 
station KVOD as the only applicant 
for channel 9 and enabled the 
Commission to issue three permits 
instead of one. Empire Coil, which 
operates TV station WXEL in 
Cleveland, evidently believes that 
a UHF station now is better than a 
VHF later, perhaps much later, if 
it can beat out the competition for 
the channel. 

Issuance of a permit to Empire 
means that Denver will have at 
least five commercial TV stations 
as there are*still two VHF chan- 
nels tied up. There’s also a UHF 
channel going begging and an edu- 
cational. 
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that of motion pictures. Direction 
requires a change of vace. More 
closeups, less extravaganza shots, 
are the order. Timed action so 
that the “breaks” for commercials 
can be appropriately placed and 
the picture properly edited for its 
particular length presents more 
problems. 

Editing is much more difficult 
too. Motion pictures may run any 
length because it is relatively un- 
important as long as the story is 
told. But the time limit becomes a 
great issue on television, and if a 
half-hour story, for example, must 
be finished with credits in 26 min- 
utes and 25 seconds, and built in 
such a way as to allow an inter- 
mission in the middle for the spon- 
sor’s message, it must be edited on 
that basis with extreme particular- 
ity. 

In the story writing, however, 
there is the greatest difference. In 
a regular motion picture one can 
concentrate on the plot undis 
turbed. During the program of 4 
television story, however, the view- 
er may be distracted by the phone, 
conversation or other factors, 
thereby missing some essential 
portions of an already shortened 
plot and losing the nucleus of the 
basic idea. It is, therefore, neces- 
sary to plant the story more firmly 
so that even if any dialog be 
missed, the viewer may follow it 
for he will be’ using his selectivity 
prerogative. It thus becomes es 
sential both to be repetitious with- 
in a very. short period of time to 
instill a story idea, and at the same 
time to do whatever is required to 
hold the audience from turning off 
or away from the show. 


WTIX in New Setup 
New Orleans, July 15. 
WTIX began operations Friday 
(11) from new, aes? Re 
anal St., 
and quarters on C a 
ly located in a temporary structure 
in fhe suburban area, is now om 
tered in the civic, business an 
entertainment heart of the city. 
Hugh Wilkinson, Jr., is presides: 
of the station, the city’s 1ith, an 
Pat Shannon, general manager. 
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| NATIONAL SCREEN SERVICE 


ec THE ADVERTISER 
It “ENNDS” Chlorophyll Tablets and EYE-GENE Eye Drops 


THE AGENCY . The Salesmanship of Showmanship is being 


Harry B. Cohen Advertising Company, Inc. proved every day...on your Television screen! 


- THE PRODUCER 
Notional. Screen Service Look at the ““ENNDS”’ Commercials on “LIGHTS 


OUT” via NBC. 


Look at them again on “POLICE STORY”, via 





ry CBS. 

r See for yourself why these successful adver- 

& tisers use National Screen Service to tell the 

ly dramatic story of “ENNDS”, the popular. 

- chlorophyll tablets. 

the 

a LOOK at the RECORD ... and discover why 

oft National Screen’s more than 30 years of pro- 
ducing the motion picture industry’s TRAILERS 

’ ... their foremost advertising medium .. . has 

jay ° gay é 

“ : : tae : everything YOU need to create the finest, sales- 

are Ye hg 6 : producing TV-FILM COMMERCIALS! 

a : Si. ly . q | Join the advertisers and agencies who KNOW 

= ? that the Specialists in producing ADVERTISING- 

— 

. 


ON-FILM...are at NATIONAL SCREEN 
SERVICE! 


NEW YORK - 1600 BROADWAY, CIRCLE 6-5700 
V| HOLLYWOOD - 7026 SANTA MONICA BLVD., GLADSTONE 3136 
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before the convention, the first 225 
radio tickets arrived. Then 225 
television tickets were delivered, 
and also 450 badgets, so that men 
could get into the auditorium at 
the International Amphitheatre. 
This, of course, left the situation 
up in the air until some extra gen- 
eral seat tickets and convention 
employee tickets—not good for the 
auditorium—were delivered. 
Trouble with the employee tick- 
ets was that they would get people 
only into the wings and not into 
the main auditorium where the 
convention was being held. 


Networks and major stations 
which brought large crews and 


large quantities of equipment to} 


Chicago are using this between- 
the-conventions week for house- 
keeping, getting out the bugs 
which developed during the Re- 
publican show and for planning to 
improve their coverage. 

Webs have demanded, and expect 
to receive, another TV camerastand 
Some dis- 
tortion developed last week be- 
cause all cameras were on an an- 
gle, set on platforms built out from 
the side balconies.. Video spokes- 


Credentials Snag 


Continued from page 33 em 





men want a camera stand set dead- 


| center facing the convention pos- 


trum, and built up from the floor. 
| Difficulty is that some seats, allo- 
cated to alternate delegates, would 
, have to be eliminated. 


| Nets, the Clear Channel Broad- 
| casters and one or two other out- 
| fits have elaborate strings of tem- 
| porary studios, control rooms, of- 
| fices, etc., in one wing of the con- 
vention hall. They are wired and 
filled with equipment. Rooms are 
locked up except for mechanics 
trying to improve the _ setups. 
About half the net staffs have been 
shipped home until next weekend. 
| But the webs are keeping their 
| hotel working quarters in the Con- 
rad Hilton because these, too, are 
wired and contain much equipment. 

Skeleton news and feature staffs 
are remaining in Chicago to handle 
'the pre-convention story for the 
Democrats. 





Milwaukee — A series of weekly 
health features on TV has been ar- 
|ranged by WTMJ-TV, Milwaukee 
| Journal station, in cooperation with 
| the Miiwaukee Health Dept. They'll 
| be quarter-hour presentations each 
Friday on the “Time Out With 
Thomas” program. 


6006 N. Y.-CANADA COIN 
FOR 52 VIDPIC SERIES 


Hollywood, July 15. 

N. Y. and Canadian angels are 
bankrolling Television Varieties, 
Inc., to the tune of $600,000 for a 
series of 52 telepix, with attorney 
Max Fink secretary-treasurer of 
the company, and Herman Webber 
producer. 

Webber is now in Europe shoot- 
background footage for 
which will have a circus theme. 
Fink leaves this week to join him 
on the Continent, and will return 
in 30 days. 

Webber returns to the U. S. end 
of the year, to complete the series 
here. 








Cleveland—Sidney Andorn has 
| rounded out 17 years on the air 
| with his “Man-About-Broadcasting” 
|/now heard on WERE .. . Bruce 
| Charles back on WHK announcing 
staff after army stint ... White 
Sewing Machine has signed the 
five-minute 6:30 p.m. “Tunes and 
Cartunes,” featuring caricaturist 
| Dick Dugan; pianist Cynthia Park- 
'er and announcer Tom Field cn 
| WNBK. Lincoln Savings & Loan 
pacted Al Henderson’s five-minute 
7:55 a.m. Monday-through-Friday 
WTAM oddities pitch. Farm editor 
James Chapman has been given the 





7:25 a.m. WNBK local spot on|clave in Chi can be much more 
“Today” serious than their picketing of the 
ee Secencenanall 


telepix, | 








RWG 


tracts, voted to honor the RWG 
picket lines before the network 
homeoffices and studios. NBC-TV 


newsmen are covered by a con- 
tract negotiated June 30 by the 
Authors League of America. Pact, 
however, contains a clause that no 
TV newsman can be penalized for 
honoring a picket line set up by 
any ALA union. 

An illustration of what might 
lie in store for the Demos at Chi- 
cago occurred Sunday (13), when 


|W. Averill Harriman, one of the 


leading Demo Presidential candi- 
dates, inadvertantly crossed one of 
the Guild picket lines thrown 
around the NBC-TV studios at 


|Park Avenue and 106th Street, 


N. Y. Harriman, who guested on 
that web’s “Hats in the Ring” 
show, called the Guild to obtain 
permission to cross the line. His 
request was turned down but one 
of his associates reportedly as- 
sured him. that 
granted permission. He subse- 
quently wired apologies to the 


position. 
According to RWG spokesmen, 
their picketing of the Demo con- 
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TV AWARDS 





The March of Time 


Highly interesting and authentic film stories each week 
from every part of the U.S. and throughout the world. 





: 7 American Wit and Humor 


A series of twenty-six half hour programs, with heart-warming 
stories adapted from the best works of the 19th century. 





_ -'@ the Sports Show 


Inside stories on the sports Americans like to watch and play, 
as told by leading authorities and champions in every field. 





BALLETS DE FRANCE 


Bringing to the television screen, in twenty-six fifteen minute 
programs, all the grace and charm of France’s most talented dancers. 


for the THREE March of Time TV Productions 





* CRUSADE IN THE PACIFIC 
Ee —RADIO AND TV DAILY— 
The best television documentary of 1951. 









MARCH OF TIME THROUGH THE YEARS 
—OHIO STATE INSTITUTE FOR EDUCATION % 


—“first award for public affairs programs”. 








CRUSADE IN EUROPE 


THE GEORGE FOSTER PEABODY RADIO AWARD 


—for education over television. 
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Strike 





Republican convention last w 
They pointed out that the co 
will have a number of labor dele. 
gates present, who undoubtedly 
will honor the pickets. As a re. 
sult, they said, the disinclination 
of the Demo leaders to cross the 
picket lines might seriously hold 
up the convention proceedings 
Authors League, meanwhile. has 
decided to grant the RWG full co- 
operation in the strike, including 
participation in its strike fund 
ALA is sending out letters this 
week to its 7,000 members, detail- 
ing how they can help the RWG 
achieve its aims. One of the points 
covered ‘is a suggestion that the 
ALA writers withhold all material! 
from both the radio and Ty 
branches of the networks, so long 
as the move does not constitute a 
breach of contract or a secondary 
boycott. 





the Guild had 
Guild and also fired the heads of | 


hree networks explaining his | ; 
the ¢ ; g | vention, there was a test vote on 


‘Cee 
Barry | 
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changing the convention rules to- 
ward rejecting the National Com- 
mittee’s recommendations for 
Georgia, Texas and Louisiana. The 
Taft forces went down to defeat 
by 110 votes, a licking from which 
they never recovered. 

The pressure on radio and tele- 
vision was kept up by the Eisen- 
hower leaders. When the pro-Taft 
Credentials Committee conducted 
new hearings and again brought in 
a report favoring the contested 
Taft delegations, the convention 
was ready and waiting. Once again 
the delegates, who had heard from 
the folks back. home, repudiated 
their committee and gave the vic- 
tory to the Eisenhower delegations. 
It was these victories which tipped 
the scales to General Ike on the 
first ballot here last Friday. 

Every delegate and every party 
leader left town well aware of the 
new fact that television, backed up 
by sound radio, is a special kind of 
steamrolller which can meet head- 
on and flatten the older, smoke- 
filled room variety. 











TY Newsreels 
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low and simultaneously records the 
interview on the soundtrack as the 
film rolls through the camera. 

In order to operate the device, 
Telenews needed special authoriza- 
tion from FCC. Authorization was 
granted by the Commission be- 
cause “the public interest would 
be served.” The system will also 
be used for the Democratic Con- 
vention. 

Telenews also has a new button- 
hole mike manufactured by the 
Stevens Corp. which could be used 
as alternative to the Army equip- 
ment. 


Anguish Into Production 
With 52 Half-Hour Series 


Holiywood, July 15 

Toby Anguish, veteran pix-to- 
video distrib, is entering the tele- 
film production field beginning 
with a series of 52 half-hour tele 
pix to be filmed around the w orld. 
Each has a $15,000 budget with 
Anguish angéling the entire ven- 
ture. He plans to shoot abroad for 
six months, then return to Holly- 
wood for interiors. 

Jim Bond appears in one unit 
now shooting in Alaska, and Wally 
Taber in another which will locale 
in Africa. Taber, Anguish and 4 
cameraman leave for Africa Sep! 








1. They expect to have the first 26 
ready for distribution by Oct. |. 
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RCA-VICTOR 
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Answer to 


RADIO MUSIC QUIZ 
MURRAY ROSS 


Does the music for "TOP GUY" °* 











ABC Wed. at 8:00 p.m. 
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KTLA THE BEST ADVERTISING BUY IN LOS ANGELES 

















MAY, 1952 


Hooper .... 15.1 
AM .,.0... 38 
Videodex ... 21.2 


KTLA Studios * 5451 Marathon St., Los Angeles 38 +» HOllywood 9-6363 
Eastern Offices + 1501 Broadway, New York 36 + BRyant 9-8700 


PAUL H. RAYMER COMPANY ¢ NATIONAL REPRESENTATIVE 
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| Television Chatter 


New York 





making her TY bow as guest solo- 
ist on NBC’s “Voice of Firestone” 


Johnny Guarnieri  replacing| next Monday night (21 ... Two 
husband-and-wife thesp teams set 


Eddie Hatrack as regular pianist | 
> omy? : |for NBC’s “Goodyear Playhouse” 
on WCBS-TV's Ernie Kovacg show | sunday night (20). John McGovern 
. Richard Seff into a featured | and Peggy Allenby, and John Sey- 
role on CBS-TV’s “Crime Syndi- | mour and Abby Lewis will appear 
cated” next Tuesday night (22) .. yf Papen a ¥ * per — 
“CT's War 3 9 Nee |tation of “The rial o steven 
“It s Worth Knowing, public serv’ | Kent” _. . Packager Peter Arnell 
ice education show, renewed for/named as consultant to CBS on 
its third 13-week cycle on WCBS-| audience-participation, panel and 
TV ... Bill Penn set for a lead | quiz shows ... Paul (Mr. I. Magi- 
role on NBC’s “Kraft TV Theatre” | nation) Tripp starring on ABC's 
tonight (Wed.) . . . Mildred Miller, | “Tales of Tomorrow” Friday night 





Metropolitan Opera mezzo-soprano, | (18) in a story which he authored, ‘shifted from KHJ-TV_ to KECA- | 


(|“Ahead of His Time.” 


His wife, 
Ruth Enders, co-stars. 


Hollywood 


Nancy Cameron named to newly- 
created post of sales service co- 
ordinator at KNXT... Nova 
grabbed heavy role in KECA-TV’s 
“Space Patrol.”...L.L. Rams quar- 
terback Beb Waterfield and sports- 
caster Bob Kelley topline new live 
TV show, “Monday’s Quarterbacks,” 
| packaged by Jack Douglas Produc- 
‘tions as 15-minute grid show be- 


| 


|ginning in September. . .Featurin 








longhair music, “Hollywood Bowl} 
Previews” was launched on KNXT || 
this week, Forest Lawn sponsoring | 
... Ed Reimer subbing for vacation- | 
ing Bill Welsh on KTTV’s “Sports | 
News.”...“Hollywood Feature} 


Story,” Jeff Donnell emceeing, 








DETROIT HAS 


1'A-million 
home radios... 




















car 


‘4-million 
“Radio only” 
homes... 
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in Detroit 


per-thousand 


radio time 








THE WORLD'S FIRST RADIO STATION 
Owned and Operated by THE DETROIT NEWS 


%,-million 
radios... 





best radio buy 


.. WW)J's cost- 


is 14.5% less than 
the average cost- 


per-thousand for — ° 


in Detroit... 


a 4-billion dollar market! 





Notional Representatives: THE GEORGE P. HOLLINGBERY COMPANY 


Associate Television Station WWJ-TY 
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Bouwc NBC Alfil.ote 





AM— 950 KILOCYCLES— S000 WATTS 
FA — CHANNEL 246—97.) MEGACYCLES 








TV, Columbia Utilities picking up 
tab...Allen Buckley ankeld as di- 
rector of “You Asked for It” to 
join Frank E. Mullen Associates... 
NBC-TV director Joe Ainley _— 
ping video version of “Little Thea- 
tre.’...Former KHJ-TV account 
exec Jack Tobin joined sales staff 
of Jack Douglas Productions. ..Re- 
publican and Democratic conven- 
tion given as reason for upsurge in 
sales of TV sets in L.A. area, hike 
being 40 to 50% over comparable 
period in 1951, giving L.A. July 1 
total of 1,275,000 sets... Ken Mur- 
ray will recreate his “Blackouts” 
when he tees off his new CBS-TV 
show in September, and is angling 
for ‘Marie Wilson, who was in orig- 
inal “Blackouts,” and is now under 
contract to CBS, for the show... 
Juve show, “The Whist Club,” re- 
placed by film series on KTTV... 
CBS-TV flack topper Bob Meyer 


| back from a three-weeks vacash in 


midwest Ruth Ashton joined 
Lee Wood on KNXT news to give 
distaff angle of GOP convention 
_.Ed Sullivan planed back to 
Gotham following a two-week visit 
in Hollywood, to attend marriage 
of his daughter, Betty to Ensign 
Robert Precht...Dick O’Leary, 
former KTTV ccount exec, joined 
KHJ-TV sales staff... Jay-N-Jay 
Chinchilla ranch picking up tab on 
KLAC-TV’s “Film Playhouse” for 
13 weeks...Irv Atkins skied in 
from Honolulu. .. John Guedel back 
from business trek to N.Y. and 
Chicago ..Mac Benoff is head 
writer of CBS-TV’s “Life With 
Luigi,” beginning Sept. 15, and net 
v.p. Harry Ackerman is now inter- 
viewing directorial candidates... 
KHJ-TV has new show, “Baseball 
for Ladies,” Saturdays...NBC op- 
tioned “Hollywood at Work,” half- 
hour show, for showing on KNBH 
July 18 ABC-TV’s Bill Phillip- 
son to Frisco on biz...Edgar Ber- 
gen planed to N.Y. on business 
junket. 


Chicago 


NBC-TV producer Reinald Wer- 
renrath, currently on leave from 
the web for a Navy Reserve as- 
signment, grabbed shore leave to 
help with the convention telecasts 
... U. of Illinois test-running its 
programming facilities in anticipa- 
tion of its own educational chan- 
nel with a _ tele documentary 
beamed via WBKB . .. WNBQ’s 
Cactus Jim (Bill and Johnnie 
Coons) personal appearancing for 
the Jewel food store chain... 
Harriet Van Horne, N. Y. Worid 
Telegram & Sun’s radio-TV editor, 
pinch hit for regular panelist Car- 
melite Pope on DuMont’s “Down 
You Go”... Drewrys Ale back on 
WBKB with “The Unexpected” vid- 
pix series after dropping its “va- 
riety stanza on WGN-TV ...CB 
tubthumper Jack Goldstein here 
for Jackie Gleason’s date at the 
Chicago Theatre ... Hope Sum- 








mers, NB 

regular on C-TV’s “Hay 
ins Falls,” doubling in Sait ce 
summer theatre Production of 
First Lady” ... Filmed blurbs 
used by Admiral on its ABC-Ty 
convention coverage being lensed 
at Kling Studios - Sante Fe 
Railway came through with an- 
other | year’s renewal on Clint 
Youle’s Wednesday and Sunday 
weather show on WNBQ ... Flor. 
ence Murdoch of the Earle Ludgin 
agency supervising the cutting of 
new spots for Stopette use on 
“What’s My Line” on CBS-TV 
Walt ,Durbahn, conductor " of 
WNBQ’s “Walt’s Workshop,” 
rramed as a judge for Ford Motors 
annual #idustrial arts awards, 


San Francisco 

ABC granted KPIX 10-year 
lease to locate its transmitter atop 
Mt. Sutro, also used by KGO-TV 
the ABC “o-and-o” station. . ; 
First KPIX pics beamed from new 
site were sharper in most areas 
but required adjustment of an. 
tennas in others. Made it tough on 
customers anxious to view the GOP 
show on KPIX . . . KGO-TV boss 
Vince Francis and wife skied to 
Gotham for a week. .. . Howard 
Wines left KRON to join TV Pre. 
view Magazine. . . . KRON lensed 
a micro weirdie when Ben Grauer’s 
voice from Chicago overlapped 
pictures of Johnny Dugan mug- 
ging on a variety show from Holly. 
wood. . . . On first GOP conven- 
tion day, CBS-TV neglected to 
provide sound with its 8:30 a.m. 
pictures. So KPIX’s Jim Eakins 
ecovered with .ad libs, news reports 
and music. For an hour... . Local 
business practically at standstill 
during convention telecasts. .. , 
TV rental firms ran out of sets the 
first dy. . . . KGO’s Chef Cardini 
dropped 64 pounds since January, 
is down to 190. He’s been explain- 
ing his diet on TV. 


London 


Verdi's “Macbeth” to be televised 
from. Glyndebourne opera house 
Friday, July 25. Lady Macbeth will 
be sung by Dorothy Dow of the 
N.Y. Met. Vittorio Gui conducts 
the Royal Philharmonic Orchestra 

..“Factory Girl,’ last in the se- 
ries, “The Rising Twenties,” is to 
be aired Monday (21). Script, by 
Patricia Evans, is focused on the 
pottery industry Dramatization 
of Albrecht Goes’ novel, “The Ar- 
row to the Heart,” to be produced 
by Rudolph Cartier, Viennese film 
director and scenarist, Sunday (20), 
Cast includes Robert Harris, Es- 
mond Knight, Leonard White, Don- 
ald Pleasance and Cita Crichton 
Wilfred Pickles takes the chair in 
a new quiz series for children be- 


ginning Sunday (20) .. . Excerpt 
from “Zip Goes a Million” by 
S|Eric Maschwitz, starring Reg 
Dixon, to be teeveed before an 


invited audience from the Palace 
Sunday (20) 
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RKO-PATH 


E, Inc. 


Veteran Showmen! 





F rom the dawn of the motion picture in- 
dustry, the name PATHE has stood for top 
quality—in features, in newsreels, in short 
product, in commercial and educational 


films. 
Alert, and in cune with 


the times, RKO- 


PATHE has also, since 1946, adapted ics 
superb resources of studios and equipment, 
creative talent, technicians and showman- 
ship knowhow to the field of industrial and 
television film production. 

With its proud tradition of success 
through the years as a foundation, it is ob- 
viously no accident that RKO-PATHE 
product is always outstanding in its field. 


For with RKO-PATHE.. 


Firg.” 


“Quality Comes 


RKO-PATHE, INC., 625 Madison Ave., New York 22, N. Ve 
Phone: PLaza 9-3600 
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—12 years old—and a 
national institution! 


Summer Fall 
NBC-TV—MONDAY 8-8:30 P.M. DST ’ CBS-TV—SUNDAY 4-4:30 EST 
AYCO Manufacturing Co., Ine. Cat’s Paw 

Cat-Tex 


Radio—COLUMBIA BROADCASTING SYSTEM 





LOUIS G. COWAN, wi. 


MEW YORK CHICAGO 
575 Madison Ave. 8S. Michigan Ave. 
New York 22,N.Y. Chicago $, Ill. 


PLaza 9-3700 RAndolph 6-2028 
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switchover from live to film can|of the lesser filmed series now 
be effectively made.” | being made will find no market.” 
As for dramatic shows, Jordan; The same thing will apply to 
feels they’re better done on film | low-grade feature films now being | 
from the start—although they’re a| made available, Jordan says. When | 
lot more expensive that way, he! better product is available, the 
warns. Aside from the undisputed | present reelage will quickly fade | 

advantages in. quality in putting | off. 
TV shows on reels, Jordan ques-| Jordan credits the lack of TV 
tions whether the added cost is|ctations currently as ‘the reason 
recompensable via residual rights. | for the present telepix boom. In- 
He feels that having a series | apility of sponsors to clear time 
in a can for possible resale to! on ag national basis, he explains, | 
TV outlets two years or five years} js driving them into spot place- 
or 10 years hence will prove of | ments, which seems they must put | 
value only for shows with star) their shows on film. When in sev- | 
names. He opines that competition | era) years many more outlets are | 
will be so tough and quality sO) on the air. new networks or group- 
improved as time goes on that) jngs will make time available on 
nothing but top-name stuff will| 4 national basis, but by that time-| 
have any long-range replay value. | tejefiims will be too— well-estab- | 
Limitless Horizons lished a medium to be dislodged, 

“When there are 2,000 stations,” | Jordan feels. 

Jordan says, “the potential income Morris office exec sees vast un-| 
for a vidpix series will be so great | tapped possibilties for making vid- | 
that much more money will be 
put into them than is feasible at|can unions may crack down on} 
present. Likewise, the competition | this activity, as they are starting 
among stations for audience atten-|to do in Hollywood on feature-| 
tion will be’ so intense that none | making overseas. He believes, how- 
will be able to afford to show any-/| ever, that even if it requires some- 
thing but the best product he can|thing like a standby fee to ap- 
lay his hands on. As a result, any! pease the unions, the added quali- 








|while, Jordan 


ties, particularly in atmosphere, 
and the lower production costs, 
make production abroad worth- 
“Foreign Intrigue” series as the 
best example. 

Major banks are starting to show | 
a nibbling interest in telefilm | 
financing, Jordan notes. He thinks 
this is a welcome sign in that it 
will put the whole field on a more 
businesslike and stable basis. By 
providing regularized sources of 
'coin for production, Jordan opines 
ithe banks will force out of biz the 
fly-by-nighters whose only demon- 
strable talent is finding angeling 
coin. Jordan mentioned Bankers 
Trust and the Chemical Bank & 


| Trust. both in New York, as hav- 
ling evidenced interest in vidfilm 


financing. 


Austria to Taste TV 


Vienna, July 15. 
Austria is one of the few coun- 
tries where TV is unknown. 
|Chances are that only after the 
signing of the peace treaty will TV 
be introduced. Nevertheless, the | 


reserved eight wavelengths for this 
purpose 

Austrians, however, will get a 
glimpse of what it’s all about dur- 


ling the forthcoming International 


Fair, as the British Pavilion will 
exhibit latest developments. 


points to the) 


a, 








Commercial Japan 


Continued from page 1) 




















ROS to the public before next little equipment, few technical per- 
'spring at the earliest. sonnel, but assert they have hun 
Four of the five applications dreds of applications from TV en. 
‘under consideration are for li-|Simeers and experts and that 
censes for commercial television.|@@¥ipment could easily be pro. 
Two requests are backed by coun- | cured. 
try’s biggest newspapers and the Basically, both outfits have simj- 
largest advertising agency, Dentsu.| lar plans for use of TV in Japan 
Filing in the name of Radio Tokyo | NHK president Tetsuo Furukaki. 
are Asahi, Mainichi and Dentsu.| who envisions a 32-station network 
The Yomiuri newspaper is request-| within five years which will cove 
ing a channel under the name of| all Japan, says his pregram: ning 
Japan Television Network Co. | will be controlled by the listeners 
The single request for a license | through a board of governors. This 
for non-commercial video comes | board will choose the programs to 
from NHK (Nippon Hoso Kyokai), | be aired by NHK’s television net 
) the Broadcasting Corp. of Japan, | Without sponsors or advertising to 
operators for the last 27 years of | worry about, Furukaki feels more 
} medium wave non-commercial|time can be devoted to getting 
|radio broadcasting system. On sur-|truly cultural programs to the 
|face NHK seems most likely to | people. 
get nod from commission since it Matsutaro Shirdki, head of the 
has facilities, techniques and per- | Nippon Television Network Corp. 
sonnel already engaged in TV. says he will have a system of 26 
NHK argues that to equal their | micro-wave connected stations 





pix abroad. He admits that Ameri-| recently-held Stockholm conference | 1952 plans will cost any contender | within two years. He claims his 


$6,500,000. | sponsors would not have absolute 
NHK reminds the public that it has | right to choose their shows. that 
at its disposal the greater portion;a board similar to the NHK one 

of Japan’s TV engineers and that | would decide jointly with sponsors 
some of its top men have recently | what programs to air. 

studied the science in U. S. Rivals 
for the rights admit they have | = 
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After You've “Packed ‘em in . 


ri ot 


Sure 





You 





Sell ‘em! 


No matter how good your television show is. no matter how 
good the rating, the only true measure of its success is how 
much it does to sell your product. That puts the bee right 
on your TV commercial! 


Selling is Sarra’s business. To the making of complete. 
&-, 20-. or 60- “second complete “solo” spots, curtain raisers, 
hitch-hikes or commercials integrated into feature pro- 
grams, SARRA brings a complete, permanent staff of sales 
strategists — creative and technical experts — which we 


believe to be unequalled in the field of visual selling. 


The roster of Sarna clients reads like a “Who's Who” of 
outstanding TV advertisers. We would like to have the 
opportunity to add your name to our list. 






An appealing human-interest sit- 
uation dramatizes Ipana’s theme: 
“Nice things happen to people 
who avoid Tell-Tale Mouth with 
Ipana”.. . . and pleasantly sugar- 
coats a hard-selling reason-why 
message. Made for Bristol-Myer» 
Co. through Doherty, Clifford 
and Shenfield, Inc. for “Break 
the Bank”; used also as a hitch- 
hike on “Mr. District Attorney.” 





Ingenious animation of the 
Lucky.Strike pack and march- 
ing cigarettes gives strong 
product identification in a 
fast-paced opening for “Your 
Hit Parade.” Created for The 
American Tobacco Company 
through Batten, Barton, Dur- 
stine & Osborn, Ine. 
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TV FILM rROBUCTION FOR REPRODUC 





IDEAS « SCRIPTS 


STORYBOARDS * ANIMATION - PHOTOGRAP 

















Product-in-use shots of an exquis- 
ite blonde are sure-fire attention 
getters for Stopette Deodorant 
and Pouf Body Powder. This 
commercial for “What's My 
Line?” ends with a point-of-sale 
clincher offering a combination 
deal, Made for Jules Montenier, 
Inc. through Earle Ludgin & Co, 
















ACLU | 


fee COntinued from page 31 =! 











Communist) is convicted of a crim 
inal offense.”” But, the ACLU said, 
the “heart of the problem is not 
membership in the party but the 
question of alleged association with 
purported Communist-front organi- 
zations. Noting CBS’ claim that 
the FCC should not block the net- 
works’ consideration of a perform- 
ance of political sympathies before 
hiring because the Commission it 
self is bound by the Government's 
loyalty program, the ACLI 
stressed that the Federal program 
contains a hearing procedure, some- 
thing which is not available to per- 
formers who are blacklisted. 

Brief emphasized that, despiie 
the nets’ delegation of program 
ming power to advertisers and 
agencies, “the final responsibility 
for programs rests solely with the 
licensed station.” Brief added: 

“We submit that the licensees 
have concentrated the power of re 
jecting talent totally in the hands 
of an organization to which the) 
have no responsibility and which 
has no responsibility towards them 
—that is the publishers of Red 
Channels. The power has been con 
centrated in this agency through 
the use of listings in Red Chan- 
nels as a blacklist. It is an enoi 
mous power, and as shown... it 
has not been used in the public 
interest. If concentrating power 
in the hands of the networks was 
an evil that the FCC had to rem- 
edy, the concentration of power in 
agency under no control from the 
Commission, or any licensee, 1s 
completely irresponsible and-total- 
ly against the interests of the pub- 
lie.” 

«| In addition to the four nets, the 
ACLU is also seeking that license 
renewals be held up for KOWL, 
Santa Monica, and for WPIX, . 
According to the brief, WPIX * 
mits that the supposed political 
views of Charlie Chaplin were In 
part responsible for the cancella 
‘| tion of his films.” 
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A curtain raiser commercial 
for the Philco Television 
Playhouse smoothly integrates 
a strong selling message with 
a fine dramatic production, 
Produced for Phileo Corp. 
through Hutchins Advertis- 
ing Co., Ine. 









SRE 


Have you a store 
of negatives 
unusable because 
of shrinkage? The 
new PEER-RENU 
Treatment will 
restore them to 
usefulness. 


Write for details 


EERLESS 


FILM E PROCESSING CORPORATION 











AL SELLING 
CHICAGC 

6 East Ontario St 

165 WEST 46TH STREET, NEW YORK 36." 

959 SEWARD STREET, HOLLYWOOD 38, CALIF 


HY * PROCESSING 
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) EXCLUSIVE SALES 
° DISTRIBUTORS OF... 


¢ TELESCRIPTIONS LIBRARY ¢DICK TRACY 
*KORDA FEATURE FILMS ¢ WASHINGTON SPOTLIGHT 


SNADER TELESCHPTIONS SALES, Inc. 


Alexander Bisno, President 


NEW YORK BEVERLY HILLS CHICAGO 
229 W. 42nd St. 328 S. Beverly Dr. 59 E. Van Buren St. 
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Tele Followup Comment 


Continued from page 32 


but it sounds fresh. He was givenjdidn’t get the atmosphere or the 
a speedboat setting with water| setting to do work of this type, 











; i oid ji e proceed- 
churning behind him. It detracted | 2nd it left a void im the p 
somewnat from Draper, but he Sullivan also did an interview 
still showed up well. |with Pitcher Bob Feller, of the 


Joan Laste, a French import| Cleveland In@ians. He surrounded 





current at the French Casino, did this bit with some good —- clips. 
: | ose. 

a tasty bit of ballet. She’s a lithe, | 

lively lass and knows her way | 

around the terps. 





Presentation of “The Velvet 
| Glove” last week (7-11) on “Broad- 


The only flaw in the show was| Way TV Theatre” 
“ N. Y., underscored as perhaps fv 


via WOR-TV, | 


duction directly into TV with no 
attendant script revisions. Story, 
localed in a Catholic convent, was 
wordy and lacked any semblance 
of action. Fact that it all took place 
in a single set also helped lull 
viewers sufficiently to switch to a 
different channel. In addition, the 
lead role, that of the Mother Sy- 
perior, was woefully miscast. 
Since the show was aired the 
five nights during the Republican 
convention, when the N. Y. net- 
work outlets were carrying con- 
vention proceedings almost ex- 


clusively, it’s possible that pro-| 


ducer Warren Wade might have 


the same token, viewers tired of 
watching the GOP in action might 








Sir Cedric Hardwicke, who gave! yther’ show has-yet done in this|have switched over to wa 
a reading of shortstory, “Craziest | scries the inherent dangers in at-/| for’ relief. On that score, bed e 
Story Ever Written.” Hardwicke! tempting to transfer a legit pro-! missed the chance of corralling 
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NOW IN PRODUCTION: 


4 DRAMATIC ADVENTURE 








FILMS SERIES — — 
PRODUCED FOR TELEVISION! 











Sponsored by 


KELLOGG 


through 
LEO BURNETT COMPANY 


Taut Drama-and-Thrill 
Series! 


“CASE 
HISTORY!” 


Starring 


Young 





REGIS SARA 


TOOMEY e HADEN 


{Audition Prints NOW Available) 









MADISON ¢ DEVINE 


NEWEST ACTION — ADVENTURE SERIES! 
DRAMA, DANGER ON THE HIGH SEAS! 


“The PHANTOM PIRATE!” 


Starring ROBERT STACK 


(AUDITION PRINTS AVAILABLE SHORTLY) 


the Great Outdoors! 


“TRAIL 
BLAZERS!” 


ALAN HALE, JR. 


{Audition Prints NOW Available) 


Ametica — and 


Starring 














For Complete Details on These ey 
‘ Other TV Films, Write or Phone:—, 


WM. F. BROIDY PRODUCTIONS, Inc. 


5545 Sunset Blvd. — Hollywood 28, Cal. — HEmpstead 6844 





| but that’s about all that can be 


thought he wouldn’t stand much | She both 


: ; irole in a 
chance of an audience anyway. By | 


okay as one of the sisters. 


| program-builders. Gord. 


some new-adherents for his cross- 
the-board theatre. 

As written by Rosemary Casey, 
the story told of how the Mother 
Superior and her nuns succeeded 
in getting their bishop to change 
his mind about firing a young his- 
tory professor from their school, 
when they were convinced that the 
Communist charges against him 
were false. Lola Montez, who’s ap- 
peared in most of the “Theatre” 
productions, played the Mother, 


said of. her work. In an apparent 
attempt to imbue her characteriza- 


PIX DIRECTORS, ATFP 
AGREE ON VIDEO PACT 


Hollywood, July 15, 

Agreement has been reached be. 
tween the Screen Directors Guild 
and Alliance of Television Film 
Producers on a TV pact, upping 
directorial minimum from $409 a 
week to $550, and giving the mege 
gers residual rights. 





tion with the necessary reverence, 
moved and spoke the 

monotone. Bramwell 
Fletcher succeeded much better as 
a crotchety but kindly old mon- 
seigneur. Richard Derr, as the 
professor, and Susann Shaw, as his 
fiance and secretary to the Mother 
were good. Dorothy Peterson was 


Stal. 





George Jessel, in the first of a 
scheduled string of TV guestings, 
injected plenty of sparkle and 


| verve into CBS-TV’s “Information 
| Please” 
| could not 
| basic weakness—its lack of visual 
| dressing to make it palatable for 


Sunday ‘ night (13) but 
overcome the show’s 


TV. With moderator Clifton Fadi- 
man in his usual top form and 
permanent panelists Franklin P. 


| Adams and John Kieran pitching 


| in, the show had its moments. 
remains, though, a basically good 
radio format which has not yet 
achieved successfully the transition 
to TV. 
Jessel surprised with his erudi- 
| tion, quoting obscure lines from 
| Shakespeare and from other classic 
| poets as neatly as did Kieran. He 
| bantered capably with Fadiman, 
| tossed in some solid gags about his 
| Wives, alimony and picture-making 
|and generally indicated that his 
| famed toastmastering ability. can 
| be projected excellently into video: 
| (Jessel plans to go into TV heavily, 
|as both a producer-director and 
|performer, now that his producer’s 
| pact with 20th-Fox has mone, 
tal. 


Directors originally sought $¢ 
| minimum. 


ut 
ATFP countered by a 
| fering directors on vidpix in their 
fourth run in any given area $275 
| residual coin, and Guild took the 
| offer, agreeing to the $550 min- 
| imum, 

| Alliance is now negotiating with 
IATSE 659, which reps the cam. 
| men, but talks are in too ea: 
| stage for any detailed demands 


lda- 


a 
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FCC Moves | 


Continued from page 30 = 











mae 
in Cleveland, was issued the UHF 
| permit. 
| An authorization for construction 
| of a UHF station in Portland was 
also issued to Empire Coil, manu- 
|facturer of coils and transformers 
in New Rochelle, N. Y. 
| .Denver and Portland are the 


largest cities in the U. S. without 
television service, and were first 
and second on tke FCC's priority 
list for processing applications for 
non-T V areas. 

Other permits, all for UHF sta- 
tions, went to radio stations WHYN 
in Holyoke and WJKO in Spring: 
field; Trans-American ‘Television 
Corp. in Flint; radio station WNBH 
in New Bedford; radio station 
WKBN and Vindicator Printing Co. 
in Youngstown; radio _ stations 
WNOW and WSBA in York; South- 
ern Connecticut and Long Island 








Foreign TV Review 





Television Co. in Bridgeport; radio 
station WKNB in New Britain; 





radio station KHQ and KXLY-TV 
in Spokane; and KTBC and Charles 





|DOON THE WATTER 

| With Richard Dimbleby 

| Producer: Stephen McCormack 

| 45 Mins. 

| BBC, London 

| Novel topographical program in 
| the “Round Britain” series proved 
| of considerable interest, tracing a 
journey down the River Clyde, out 
| into the beautiful Clyde estuary, 


|and around such quaint islands as 
| Arran and Bute. Stanza was pre- 
| filmed on locales of the waterway 
| by BBC’s television unit, with 
| commentator Richard Dimbleby as 
| Suide and interviewer. Latter's de- 
| scriptive narration was pleasing 
and informative. “Doon the Wat- 
ter,” program’s title, is a Scots 
term signifying “Down the River 
Clyde,” watter being the vernacu- 
lar for water or sea. 


_ Sturdy island Scots came over 
well in the interviewing chores. 
These included Clyde steamer Cap- 
tain Murdoch, Marquis of Bute and 
Lady Mary, daughter of the Duke 
of Montrose of the island of Ar- 
ran. But, too often, conversations 
took too historical a turn, especial- 
ly the interview with the knowl- 
edgable Lady Mary. A more topi- 
cal slant would have been wel- 
comed. Scottish country dancing 
scenes were authentic and atmos- 
pheric. Scenes showing 1952 con- 
ditions in the many Clyde holiday 
resorts would have added life to 
program. 

The little-trod islands of Scot- 
land, with their quaint customs and 
simple-living islanders, house a 
store of potential TV maferial, as 
yet little tapped. Point is worthy 
of serious note by U/S. television 





Memphis—Due to the Chi politi- 
cal powwows, television set sales 
nag he a total of 136,784 sets in 
use in this area, monthly report by 
WMCT, Memphis’ only TV station, 
disclosed. Report showed an in- 


H. Coffield in Austin. 

Cities in which applications were 
thrown into hearing (to be sched- 
uled later) are Denver, Portland, 
| Tampa-St. Petersburg, Wichita, 
|Flint, Canton, O.; Reading, Pa; 
| Waterbury, Conn.; Harrisburg, Pa.; 
| Jackson, Mich.; Sacramento, Fort 
| Wayne, the Duluth, Minn.-Superior, 
| Wis., area; and the Beaumont-Port 
Arthur, Tex., area. 


Theatre interests are involved in 
some of these applications. The 
Wometco circuit is part owner of 
Orange TV Broadcasting Co., which 
is seeking a VHF permit in Tampa. 
The Sherrill Corwin chain of Cali- 
fornia has a piece of Mid-Continent 
Television, Inc., which is applying 
for VHF in Wichita. W. S. Butter- 
field Theatres is applicant for UHF 
in Flint. John Wolfberg has a 34 
interest in Denver Television Corp., 
seeking VHF in Denver. Radio sta- 
tion KLZ in Denver, applicant for 
VHF, is half-owned by Frank Rick- 
etson, Jr., who is president of Fox- 
Intermountain Theatres. Lufkin 
Amusement Co. is an applicant for 
Port Arthur. 

Two Hollywood stars are in 
volved in Denver applications. Bob 
Hope has a substantial interest In 
Metropolitan Television Co. and 
James Stewart is 20% owner of 
Denver Television Co. 





Philadelphia—David A. Carlisle 
added to sales staff of WFIL-TV. 
Carlisle worked in production, traf- 
fic sales service and sales for five 
years and served as a radar lieu 
tenant in the Navy during World 
War II 





Austin, Tex.—Harry O'Connor 
has joined staff of KTXN here. He 
comes here from New Orleans. 
Prior to that he was with KMAG 
and KEYL, San Antonio. He spe- 
cializes in hillbilly music as a disk 





crease of 3,458 sets since June 1. 
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| FRANK COOPER ASSOCIATES 


SALESMEN 


Of Television and Radio Shows 


MAN AGAINST CRIME 
STRIKE IT RICH 
HAIL THE CHAMP 
THE LINE UP 
THE CHASE 
FIRST NIGHTER 
GUESS WHAT HAPPENED 


Pann COOPER ROSULIAIES 


SY FISCHER, Eastern Manager 
ee ee OE eee eee oe. ne 
7225 Hollywood Biv 
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OF TV’S One of the Finest 
“THE BIG PAYOFF” Studios in the East 
for ; 
COLGATE-PALMOLIVE PEET r | e[fc h er Smit h 
Monday Through Friday | S q . 
NBC-TV 3:00 - 3:30 P.M. EDST t U I O S / 
and also 
Summer Replacement for 
“COLGATE COMEDY HOUR” 321 East 44th Street 
New York 17, N. Y. 
Every Sunday 8:00 - 9:00 P.M. EDST dics Mines en eaeee 
NBC-TV Call MR. CANNAVARO or MR. STILE $s 
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Television 


one, turning in a neatly whimsi- 
cal job as the milquetoastish char- 
acter who had _ swpervised the| 
agency’s filing system for 30 years, | 
and then became a “tiger” when | 
it looked as though his beloved | 
files were to be shunted into the 
basement by a new femme assist- | 
ant to the prexy. Newland over- 
played slightly the fraternity- 
minded boss of the agency, and 
Jean Casto was good as the femme 
assistant. Olive Blakeney made for 
an appealing vis-a-vis for Taylor as 
his longtime fiancee. Miss Hayes, 
another member of the original 
group, played only a receptionist 
in the show. Supporting cast was 
good. 

Show is supposed to be a mod- 
erate-budgeter for the summer, | 
but sets and other production | 
trappings looked good. Montgom- | 
ery himself handled his usual in-| 
tros via film, evidently lensed in| 
advance to give him a chance for a | 
vacation. Show will continue to be | 
bankrolled alternate Monday| 
nights during the summer by John- | 
son's Wax and Lucky Strike. ; 

otal. 





AL PEARCE SHOW 

With Art Morton, Tizzie Lish, Ar- 
lene Harris, Jay Stewart, an- | 
ouncer | 

Producer: Stefan Hatos 

Director: Judd Whiting 

Writers: Jack Harvey, Bob Weis-| 
kopf, Jim Critchfield ~ 

30 Mins., Thurs. 8 p.m. 

Sustaining | 

CBS-TV, from N.Y. 
The Al Pearce show, a staple in 

radio for many 


4 


Continued from page 32 


Reviews 





went into a televersion with a day- 
time layout, and is now in a bi- 
weekly evening package. It’s vir- 
tually a sight transcription of the 
radio show, and as such has a static 
quality that voids any exciting fea- 


| tures. 


Pearce is an easy going person- 
ality and endows that quality to 
the program. Stanza has overtones 
of a vaude show, with Pearce act- 
ing as emcee and doing his own 


| bit as Elmer Blurt, the “low-pres- 


sure salesman” while Tizzie Lish, 
Art Morton and Arlene Harris go 
through their own specialities. 

Miss Harris is probably the 
stronger of the comedy element 
since her monologs have a natural 
quality despite the exaggerated 
writing. Tizzie Lish pounds too 
hard to achieve her maximum el- 
fect. There are some moments in 
the Blurt sequence that are re- 
warding, but the slow character of 
this bit militates against it. 

The song department is by Art 
Morton and he comes out well. 


Shew alternates with the Burns 
& Allen session. Jose. 


MUSIC HALL 


With Patti Page, Carl Hoff Orch; | 


Robert Clary, guest 
Producer-director: Buzz Kulik 
15 Mins., Tues.-Thurs., 7:45 p.m. 
LEVER BROS. 
CBS-TV, from New York 
(J. Walter Thompson) 


In a quarter-hour twice-weekly | 
| showcase that attempts to do noth- 


ing more than display the warbling 
talents of Patti Page, CBS-TV has | 
come up with a pleasant, unpre- 


years, recently 'tentious entry in “The Music Hall.” ' successfully. 


Since the show doesn’t bother with 
production settings to back the 
numbers or try to intersperse many 
camera effects to heighten visual 
values, Miss Page has to carry the 
ball alone, and she manages it 
handily via top piping techniques, 
warm projection and a well se- 
lected songalog. 

On show caught Thursday (10), 
|for example, Miss Page belted out 
\“Back In Your Own Backyard,” 
'“With My Eyes Wide Open I'm 
|Dreaming”’ and “I’m Glad That 
| You’re 
Else” with enough charm and ap- 
peal to compensate for the dull 
“inane” backgrounding. Guest for 








Happy With Somebody | 


the stanza was Robert Clary, cur-| 


rently featured in the Broadway 


had little chance to show his wares 


* . © sone” | With Marcene Riley, others | 
revue, “New Faces o 52.” He! 


but impressed as a good tele guest | 
bet with his Franco-English work- | 


over of “La Seine,” Carl Hoff’s 
orch did a capable backing job for 
both:Miss Page and Clary. 

Lever Bros. plugs were overlong 
for this brief segment and tended 
to antagonize the viewer. Gros. 


EDDY ARNOLD SHOW 
With Russ Case Orch, guests; Bill 
Shipley, announcer 
| 15 Mins.; Mon.-Wed.-Fri., 7:45 p.m. 
CHESTERFIELD 
CBS-TV, from N. Y¥. 
(Cunningham & Walsh) 


Pinchhitting for Perry Como 


vocals are simply done with the 
show banking on the song quality 
to put it over. Arnold registered 
excellently on the preem (14) with 
“Anytime,” “Never Take The Rib- 
bon From Your Hair” and “Take 
My Hand, Precious Lord,” latter 
being backed by the Ray Charles 
Orch. First of the string of guests 
set for this show, Georgia Gibbs 
was showcased in a‘clever produc- 
tion of her current disclick, “Kiss 
Of Fire.” 

Announcer Bill Shipley handled 
two plugs for the tobacco company | 
in effective style. 

Herm, 





SPEAKING CAN BE FUN | 


Director: Robin Adair 
30 Mins.; Mon., 4 p.m. 
Sustaining 
KGO-TV, San Francisco 
Speaking can be fun. It also can 
be a terrific ordeal for those who 





| stammer, stutter, lisp, omit sounds, | 


have brain injuries, articulatory de- | 
fects, too much nasality, or who} 


| may be hard of hearing or deaf. 


| 


} 


Program's public service objec-| 
tive is to explain the causes of | 
speech defects and demonstrate 
how, in many cases, they can be | 
corrected. 

The preem was woefully lacking 
in TV production technique—just a | 





‘series of closeups as the camera 


| monotonized 


during the latter’s six-week sum-| 


mer vacation, Eddy Arnold, RCA 
Victor’s top country artist, gives a 


warm folk flavor to this musical | 


| stanza. Although in the alfalfa 
groove, Arnold isn’t a 100% rustic 
and is able to project any tune with 
sufficient pop flavor to cover both 
urban and hinterland viewers. 

This session still retains the 
straight format used by Como so 

















THE ACTORS’ 


with 


as Her Guest 








FAY BAINTER 


ONSLOW STEVENS 


Produced by Gayle Gitterman 


“YOU’RE JUST MY TYPE” 
Pat Waltz 
Barbara Bestar 
Harvey Dunn 


Directed by Norman Lloyd 


“OF MICE AND MEN” 


Burgess Meredith 
* Lon Chaney Tony Taylor 
George Wallace 


“SEPTEMBER AFFAIR” Benna Bard 


Fay Bainter 
Phyllis Coates 
Michael Read 
Lee MacGregor 

Lottie Stein 
Charles Evans 


Directed by Roy Kellino 


“VALLEY FORGE” 


Onslow Stevens 
Paul Javor 
Lester Matthews 
Fred Essler 
Leonidas Ossteynski 
Keith Richards 
Tommy Ivo 


Directed by Roy Kellino 


BRAND NEW FOR TELEVISION 
Hal Roach Presents 


TWO NEW FULL-HOUR WEEKLY FEATURES 
MAUREEN O’SULLIVAN 


THE CHILDREN’S HOUR 


Produced 


Star 


L 


“IMPI 


“THE 


Moroni Olsen 
Ralph Morgan 


H 


“THE CHILDREN’S STORY” 
Maureen O'Sullivan 
Linda Gay 
Shalimar Gillespie 
Roger Broadus 
Virginia Whitmire 
Elena Romay 
Robert Meyers 


Stephen Wooton 


Nadene F. Ashdown 
Michael Jackson 


Directed by John Reynolds 


Frankie Darro 
Karen Sharpe 
Barry McCormick 
Directed by Louis McManus 
“CRUMMY THE CLOWN” 
Danny Beck 


Charles Watts 
Directed by James Tinling 


Kristine Miller 


Nelson Leigh 
Directed by James Tinling 


by Sidney Van Keuren 


ina Romay 


rik Nielsen 


Bingo 


E AND ANGIE” 


BIBLE STORY” 


erb Latimer 





Backdrops for the| 
| resentatives of State College, Pub-| 
| lie Health Dept. 





| 
| 


| 


| 
| 














| sible on radio. 


between moderator | 
and panelists. 

Nevertheless, it was an attention | 
builder, capitalizing on its topic 
material—of particular interest to 
those who speak for a living, and 
doubly so for parents whose chil- | 
dren have speech defects. 

Moderator Marcene Riley, a| 
speech correctionist herself, se-| 
lected top experts in the field, | 
Dr. Leon Lassers, Priscilla P. Pit- | 
tenger, Dr. Walter E. Heck, Dr.} 
Jane Connell, Dr. Val Jones, rep-| 


and Morrison 
Rehabilitation Center. 

Though program employed typ-| 
ical radio panel procedure, the | 
fact that you could see experts | 
mouth words and illustrate speech | 
defects created an impact impos- 


In future programs Miss Riley 
intends to employ visual, on-cam- 
era demonstration lessons and 
cover every phase of vocalizing 
from speech deficiency to speech 
perfection. Program is a_ useful, 
interesting and practical adjunct 
to local viewing. Dwit. 





NEWS’ APER OF THE AIR 
we srt Primm 


-accter; Pete “ler 





|5 Mins,; Mon.-thru-Fri., 10:30 p.m. 


ALKA SELTZER 
KRON-TV, San Francisco | 


Art Primm’s preem airer was a 
fast-paced, smoothly coordinated 
newsette, easy on the ears and a 
shock to the eyes. At least, to those | 
who know Primm personally. 

On the radic news beat, where 
he has batted out copy for years, 
he is usually coatless, tieless, ruf- 
fled and harried. On TV he has 
repersonalized himself to a Bond 
St. suavity as correctiy costumed 
as John Cameron Swayze. 

Primm is a competent newsman 
with a free. unaffected delivery. 
He has always been his own double 
on the typewriter. He netted for 
Mutual before the war, served as 
a Marine combat correspondent, 
has berthed in KYA’s news room | 
in recent years. | 
_ “Newspaper of the Air” is the, 
first local attempt at a five-minute | 
news strip. Before hitting the cam- | 
eras, Primm planed to Hollywood | 
to study the sponsor’s comparable | 
series there. He brought back the’ 





format, th 
» then enriched it w; 
own convincing personality” P 
Two cameras do all the work. 
one on Primm’s face, the other 
lensing pictures, maps and dj 4 
grams to illustrate the stories “ef 
Primm has a natural knack for 
brevity, and achieves adequate, j 
telligible coverage in the uitra, 
short viewing span. Program uses 
by a ve out-of-town stuff 
a rrows Chroni . 
focal ai] nicle stills for 
: rimm’s vocals were a i 
swift for perfect eye-and-ear eon 


dination on the opener, but he 
dropped his pace to understanding 
| flow by week’s end. Dusie 














| WKBK-cBs 


= Continued from page 33 — 





expectancy the show might run at 
least 25 hours, the station worked 
out a plan to salvage as much 
local revenue as possible. It pro- 
ceeded to build some convention 
shows of its, own, bankrolled by 
Nelson Bros. furniture stores and 
aired from its studios during lulls 
in the CBS coverage. Also the 
station took 60-second-plus cut-ing 
on the web’s station breaks and 
ran in either four spots or a min- 
ute Electrolux demonstration. 


: It so happened that most of the 
leeped sets spotted around by CBS 
in the hotels and conventions 
lounges were tuned to WRBKRB 
Under the DuMont pickup of the 
CBS coverage, WGN-TV also car- 
ried the CBS show but had noti- 


| fied the network it would leave 


for the All-Star baseball game and 
the. regular Cubs’ telecasts. The 
result was the CBS and Westing- 
house hierachy watching the web 
telecast here on WBKB’s Channel 
4 were forced to dash to a close 
circuit set tied in with the net- 
work line or sit through the WBKB 
local cut-ins. After CBS prexy 
Frank Stanton huddled with Mit- 
chell early in the GOP conven- 
tion. the WBKB studio shows were 
axed but the quadruple spotting 
continued. 

Despite its effort to save as much 
local biz as possible, WBKB esti- 
mates that, the 65-hour convention 
marathon last week cost it over 
$10,000 in washed out hometown 
shows. The Westinghouse 15-hour 
commitment fetched in about $5, 
000, leaving a net loss to the affil- 
iate of about the same figure. 

“The CBS deal on the GOP con- 
vention is np precedent for the 
Democratic convention,” a top 
WBKB spokesman told Variety. 
It’s his argument that it’s neither 
fair nor good business to let the 
network reap the laurels and the 
sponsor a “bonanza” of gratis com- 
mercial time on one of these free- 
wheeling pub-service affairs at the 
expense of the affiliates. 

He intimated the chains, realiz- 
ing it would be incumbent upon 
them to carry the political nom- 
nating clambakes as pub-service 
sustainers had no bankrollers been 
found, had been overly generous 
in giving away the affiliates time 
to the three clients involved. With 
Westinghouse, thanks to its open- 
end CBS arrangement getting 4 
free ride on the station after 15 
hours, the indie officials felt justi 
fied in trying to squeeze in as 
many local accounts as possible. 





Corsicana, Tex.—Application has 
been filed with the FCC for trans 
fer of control of KANC here from 
Wesley W. West and Phil M. Ste- 
benson to J. C. West. Sale price !s 
said to be $16,985. Outlet operates 
on 1,340 kilocycles with 250 watts. 

















GOT A MUSICAL IDEA FOR TV? 


Well known TV producer interested in get- 
ting an unusual and ingenious way of pre- 


senting a musical show on TV. Looking for 


ideas for formats that are different. 


Write Box 285 VARIETY, 154 W. 46th St.. 
New York City 36 
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It Isnt the Biz, It’s the Heat 


Although publishers are moaning that sheet music business is at 
iis lowest ebb in 10 years, current copy sales are in fact maintain- 
ing an even keel for the hot weather period. 
ber figures for this year and 1951 reveal that sales on the top 10 
songs have fallen off negligibly for June and the first two weeks | 


of July. 


Comparison of job- 





Jobber execs, ‘moreover, point out that last year the business 


was riding with several 
Young” and “Because of You.” 


national hit to draw the customers into the stores but business is 


strong 


summer clicks including “Too | 
Currently, there is no standout 


nevertheless hitting par for the seasonal course. 








Cleffers Yen Return to Solid Songs 
Click Quickies Earn Little Coin 


songwriting ¢—* 


9 
There’s a Mn 
philosophy developing 


flock of Tin Pan Alley tunesmiths. 


With squawks coming in from all 
corners that today’s output “ain’t 
what it used to be,” the writers are 
rapidly realizing that their future 
hinges on long-lasting commercial 
appeal rather than carboning cur- 
rent wax tastes as they’ve been 
doing the past 10 years. While 
the writers know that a quick dis- 
click will bring some _ revenue, 
they also are getting to understand 
that they’ve now got to have 10 
songs in the running at one tune 
where one solid hit in the early 
1930s would bring in the same coin. 

According to several writers, too 
many cleffers have been playing 
long shots by turning out material 
that’s pegged for a particular 


artist’s talents or that lends itself | 
The | 


to “new sound gimmicks.” 
disk companies aren't beefing be- 
cause these platters usually clean 
up in the market, but the writer 
and publisher are left with little 
more than mechanical royalties 
since the songs have little impact 
in the sheet market or in licensing 
societies performance payoff. 
“Come On—A My House,” for 
example, one of last year's big 
disk hits made a relatively poor 
showing in sheet sales totals. A 
(Continued on page 113) 


Lanza’s Split With 
Manager Weiler May 
Prelude New RCA Deal 


Hollywood, July 15. 

Mario Lanza has split with mana- 
ger Sam Weiler, following a hassle 
over business affairs. Meantime, 
Lanza has taken a week off from 
filming “Student Prince” at Metro 
to look more personally into his 
own financial affairs until he gets 
anew manager, Weiler had been 
with the singer for years and gave 
Lanza his financial start when he 
Weiler, in Nevada 
recuperating, was unavailable for 
comment. 

_RCA veepee Manie Sacks mean- 
time is here resuming negotiations 
with Lanza on a recording pact for 
RCA Red Seal. RCA nixed the 
huge guarantee demands of the 
Singer but would pact Lanza sans 
any guarantee, 


Krupa Trio Draws 7,000 
In 1st Sweden Concert 


Stockholm, July 8. 

Gene Krupa trio, comprising 
Teddy Napoleon on piano and Flip 
Phillips on sax, drew 7,000 cus- 
tomers on its opening concert 
at the outdoor amusement field, 
Nojesfaltet, here last week (2). It’s 
the first time Krupa played in Eu- 
rope although Phillips has been 
in Sweden ‘before with Jazz at the 
Philharmonic troupe. Attendance 
was a record for the park. 

Krupa has been pacted for a 
one-month stay in Scandinavia and 
may play in Helsinski during the 
Olympie games there. Krupa is re- 
Celving about $8,000 weekly for his 
bookings in Sweden. 











ta Bob Sadoff, Duchess Music con- 
tactman, resigned from the pub- 
ping firm last week. As Eddie 
an S$ vocal coach, he set to work 
r ith the RCA Victor vocalist, cur- 
ently in N. ¥. via a U. S. Army 


ese ment, on his next recording 
ees on, 


among a/| 


} 











H&R’s Vienna Waltz 


Vienna, July 15. | 
Robert Stolz’s waltz song about | 
the Pummerin, “Es Klingen die | 
Glocken,”~ published by Astoria | 
Verlag (Emil W. Maass) here, has | 
been acquired by Hill & Range 
Songs, Ine., of Beverly Hills, Cal., 
for U. S. distrib. 
It’s one of Stolz’s newest tunes 
and a hit here. 





Decca Joins Other 


Diskers in 107, 
Reduction Offer 


Joining the move by other disk- 
eries to spark summer sales via 
special deals, Decca Records has 
come up with a 10% reduction offer 
to retailers on its merchandise. 
Decca plan, which represents a de- 
parture from this company’s no- 
deal selling policy, will extend to 
album merchandise in all speeds 
until July 31. Single records and 
Decca’s new low-priced “4000” 
longhair series are not included in| 
the offer. 

Columbia recently launched a/| 
discount plan, whereby dealers can | 
get three disks for the price of 
two, in specially packaged selec- 
tions of standards. Mercury and 
M-G-M distribs have also been of- 
fering special merchandise deals to 
the retail trade. Decca’s policy 
also extends to the Coral and 
Brunswick catalogs. 


KAYE CLAIMS FRAUD 
IN ORE LEASE DEAL 











Wichita, July 15. 
Sammy Kaye and his manager, | 
David Krengle, filed a petition in| 
Federal Court here last week) 
charging six Kansans with fraud | 
and misrepresentations in oil lease | 
deals. The petition stated Kaye 
and Krengle were partners with the 
defendants and charged them with 
failure to disclose facts of their op- 
erations while acquiring oil leases. 
The defendants named were L. C. 
Smitherman and Simon Cohen, 
Wichita;-J. D. McKay, Frank A. 
Rice and C. L. Seible, El Dorado; 
Ronald Rice, Abilene. 








Snyder Books Flanagan, 


Pastor for Saratoga) 
Albany, July 15. | 
Bob Snyder will present Ralph | 


|Flanagan’s orchestra in the Con-| 


vention Hall, Saratoga Springs, | 
July 27, the eve of the opening of 
the racing season, and Tony Pas- 
tor’s orch in the same place, Aug. 
10. Both dates will be for dancing, 
with a half-hour pickup over WGY- 
NBC. Snyder will emcee the air 
show. 

He has also set Johnnie Ray for 
the R.P.I. Field House in Troy, 
Aug. 14. The Cry drew more than 
3,500 at a Cerebral Palsy benefit 
show in the State Armory, Albany, 
two months ago, at $2 top. 
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| police 


MAY REVERSE 
TVRO TREN 





of vet wax stars who've been able 


‘to stand up against the newcomer | 
surge over the past couple of years | dled by Joseph Picolla. 


are now being joined by a flock of | 
seasoned diskers who had been | 
counted out of the current shellac | 


ICKING 


ON WA 








Rackmi Revamps Decca A&R Setup; 


| Hilliard Moves Into Palitz Spot 





Heart,” has split with his manager, 
Bill Berelli, and-is now being han- 
Latter is 
a builder associated with the West- 
chester County Building Assn. 


Martino amicably settled with 


sweepstakes. | Berelli, latter getting 25% of all 


Resurgence of the vets as potent 
platter factors is causing specula- 
tion in music biz circles as to 
whether it'll reverse the 


turn to “straight” etchings. Come- 
back of the oldsters is the first 


|}concrete indication in the market 


that the wax tyros, who've spear- 
headed the echo-chamber and big- 
voice sounds on records, don’t have 
a stranglehold on the field. Trade- 
sters aren’t predicting a complete 
decline in the popularity of the vo- 
calists who've cropped up in the 
past two or three years but they 
do believe that the return of the 
oldsters will balance the market 
and put the biz, especially on the 
publisher and record company 
level, on a more stable basis. 

Top examples of vets who are 
currently repped with disclicks are 
Frank Sinatra and Perry Como, on 
the Columbia and RCA Victor 


| labels, respectively. Sinatra is rid- 


ing high with “Tennessee News- 
boy” and Como, although teamed 
on the platter with a comparative 
newcomer, Eddie Fisher, again has 
become a standout disk entity via 
“Watermelon Weather.” The disks 
are winning teenagers who weren't 


(Continued on page 108) 


Mpls. Juke Bombing 
Now Linked to $20,000 
Extortion Attempt 


Minneapolis, July 15. 
the bombing of his 





Following 


| Lieberman Musie Co., local juke- 


boxes and other coin-operated ma- 
chines distributor, Harold N. Lie- 
berman has received a series of 
telephone calls demanding $20,000 
on threat that his family would be 
harmed if it isn’t forthcoming. Po- 
lice are now guarding the Lieber- 
man home and announce they’ve 
started a checkup on about “half a 
dozen characters” in the effort to 
solve the extortion attempt. 


After the bomb was set off in 
the music company’s doorway, 
blowing out the glass front and do- 
ing considerable other damage, the 
told mewspapers they 
thought that “conflicts in distribut- 
ing the coin-operated machines in 
other cities, perhaps Chicago, 
might have been the cause.” They 
said there is no friction among lo- 
cal distributors. Shortly before the 
bombing, there had been another 
attack on the establishment, .45 
revolver slugs being shot through 
all of the ‘windows. 

After receipt of the extortion 
threat, Lieberman, acting on po- 
lice department instructions, ar- 
ranged a meeting, ostensibly to de- 
liver the demanded $20,000, but, 
with detectives secreted in the vi- 


cinity, nobody turned up to claim | 


the money. 

Police now are working on the 
theery that the bombing is linked 
to the straight extortion effort. 
They’re making intensive efforts to 
learn the whereabouts and recent 
activities of all who have been 
linked to extortion rackets in the 
past. 





Waring in on Campus 
East Lansing, Mich., July 15. ' 
Fred Waring and eight of his 


glee club staff members will take | 


up residence for five days begin- 
ning Sunday (20) on the campus of 
Michigan State College. 


They will conduct a summer 


workshop on choral music for an) 


expected 300 choral directors from 
all parts of the country. 


royalties on the “Heart” record. 





“vw | Downbeat Biz 


|sound” trend and spearhead a re- 


Knocks Frmgers 
Out of Action 


Steady downbeat in the sheet 
music field is expected to augur a 
quick fold of many fringe publish- 
ing firms that’ve cropped up with- 
in the past couple of years. Many 
of the new publishers, who opened 
firms riding on one click song, are 
finding it difficult to come back 
with a repeat hit. And since none 
of them has standard catalogs to 
earry them through the doldrums, 
they’re being forced to shut down. 

Although the royalties on the 
“freak” hits have brought in lots 
of fast coin, the new pubs have 
poured it back by expanding their 
staffs and in trying to develop new 
hits. A lot of the loot has been 
dumped into deals with small rec- 
ord labels in an attempt to get the 
song moving on the indie etching 
so that the major companies would 
hop on. Life of the click tune has 
been narrowed down to an average 
of 12 weeks, so the pubs must 
come back fast with a second 
clicko to continue operation. It’s 
become a_ hit-and-miss business, 


missing. 
Broadcast Music, The., 


pubs, is becoming 
wary of shelling out more coin to 
keep them going until another hit 
is dug up. Some of the newcom- 
ers are attempting to buck the pop 
downbeat by concentrating on the 
development of an _ educational 
catalog. It’s a long process, though, 
and many are expected to fall out 
of the running before their educa- 
tional material can bring in a sub- 
stantial income. 


SPA SETS COAST MEET 
TO SIFT MPAA PACT 


Songwriters Protective Assn. has 
scheduled a meeting for its Coast 
membership July 31 at the Bever- 
ly Hills Hotel, Hollywood, to ex- 
plain the recent agreement 
tween SPA and the Music Pub- 
lishers Protective Assn. Agree- 
ment covers royalty payments* on 
lyric book publications. 

SPA prexy Charles Tobias, coun- 
sel John Shulman and Miriam 
Stern are making the trip west- 
wards from N. Y. for the meeting. 
Other SPA board members, Sian- 
ley Adams, Dorothy Fields and Ira 
Gershwin, will also attend the 
sessions. 











‘Conkling to Coast Home 
Prior to Regional Talks 


| Columbia Records prexy Jim 
| Conkling will hibernate at his Hol- 
|lywood home ‘which he maintains 
|the year-round) until the sales 
| meeting in Los Angeles July 19. He 


| will then make the swing to the | 


two other regional sales powwows, 


in Atlantic City, plus additional 
side-trips to the northwest, Chicago 
‘and into Canada. 

Conkling is due back in New 
York early in August, about the 
same time that Col exec veepee 
Goddard Lieberson returns from 
his European recording and gen- 
teral business trip. 


and the majority of them are now | 


Milton R. Rackmil, Decca Rec- 


|ords prexy, shook up his company’s 


+ 
After a long period of being . 1 

blanketed by newcomers, the hit Martino s New Met. 
|lists are once again showing up| Al Martino, Capital Records | 
| with vet disk names. The handful | vocalist who clicked on an indie 
label, BBS, with “Here In My| 





} 
| 
| 
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artists and repertoire setup last 
week along the lines anticipated by 
the trade for past several weeks. 
Morty Palitz, Decca a&r topper 
since last summer when Dave Kapp 
was ousted, was let out with Jimmy 
Hilliard, Coral Records a&r head, 
stepping into the Decca spot. Hil- 
liard had been previously groomed 
by Rackmiil for this promotion with 
his appointment last year as vice- 
prexy in the Coral company, a 
Decca subsid. 

Milt Gabler, a Decca recording 
director under both Kapp and Pal- 
itz, Was moved over to Coral as a&r 
topper. Paul Cohen, Decca’s folk 
music chief, was upped to Hilliard’s 
assistant. Si Rady, who has been 
in charge of the classical and chil- 
dren’s departments, was given add- 
ed duties as producer of Decca’s 
album product. 

Decea reshuffle will also bring 
Gordon Jenkins into a more active 
role in the diskery’s a&r setup. Be- 
sides eontinuing as musical. direc- 
tor and recording performer, Jen- 
kins is expected to assist Hilliard 
in the selection of tunes. Mike 
Conner, national publicity chief 
and artists relations director, will 
continue in hig present spot but 
will coneentrate more on the artists 
relations assignments. 

It's understood that Palitz was 
originally named to fill the Kapp 
spot on a probationary basis. Al- 
though Decca came up with a fair 
number of hits during the Pal'tg 
regime, reports of his exiting began 
circulating almost from the date of 
his promotion last July. 


Ex-Kaye Tooters Charter 
‘Swing & Sway’ Band Name 
But Wait for AFM Okay 











| 


Although the 10 sidemen who 


which has | Walked out of Sammy Kaye orch 


subsidized a number of these new | last week to form their own band 
increasingly | have filed with the Secretary of 


State in Albany, N, Y., to call them- 
selves the Swing and Sway Band, 
crew is going to hold off on that 
tag until they get an okay from the 
American Federation of Musicians. 
AFM now feels that the new band 
will be cashing in on. Kaye's long 
established trademark if they use 
the Swing and Sway label and have 
asked them to hold off for a while. 

The name, however, has been 
chartered in Albany by the new 
outfit since Kaye never had his 
Swing and Sway tag registered. 
The new band, meantime, will 
travel as the Ernie Rudy orch. 
Rudy is former Kaye orch drum- 
mer, Ernie Rudisill. All the side- 
men will be billed with the band. 
Orch heads out to Pittsburgh Sun- 


be- | day (20) for its debut the following 


night in Bill Green's. 


It’s understood that Kaye will 
confer with AFM execs on the new 


|orch’s use of the Swing and Sway 


July 23 in St. Louis,.and July 26 | 


label when he gets back to New 
York tomorrow (Thurs.). It’s also 
reported that Kaye will recognize a 
band for the upcoming fall season. 


Teddi King Added 
As Shearing Chirp 


George Shearing Quintet, which 

|has been operating as a strictly 
/instrumental combo for the past 
|several weeks, added warbler Ted- 
'di King to the group last week. 
| Miss King, former Nat Pierce orch 
| thrush, will tour with the Shearing 
|outfit as well as chirp on his 
|M-G-M Record dates. 
Although Miss King will be the 
‘combo’s first regular vocalist, 
| Shearing cut a vocal-instrumental 
| platter with Billy Eckstine last year 
for M-G-M. It was, however, just a 
| promotional platter used to hypo 
the Shearing-Eckstine concert tour 
| Miss King and Shearing etched 
their initial platter last week with 
‘release set for early next month. 
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Jocks, 


By HERM SC 





Tony Martin: “Some Day”-“Luna | groove pegged onto another service 
Rossa” (Victor). Tony Martin comes | branch. 


up with a couple of powerful en 
tries with this disk. “Some Day,’ 
from Rudolf Friml’s “Vagabond 
King,” 
most effective big-voiced style and | 


could launch this beautiful ballad | distinctive 
| over 
a current ballad adapted from an} siow beat for good results although 


on the revival trail. “Luna Rossa, 


Italiah melody, gets equally effec- | 
tive handling from strong impact. | 
Henri Rene orch and chorus lends | 
richly textured background. 

Jo Stafford: “Pretty Boy’-“You | 
Belong To Me” (Columbia). “Pretty 
Boy” is a bright Calypso-styled 
number which gets a fast rhythm 


tregtment by Jo Stafford and chor- 
al group. It has good mid-hit possi- 
bilities and shapes up as a solid 
jukebox item. “Belong” is slow- 
tempoed change-of-pace ballad 
with a good lyric and lilting mel- 
ody. Miss Stafford delivers it in 
lucid style with an especially good 
instrumental by Paul Weston. This 
side could take off. 

Ray Anthony: “Slaughter On| 
10th Avenue” (Capitol). This is an 
orchestral showpiece for the Ray 
Anthony orch and should go over 
with this band’s following. An- 
thony’s crew plays the elaborate 
arrangement with precision and 
color in a variety of tempoes on 
this instrumental standard. 

Ella Fitzgerald: “Ding-Dong Boo- | 
gie’-“Preview” (Decca). “Boogie” 
is a standard-cut eight-to-the-bar 
item which Ella Fitzgerald socks 
across despite the limitations of 
the lyric. She gives it the necessary 
lift to become good juke fare. Sy 
Oliver orch backing up in usual 
solid style. “Preview” is another 
scat number on which Ella excels 
with her tongue-twisting vocal. 

Bob Hopé - Jimmy Wakely: 
“There’s A Cloud In My Valley Of 
Sunshine”’-A Four-Legged Friend” 
(Capitol). This tandem of Bob 
Hope and Jimmy Wakely on a 
couple of alfalfa tunes produces 
fair results. “Sunshine” is strictly 
reutine cider-jug balladeering de- 
livered straight. The reverse has a 


Jukes and Disks 


Lemonade”-“Delishious” 
is projected in Martin's! Barbara Ruick is a promising styl- 


'Thrilled With Love” (Coral). Barry 


HOENFELD 





Barbara Ruick: ‘Serenade To A 
(M-G-M). 


ist with a neat set of pipes and a 
delivery. She works 
“Lemonade” with a trickily 
this side may lack big commercial 
impact. On the Gershwin oldie on 
the flip, she bounces the cute lyric 
for good jock and juke fare. 
Barry Dougtas: “When Am I 
Gonna See You Again’—"I’m 


Douglas, recent, Coral pactee, fol- 
lows the big-voiced pattern of the 
current malé waxing contingent, 
looks like a good bet to win a fol- 
lowing among the teenage platter 
buyers. His voice is powerful and 
appealing and he knows how to get 
a tear into his piping for emotional 
impact. Tunes, from the pic “It 
Happened in Miami,” are not out- 
standing but serve as an excellent 
chowcase for the Douglas delivery. 
Best yet for spins is “When Am I 
Gonna See You Again.” 

Lionel Hampton Orch; “Jelly 
Roll”-“If, You Ever Learn to Love 
Me” (Décca). Lionel Hampton, 
who’s currently waxing on the 
M-G-M label, has a so-so etching 
on this Decca release. Sides were 
cut several years ago but were 
never before released. For all the 
good it'll do Hampton or the disk- 
ery, platter could have stayed in 
the vaults. Of the two sides “Jelly 
Roll” has the best chance to make 
some noise. It’s in the driving, 
bluesy genre and Sonny Parker’s 
excellent vocal should get some 
jockey’s behind it. Hamp’s orch 
workov2r of “Love Me” is unin- 
spiring. 
vocal assignment on this side. 

Morris Lane: “Moon Ray’-‘Pale 
Moon” (Coral). This Coral cou- 
pling of Morris Lane’s tenor sax 
so'os will be a good commercial 
bet in areas where rhythm and 
blues tastes predominate. Lane is 
an expert craftsman and each side 
showcases him in best form. “Pale 





good lyric with Hope and Wakely 
blending into a more effective 
side, Buddy Cole orch backing up 
in suitable style. 

Liza Morrow: “Foolish Pride”- 
‘I Ain’t Got Nobody” 
Morrow, the vet band songstress, 
needs only the right material to 
break through on wax. “Pride” is 
an okay number with some possi- 
bilities via Miss Morrow’s neat 
rhythm rendition. On the flip, Miss 
Morrow registers again on the 
standard, Sid Feller backing up 
with an effective instrumental. 

The Mariners: “The Girls Are 
Marching”-“Mighty Navy Wings” 
(Columbia), The Mariners give a 
stirring workover to the recently 
adopted official song for the wo- 
men’s auxiliary corps of the U. S. 
Air Force, It’s a conventional mili- 
tary item in march tempo with a 
fair lyric. Reverse is in a similar 


(King). Liza | 


Moon” will probably outride its 
mate on the disk jockey tables but 
|**Moon Ray” is also a standout ex- 
lample of the Lane technique and 
| rates solid spins. 

Xavier Cugat Orch: “African 
Lament”-“The River Seine” (Mer- 
cury). Although these Cugat sides 
aren't top commercial items, they 
should do okay in the coinboxes. 
“Lament” is an interesting num- 
ber with an effective beat. Cugat’s 
styling is imprinted effectively 
here. On the Mercury reverse 
Cugat gets a pleasant lilt into the 
French fave, “La Seine.” Abbe 
Lane does an easy warbling job in 
French and English. 


Album Review 


“Woody Herman At Carnegie 
Hall” (M-G-M). Another solid jazz 
set has been fashioned by M-G-M 





| bums, 


Irmy Curry handles the | 
i tics get another showcasing in Co- 


Best British Sheet Sellers 


(Week ending July 5) 
London, July 8. 
Auf Wiederseh'n.....Maurice 
Mewes. «hk co. cides de Wee. 
Blacksmith Slues....Chappell 
Blue Tango.,...........-Mills 
Kise of Fire os s:4.ct Duchess 
There’s Pawnshop. .Cinephonic 
Ay-round The Corner... .Dash 
Ter Me. WOY. 6. i6sses Morris 
Won’t Live in Castle Connelly 


Be Anything......Cinephonic 
Homing Waltz. . Reine 
Wheel of Fortune... Victoria 
Second 12 

I'm Yours: ...a< i3s%.- .. Mellin 
Os ica sca owen es F.D.&H. 
At Last . Pickwick 
Gandy Dancers’ Ball’. . Disney 

LL ea Victoria 


Anytime ..... 
Time Say Goodbye. . . Pickwick 
Be Life’s Companion. . Morris 


Unforgettable ....... Bourne 
A Guy Is a Guy...... .. Leeds 
High Noon...........Robbins 
Slow. Coach ......<. Sterling 


Star of Hope Ascherberg 








Carnegie Hall, N. Y., concert. This 
was in the era of bop’s peak ac- 
ceptance and Herman’s music re- 
flects the immediate postwar musl- 
cal mood in its best possible show- 
case. Herman has always been a 
tasteful and imaginative jazzman 
and this concert contains plenty of 
kicks. Sidemen for this concert in- 
cluded such standout instrumental- 
ists as Pete Candoli, Red Norvo, 
Flip Phillips, Bill Harris, Sonny 
Berman and Chubby Jackson. Con- 
cert has been packaged in two al- 


Platter Pointers 
Erroll Garner’s virtuoso pianis- 


lumbia’s album, “Solo Flights,” 
featuring Garner on standards and 
some Chopin impressions .. . Also 
in the jazz vein, George Shearing 
Quintet come up with another in- 
tricate side in “Five O'Clock Whis- 
tle’ (M-G-M) . . . Steve Lawrence 
registers well on a good ballad, 
“Mine and Mine Alone” (King). 


Edmundo Ros orch gets plenty of 
excitement into “Carioca” on the 
London label...Burl Ives is okay 
on “Lonesome So _ Lonesome” 
(Decca)...Connie Haines has a 
clicko version of “Mississippi Mud” 
(Coral)...Louis Armstrong is in 
topeform on the oldie, “Once in a 
While (Decca)...Chris Hamalton 
gets an unusual sound into “Blues 
in the Night” with Hammond or- 
gans on London.. Fred Waring 
has a fair religioso slice in “Peace 
in the Valley” (Decca). 

Standout folk, western, religious, 
blues, rhythm, etc.: The Trumpe- 
teers, “I'll Fly Away” (Okeh)... 
Paul & Roy, “Only Pretending” 
(Mercury)...Autry Inman, “Just 
Smile As You Go By” (Decca)... 
Brother Rodney, “Where Is My 
Boy Tonight” (Okeh)...Ernie Lee, 





out of the Woody Herman 1946 


“Ukelele Baby” (Mercury). 













































































ie: RETAIL SHEET BEST SELLERS an 
VARIETY 
Survey of retail sheet music : A 
sales, based on reports obtained s § S S| 3 
from leading stores in 12 cities F 7 s re ~ 
and showing comparative sales F; © 15 2 3 3 
rating for this and last week. elo s e . e s . $ a1 
wlelelelélel*lel=l jell $ 
;-ia z ole lS © GH = = |§& A 
. eS Sim liSisigi< 3 SISIBIL 
National Week Ending = 5 F Z 5 = 2 2 2 a 5 P 
Rating Sl isis lOlSlelslslelele 
July 12 eleleiclelSlela] ele ald 8 
This Last 2/c);< 3 cigiai< E 3 s/s] N 
| wk. wk. Title and Publisher zIEsislslslsleleléle : H 
4 * 4 
1 1 “Kiss of Fire” (Duchess)......... 2 
25 “Auf Wiedersehn” (Hill-R)....... 1 i— 1 — 3 —— 
3__3__ “I'm Yours” (Aigonquin)......... 6 3-3. 1 8 94 wae Rihe 
42 =“Blue Tango” (Mills)............ we ee ae 565 7 = 
5 __4 “Here in My Heart” (Mellin) oe ne ee i3 4 33 
S__9 _“Walkin' My Baby Home” (DBH) 4 7 4 .. .. 6 3 10 a 10 — a 
A eM Me dil” ere es ee om ee ear aa oe 
8 7 “Half As Much” (Acufl-R)_...... Se eee aS a a ear ee a. 
9 8 “Be Anything” (Shapiro-B).,., eer a oa 9 aE Ai TB 
10. 6 “I'll Walk Alone” (Mayfair)...... 10 ~~ 37107 8 
11 “Botch-A-Me” (Hollis) er : wit ——S—8_4_9 30 
12 ia “Somewhere Along Way” (United) 7 n 2 3 
1310 “Blacksmith Blues” (Hill-R)....., x 5 8 % i 
14... God's Little Candles (Hill-2) ne ; : r 
15 “Maybe” (Robbins)...... ....... =a i 






























































CAPITOL 

1, 

2. 

3. 

4. 

5. 
COLUMBIA 
1 


DECCA 
1, 
3. 
4. 
5. 
MERCURY 
s & 
3. 
; 


--Disk Companies’ Best Sellers 


oe 


ARTIST 
IN THE GOOD OL) SUMMER TIM ‘a 
Caner eeitcn E., .Les Paul-Mary Ford 
TAKE MY HEART ...... Ee Ary pee Al Marti 
@G Cle 6 ere. i artino 


I NEVER CARED 
WALKIN’ MY BABY BA I 
WALEE CK HOME........Nat (King) Cole 
SOMEWHERE ALONG THE WAY. 
WHAT DOES IT TAKE 


I’M CONFESSIN’ ................ ae es a 
CARIOCA Les Paul-Mary Ford 


ete eees .-Nat (King) Cole 


. BOTCH-A-ME . Pi Pr vciuice Aebey E Le 
ON THE FIRST WARM DAY apn. Cianne: 
2. HALF AS. MUCH. & 22.0005. cede, vide ok: Ros C 
POOR WHIP POORWILL — 
I 25 Fee se ee “— 
py a »»».J0hnnie Ray 
CS re ne ee rev F 
FESTIVAL ee wait 
5. WALKIN’ MY BABY BACK HOME......... ° 
Give wae she .-- Johnnie Ray 
CORAL 
1. THIS IS THE BEGINNING OF THE END...... Don Corne! 
I CAN’T CRY ANYMORE tippeeadn 
2. AUF WIEDERSEHN SWEETHEART ........_.. ne a 
BREAK THE BANDS THAT BIND ME 
3. EN-THUZ-E-UZ-E-AS-M .............. ,ebs't lleen Barton 
RHODE ISLAND REDHEAD ............... Teresa Brewe! 
a Bae tee. ee. tee. ES beds aks Don Cornell 


MY MOTHER’S PEARLS 
WHO DRANK MY BEER WHILE I WAS IN THE REAR? 
Chuck Murphy 
OCEANA ROLL 


BW. BOD. oe Ce Andi THs, Sos Leroy Anderson 
BELLE OF THE BALL 
LOVER 

YOU GO TO MY HEAD 
TILL THE END OF THE WORLD... 
JUST A LITTLE LOVIN’ 

AUF WIEDERSEHN SWEETHEART ... 
HALF AS MUCH 


i ae 6 ak ae bs or Peggy Lee-G. Jenkins 
Bing Crosby-G. Martin 
»»...Guy Lombardo 


Red Fole, 


ONCE IN A WHILE Si ..Patti Page 
VM GLAD YOU’RE. HAPPY WITH SOMEONE ELSE 
DGie wares Eddy Howard 


AUF WIEDERSEHN SWEETHEART .. 
I DON’T WANT TO TAKE A CHANCE 


SO MAMas TS TOUR 66s. be sects wrives. Georgia Gibbs 
MAKE ME LOVE YOU 

Gee ee BOARD i. cd ecccecces eerrer Vic Damone 
ROSANNE 

5. I WOULD RATHER LOOK AT YOU............ Gloria Hart 


NICKELS, QUARTERS AND DIMES 


M-G-M , 


WHAT IS THIS THING CALLED LOVE....... Fran Warren 
WISH YOU WERE HERE 
LUNA ROSSA 

I'LL FORGET YOU 
HOLD ME CLOSE TO YOU....... ee 
IF THEY ASK ME 
KISS OF FIRE 
NEVER LIKE THIS 


Alan Dean 
evcevee Billy Eckstine 


ine ten eeuy, eckstine 


5. HIGH NOON __....... ead so he CROWN «6 0 POM Eas 68 Bill Hayes 
PADAM PADAM 

RCA VICTOR 

1, MAYBE ... a ee a Perry Como-Eddie Fisher 
WATERMELON WEATHER 
WISH YOU WERE HERE ........ i vss sns eddie Fisher 


THE HAND OF FATE 


SOMEDAY 

LUNA ROSSA 
I'M YOURS 5K 
JUST A LITTLE LOVIN’ 
A FULL TIME JOB i 
SHEPHERD OF MY HEART 


Tony Martin 


...Eddie Fisher 

















Vet Names Again Clicking 











Continued from page 107 





| brought up on the Como-Sinatra 
| legend. 

Along the same lines, Georgia 
| Gibbs, who has shuttled from one 


throughout the newcomer rei 
| with occasional clicks. The 


|diskery to another, finally hit it 
big with “Kiss of Fire” for Mercu- 
‘Ty. And Peggy Lee, who went 
_ through a long, slow period at Cap- 
| itol, has come back strong via her 
Decca release of “Lover.” After 
six years in retirement, Ella Mae 
| Morse jumped back into the hit 
| lists with “Blacksmith Blues” on 
the Capitol label. Jane Froman also 
_has become sock disk entry via her 
|Cap etching of “I'll Walk Alone” 
and the soundtrack album of 
‘With a Song In My Heart.” Helen 
O'Connell is on a comeback sprint 


last year with a coup! 


high -at Decca. 


mental-vocal platters, is stil! | 





on the same label with her work- 
| over of “Be Anything” currently 
making noise. 


Such vet wax names as Nat 











(King) Cole, Doris Day and Tony 


Patricia Music chartere 
duct a publishing business '' 
York. Capital stock is 200 > 
no par value. 


Martin have been potent factors 


gn, 


also 


are repped by current sock com 
mercial bets. Cole is clicking with 
“Walkin’ My Baby Back Home 
for Capitol. Miss Day is hitting 
hard with “Botch-A Me” for © 
lumbia and Martin has a surefiré 
entry in “Someday” for Victor. 
On the instrumental level P 
Faith is winning new fans via his 
Col etching of “Delicado.” 


Armstrong, who broke ow! 
e of instru 


iding 


ercy 


Louls 
anew 


d to cone 
» New 
hares, 
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Coin Machines 





Compiled from Statistical Reports of Distribution 
Encompassing the Three Major Outlets 
Retail Disks 
as Published in the Current Issue 


for 














Retail Sheet Music 














= WEEK ENDING JULY 12 


NOTE: The current comparative sales strength of the Artists and Tunes listed hereunder is 
arrived at under a statistical system comprising each of the three major sales outlets enw 
merated above. These findings are correlated with data trom wider sources, which are exciusive 
with Variety. The positions resulting from these findings denote the OVERALL IMPACT de- 


and three ways in the case of tunes (disks, coin machines, sheet music). 


TALENT 


two ways in the case of talent (disks, coin machines), 


| 


ORCHESTRAS-MUSIC 


Major Diskeries Exclusive-Happy; 
Shun Tunes Cut by Rival Firms 


+> 





Wallichs Due East 


Capitol Records semi-annual 
July 28 at the Hotel Warwick, N.Y. 
Cap’s east coast distribs will attend 
the conclave. 

Glenn Wallichs, Cap prez, is due 
in from the Coast headquarters to 
head up the meet. 





Plugger Pension Plan 
Snagged by Objections 


Music Publishers Contact Em- 
ployes’ pension plan activities are 
running into a snag with several 
Broadcasting Music, Inc., firms to 
whom pension plan pledges have 
been sent. The BMI pubs are wait- 


ironed out before they 
themselves to the plan. 


commit 




















, Katz are also being dickered for an 
| English junket. 











For Cap Sales Meet | 


From BMI Publishers 


ing for a few more wrinkles to be | 


+ Getting a tune on wax in several 
versions is getting increasingly 
| tough for publishers who are cur- 
rently running up against a firm 
| anti-coverage policy by most of 
|the major disk companies. The 


sales meet, has been skedded for | diskers are now bypassing any tune 


| which has been cut by a rival label 
|in favor of developing their own 
hits by getting “exclusives” from 
the pubs. 
| Under Mitch Miller's artists and 
) repertoire aegis, Columbia Records 
has been following this policy with 
; considerable success for the past 
} couple of years. RCA Victor has 
| also adopted the same tack in the 
| last couple of months under a&r 
| chief Dave Kapp’s swing to exclu- 
| sives as the way for Victor to get 
| the jump on the rest of the field. 
| Other majors, such as Decca, Capi- 
| tol, M-G-M and Mercury, are get- 
| ting exclusive-happy, with the re- 
| sult that only a handful of top 
{numbers are getting broad cover- 
| age. 
| The accent on exclusives has put 
| the publishers in a precarious posi- 
| tion. Whereas before they had a 








Main squawk was brought about | chance of breaking through with a 
POSITIONS by MPCE’s distribution of two sep- | tune with a variety of artists they 
This Last arate pledges—one to cover the} are now riding on a single version. 
week, week. ARTIST AND LABEL TUNE contactmen and the other to cover If that flops, the tune is dead even 
(Half as Much such staffers as secretaries, book- though the solo version may have 
1 1 ROSEMARY CLOONEY (Columbia) ........... : A-M keepers, etc. At a conclave be-| been at fault due to poor interpre- 
| Boteh- ~ivLE tween the union’s pension commit- | tation, 
) 3 Al, MARTINO (BBS)... .........s.5- . Here in My Heart tee and the BMI pubs last month,| The diskers, however, have dis- 
. ¥ Delicad it was argued by the publishers covered that clicks are generated 
3 2 PERCY FAITH (Columbia)........ . Delicado that the plan should not be limited | only by getting to the gounters first 
: Auf Wiedersehn to the union’s plugger-members but! with any particular number. The 
4 4 VERA LYNN (London) ee ee ee Sweetheart should include all employes. How- | disk with the initial impact sells 
Mi b ever, the pubs claim that MPCE| profitably while the cover disks 
- rs {Maybe should confer with the non-union | generally move very slowly. 
5 10 PERRY COMO-EDDIE FISHER (Victor) ...... )Watermelon Weather members before attempting to rep} In previous years a hit tune 
rales ite Baby Hi them via the pledges. MPCE’s plan| would sell with a number of art- 
6 5 JOHNNIE RAY (Columbia) Ppa PRS eee \Walking My Baby Home calls for a 3% assessment of a $100 | ists, but currently the market stress 
) All of Me weekly wage from both contactman | is not on the tune but on the artist 
J and employer. and interpretation. 
7 8 PEGGY LEE-G. JENKINS (Decca) ........... tg ree The MEES auction. commitics, a 
"7 {I a one which includes union’s prez Bob 
8 7 DON CORNELL (Coral)........ ‘Pm Yours Miller, and MPCE members Leo| AFM Nixes Louisville 
: Diston, Harry Santly and Bob 
Y Gg LEROY ANDERSON (Decca) Trier er ue B ue Tango Baumegart, are expected to huddle M F W . 
10 EDDIE FISHER (Victor)... ..........0.00005: I'm Yours with the pubbery toppers in a cou-| Maestro From Waxing 
s ple of weeks to straighten out the 0 $ ° G 1Ba 
- beefs. verseas in General Ban 
TUNES | <i 
Louisville, July 15. 
, b ] J 
gga LANZA § GUARANTEE Robert Whitney, Louisville Or- 
week. week, TUNE PUBLISHER | chestra director now in Vienna, 
1 5 AUF WIEDERSEHN SWEETHEART ............- cee eee ween Lye ON BRITAIN CONCERTS be Rigen fonts, Be ong 
2 ] ii > i) 6 46.) 7). a reir ernie fi rir cécetene eilin Mario Lanza is being offered a! —_ 
—————s— ss guarantee of $45,000 per week for| porary American works with the 
_— #8 ~—— aT rrr er errr ....Remick |] Suarantee of $45,000 per week for | porary Am vorks 
| Vienna Philharmonic. He got the 
4 4 EE ED onc 606666 660 Fd0b6s coeeercrewebeoeeds eee . Acuff-R Britain by Maurice Kinn, British i. f , boned 
5 3 De, . 2, gia bdo b wide CAR e edhe se ee eee Hede 4s erien .. «+..-Duchess concert promoter. Kinn is currently asugnment rom. the American 
6 7 ’'M YOURS ye ee ... Algonquin lin the U. S. negotiating with Music | Recording Society but was stopped 
7 8 WALKIN’ MY BABY BACK HOME ... DeSyiva-B-H f/F0rr. 0) America, which Bands iby an Americon Federation of 
wn, 2 ee? ee | Musicians ban. 
8 6 SD es ovo va thea da ehde vase hah ames i chenkatis Kinn has already wrapped up a at 
} ; Whitney is a member of Local 
9 I i caubad Mheekanes ery er eeee tre. debeces Hollis four-week concert tour for Dick! .° 41 in Louisville. and il is be- 
ae = (ti IIE ES Fe erorer ferrcr rr irre Robbins || Haymes. Billie Holiday and Mickey |) () (nh souNyE a 


lieved when Whitney arrived in 
Vienna that he was unaffected by 























TH+ e eee rere eee ettttet ed HHFFEEEEES 


“we 


(Figures in parentheses indicate number of week 


s song has been in the Top 10] 


| Trio, vocal-instrumental combo. 


| Initial waxing sessions are sked- 


ooeeeesseeeseseooeeooeeeoseeess | ded for the latter part of the week. 


25-27, Tont Prince; Aug. 1-3, Red 
Harper; Aug. 8-10, Johnny Long; 
h Aug. 15-17, Johnny Bruce. 


the ban. AFM prez James C. 
if Petrillo ordered four. other musi- 
” Ad 4 - 
cians to cancel recording commit- 
VarreTy () Best Sellers on Coin-Machines Week of July 12 Pan American Asks 50G | cians to cancel recording. commit: 
TH+ seee5e5 >| | Suit Vs. London Disks thur Brown, conductor of the Tulsa 
4 { Al Martino BBS n Philharmonic; Artie Shaw, Andre 
3 1, HERE IN MY HEART (8) (Mellin)..........-.+:+eeeeeeee ) Ton Bennett '.......Columbia A former London Records dis-| Kostelanetz, and pianist Leonard 
>¢ Pp Sida ng, London | ttibutor, Pan American Distributor | Pennario. 
( J x ae See ee Corp., filed suit in N. Y. Federal 
} * AUF WIEDERSEHN SWEETHEART (4) (HilI-R)..........--. ) Eddy Howard he: i Mereury Cour tant week. for” $50,000 dam: era 
~ 3. HALF AS MUCH ( (ROUTE). ccc cccccccesccceseseovncceces Rosemary Clooney ....Columbia ages against the diskery. Complaint 
t se { Percy Faith .......... Columbia charges that London breached a AFM RENEWS 
© 4, DELICADO (7) (Witmark) ee eee er eee ee eeeerereereeeeeeeee } Stan Kenton Bee en soe Capitol written contract last April by can- ROYALTY VIDPIX PACT 
z , r ‘¢elling its distrib deal with Pan 
¢ 5. LOVER (4) (Famous) Sei abasdebuys beau Peggy Lee-G. Jenkins ....Decca {| a leaving the latt ith ; : : 
q nasa ae te cee E. Fi Vict | American, leaving the latter with a) The American Federation of Mu- 
t 6 MAYBE (3) (ROBBER) -. ww ccc cers ccwevesressvescecocese P. Como-E, Fisher ....... ictor {| substantial stock of London Rec- | diclana, Wile hes been Aghting fer 
} 7%. WALKIN’ MY BABY BACK HOME (8) (DeSylva-B-H)....... Johnnie Ray ......... Columbia | ords. . ‘a royalty contract with producers 
EB BOUCHE GEM oie Gicc ides ccce baer scsaancsess Rosemary Clooney ....Columbia 3| Under the pact, London was al-/|o¢ fjmed music for television, has 
Pf Nee { Georgia Gibbs .........Mercury ¢ | legedly required to accept returns, | renewed the first pact containing 
} % KIS ) Billy Eckstine ...........MGM 9! but London is now charged with | this principle with Tele-Pictures in 
¢ * KISS OF FIRE (11) (Duchess)......seeeeseeeeereeeereerees \ Tony Martin ae | refusing to accept them or to fill | April, 1951. Robert L. Lippert, 
i { Don Cornell a Coral preg te Ky ong pag — Tele-Pictures exec, asked for a re- 
{10 IM Y Tate ddee ss sdeene 64 TT oe Fi Rear tae = ; : “| newal of the AFM contract which 
t YOURS (10) (Algonquin) .......-. ) Eddie Fisher ,......++.+..Victor [tion deal with a competitor, un-|PO"i O° kos ovalty payment to 
b4 d [ | named in the complaint. the Music Peformance Trust Fund. 
4 Secon oup | In addition to the royalty pay- 
‘ (Don Cornell ....+,+++..- Coral J| Granz Sets 2 Dates ments on the vidpix gross, Tele- 
t TLL WALK ALONE (10) (Mayfair)......sssseeeeeseeeeeees ‘+*°) Jane Froman ....+. «..Capitol $ | In Omaha H. S. Aud | meg Alte pA spaniee 
$ ONCE IN A WHILE (Miller)..............+5 Ci OP een Patti Page .....s00+- oe és a ~— 2 ; ‘exhibition but now being sold to 
} WH secce. Fran Warren ...cccccees: | Norman Granz in town last Sat-| video outlets. 
+ NHAT IS THIS THING CALLED LOVE (Harms) ........-- oe oi Set Sa ees a oe 
+ BLUE TAN Leroy Anderson ....++- ; ul > ws a 
+ ANGO (18) (Mills) 6% 6608 E86 peceeeesesesevoesrseseos . . h Victor nical high school auditorium as 
4 WATERMELON WEATHER (Morris) eceeeseeeneeoseseesesereee P. Como-E. Fis er eeeeer : ; | one-nighters. They are the Billy McCoy, Fotine Cancel 
} WHEEL OF FORTUNE (17) (Laurel) eocceccccceessoceers .. Kay Starr ....+++++++- Capito Eckstine-Count-Basie-George Shear- t 
r A GU this ’ Doris Day .......++++-Columbia * | ing package on Oct. 3 and Jazz at Toledo Spot, Others Se 
; Y IS A GUY (9) (Ludlow) .....sseeccseesecesereeess vee 3\ the Philh ic Oct. 24 July 15 
+ BE ANYTH Eddy Howard .........Mercury ¢/| the Philharmonic . _ Toledo, July 15. 
t iat Sener: sneeooerebeeeasne reseess?*** -orgia Gibbs Mercury %|_ Milton Berle at Ak-Sar-Ben| The Centennial Terrace, outdoor 
+ 80 MADLY IN LOVE (Shapiro-B)....scsesveeseeserensescrerer® Ge orga ” te hag neers z | Field arena Aug. 15 will get $4.80 |dance pavilion near Toledo, an- 
b¢ SUGARBUSH (Schirmer) (6tbbsdsdesisiavecences Frankie Laine-D. Day. .Co umoud Fi top. “Call Me Madam” confirmed | nounced that Clyde McCoy and 
+ ME TOO wae... ite Lae? (Ey Pe RD Kay Starr ..ccccccecsoss Capitol z for Paramount Sept. 15, 16, 17. Larry Fotine have cancelled their 
t CARIO N apiro-B) erecveceses eee eeeee eee seer eereree Les Paul verrpririn: foe Capitol z ‘ bookings for the spot. 
+ BL CA (T. B, Harms) ........:. PTTTETTTIL TT Te ile Mee Moret .....+.- Capitol 2) Osborne Trio to M-G-M | The new schedule is as follows: 
} ACKSMITH BLUES (11) (Hill-R) PTRUTTPELIL IL Lee eee 1 M Ford Capitol § M-G-M Records further bolstered | July 11-12, Joy Calor and her all- 
+ SMOKE RINGS (Amer-Acad) ..... WTTTTTITI TTT Les Paul-Mary Columbia 2 | its pop artists roster last week with | girl orchestra; July: 18-20, Tony 
} 70U (Republic) senedecsveccescoccere Sammy Kaye ..------ Columbia + | the pacting of the Mary Osborne | Poppa; July 22, Les Brown; July 
+ eeeeeteoeeeoereerereeneere eeree 
+ 
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112 ORCHESTRAS-MUSIC , 
e I . 
Launches Vocalist , 
Policy; Cornell First - my Ok oe : 
inate a 5 - 3 
Minneapolis, July 15. RI Fs 3 8 3 2 
The Prom, leading Twin Cities | Survey of retail disk best ae “ae _|2|-le/3 a a | 
ballroom, has inaugurated a policy sellers, based on reports ob: e : 3 8 ple | §|s é 5 
of bringing in occasional name tained from leading stores in Slals clalslelalale 8 t 
singers as well as important bands 12 cities and showing com a/8iulz 8 S|2/Sie|s 2 = 0 
for one, two or three nighters. crative sales rating for this ei|slgi's ct ill ela 5 T 
Policy tees off with Don Cornell “e ins eaeeie Sicisizials E els|s §| A 
as the feature attraction for a one- >| ela g 21QI1ZlEeli<is < L 
nighter this week. He’ll sing with a 3 S 8 |x | 5 = 2 ] 
the Jules Herman local orchestra. Week Ending 7 = { E algis £ 3\e E|s Pp 
During the course of a ee National “ ] 4 T ; 2 | ] é 5 2 0 | 
the Prom plays practically all o Rating 3 be belslelelelelsigi- 
the top bands on tour, usually for July 12 > “ § z S| * | 8 3 b| a | @ 3 N 
one-night engagements. It has Biglals| sis j=" lalg¢ gl els T 
never before offered a singer as This Last ; ™ 2 | 8 8 | 3 lio lB1e] Sidgiglale@ ~ 
its main boxoffice lure. The Prom wk. wh. — Artist, Label, T fle 0 
will present a full evening’s pro- aauamecumecuaate >> v) ) 
Oe OS eS AES ee ae ‘ee Mer Se en sade eo er 1 1 23 £ ste 135 | 
s who follow, at the same time, ae al atti TS 
hewaver. affording plenty gf op- PERCY FAITH (Columbia) oe ae ee s 5 ee ee ee 
portunity for customer hoofing. 2 1  Delicado”—39708 as tte 
Local show circle leaders Say | é AL MARTINO (BBS) ae a ee ‘ ere aa ea 
they’ll watch the innovation with | 3 2 “Here in My Heart”—101....... 
much interest. Some feel it puts _ ROSEMARY CLOONEY (Col) : ea 
the ballroom into a oe * 4 3 “Half As Much”’—39710 ac tie oe 4 a oe +g 58 
tertainment category, although it| PD at RE BE. ak =a ———— OONEY (Col) 
doesn’t sell alcoholic beverages or z | aor apss elle 82a (Co eae . as 10 40 2 41 
permit their consumption on the $s 8g Botch-a-Me - wb — aire. AB = 
yremises P. COMO-E. FISHER (Victor) . P P <i ° a 5 36 
dail ap 6 10 “Maybe”—20-4744 | sete .... G ee BS PER ON TEE A, SOS 
~~ LEROY ANDERSON (Decca) } 2 
PAUL WESTON SEEKS | ere — Tango”—40220............10 .. 6 6 118 4.3 ¢ 5 
. ee ~~ JOHNNIE RAY (Columbia) : é ' ae 
OUT ON ‘SHRIMP’ SUIT|| 8 5 “walking My Baby Home”—39750_ 9 Se ae” RE tee ! 
‘ ~~ *‘FONY MARTIN (Victor) , : a 
9 July 15. if 9 12 | “Kiss of Fire”—20-4671. . Pe le ae ee 
Paul Weston filed motion in arene. ~ eae el a 
Federal District Court here seek- Ly Ala get oy Je 5 eg 24 
ing dismissal of his portion of the|J 10 11 : “=! tans Stems «2, ace ERR 
infringement action brought by GEORGIA GIBBS (Mercury) ‘o . 6 an 17 
Ben Pollack, who charged Weston 11 6 “Kiss of Fire *—5823.. eet a 
and Paul Mason Howard had in- = DON CORNELL (Coral) es ss 
fringed on his tune, “My Cajun | 12 9 “I’m Yours”—60659 iy a. % oss ate f 
i A a sg Sige ~~ PEGGY LEE-G. JENKINS (Decca) 9 8 11 
‘ wenen — - rag ag fee 13 18 “Lever"-90018. ........ . oe 5 dl 
as been done, it was by Howard. anendreemereoaee iA e' — 
Weston declared he has also writ: | rae bans so Nes a 7 1 10 
ten Walt Disney Music, another de- 0 eee TEER 
fendant, notifying them that he | FRANKIE LAINE (Columbia) . ‘ : 
will hold the pub firm responsible|J} 15A_ .. “High Noon”—39770.... : os any ee ae 2 ‘ 
if Weston suffers any loss since DON CORNELL (Coral) , 
Disney “induced” Weston to col- | 15B 14 “I'll Walk Alone”—60659........ .. =~ 2 
laborate with Howard. Disney, ac- | ———"—"FOHNNIE RAY (Columbia) ? 
cording to Weston, vouched for 16A “All of Me”—39788.............. 3 
originality of Howard’s effort. | TES. PAUL-MARY-FORD (Capitol) . 
Lak } 16B “I’m Confessin’”"—2080..........) .. 10 4 3 
. i cs Costs ~-P. COMO-E. FISHER (Victor) 
s Costa ! 
yi} 274 “Watermelon Weather”—20-4744 4 7 
To Five-Year Deal|| --——Nar (KING) COLE (Capitol ; 
Buddy Costa, who broke in the 17B “Somewhere Along Way”—2069. . ee ee 6 
wax market via “The Mask Is Off” | anon " 7 ) 3 4 eo 
the indie Pyramid label, has | 
Crain ‘inked to “ five-year pact by | - A SONG IN SINGIN’ IN THE | BIG BAND BASH| AMERICAN IN JOHNNIE RAY } 
the diskery. Costa’s upcoming | F lV E T O P MY HEART RAIN Billy May PARIS ALBUM 
etching will be “Fool, That I Was,” | Jane Froman Hollywood Cast | Capitol byl “a Columbia 
backed with “To You, With Love.” Capitol M-G-M rt ¥ chains 
Latter tune was penned by Bar- ALB U M ys BDN-309 M-G-M-113 KCF oo E-93 raya 
bara (Bobo) Rockefeller. KDF-309 K-113 DC N- K-93 a 
Costa, who’s currently a nitery | | L-309 E-113 L-329 M-93 B-2-88 | 
tour, is skedded for the Yankee | 





Inn, Akron, O., July 21; Chubby’s, 
Camden, N. J., July 28, and the 
Meadowbrook, Cedar Grove, N. J., 
Sept. 1. 
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It's Music by 


JESSE GREER 





New York 


Alan Dean begins a one-week en- 
gagement at the Three Rivers inn, | 
Syracuse, N. Y., Friday (18) .. .| 
Ella Fitzgerald into the Blue Mir- 
ror, Washington, July 21 for two 
weeks . Dan Fisher, of Fred 
Fisher Music, recuperating at Mt. 
Sinai Hospital, N. Y., after minor 
surgery ... Eddie Heywood Trio 
beginning its sixth month at the 
Embers, this week... 
Ivory Joe Hunter opens at the 
Ebony Club, Cleveland, July 21 





... Arthur Prysock into the Flame 
| Bar, Detroit, Friday (18) for two 
| weeks ... Bull Moose Jackson 
orch plays a one-week date at the 


July 24 . Billy Eckstine was 
birthday partied by his Chi fan 
club last week (8) on stage of the 
Chicago Theatre ... Lenny Her- 
man band at the Hotel Roosevelt, 
N. Y., until September. 





Program Today Yesterday's 


KITTY FROM 
KANSAS CITY 


FEIST 


























Chicago 

| Kitty Kallen will be featured in 
the Martin & Lewis show at the 
, Chez Paree Aug. 3. Joan Barton 
|} had to drop out of the Joe. E. 
| Lewis’ revue at the same club July 
| 17 due to husband’s illness .. . 
| Henry Durst, for the past two years 
with the band department of MCA 
has resigned. Joe Kayser takes 
over his booking duties at the 
| agency. .. Vic Damone etches his 








CoA 


oR?? 


-America’s= Fastest 


= Selling =Records! 


Savoy Ballroom, N. Y., beginning | 








On the Upbeat 


first album since his return to the | 


| U. S. with a “Student Prince” col- | 
| lection for Mercury ... 


Club, Ft. Wayne, Ind., July 
through Aug. 2 and then to the | 
Dells, Henderson, Ky., from Aug. | 
4 through 30... Rusty Draper is | 
cutting eight sides for Mercury 
next week, one a duet with Patti 
Page. Singer wiil also appear on | 
the Patti Page airer and then | 
planes back to the Coast for Uni- | 
sal Picture test and to fill cut the | 
rest of his contract at the Rumpus 
Room, San Francisco, which ends | 
in December Bob Vincent | 
inked for the Marion Supper Club | 
July 17 for two weeks at Marion, 
Ind., and then does a repeat two 
frames at the Rosebowl, LaSalle, 
Ill... . Harmonicats do six days at 
the Esquire, Dayton, Ohio . . ,| 
Jerry Kuzyk leaves the GAC office | 
for his weeks hiatus to California | 
and Mexico . . . Fran McKenna 
chirped two sides for Cardinal | 
disks . . . Opera Club, which start- | 
ed last winter on music policy, 
folded last week for the summer. 





Golschmann to Baton 
20 Israeli Concerts | 


St. Louis, July 15. 

Viadimir Golschmann, maestro 
of the St. Louis symph orch for 21 
consecutive years, is conducting a 
series of 20 concerts by the Israel | 
Philharmonic in three principal 
cities, Tel Aviv, Haifa and Jeru- 
salem. Following the conclusion | 
of the 1951-52 season here last | 
March, Golschmann returned to his 
native Paris and then departed for 
Israel, starting his series last week. | 

The Israel Philharmonic, found- | 
ed in 1936 by the late Bronislaw 
Hubermann, appeared in St. Louis 
during its 1951 American tour. 





| orch maestro, concluded his annual 
Ken Griffin sails into the Yacht stint at the Esplanade last week to 


8| embark on a series of guest con- 


/San Francisco to take over the 


_ Alaska with the Seattle symphony 
later on for.a series of concerts for 





Fiedler Slated For 


Summer Guest Shots 
Boston, July 15. 
Arthur Fiedler, Boston “Pops” 


ducting shots for the balance of 
the summer. Maestro presents his 
first concert away from the local 
Scene at Milwaukee tonight (15) 
where he batons that city’s sym- 
phony in a concert with Oscar Le- 
vant slated as guest artist. Next 
Saturday and Sunday (19-20) he 
conducts two concerts with the 
Grant Park orchestra at Chicago 
with Eugene List as soloist. Fol- 
lowing the weekend stint, Fiedler | 
returns to Hub before flying to 


batoning of that city’s symphony 
for thessummer season, which runs 
from July 28 to Sept. 7. 


_ There is also a strong possibil- 
ity that Fiedler may jourgey to 


army personnel. Hub’s Esplanade 
concerts continue through July 19 
with guest conductors subbing for 
Fiedler. 





Nick Lucas to Dallas 
Dallas, July 15. 


| as a means of refuting 
| Propaganda. that Americ 
| culture. The broadcast was ok 


| paign. 


| Philadelphia Orchestr 
| Leinsdorf, conductor, 
|to public at admish 
150 cents. 
| partially made possible 


| appearances with the | 





Nick Lucas will open an engage- 
ment here at the Mural Room of | 
the Baker Hotel on July 21. Lucas | 
comes here from the Shamrock | 
Hotel, Houston. 


Current at the spot closing on| 
July 19, is Jan August. Don Grimes | 


orch also opens in the same room | 
July 21. 


| 
Betty Reilly has been booked 


into the Mural Room, opening on 
Aug. 5 for two weeks. 


Robin Hood Dell Concert 
To Refute Red Charges 
Of Culture Lack in 5, 


Philadelphia, July 15, 

The State Department's “Voice 
of America” tonight (Tuesday) 
taped the entire program at the 
Robin Hood Dell for broadcast 
overseas to Iron Curtain countries 
Commie 
ans lack 
aver 

by Local 77, American Federation 
of Musicians, in line with its policy 
of co-operation with the State De- 
partment’s pro-democracy cam- 


_ Commentator on “Voice of Amer. 
ica” show pointed out that the con- 
cert’ which featured 
American musicians (Robin Hood 
Dell symphony is composed almost 
entirely of the personnel of the 
a) and Erich 
was offered 
tab of only 
Also that the series Was 
; by grant 
from city which sponsors cultural 
activities for mass citizenry 


the finest 


Goodman N. H. Concert 


Accomped by Showers 
New Haven, July 15 

For the second time in as many 
-op Conce rt 
Series held in the Yale Bowl, Ben- 
ny Goodman manipulated his Clari- 
net to the accompaniment of rain- 
drops when showers cut short the 
program of last week (8). When 
showers hit the Bowl, it was neces. 
Sary to telescope second half of 
program into a jam session fea. 
turing Goodman and his trio. with 
selections by the New Haven Sym- 
phony under baton of Harry Ber. 
man being completely eliminated, 

The major part of the assembled 
11,000 patrons sat through his ens 
tire contribution, apparently un- 


| mindful of the dunking they were 
| taking from 
concert is Sarah Vaughan, July 22, 


the elements. Next 





Levant to Rest 
Hollywood, July 15, 
Oscar Levant cancelled scheduled 
concert tour following a_ sudden 
collapse over last weekend. 
His condition is reported im- 
proved but he’ll rest for a consid- 
erable period. 





Camarata to Score RKO Pix 

Tutti Camarata, Decca Records’ 
musical director, heads Coastwards 
in September to score several films 
for RKO. 

Camarata will cut his Decca ses- 
sions on the Coast until he returns 
to New York in April, 1953. 
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TANGLEWOOD July 5—-Aug. 
BERKSHIRE FESTIVAL 
BOSTON SYMPHONY ORCH. 
CHARLES MUNCH, Conductor 
Theatre Concerts— 3:00 
July 19 at 8:15, July 20 at 
SHED Concerts— ns. 
Thurs., Sat. Eves., Sun. A a 
OPENING Thurs. Eve. July 


Address: Tanglewood, Lenox, Moss- 





Reserved Seats Available 
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Blues Numbers Set 
For Pop Market Ride 


Further pointing up the thin line 
separating Pop and rhythm and 
plues output on the record com- 
pany and publishing firm level, is 
the E. H. Morris Music purchase 
Jast week of an r. and b. number, 
“Have Mercy Baby.” Tune, which 
was waxed by The Dominoes, 
Negro vocal combo, on the Fed- 
eral Jabel, will be promoted by the 
firm for pop release, “Baby” was 
penned by Billy Ward and will be} 
placed with Meridian Music, Mor- | 
ris Broadcast Music, Inc. subsid. 

Along the same pop r. and b. 
lines, is the simultaneous release 


by Columbia Records and its sub- 
sid, Okeh, of Erroll Garner etch- 
ings. Okeh, which is pegged for 
the r. and b. field, is currently 
releasing Garner’s workovers of 
“Laura,’ “Penthouse Serenade,” 
“{— Cover the Waterfront,” “Back 
Home in Indiana,” and a flock of 
other sides which were packaged 
in an ‘Erroll Garner Gems” al- 
bum. The “Gems” album, inci- 
dentally, was issued by Col last 
year. Meantime, Col released an- 
other new Garner set, “Solo 
Flight.” 








Mpls. Symph Attendance 
Up 8.7% Over 1950-51 


Minneapolis, July 15. 


Attendance a& Minneapolis Sym- 
phony orchestra Friday night con- 
certs during the past season was 
8.7% ahead of that of 1950-51, ris- 
ing to an average of 3,308, it was | 
reported by manager A. J. Gaines 
at the orchestra association’s an- 
nual meeting. He credited the in- 
crease to the work of the. Women’s 
Symphony Associates and Junior 
Symphony Associates which sold 
$6,600 in tickets. Also announced 
was receipt of a $10,000 check | 
from the women’s organizations, | 
representing returns from a series | 
of luncheons held the past two | 
months. 


The orch has scheduled for next | 
season 18 subscription and 10)! 
young people’s concerts. | 


| 


| 
| 





| 
| 
| 














America’s 
Biggest 
Band Leader 


TINY 


and his orchestra 


Now on tour -- 


First Time on the 


West Coast. 


Current Big Hit 


OMAHA 


Mercury Record 
No. 5876 and 5876x45 











Director. Alphabetically listed. 
Survey Week 


Walkin’ My Baby Back Home. 
Watermelon Weather .. 





t Filmusical. 











A Girl A Fella and A Beach Umbrella 


of July 4-10 


Songs With Largest Radio Audience 


The top 30 songs of week (more { 
j 1 nN case 
copyrighted Audience Coverage Index & are Fay Mt Ahan 
ublished by Office of Research, Inc., Dr. John Gray Peatman, 


nd Index. 


Inside Orchestras—Music 


Nomination of Dwight D. Eisenhower as Republican candidate for 
| President in Chicago Friday (11) sparked a new sales drive on the long 
| Play album, “Ike From Abilene.” Album, which was produced by 
_ Abbey Records, indie label, got off to a slow start when it hit the 
/market a couple of months ago. GOP convention last week, however, 
| started the sales spurt which moved into high gear after Ike's nomi- 
/nation. Album relays Ike’s history from his boyhood in Abilene, 
' Kansas, to his post as Supreme Allied Commander in Europe. Leggit- 
film thesp Henry Fonda handles the narration. 


Feist Music, one of the Big Three combine, has come up with a 
| novel exploitation idea for its new song, “High Noon,” from the 20th- 
| Fox picture of the same title. Via arrangement with a jukebox com- 
| pany, Runyon Sales, a coin machine has been set up in the lobby of 
| the Mayfair Theatre, N. Y., where all five wax versions of the song 
Pic will open at the 
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Cleffers Yen 


Continued from page 107 


current example is “Kiss of Fire,” 
a high-riding etching on several 
labels, is still a slow moving sheet 
seller. And from the writer-pub- 
lisher viewpoint, that’s where the 
big payoff is. 

Some recent tunes, referred to 
in the trade as “fat songs,” have 
proved to be big items on wax as 








t well as in sheet sales, Among these 


have been such clicks as “My Heart 
Cries For You” and “Cold, Cold 
Heart.” These tunes, a_ writer 
pointed out, have a universal ap- 
peal and weren’t dependent on a 
special wax rendition to break 
through. They also have a top 
sheet potential with steady sales 
going on for years to come. 

The “fat songs” are those which 
blend pop and country tastes. Such 
past hits as “Tennessee Waltz,” 
“Old Spinning Wheel,” “Red Sails 
In the Sunset,” “Isle of Capri” and 
“Good Night Irene” are cited as 
examples of that genre. For the 
most part these tunes relay a 
romantic and/or homey philosophy 
—and that’s what the public wants 
to sing and play. 

Writers and pubs agree that 
there’s a big market for these songs 
and a concentrated swing toward 
that goal by the disk companies 
would help pull the music biz out 
of its present slump. As one pubber 
put it—‘“we'll start selling sheet 
copies again as soon as we give 
the public what it wants.” 








Schneiders Buy One Third 
Of Meadows, Hub Spot 


Boston, July 15. 

Max and Joe Schneider, owners 
of Hub’s downtown spot, Steuben’s, 
have bought a third interest in the 
Monroe-Marshard owned Meadows, 
in nearby Framingham, from Joe 
Novick, longtime manager, Built 
in 1946 by the late maestro Jack 
Marshard in collaboration with 
Vaughn Monroe and Novick, the 
Meadows is one of largest dine and 
dance spots in the suburban area, 
with a seating capacity of 1,200. 

Under the new setup, the 
Schneiders will actively partici- 
pate in overall supervision of the 
spot, with Monroe expected to de- 
vote more time to the project than 
previously. Harry Marshard will 
continue in capacity of musical di- 
rector and will bring his augment- 
ed band into the spot following 
Monroe’s stint, which is slated for 
an indefinite period starting about 
Oct. 1. There are no indications 
that a floorshow policy will be in- 
augurated, with the classy eatery | 
grossing upwards of $1,000,000 | 
yearly, sans comics, dapce teams, | 
etc. 








Damone With Army Band 
San Antonio, July 15. 

Pfc. Vic Damone has reported for 
duty at Fort Sam Houston with the | 
Fourth Army Band. 

Damone has recently returned | 
from Germany, and is scheduled to 
assist with camp shows, hospital 
appearances and WAC-WAF re- 
cruiting program. 


| Feist catalog. 


| Coin for Tooter Wage Hike | 


can be selected for free plays by passers-by. 
theatre July 24. Jerry Wexler, Big Three promotion chief, arranged 
the deal. 





Although the late Maria Grever-penned the music for “What a Diff’- 
rence a Day Made” and “Ti-Pi-Tin,” tunes were not part of the Portilla 
Music catalog which Frank Hennigs Music bought out last week. For- 
mer tune is an E. B. Marks Music copyright while latter is in the Leo 


— 





B.G. Concert Tour 
Associated Booking Corp. prexy 
Joe Glaser has set Benny Goodman 
St. Louis, July 15. [on a concert tour through Nova 
An additional $8,600 in public | Scotia starting Aug. 1. He'll travel 
subscriptions is being sought by/| with vibesist Terry Gibbs and a 
execs of the St. Louis symph so- | small band. 
ciety in order to give the tooters | Following the Nova Scotia dates, 
oodman will continue with a 


a 10% wage hike during the 1952-53 | ¢ 
stand at the Blue Note, Chicago. 


| 


—— — _ ~- 


St. Loo Symph Seeks More | 


season. Representative of the toot- | 
ers have asked for such a hike and 
inability of the society to accede to 


the demand has prevented reen- Bob Marks to Head 


gagement of tooter personnel for 
the forthcoming season. E. B. Marks on Coast 
Robert Marks, of E. B. Marks ex- 





A spokesman for the society said, 
“The wage increase is indeed to! pjoitation department, leaves for 
prevent deterioration of the orch, Hollywood today (Wed.) to take 
which ranks with the nation’s | over the firm’s Coast branch. His 
best. Tooters paid at the mini- New York post will be filled by 


mum scale during the last 23 week | preg Woodruff, of the firms’ pro- 
reason received $2,000 before taxes, fessional department. 


and if-the additional coin is ob- 
tained it will be possible to in- 
crease minimum earnings to $2,213. 
The recent maintenance drive for 
next season for $175,000 eached 
only $142,000 but through funds! 4} Bernie will play his first date 
obtained from other activities execs | at the Copacabana, N. Y., in seve 
of the organization were able to| eral years, starting a stand there 
offer the tooters a slight hike. July 31. 


Marks is a nephew of the firm’s 
founder, E. B. Marks, and a cousin 
of the prez, Herbert Marks. 
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78 RPM 
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Carny Boss Sez ‘AFL’ Union Forced 
Him Into Pact at Hoosier Unloading 


Fort Wayne, Ind., July 15. 

Charging that threats and in- 
timidation caused the management 
of the Cetlin & Wilson Shows to 
sign a contract with the recently 


organized Local - 450, Carnival, 
Amusement and Novelty Device 
Workers Union (AFL), J. W. Wil- 
son, co-owner, last week (8) told 


his 700 employees it was the only 
way to get the show unloaded the 


previous Sunday (6). 

Wilson said a picket line met 
the show train at the New York 
Central siding in Fort Wayne, and 


the outfit stayed on the rails for 
seven hours until the contract was 
signed. Local teamsters refused to 
cross the picket line to unload 
equipment until owners signed the 
contract. 

Wilson declared he had been 
warned by Harry Karsh, president 
of the union, that the show “would 
not move from Fort Wayne unless 


employees approved the union 
contract.” None of the employees 
were members of the union, but 
it was reported they planned to 


- accept the agreement “under pro- 
test” to keep the show on the 
road. The contract, which runs 
from July 6 to Feb. 2, 1953, calls 
for a union shop, under which 
employees must join the union 
within 30 days, and a checkoff 
system for paying $4 monthly dues 
per employee. 


The carnival owners said they 











FOSTER AGENCY, LONDON, 


presents 





Now Appearing 


CASINO TRAVEMUNDE 


Germany 


American Rep. WM. MORRIS AGENCY 
TAVEL-MAROUANI! AGENCY. PARIS 


| fronter 


received a letter from Phil Pearl, 
director of public relations for the 
AFL at Washington, which stated 
that the Jewelry Workers Interna- 
tional Union has no jurisdiction 
in the carnival field, has been 
given none by the AFL, and that 


Karsh’s activities are now under 
investigation by an official AFL 


committee. 


Buffalo’s Town Casino 
Puts Accents on Prod. 
With Kamarova Pacting 


The Town Casino, Buffalo, will 
go,in for heavier production dur- 
ing the forthcoming season. Spot 
has retained Natasha Kamarova, 
who routines the shows at the 
Latin Quarter, N.Y., and the Belle- 
vue Casino, Montreal, to lay out 
the shows in that spot. Boniface 
Harry Altman will continue to 
book names. 

It’s planned to alternate the pro- 
duction with the Bellevue Casino, 
so that eaeh show will stay in each 
room for four weeks. Acts 
stay for two weeks. Miles Ingalls, 
who set Miss Kamarova in both 
spots, is now attempting to line 
up the Four Dukes, Detroit, in or- 
der to set up a longer route for 
the production numbers. 


‘Miami Beach Saxony 
Maps Pagoda Fixup 


Miami Beach, July 15. 
Saxony Hotel, plushiest ocean- 
on the beach, will enter 
the cafe sweepstakes next winter 
with a 350-400-seater that will op- 
erate under a one star, two-orch 
policy. 

Hostel’s ops are rebuilding the 
Pagoda Room, under supervision 
of Franklin Hughes. Plans call for 
star’s doubling into across-the- 
lobby Shell-I-Mar room for a two- 
|show policy. Third cafe in the 
hotel is the Bamboo-La Lounge, 





| which features instrumental talent. | video cast; DeMarco Sisters, Joe | worked the Pierré Hotel, N.Y., for | 


will | 


15-Year-Old Wins 
Award at IBM Meet 


St. Louis, July 15. 

Richard Cavett, 15, Lincoln, 
Neb., youngest member of the In- 
ternational Brotherhood of Ma- 
gicians, last week copped an award 
for originality at the windup of 
the annual conelave here. Richard 
amazed his’ older colleagues with 
his new trick, cutting a rope into 
seven pieces and then displaying 
one uncut rope. 

Another originality award went 
to Ray M. Houdek, Kansas City, 
Mo., for making vases and other 
objects disappear via the use of 
| black light, and Dr. Richard O. 
Mossey, Milwaukee, won an award 
for a “mental telepathy” 
trick. 

A “Headliners Show,” with many 
of the members displaying their 
tricks, was held at the Henry W. 
Kiel municipal auditorium for the 
windup. Arthur D. 
Allentown, Pa., was 
the new prexy. Other officers for 
the ensuing year are Forest P. 
Hendricks, St. Louis, first vice 
president, and Dr. A. L. Baldwin, 
Pittsburgh, secretary. 





Gleason $43,290, 
Pitt Penn Mark 


Pittsburgh, July 15. 


Playing the first 


| quickie tour here last week, Jackie | Statler, Detroit, Sept. 15; Desh- 


|Gleason broke the all-time house 
record at Loew's Penn, doing 


$43,250 to top previous mark of | Springfielu, date of which is still 
Frankie | to be set. Other engagements lined 
Gleason |up are the Adolphus, Dallas, Jan. | 
remarkable | 19; Last Frontier, Las Vegas, Feb. 
since he pulled a total of 14.700 |6, and the Statler, Los Angeles, | 
kids, and scale for them during | Feb. 22. 
| The Ambassador deal would be | 


'$41.600 established by 
Laine in January, 1950. 
figure is even more 


entire engagement-was only 28c, 
as against adult admissions of 65- 
85-$1.10. 


Biz for Gleason never let up,|room’s earnings and would be in| 


Reichenbach, | 
installed as | 


Steel Strike, Heat Wave Slug Cleve. 
Cafes; Pitt Carousel m Early Foldo 


Cleveland, July 1; 
Steel strike hitting Fine, Rs . 
tries here and lack of conventiog 
biz are giving Cleveland's niteries 
the slowest—ana reddest—miq. 
summer grosses they i 


have had j 
in 
over a dozen years. Fried 





Tay Martin Guarantee 
Upped by L. A. Grove 


Hollywood, July 15. | 
Tony Martin draws an increased | 





} 


| 


ard | 





| 


eve 
guarantee when he returns to the more by the thermometer-busting 
Cocoanut Grove of the Ambassador | heat, many cafes are Slashing ep. 
Hotel here, late in October, after | tertainment budgets to the bone 


|and some are shutte 
fall. 

_For the first time in tis 
history the Alpine Village 


the current 16-week stand of Fred- 
dy Martin’s orch. 

Singer played the room last sum- | 
mer at a guarantee of $5,000 plus 
a split of the covers. This time the 


ring until the 


15-year 


uSually 


a top grosser here, is going dark 
guarantee will be increased by at} six weeks for what it announced 
> 4 ; is “ry f > “YY « Sin : ; 
least $500. William Morris Agency |as a “remodeling and re glamoriz. 


booked the date: 


Hildegarde Would Operate 
N.Y, Ambassador’s Trianon 


ing program.” Operated by Her. 
;man Pirchner, who booked three 
of Frank Sennes’ package revues 
this spring, it will reopen Labor 
Day with new staircases to en- 
larged stage and a more SOphistie 
cated decor. 





= Pirchner makes no secret th: 

For Eastertime Showcase |e tos “over ‘soe one Secret that 

Hildegarde is currently dicker- three shows, a couple of which 

ing with the Hotel Ambassador, belonged te Sennes, Cleveland 
N.Y., to take over its Trianon | >0oker. Latter's “Minksy’s Follies” 
Room as a showcase. Deal is un-| Pulled an all-time high record 


gross during four weeks at the 
theatre-restaurant. It also drew an 
official rap from Ohio likker board 


der negotiation by Music Corp. of 
America, repping the chantoosey, 
but nothing has been finalized as 


| vet. |agents for alleged “indecency.” 
Meanwhile, Hildegarde, now in | State board, headed by Anthony 
stand on his|Europe, has been signed for the Rutkowski, recently had several 


hearings on the case here but has 
not yet come’to any decision. 
Alhambra Tavern-Club dropped 


(Continued on page 116) 


ler-Wallick, Columbus, 
be followed by 


Oct. 2, to 
the Lake Club, 














‘Always on Her Toes’ 


LORETTA MILLER 


In Her Original 


for around the Easter season. Hil- | 
degarde would participate in the} 


starting off on high and staying | charge of the entire operation. It | 
stand at this | 


that way right down the stretch.| would be her first , 
For the final show of his last day,|room and it would mark a major 


Penn turned away at least 2,000.|nitery effort for the hotel, which | 
TV comedian’s troupe includes Art | hasn’t been too activé in the enter- | 


|Carney, Pert Kelton, Zamah Cun-|tainment groove. 


|ningham and Stan Ross, all of his| This past season, Hildegarde 


Toe Acrobatic Dance Designs 


Currently 


CLOVER CLUB 





amet 
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PALACE, 





Difection: 
160 W. 46th $t.. N. ¥ 


with 
GEORGE and JOYCE 
COLLEANO 


and 


JAMES CARDWELL 
SENSATIONAL RETURN TO 
after appearing 


Leading Theatres in England 
Including the Palladium — Coliseum — Prince of Wales 
and @ COMMAND PERFORMANCE 


also 
TWO RECORD BREAKING YEARS IN AUSTRALIA 
Now Appearing 


After having played here many times in its glorious past 
Hello to All Our Pals 


JACK KALCHEIM 


COLLEANO 


BROADWAY 


New York 


JUdson 6-5574 














——— 
asnamiediemeantteienemenetee 


I by 


Bushkin Four 
Dunn. 


PACT TONY MARTIN 


and dancer Elaine 





FOR TORONTO FAIR 


Toronto, July 15. 

Tony Martin has been signed as 
| American guest-star in the other- 
| wise all-Canadian 24,000 - seat 
| grandstand show at the Canadian 
| National Exhibition. Decision cli- 
| maxed last-minute frantic search 
for a name when Betty Hutton 
| was forced to relinquish the two- 
week nightly engagement at $50.- 
000 plus 50% over a $350,000 gross 
when Paramount stepped in to can- 


;cel her CNE contract for immedi- | 


| ate start of a picture commitment. 
| Martin's deal is reportedly , con- 
siderably less than Miss Hutton’s. 
Jack Arthur, CNE_ grandstand 
show producer, was strictly 
on details. 


Saranac Lake 





Saranac Lake, N.Y., July 15. 


By Happy Benway 


party given for “We the Patients” 
that can excel the one sponsored 
and financed by Al Brandt (Brandt 
Theatres) during the recent holi- 
day. Brandt was also emcee and 
Music was by 
courtesy of Peter Loehrer, 
| Swiss Chalet boniface. 





the 


for his first 10 day fur- 
lough out of the sanatorium. 
Frank (RKO) Scheedel and his 


ex-Rogerites who graduated here 
in class of 1947 (and were married 


here after their first real good 
Clinic), in from Astoria, L.J., for 
that annual checkup, and were 


given the green light O.K. 


' be N.Y.C. bound in the fall. 
The Bartletts, burlesquers and 
a bedside chat with Joe Fennessy. 
Essie Hall in from 


|whose observation 
| Pronounced success. 


period is 


returned from Korea. 








|} Write to these who are ill. 


mum | 


Never in the history of this in- | United States Aug. 14. 
} stitution has there been a lawn! 


Joe Boland orch, | 


one Nesbitt off to Steuben-/| Denise (first love of the artist Tou- 
ville, 9 


wife. the former Ann Rowe, both | 


Audrey Lumpkin now rates full | 
| privileges, a certainty that she'll | 


vaudevillians of yesteryear, in for 


t. the Bronx } 
for to visit her husband, Bob Hali. 


@ Anglais on the lines of the Lido in | 


Paui Hein, N.Y. musician, visited P@tis. 
Rudolph and Charlott Hein ac-| Lido Leicester Square. 
companied by Pfc. Artie Hein, just | 


Portland, Oregon 
| the first time on a 12-week deal. | 
|She had been a fixture at the Per- 
sian Room of the Plaza Hotel, and 
prior to that worked the Cafe | 
Lounge of the Savoy Plaza, where 
| she came to bigtime attention. 

















COMEDY MATERIAL 
For All Branches of Theatricals 


“asows FUN-MASTER 


GLASON’S 
THE ORIGINAL SHOW BIZ GAG FILE 
(The Service of the Stars) 


| 35 1 $25 
|] First 13 Files $7.00. All 35 issues $25.00 
| Singly: $1.05 Each IN SEQUENCE Only 





HILDEGARDE’S GI DATES 
IN GERMANY, AUSTRIA 


- Wiesbaden, July 8. 
Hildegarde, playing a series of | . bk. $25 @ 
shows for GI’s in Germany, is on | HOW TO MASTER THE CEREMONIES 
a tour which will take her to Cob- SSIFIED ENCYCLOPEDIA 
lentz, Mainz, Hanau, Frankfurt and Sr GAGS. $300. Worth over a thousand 
after that will play Austrian dates NO C.0.D.'S 


(Beginning with No. 1—No Skipping) 
@ 3 Bks. PARODIES 
BUDG 
@ 4 BLACKOUT BKS., ea 





r book $10 © 
er $25 @ 





|in Innsbruck, Linz. Salzburg, W PAULA SMITH 
and Viaane. ee 200 W. 54 St., New York 19 Dept. V 
Circle 7-1130 





Chantoosey is playing cuffo for 
the soldier audiences, hence as a 
reciprocal courtesy, she and Anna 
Sosenko, her manager, are being 
| billeted gt the Berchesgardner 
| Hotel, one of the swankiest in the 














| area, 

| Tour is being supervised by Capt. 
|W. A. Allsbrook, a former theatre 
|man. Hildegarde will conclude her 
| tour around July 20, and will do a 
record date in London before re- 
turning to the U. S. on the SS. 


9th Return Engagement 


SHOREHAM HOTEL 
WASHINGTON, D. C. 








‘Scot Dancer Picked For 


Femme ‘Moulin’ Role 


Glasgow, July 15. 
Maureen Swanson, 19-year-old 
_Glasgow actress and dancer, has 
| gone to Paris to play the role of | 


LL  ——— 








louse-Lautrec) in the film “Moulin 
Rouge.” John Huston, who di- | 
rects, picked her out of nearly 50 
aspirants for the part. Jose Ferrer 
plays the artist. . 
_ Dancer was principal ballerina 
in the touring version of “Carou- 
sel.” She trained at the Sadler's 
Wells School. | 


RESTAURANT AND BAR | 

158 W. 44 St., New York LU — 
WHERE SHOWBUSINESS MEETS | 

* TALENT CONTEST * 
MONDAY NIGHTS 


Prize: Professional Engageme”! 
Duplicate Prizes Awarded In the Case of Tis 
Capttente Ore Nee ee 


















Delfont Leases London Cafe | 
London, July 8. 

J. A. Littman, owner of the Cafe 
, Anglais, has leased the spot to Ber- 
nard Delfont and a big syndicate, 
with Delfont expected to take over | 
Sept. 1. He intends to run the 


WHEN IN BOSTON 
It's the 


HOTEL AVERY 


Avery & Washington Sts 


It will be known as the 


Policy of Lido will comprise two 








[ Grant’s Riviera | 





The Home of Show Folk 


| shows daily, with food at inclusive | 
| charge. \ 
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AGVA Distributes Official Notices 
Cancelling Agreements With Assns. 





American Guild of Variety 


The 
ists has sent letters inform- 
all agency organizations that 


ents between the group and 
the. “union are being cancelled. 
Letter constitutes a 60-day notice 
as required by the agreement. 
Actually, AGVA_ has only one 
written agreement with any organ- 
jzation. It’s with Artists Represen- 
tatives Assn., which reps agencies 
in New York and Chicago. Other 
agreements are oral such a8 those 
in effect with Agents Assn. of 
America, Theatrical Agents of 
New England, Philadelphia Thea- 
trical Agents Protective Assn., 
Ohio Theatrical Guild and Cali- 
fornia Theatrical Agents Assn. 
Under the new arrangements, 
ordered at the union’s national 
convention held last month in 
Hollywood, AGVA will issue fran- 
chises gratis to all agents who 
meet requirements. Under the old 
setup, union charged $50 per, but 
members of agency groups got 
their licenses through the organi- 
zation upon payment of $50 dues 
to the group. 





Prima Dropping Baton 
For Two-Act Cafe Try 


Bandleader Louis Prima _ will 
disband his orch and do an experi- 
mental series as a double with 
Keeley Smith, vocalist. He’s been 
signed for Moe’s Main Street, 
Cleveland, for one month. If it’s 
a successful stand, bandleader may 
do more in the same vein in other 
spots which book record names ex- 
clusively. 

Prima is following the path of 
other maestri who have found that 
they can do as well or better as a 
single or with a few musicians and 
not have the headaches of holding 
a band together. Carmen Caval- 
laro has been a click as a piano 
single. Gene Krupa is now work- 
ing with a small group. Buddy 
Rich is now a single and Woody 
— has a small combo behind 

im, 


Wirtz Icer Replacing 
‘Follies’ in Omaha 


Omaha, July 15. 

After making Omaha a number 
of years, the Shipstads-Johnson 
“Ice Follies” has cancelled to take 
on a substitute date, probably in 
Washington. “Follies” has always 
done SRO at Ak-Sar-Ben Coliseum, 
averaging $120,000 for the seven 
performances here. 


“Follies” will be replaced by the 
Arthur Wirtz “Hollywood Ice Re- 
»vue,” starring Barbara Ann Scott, 
with same dates, Nov. 6-12. 


_ Shift will not affect the. spring 
visit of “Ice Capades” in the Coli- 
seum, April 9-16. 


CLOSURE OF MEX IRIS 
BRINGS UNION HASSLE 


Mexico City, July 15. 

Sudden closure of the Teatro 
Iris, de luxe vaude-revue theatre 
here, has the National Actors 
Union and Paco Sierra, the im- 
presario, in a hassle about cash 
compensation for the performers 
who were, union says, given no 
notice. 


Theatre, named after Esparanza 
Iris, vet operatic comedienne and 
Sierra’s wife, lost $11,560 on the 
season, which earlier had featured 
Lola Flores, Spanish folk singer- 
dancer, Sierra announced. He told 
the union he decided to close forth- 
with to avoid going further into 
the red. Show had cut its top to 
92c from $1.72, but that didn’t 
bring in enough customers. 

Iris, in an effort to hypo biz, had 
booked “Dynamite” Jefferson, Ne- 
gro thrush, billed as being from 
the Lido, Paris, and Bala Kremo, 
juggler, billed as being from the 
Winter Garden, Berlin. Both 
hadn’t bowed at time of closure. 
Kremo, however, opened big at El 
Patio nitery Friday (11), in for 
three weeks with option. 











‘Peep Show’ $19,000 
In Gotham Heat 


Frank Sennes’ “Peep Show,” 
which opened at the Holiday 
Theatre, N. Y., Thursday (10), is 
expected to hit $19,000 for its 
initial week. Show opened up ex- 
ceedingly strong but was bopped 
by the weekend heat. 


“Peep” was augmented by Alan 
Carney for the first few days of 
the run. However, Carney is be- 
ing withdrawn at the end of the 
week when it’s expected that sev- 
eral sketches will be ready. Pic is 
“Kentucky Jubilee” (Lip). 


A.C. Press Club Burns 
At ‘Miss America’ Plan 


For Hometown Handouts 
Atlantic City, July 15. 

A plan of the Miss America Pa- 
geant committee to provide news- 
papers with cuffo stories prepared 
by its own publicity staff was hit 
last week by the Press Club of At- 
lantic City. Many of its members 
have for years been filing stories 





| to newspapers during pageant week 


for cash. Pageant committee's plan 


would cost local newsmen this 
revenue, 
Press club objected that the | 


Pageant committee has set up an 
organization to give direct news 
coverage to hometown papers of 
the more than 50 contestants for 
the “Miss America” crown. It re- 
gards the idea as a “dangerous in- 
vasion” of the newspaper field, and 
if not checked, could spread to the 
serious detriment of all working 
newspapermen, it charged. 

It was pointed out that there 
was no objection to hiring of a 
publicity or public relations repre- 
sentative as long as they follow the 
usual procedure of preparing and 
disseminating publicity through 
the working press. 

Fred Schwarz, a former presi- 
dent of the club and an independ- 
ent correspondent, pointed out that 
he had called the matter to the at- 
tention of Pageant execs but had 
received “little satisfaction.” 


Russkys Seize ‘Vanities’ Equipment 
In E. Berlin, Ask 216 for ‘Smuggling’ 


- 





Shift Hilton’s Elmiger 
From Caribe to Madrid 


Hilton Hotel chain has shifted 
Arthur E. Elmiger from general 
manager of Caribe Hilton, San 
| Juan, Puerto Rico, to the same post 
|at the Castellana Hilton, Madrid. 
It’s the first of the Hilton inns to 
be opened in Europe. Preem is 
slated for November. 

Robert J. Caverly, veepee of the 
Hilton Hotels International, will 
succeed Elmiger as the Caribe Hil- 
| ton topper. 


| A. C’S $11,910,700 
HOLIDAY SCORE 


Atlantic City, July 15. 


A total of $11,910,700 was de- 
posited in resort banks following 
| the three-day Fourth of July holi- 
i day last week. 
| The last time the calendar pro- 
| vided a similar three-day holiday 
over the Fourth was in 1949 when 
the deposits were $6,730,875. 

The latest figure represents de- 
posits made the half banking day 
| of Saturday, July 5, and July 7-8. 














Mpls. Cafe’s Licenses 


Nixed on Murder Rap 
Minneapolis, July 15. 

The city council has revoked the 
liquor and all other lieenses of 
Smitty’s theatre cafe, refusing the 
owners their requested permission 
to sell the establishment for an es- 
timated $25,000. 

Action followed a murder in- 
volving a young man who told the 
court that he and a minor girl, the 
victim, had been served liquor 
although he was intoxicated. 

Police told the council license 
committee that during the past 
several years it had received num- 
erous complaints against the spot 
and charged that it was a hangout 
‘for prosties. 





* N. Y. homeoffice reps of “Skating 


Vanities” are attempting to enlist 


the aid of President Truman and 
the State Dept. in an effort to re- 
lease the show’s equipment from 
| the Soviet government in East Ber- 
jlin by July 18, when roller skating 
| troupe is slated to sail for the U. S. 
| in order to open at Convention Hall 


|in Asbury Park, N. J., Aug. 1. 

| “Vanities” equipment was seized 
| last week by Soviet border guards 
|on the claim that various members 
|}of the company had attempted to 
|}smuggle through such items as 
| Meissen china and watches from 
|the Soviet zone of Berlin. Seven 
| trucks of equipment are being held 
as Russian authorities assessed the 
value of the goods for custom pur- 
poses at 90,000 marks ($21,420). 

First news of the seizure arrived 
when Harold Steinman, co-owner 
of the show with Harry Miller, 
phoned the homeoffice from Berlin 
jand asked for $25,000 immediately. 
| Subsequently, Sam Shayon, show’s 
attorney, spoke to the State Dept. 
|and attempted to enlist its aid with 
the promise that “Vanities” would 
| refund the money if it were ad- 
ivanced by the State Dept. Latter 
| stated there is no budget for such 
transactions. Shayon declared that 
there was no indication of what 
; happened to the receipts from their 
| European engagement. 
| Shayon stated that it was imper- 
ative that the show return in time 
\for the new 1952-53 season, inas- 
| much as “Vanities” had posted 
various sums in bonds for stands 
in the U. S. 

The cast of the show, along with 
| Steinman, are not being held in 
icustody. Most of the performers 
lalready had departed for Kiel, 
| while Steinman is remaining in 
Berlin. 

Thus far, there have been no 
results from Washington interven- 
tion, except that the State Dept. 
reported that a fine equivalent to 
more than $13,000 has been set, 
and Soviet and American authori- 
ties were conferring. 
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Elks Soar N.Y. 
Cafe, Hotel B.0.’s 


The Elks’ 
which started Saturday 


national convention, 
(12) in 





Mex Boys Choir Europe 


Tour Starts OK in Lisbon 


Lisbon, July 8. 
Mexican Boys Choir, who toured 
the States last year under manage- 
ment of Clarence Crammer, started 
an eight-month tour of Europe with 
a date here. They’re under man- 
agement of Concertos Daniel of 


New York, is proving a bonanza to | Madrid and of M. Levytoff of Paris. 


hotels, restaurants and _niteries. 


Presentation at the 2,000-seat 


Around 30,000 are in town for the | ,, leat hebe bad B6en. Hi 
confab. Midtown hotels were » § began P 


tually sold out, restaurants were 
comfortably filled and niteries got 
solid lift from the visitors. They 
haven’t benefited side street bars, 
however. 

At the Latin Quarter, manager 
Eddie Risman said that many Elks’ 
parties were booked several weeks 
in advance, Monday night, when a 
letdown is usually expected, there 
was.a big first show and a solid 
second session. The Copacabana’s 
manager, Jack Entratter, observed 
many of the lodge in the audience. 
Leon & Eddie’s and the Havana- 
Madrid also drew members. 

There was little fraternal activ- 
ity on the east side, outside of the 
Copa. Most of the conventioneers 
are staying fairly close to the 
Times Square sector. 





Horne’s Brit. Indie Pic 


Glasgow, July 8. 
Lena Horne will start her Brit- 
ish pic Sept. 15. It will be her 
first independent film 


a London setting, is sculptor Peter 
Lambda, who does heads of thea- 


tre and film personalities and has | 


authored documentary pix. Film 
will be completed by November. 























NIGHT CLUB 
AVAILABLE 


In heart of Broadway, seat- 
ing capacity 800, com- 
pletely air conditioned, 
newly decorated; would 
cost $500,000 to dupli- 
cate; very reasonable pro- 
position for competent 
party. 
Box V-71452 
Variety, 154 W. 46th St. 
New York 36, N. Y. 


' 
| 


| 


} 
| 


| 


venture. | 
Author of the story, which has | 
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PATRICE JAN 


HELENE and HOWARD 


Currently 
LAST FRONTIER HOTEL 
Las Vegas, Nev. 


Dir: M.C.A. 
Per. Mgt. TOM SHEILS 




















Schenectady Sponsor Gets 
$252 Profit From Circus. 


Schenectady, July 15. 

The Schenectady Junior Cham- 
ber of Commerce made a profit of 
only $252.66 from sponsorship of 
two performances by Ringling 
Bros. and Barnum & Bailey Circus 
last week (8) and this amount came 
solely from proceeds of the park- 
ing area at the showgrounds. Wil- 
liam Hubbard, president, explained 
that his organization was to have | 
shared in any ticket sale gross over | 


Circus Review 


Chi pertelie Cireus 
(Q ’S PARK, GLASGOW) 
Glasgow, July 8. 


Chipperfield’s Circus, Ltd., pre- 
sents Hardér Jonsson, Thomas 
Purchase, Dick Chipperfield, The 
Dresslers, Peerless Poodles, John 
Chipperfield, The Ostiannis, The 
Ortonis, Les French, Ivor Rosaire, 
Les Raluys, Doreen Duggan, Al- 
berti. 

















Accustomed to-the classy and 


| its 
|weather blows over. The Jackie | 





$21,000. However, the total sale 
| for both performances amounted to | 
only -$13,487. 

This meant that the Chamber re- 
ceived nothing from ticket sales 
i ; t and that the circus itself took a 
° Henry Lg ee  Geede loss, Hubbard said. The Big Show | 
ir acs, will sock ateieaiad su | Snregeen Wine wie Sereeees 
what he terms an “unethical action i bringing the circus to Schen- 
by Artie Auerbach’ which involves ectady. 
Music Corp. of America. Dunn said | It was reported that for the Al- 
his agency had a letter of author-| bany date, the previous day, the 
ization from Auerbach’s pic agent, Sunihew Chausher aa. Cimeeene 
pe aren — a there had a similar Essig 8 —. 
es ee cc 34 | The auspices angle for the Ring- 
uently under the impression it|),)) po. ere: : Hl 
had the right to represent | show was new here 


bach for cafe work. Dunn stated | 
Rodeo a Big Factor 


DUNN VS. AUERBACH 
ON BOOKING HASSLE 


Hollywood, July 15. 








that Auerbach already had agreed | 
on Grade representation. 
Auerbach, according to Dunn, | 
thus was booked into Top’s, San| 
Diego. MCA, which formerly rep- 
ped Auerbach, then set him into | 
the same nitery at a lower price, | 
Dunn charged Auerbach re-pacted | 
with MCA and was inked for the | tronic marvel, but the time-honored 
Flamingo, Las Vegas, as part of @/ rodeo is still to be reckoned with 
unit with the Harry James band. 


Steel Strike 


Ls Continued from page 114 


Pix, Sez Bill Elhott 














| Kerrville, Tex., where the Elliott- | 











——=' pacity business over the Fourth of | 


‘all its sepia entertainment, closed | July weekend. 


its dining room and owners plan} Now in its third year, the Elliott- | 
to shift to white name headliners | Steiner rodeo works the Louisiana- 
this autumn. Phit Basch and Earon | Texas-New Mexico-Oklahoma ter- 
Rein, whose Skybar was a hot jazz|ritory from February to October. 
rendezvous in these parts for) Capacity in Kerrville, Elliott ex- 
years, were so badly pinched by | plained, was no novelty, since it’s 
slump that they sold out. |that way in every town. United 


Stan Kenton and Count Basie, the - large stock of roping calves, | 
Towne Casino suddenly pulled in| Brahma bulls, 
financial horns until the hot | steers, palominos, etc. 


this major _ black-and-whitery,| which a couple hundred kids form | 


| which expects to kick off its Sep-|a “junior posse” in the arena to. 


tember season with either 
Calloway or Duke Ellington. 


Cab | track down the “outlaws,” who are 

| portrayed by clowns. ‘Youngsters 
shows and talent of any impor- | 
tance are Hotel Hollenden’s Vogue 
Room, with Dorothy Collins top- 
| ping current bill, and Eddie Sinde- 


terest in the proceedings because | 
| their offsprings are taking part.” 


| frowned 
brought total of newspaper column | 
interest to a| liquor 


Only supper clubs still featuring | eat it up,” he added, “and natura!- | 
ly the parents take a personal in-| 


lar’s Sky-Way Lounge Club, which 
inked in Connie Boswell for cur- 
rent stanza. Pirchner is keeping 
open his intimate Eldorado Club, 
above his temporarily darkened 
Alpine Village, with Joe Baldi’s 
orch and pianist Hans Reiss on 





leisurely Bertram Mills Circus ap- 
proach, the Scottish public exhibits 
near-panic reaction to blitzkrieg 
technique of Dick, James, John 
and arjory Chipperfield, who 
have raised a corny midway 
menagerie up to Britain’s biggest 
travelling show in six years. 
Turnaway biz has been the rule 
ever since the 1952 four-master 


| (Britain’s only one) took the road 


in April. Highspots are big ani- 
mal numbers and specialists’ sen- 
sations, enormous stables of mild 


| and stall animals, and cheeky pub- 
| licity technique of walking 16 ele- 


phants from railroad along an ad- 
vertised route, though parades are 
on by police. This 


inches and _ public 





K.C. NITERY OWNER 
TAKEN FOR 56 RiDE 


Kansas City, July 15, 
Two bandits abducted Charles 


Maggio, partner in the 
Mansion, downtown night ae 
last week (7) and released hin 
a few minutes later after robbing 
him of about $5,000. Maggio was 
forced into the bandits’ car just 
a couple of blocks from the Man. 
ees during “morning business 
The money represented about 
three days’. receipts at the club 
about $100 in personal funds and 
a payroll check for $1,100, accord. 
ing "to Maggio, who said he was 
on his way to the bank to deposit 
the receipts. About half 
was covered by insurance. 


Louisiana Senate Nixes 
‘Deadhead’ Alky Board 


Baton Rouge, July 15. 
Louisiana’s Senate voted last 
week (9) to abolish the Alcoholie 
Control Board and sent the bill to 
the governor. The three-member 
board. has charge of policing the 
industry and _ nightclubs, 


the loss 





level unheard of since Barnum in- | Each member receives $7,500 a 
| 
| year. 


As B. 0. Medium For | ane on in house animal 


Its enforcement functions will 


acts, nevertheless sends the out-/| be turned over to the Dept. of Rev- 
fronters home with impression of | enue. House members previously 


|a balanced program. The “Chips 
Television may be a modern elec- | concentrate 


on~ program rather 
than plush, and so far they’ve hit 
public taste on the target. Meas- 


las a boxoffice medium, according | ure of success is that ritzier Shows 
‘to “Wild Bill” Elliott. The Mono-| catch a running cold in most towns 
gram western star, who arrived in| Which have seen Chips within one 
| New York last week, came in from Jone past. 

Eighteer-stone Harder Jonsson, Denny Vaughan’s slice of “Forever- 
/T. C. Steiner, Jr., rodeo drew ca-|a cartoonist’s dream ‘of a beast | 


subjugator, gets screams and 
shivers for lion group worked 
strictly a la Clyde Beatty. 

Tiger riding an elephant looks 
tame, but 


than anything else. Slight tangle 


After playing such attractions as | has a company of 80 people plus more turnaway hiz. 


The Dresslers are a sound Ger- 


bucking horses,’ man troupe getting heavy palming | 
|for drunk act on the wire. Ostian- | 
Rodeo has an audienceé-paiticipa- | nis shew neat teeterboard tech-| 
Davis Trio is now rattling around | tion gimmick, Elliott revealed, in| "que, lacking a little ofthe polish 


| criticized the board as a 


| 


| 
| 


“dead- 
head” agency. 


Lubin’s New Label 
Joe Lubin, English tunesmith, 
has formed a new diskery, Merit 
Records. Initial release will be 





more” and “Take It Off.” 
Lubin, incidentally, co-penned 


|“Forevermore” with Al Vann, and 
'is publishing the tune via his own 


| 


is more talked about | 


| when the bull knocked out a cage | 


|section, injuring a_ringsider, 
| brought questions in Parliament, | 
}animal protection squawks—and 


| 


generally seen when Hungarians | 


essay this. 
Two Ortonnis’ bar act is a short 
comedy offering, with strength and 


poise of male performer raising | 


spontaneous audience 


applause. 


The elephant herd, trained four | 


years 
Wenzel 


ago 
Kossmayer, 


Elliott-Steiner show travels via| shown gracefully by Englishman 


10 tractor-trailers. 
generally made, since transporta- 
tion costs are high. Organization 
isn’t considering appearances in 
the east, Elliott said, since the long 
mileage jump from the west would 
make seaboard bookings impracti- 





CARROLL 
GORMAN 


KING RECORDING ARTISTS 
FROLICS, OMAHA, NEB. 
July 12 to July 25 


Address: 
313 Seventy-Eighth Street 
Miami Beach, Florida 





tap. | cal from a financial aspect. More- 


| over, he pointed out, with business 
| good in the southwest there’s little 


, reason to head east. 





Carousel Cancels Names 
Pittsburgh, July 15. 

Jackie Heller’s Carousel, one of 
Golden Triangle’s leading niteries, 
has dropped out of contention for 
the remainder of the summer, a 
victim of the steel strike and the 
rampaging heat. Although spot at 
first contemplated going through 
the warm months, dropping busi- 
ness the last few weeks brought 
about a sudden decision to close 


with Monogram last year in which 
he is to deliver six action pictures 
annually to the studio. Five have 
been completed in the initial year 


October. Deal extends over an- 
other five years on an option basis. 
| Produced by Vincent Fennelly, the 
films stress story content to get 
until Labor Day. Bookings of Jim-| away from: the “series” and “for- 
my Nelson, Dorothy Collins, | mula” type of outdoor yicture. 
Snooky Lanson and Joe E. Lewis,; Over the weekend Elliott left 
who had been penciled in for late | New York for a p.a. tour of north- 
July and early August, were can: | ern New England in behalf of the 
celled. “Jimmy Fund” drive for the Chil- 
Carousel had previously shut- | @ 
tered during summer for maximum | tion. Tour of about a dozen cities 





a breather, but this is the first | Vermont began in Waterville, Me., 


a long duration. Heller himself |@mount Theatre, Rutland, Vt., to- 
/will have to stick around, how-| Morrow (Thurs.). Harry Goldstein, 
ever, since he has a quarter-hour , Monogram publicist, is accompany- 
sponsored TV show on WDTYV ing him on the junket. 








rs | 
Wednesday evenings. 






















Right in the heart of Philadelphia's 
theatrical and night club district . . . 
excellent facilities, spacious, homey rooms. 


“John Bartram Hotel 


BROAD ANP LOCUST STREETS 
Robert Pearce, Resident Meneger 





~ ¢ | Vaude, Cafe Dates 
i Kansas City 


| 
Jimmy Nelson and his dummies 





> 


ning July 12... Larry Nixon due 
jin at Ed¢ys’ for a fortnight open- 
| ing July 18 . . . Sherman Hayes 
orch taking over in the Terrace 
Grill 
three weeks. 





return to New York for a spot on 
the Ed Sullivan show following 
fortnight in Eddys’ 


& Gorman moved over to the Fro- 


“ . | 


| 





| 


and the star will start the sixth in| French ¢ 


‘of three weeks to give the staff|in Maine, New Hampshire and. 


|time the blackout will be of such } Monday (14) and ends at the Par-| 


Restaurant | 
here. Betty Norman also back to. 
New York for TV work .. . Carroll | 


lics, Omaha, for two weeks begin- | 


of Hotel Muehlebach for | 


Small hops are Ivor Rosaire, is probably the best- 


routined bull line in Europe. 
Speed of working is exceptional, 


with timing like a crack infantry 
regiment. 


Girl carried in elephant’s mouth 
and young male elephant doing 
handstand three pedestals high 
after trainer has left the ring are 


stunts that rouse the kind of ap- 


Plause performers dream about. 
Nine Palominos get audience 


Elliott inked a two-year contract | 4SPS for coloring, harness and 


lighting. Routine is pleasing, but 
gets no rave notices. One hind-leg 
walk of nearly 50 metres closes the 
act te sound credits. 

Les French follow _ typical 
ch clown routine and net good 
palming for musical finale, Sea 
lions do customary routine with no 
feature trick. John Chipperfield 
sets good reaction to his Spanish- 
garbed haute ecole offering, though 
technically the movements are so- 
so. 

The kids go for the rodeo act, in 
which fowr mustangs do a liberty 
act without harness while John 


dren’s Cancer Research Founda-| Chipperfield, as a cowpuncher, di- 


rects from horseback. 

Les Raluys, with a Zacchini- 
type cannon act, close .the show 
and keep would-be early homers 
sitting tight till the last spine- 
chilling second. Man and woman 


are shot together from a 12-foot 


cannon over the ring to a net. The 
deafening bang of the cannon is 


matched, seconds later, by the ap- | 
Gord. | 


plause. 


by veteran breaker 
and now 


newly formed firm, Lubin Music. 
Lubin also manages Vaughan. 











WANTED 
BOY AND GIRL DANCERS 


BEAUTIFUL SHOWGIRLS 


(Steady Work) 


apply — NOLA STUDIOS 
1657 Broadway 
New York 
2-4 PM—July 16th 
2-4 PM—July 17th 
(Bring Practice Clothes) 
See—HARRY DELMAR 











Currently 
On Tour with 
TED LEWIS 
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IN THE HEART OF CHICAGO'S Loo 
near the Chicago, Harris, Selwyn ons 
Erlanger Theatres, and adjacent to @ 
television sfations it’s the 


RANCROFT HOTEL 


89 W. Randolph St. Franklin 2-4740 
Special Rates for Show Folk nt 
Newly Decorated New Manageme 
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STAN KRAMER & CO. 


“Puppets Almost Human” 


Just Concluded 
Successful Engagement at the CHICAGO THEATRE 
Going on tour with 
Barnes and Caruthers 
Per. Mar. Hans Lederer of Lew and Leslie Grade, Ld. 
250 West 57th St.. New York City, N. Y- 
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Hotel, L. A 
ambassador Hotel, 4 
(COCOANUT GROVE) 

Los Angeles, July 8. 
Freddy Martin Orch (16) with 
Stuart Wade, teat Aronld, The 
Martin Men (5); Rita & Alan Far- 
rell; $2 cover. 


the first time in three 
pee te room where he was 


years in ys - 
as much of a fixture as the 
owing cocoanut palms, Freddy 


in is a cinch to provide a 
eer of good business for the 
Schine circuit’s western hostelry. 
7 kids who want to dance, the 
tourists in search of an evening’s 
entertainment and the lifted pinky 
set from Pasadena will al get 
their money’s worth with this lay- 
out. It’s probably the best nitery 
package displayed here in a con- 
siderable period. ‘ 

The impeccable Martin arrange- 
ments are delivered by a top group 
of ensemble sidemen and the lay- 
out is punctuated by novelties that 

ay off, particularly the device of 
introducing the bandsmen with a 
“Three Blind Mice” routine. Bulk 
of the vocalizing is handled by Stu- 
art Wade, a fine singer who has 
definite film possibilities, and po- 
tent pianist Murray Arnold does 
an occasional novelty vocal, in- 
cluding a takeoff on- Johnnie Ray. 
Three sidemen join Wade and Ar- 
nold to comprise the band’s quin- 
tet. Arnold’s frenetic keyboarding, 
incidentally, gets tremendous back- 
ing from bass and drum. 

Martin has whipped up a caval- 
cade of dance covering the last 40 
years that gives Rita & Alan Far- 
rell several opportunities to dem- 
onstrate their fancy footwork on 
the steps that swept the country 
at various times. Sidemen take 
part in imitations~of Whiteman, 
Lombardo, Busse, McCoy, Goed- 
man, T. Dorsey, James and Miller, 
and Martin reprises such hits as 
“Jealous,” “Dardanella” and 
“When Day Is Done,” displaying 
his technique on tenor and alto 
saxes and on the seldom-seen B- 
flat soprano sax. 

Seventy minute layout speeds 
swiftly and the Martin Men do an 
equally good job on the dance 
chores during the evening. Kap. 





Desert Inn, Las Vegas 
Las Vegas, July 8. 
Frank Sinatra, Louise Hoff, Sin- 
clair & Alda, Bill Johnson, Arden- 
Fletcher Dancers (8), Bill Miller, 
Carlton Hayes Orch (11); no cover 
or mintmum, 


Sudden switch in booking left | 


Jimmy Durante back in Chi and 
brought Frank Sinatra to the 
Desert Inn. Warbler will be here 
for three frames, with Diosa Cos- 
tello in for one before the Durante 
stand. 

Having clanged cash registers at 
this spot last year to an all-time 
high, Sinatra will possibly dupli- 
cate this record and more so a 
cause of his added week. He's in 
fine fettle this journey, given 
more to singing than cackling as 
a comedian. Already word-of- 
mouth has given him extra kudos- 
ing for sticking to his forte. His 
Only aberratién on this score takes 


_ 4 ... po Bare = of the Judy 
ribute, 
is brief and wR sean 


conta eno 
chuckles to go over. is ‘ca 


are his sharp ad libs. 
gicets. in solid with “World on a 
tring,” and typical solar plexus 
nap of ballad, “Be Mine.” But 
Manly creams ‘em with “Black 
Dee with just a brace of 
aniels as a sort of jest. Switch- 
5 aed of ‘Dear Mr, Gable” to “Dear 
y Garland” contains “You 
ae Me Love You,” and narra- 
ae bow both to Miss Garland and 
umself. Comes back with coup- 


ling of fay “op 
Again” es, “I'll Never Smile 


Best quips 


and “Night and Day.” | 
Parody on “Cry” advances his | 
re of contemporary “big | 


Singers, whereupon he pro- 
on to boom with full pipes a 
aa Birth of the Blues.” Beg- 
‘ Js requested “All of Me.” Bill 
Miller 
the piano. 
oe Hoff makes a surprising 
os clightful deuce. Comedienne, 
we within “Shooting High” tab 
mentee which played here some 
8 back, has this one-frame 
PPortunity to display her full po- 


so (‘She was booked for a 
Gin to be supplanted by Paul 
ert via previous contractual ar- 


Trangements.) Material is s 
se) parkling, 
Sid ved by Lucille Kallen of the 
ie aesar vidshows. Delivery is 
to sual employing monolog style 
Litto entuate tunes. “Shine on 
Pa Spot” paves way for “In- 
. tress for Arthur Murray,” to 
sketucled by funny income tax 
te ch and “Southern Belle” 
er. Walks off to big salvos. 
fue lair & Alda ballroom grace- 
tho without added _ ticklers of 
tin iricks. Pair only use varia- 
n Of overhead spin, but manage 


to get acros 
ss for - 
age reception, better than aver 


Rew routine, “Riding on 





| ology. 
| belly dance 


_ Provides knowing assists at | 


Moon,” and retains a zi Lati 
caper with Fluff Chalton’s nips 
tossing. Bill Johnson is often nega- 
tive as emcee, but warbles an okay 
production background. Carlton 
ayes orch weaves through all 
Scores with unfettered enthusiasm. 

Will, 





Village Vanguard, N. Y. 

Robert Clary, Anita Ellis, Clar- 
ence Williams Trio; $2.50-$3 mini- 
mum, 





This Greenwich Village cellar 
club may not be a cafe goldmine 
but it has managed to hit a lode 
often enough to maintain its posi- 
tion as one of the more prosperous 
operations in that belt. Vanguard 
has struck it rich again with a 
pair of solid turns. 


Big winner here is Robert Clary, | 


doubling from the Broadway revue, 
“New Faces of 1952.” Clary is a 
French import who has been 
around the U. S. cafe circles a 
little more than two years, in 
which time he’s developed into a 
sock entry. He’s a pint-sized, crew- 
cut youngster offering much more 
than the run-of-mill Gallic refu- 
gees. His top piping technique is 
heightened by smooth delivery and 
beaucoup animation. 

Clary mixes up his songalog with 
French faves and American pop 
items. Top yock-getting item in the 
repertoire, however, is his carbon 
of Johnnie Ray pounding out 
“Cry” in French. Ray’s styling has 
become a popular target for comic 
and crooners but Clary’s acid copy 
is fresh and imaginative. He also 
scores with a snappy teeoff num- 
ber, “Get Happy,” as well as 
“C’est Si Bon,” “Alouette,” ‘Pig- 
alle” and La Vie En Rose,” lat- 
ter a la Piaf. He’s held for several 
encores. 

Other performer here is Anita 
Ellis, a iooker with a warm war- 
bling style. Voice and repertoire 
fit neatly into this spot’s intimate 
atmosphere gnd she captures 
tablers with a well selected show- 
tune barrage. She gets a bit too 
whispery at times but overall it’s 
an ear-arresting set. Wins with 
‘Look to The Rainbow,” “I Love 
You, Porgy,” “I Had Myself a True 
Love” and “Riding on The Moon.” 
Overdoes the whispery warbling 
on opener, “Someone to Watch 
Over Me,” which gets her off to a 
slow start, but succeeding numbers 
put her back in stride. 

The accomp is by the Clarence 
Williams Trio. Combo also sup- 
plies some slick sets for intermish 
terping. Gros. 


Moulin Rouge, Paris 
Paris, Ju:, 8. 
Can-Can Dancers (12), Betty & 


John Wardel, Henri Wilson, The | 


Ramses (4), Bob & Astes Lusien- 
ne, Serge, Dario Moreno, Charles 
Carlier Orch (21); 300 francs 
(85¢) cover, same minimum. 





The new, glossy, air-conditioned 
Moulin Rouge came ‘into being last 
year on the site of the famous turn- 
of-the-century dance cabaret im- 
mortalized by Toulouse-Lautrec, 
Aristide Bruant and Seinlen. Its 
vastness takes some of. the curse 
off the flashy decors. Subdued 
lighting plus a clutter of lush bal- 
ustrades, fixtures and everchang- 
ing slides of the old Toulouse-Lau- 
trec figures give spot the baroque 
atmosphere of the old dance haunt. 

Show starts with the zippy Can- 
Can girls, a young, robust dance 
group that charms with exuber- 
ance, precision and flash. They do 
a takeoff on evolution of the dance 
from the ebullient can-can to the 


| frantic jitterbug. Next up are Betty 


& John Wardell with fair ballroom- 
When they go into a fervid 
routine they 
heavy mitting. 


| 
finely coordinated Egyptian 


acro act, the Ramses, are a stand- 
out in pacing, performance and off- 
beat tumbling. Composed of three 


muscular femme is the pillar of 


ish and appeal. 
pyramids, flips her smaller broth- 
ers around and in general gives a 


ing are first-rate and they beg off. 


gals in floating lace and churning 
legs full of eve appeal. Their num- 
ber is an umbrella dance full of 
twirling parasols emblazoned with 
the word love in all languages. 
Henri Wilson is the comedy relief 
in his miming and clowning to disks. 


interpretation to give this justice. 
He emerges better with Carmen 


haustion with the Figaro,song. 


turns 


belt each 





Arden-Fletcher line drops in one 
the 


ber. Mosk. 








| 
j summer. 
brothers and a sister, the stocky, | € 





He starts with Al Jolson but is 
much too Gallic in movement and 


Miranda and Gino Spaghetti, a wild 
tenor who works himself into ex- 


Bob & Astes Lusienne come out 
in a svelte ballroom dance that 
into a bombastic Apache. 
They take hair-raising pratfalls and 
other with everything 


Beachcomber, M.B. 

Miami Beach, July 12. 
Lecuona Cuban Boys Orch with 
Alvarado, Ramona, Andres Mer- 
engue; Los Romanos, Norma Park- 
er, Steve Gillis, Princess Tulane, 
Little Egypt, Selma Marlowe 
Dangers, Milton Fields and Frank 


Stanley orchs; $2.75 and $4 mini- 
mum, 





There’s an odd mixture in this 
Dade Blvd. landmark for the cur- 
rent summer session. First portion 
is a modified strip show, the mid- 
dle section is devoted to songsters 
Steve Gillis and Norma Parker 
and last stanza is an exciting, fast 
moving dance-song-music segment 
by the Lecuona group. 

The Lecuona Boys appeared 
here several seasons ago at Ciro’s 


; without making too much of a 


dent on cafegoers. This time out 
they’ve come back with a much 
more talented array of artists, 
staged in flashy fashion to make 
for solid impact. In Alvarado they 
have themselves a full-voiced song 
salesman who projects his hand- 
some appearance in well-versed 
manner. So on the vocal side he 
belts them with his Latino ideas, 
plussed by the topper, a choral- 
orchestral-solo version of “Old 
Man River” that gets them pound- 
ing. 

In Andres Merengue they've 
acquired a trumpet-showman who 
gets them with a Louis Armstrong 
approach and appearance, as well 
as delivering fully on the high 
triple-fingering for the pitches that 
bring palms. Group overall is well 
set up with, of course, 
guena” their top effort. Ramona 
provides a flash of hip swinging 
and singing to add the femme 
touch. Troupe winds into an im- 


aginatively staged “Mexican Hat 
Dance” for a wrapup. 

Preceding the Lecuona half, 
standout is Norma Parker. She 


played this room last winter, but 
was lost in the shuffle of too many 
acts and strips. Now she sets her- 
self well with a carefully blended 
medley array of pops and stand- 
ards for a steady build. Thrush 
is handsomely gowned and han- 
dles herself in assured fashion for 
tk: returns she earns. 

First section is held down by 
Princess Tulane and Little Egypt, 
a pair of flesh-flashers who get 
by okay. Production-wise, Steve 
Gill’s handles the songs capably 
and the Selma Marlowe dancers 
do their assignments adeptly. Line 
is costumed colorfully. Accent is 
on Latino and a voodoo idea. Wind 
into finale with Lecuona Boys and 
rest of cast for a fast workout 
on “Sun Sun Dambae,” and Conga 
line around tables for bowoff. Los 
Romanos add their Cuban terps 
for a sock interim. Lary. 





Last Frontier, Las Vegas 
Las Vegas, July 11. 

Bell Sisters (2), Helene & How- 
ard, McCarthy & Farrell, Lorraine 
Cugat Orch (10) with Van Alex- 
ander conducting, The Leonards 
(2), Dolores Frazzini, Jean. Devlyn 
Girls (10); no cover or minimum. 


Appeal of the young Bell Sis- 
sonn'ad headliners may be limited 
insofar as heavy-laden gamblers 
are concerned, but summer travel 
draws multitudes of average bet- 
tors who may be lured into the 
Ramona Room. No top names 
known to nitery habitues are in- 
cluded on the bill, but entire case- 
ment is agreeable fare. 

Bell Sisters have no trouble 
pleasing tablers from walkon_ to 
special “Goodbye” measures. Lit- 


itle Kay, 12, provides comedy in-| 
rate |terest with her antics, and Cyn-| 
hia, a sweet 16, looks fresh and, 


t 
lovely in her deb gown. Duo break 


iin their act here to be followed | 


by nitery and theatre tour through 
h (See New Acts). — 
Helene & Howard up curtain 


: Bs ge ‘with ribtickling session of satiri- 
the group and gives it its fine pol-| 3} nonsense, both in terp knock- 
She unders for) ahouts and standup dialog. 
|material was written by Stan Ir- 
|'win who, by odd coincidence, 1s 
solid account of the weaker sex  eogmbination ( 

gone Amazon. Tumbling and pac-| and publicist for a soon-to-be rival 
| establishment, 
Second half has the Can-Can) 


New 


entertainment head 


Hotel Sahara. 
Much is in familiar vein, but 


'delivery of mugger Patrice Hel- 


ene and feeding by more or less 
straightman Jan Howard gets it 


‘off the ground. Couple enter to 


strains of “Clair de Lune” and 


whirl seriously for a few moments | 
a head- ; 
lock and over-shoulder hoist. From | and just when the customers 
there on in, it’s knockabout and 


until Helene gives Howard 


slapstick, but artful. 
Costume changes 


leading into Howard's 


for boffo exit. 


McCarthy & Farrel, once a top 





from trays to chairs. A good num- 


record panto team, are together 


*“Mala- | 


again after period of nitery book- 
ings when McCarthy had Dale for 
partner. New melange is in the 
throes of being torn between con- 
tinuance of record panto as key- 
stone and inserts of comedy dialog, 
terps and warbling as a new direc- 
tion. At show caught, stint was 
far from’smooth. (See New Acts). 

Lorraine Cugat enters into her 
second fortnight with ease and as- 
surance as femcee. She has also 
been given a spot in which to chirp 
a diverting ditty, “I Took a Trip,” 
which gives males longer glimpses 


Devlyn Girls are being given 
more lavish production terps. Col- 
legiate capers tee off with the 
Leonards’ energetic “Varsity 
Drag.” Half-time segment is col- 
orful “Gypsy Rhapsody,” having 
soprano Dolores Frazzini etching 
lyrics to duo's spirited Magyar 
stomping in “Jealousy.” 


Signals from the keyboard to 
achieve solid efefcts from the Lor- 
raine Cugat sidemen. Will. 


4 


Chase Hotel, St. Lee 
(CHASE CLUB) 
St. Louis, July 9. 


Billie Hayes; Doris Schinitt, 
Elise Rhodes, Hal Hackett, Rich- 
ard Goltra, Jack Marlin, Charlie 


Fisk Orch; $1-$1.50 cover, no min- 


imum, 





Switching from its first-floor spot 
to the air-conditioned room atop 
the building, the management of 
the Chase Club hit a 10-strike 
when, unable to round up mccoy 
Hawaiian entertainers to tee 
summer season, launched a six- 
week frame of a sprightly revue 
featuring half a dozen personable 
youngsters. The revue, tagged 
“What’s New” and penned by this 
area's Wilson Stone, is bristling 
with skits, songs and dances and 
is providing a swell nitery draw. 

Highlight of the proceedings is 
the sock eccentric tap routine by 
Billie Hayes, an extremely agile 
gal, and Richard Goltra, next to 
closing, who cops a well merited 
mitt from crowded room. Another 
who scores solidly is baritone Jack 


Marlin, who takes off on Rudy 
Vallee, Frankie Laine and Billy 
Eckstine. 


The gals are eye-fillers and the 
whole troupe possess nice pipes and 
click individually or en masse. A 
warbling telephone skit, “When I 
See Her,” featuring Elise Rhodes 
and Hal Hackett, wins solid palm 
pounding. Another, “Giddy Over 
Video,” with four of the cast 
(Billie Hayes, Elise Rhodes, Gol- 
tra and Marlin) also sells the mob. 
It includes numbers from “Okla- 
homa,” pop and grand opera stuff 
and a swell interp of “Old Man 
River.” Sans sets, changes are 
made behind dressing screens on 
each side of the platforms during 
brief blackouts. Session is neatly 





backed by Charlie Fisk’s mu- 
sicrew. Sahu. 
Chez Paree, Montreal 


Montreal, July 12. 
The Maxeltlos (4), Skeets Min- 
ton & Doll, Shirley Van, Ralph 
Young, Boots McKenna Line Fis 
Palm de Luca Orch (8), Peter 
Barry Quartet; $2-$2.50 minimum. 


Despite the lack of star mate- 
rial the present unit at the Chez 
Paree has something for everyone 
and a line of tall slender hoofers 
who gloss over any rough spots 
that might have gone before. 

If there is a headliner it is the 
Maxello foursome who have been 
seen around town before but are 
exhibiting their acro talents for 
the first time in this boite. With 
the males doing all or most of the 








find a fan- 
tastaic “Guys and Dolls” sequence, 
impresh 
string of Laine, Daniels and Ray. 
Mock pic scene from “Detective 
Story” is device to hang gags. Hel- 
ene goes into a judo flurry, spilling 
her male partner all over the floor 


heavy work, the two pert femmes 
get tossed around, spun and som- 
ersaulted Into every possible angle. 
Act has good tempo, but it isn't 
until they go into their audience 
| participation that the-clicko comes. 
The girls have no trouble getting 
a brace of hapless gents up from 
the ringside for plenty of midriff 
yocks, but the distaff side in the 
house fails to respond, 

Skeets Minton does a ventro rou- 
tine that is down the usual line 
and only when he gets into the im- 
pression side does appreciation 
seem evident. Even the impresh 
| stuff, consisting of the inevitable 
| Frankie Laine, Ink Spots, Crosby, 
| etc., although slick and convincing, 





} 


between Minton and his dummy. 


} 


terp session that scores. 


is pleasing. 





| relief spots neatly. Newt. 


of her vaunted full profile. 


Van Alexander calls the music | 


off | 


hardly makes up for the whiskery | 
preamble that has gone on before | 


Shirley Van warms up with a\\" 
| song or two in rather loud fashion | Voice, 
are | Scores 
trying to outshout her, she drops 
her skirt and lets go with a fast 
Ralph 
Young, the production singer and 
emcee, raises a few baritone songs 
that have authority and the Boots 
McKenna line, with leader Tanya 
Labelle, looking better than ever, 


Edgewater Beach, Chi 
(BEACHWALKE) 
Chicago, July 9. 
Tommy Dorsey Oroh, Charles 
Shaver, Frances Irvin & Marv 
Hudson, Beachcombers (4), Lewis 
& Van, Dorothy Hiid Dancers 
(10); $2.85 admission. 


Although the outdoor season 
started here with Xavier Cugat a 
month ago, his revue wasn’t in the 
old traditional style of lots of flash 
and girls. Present show lives up to 
all the requirements plus Tommy 
Dorsey, still as potent as ever. 
While perhaps a young organiza- 
tion, it sticks strongly to the book 
that made T. D. one of the top 
orchs. There are the usual pops, 
but it’s “Sunny Side of the Street,” 
“Chasing Shadows” “Marie” and 
others that send seatholders onto 
the dance floor in droves. 


Crisp scoring hits its stride more 
in the oldies than in the present 
crop of top 10. Unit work is — 
with only Dorsey really feature 
beside Charles Shaver, one of the 
top jazzmen in the country: Prob- 
ably as hangover from the Cugat 
reign, maestro has stocked up on 
mambos and rhumbas, which, while 
well done, seem far afield for him, 


Individualiy, Shaver shines with 
come fine trumpet’work and stops 
the dancers who congregate around 
ithe bandstand as he vocally rasps 
out “Come On Home Baby” for 
sharp returns. Frances Irving is 
a svelte redhead who chirps 
strongly and sells “Everybody 
Wants to Go” and “A Guy Is a 
Guy” in fine fashion. However, 
it’s a newcomer, Marv Hudson, who 
registers best. Young crooner, 
while not up to the singing stand- 
ards of the famous male alumni of 
the band, shows a great deal of 
promise. Baritone has excellent dic- 
tion and does a good job on such 
pash ballads as “Old Black Magic,” 
However, both he and Miss Irvin 
have a lackadaisical manner, espe- 
cially in walking away from the 
mike. 


Beachcombers is one of the best 
quartets that ever have appeared 
here. Three men and pint-size 
miss are at their best with the 
Hawaiian upbeat tunes that are 
used also to back one of the pro- 
duction numbers, but the intro of 
“Million Dollar Baby” takeoff is 
effective as the girl, Natalie Shep- 
ard, hulas on. There are some 
punchy groupings as the four beat 
up some island dialects. Quartet 
also shows sock change of pace 
with “I'll Never Walk Alone” as 
the femme displays a warm con- 
tralto which belts across for heavy 
applause. 


Lewis & Van also appear well in 
this outdoor spot with tapsters 
working smartly on the stone floor 
and the woode; miniature stairs. 
Unison taps and challenge stints 
both earn the team a good sendoff. 
Dorothy Hild has assembled eight 
of*the prettiest girls she has had 
in a long time, along with two men. 
The 10 hit with two offerings, a 
boogie woogie piece and a flashy 
island dance, done in radiant paint, 
perfect for this ozoner. Dorsey 
also cuts the show cnn. 

abe. 








Roosevelt Hotel, N. 0. 
New Orleans, July 11. 
Jerry Wald Orch (15), Bobby 
Sargent, Lois Lee, Frank Paris, 
Rosario Imperio; $2 minimum. 


This new stanza in the city’s 
leading nocturnal rendezvous is a 
bellringer in every department. 
Wald and his crew, repeating fa- 
vorable impresh made in previous 
visit, dispense an excellent brand 
of rhythm. Dancers find crew toe- 
tingling and pleasant. Diminutive 
Wald keeps the tunes well mixed 
to satisfy all tastes. His clarinet 
tooting generates plenty of audi- 
ence enthusiasm. 


Topping acts is Bobby Sargent, 
who found a willing preem audi- 
lence for his facial contortions, 
mimicry and gags. He does a lit- 
tle of everything and it all comes 
out amusingly. He talks fast 
through some rib-tickling stories, 
expertly told, works in. a_hilari- 
ous takeoff on a Ukranianian im- 
migrant and a bit of melodrama to 
net plenty of palms. 

Lois Lee, a looker, clicks easily 
in her songalog. She handles a 
tune with plenty of know-how. 
|Chestnut-haired soprano has fine 
charm ~and ‘beauty. She 
heavily with a medley from 
“Oklahoma,” “Be Anything,’ 
“Loveliest Night Of Year” and 
“Hello Young Lovers.” 

Frank Paris and his crew. of 
marionettes are enthusiastically re- 
ceived. He manipulates them 
deftly for plenty of diversion. 

Rosario Imperio, who danced 
with Danny Kaye in “On the Riv- 














Show music is under the baton |iera,” interprets various terps in 
of Palm de Luca with Peter Bar-|the Latin idiom with a touch of 
| ry’s trim Latin combo doing the 


| boogie thrown in to net her share 


‘of mitting. ci 
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i VARIETY BILLS 


WEEK OF JULY 16 








Numerals in connection with bills below muents opening day of show 


whether full 


Letter in parentheses indicates circuit. 
(L) Loew: (M) Moss: (P) Paramount; (R) RKO; 


or split w 


(FM) Fanchon Marco; (1) Independent; 
(S) Stoll; (T) Tivoli) (W) Warners 











(WR) Wa 
New York City Spitalny Singers 
Music Mall (i) 17 | Bruce Mapes 
4 Step Bros M Del Toro 
Tom & Jerry BOSTON 
Corps de Ballet Metropolitan (P) 18 
Rockettes Johnnie Ray 
Sym Orc Gary Morton 
Rebert Shackleton |4 Lads 
Choral Ensemble 2 « © Rebincon 
ells 4 Fays 
Palace - 3 Joe Reisman Orc 
Ben Wrigley CHICAGO 
Day Dreamers Chicago (P) 18 
P Thorn & Co Tu-Tones 
Nio Niatto Bobby Wayne 
Johnny Barnes Errol Garner 3 
Lott % Anders Toni Arden 
Claud Valois LOS ANGELES 
Roy Benson Paramount (P) 18 
Poramount (P) 16 | xavier Cugat Orc 
Neal Hefti Orc Abbe Lane 
Frances Wayne Eddy Garson 
Jan Murray Los Barrancos 
Modernaires Jose Wong 
R & E Rayes Cormenita 
Roxy (i) 18 El Grinco 
Rochester Co Diablito 
H Barnes Kiki 
Joy Conley WASHINGTON 
Roxyettes Capito! ‘L) 17 
Richard Hayes 3 Parks 
Arnold Shoda Sunnysiders 
Billie English Guy Raymond 
Skating Blades Jack Smith 
AUSTRALIA 
MELBOURNE {Peter French 
Tivoli (T) 14 } June Lansell 
Tommy P aap Valerie Keast 
4 Botonds 
Halama & Konarski | Tivell (T) “4 
Prof Olgo | Mara & Maurice 
Carl Ames '3 Daresco 


Royston MacGregor | 
Harry Moreny 
Tony Lamond 


Peter 
4 Singing Girls 
2 Show Girls 


4 Dancing Boys 
12 Adorables 
SYDNEY 





Lowe & Ladd 

Guy Nelson 
Renita Kramer 
Bouna 

Overbury & Suzette 
Norman Vaughan 
Sormya Corbeau 

12 Show Girls 


Royal (T) 14 10 Nudes 
Jimmy Hanley 6 Boy Dancers & 
Babs Mackinnon Singers 
Rosemary Miller 12 Ballet 
RRITAIN 
ASTON | Leslie Adams 
Hippedrome (4) 14/ Street Singers 


Danny O'Day 

4 Maxellos 

Sorr Bros 
Conrad Vince 

Con Stuart 
Gladys Young 
Bert Childs 
London 3 

Tres Chic Lovelies 


De Lelo Ballet 


Palace (1) 
Sam Kern 
Peggie Leslie 
De Yong & Delysia 
Vincent Caygill 
Terry Moore 





BIRMINGHAM 
Hippodrome (M) 14 
Sugar Chile Robin- 
son 
I & S Davis 
Len Young 
Godfrey & Kerby 
Arthur Worsley 
3 Franks 
Jo Jac & Joni 
Cynthia & Gladys 
Dave & Maureen 
BLACKPOOL 
Opera House (1) 14 
Lester Ferguson 
Terry-Thomas 
Semprini 
Dandy Bros 
Harry Bailey 
Pamela Kay 
Corps de Ballet 
Regency 8 
Albert Marland 
Magyar Dancers 
20 Tiller Girls 
Roof Top Lovelies 
Palace (I) 14 
Pat Kirkwood 
Anton Karas 
Wilson 
Keppel & Betty 
Francis Coudrill 
Leslie Randall 
Niberco Bros 
Hamilton Twins 
«Alan Clive 
Les Dounos 
Tower Circus (1) 14 
C Cairoli & Paul 
Knie’s Lions & 
Tigers 
Rose Gold 3 
Chezzi_ Bros 
Knie’s Horses & 
Zebras 
Regge Sis 
Tosca de Lao 
Knie’s Lippizanas 
Jackie Lupescu 
Oliveras 
Knie’s Animal 
Carousel 
Dunean’s Collies 
Crocker’s Bears 
Knie’s Baby Ele- 
phants 
Little Jimmy 
Jimmy Scott 
Annette’s Circusette 
Tower Roof 
Gardens (1) 14 
Stanley Watson 
Jose Del Rio 
Winter Gordens 
(i) 14 


Frasers Harmonica 
c 


o 
Freddie Sales 
Salici Puppets 
Faye & Tamara 
Billy MeCormack 
Kathleen Gray 
Doreen Hinion 
12 Beau Belles 





BOSCOMBE 
Hippodrome (i) 14 
Whittaker & Law 

BRIGHTON 
Hippodrome (A) 14 


Sophie Tucker 
Les Trois Poupee 
Forsythe & Seamon 
Canfield Smith 
Olga Varona 
Billy Danvers 
Nat Hope 
Gordon & Nancy 
BRISTOL 
Hippodrome (S$) 14 
Joseph Locke 
Dumarte & Denzer 
Claude Chandler 
Los Grecos 
Chevalier Bros 
Hel Barry 
Archie Glen 
Mills & Belita 
BRIXTON 
Empress (1) 
David & Lee 


14 


Dunn & Grant 
Gaye & Van 
| Jennie Sandler 
CHISWICK 
Empire (S) 
Max Bacon 
Karen Greer 
George Martin 
Billy Banks 
2 Kellys 
Don Phillippe & 
Roger Carno 
De Vere Girls 
George Elrick 
DER 


Hippodrome (S$) 14 
Georgie Williams 
Bob Gray 
Mavis & Robey 
Day & Toni 
Jacoby 
Rita Kotchinsky 
Barry Brian 
Helen Gay 
Gordon Girls 
EAST HAM 
Granada (t) 14 
Will Carr 
& Mayne 
3 O’Keefe Sis 
Martinelli & Co 
Jeanette & Groot 
Kizma & Karen 
Metropolitan (1) 14 
Bartlett & Rosa 
Jones & Foss 
Kenne Lucas 
Barry O’Brien 
Les Morgan 
Geoffrey de Vera 
Symmetricals 
Palace (1) 14 
Terry O'Neil 
Dixie Rose 


4 


M 














- adi Marilyn Ross Martha Davis 
Luzita & Lemkow | Modis Collette Fleuriot Instrumentalists | Hank Henry 
Darban & Wendy 1 Durso Ore pen: Alice Hall . | Roberto 
Cooper Twins ¥ Marti Ore Marilyn Hightower | Alice Hall Quartet | fe sbelle Dawn 
Musical Pardoee El Chice Andre Philippe Flamingo Jimmy Cavanaugh 
Dolore Whiteman | Rosita, Rios Vie En Rese | Olsen & Jonson Dolly Lee Line 
EDINBU tu era Revue G 
Empire (M) 14 | Kamonita y Leon nh, Moro-Landis tp ae 
Gypsy Rose Lee ; 1.08 ACY | fn a Flamingo Starlets Dixiel 
Clayton & Ward | Enrique Vizcano O Van — Trio Matty Malneck Orc | on revered d 
Scott Sanders hemes ~ >> Sane ee Last Frontier | Les Baxter & Chorus 
3 Sia Erroll Garner Georgia Gibbs ieee Cugat Ore | Bonnie & Brooks 
Paula Coutts french Casing =| Will Mastin 3 SeCanthy a. Paret | Surman 
Morecambe & Wise Ginette Wander w Nye , ~ Van tiemater Selnen ‘O Bri 
2 Angelos Harry Seguela Cate Gre. J. Deviyn Girl Kathry ufty 
FINSBURY PARK | ‘ane Laste — ay gS ‘Revue yin Me 
Empire (mM) 14 Laura Tunisi eenen & Eddie's | Leonard nsations 
Mitchell Glee Club Dominique cddie Davis onards Al Jahns Ore 
fimmy Clitheroe Dassie Bros Sherry Britton 
“ering sSuddy Clayton Elaine Sutherland 
arthur White , ‘ordon Hamilton Rena Foley 
Vadio & Hertz viewse Travers oan Byron G P | 
: . : avana-Maarid rer ers 
+ A pi Rens Touzet an B. Fifth Ave regory- asca 
owe J upino & Urbino | So owney . 
Joyce Dancers, pony By Harold Fonville Continued from page 3 
Empire (Mm) 14 | Hotel Ampassader | Harel Webster ciate producer, tl | 
mM... —K. ules Lande Ore _ Old Roumentan | p r, the announcement ¢ 
Te¢dy Johnson ore! Astor Sadie Banks added | 
McAndrews & Mills Cognee. [iyeiere — PS | G E 
| Ree tedclif arry Marvin ) y issi i i 
6 tea Michael Kent Ore foe LaPorte Ore , aes Ge isshed — immediate de- 
‘hria Clrriten " A aay —— | Aguila Ore : , nial and claimed he had no inten- 
> Harverds et verame cj Par eraton | ¢s . ; 
Krista & Kristel Bas Ait died Irving Fields hres of making a film version at 
2 Bernie Cummins ¢ wo Guitar .. ‘ 
_ 9 mumsny Roymayne & Brent | Arena Rane ” | this time and no plans for any 
“Marry Shiels lack Raffloer | Glena & Anatole | tieup with Pascal 
| Prince Nareda Co ton oe we te ai Spivak } : . 
van Luin ii ie eene | vere annee , Spokesman for Pascal shrugged 
Jera emonte Ayes ete : at | 
| an es Latiatet erenevens Kostya  Poliansky off the controversy, contending 
ag I tl ‘ é es . i 
| Rex pewine iy tore Si Regs Stuart Harris | Gregory had originally broached 
Empire (S) 14 7 tt S.1aw Ore | Emile | Pei: Ore tl deal d iterati 
PA, orgce Diay Ore | Panchito Ore ne deal and reiterating that Pas- 
s Se {na illee arn Wivel “s . - j 
A & B Black ee em | Sal Noble j cal controls the rights. 
Delly Kin — | Gob Lee | “Don Juan,” a seldom-played ex- 
Palace (S) 14 | M:AMI-MIAMI BEACH cerpt from Shaw’s “Man and Su- 
Davy Kaye ! orm "h : 
Ren Dorville B noe = Music } Al Robinson & Ike pe re as achieved hefty finan- 
Pviltes ill Jordan Va vis : a | 
a Bill Jorden | oe cial success in two seasons of legit | 
Reg Darnley Lee Sherwin ' Lecuona Boys | touring. 


iter Reade 
Caruna & Dodo | Will Carr & Co 
Noreen Barker | George Doonan 
Derek Dixon 2 Alfreros 
Yvonne Duprez Dolaire 
Her Mullins PORTSMOUTH 
Kaye Lovelies Royal (M) 14 
LINCOLN Frankie Howerd 
Royal (1!) 4 Young & Annette 
Joe Black Robert 
Peter Dare Max Geldray 
Miriam Pearse | Sisto & Co 
uM é& S Davies 3 Darleys 
Billy Bartholomew Les Richards 
Neville Williams Fred Lovelle 
Embassy L ¢ elies SCUNTHORPE 
Xore*hy Brandon Savoy (i) 14 
adie Hart . Dennis Lawes 
Bebe Norma wanes = Saaeeen 
LONDON | Billy O’Sullivan 
Palladium (M) 14 Shiels Daley 
Hayes & Healy George Esco 
Rolly Rolls SOUTHAMPTON 
Tommy Cooper Grand () 14 
Hassan Ben Ali Co | Hetty King 
Ganjou Bros & | Turner Layton 
Juanita | Georgie Wood 
jimmy Wheeler Albert Whelan 
| Klizabeth & Collins | Dick Henderson 
Rosinas Marie Lloyd Jr 
Palladium Girls | Keefe Bros & 
Sky vockets Ore aa 
Patterson & Jackson | * - 
MANCHESTER SUNDERLAND 


Empire (M) 14 
Arthur Lane 
| John Mann 


Hippodrome (S) 14 
Jane Morgan 


Micheel Bentine | Deryck Barnes 
Nat Gonella Co | Doris Yorke 
Woods & Jarrett | SWANSEA 


| Les Spanglers 
4 Jays & June 
Rich & Eva 


| Empire (M) 14 
Rhodes & Lane 


| 3 |Gay Euridge 
| Jackie Ross Marche & Braun 
Palace (M) 14 | Caroline & Richards 
| Laurel & Hardy Denys Hackett 
| R & M Lamar |Los Rumbaleros 
|! — Sharron Sis 
} .enway | Dancing Debutants 
x Te idea | WOOD GREEN 
3: wee Empire (S) 14 
Peuino’s Circus | Valita & Aldino 
Jiramie Elliott | Hercules 
Feid & Dorothy |Jon Grosham 
NEWCASTLE | Roboto 
Empire (M) 14 | Idris 
Adeinide Hall | Reggie Dennis 
| Levine Sarony | Dam _ Bros 
| Staneabs | Rondart 
Cordon & Nancy | Sensational Jeretz 
Heag'e* Bros | YOR 
| Ken Wilson | Empire (1) 14 
| Richard Sis |; Alyce Dey 
| Zio Angels | Jackie Todd 
Aces |Haynes & Gardener 
NOTTINGHAM | Meltones 
| Empire (M) 14 |B & B Adains 
Merle & Marie Audrey Mann 
Dorothy Squires Dave Starr 
| Dick Calkin Vocalaires 
Leon Cortez Funfair Adorables 
NEW ZEALAND 
CHRISTCHURCH | Phillip Tappin 
Royal (T) 14 | Wim De Jong 
Armand Perren | tacques Cartaux 
3 Fayes | Juwmy Elder 
Pat Gregory | Joe Whitehouse 


| Cissy Trenholm 
7 er:y Scanlon 
Bicx & Myrna 


Cabaret Bills 


| NEW YORK CITY 


| Birdiand 
Dinah Washington 
George Shearing O 


|} Gerd Bijornstad 
| Chribi 
Marika Saary 








Bourbon & Baine 
Zeb Carver Orc 
Pete Rubino 


} lue Angel Village Vanguard 
| Eartha Kitt Robert Clary 

| Josh White Anita Elis 

| Portia Nelson Harry Belafonte 

| Orson | Bean Clarence Williams = 
Bon Solr Waldorf-Astoria 


| Mae Barnes 


Hamish Menzeis Chavales de Eapene 


Trini Reyes 


Airkwood & Emil Coleman Ore 
enmay Daniele page Bay 

3 Flames _ Hotel Statier 

| Norene Tate Elliott Lawrence O 
| Garland Wilson Hotel Taft 

| Copecabane Vincent Lopez Ore 
Joel Gray Latin Quarter 
Nancy Donovan Darvas & Julia 
Galli Galli Royal Ashtons 
Clark Bros Danielle amar 


Steeplechase 


| Peter Hanley Willie Shore 


Betty Johnson 








| Steve Gillis 
Los Romanos 
Alvarde 
Ramova 
Norma Parker 
Selma Marlove Line 
Frank Stanley Orc 
| Milt Fields Orc 
Gilbert & Kacy 
| Casablanca Hotel 
' Sammy Walsh 
| Monica Boyar 
| Milt Roberts Ore 
| Clover Club 
| Nov-Elites (3) 
| Ed May 
| Carlyle Havana Rev 
| Tony Lopez Ore 
} Delmonico 
Jack Almeda 
Crayton & Lopez 
| Carlos & Melisa Ore 
| El Mamba 
George Mann 
| Latin-American Rev 
Five O'Clock 
Harry Richman 
Martha Raye 
Jackie Kannon 
| Kirby Stone Quintet 
| Ben Yost 5 
| Len Dawson Ore 
Frolic Club 
| Senorita Herraro 
| Kathie McCoy 
Don Charles Orc 
Lembardy 
Don Baker Ore 
Henry Taylor 
Julio & Mae 
Martinique Hotel 
Manolo & Ethel! 
PDannv Yates Ore 
Del Breece 
Rose & Paul 
Vincents 
Monte Carlo 
Day & Alva 
Arne Barnett 3 
Mother Kelly’s 
Joe Di Lalla 
Terry Swope 
Doles Dickens 
The Whispers 
Nautilus Hotel 
Al Bernie 
The Bradys (2) 
Freddy Calo Ore 
Paddock Club 
Iris Adrian 
Flash Lane 
Rozanne 
Connie Del Monte 
Ernie Bell Orc 
San Marine Hotel 
Mac Pepper 
The Jesters 
Harem Club 


Grant Eastham 
Pat Carroll 
Dave LeGrant 
Barbara Cook 
Mariann D’Or 
Carl Sands Ore 
Chez Paree 


Chez Paree 
Joe E. Lewis 
with Austin Mack 
Joan Barton 

Consolo & Melba 
Johnny Martin 
Chez Adorables 
B Farnon orc 





Adele Inge 
Eric Waite 
Diana Grafton 








| Ambassador Hote! 

| Freddy Martin 

Stuart Wade 

|Murray Arnold 

The Martin Men 

Rita & Alan Farrell 
Bar of Music 

Doodles & Spider 

Beverly Laine 

Felix Decola 

Benno Rubinyi 

Eddie Bradford Ore 

B Gray's Bandbox 

Billy Gray 

Patti Moore 

Ben Lessy 

Pepper Sis (3) 

Bob Durwood 

Bill Howe 


Desert inn 
Frank Sinatra 
Louise Hoff 
Sandra & Alda 
Bill Johnson 
Arden-Fletcher 

Dancers 
Cariton Hayes Ore 


El Cortez 
Donald Novis 





} 
i 


} 


} 


} 


| Francis Russell 


| Tony Matas 


| Eddie Snyde: 
| Sacasas Ore 


| Lynn Clayton 
| Gaiety Girls 


The Riyeros (5) 


—_ 


Red Thornton 

Schaw Pu 

Freddie Daw Ore 
Gaiety Club 

Len E.: Ross 

Tommy Rait 

iga Barrett 

Lori Iris 

Georgia Peech 

Che-Che 


Green Hair Gist 

Lana 

Rose Ann 

Florence Jennings 

Bob Morris Orc 
Jewel Box 


Bobby La Marr 
Danny & Doc Rev 
Don Charles Orc 


Johnina Hotel 
Phil Brito 
Yvonne DeLane 


Randum 

Leon & Eddie‘s 
Babe Baker Revue 
Murray Swanson 
Eddie Guertin 
Jackie Gordon 
Jackie King 
Chuckie Fontaine 
arry Seldin Dcrs 

ans Souci Hotel 


Howard Brooks 


Ann Herman Ders 
Saxony tote: 

Jeff Davis 

Russel & Joy 

Val Oilman Ore 

Tano & Dee 

Jules DeSalvo Ore 

The Saxonettes 





Shore Club 


; Haven & Held 
| Rosalia & Carlas 


' 


Ramona Bobby True | 
Steda | Dauglas Duke Trio | 
CHICAGO 

Blackhawk Charles & Lucille 
Kay Coulter Cavanaugh 
Kenny Bowers Dennis & Darlene 





Michael] Selker Ore 
Shoremede 
Preacher Rollo 5 
Tony Pastor's 
Jackie Small 
Chi-Chi Laverne 
Kitty O’Kelly 
Jamie Lynn 
Pat Pascall 
Kenny Lynn 
Vagabonds Club 
Vagabonds (4) 
Maria Neglia 
Chandra Kaly 
Dancers 
Geo Horton 
Frank Linale Ore 


Marie McClenaghan 
Yvonne Broder 
Philip Fraser 
Terry Taylor 
Donald Tobin 
George Zak 
Boulevar-dears (6) 
Frankie Masters O 
Edgewater Beach 
Tommy Dorsey Orc 





with Francis Irwin | 
Charles Shavers 
Beachcombers (3) 


| Lewis and Van 


(8) | 
(8) | Felix Knight 
Conrad Hilton Hot’l| Mata & Hari 


} 


| 


Ore | Irene Ryan 





| 


Palmer House 


Rudy Cardenas 
Helen Wood 
Eddie O’Neal Orc 


LOS ANGELES 


Biltmore Hotel 


Tippy & Cobina 
Los Gatos (3) 
Hal Derwin Ore 
Cafe Gala 
Ann Anderson 
Jimmie Ames 
Vivian Lioyd 
Don Sheffey 
Ciro’s 
Sy Melano 
Peiro Bros 
Dick Stabile Ore 
Bobby Ramos Ore 
Mocambo 
Mary Kaye Trio 
Eddie Oliver 


LAS VEGAS, NEVADA 


Ei Rancho’ Vegas 
Beatrice Kay 
Joey Bishop 
Sylvian Green 
Bill Skipper 
Joy Walker 
El Rancho Girls 
Ted Fio Rito Ore 
Silver Slipper 
Woo Woo Stevens 
Kalantan 

















New 


SY MELANO 
Songs 


18 Mins. 
Ciro’s, Hollywood 


Quite a lot of trade and profes- | 


sional interest was focused on the 
opening of this act at Ciro’s last 
Friday (11), for this was ballyhooed 
as the first public appearance of a 
young singer who already had cre- 
ated talk and stir although 
never had been heard. About a 
month ago, Warners signed him for 
a termer. This engagement looks 
like the start of a buildup. For the 


record, the only activity of Sy Me- 
lano hereabouts has been warbling 


dubs for music publishers for sub- 
mission by them of new tunes to 
waxeries. 

Equipped with pipes which basi- 
cally are tenor, Melano has that 


“hig-sounding” voice and delivery | 
which are the rage currently. Quite | 


personable and relaxed, he also has 


been smartly coached on poise, | 


patter and mike mannerisms. If 
his repertoire was a bit too bravura 


at show caught, it was understand- | 


able: he obviously was reaching for 
the broadest impression, and 
scored it. 

From “Here In My Heart,” he 
goes on to “September Song,” 


| “Kiss of Fire,” “Sorrento,” and the 
i#Vesti la Giubba” aria from “Pag- 


liacci.’” He couldn’t make a Met- 
opera road company nor cause 
Mario Lanza to lose sleep with his 
handling of the latter, but it is a 
flashy closer for any supper club. 
He_-should dispense with the extra- 
neous explanation of the aria which 
he used to intro it. 

It is certain some record com- 
pany is going to grab Melano and 
put him on the same tune diet be- 
ing fed Al Martino, Tony Bennett, 
Don Cornell, Vic Damone, etc. It 
should be fast while the ‘big-voice” 
fad is on. He should make a mark 
as a utility man in Warner filmusi- 
cal sequences, too—also while the 
fad is on. He can then parlay those 
two show biz facets into vaude and 

Vv. Bert. 





BELL SISTERS (2) 
Songs 
20 Mins. 
Last Frontier, Las Vegas 

Taking advantage of skyrocket- 
ing record sales of the two Bell 
Sisters, arrangements were made 


to follow up with personal appear- | 


ance tour, with mecca of Vegas as 
first stop. Youngsters were taught 
rudiments of stage deportment by 


specials for the act. Results of the 
up very well, as Kay, aged 12, and 


pably. 

Although the lassies 
tomatons, ease is bound to come 
with more appearances. Kay skips 
on attired in pink pedal pushers, 
and big sis Cynthia looks the part 
of a perfect sweet 16 in her deb 
gown. Waste no time chirping a 
“Hello” ditty, which contains lyrics 
about who they are and why they 
are here. Double harmony on “Boo 
Hoo” and ‘Wheel of Fortune” dis- 
plays kids’ trademark, mouthing 
and extra emphasis on rhythmic 
pronunciation. Kay works up some 
yocks in a special. sketch as big 
sis acts out part of long suffering 
elder in the family. Youngest Bell 
has quite a flair for comedy. 

Followup’ is “Poor Whippoor- 
will,” and “Rutza, Rutza,” before 
intro of song explaining “how we 
began.” This fires up more expert 
albeit somewhat precocious com- 
edy by Kay, before reprise of their 
dislick, “Bermuda.” Another car- 
bon of a platter, this their most 
the Stars,” has “Blue Danube 
Waltz” as melody base. Special 


sounding ovation. 





Looks like the Bells will ring in 
| any medium. Will. 





KOSMAR 

| Tight Wire 

|6 Mins. 

| Bellevue Casino, Montreal 


Kosmar, a lithe, nimble-footed 
uban, may be a cincheroo under 
/canvas but the limitation of a 
nightclub floor leaves something to 
|be desired. Due to precision of 
setup, there is too long a break 
between the preceding act and the 
Kosmar presentation, but once 
Kosmar gets on the wire his innate 
showmanship soon quiets payees 
and garners socko mitting from 
all corners. 

On night caught, Kosmar was 
favoring a sore foot from an 
earlier performance, but his flashy 
_Latin personality overcame any 
obvious flubs; even his big weapon, 
|a back somersault on the swing- 
|ing wire which didn’t quite come 
| off, drew resounding reception. 


sized intimeries and on tele shots. 
Newt. 


he | 


Ray Gilbert, who also cleffed some | 
intensive five weeks’ training show | 
Cynthia, 16, handle their stint ca-| 


tend at | 
times to look and warble like au- | 


recent for RCA Victor, “Hang Out | 


“Goodbye” whirls pair off to re- | 


Should do well in vaude, over- 


Wednesday, July 16, 1939 
at 


Acts - 


BENTYBER & CO. (10) 
Comedy, Songs, Dance 
Mins. - 


| 25 E 
| Continental Cafe, Montrea] 


! 

To further the Continental's ; 
as the leading showcase in Mont. 
| real for Parisian talent, club owner 
Jack Horn imported Bentyber anq 
| his company as headliners in Cure 
}rent layout. 


This outfit, a French version of 
the Diamond Horseshoe and Gay 
|'90s -era, is a heavy fave with a 
certain element of Parisian night. 


lifers and should be good for 


boites on this side of the Atta 
_Cued by an emcee in the usuai 
tight-fitting set. of evening clothes 
centre-parted hair and a smallj 
mustache, the chorus line goes 
through their paces brightly and 


even manage some fair piping at 
odd intervals, A pert chorine ap- 
pears briefly for a ballet stint 
which pleases and is followed by a 
| willowy-type showgal who does a 
rather surprising and awkward 
|strip routine that was only saved 
on night caught by a few unin. 
| hibited cries of “Vive la France” 
from ringsiders. 

Company maintains a gay if 
somewhat frantic spirit throughout 
and builds casually to a rousing 
mazurka by Bentyber and his beau- 
| tiful partner, Arambol. As origi- 
nators of this company, Bentyber 
and Arambdi overshadow any pre- 
vious offering and overall impact 
of outfit would be strengthened if 
they made more than one appear- 
ance. 

The chorines, specialty dancers 
and leads are easy on the eyes: 
|the befeathered and sequinned cos- 
;tumes are in character, with just 
|enough decolletage to keep atten- 
b-*: male payees. With intro- 
| ductions cut to the minimum and 
|Americanized, group should be 
| good for the broader cafes, TV 
| Shots, etc. Even if everything at 
the moment is in the Gallic tongue, 
this is primarily a sight act 
Newt. 


McCARTHY & FARRELL 
Comedy 

21 Mins. 

| Last Frontier, Las Vegas 

In trying to switch from a record 
| panto act to comedy sketches, team 
almost capsizes on copious amounts 
of material, most o1 it leading no- 
where. Bit of doctoring—taking out 
here, grafting there and paring 
'down should do the trick. As the 
act runs, even the expert comery 
of McCarthy can’t sustain lulls in 
scripting. 

Pair should retain the record 
panto hilarity of Pinza and Martin 
in “Some Enchanted Evening,” and 
McCarthy’s mad capers in “Val- 
kyrie.”” Also, further thought and 
work should go into developing 
their screen panto and terps while 
seated on chairs. Best dialog is set 
up in stupid baseball player being 
interviewed, with sketch being 
| peppered by yockworthy material. 
The “commercials” should be kiss- 

ed off. Device isn’t worth all the 
| effort expended. 
| Terping by Farrell as Donald 
| O’Connor is energetic, but the fors 
and floor stuff are lost, and McCar- 
“emer interps of Gene Kelly 


| 


emerges as only fair. 

McCarthy & Farrell have the op- 
portunity to make necessary 
| changes here ‘before sailing forth 
| with a compact little act good tor 
_ niteries and theatres. Will. 


LESLIE UGGAMS 

| Songs 

| 10 Mins. 

| Apollo, N. Y. 

| Leslie Uggams, a nine-year .old 
| songstress, has been around on sev- 
eral television spots and has played 

one Philadelphia theatre before hit- 
ting the Apollo. This is a standard 
juve turn with all the usual cule 
precocity that goes along with this 

| sort of act. 

| Miss Uggams has stage savvy, 
| her greatest recommendation. Vo- 
cally, she has a set of gratingly 
harsh pipes which she consistently 
strains in the high registers. She 
could use an easier repertory. She 
;also does vocal impressions ° 
Frank Sinatra (which comes out 
‘like Frankie Laine), Al Jolson and 


' Johnnie Ray. These are fair. 
ern. 








| ARRIOLA TROUPE (7) 
Acro 

| 20 Mins. 

Bellevue Casino, Montreal 


| The Arriola combo of ‘our 


| brunet dolls and three guys !s5 Pe 

‘haps the most spectacular e\«' ° 
| play the Bellevue Casino. preuge 
| takes 


‘is of Spanish extraction and f 
the art of the trampoline ow! ° 
the usual groove to give il anon 
manship and sock sight appa’ 
Working from a small platform 0? 
lone end of their rigging me a 
| catcher hanging from a high Dat 
at the opposite end, group M\" “a 
tains a fast pace, interchanges 10" 
ltines nimbly and builds offers 
j (Continued on page l-/? 


/ 


man) 
an u 
burl 
the 
take! 
St. c 
Cl 
who 
prod 
“Pee 
majc 
mark 
was 
have 
more 
this 
try | 
cates 
Se 
show 
N. J. 
city 
hurri 
arrar 
the 
years 
“Dp, 
ment 
Todd 
Most 
num} 
of th 
has 
ting 
in an 
show 
irone 
ple r 
trade 
Th 
scale 
durin 
week 
is ta 
ket. 
about 
of th 
a tab 
hit, ‘ 
ably 
lowin 
for S 
Lake 





Th 
show 
girl 
conti: 
nant] 
Ther 
will 
Valde 
speci 
shim) 
the n 

Va 
half | 
lately 
new 
sexy 
sing] 
ting ; 
they 
the s 

Mi 
brief 
&yrat 
oped 
of hu 
in thi 

Th 
ment 
Mars 
a str; 
denti 
up tl 
Skete 

Th 
Carn 
note 


folloy 
burle 
fectiy 
Nal ‘ 
a top 
ceedi 
Thi 
Bell 
oldie: 
His i 
front 
ume 
Put h 
Is Lir 
Vides 
adept 
Th 
Secto 
tram 
ful s 





VARIETY 


HOUSE REVIEWS 


119 





Holiday's New Policy 
The Nearest Thing To 
Burlesque on Broadway 


burlesque fan of the late 
wee the displaced person in the 
theatrical business in these parts. 
They haven't had a home in many 
vears, except for the occasions 
when Mike Todd puts on his epi- 
dermis parades, but these are just 
out of the reach of the former 
Minsky patronage. 

It’s been the contention of 
many in show business that there $s 
an untapped market in the former 
burley patron along with those of 


the new generation who have 
taken expensive peeks in the 52d 
St. cribs. 


Cleveland booker Frank Sennes, 
who leased the rights of the Todd 
production of several seasons ago, 
“Peep Show,” is making the first 
major attempt to recapture this 
market. It’s true that this attempt 
was made in a hurry and it might 
have been desirable if he had 
more preparation for a stand in 
this house, but it’s an important 
try and probably one that indi- 
cates that he’s in. 

Sennes originally. prepared this 
show for display in a Wildwood, 
N. J., tent, but this was nixed by 
city authorities. Sennes_ then 
hurriedly pared down the unit and 
arranged for a hurried showing at 
the Holiday Theatre, of recent 
years on a film policy. 

“Peep Show” is good entertain- 
ment. The major elements of 
Todd's original production remain. 
Most of the music, production 
numbers and the essential spirit 
of that show are evident. Sennes 
has done an excellent job of get- 
ting the meat of that production 
in an 80-minute condensation. The 
show, once the rough spots are 
ironed out, will have pace and am- 
ple reason to entice the pop-price 
trade. 

The number of admissions at a 
scale from 90c to $2.40 clocked 
during the early part of the first 
week's run indicates that Sennes 
is tapping a fresh theatrical mar- 
ket. The break-even point is 
about $19,000. At the conclusion 
of this show, Sennes will present 
a tab version of the wartime legit 
hit, “Follow the Girls,” and prob- 
ably the Diosa Costello unit fol- 
lowing. Latter opened last week 
for Sennes at the Cai-Neva Lodge, 
Lake Tahoe, Nev. 





Frank Sennes’ production of 
“Peep Show,” with Shaller Bros. 
(2), Ving Merlin (6), The Albins 
(2), June Allen, Linda Bishop, Red 
Marshall, Ben Hamilton, Harvey 
Bell, Tito Valdez & Louisa, Alan 
Carney, Line (14), Frank Stewart 
Orch; “Kentucky Jubilee”. (Lip), 
reviewed in VARieTY July 11, ’51. 





The costumes are good and the 
show is nicely routined. The 14- 
girl line comprises a well-drilled 
contingent that keeps the predomi- 
nantly male patronage interested. 
There are two major items that 
will cause word of mouth. Tito 
Valdez & Louisa. a terp twain 
Specializing in sexy routines, and 
shimmy artist June Allen, provide 
the major pashy notes. 

Valdez was formerly the male 
half of Corinne & Tito Valdez, but 
lately has aligned himself with a 
new partner. She’s an extremely 
Sexy item, and in her chores as a 
single indicates she’s expert at hit- 
ting applause jackpots. In tandem, 
they contribute good routines in 
the sex groove and hit it okay. 

Miss Allen’s wiggle routine is 
brief but memorable. The girl's 
gyrations indicate a highly devel- 
oped skill backed up with a sense 
of humor. There’s nothing vulgar 
in this routine. 

The other production accoutre- 
ments include a sketch with Red 
larshall in the comedy role with 
r straight by Ben Hamilton. This 
entist’s hit is okay, but it points 
up the difficulty in getting great 
sketch material. 

Png vaude acts do well. Alan 
arney provides a major comedy 
hote with his familiar labor leader 
routine in Various dialects. The 
fon laugh is by the Albins, who 
:° Ow a ballet number. Their 
fatlesque dancing is extremely ef- 
®ctive in this house. In the origi- 
hal “Peep Show,” the Albins hit 
a top comedy note in these pro- 
ceedings, 
a No. 1 song spot is by Harvey 
old who puts across a series of 
ma with unusual effectiveness. 
= is the first singing attempt in 
rth of a mike. The added vol- 
put boo a naturally good delivery 
oe ‘im over neatly. Other singer 
vid inda Bishop, a looker, who pro- 
od es the atmospheric vocals. She’s 
“Cept in this department. 
rm. e Shaller Bros. give the act 
tenn or a fast start with expert 
a npolining. They do some skill- 
Stunts, lacing some comedy 


throughout their turn. The orch 
backing is by Frank Stewart. 

There are two class notes in this 
show, the first being the Ving 
Merlin musical turn. Merlin 
heads an outfit comprising four 
femme fiddlers and a pianist, who 
run through a neat violin session. 
There’s fine movement, good musi- 
cal content and easy visual accou- 
trements here. The ballet se- 
quence also indicates that this 
show can cater to several mental 
levels. 

House is doing four shows daily 
with “Kentucky Jubilee” as screen 
accompaniment. Jose. 


Palladium, London 


London, July 8. 

Peter Lind Hayes & Mary Healy, 
with Norman Leyden; Rolly Rolls, 
Ganjou Bros. & Juanita (4), Tom- 
my Cooper, The Rosinas (2), Jim- 
my Wheeler, Hassan Ben Ali 
Troupe (9), Patterson & Jackson, 
Elizabeth & Collins, Tiller Girls 
(16), Skyrockets Orch. 





Headlining the,current Palladi- 
um program is an American couple 
whose charm and talents alone 
should have insured them com- 
plete and unreserved success. That 
they didn’t make the 100% click 
on their opening performance was 
due to a faulty construction of 
their routine, with impersonations 
of artists who are almost unknown 
here and with some of the ma- 
terial more suited for the gréater 
intimacy of the nitery. 


Readjustment of the act should 
be only a minor iob, but it will 
make a major difference to the 
show and the response they'll get 
from the eager and hep Palladium 
audience, as they both possess that 
amiable, want-to-please personality 
which will bring them success. 


Hayes opens the act with his 
quickie tour of Manhattan offer- 
ing Calypso, Hawaiian and Russian 
numbers on the way, before being 
joined by Miss Healy to open the 
double act with their noted “Disk 
Jockey Blues.” This cues some 
more impressions including a 
standout takeoff on Lena Horne. 
Hayes’ version of a_ nostalgic 
drunk is a little protracted but 
has a warm inventive quality for 
wide appeal. The customers warm 
to the first chord of “Life Gets 
Teejus” and this number is one 
of the clicks of the show. Take- 
offs on Mario Lanza and Judy 
Holliday, Nelson Eddy and Jea- 
nette MacDonald, and Ethel Mer- 
man and Russell Nype are also in 
solid pop style and receive a warm 
mitt. 

Rolly Rolls, who had been play- 
ing in Chicago the previous day, 
returned to the Palladium to re- 
ceive yet another socko ovation 
for his renowned comedy bianis- 
tics which are enhanced with con- 
siderable new material. The act 
tees off with a quick music tour 
of the world via fine renditions 
of “Dream of Olwen,” a Brazilian 
samba and “The Blue Danube” be- 
fore switching to his pop standard 
imoressions of a concert pianist 
and various other types who hit 
the ivories. Artists’s sure-fire 
comedy style gives the turn a 
polished finish. 

The third American act in the 
layout is Patterson & Jackson, the 
heavyweight colored duo who are 
doubling from “Paris to Piccadil- 
ly,” the new edition of the Folies 
Bergere. Their easy flow of patter. 
surprisingly energetic steppin’ 
and. boisterous vocalizing, includ- 
ing an impression of the Ink Spots. 
combine to make the act a winner. 

The Tiller Girls, who open the 
biil, are also elevated to a more 
important spot in the program, 
with a charming jack-in-the-box 
number which is colorfully cos- 
tumed and effectively routined 
Elizabeth & Collins play around 
with lariats, knives and slack wire. 
High spot comes when the gir] is 
hemmed in by knives thrown from 
a slack wire position while she’s 
spinning on a revolving disk. 

The Hassan Ben Ali Troupe are 
a company of nine agile Arab 
tumblers whose specialty has one 
member supporting the remaining 
eight. It is a fast moving turn 
which registers strongly. Jimmy 
Wheeler is a popular British com- 
edian, but too many of his gags 
are daubed with heavy indigo. He’s 


Ganiou Bros. & Juanita, a quartet 
of adagio dancers, are an elegant 
team who go in for refinements 
in costumes and decor. The soli- 
tary femme member is _ tossed 
around by three males within the 
framework of a conventional rou- 
tine. ; 

The Rosinas, a pair of impres- 
sive aerialists, open thé second 
half and they get hefty response 
for a number of slick changes in 





midair from hand to foot “rips. 
| Tommy Cooper, a standard British 
| fave, is a comedy coniurer whose 
' tricks fail to eome off. “Ve starts 
the Jnuchter himsel® ond the ou- 
| diencs dAceen'’t ctop until toe eur- 
ltain comes down. Myro. 


a 


a funny vent when he’s clean. The | 


Paramount, N. Y. 


Jan Murray, Raul & Eva Reyes, 
Modernaires (5), Neal Hefti Orch 
with Frances Wayne; “She’s Work- 
ing Her Way Through College” 
(WB), reviewed in VARIETY 
June 11, °52. 





Paramount presents a standard- 
ized layout this sesh, topped by 
comic Jan Murray, who’s added to 
his marquee value recently by ac- 
‘quiring his own NBC-TV show, 
“Meet Your Match.” On the bili 








| theatres too. He only does two— 


the spoiled playboy and the highly 
sentimental, yet comic, bus driver 
and husband in “The Honeymoon- 
ers.” Both are full of physical 
comedy with seltzer squirting, falls, 
dropped electric irons and such, 
but the seatholders love the old 
burley touches. 


Also outstanding are Art Carney, | : 
| The Roxy Theatre’s shows, in 


who has little to do in these num- 


Rexy,. N. Y. 

Rochester with Russell Evans; 
Richard Hayes, Harold Barnes, 
Arnold Shoda, Billie English, 
Mapes & Del Toro, Skating Belles 
& Blades (8), Gae Foster Roxyet- 
tes, Spitalny Singers, Joy Conley; 
|“We'’re Not Married” (20th), re- 
viewed in Variety June 25, °52. 





bers but socks across every little| recent weeks, have been distin- 


bit, and Pert Kelton, who does a/| 
magnificent job as the harassed 
wife. (Actress worked under ex-| 
treme illness in Pittsburgh and | 


| With him are the Modernaires, sty- | here opening day with a medico| 
| lized warbling quintet, in closing; | Standing by, but at show caught! 


|Raul & Eva Reyes, vet 
| novelty dance duo, first of the acts 


|to follow the ice-breaking by Neal | Ross 
songstress | and 


| Hefti & Orch; and 
| Frances Wayne, who follows the 
Reyes and precedes Murray. 
Murray’s in the mold of the 
normal m.c. type comic, with a rou- 
| tine that’s part standard with him 
|and part apparently special material 
|for the Par date. Patter and gags 
are modestly amusing and Murray 
gets the best possible mileage out 
of them with his off-hand, throw- 
away style. While he failed to 
get belly-laughs at show caught, 
the chuckles added up sufficiently 
to earn him a begoff. 

The four men and a femme (an 
|}uncommonly comely one) who 
comprise the Modernaires have 
lost some of the spark on which 
their vocalizing routine was built. 
Tunes are over-arranged for mod- 
ern-day vaudfilmery work. But 
what’s the real liability is the sell- 
ing, which has become mechanical. 
Apparently, the business that the 
fivesome has built for each mem- 
ber has been gone through so fre- 
quently that it no longer has spon- 
taneity. While cute, particularly 
the opener, in which the group 
juggles, does magic and other 
novelties, it is all too glibly per- 
formed. Tunes include “Dipsy 
Doodle,” a barber shop quartet 
number by the boys, “Juke Box 
Saturday Night” and variations on 
“Bugle Call Rag.” 


The Reyes are sock with their 
terping, particularly in view of the 
hardship of working their action- 
ful turn on the tiny stage apron 
allotted by the Par. Team _ is 
plenty s.a. in its “Shoeing the Wild 
Mare” number, with Eva Reyes 
getting maximum results from a 
fast-shaking beaded bra and a self- 
winding torso. They do another 
good novelty in which the femme 
slings plenty of hips and shoulders 
while, balancing a glass of water 
on her head without spilling a 
thimbleful. They're a_ pleasant- 
looking duo and, best of all, seem 
to be enjoying the routine as much 
as the customers do. 

Frances Wayne, who's billed 
with the band, provides throaty 


versions of “Hallelujah,” ‘“Lone- 
some and Blue” and “Old Black 
Magic,” all highly stylized. She's 


a fairish saleswoman and results 
are okay, 

Hefti’s aggregation, formed only 
a couple months ago, is making its 
Broadway debut. Instrumentation 
is regulation—five reed, three 
rhythm and six brass. Music is 
modified modern and _ listenable. 
A lot of visual tricks haven’t been 
developed as yet, but the makings 
seem to be here for a top-rated 
outfit. Herb. 





Chicago, Chi 
Chicago, July 11. 
Jackie Gleason with Art Carney, 
Pert Kelton, Stan Ross, Zamah 
Cunningham; DeMarco _ Sisters 
(5), Joe Bushkin Quartet, Elaine 
Dunn, Irving Kaplan Orch; “Dip- 
lomatic Courier” (20th). 





Despite all the Republican con- 
vention hubbub Friday (11), open- 
ing was the biggest this fiagship 
spot has had in many months. 
There’s a lot of show in this hour: 
long bill; in fact, cutting is indi- 
cated. Most of that should be in 
the act stanzas as there isn’t enough 
of the work of Gleason and his co- 
horts, Their skits are the strong- 
est part of the show, notwithstand- 
ing such crowd-pleasers as the De- 
Marco Sisters, the Joe Bushkin 
combo and others, and they should 
do more. 


here with the revue bringing its 


in addition to the individual acts, 


last two years. 
Gleason doesn’t 
but it still isn’t enough 


TV programs. He works hard; he 





jearly with his : 
'which, of course, always ends in a 
|pret’all. Plumpish comedian has 
esitabiished several tsp on b's 


jvideo show which are click fare in\}der New Acts. 


Spanish | ave a fine performance. 


| 





Ball Game” and then calm down 
a little with “Pretty Baby.” “Lit- 
|tle Girl From Little Rock” is a 


| 











jalways good “fighting for the fu 
There has been a lot of effort| nies” puts them ahead on this bill. 


is two of the most potent parts of |vaude chores as a trio. 
his shows on DuMont during the| now dwindled to a duet and the 


In the supporting roles, Stan| 
as a zombie-like character | 
_ Zamah Cunningham as the 
stuffy matron are excellent. 

Five DeMarco Sisters, while add- | 


ing no new tunes to their program | 
since last seen here a few months | 


ago, have some new pieces of b:si- | 
ness, mainly in the choreography, 
which makes the act even stroncer 
than before. Quintet have a good | 
opener in “Take Me Out to the 


funny tune well done and the spir- 
ited ‘Hoop De Do” gets th gals off 
big. 

_ Joe Bushkin has brought a solid 
jazz combination along with him, 
and the work of Buck Clayton, Milt 


Hinton and Jo Jones is a Peas 3} 


to the ears of payees. It’s been a 


long time since a jazz group held} 


forth on this stage. The warm 
trumpeting of Clayton, the hand 
work of Jones on drums, and the 
bass thumping of Hinton are tops. 
Unfortunately, they were on too 
long, possibly stretching for Miss 
Kelton. 

Elaine Dunn is a bright young 
dancer who earns a hefty mitt for 
her almost constant turning. She 
might dispense with her singing 
intro, as it is meaningless. House 
band descends to the pit for the 
show, necessary for the set shift- 
ing, and under direction of Irving 
Kaplan moves the show along in 
brisk fashion. Zabe. 


Palace, N. Y. 


Bobby Lane & Claire, Phil Ben- 
nett, Herman Hyde with Jean 
Marker; Orlando de la Rosa Quin- 
tet, Fontaines (3), Maurice Col- 
leano (4), Impressionaires (2), 
Eve Walker; “Ma and Pa Kettle 
at the Fair” (UI), reviewed in 
VaRIETY March 19, '52. 





The Palace lineup is a good blend 
of booking and routining. It’s a 
well-playing affair that builds to 
the point where latter half gets 
some of the most solid applause to 
register in this house during the 
eighf-act policy. 

Highpoint of this opera is reached 
by Maurice Colleano, the Austra- 
lian comedy dancer who's assisted 


by several members of his family. 
Colleano, in gob garb, is a clever 
dancer with an acute sense of com- 
edy and act is so designed that 
there’s maximum effectiveness in) 
projecting for pop audiences. 

The group has stunts and com- | 
edy material which are genuine) 
howlers. Colleano’s acro zanyisms | 
are a top mixture of skill and com- | 
edy conception. There’s little ques- | 
tion of his reception here. 

Also in the comedy department | 
is Herman Hyde, a vet musical | 
novelty act. Hyde’s trick guitar, | 


flute, bass viol and various other | 


| gadgets form a base of a turn that | 
| has 
| years. 


provided laughs for many | 
His routine is still funny | 
after many viewings. This time, his | 
act has been more carefully edited | 
to produce a better effect. How-' 
ever, the sexy harp is missed. He's | 
assisted by Jean Marker. we 

Phil Bennett puts his crow, Jackie, | 
throught the paces. Bennett has 


a clever bird that’s able to convey 


a lot of comedy through whistling. | 


birdealls of other species, and 


some guttural noises. It’s liked | 


here. 

Openers Bobby 
do some personable dancing. Their 
routine in stocking feet and the 
ne 
acrodance is 


The Fontaines’ 


own sets and other special effects. | standard in vauderies. They frame | 
Heralded as a run-through for the | good tricks with good terping and 
video star’s switch to CBS-TV this | produce solid midterm applause 
fall, it’s not. What it amounts to,| with their tricks. 


The Impressionaires started their 
They've 


act is still effective even though 


spare himself,|the impact of the three boys was, 
for the | 
fans he made on his Friday night| have strong legit voices and their 


a little more pronounced. Both 


|impressions frequently carry fidel- 


acts as emcee and gets his lauvhs | 
“away we go” tag} 


ity to the subject. However. some 
of their material can stand a re- 
write. They do well, though. 
Orlando de la Rosa and Eve 
Walker are further described un- 
ose, 


| sell 


} 


Lane & Claire | 


guished by the fact that preduc- 
tion is becoming an increasingly 
vital element. During this period, 
the house is apparently making 
picturesque stage maneuvers an 
adequate substitute for the more 
expensive uames, even though tal- 
ent buyer Sammy Rauch is still 
on the prowl for five-figure en- 
| tities. Thus Gae Foster’s stage 
i\cesigns have become increasingly 
important. She’s been endowing 
this house with tasty production 
and Arthur Knorr’'s sets frame the 
shows elegantly. 

The talent contingent is headed 
by Rochester with an assist by Rus- 
Evans, the Negro actor who 
had an important role in the 
screen version of “Detective Story.” 


| Rochester, a fixture on the Jack 


| Benny airshow, has been plying the 

vaude circuits for years, most fre- 
quently with femme partners. The 
act has more class with Evans play- 
ing straight, but Rochester is still 
| to come up with an effective thea- 
tre turn. The terp bits, though, 
with Evans assisting, have charm 
and go over extremely well. 

Other major component is Rich- 
ard Hayes, whose Mercury disking 
|}of “Junco Partner” is his current 
big item. Hayes is a pleasing per- 
| sonality but fails to project suf- 
| ficiently in this house. “Junco” 
lyrics do not come over too well. 
| However, the production accoutre- 
|ments aid him to a big exit hand. 

Harold Barnes is a skilled tight- 
wire dancer. He shows a genuine 
terp aptitude on the strand and in 
addition displays a good line of 
acrobatics. He gets the measure 
of this house. 

On the ice stage, Arnold Shoda 
continues to hit excellent mittings 
with his intricate and graceful skat- 
ing ballet. His efforts mark the 
|highpoint of the blades show. 
Billie English similarly shows 
{championship form on this tank, 
| but there’s a lightweight quality 
- her work which should disap- 
pear with further appearances on 
the Roxy ice. Bruce Mapes and 
Manuel Del Toro combine for a 
good sailor routine and the Skat- 
|}ing Belles & Blades provide good 
atmospheric touches. Spitalny 
Singers with Joy Conley offer nice 
|} vocal background. Jose. 


| dapiengaemmnnpmene 
Caird Hall, Dundee 
Dundee, Scotland, July 8. 
Harold Fielding presents Danny 
Kaye (with Sammy Praq r at 
piano), Jack Simpson, The Tanner 
| Sisters (2), The Dunhills (3), Ray 
Martin Orch; twice nightly. 











| Although Danny Kaye is the un- 
| doubted attraction here, he’s well 
| backed up by a modern-style show. 
Bill is fast, bright and entertain- 
ing, with stubholders settling back 
after interval to 80 minutes, at 
show caught, of surrealistic non- 
sense from Danny Kaye. 

Show tees off with a selection 
from Ray Martin orch, a good tn- 
semble that’s well batoned by the 
Vienna - born musician-composer. 
Jack Simpson comes on with xylo- 
phone in capable and assertive 
style and keeps the crowd well en- 
tertained. Young British gals, the 
Tanner Sisters, give out in peppy 
song. This is a pleasing act, w.k. 
for their British recordings and 
via radio. 

Standout act are the Dunhills, 
trio of gay young tap dancers from 
the States who've been around 
with Kaye a lot, being included 
wherever possible on his tours. 
Their terping is tops and they in- 
troduce a nice line of comedy via 
their ages. Later in show they 
join in with Kaye, engaging him in 
a dance contest. Polished terp- 
ing trio use two Earle Hagen ar- 
rangements well played by the 


| orch. 
After the interval, the band 
again takes the stage. Then Kaye 


'runs on from the bare, curtainless 
|wings to solid mitting from the 
| 3,000. As always with Kaye, it’s 
not what he does so much as the 
vay that he does and says it. He 
lis the master of the unexpected, 
every now and again foxing his 
audience by’ leading them to ex- 
pect one kind of number, then giv- 
ing ’em the opposite. 

His material is the well-tried 
Kave routine, already familiar to 
‘a limited number of the Scottish 
public through his famous 1949 
week in Glasgow, and it goes over 
equally big with his new 1952 cli- 
entele here. 


Stubholders, old and young, 
warm to his fresh, friendly ap- 
proach. He’s very much the in- 


formal entertainer. getting his vast 
audience to hear his ‘party piece, 
(Continued on page 126) 
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Handelsman in as Biz Mgr. 


For Deceased Haring 
Philadelphia, July 15. 


Crenth in Own Play at La Joila; 


: aa the Park here. ; 
La Jolla, Cal., July 15. ley, is current, and next _wee He succeeds Forrest C. Haring, | 
Groucho Marx returns to the| brings the touring tryout peoduc- who died suddenly last Thursday | 
tage tonight (15) for the first time | tion of Clifford Goldsmith's “Other (10) of @ heart attack. Latter’s| 
in years, starring, » Pha for | Foot,” starring Thomas Mitchell. | ite, the former Sally Brownback, | 
izabeth” at La Jolla Playhouse. | |} ery Bay agkagace eda 
«rere the play with Norman | ‘Rain’ Fair 5G, Matunuck — andere Poop Korg eng: 
Krasna. The play, since revised | Matunucek, R. I., July 15. = 4 aff orb! Pon ey S 
extensively, .was presented ON} June Havoe in “Rain” grossed a Which was be ep aaa’ as 
Broadway several seasons ago with | fair $5,000 last week at the Thea- tent theatre when F “dl 
Otto Kruger in the role taken by | tre-by-the-Sea. Business was tepid stricken. 
Marx. James Neilson staged the | garly in the week, but went over the 


production at Marx's insistence. break-even point with a sellout 
Appearing with ~~ +e | house Saturday night (12) BALLET RUSSE SET FOR 
Phillips, Sig Ruman, husse «S| Current at the spot is Francho 
Peggie Castle, Johnny Sands, will | Tone in “Second Man,” a switch 9-DAY AL FRESCO IN D.C. 
Wright, Marie Lund, Ellen Hart-| to the previously scheduled . 
ford, Lela Bliss, Madge poe, | “Petrified Forest.” Featured in the Washington, July 15. 
Dick Elliott, Dayton Lummis ane) .3st are Irene Manning and Betsy Ballet Russe de Monte Carlo 
Leonard Mudie. dy in| Von Furstenberg. Next week's bill| Jin” have a nine-day run at 
SS ie Ske seek | is Dorothy Gish in “The Man. |the Carter Barron Memorial Am- | 
phitheatre next month. This will 


which Marx spares, Sis —" leer | 
d travvings, wl run ro ; : 
Sunday (20), with matinees Thurs- | Man’ $3,400, Saratoga be the first theatre performance 
day and Saturday. Every per-| Saratoga, N. Y., July 15. | at the Rock Creek Park outdoor 
formance was Virtually ‘sold out a | Republican convention and the | tti since the “Faith of Our 
panes —_ . abnormal-mind-study nature of | rs a ger clan iil nag Fig see 
Plavhouse next presents “Sea-| “The Man,” starring Dorothy Gish, - vay f th aot “summer as 
son in the Sun,” opening Tuesday | chilled the gross last week to ap-|Green held forth last s vei 
(29) and starring Nancy Kelly and | proximately $3,400 here in the} the Washington Sesquicentennia 
Howard Duff Terry Moore has| 578-seat Spa Theatre, at $1 to $3) attraction. — 
been signed for a supporting role. | tariff Scott Kirkpatrick will  press- 
| Miss Gish, making jer first stage agent. 
aranc here, and Oliver 
Hub Area Biz Bopped appearance ; | | 
Thorndike, recently active in New ° = 
é ares es eg | York TV, gave strong performance San Diego Preps Fourth 
GOP convention telecasts : t Dinelli shocker. | " ; won | 
biz at sonal strawhatters last week | in the Mel Dinelli shocket Annual Shakespeare Fest 
but fafled to cause any serious t's ‘Threshold’ Weak At Olney San Diego, July 15. | 


ane inte he. ene i ake Olney, Md., July 15. City’s fourth annual Shakespear- 
td haat lled virtual capacity | __ Dorothy Gish opens here tonight | ean Festival will open tomorrow | 
bin “While. tuneful musical was|{15) in “The Man, Nee ag (Wed.) at the Old Globe Theatre | 
nicely done by resident cast, ap- Lea ae to aanee: J omey ye in Balboa Park. Joint presentation 
pearance oi Sybil Bowan in role of “Sec d. Threshold” ae disap- | Of San Diego Community Theatre | 
Mme. Nunez undoubtedly hypoed pointing and San Diego State College, fes- | 
interest, for the comedienne in- ; tival will comprise “All’s Well That | 
serted her zarty carbons of noted | Ends Well” July 16-Aug. 2. and “As 
figures into the second act. Result You Like It” Aug 8-30. B. Iden 


was a showstopper at every per- Lanny Ross Barn Ad Lib Payne, for eight years director of 
formance. Tent’s capacity is 1,134, . the Béemerial Theatre at Stratford- 
Curtain Talks Helping 



































with scale at $3.60 Monday through on-Avon again will direct. 
Thursday and $4.20 Friday and Play performances will be pre- 





Saturday. “Bloomer Girl” is cur- * ee Mh. 
—— To Spark Legit Interest | ceaed vy an Olde English County, 
ea oe YQ: | Fair, presided over by Queen Bess | 
“Tovarich,” with Uta Hagen and York, Pa., July 15. | and Court. English country dances | 


eee Bl 4 Ah, Sd | Lanny Ross, starring in a touring | will be presented under direction 


opened slowly but built during the | edition of “Tree Grows in Brook- | of Joe Swedelius. 
week. nabbing near $8,000. Vin-| lyn,” became a local ravorite re-| 
Legit Bits 


| 





cent Price in “Goodbye Again” is | cently at John Kenley’s new straw- 
current. | hat here, the former York film the- 

‘Nina,’ starring Edward Everett | atre. Singer-actor not only gave a 
Horton, felt TV's impact, grossing | click performance in the Betty | 


a near $6,500 at the Lee Falk-Al|)smith-Dorothy Fields-Arthur ‘ 4 
Capp 1,400-seat County Playhouse, | ¢ ’ Maurice Evans will tean? with 


. } : hey >| Schwartz musical, but made a se-| the Shuberts in a Broadway pro- 
in F eres ge Kiss Me, Kate” | ries of curtain speeches that ap-| duction, with himself in the lead, 
OP Season With Ginger” moved | Parently succeeded in thawing the | of the new London melodrama hit, 
tain wae & Capp’s Boston Sum- | ice of public indifference to legit | “Dial ‘M’ for Murder, by Frederick 
mer Theatre, winding with a fair | here. e Knott .. . Faye Emerson and Ruth 


; Hy ” 3 ‘tai a . = Matteson will alternate in the two 
? ; spiel: 2 ‘ . : . 
er ee in yong  ceee aan a leading femme roles in a strawhat 


Ross opening night in rasponse to| Comes” , Werects Oyiar tlt cies 
an ovation. The informal talks ob-! one of the leads in “Jollyanna,” re- 
Nearby Canton Showshop yes-/ viously created a feeling of per-| vised edition of the Broadway mu- 
terday (Mon.) inaugurated a week-| sonal contact new to the legit-| sical, “Flahooley,” to be presented 

ly three-day policy of two-for-one | starved local :public, and sparked on the Coast by Edwin Lester. 
to bolster lagging business first/the advance sale for last week’s ‘ 
half of the week. House has — appearance of Mae West in “Come | to open the Theatre de Lys, for- 
pe ae ads Bn sevenee suD- | On Up—Ring Twice” and for sub-| merly the Hudson Guild Playhouse, 
— a — yo Bee Hy rot sequent bills. The management in Greenwich Village, N. Y., with a 
er than in prior 13veay history of | thinks that the incident has been | production of “Frankie and John- 
oe a ere a turning point in a tough struggle | "Y,” by John Huston, has also 

the barn because of .a first-time > : | optioned “Birds of Prey.” by H 
enite » Barn also has to | t© establish summer stock here. | 9P rcs Of Frey, by sew- 
quity company n also. , - | ard Richardson and William Ber- 
buck competition of two neighbor-| The York, with a seating capacity | ney, for Broadway presentation in 
ing strawhatters, both amateur set- | of 935, has a $2 top evenings and | the’ fall pe Mg Treacher will 

ups. These are the Oval In The/|$1 matinees. Patronage is from) star in “See How They Run” 
Grove, and Group 20 Players, both | an area of about 75 miles, although | Reginald Denenholz, handling pub- 
with large local followings. some playgoers have been coming | licity for the Theatre Guild-Ameri- 
Chi Hits Stoc Stockbridge from Baltimore and one reserva-| can Theatre Society subscription, 


Stockbridge, Mass., July 15. 








Twofers at Canton 
Hartford, July 15. 











tion ig be Pittsburgh, 232 miles | oie gs a tieup last week between 
wae he chew S “ag | away. esides extending here this | the N. Y. Herald Tribune Fresh Air 
sirens cameeution te te Piperk. | Season, Kenley is continging his | (uae sad Westport (Coan) Coun- 
shire Playhouse and only fair | OPeration of the Kenley Players, ‘ry Playhouse ... Walter F. Kerr, 
gross resulted at the boxoffice for | Barnesville, Pa. Steve Kenley, a Hera!ld Tribune drama critic, was 
“Black Chiffon.” Take, however, | brother, is manager of the opera- Paid $100 for writing the caption 
was approximately $900 more than | tion here, with Lamar Clark assist- '0T 4 Picture of Joshua Logan in 
the same week last season, when | ing. Some, to ee ae Fg oa 
~~ of Sarah” was the attrac-| The Ross company of “Tree” a wire-haired fox: seenter for yr 
¥ opened the season June 16 at the kids. and registered the s 
7 ” J | ’ up’s nar 
fm et at with hens Pocono Playhouse, Mountainhome,| as Joshua. er 
Hamilton in the original Helen | Pa., played the following week at Eugene Lerner, executive secre- 
Lowell role and Thomas Coley in —— s headquarters strawhat at tary of the New Dramatists Com- 
the Aubrey Piper part. fe gee 7 —_ — — = = conten shortly and. 
eek une an ast wee resting up to recover fully 
wane Barn Burns — sag haan a Y.) Summer — bs aan paren Snes, will 
orcester, July 15. | Theatre. It’s currently at the Grist ‘ ‘K On anew play = Mi'ton 
Theatre-in-the-Round, on the Mill Playhouse, Andover N. J., goes | Baron, production associate and 
Speedway, was destroyed by fire of | next week to the Norwich (Conn.) S@@etal manager for Jose Ferrer, 
undetermined origin, with $10,000 Summer Theatre, then moves to |‘ 9!?8 an Izaak Walion for the 
loss. George Raad was owner. the Niagara Falls (Ont.) Summer SU™mer. Having just returned 
A former dancehall on Coes | Theatre and winds up its tour week from a black bass expedition to 
Pond. it was converted to a play- of Aug. 11 at the Spa Summer The- | UPState New York, he left over the 
house in 1950 by Alan Gray) atre Saratens weekend for a fortnight’s trout- 
Holmes, who also operated it last /casting in the Quebec Province 
year. It was dark this season. i Pa Ms — Me Off 
P ll ° +, tilts Income Tax,” the song Vir- 
meet Oy Ar on | eet re Cs | lata fate covet eats 2 cheaes 
ndover, N. J., July 15. . New Faces,” has been 
“Remains to Be Seen,” Lindsay- orgy Sets to Follow completed by lyrieist June Carroll 
rouse comedy-meller co-starring Washington, Juty 15. | and will be published soon . . Dur- 
ackie Cooper and Fran Warren,! After a month of darkness, the ‘98 Vivian’s Blaine’s vacation this 
grossed a moderate $6,000 last | National Theatre here will reopen Week. her understudy, Beverly 
week at the 786-seat Grist Mill |mext Monday (21) witl a two-week Lawrence. will play Miss Adelaide 
ayhouse here. After a slow start. | run of “Good Night Ladies.” in Guys and Dolls. 
iness perked the latter part of This will be followed by Bill Froelich, last on Broadway 
e@ week. It was the best stanza oak a See a four- in “The Rose Tattoo,” with which 
e spot has had se far this sea- Win mes ane and Bess, with he toured as understudy to the juve 
n. ae eld and Cab Callo- lead, is now understudying Scott 
Tree Grows in _ Brooklyn.” Way, with Alexander Smallens con-| B yj soe ‘ 
gk Raat meee eek. deca! 7" coe rady in the Coast company of 
anny SS etty Bart- ducting the orchestra. '“The Moon Is Blue.” 











William de Lys, already planning | 


eeennenaninais 
* . 
Inside Stuff—Legit 
Anthony Parella, who plans to present plays, produce radi 


° Samuel Handelsman has been ii, programs and conduct a dramatic school at the 300- 
, hat named business manager of the | Theatre, just off the Times Square theatrical distric Seat Presi. 
Hub Biz Spotty; Other Straw ; S$ municipally-operated Playhouse-in- | dent J Sq a istrict, N. y. ha 


Q and tele. 


| capitalized the venture at $20,000. Sole backer, who wil] » has 
potential profits 50-50 with Parella, 
ment as Kate F. Merle-Smith, of Cove Neck Rd., Oyster B 
project is called the American Contemporary Theatre. 


Split the 
rship agree. 
ay, L. I. The 


is listed in the partne 





With the resignation of Joseph Wood Krutch as drama critic of The 
Nation, literary critic Margaret: Marshall is now doubling as legit ro. 


viewer for the liberal weekly, Mag didn’t cover the current re 
of “Male Animal,” one of whose basic themes is academic 
and civil rights in general. Krutch, who has gone to live in Arizon 
‘reasons of health, is contributing book reviews to the magazine The 
|New Republic, another liberal commentary publication, h 


revival 
i reedom 
a for 


as dropped 


legit coverage entirely since it moved its editorial offices to Wash. 
ington. Previously, Harold Clurman had been reviewing Broadway 


shows for the mag, having followed Irwin Shaw in the 


assignment, 





Luba Malina, who’s eyeing a top 


role in the eventual musicalization 


of Robert E. Sherwood’s play, “‘Idiot’s Delight,” starred in the straight 
version of the comedy-drama at Westport, Conn., summer theatre the 
week of July 1. Miss Malina and Scott McKay played the original 


Lynn Fontanne, Alfred Lunt roles with Gordon Miller also in a ¢ 
|tured part. Mary Hunter staged the piece. It’s reported that Broad- 
|'way producer Jéhn C. Wilson is interested in putting on the musical 
| version. 


ea- 





Barn Notes 


Arthur Conescu, formerly Bob 
Sanford’s assistant in the TV-radio 
department of Music Corp. of 
America, has resigned to return 
to the Rochester (N.Y.) Arena 
Theatre as actor-manager of the 
year-round stock outfit . . . Thomas 
Ratcliffe, producer of the Sea 
Cliff (L.I.) Summer Theatre, has 
been -elected a member of the 
Equity Library Theatre executive 
committee .. . Helen Craig, Larry 
Gates and Deuglas Watsen will 
play leads in the tryout of Victor 
Welfson’s “A Murder in_ the 
Family,” week of July 28 at Berk- 
shire Playhouse, Stockbridge, 
Mass. 

Former film actress Lynne Car- 
ver, returning for her fourth sum- 
mer as leading woman at the Lake- 
side Theatre, Putnam, Conn., re- 
vealed her marriage last fall to 
William Mulaney, director of the 
spot Louise Williamson, a mem- 
ber of the New London (N.H.) 
Players, has won a two-year schol- 
arship at the Royal Academy of 
Dramatie Art, London, starting in 
the fall Author-director Regin- 
ald Denham visiting Denver, where 
his actress-wife and collaborator, 
Mary Orr, is a member of the 
Eliteh’s resident company Ther- 
on Bamberger has optioned “Blue 
Danube,” by the late Ferenc Mol- 
| nar, for tryout at his Bucks County 
| Playhouse, New Hope, Pa., and 
| perhaps fall production on Broad- 
way. 
Mae Davenport Seymour, drama 
| collection curator at the Museum 
| of City of New York, 0.0.’d daugh- 
iter Anne Seymour’s performance 
|/in “Black Chiffon” last week at 
| Stockbridge, Mass. .. . Staats Cots- 
worth and wife Muriel Kirkland, 
in Stockbridge for consultations on 


| “Macbeth,” which they are to do 
| the final week of the Berkshire 
| Playhouse season. 

Omar Ranney, Cleveland Press 
| critic, on a 11-day tour of summer 
| theatres, stopped in Skaneateles, 
| Saratoga, N. Y., and Stockbridge, 
| Mass., last week. 

_ George Alan Smith, student in 
_the N. Y. Theatre Wing’s playwrit- 
ing courses, will have tryout of his 
new play. “The Luck of Caesar,” 
| by the Valley Players at Mountain 
| Park Casino, Holyoke, Mass., week 
of July 28. 
_ Robert Knittle, New York pub- 
lishing house exec and husband of 
Louise Rainer, was scalded when a 
| cofiee pot upset on him at Prince- 
,ton (N. JS) Inn last Sunday (13). 
Knittle was taken to the Princeton 
Hospital and released next day 
Miss Rainer is currently appearing 
‘in “Biography” at Herbert Ken- 
with’s Princeton Summer Theatre. 


OSU’s Stadium Borrows 
Tele Thesps for ‘Walls’ 


Co'unpbus, July 15. 
' “Walls Rise Up,” George Ses- 
sions Perry novel adapted into a 
musical by Frank Duane, wHo did 
the book, and Richard Shannon, the 
music, is being done here by Ohio 
State U.’s Stadium Theatre in a 





j 


tonight (15). Originally produced 
by Margo Jones’ Theatre '51 in 


Dallas, “Wa!ls” is first musical at- 
tempted by OSU's arena stagers in 


two seasons. 


Local TV performers are fea- 
— meavity in the cast. Lead 
role is being sung by Pat Wilson. f 
chirper who oy daily ieaae ac | Sam McDowell, field ft. ( 
WBNS-TV, and musical director | 
is Dick Greenwald, director at} 
WBNS-TV and Miss Wilson’s hus- 


Daniel dias Diciss Adds 
Colorful Link to Series 
‘OF N. Car. Al Frescoes 


Greensboro, N. C., July 15. 

“Thunderland,” newest addition 
to North Carolina’s great white 
way of outdoor drama, opened at 
Asheville July 4, for what appears 
to be a prosperous summer-long 
run. 

The colorful story of Daniel 
Boone’s life, written by Hubert 
Hayes, is being presented in Forest 
Amphitheatre just south of Ashe- 
ville. The drama was _ produced 
under supervision of Robert Por- 
terfield and directed by Mont- 
gomery Hare. Settings are by 
Herschel Harrington, lighting by 
Abe Feder, and music by Lamar 
Stringfield. 

“Thunderland,” with professional 
cast and crew of over 100, tells 
the compelling story of a man 
with vision, who dreamed he was 
destined to lead his people to the 
promised land. It tells how his 
vision led him to carve the 
Wilderness Road into “Kaintucky,” 
failing first, then realizing per- 
manence of his dream in the 
crashing siege of Boonesborough. 

Author Hayes has selected one 
of the. most powerful figures in 
history to translate the cost of 
America’s heritage in terms of the 
individual. It is also the story of 
the. pioneer spirit that has made 
and képt America great. 

Cast is headed by John Morley 
as Daniel Boone. Demanding role 
of Boone’s wife, Rebecca, is han- 
dled by Rosemary Murphy. 

Featured members include 
Frederic Warriner, as Embler and 
Aconostotta; Leo Chalzel, as Squire 
Boone and Nat Hart; David Clark, 
as John Finley and Andrew John- 
son; Nora Dunfee, as Effie Carson; 
Charles Thompson, as Joseph 
Bryan; David Lober, as a special 
Indian dancer; and David Ajoo 
tian, as Tsiyu-Gunsini. 

Jeanette Atkinson, as Matoka; 
Michael Chase, as Todd; Ken 
Brauer, as Preacher Vardiman, 
Don Morrow, as narrator; Eston 
Perkins, as John Stuart; Al Hedi- 
son, as Big Jim and Atacullaculla; 
Dane Knell, as James; and Ann 
Lee Style, as Granny Sparks, also 
carry important roles. Hard. 








five-performance run which opens | Cisco and Los Angeles. 


:| COAST ‘MOON’ CAST SET 


FOR INDIE PIC VERSION 


Hollywood, July 15. . 
| Cast toppers in the Coast legit 
|company currently playing The 
|Moon is Blue” in San Francisco 
| will appear in the film version to 
‘be directed by Otto Preminge?. 
They are David Niven, Diana Lynn 
‘and Scott Brady. 

Indie picture will start after the 
| troupe finishes its run in San Frat 





Up Cincy List to Eight 
Cincinnati, July 9° » 
| Shows on Theatre Guild _ 
| scription for Cincy next season a 
number eight, due to succes» 
the past season's five offerinss. |. 


Council of Living Theatre, Guild 


and American Theatre Society. Pur 
in a day here last week with ! re 


Schechter, resident manaccr 


band. Lea Baumann, co-hostess | the Shubert:. He said initial st°>* 
for the new drive will start 
gust, and build up for the 
in September. 


on a WBNS-TV kiddie show, is 
also in the cast. Narrator is Billy 
)Scott, hillbilly singer on WLW-C. 
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Harvey’ Angel Group Wins Court 


Order for Distrib of $200,183 in Profits 





Group of backers of “Harvey” + 


and heirs of the late producer 
prock Pemberton have won a court 
action to obtain distribution of 
$200,183 profits from the Mary 
Chase comedy. Decision of N. Y. 
Surrogate William T. Collins, 
dated July 3, ordered payment of 
the coin within five days after 
service of the court order. 
Suit, brought by 16 of the 28 
packers of the 1944-45 production, 
was filed in February, 1951, and 
sought to compel the Chemical 
pank & Trust, as executer of the 
Pemberton estate, to distribute the 
available profits from the show. It 
was explained at the time that 
Pemberton, just prior to his death 
almost a year before, had been 
preparing such a distribution. 

However, settlement of his estate 
was snarled by a large tax claim, 
and the investors feared that the 
“Harvey” funds might be taken by 
the Government in payment. The 
tax case was.subsequently settled, 
but the bank-still declined to hand 
out the profits until the entire mat- 
ter was clarified legally. 

Total Net $1,481,505 

Added to the $1,281,322 profits 
previously distributed on the pro- 
duction, the new divvy brings the 
total net return to $1,481,505. 
There’s figured to be little pros- 
pect of much further revenue from 
the comedy, since the full price has 
been paid for the screen edition, 
the property has played out its 
foreign potential and the stock 
rights are no longer in active de- 
mand. The venture, originally 
financed for $30,000, played 1,775 
performances on Broadway and 

(Continued on Page 122) 





Touring Players, Now In 
Sixth Year, Offer Three 


One-Acters at Conn. Barn 


Westport, Conn., July 15. 

After covering 18,000 miles from 
Maine to Texas this past season, 
Touring Players, Inc., presented 
three one-acters from its repertory 
at Lucille Lortel’s White Barn The- 
tare here (13), showcase for new 
plays. Good ensemble acting 
marks this pro group’s thoughtful, 
entertaining trio, consisting of 
Rachel] Field’s “Londonderry Air,” 
and “Brewsie and Willie” and “The 
Lottery,” both adapted by Ellen 
Violett from short stories, the first 
by Gertrude Stein and second by 
Shirley Jackson. 

A brief trifle, “Londonderry 
Air,” deals with the wooing of a 
Servant girl by a silver-voiced 
tramp. The charm and ease of two 
Dublin players, Milo O’Shea and 
Maureen Toal, overcome the handi- 
cap of heavy-handed direction by 
Wynn Handman. 

“Brewsie and Willie” is made up 
of the musings of a group of GI’s 
in Paris at the end of World War 
II. Though there is little action, 
the writing (Ellen Violett and Lisa- 
beth Blake collabbed on adapting 
Gertrude Stein) and direction by 
Robert Laning focus interest by in- 
dividualizing the GI’s in the group 
—the reflective Brewsie played by 
Jerry Ansbacher; the would-be pro- 
moter (Richard Merrell), and the 
me-tooer (Douglas Taylor). Stand- 
out performance is Harry Berg- 
man’s as the belligerent Willie. 

A contrast to the Stein mood 
Piece, “The Lottery” is intensely 

(Continued on Page 123) 


COAST OUTFIT T0 DO 
DANGER, MEN WORKING 


is Hollywood, July 15. 
g Danger, Men Working,” John 
tewart’s Irish drama which was 
Premiered in London last year as 
Bai of the Festival of Britain, 
a have its U. S. debut late this 
es aS a presentation of the Cir- 
a Theatre, local legit group. 
Mordecai Gorelik, who persuaded 
“a to let the Circle organiza- 
laa have the script, will direct. 
€ntically-titled comedy-melo- 
ane written by Ellery Queen 
“ Lowell Brentano, was tried out 
‘ne spring of 1936, but folded 
Out of town. 
ne also is planning the world 
Uno, &. next month of “Once 
aan a Tailor,” a Yiddish folk tale 
—— in English by Baruch 
the. « - Louis Brandt will direct 
“€ Cast headed by Ludwig Donath. 





Asking For It 


An actor, trying to make the 
best of .the current boxoffice 
slump on Broadway, arrived 
backstage at a theatre Mon- 
day night (14) and greeted the 
doorman with a cheery “Well, 
what’s up?” 

The doorman shrugged and 
answered, “The notice.” 


Recast ‘Camera’ 


Prepped for Fall 


“I Am a Camera,” which shut- 
tered Saturday (12) at the Empire, 
N. Y., will be considerably recast 
before reopening late in August 
for a short return run prior to go- 
ing on the road. Julie Harris 
who left the cast some weeks ago 
for a film commitment, will be 
back in the femme lead, in which 
her performance drew critical 
raves and earned her star billing. 
Barbara Baxley has been playing 
the part since Miss Harris left. 

William Prince,  top-featured 














male lead, will not return to the | 


cast, nor will Martin Brooks and 
Catherine Willard, both also fea- 
tured. With replacements for 
them, but with Marian Winters, 


Olga Fabian, Edward Andrews and | 
cast, | 


comedy- | Years prez of the Stock Managers 


Miss Harris of the original 
the John van Druten 
drama will be re-rehearsed by the 
author, probably reopening Aug. 
18 or 25 and playing six or eight 
weeks at the Empire before going 
on the road. The entire troupe 
will be signed until May of next 
year. 


As of its closing last week, | tection on an attraction, that was 
“Camera” had played 33 weeks, | Something he was entitled to do. 
earning about $68,000 on its $65,- | An action to the contrary, which, | 
000 investment. The Gertrude | incidentally, caused Richard A\l- 
Macy-Walter Starcke production drich’s resignation from SMA, was 
has thus far distributed $48,337] put through by the association a 
profit and has about $19,000 addi- | year ago, in regard to “Brigadoon” 


tional assets, including $7,000 
bonds and $10,000 sinking fund. 


ROLLO PETERS MAPPING 





Open A. C. Barn Season 


Atlantic City, N. J., July 15. 
Three theatres offering summer | 
plays got off to a good start here, 
with better results expected from | 
now on. Past experience has shown 
that the season’s last six weeks are | 
the best. 
_ John F. Dwight. who is produc- 
ing plays at the Gateway Musical 
Playhouse, located in suburban 
Somers Point, said that approxi- | 
mately 4,000 saw “Brigadoon.” 
“Born Yesterday,” which opened | 
last Wednesday (9) isn’t doing as | 
well. “Lady in the Dark,” his sec- | 
ond musical show, opens Wednes- 
a (16) and runs through Sunday 
«3 ) 

The Mill Players returned to the 
Quarterdeck Theatre at Hotel Mor- 
ton last night (14), with “Here To- 
day” as their second offering. It 
has been playing at their Pleasant 
Mills Playhouse near Hammonton. 
opening there Thursday (10). They | 
will offer “Seventh Heaven” next 
week (21-22-23), continuing their 
split-week policy. i 

“Borscht Capades,” which is 
playing the season at the Million 
Dollar Pier, is moving right along. | 
Harry Simon, president of the | 
Boardwalk Assn., which includes 
top businessmen here, is to be hon- 
ored tonight (15) at the Pier, when 
600 seats have been assigned to the 
group, 





Exclusivity Snarl With 
Kate’ Strawhat Booking 
Cued Stiefel SMA Vamp 


Ivoryton, Conn., July 15. 
Milton Stiefel, operator of Ivory- | 
ton’s pasture playhouse for 23 sea- 
sons, and a co-founder and for 12 


Assn., has clarified his attitude in 
regard to his resignation from that 
organization. 

Long a champion of free enter- 
prise on the summer circuit, Stie- 
fe] felt that if an operator was will- 
ing to pay extra for territory pro- 


playing Boston and Cohasset, and 
Stiefel fell in line with that ruling. 


However, when he attempted to | 


book “Kiss Me, Kate” for his 


opener this season, he was advised | 


Morley Tax Angle 


| Broadway, principally for financial | be withdrawn. 


| Suitable for 


| that it was not available to him, as 


| ‘Brigadoon,’ ‘Here Today’ ° 6 e<% 
pen A. C. Bam Season Theatre Mgrs. Riled at ‘Excessive 


New Stagehands, Equity Demands 


+ Legit management, currently 
ae plagued by the usual summer box- 
The Feminine Angle office slump and, as always, facing 

Discussing the new stage- ever-rising production and operat- 
hands’ demands that St. Pat- jing costs and ever-dwindling pro- 
rick’s Day and Yom Kippur be duction, has been handed a new set 
classified as holidays, with |of union demands. The stagehands 
double pay rates, a Broadway | have come up with a 12-point pro- 
producer revealed that he’s posal that would presumably boost 
heard that the musicians’ |overhead and hamper operation. 
union is going to want over- | Equity has presented a list of re- 
time for Father's Day. |strictive demands designed to po- 








“I know,” his companion § | lice actor working conditions and 
added, “and one lady harpist restrict alien employment. 
is already protesting that she The stagehand demands have 


wants Mother’s Day off.” }members of the League of N. Y. 

- | Theatres frothing. Only one or 

}two of the points are considered 

| acceptable or, according to pro- 

| ducers, even realistic. It’s proposed 

i|that the agreement, whenever 

9 ‘ 9 | reached, be retroactive to Aug. 1, 

Sn B H | when the present contract expires. 

ags Way ll This is regarded as reasonable. All 

| stagehands are to get a week’s 

Broadway production this sea-|¥@¢cation with pay after every 26 

son of “The Little Hut.” current | Weeks’ employment. This is called 
London hit, apparently depends on | ©XC®SS!Ve. 








Whether an attractive tax setup| All notices to department heads 
|can be worked out for British star | (master carpenter, master electri- 
| Robert Morley. Latter has indi-|cian, property man) terminating 
|}cated a reluctance to return to|employment as of July 31 are to 





This is regarded as 
un-|a technical matter advanced for 
likely that the Nancy Mitford | tactical purposes. A flat 15% raise 
adaptation of Andre Roussin’s|is demanded for all stagehands. 
original Parisian farce would be | This is called unreasonable and un- 
American audiences | acceptable. Stagehand scales are 
without him. |already excessive, producers be- 
John C. Wilson, who is in line} lieve. 


a may ya - agg | Minimum call is to be four hours 
ee ee oe ek to con-| (that is, all men must be paid for 
fer with Morley as well as to be| + jeast four hours regardless of 
present for the opening last night | how brief the assignment actually 
(Tues.) of the tryout tour of Al-|;.) instead of the present three 
fred Lunt anl Lynn Fontanne in|, , : Tes 
ithe new Noel Coward comedy, | hours. ag os ge calls oe 
“Quedrille,” at the Opera Heuse,| OSCR = Seunie wuss te 
Manchester. The producer figures ‘(Continued on Page 124) 

he has an attractive fiancial set- cama 


‘he can persuade the ‘actor to ap-| Four Outdoor Historical 
|pear in his original role in the 5 
Dramas Keep N. Carolina 
Humming With Theatre 


|show on Broadway. 
Greensboro, N. C., July 15. 
With opening of the outdoor his- 
torical drama season, in which 
| North Carolina has pioneered, the 
| state is humming with theatre. 


During a season which runs 


reasons, and it’s considered 





| On Morley’s last U. S. appear- 
|ance, as star of “Edward, My Son,” 
|he reportedly ended up with little, 
money on the venture, due prin- 
|cipally to international tax com- 
| plications and the cost of maintain- 
ing residences both here and in 
|London. It’s understood that in 
the case of “Little Hut,” an ar-| 
rangement might be made for the 


ONE-MAN READINGS 


Rollo Peters, who recently gave 
a series of readings of classics at 
the Monterey drama and music fes- 
tival on the Coast, arrived in the 
east last week ta discuss a possible 
tour of such a program. Tentative 
idea would be to have the readings 
include the classics and some con- 
temporary writings, such as Robin- 
son Jeffers. It would be a one-man 
show, somewhat like the solo read- 
ings by Charles Laughton. Appear- 
ances would be booked before col- 
lege groups and civic organizations. 

With exception of an overseas 
tour in “Blithe Spirit” during the 
last war, Peters has been in retire- 
ment on the Coast for some years. 
He was frequently a star in various 
Broadway shows and was at one 
time a scenic designer. 


Eva Gabor, Egan in Coast 
‘Strike a Match’ Tryout 


La Jolla, Cal., July 15. 

Eva Gabor and Richard Egan 
will co-star in “Strike a Match,” 
new Robert Smith play which 
opens here Aug. 19 for a one-week 
tryout. Mel Ferrer is staging the 
production. 

“Match” is being tested here 
with a view toward a possible 
Broadway bow in the fall. Film 
rights to the play are owned by 
Jerry Wald. 


Upped Theatre Guild List 








| 
| 


it was necessary to protect”nearby | actor to have a capital gains setup 

Norwich and Clinton, which al-|on his 20% share in the show's 

ready had the musical. profits. 
Inconsistency of the setup as a Although Morley is regarded as | 


about 10 weeks, an estimated 500,- 
000 persons, including history and 
drama lovers from all 48 states, 
will attend the four outdoor attrac- 
tions operating this summer. 


: " : : essential to the success of “Hut” 
whole was a prime factor in deter- in New York, others of the original 


London cast, including American 
actress Joan Tetzel, sole femme 
member of the company, probably 
wouldn't be imported. Peter 
Brook, who staged the West End 
production, would be brought over 
to repeat the assignment and the 
original scenery by Oliver Messel 
would also be used, if union regu- 
lations permitted. The comedy 
has been running almost two years 
in London. 


mining Stiefel’s resignation. 

Biz on first two weeks at Ivory- 
ton has been below par. “Gram- 
ercy Ghost” (Veronica Lake) was 
booked in as an emergency opener 
when “Kate” was not available. It 
meant an even break at the b.o. 
Last week “Ramshackle 
(ZaSu Pitts) failed to pull sub- 
stantially, a possible victim of con- 
vention week. Current outlook on 
“Affairs of State” (Reginald Owen, 
Haila Stoddard) is more optimistic. 





Kneeter Blasts SMA 
Norwich, July 15. 
In his fifth season at the Nor- 
wich Summer Theatre, operator 
Herbert Kneeter reports a 30% biz 


tractions over the corresponding 
trio of 1951. House opened with 
an even break on Bert Lahr in 
“Burlesque,” followed with a fair 
profit on “Kiss Me, Kate” and 
topped that with an even heftier 
black figure for week ending July 
12, with Robert Q. Lewis in “Char- 
ley’s Aunt.” Current is Mae West, 
with outcome in doubt at this 
writing. 

Scale is same as '51, with $2.95 


top. Upped biz is attributed to | 





more intensive advertising cam- 
paign. 

| Kneeter cut loose with a blast 
|at the Stock Managers Assn., as- 
|serting that the impresarios "are 


For Columbus Patrons killing off their own golden goose 


Columbus, July 15. 
Robert F. Boda, manager of the 
Hartman here, last week semt out 
renewal subscription blanks to his 


Theatre Guild patrons, announcing | 


on six instead of the usually 
promised four Guild productions 
would be offered during the com- 
ing season, 

Scheduled on the Guild list are: 
“Call Me Madam,” “Jane,” “The 
Country Girl” and “A Tree Grows 
in Brooklyn,” with the remaining 
two productions to be selected from 
“Stalag 17,” “The Fourposter” and 





“Gigi.” 


| through lack of cooperation, per- 
|sonal avarice and failure to hold 


Inn” | 


improvement on the first three at- | 


Premiere of a new _ outdoor 
drama, “Horn in the West,” got the 
season under way at Boone in the 
new Daniel Boone Theatte. New 
drama depicts life in the Appalach- 
ians during the Revolutionary pe- 
riod and wilt run for nine weeks 
in the new 2,500-seat theatre. 

Nation’s pioneer symphonic 
drama, Paul Green's “The Lost 
Colony,” opened its 12th season in 
the Waterside Theatre at Fort 
Raleigh near Manteo, on Roanoke 
Island. 

Giving first performance in its 
third season the same night was 
Kermit Hunter’s “Unto These 
Hills,” in the Mountainside Thea- 
tre at Cherokee. 

“Thunderland,” new story about 
happenings during the life of Dan- 
iel Boone, opened July 4 in a new 
2,300-seat amphitheatre located on 

(Continued on Page 123) 


LEAGUE, EQUITY SNARL 











Guild, Bloomgarden Tie 
‘4 9 be 

Seen on ‘Apple’ Musical 
The Theatre Guild may join Ker- 
mit Bloomgarden in the co-produc- 
‘tion of “The Golden Apple,” the | 
| John Latouche-Jerome Moross mu- | 
sical more or less based on the 
| legend in Homer's “Odyssey.” The 
work was auditioned over the week- 


| end for Theresa Helburn, co-direc- 








| tor, and other Guild production 
| eeneasien is planning to pro- ON BLACKLIST POLICY 





| duce the show, but prefers to team Proposed joint statement by the 
with a management with experi-| League of N. Y. Theatres and Ac- 
ence on musicals. tors Equity condemning employ- 
| ment blacklisting on _ political 
lay |grounds has apparently struck a 
New Group Takes Over | snag over the union's demand ior 


9 |“enforcement.” League members, 
Hub 8 Brattle Theatre | who first suggested such a declara- 
Boston, July 15. 


tion, are reportedly insisting that 

A new group, headed by Bryant) it be an expression of policy, but 

Haliday, has taken over operation | Equity reps are arguing that there 
of the Brattle Theatre, Cambridge, 











should be penalties for violations. 


‘the line against demands of and will reopen next Tuesday (22) 
| agents.” _, with Christopher Fry’s “A Sleep 

He recommends that the associa- of Prisoners,” skedded for two- 
tion hire a paid secretary “who week stint. In addition to Haliday, 
knows what strawhat operation is | new setup includes Albert Marre 
all about, rather than submit to the | as director and Myron Markel as 
dictates of quarters unfamiliar treasurer, business manager and 


According to one League gover- 
nor, the Equity proposal would 
amount to setting up a blacklist to 
combat a blacklist. Moreover, he 
asserts, the Equity idea is imprac- 
tical, since it would mean trying 
to “inquire into a man’s mind.” 
In most cases, he believes, black- 





with summer theatre problems.” press agent, with plans to continue 
throughout balance of the summer 


i ith | season. 
Howard Du snd Nasey helly in | Herman Krawitz, general man- 
“Season in the Sun” which gets its | 48er Of the strawhatter for about 
| Coast premiere next Tuesday (22) two months, resigned. Theatre has 
iat the La Jolla (Cal.) Playhouse. |!been dark since July 6. 








listing is practically impossible to 
prove. Therefore, he claims, 
Equity’s idea would have little 
prospect of success and its attitude 
is now merely holding up a state- 
ment that might be valuable. 
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Strawhat Reviews 


oot up dialogue that it easy on the 
The: Osher © as and she knows play construc- 
East Hampton, L.L., July 14. tien. 
Philip Barry, Jr., and Patricia Barry This adaptation of Gwen Daven- 
peer Rnd agg fling Ko 3 port’s novel, “Return Engagement, 
ell Esther Ralston; features Jack Hart-| formerly known as Reprise, has 
ley, Katherine Anderson, Catherine Proe- | been brought to T. C. Upham s 


y linger, Marlene Cameron, | = : i 
Sr aie Demian, Michael Stanley, Winston | seaside playhouse by Miss Bainter 


al wise to the writer’s ways. 
ames Vickery is good as the hus- 
band. Okay support is provided by 
Anita Lawrence, Lidie Murfi and 
Harold E. Lawrence, among others. 

Lawrence’s direction is rather 
leisurely. But what really disrupts 
the play’s continuity are the waits 
between scene changes, which 
vary between one and four min- 
utes in length. With a total of 11 
scenes, that’s a lot of time. Limited 
stage facilities of the theatre un- 





Ross, Buzzy Martin, Eddy ——. j}and director John gore a — 
ted by Mitchell. Sets, John anken- | ; ‘ makings o 
chin. At Sohn Drew Theatre, July 14, ’52. if the comedy has the g 
Mr. Burnhom Wicks... L 4 ror > 
Virinia Wicks éb'ee agetene ——— away from the kibbitzing of the 
/ / fic ry Martin _— ~ - 
Buss Smith ake Eddy Benjamin Ww estport-Cape Cod commuters. 
Marshali Yardley .... Warren Berlinger What Miss Bainter is likely to 
Mr. Smith Michael Stanley | discover after additional engage- 
rs. Ki fardley Esther Ralston me A ws a . °¢ matt 
Mrs. Kitty Yardley... inerine Anderson | ments under more favorable con 
Mr. Crenshaw Jack Hartley | ditions is that she is a star in a 
Mrs. Smith Patricia Remick | role which has the secondary in- 
Mrs. Yardley. Sr 


rm ittee Members, ; ” 3 : “ily . inee car- 
Committee Mejudith Ralston. Ted Ralston | Nest” is primarily for matinee car 


Vinston Ross rjage trade. 
Actresses always enjoy playing 
After George Abbott produced | other actrésses. Bainter is playing 
and directed “What a Life” onj/an actress grandmother, Sophie 
Broadway in Aoril, 1938, its au-| Van Eyck, a glamorous, great in- 
thor. Clifford Goldsmith, made 4| ternational star, who has come 
profitable career out of the farce’s | home to Gooseneck, Me., to retire 
principal characters, Henry Al-) with her 17-year-old orphaned, il- 
drich, and the teenager’s long-suf- | legitimate granddaughter and a ret- 
fering parents. They became na-|inuve of four ex but devoted lov- 
tional symbols of family life) ers. Miss Akins handles this sit- 


Mr. Duncan 





through radio and films. Ezra} yation with humorous observation | 
Stone. who created the role Of|and extreme good taste. never | 


Catherine Proctor terest. At best. “The Swallows’ | 


doubtedly account for this. _ 
Gilb 


Thomas Mitcheli| a Broadway vehicle for the star, | 


The Anonymous Lover 
Worcester,-July 8. 


Guy Palmerton presentation of comedy 
in three acts by Vernon Sylvaine. Stars 
| Larry Parks, Betty Garrett. Staged by 
| Frank Maxwell. Setting by John Darley. 
| at Worcester (Mass.) Playhouse, July 8, 


"52; $3 top. 
| Kay Morland..........+:. Maxine Stuart 
| John Morland .......+.+- Larry Parks 
| Marion Maxwell .......... Betty Garrett 
Charlie Maxwell........... Leslie Litomy | 


Larry Parks and his wife, Betty 
Garrett, looking for a play they 
could take to Broadway together, 
came upon Vernon Sylvaine’s “The 
Anonymous Lover” while they were 
filling a vaudeville date in London 
last year. 

Show had been a hit there in 
1946 with Hugh Sinclair and Val- 
erie Taylor starred. Premiere audi- 





Henry on stage and radio, had to) naming the men for what they are, | ence here greeted it enthusiasti- 


delay his Soperuse from adoles-| put letting the audience come to 
cence a number of years. its own conclusions. 

Goldsmith could use Abbottand) Granddaughter falls in love with 
another Stone in_ his first play the heir of the town’s most promi- 
since “What a Life” to reach pro-| nent and ancestor-conscious family 
duction, ara Sees fe an before the first act is over, and ~ 
co-starring nomas Mitche é " asis is on the voung pair for 
former film star, Esther Ralston, ae ‘af the play. Miss oe Eg 
began an eight-week summer the- | jooking stunning in her own gowns, 
ae — roe. ld he use an Ab-| 18 capable of creating the iiiesion 

& -Clally cou i] Ss é s , >} , ars av she 
bott. Mitchell has done the staing | 0 nee, —_ _, gett Dig Phe 
and after three weeks, more than! cich trustworthy troupers as Isa- 
the usual amount of time given to) 44 Price, Neil Fitzgerald and 
new plays in summer stock, the Janet De Gore, she would have 
new farce on adolescence looks like | heen tn’ s hard’ way for adequate 
d ra i i ggg? lige. le support. Most of the —_ Thea- 

ay be P &. c >ltre’s reside npany behave as 
one of the most likeable, syYMPA-| fhocoh ee ea ae more than 
thetic players in the theatre and | hove ‘the theatre. 

o- sete, hey that doesn’t qualify | If the room dreamed up by the 
m Until capaateeiie can get in company’s designer was i 
there with surefire comedy stag-| ‘° seeeer a aS 
ing technique and clear away the | ©4S'Y uncerst y Th 
debris. it will be imvossibie to | away from it at an early age. e 
tell whether or not “The Other|(i'" - e. e 
Foot” should be aimed for Broad-| “rare, old pieces” by the play's 
wav characters, might have come from 

In this study of the voice-|4 rummage shop. Vern. 
changing set, Goldsmith starts out | ; ast ta hin sama 
with an original and*possibly hu- Sweet Lorraine 
morous idea. Two sets of parents , . 
and an attractive widow decide to} Landing, N.J., July 10. 


* : " x af,| Hal Productions (Harold E. Lawrence) 
change children for a period of 30 presentation of drama in three acts (four 
davs. so that the youngsters can be | scenes) by Abby Mann and Bernard Drew. 
taught the value of their own _ a a —E 
. 4 a neil hews. ire , , : , 
homes and will come to appreciate | Larry Lyons, David Sawn. At Lakeside 
the nagged-at footers-of-the-bills. | Theatre, Landing, N. J., July 8. °52. 


There is also a suggestion, lost | Monroe Larry Lyons 


a 


in the shambles, that Mitchell | Eimund Brand ......... — 
would like to keep the widowed | Mrs. Courtright......... Anita Lawrence 


Miss Ralston. who is threatening | — Morton .......sceeee- oy Phd onae 
: t = | CORPAGAM _ «2+. ccccdeose v 
to move to Arizona to escape the | Lorraine Chandler ....... Nancy Coleman 


domination of her 15-year-old son | Joe Kennedy Eddie Hyans 


by his grandmother, at home. He | Keaneth Winston......... Gorn Ea 

is without wife and Ralston is No. | Mamie | oecco- sesseese ee ebeelt teas 

1 candidate as replacement. | Jessie Winston .... se... Doe Avedon 
The switch is that the kids we- | & Semester bette te eeeee ees oe 
g F) ’ , MIOTLOM .. ec ererseces 

gin to like the new arrangement as BADGE... nccvvcssesesevess Elek Hartman 


the parents start wrangling among] Young Girl........00060.... Noel Parker 
themselves to get them to go back —_—- 
where they came from. | “Sweet Lorraine,” third produc- 
Whether this just happened or tion of the season at Lakeside Thea- 
was pre-planned by the jukeboxers|tre, near Lake Hopatcong, is a 
is lost in the blown lines and aim-| character study of a “lamb-in-the- 
less wanderings of the actors 0n| woods” actress who disintegrates 
stage. : , | mentally and physically through 
Mitchell isn’t. even kind to/her association with a playwright 
Mitchell in his direction. Given to} jacking a sense of moral decency. 
undervlaying, the star has car-| Aythored by Abby Mann and Ber- 
ried the technique to too fine a /nard Drew, script reportedly 1s 
point. a as tbased on the careers of a noted 
Miss Ralston, when she’s in a) Broadway-Holiywood writer and a 
jam (and she was in plenty of them | jesit-film actress once wed to him. 
opening night), resorts to making A more descriptive title for this 
faces. Featured player Jack Hart-| yj,. would be “He Done Her 
nae Bi a gave & the I- Wrong.” The villainous playwright 
wish-I-were-dead treatment. leads the shy, trusting girl into an 
Only the youngsters, Marlene | 4 fair with him under the very 
Cameron, Buzzy Martin, Warren nose of her husband. Her ‘ 
Berlinger and Eddy Benjamin, : See TM ag wo 
: commits suicide, she loses her 


seem to survive. with young Ber-| three.year-old daughter in a court 


linger a standout. 2 : ; 
John Blankenchip designed an fight, has an abortion, turns to 


ingenious set with interchange- 


able side flats to make two homes “?,.25 4 streetwalker. 


|furniture, often referred to as} 


cally 

Comedy is based almost entirely 
|}on what it can evoke from sex sit- 
uations and lines. 

Locale has been changed from 
|London and Surrey to John Mor- 
| land’s (Parks) home in Connecticut. 
| He is a playwright, his new drama 
|has just premiered in New York 
|} and the opening curtain finds him 
reading the good words of the 
| critics, 


But it soon turns out his under- | 


|standing of the human female in 
| the play is nothing more than an 
X-ray of the intimate home life of 
the Morlands’ closest friends, Mar- 
ion and Charlie Maxwell. 

The Maxwells soon arrive in- 
dividually to protest, and it devel- 
ops the play has broken up their 
marriage. The drama’s supposedly 
fictional depicting of Maxwell’s 
cheating turns out to have been 
true. 

Parks walks out on his wife 
(Maxine Stuart) and Betty Garrett 
(Mrs. Morland) makes a play for 
him. This provokes most of the 
laughter in the second act. 
| Parks wisely enacts the role 
| with a certain naive innocence and 
comes across fine. Miss Garrett’s 
work was still a little uneven at 
ithe premiere. She inclines to over- 
|act and shades some scenes to 
| burlesque. 

The play is a natural for the 
more sophisticated summer audi- 
ences but in its present state seems 
rather lightweight for Broadway. 

Parks’ premiering the play here 
was a sentimental journey, as he 
broke into the theatre in 1936 with 
Guy Palmerton’s stock company at 
nearby Lake Whalom. Lee. 


The Hallowe'en Bride 


Pine Bush, N. Y., July 9. 
Sam Zerinsky & Joseph S. King pres- 
entation of drama in four scenes by 
Philip Pruneau. Directed by King. Set 
and lighting, Marjorie Ellen Spitz. At 
Pine Bush (N. Y.) Playhouse, July 8, ’52. 
Ce E, 62666 pb aaned < Jean Leslie 





| 





Carmella Sp eS ene Vebbtsaees Greta Markson 
EY ET . Nire'va Cawae ds Richard Kelly 
th. CE id Sin case ed tex Priscilla Amidon 
Althea Dunner Garvy....Joan De Marrais 
ey are Robert H. Fuller 
Sf | epee eps: Alex Baron 
OREN MBs 605200 cnecess Charles Lauring 
rf Pen Paul Lambert 
Dr. Newell Harlan........... Ted Collins 





Philip Pruneau, who caused the 
critics to bring out their most vin- 
dictive adjectives in the season of 
1950-51, when his “The Cellar and 
the Well” was presented at the 
ANTA Playhouse, would probably 
| get more gentle treatment with his 
jlatest play, “The  Hallowe’en 
| Bride,” should it ever be brought 
| to Broadway. 

It's highly doubtful, however, if 
there would be complete accept- 





not anxious to share it with a third 
person. 

Other portions of the play are 
concerned with an Italian girl’s at- 
tempts to marry an embryo gang- 
ster, the lonely problems of his 
liquor-loving mether, who shares 
her bottle with a parrot, and the 
incestuous attachment of a brother 
to the bride. All of this has in- 
terest, but none of it seems to have 
any bearing on this, or any, par- 
ticular play. 

As it now stands, “The Hal- 
lowe’en Bride” has no one char- 
acter to hold interest of the audi- 
ence. All of them are about equal- 
|ly important. 

Pruneau shows that he has pien- 
ty of imagination and an individ- 
ual style. If he gets discipline 
into his writing, he may some day 
turn out a play. Vern. 








Burlesque 

Buffalo, July 8. 
| Boxoffice performances of the 
| half-dozen strawhats in the Buffalo 


larea so far this season represent 
|something for the record. With 
picture theatre turnstiles register- 
jing near Zero, Niagara frontier 
barns, operating mostly with non- 
| Equity casts and in only one in- 
| stance (Niagara Falls Players) fea- 
turing legit stars, are doing capaci- 
ity and better. Explanation seems 
|to be smart exploitation and cur- 
| rent public yen for novelty and dif- 
ference. 

Chief interest in the Grand Is- 
|land Players’ production of “Bur- 


oar j land (N. Y.)| ; 
lesque’ at Grand Isle ae | merely going through the motions 


| Playhouse is the new show-within- 
| show version of the third act, with 
original score by Anthony Scibetta 
|} and lyrics by Alice Tierney Scan- 
lan. Production of this bit is sur- 
| prisingly good for a silo circuit op- 
eration. Scibetta’s melodies, with 
|the composer at the piano, are 
|lively and well scored and the 
| Scanlan lyrics are well up to pro- 
fessional standards. “Somebody 
for Me” and “‘A Very Lovely Day” 
show some sparkling wordage and 
the torchy “Where’s My Guy” 
could be used to good advantage by 
almost any Broadway chantoosey. 
The entire interlude makes a re- 
freshing finale for the otherwise 
dated script. 

Cast contains most of ine Grand 
Island favorites—Dorothy D’Anna, 
Lawrence Hanratty, Mary Jane 
Abeles, Dorothy Moree, Jeanne 
White and Seymour Abeles. Han- 
ratty, although too intellectual a 
type to make a convincing bur- 
lesque trouper, unveils some sur- 
prising talents in the singing, 
dancing and comedy lines. Acting 
honors go to Seymour Abeles, 
probably Buffalo's finest semi-pro, 
ifor his sharp characterization of 
|the hardboiled, softhéarted stage 
|manager. Dorothy D’Anna makes 
|a believable Bonny, 


Production is in for two full 
| weeks with all performances close 
|to overflow at $1.50 top. Burton. 


_ amr eercemmerencoms 


| 
| ‘Harvey’ 


ama Continued from Page 121 


















toured for several seasons. The 
film rights were originally sold to 
Universal for $1,000,000, but the 
deal was subsequently revised on 
the basis of a $750,000 down pay- 
ment plus a one-third share of the 
| profits (which failed to material- 
| ize). 

|. Among the backers who joined 
in the suit were actor John Alex- 
; ander (1-2/3% share): Margaret 
| and Elaine Perry, daughters of the 
play’s director, the late Antoinette 
| Perry (5/12% and 5/16%, respec- 
| tively); Armina Marshall, wife and 
| production associate of ‘Theatre 
| Guild director Lawrence Langner 





| (1-2/3%); John Opdycke, husband | 


of Theatre Guild director Theresa 
|Helburn (2%); producer-backer 


drink, can no longer act and winds| ance by any of the aisle-seaters,| Barbara Payne (1-2/3%); ticket 


/were it brought in in its current | broker Louis Schonceit (1-1/3%); 


The Swallow's Nest 
Cape May, N. J., July 3. 

Upham production of comedy 

dapted fro - | " "oe s 

‘sement.” bv | the atmosphere is sordid and sat-| Markson, Richard Kelly, Priscilla | yer Corp., representing Marcus | 


Di- urated wi pliev -bid-| Ami i . 
ne Cane The. ¢ ith unrelieved morbid-| Amidon, Joan de Marrias, Robert 


Gwen Davenport. 


atre, Cape May, N. J ~ 
John Holden | tertainment. 
.. Janet De Gore 
Warre Log : 1%: : 

| Fitzgerald , With the gradual breakdown of the | lighted an atmospheric set which | C!: 
..Marcel Rousseau Victim representing an interesting | handles the multiple scenes with | toinette Perry (4-1/6%), and Brit- 
Harbord | analysis, as does also the study of | easy facility. 

.. Ruth Thomas|the egocentric playwright. But 
Toni Toniey there isn’t enough here to hold the | who, in spite of his ability to cre- 


ret Ropp Price |Play together on a commercial | ate highly individual and interest- 


James Copeland | basis. |ing characters and to write pung- 
- Joho Leighton| Guest-star Nancy Coleman, who ent dialog, clutters his play with 


Charles Madden 
Marcel Perrault 


Sophie Van Eyck.... 


Clarence Hathaway 


It’s difficult to see how the play | state. 
}could be improved enough to qual-| Joseph S. King, co-producer with | 
ity tor Broadway. The characters|Sam Zerinsky, also directed, and 
excite no audience sympathy and does all in his power to give the | 


story. From the first scene to last,| which includes Jean Leslie, Greta | 


ity. It's far from an evening's en-| H. Fuller and others, also do all 


Piece has some dramatic values,|jorie Ellen Spitz designed and 


Culprit of the piece is Pruneau. 


|portrays the actress, capably han-| scenes which have nothing to do 


‘ plays |dles the role’s emotional require-| with its progress, wi $ 
which get the “prior to Broadway” 4 Pee eee eee 

Akins’ | to overact on occasion as the play- | tious bits of philos r 
“The Swallows’ Nest,” starring Fay tl om we 
Bainter, seems like a little gem. 
The 1935 Pulitzer 


-ments. Dan Matthews is inclined; who don’t either, and with repeti- 


| Wright, but on the whole contrib-| He has a simple young man. 
utes a good performance, George with more brawn than brains, 


ions sel Bristol is a bit too pat to be gen-| bring his bride to a Lake Erie 
aving 


penned some 21 plays, can whip Doe Avedon is pert as a cynical| by his salty and stubborn mother, 


uinely effective as the producer.| waterfront home, which was built 


Harold Stehle, treasurer of the 
Royale, N. Y. (5%); theatrical tai- 
lor Bronson Williams (5/6%); New 
Yorker mag writer Daniel Lang 


there appears little point to the| play clarity. The first-rate cast. | (1-2/3°), and the L. A. B. Amuse- 


Heiman (5%). 
Other backers include actress 


/they can to bring meaning. Mar- | Jessie Royce Landis (1-2/3%): for- 


mer Congresswoman - playwright 
|Clare Boothe Luce (1/6%); An- 


|ish authoress’ Shirland Quin 
| (1-2 $°.'. Pemberton got 30-1/3% 
| Of the profits and his wife, Mar- 
| Saret, got 20%. The court order 
called on the bank to retain §10,- 
| 001 as a reserve for payment of 
taxes and other claims, in addition 
,to the $200,183 profit divvy. 


"LADIES’ $14,000, DETROIT 
Detroit, July 15. 
“Good Night, Ladies” grossed 
| $14,000 last week here at the Cass. 
It was first week for the show. 











| 








— 





Legit Followup ‘a 


The King and I 
(ST. JAMES, V. Y.) 


Celeste Holm, subbing as star of 
“The King and I” during Gertrude 
Lawrence’s six-week vacation 
brings a different quality to the 
role and to some extent alters the 
values of the show as a whole. She 
is generally a satisfactory replace. 
ment and the Rodgers-Hammer- 
stein musical continues to provide 
impressive entertainment. 


Miss Holm emphasizes the im- 
plicit romance between Anna and 
the King, not only because she js 
and seems about his age, but even 
more because she plays it that way, 
Thus, there now seems no funda- 
mental reason why their instinctive 
attraction shouldn’t be fulfilled, 
and the arrangement of story inci- 
dents almost suggests that the 
King’s death is all that prevents 
such a development. Whether or 
not this treatment is consistent 
with the story line or faithful to 
the original book is perhaps inci- 
dental. More important, it gives 
the show greater dramatic force 
and.interest. 

On the other hand, Miss Holm 
seems almost offhand in her atti- 
tude toward the royal Siamese chil- 
dren. Where Miss Lawrence made 
Anna’s affection for and devotion 
to them seem important to her and 
quite touching to the audience, 
Miss Holm gives the impression of 








of loving the moppets, while actu- 
ally being aware at all times of her 
relationship with the King 

Miss Holm gets more and bigger 
laughs than Miss Lawrence got. 
Her singing is truer-keyed, if per- 
haps not quite as gay or, alternate- 
ly, poignant. Like Miss Lawrence, 
her voice is often so faint as to 
be inaudible. She lacks Miss Law- 
rence’s authority and star quality, 
so the part of the King takes on 
greater dimension and impact. But 
she improves as the performance 
goes on, so her final scene, especi- 
ally the seizure and near-lashing of 
the slave girl, Tuptim, are the best, 
except that the death of the King 
is now almost pure pantomime. 

Terry Saunders, who has suc- 
ceeded Dorothy Sarnoff, is an ac- 
ceptable Lady Thiang. If she is 
less effective vocally, she seems 
more pliable dramatically and only 
slightly less authoritative Steph- 
anie Augustine is good enough as 
Tuptim, though neither vocally nor 
visually up to her predecessor, 
Doretta Morrow. As _ her lover, 
Larry Douglas holds his original 
edge fairly well, but their love 
scenes have a somewhat perfunc- 
tory quality, hardly the urgency of 
two people with an irresistible, 
fatal attraction. 

As the King, Yul Brynner is still 
physically almost perfect, catching 
wonderfully the conscientious but 
self-indulgent boyishness of the 
role. But his faulty enunciation is 
still a drawback, ang the unre- 
lieved violence and harshness of 
his portrayal misses some of the 
potential of the part and, as a con- 
sequence, of the show. At times, 
too, he and the other leads, includ- 
ing Miss Holm, fai! to keep the 
performance in hand and, just be- 
fore the entrance of the British 
diplomat, for instance, the confu- 
sion onstage lapses into bedlam. 
This is one of the times when the 
players seem to be merely recit- 
ing, rather than concentrating on 
getting the meaning over to the 
audience. } 

After 15 months’ run, the shows 
physical production is still stun- 
ning, both as to scenery and cos- 
tumes. The score, while not having 
any current hit numbers, is beau- 
tiful show music that holds up 
among Richard Rodgers’ best, and 
the lyrics are top quality Oscar 
Hammerstein 2d. But the perform- 
ance is a trifle ragged in minor 
details, such as the no-longer- 
painstaking stagehands ‘who re- 
peatedly distract from key songs or 
action by moving the traveler cur- 
tain visibly in the wings just be- 
fore scene changes) or the orch- 
estra (which now occasionally lacks 


| precision). Hobe. 





French Postwar Drama 
Mapped for B’way Try 
Elizabeth Miele is soliciting back- 
ing for a proposed production of 
“World of the Future,” drama of 
postwar adjustment in France. by 
Joseph Schull. According to 4 les 
ter to prospective investors, the 
play won a prize in the recent 
Canadian drama festival. = 
Production is budgeted at $/9- 
000, of which $40,000 is claimed ‘0 
have already been subscribed. Miss 
Miele’s only recent Broadway P'® 
duction credit was as directo! of 


° ‘ } 
Ferenc Molnar’s “Miracle ow" 


Mountains,” a 1946-47 failure, ares 
which she withdrew during reheat 
sals, with the author taking over. 
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Dolls’ 306, Chi, | 
Porgy $36,300 


Chicago, July 15. 

Republican convention here last 
week hurt the three legit attrac- 
tions. Surprise, however, was the 
excellent Wednesday matinee busi- 
ness for “Guys and Dolls” and 
“Bell, Book and Candle,” mainly 
from the delegates’ wives, who 
tired from the long drawn-out 
prot eedings. 

Rest of the week though was 
prutal. Ending of the convention 
on Friday helped some with Satur- 
day business. 

” Estimates for Last Week 

“Bell, Book and Candle,” Harris 
20th week) ($4.50; 1,000). Not very 
good $8,200. 

“Guys and Dolls,” Shubert (20th 
week) ($6, 2,100). While mail orders 
seem okay for future, this week 
only racked up $30,000. 

“Porgy and Bess,” Opera House 
(3rd week) ($5; 3,600). Jumped | 
about $14,000 to a fine $36,300; 
virtual sellout for the last of this 
week, the finale. 


Robbins Back to U. S.., 
‘Flanders’ Stint Likely 


Jerome Robbins returned to the 
U. S. last week after am extended 
stay in Europe, much of it in Italy. 

His next assignment will prob- 
ably be the choreography for the 
musical version of “Carnival in 
Flanders,” to be produced by Paula 
Stone and Mike Sloane, with book 
by George Oppenheimer, songs by 
Johnny Burke and Jimmy van 
Heusen, with seenery by Jo Miel- 
ziner. 











Four Outdoor 


aam=m, comtinued from Pace 12l jae 


the Biltmore estate, 11 miles from | 
Asheville. 

This season’s edition of ‘Unto 
These Hills,” which drew 151,774 | 
persons last year, includes several | 
new script revisions by Hunter. | 
Cherokee composer Jack Frederick | 
has revised the musical score. | 
Practically the entire cast which | 
did the play the first year is back. 
Acting company numbers 130, with | 
more than 70 of them Cherokee | 
Indians. 

Many veteran players from the 
“Lost Colony” pageant have moved 
to Boone to take parts in the “Horn 
in the West” production, which 
also was written by Hunter. 

“Horn in the West” is being | 
sponsored by the town of Boone, 
which voted a $60,000 bond issue, 
and the Southern Appalachian His- 
torical Assn. Any profits are to be 
used for building a Revolutionary | 
Village at Boone, 

The “Lost Colony” is presented 
this year with little revision in its | 
script. Same cast from last year, 
together with the musical group 
from the Westminster Choir 

















School, is back. 








Touring Players 


=— COttinued from Page 121 


dramatic and packs a punch. Well 
Staged by Joel Friedman, it is an 
allegory of small-town prejudice | 
and superstition, told in terms of 
& yearly lottery in which one towns- 
man is victimized so that the for- 
tunes of the others will prosper. 
Performances are uniformly good, 
with John Mcliam as the domineer- | 
ing public official and organizer of 
the lottery; Douglas Taylor as his | 
troubled assistant; Philip Abbott | 
4s a harried farmer whose wife 
and daughter become victims, and | 
Robert Laning as the stranger who 
Serves as chorus to the action. 

Feminine leads in “The Lottery” 
are effectively handled by Touring 
Players founders, Lisabeth Blake 
4s an apprehensive youhg wife, and 
Peg Murray as a tortured mother 
“ho draws the losing ballot. 

Now in its sixth year, Touring 
Players has visited cities and small 
towns in 30 states with its reper- 
tory, which includes Shaw, Shake- 
Speare, Arthur Miller and Tennes- 
See Williams as well as new plays. 
Group operates on a small budget; 
Cost of all stage equipment, cos- 
tumes and props is $4,000. Travel | 
'S by station*wagon and auto, and 
—_ truck which carrries the scen- | 
*'y and equipment for five differ- 
*'\ productions. Group has man-| 
“sed to break even after the first | 

“<r. Dut lack of operating capital 
Prevents the more extensive book- 
ng which would bring in the 
Profits, Vene. | 


L 


|S. H. Fabian. trekked out to Jones 





| bing off a 41.0. 


| clave, even though its ratings were 
‘below expectations, has led indus- 


| away from the beaches, from driv- 


i bles the old “chicken-and-the-egg” 








Johnnie Ray 


Centinued from page 1 eee 





tinued their squabble as they | 
moved to another floor where Ray | 
and his recent bride had their 
suite. Ray took Morton’s part and 
a loud exchange in the hall fol-| 
lowed. Williamson, who is a mem- | 
ber of the local police department 
and an off-hours employee at the 
hotel, then called the police and 
had the pair arrested. Z 

At police headquarters Wil- 
liamson said Ray had been roller 
skating around the hotel lob- 
by, using a water spray gun on 
guests and balancing glasses and 
dishes on his head in the dining 
room. 


Williamson finally heeded the 
Ray and Morton pleas that they 
had to be in Milwaukee to open an 
engagement there and agreed to 
withdraw the charges. The pair 
then were released. Local news- | 
papers played up the story of the | 
affair, but the publicity didn’t ap- | 

| 


' 


pear in the sheets, of course, un- 
til the day after the performers 
closed here, so it didn’t help or 
hurt them. 


Todd’s ‘Venice’ 


Continued from page 1 
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stage, but they call tentatively for 
a total of 81 theatres to be inter-| 
connected, which would provide | 
some 161,000 seats. It’s understood | 
that the theatres would guarantee 
60c or 65c per seat, against 50% 
of their gross. Total boxoffice take 
could be as high as $132,000, if all 
houses charged a straight $2.40. 
Number of .op New York exhib- 
itors and circuit leaders, including 





Beach last night (Tues.) to once- | 


| over the show to determine more 


1 
accurately its theatre TV poten- | 
tialities. Another group is slated | 
to attend the presentation tomor- 
row night (Thurs.). As with other 
shows handled by TNT, Halpern’s 
group would serve as the distribu- 
tion agent for the project, setting 
up the theatre network to service 
the interconnected houses. 


If the theatres can all clear line 
facilities with American Telephone 
& Telegraph, the Todd show would 
be the first big-screen event to be 
carried on a coast-to-coast basis. 
It has not yet been determined 
whether theatres in the metropoli- 
tan N. Y. area will tie in, since 
it's possible that Todd may feel 
their participation would hurt the 
in-person attendance at Jones 
Beach. 





TV Viewing 
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figures, with Gen. Douglas MacAr- 
thur’s keynote speech July 7 grab- 


Fact that viewers tuned in in| 
large numbers for the GOP con- 


try observérs to believe that an 
audience is available for TV, but 
that viewers will not tune in during 
the summer months unless a show 
is sufficiently strong to woo them 


ing or even sitting in their back- 
yards. Thus, the situation resem- 


routine—sponsors and networks 
won't invest in expensive shows 
because the summer audience is too 
small, and viewers won't turn on 
their sets unless sponsors and the 
webs invest in stronger program 
fare. 

Average sets in use from 6 to 11 | 
p. m. nightly, as compiled by Tren- | 
dex, has fallen off sharply from | 
month to month. While the July} 
figure hit a low of 27.5 and June 
was a 34.5, figure for May was 39.5. 
and for April, 46.8. Tops for this | 
year was the 49.0 racked up for last | 
November, which held strongly dur- 
ing the rest of the winter months. | 

Following are the Trendex top| 
10 for July: 





Talent Scouts (CBS)...... 29.9 | 
Godfrey & Friends (CBS).. 26.2 
Racket Squad (CBS)...... 22.1 
Wednesday Fights (CBS).. 21.4 
Web ‘(CBS)....... > ae 
Hallmark Theatre (NBC) 19.6 
Big Town (CBS)...... . 19.1 
Dragnet (NBC) oo. 
My Little Margie (CBS)... 18.2 
Danger (CBS) veeoevees Eee 


“Stalag 17,” Biltmore (3d wk) 
| ($3.60; 1,636). Another okay 
$17,000. 

Current Road Shows 
(July 14-26) 

“Bell, Book and Candle” (Joan 
Bennett, Zachary Scott)—Harris, 
Chi (14-26). 


‘Student Prince’ $32,600 Summer Doldrums 


In First Week at Dallas 


Dallas, July 15. 

State Fair Musicals’ third sum- 
mer staging. “Student Prince,” 
from 20,200 payees for its first 
week through Sunday (13). 
stars June Roselle and Wesley Dal- 
ton, with George Irving, Betty-Ann 
Busch, Billy House, Jordan Bent- 
ley and Anna Cheselka in support. 
“Prince” was last seen here in °47. 

Rehearsals = started yesterday 
(Mon.) for “Carousel,” fourth of 
the °52 season. Rodgers & Ham- 
merstein revival here, July 21-Aug. 
3, will star Iva Withers, Stephen 
Douglass and Brenda Lewis, and 
feature Jet MacDonald, Eric Matt- 
son, George Irving and Annabelle 
Lyon. 


Madam’ $53,100, 


Cast | 


Wilt Bway Aga; 


‘Wish’ Fair $29,700, ‘New Faces’ $23,400, 


, Showed a good b. o. tally of $32,600 | 


~ ‘Animal’ $11,500, Fourposter’ $10,500 





Firefly’ Bright $35,500 
In Pitt Despite Weather 


Pittsburgh, July 15 

“Firefly” closed big at Pitt Sta- 
dium last week, after being hit 
hard by GOP convention telecasts 
and threatening weather in the 
early part, and wound up with a 
net of around $35,500. It was the 
fourth show of the Civic Light 


| oe Assn.’s outdoor season and 


featured Billy Gilbert, Rosemarie 
| Brancato, Robert Shafer, Nina Oli- 


| vette, Ruth Gillette and Patricia 


Stalag’ 176, L.A. 


Los Angeles, July 15. 
Two houses went dark over the 
weekend, leaving “Call Me Madam” 
as the town’s only legit offering. 


Irving Berlin musical, second pre- | ‘ 
| sentation of the regular Civic Light | Several summers ago. is current, 





for 
| first two productions, 
| and “Desert Song,” 


| Bowman. 

With all the factors against it, 
figure was considered plenty okay 
“Firefly,” although behind the 
“Carousel” 
and well above 


| the third, “High Button Shoes,” 


| which got rained out one night, 


however. “Rio Rita,” done here 


Opera season, stays through Ju!v| and “One Touch of Venus,” with 


26 and will be followed by 
Pacific.” 

Last week's finalists were “Stalag | 
gg 
half week stand at the Biltmore, | 
and “Chris Columbus’ Brown,” | 
which folded after a dour fortnight 
at Las Palmas. 

The Greek Theatre opened with 
a smash $33,000 for four per- 
formaneces by the Ballet Russe. 
Troupe repeats four nights this 
week at the 4,400-seat ozoner. | 

Estimates for Last Week 


“South | K 
South | sol 


which wound a two-and-one- | 
} 
| 


yle MacDonnell and Russeli Nype 
lows. 


‘Norway $37,000, 
‘SP’ $62,800, SF. 


San Franciseo, July 15. 
After months of inactivity re- 





;cently, legit is booming here and | stars. 


* As expected, Broadway legit took 


a further boxoffice dive last week. 
With rare exceptions, attendance 
was down from the-start of the 
week and, with the normal summer 
pattern of light weekend business 
now in effect, there was no late 
pickup. Curiously, however, a 
couple of shows played to standee 
trade at the midweek matinee. For 
the second straight week, “King 
and I” was the only entry to have 
a clean statement, with brokers re- 
portedly doing plenty of ticket 
“eating” for several hits. 

The total gross for a!l 13 shows 
last week was $305,600, or 63° 
of capacity. Week before last the 
total for all 14 shows was $334,- 
200, er 65% of capacity, a drop 
of 9% from the previeus week. 

A year ago last week the total 
for all 18 shows was $388,500, or 
58°° of capacity, a slide of 2° 
from the week before. 

With co-author-director-producer 
Joshua Logan still doing rewriting 
land restaging “Wish You Were 

Here” had a fair second full week, 

grossing nearly $29,700, of which 
around $10,000 was advance sale. 
With no other brand new musical 
avai'able, there is reportedly a 
| moderately strong broker call for 
the show. 

Estimates for I ast Week 

Keys: C (Comedy), D (Drama), 
CD (Comedy-Drama), R (Revue), 
MC (Musical Comedy), MD (Musi- 
cal Drama), O (Operetta). 

Other parenthetic designations 
refer, respectively, to top prices; 
number of seats, capacity aross and 

Price includes 20% amuse- 


“Call Me Madam,” Philharmonic | js que to continue lively for some | ment tax, but grosses are net: i.e., 


| Aud (3d wk) ($4.80; 2,670). Almost | time. 


even with last week’s virtually SRO 
biz, $53,100. 

“Chris Columbus Brown,” Las | 
Palmas (2d wk) ($3; 400). Died Sat- 
urday (12) after two pale weeks, 
reaching around $2,100 for the fort- 
night, about $1.900 under operating 
expenses. Total loss around $7,000. 





“Call Me Madam”—Philharmon- 
ic Aud., L.A. (14-26). 

“Fourposter’—Jessica Tandy. 
Hume Cronyn) Civic Aud., Pasa- 
dena, Calif. (25-26). 

“Good Night Ladies’”—Cass, De- 
oot (14-19); National Wash. (21- 
6). 

“Guys and Dolls”—Shubert, Chi- 
cago (14-26). 

“Meon is Blue,” (David Niven, 
Diana Lynn, Scott Brady)—Alca- 
zar, San Francisco (14-26). 

“Pergy and Bess”—Civic Opera 
House, Chi (14-19); Nixon, Pitts- 
burgh (21-26). 

“Song of Norway”’—Curran, S.F. 
(14-19); Aud., Portland, Ore. (22- 
26). 

“Seuth Pacific” ‘Janet Blair, 
Webb Tilton)—Opera House, S.F. 
(14-26). 

“Stalag 17”’—Geary, S.F. (14-26). 


London Legit Bits 


London, July 8. 

Bernard Delfont is negotiating 
to get English rights of Broadway 
hit “New Faces,” which he intends 
to stage at the Saville Theatre in 
October. Show will have to be re- 
named, as similar title has been 
used by Erie Maschwitz for one of 
his revues. 

Terence Rattigan looking for a 
West End house to stage the new 
Rodney Ackland play, “The Pink 
Room,” currently being tried out 
at the Lyric Theatre, Hammer- 





Three shows were on 


at the Geary as a Theatre Guild 
subscription offering. 

Following the Civic Light Opera | 
season, Bill Zwissig has booked | 
Danny Kaye as a special attraction 
for a 20-performance run starting 
Sept. 7. Theatre Guild reportedly | 
has a $150,000 advance for its sub- | 
scription season. 

Estimates for Last Week 

“Moon Is Blue,” Alcazar (lst wk) | 
(1,299). Comedy co-starring David | 
Niven, Diana Lynn and _ Scott! 
Brady opened Tuesday night (8) | 
and had a fair $13,000 for the first | 
seven performances. 

“Song of Norway,” (3d wk) (1,-| 
771). Speedy $37,000; has one 
more stanza to go. 

“South Pacific,” Memorial Opera | 
House (3,252). Touring edition of 
the Rodgers-Hammerstein musical, | 
starring Janet Blair and Webb Til-| 
ton, piled up a smashing $62,800 
for the second frame of four. 


WALTZ’ RECORD $24,000 
AT TENT IN TORONTO 


Toronto, July 15. 

Topping last week’s house rec- 
ord on “Kiss Me, Kate,” by $1,300, 
“Great Waltz,” with Irra Petina, 
Lawrence Brooks and Lois Hunt, 
grossed a smash $24,000 at the, 
Melody Fair tent setup here. Apart | 
from the 1,640-seater capacity | 
sale, at $3.40 top, phenomenal biz | 
on third week of second season | 








rim nightly for last four perform- 


ances (these in at $1.50), plus 
turnaways. 
With Buster West and Pat 


Rooney, Jr., heading “Red Mill’ | 
this week, advance sale was over 
$12,000. Twelve-week schedule of 
Melody Fair musicals is skippered 


the | exclusive of tax. 
| boards last week, with “Stalag 17” 
| joining the lineup last night (Mon.) 


“Fourposter,” Barrymore (38th 
wk) (C-$4.80; 1,012; $24,996) (Betty 
Field, Burgess Meredith). Nearly 
$10,500 (previous week, $10,900). 

“Guys and Dolls,” 46th Street 
(86th wk) (MC-$6.60; 1,319; $43.- 
904). Under capacity again at $42,- 
600 (previous week, $43,300). 

“I Am A Camera,” Empire (33rd 
wk) (CD-84.B0-S6: 1.082: $24,908). 
Almost $7,200 ‘previous week, $7,- 
800); recessed Saturday (12) and 
will reopen late in August with 
Julie Harris back as star, going on 
tour after a brief return engage- 
ment. 

“King and I,” St. James (68th 
wk) (MC-$7.20; 1,571; $51,717) 
(Celeste Holm). Again the only 
show not stuck with unsold tickets; 
over $51,700 as usual. 

“Male Animal,” Music Box (11th 
wk) (C-%4.80; 1,012; &25.903) (Elliott 
Nugent, Martha Scott, Robert Pres- 
ton). Nearly $11,500 (previous 
week, $13,400). 

“Moon Is Blue,” Miller (71st wk) 

(C-$4.80; 920; $21,586) (Donald 
Cook, Barry Nelson, Maggie Mc- 
Namara). Approached $5,900 (pre- 
vious week, $7,100). 
. “Mrs. McThing,” Morosco (21st 
wk) (CD-$4.80; 912: $26,800) (Helep 
Hayes). Nearly $13,100 (previovg 
week, $14,300); recesses turda’ 
(19), but will reopen Sept. 8. 

“New Faces,” Royale (9th wk 
(R-$6; 1,035; $30,600). Almost $23,- 
400 (previous week, $26,400). 

“Paint Your Wagon,” Shubert 
35th wk) (MC-$6; 1.361: $41.700) 
(Eddie Dowling). About $12,500 


‘saw some 150 standees round the | ‘Previous week, $14,700); shutters 


next Saturday night (19), to reopen 
in three weeks. 

“Pal Joey,” Broadhurst (28th wk) 
(MC-$6.60; 1,166; $39,602) (Vivi- 
enne Segal, Harold Lang). Under 
capacity again at about $38,000 
(previous week, $39,400). 

* Pacific,” Majestic (169th 


by Leighton K. Brill, executive | Wk) (MC-$6; 1,659; $50,186) (Mar- 
producer, and Ben Kamsler, gen-| tha Wright, George Britton). Near- 


eral manager. 


‘Prince’ $41,500 in Fifth 
St. Louis Al Fresco Stay 








smith ... Philip King’s new play, 
“As Black As She's Painted,” is) 
being tried out at the Grand Opera | 
House, Harrogate, Aug. 18, prior | 
to its London showing. . . Ronald | 
Squire is dickering for West End | 
rights of Noel Scott’s new comedy, | 
“Not Quite Herself,” to star him- | 
self in it. 





Riggs’ Southwest Script 
Lynn Riggs, author of “Green | 


| Grow the Lilacs” and other plays, 


is about half-way finished with a 


southwest. 
After spending several months 
in Chapel Hill, N. C., the play- 


wright has returned to his home Farl Williams, Ralph Herbert and 'elinda,” 


at Shelter Island, L. I. 


St. Louis, July 15. 
Rain washed away the last per- 
formnce of “Student Prince” Sun- 
day (13) at the Municipal Theatre 


088, second largest in the organiza- 
tion’s 34-year history, Saturday 
(12), resulted in total of 59,000 
payees and an estimated gross of 


| $41,500 for the week. This was its | 


fifth summer presentation here 
since 1928. Brian Sullivan, Elaine 
Malbin, Sally Jessup, Eileen 
Schauler, Viola Roache and Mary 


| Ell 2ads. 
new script, again dealing with the | on Moylan had the leads 


“Bartered 
opened last night ‘(Mon.), 


A one-week frame of 
Bride” 


| with Edwin MacArthur conduciing, 


and Jarmila Novotna, Mary Kreste. 


| William Hess in the leads. 


| ly $37,300 (previous week, $38,600). 


“Top Banana,” Winter Garden 
| (37th wk) (CD-$6.60-$7.20; 1,519; 
$51,881) (Phil Silvers). Over $22,- 
200 (previous week, $22,300); Jack 
| Carter goes in next week as lead, 
| while Silvers takes a four-week 
| vacation. 

| “Wish You Were Here,” Imperial 
(3d wk) (MC-$7.20; 1,400; $51,847). 
Almost $29,700 ‘previous week, 


| Assn.’s al fresco playhouse in For- | $32,900). 
est Park here, but a crowd of 12.-| 





Yiddish ‘Detective Story’ 
To Be Done in B’klyn 


Jacob Jacobs, Yiddish actor-man- 
ager, has bought the Yiddish stage 
rights to “Detective Story,” which 
he will produce at @he Parkway 
, Theatre, Brooklyn, this fall. 

Previous Broadway plays which 
Jacobs has brought to the Yiddish 
theatre include “Death of a Sales- 
man,” “Anna Lucasta,.” “Johnny 
“Tomorrow the World” 
‘and “The Student Prince.” 
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Theatre Mgrs. Riled 


ontinued from Page Vigne 





not unreasonably interpreted. For- 
eign-made electrical and recording 
equipment may be used only if 
the list of legal holidays. This|okayed in advance by the union. 
is termed another instance of | This is seen as a cooperative move 
“featherbedding.” The double-pay| with the United Scenic Artists, 


paid for all work Sundays and 
holidays, and St. Patrick’s Day and 
Yom Kippur are to be added to 





proposal would presumably end_/ which is currently engaged in a 

Sunday shows. | Struggle with the League over im- 
It's demanded that all “lighting | portation of foreign scenery. 

directors” are to be “eliminated.’ In the case of Equity, it has been 


Ls [eo _" , “a al od in > | ; i 

This would not apply to scenic de- | agreed by both sides that the union 
signers who plan and supervise the |demands are not to be revealed— 
lighting of shows, but is apparent-| jyst why, isn’t explained. 


business is such that if-a hit show 
is closed it might be impossible to 
reopen it again later, at least with 
the same boxoffice pace. 

In recent years the League has 
always backed down finally in its 
disputes with the stagehands. And 
two years ago, when negotiations 
for the present Equity pact broke 
down, the League was forced into 
line by the union's proposal to deal 
individually with the various pro- 
ducers. 








Danny Kaye 


tin outfit. He’s accompanied by 
his manager. Ed Dukoff, his pian- 
ist, Sammy Prager, and a longtime 
friend, Phil Goldfarb. 

Tour is undef the aegis of Brit- 
ish concert promoter Harold Fijeld- 
ing. In Bristol and Wolverhamp- 
ton, the stint was presented in as- 
sociation with the lecal corpora- 
tions, these bodies notching up a 
real profit on a show in their city 
halls. 

The trek, which teed off in Car- 
diff June 30, is skedded to end at 
two one-night stands (four per- 











Continued from page 2? =e 








How- |’ 


formances) in the Winter Gardens | 
| Empress: Ballroom at Blackpool, 
| North of England “Coney Island.” | 
| He may ‘visit Denmark thereafter, 


ee) 


igloo Inflation 


aa—aas Continued from page 2 Fed | 


places as Anchorage’s Be]| 
Whistle, popular out-of-city-limis 
spot, figures that four peelers co. 
ing Separate acts, plus male comie 
specializing in off-color hunacr and 
suggestive songs, is just about 
right. The gals don’t bother with 
gimmicks like bubbles, fans or 
birds. They hew to the Standard 
Stripper routine of taking ‘em of 
—quick—four or five 
night. 

Average salary for strippers js 
$250 a week. Many are reported 








times 4a 








who are frequently called in. 
parent intention of this proposal | 


is to bolster the status of elec- 


tricians. 


ly aimed to bar lighting ogee om | ever, it has already developed that | - it - this type of vast basket- | ee _ Progeny ee | ee $300 "- eo however, and 
> eh vegan: Spee im. | be all.” :. ~|@ few are in the $5¢ *ke 
i get an Sed venesgnong rn | ser: S:; Ss ry, Ete | Christian Andersen,” which of | All Alaskan Bonny a a 
pose nee a ahle e " includ. | ; GES SOSESEY, Ete. i|course has strong Danish attrac- | strictly union, for musicians eg 
ployment of alien players, includ-| Curtains, tabs, scenery and orch| tion, Then he'll return to the|tenders and waitresses. Scale fo. 
ing a 40% quota for any single! pit are mostly non-existent. At! states. | the latter two panne high Ban 
S : ° ar- 


‘Featherbedding’ 

Department heads, already re- 
quired to be used when rehearsals 
are held in dark theatres, are to 
have as many helpers as ‘“neces- 
sary."’ League representatives say 
this is a new degree of ‘“feather- 
bedding.” Another demand fig- 
ured in the same category is that 
department heads are to be paid 
at least a half-week salary for tak- 
ing out shows, although the work 
required is frequently only a mat- 
ter of a few hours. 

The union demands “proper san- 


|the point of a strike. 
|the original Equity strike, managers | It 





{tary conditions.” This has drawn 
plenty of managerial wisecracks, 
but is regarded as reasonable 


if | down. 


production, with the exception of | Caird Hall here, comedian had sev- 
permanent companies. This quota/ eral hundred stubholders behind 
rule is already causing complica-| im as well as nearly 3,000 out 
tions in the plans for importation | front, those at his rear squatting 
of several London shows. on tiered seats above the platform 
It’s indicated that the manage-| behind the onstage Ray Martin 
rial opposition to the two unions’ | orch. 
demands will be stubborn. As This resulted in his having to 
usual, however, it’s not expected! play to both back and front, giv- 
that the matter will be pushed to|ing him scope for gagging via lit 
Ever since | cigarets with platform stubholders. 
demands a studied technique 
have invariably given in on union! away from the normal vaude house 
demands rather than risk closing | variety. It’s more arduous, too. 
their shows. The thegtre is not; Kaye is backed up on the cur- 
set up to carry out an organized|rent tour by the Three Dunhills, 
campaign such as a union show-|xylophonist Jack Simpson, the 
Moreover, the nature of the | Tanner Sisters, and the Ray Mar- 








=< 





Twe Hours from New York . 


We MEAN 


. . « good business for your play at 
THE PLAYHOUSE. 


Our sleeves are rolled up .. . we're 
going all-out for BIG box-office in Wil- 
mington. Watch our grosses grow! 


Wilmington wants—and will support 
—legitimate theatre. Proof? Even with 
no plays announced, our subscription cam- 
paign already has attracted more than 
2,200 subscribers for next season—an 
increase of 200%! 

And that’s just the beginning. We're 

utting a powerful advertising campaign 

hind each play that comes to Wilming- 
ton. We're using TELEVISION, RADIO, 
NEWSPAPERS to keep enthusiasm in the 
theatre high, and to promote YOUR play. 
We have a DIRECT MAIL campaign to 
men’s clubs, women’s clubs, drama clubs 
and other influential groups. All this— 
at no cost to you. 


That’s not all! Publicity media are 
with us all the way. The door’s wide open 
for TV, radio star interviews, disc jockey 
plugs, mewspaper stories and pictures, 
local tie-ins. Wilmington is determined to 
give you capacity houses in return for good 
theatre. We really mean business—good 
business! 

The curtain is going up in Wilming- 
ton on greater theatre profits—for open 
dates this fall, write Theatre, Room 2502 
Nemours Building, Wilmington, Dela- 
ware, or call collect W. H. Doerflinger, 
manager, Wilmington 4-6030. Ask for 
our free detailed booklet about THE 
PLAYHOUSE. 


HOUSE 


WILMINGTON, DELAWARE 


Z> 


. - Theatre-Conscious Population . . . Excellent House Facilities 


Tees Off Elsewhere 


At St. Andrews, world famous 
golfing mecca on the East Scottish 
coast near here, Kaye hit the na- 
tional headlines when the Royal 
and Ancient Golf Clubhouse re- Cash on the Line 
fused him entrance because he All nightclubs function on th 
| isn’t a member. Although the Old | Paid admission basis. Ducat to aes 
| Course belongs to the town of St./in is an indelible ink stamp on 
| Andrews, the club is a private one.|the wrist, given in exchange for 
John Kinnear, captain of the ad-|/the standard price, a buck. Once 
| joining New Golf Club of St. An-| you get in, the tab is bound to be 
|drews, heard of the performer's! high. While drinks are approxi 
predicament and invited him and mately what they are in the States 
| his party to accept the freedom of | (75c to $1.25 for highballs), liba- 
| his clubhouse for the day. Kaye tions are in half-size glasses. Wait- 
played the famous Old Course, do-| ers, who serve on a c.0.d. policy, 
ing the round in 82. |are constantly on hand to bring 
There was big indignation here | refills, or else. 
among Scots at refusal of the Club-| Most bars feature a gal at an 
house to give the American come-!| organ pumping out sentiment, or 
dian hospitality, but Kaye gallant-| an old-fashioned honky-tonk male 
ly blew the whole tricky thing over | pianist playing Gay ’90s stuff. 
by éaking the blame, saying he Farther North, in Fairbanks and 
should have boned up on his knowl- | Nome, the pubs have strolling duos 
edge of the procedure beforehand. | anq trios who make the rounds 
His phone message from London | offering the Yukon-type hillbilly 
saying he'd be coming to golf was | stuff. Their take is strictly tips. 
taken by a waiter. Situation was | Reporters in Alaska for thy UI 
a natural for gagging later at his | preem of “World In His Arms” 
Scot concert here. If the victim of | saw no evidence of culture or longs 
the misunderstanding had been ‘hair stuff. Nearest approach to 
Crosby instead of Kaye, it would | Stateside-type standard entertain- 
have given Bob Hope a surefire | ment was a home talent production 
gag for years. lof “South Pacific,” gotten up by a 
Today (Tues.) Danny Kaye part- | citizen of Anchorage who recruited 
nered the former Scottish golf in-| the cast from permanent residents 
ternationalist, J. R. Hosie, against |with a yen to thesp and travel. 
Walker Cup player J. C. Wilson | Troupe traveled beyond the Arctic 
and Sammy Prager at the Car-| Circle with the show since their 
noustie Championship Course, | spring opening, and plan a fall 


tenders now get $20 a day, are 
bucking for a raise to $22.50, and 
all waitresses—nitery and cafe— 
get $1.30 an hour with guaranteed 
overtime at time and a half. 











near Dundee. tour. 

Comedian is well flacked on tour | It’s Curfew, Kids 
by Dukoff, unit manager Jack} All niteries stick strictly to the 
Green and, at the London end, by military’s 1 a.m. curfew for every- 
H. C. G. (“Inky’’) Stevens, chief | one from general and admiral to 


press agent for promoter Fielding. | private and seaman. It's “Time, 
At many cities on his route cinema | Gentlemen,” for the uniformed at 
exhibs are cashing in on his pres-| that hour. In city limits, curfew 
ence by screening the revived | for civilians is 2 a.m. seven nights 
oldie, “Wonder Man,” in their | a week. The out-of-city-limits spots 
halls, and thus vying in friendly | function as long as the customers 
spirit with their live-show col- | buy. 


| 


leagues. é | Likewise, in fear of losing their 

Entire tour embraces some 30 | costly licenses, all spots, in or out 

performances, with an estimated | Of town, obey the “No Minors 
rule 


total of 80,000 stubh Pe. : 
ubholders Much of the military is under 21. 


Unless they’re obviously in the 
grownup category, they must show 


F rench Fi ilm Leads U. S. ID (identification) cards imme- 
e diately upon entry. 

In Kansai Area Jap B.0. All over Alaska’s boom area, . 

Osaka, July 8. play sectors are blazing alleys 0 

Foreign film boxoffice receipts 


neon signs. This probably _— 
! ) for a spectacular sight in the lan 
in the Kansai area of Japan (Osaka, ‘of the viidnight the from Septem- 
Nagoya, Kobe, Kyoto) for the | ber through March. when it's dark 
fourth week of June show the nearly all the way around the 
French film, “Sous le Ciel de) ¢lock 
Paris,” leading the field, with six | It’s strictly a symbol these days, 
American films following. |however. Because except for a 
Sous” did $13,500 in five houses. | prief time around midnight, the 
When Daltons Rode” was second | sun is usually brighter than the 
with $12,900 in nine houses. “Fab-| prightest “Malamute Saloon” sign 
ulous Texas” took $10,000_in nine | could ever be. 


houses. “Lorna Doone” equalled | 
FUR AGENT 


“Texan” in only four houses. 
Wholesale furrier seeks represen- 


“Sands of Iwo Jima,” playing at 
only one house, reaped a cool $10,- 

tative with contacts for retail fur 
sales at wholesale prices. Oppor- 


000. “Streetcar Named Desire,” in 
showing at three houses, did only |] tunity for BIG side income. 


second runs, did $3,000 at five 
houses. “Roseanna McCoy,” road- 

$2,300. || Box 79, Variety, 154 W. 46th St. 
|} New York? 











‘McCoy’ Pallid in Tokyo | 
Tokyo, July 8. |. T 

“Roseanna McCoy” (AKO), re-|[o eee Are FOR RENT —— 
leased here by Daiei, got a cold 2’4 rooms—off Sth Ave. 

Leaving for Europe; will turn over my 


reception from usual western- ' 
minded Japanese audiences, and | CHILDREN’S DRAMATIC GROUP with- 
out charge. Rent enly $135. 


first week of roadshow at Togeki 
Theatre saw a loss for the exhibi- Call LEhigh 4-2280 or write Apt. 2A, 
$3,000. b.o. for week was only 7 E. 93rd St., New York 28. 


Se 


SIBYL BOWAN 


CAPE COD MUSIC CIRCUS 
Hyanis, Mass. 
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— York Herald Tribune, and “1 | ¢066666664646666666666646666646666666666666666666¢¢6¢6 
e “Se Should Live So Long,” an account| { b4 
j i tera Li of special service entertaining of | 3 Fe RAPB : 
front-line troops by Budd Bankson, t A z 
aw director of KNEW, z mi z 
pokane. + 4 
Wilkerson Paying Off jive talk translates into French but| Also set for fall publication are | ¢ By Frank Scully . ‘ 
Thomas R. Seward’s suit against | were assured by the foreign rights | “Worlds of Music,” by Cecil Smith, Mc 
ijliam Wilkerson, publisher of purchasers that that has been no/an analysis of the music business Hollywood. 
4 Hollywood Reporter, was con- problem since so much “le jazz|by the editor of Musical America With half of Hollywood's writers pleading for the release of more 
dee a second time in L. A. Su- hot” patois is a sort of interna-| mag, and “Story of the Olympic | “originals,” I've decided to open more of the files marked, “Withheld 
lee Court, this time until Oct. tional language all its own. Games,” by John Kieran and Ar-| for reasons of insecurity,” and toss their contents to the lowest bidder. 
3. Plaintiff agreed to the second = tee? thur Daley. What patriot hides in his safe-deposit vault material that might well 
continuance after Wilkerson paid} Ted Friend’s ‘Friendly Guides save an industry which has thrived on crises for 50 years? Not the 
him $20,000 “without prejudice. n —_ eee er Ragen sso Jensen-Thorndike Books lone and only Scullywag! 
The first continuance was ac- Bro: ay with nis w vA _ or Ted Olive Jensen, former entertain-| So feast to your fill, kids. It's all vours: 
companied by a ae > chats -arcng ge MD ge" yeh Phang IR ment and later text ‘editor of Life, | Old Title New Title 
aa eign mc—A a dissolution of|ing back to their San Francisco 1 dhgen Be oy ery ae ae | oe een os rn te ween os ohacuul Po » vag naa wore 
‘ st . , > or re $ .O., . : 
artnership, demanded by Seward. home base to expand a series Of| 2. the Picture Press in the past | 


f the partnership is dissolved the 
court will } t 
sought by the plaintiff, who claims 
he owns 38% of the company. 





Inside Stuff on Macfadden 

sort of “Inside Macfadden” 
eon that is) is the biog by 
Mary Macfadden, his first wife, 
and Emile Gauvreau, who at one 
time edited the late New York 
Graphic, evening tabloid founded 
by the physical culture exponent. 
“Book is titled “Dumbbells and 
Carrot Strips,” derived from the 
hysical and edible regimen that 


rule on the amount | 


key city “Ted Friend 
Guides’.” Already a bestseller in 
Frisco, he has Hollywood, New 
York, Boston, Chicago, Nevada 
(Las Vegas, Reno, etc.), 
don, Paris, Rome and other edi- 
|tions in work. Earl Wilson will do 
the New York guide ; Bob 
(United Press) Musel the London 
book; Gene Moskowitz, Paris, etc. 
All are 25c. annual editions, up- 
dating the local show biz, nitery 
j}and general entertainment scene 
for the read-and-run quickie vis- 
itor to one or another key city. 





Kelley’s ‘Kathleen’ 





Macfadden had laid out for him- 
self. Holt publishing in November. 





Inside Publishing 

Donald Sheehan, history prof at 
Columbia U., went into the files of 
such old line book houses as Henry 
Holt, Charles Scribner’s Sons, Har- 
per & Bros., Dodd, Mead and other 
houses and tells it all in “This Was 
Publishing” which the Indiana Uni- 
versity Press is bringing out 
this fall. Charles Scribner, Frank 
Dodd, George Brett, Joseph Har- 
per, William Appleton, Holt, 
George Putnam, pioneered the 
publishing business into its present 
position of competitiveness with 
good ethics. 


Griffis’ Autebiog 

Stanton Griffis’ autobiog, “Lying 
In State,” due via Doubleday in 
late November. Another show biz 
book due the same month is “Two 
Reels and a Crank,” by film pio- 
neer Albert E. Smith in collabora- 
tion with ex-film flack Phil Koury. 





Frazier on Time 
George Frazier’s “It’s About 
Time,” book about Time magazine, 
will be on the Duell, Sloan & 
Pearce-Little Brown list for spring, 
1953. 
Meantime, 


| FF, Beverly Kelley, former Ring- 


ling Bros.-Barnum & Bailey p.a. | 


|and presently advance man on 
“Call Me Madam” tour, is author 


iof a new book with pictures, 
|“Kathleen Visits the Fair,” pub- 
lished by Little, Brown. Book de- 


|tails events in day of Kelley’s 
{daughter at the Delaware 

| County Fair, of which he is presi- 
dent 


all on the circus, have been 
by the Ton,” “Circus Holiday” 
“Pink Lemonade.” 





Curly Harris’ Book 
Robin (Curly) Harris’ current 
series on “Pillars of the Press,” 
running weekly in the N. Y. Sun- 
day Enquirer, may be published in 
book form. 


umnists. 





Newspaperman Stuff 
Harnett T. Kane, longtime friend 


‘Friendly | 


Lon- | 


(Q.) | 


Kelley’s previous publications, | 


and | 


He is expanding his | Ezio 
profiles of the metropolitan col-| 


|year and have finished picture | 
book for Ford Motors to commemo- | 
rate the automotive company’s 50th | 
anniversary. 

Their book, “Revolt of American 
Women,” dealing with the emanci- | 
pation of women through the ages, 
a via Harcourt Brace in Octo- | 

r. | 





CHATTER 

Gilbert Seldes’ 
Television” to be published shortly 
by Doubleday. 

Lajos Egri’s “Your Key to Suc- 
cessful Writing’ due in November 
under same imprint. 

Novelized version of . Metro's | 
“The Naked Spur” will be pub- | 
lished by Random House. 

Jesse L. Lasky, Jr.’s_ novel, 
“Spindrift,” will be reissued this 
|month in a pocket-size edition. 
Chicagoan Albert Halper has 
ited a “This Is Chicago” anthol- 


' 
ed 


| Providence Journal, will have his 
novel, “Headland,” 
Bobbs-Merrill next month. 

| Bob Gilleran, Macfadden Publi- 
cations promotion director, back in | 
| Roosevelt Hospital, N. Y., for fifth | 
| uary. 

Pinza’s autobiography, | 
“Across Crowded World,” due from | 
Doubleday in September, as is H. 
|Allen Smith’s “Smith’s London | 
| Journal.” 
Good Housekeeping managing | 


editor Margaret Cousins has put | 


| Nobody else laughed, however. 


“Writing for | 


| goat than in the mules. 


ogy for Holt publication next fall. | 
George Troy, reporter on the! father forgives them. 


breeder of Army mules. Instead of paying attention to his work Donald 
falls in love with the colonel’s daughter Lorry, so-called because she 
was quite big for her age (26). 

Donald brought in another complication. That was Billy, a singing 
goat. Twice the colonel tried to get rid of Billy by slipping him into a 
carload of mules which the Army was calling back into service to pull 
tanks out of the Korean mud: 


But the Army inspectors said, “This one smells,” and yanked Billy 
out of the boxcar. ‘Nobody gets my goat!” cried Donald in high glee. 
Because of this flaw the Army can- 
celled the whole shipment. This left Col. Flier desperate. 

Al Cahoun, a racketeer, received a flock of short-term loans that 
needed collecting. Among them were several from Col. Flier. He 
seized the mules. Billy got swooped up in the seizure. 

Billy tried to sing his way out, but the racketeers have a different 
version of what singing leads to, so they let him have it. Billy lets 
them have it, too, and butts some sense into them. 

O’Donald comes to them and pleads for the return of his A-fiat 
Angora. But by now the racketeers figure there is more money in the 
The colonel’s daughter Lorry lends O'Donald 
$10,000 from her private dowry to buy back his goat, when O’Donald 


| unfolds his plan for foiling the racketeers. 


With Billy back in their possession, Donald and Lorry hurry to 
Hollywood and sell themselves as a package deal. They call themselves 
“The Singing Capras,” and are a great hit in TV on a loanout. This 
takes all concerned, including the picture studio, out of the red. Lorry's 
The racketeers go to jail for no discernible 


| , < > , _ “ Saar ia) 
published by | reason, Billy mates with a Nubian nanny named Aby (from Abyssinia). 


The O’Donald babies are raised on goatmilk, while Billy croons them 
lullabies that sound more like Crosby, strangely, than Capra. 

This gets the picture’s only laugh, and that comes from a cat that 
got into the theatre while the doorman was looking up to Gary Cooper. 


trip since breaking a leg last Jan- | Y°8urt-lovers will like this one. 


Old Title New Title 
“NEVER ASK THE END” “WHY STAY FOR IT” 
Seymour Ceiless, aged 10, a French hypnotist, told Hitler: “When 
you wake up and I stamp my foot three times, cry, “Treaties ver- 
damt! Attack Russia at dawn!" By the time Hitler realized he had 
been hypnotized by an infant prodigy, the kid had gone underground 
and Hitler was fighting from the cellars of Berlin himself. 





of the w.k. lonely hearts exponent, | together eight short stories into 
‘has collaborated with Ella Bentley | a e Christmas Garland” for Double- 


Frazier is being! 


Dorothy Dix: the Story of a Com- 





in October. 


in Reuters,” by Sir 


repped this summer by articles 0n | London news agency. 


Rosemary Clooney 
Weekly), Frank Sinatra 
politan), Freddy McEvoy (Esquire), 
N. Y. entertainers (Cue), show 


tunes (Vogue), and Murray Bay | 


and Beekman Place, N. Y. (Holi- 
day). 





Bert Bloch, Wife Write 1st Novels 


Bert Bloch, 20th-Fox’s eastern 
story editor, and his wife, Edythe 
Latham, both have first-novels be- 
ing published next winter. Bloch’s 
is titled “Mrs. Hulett,” being 
nee by Doubleday. Although 

e has never before written a 
novel, the 20th exec is author or 
co-author of a number of plays, 
_ known of which is “Dark Vic- 
ory.” 


Mrs. Bloch’s book is titled “The 
Sounding Brass” and will be is- 
Sued under the Little, Brown im- 
print. The Blochs leave for Eu- 
rope next Tuesday (22) for a five- 
week vacation. — . 





(American | 


Cedric Adams, vet Minneapolis 


(Cosmo-| Tribune columnist and Twin Cities 


| broadcaster, has authored 
| Cedric’s Almanac,” also for Dou- 
by Bob Hope, afterthought by Ar- 
thur Godfrey, and 40 cartoon illus- 
trations by Robert Day. And still 
another newspapergal story is 
Hedda Hopper’s autobiog, “From 
Under My -Hat,” currently serial- 
ized in Woman’s Home Companion. 


Holt’s Cartoon Books 

Hank Ketcham’s Post-Hall syn- 
dicated “Dennis the Menace” be- 
ing published in book form by 
Henry Holt & Co. Another car- 
toon collection via Holt will be 
“Collier’s Kids,” edited by Gurney 
Williams, cartoon editor of the 
weekly, who reprises some of the 
best kid cartoons. 








Carson’s Hollywood Novel 
Robert Carson, who did the 
screenplay of 





Menotti In 
Gian-Carlo Menotti’s 
the Night Visitors,” originally pro- 
duced on WNBT, staged by the | 
N. Y. City Light Opera Co. and 
winner of several awards (includ- 
eee Peabody), is being pub-| 
- ed in book form by Whittlesey | 
‘ouse (McGraw-Hill). “Amahl” is 
scheduled for NBC-TV_ reproduc- 
ion next Xmas. RCA Victor is also 
disking it as an album, 


“Amahl and | 


Satchmo’s 2-Vol. Autobiog 


: Prentice-Hall exec editor How- 
a E. Goodkind is huddling in Chi 
«> Week with Louis Armstrong on 

€ Satchmo Story” which may | 
a brought out in two volumes. 
nant idea stems from demands 

~ British, French and Belgian 
Publishers who have been keeping 
Paralie! Pace with P-H on those 
teents of the mss. which Arm- 
larly © has been turning in regu- 





It is such a rich 
Nicol panorama not) 
on it Satchmo’s life and times 
each history of jazz that the 
publict and Lowlands subsidiary 
fran nets ‘who already have it 
yy ated into French, awaiting 
vA Sign) are urging Prentice- 
bene it up into two volumes. 
Cirs in hone is writing his mem- 
wd a Us unique al fresco, lower- 
with te Punctuation style, replete 
Prenti.. pen8°ot of his profession. 
‘ce-Hall at first wondered 
‘that brand of New Orleans 





(and won an Oscar for it) has writ- 
ten a Hollywood novel, “The Magic 
Lantern,” for November publica- 
tion by Holt. Same house is re- 
publishing “The Plot to Overthrow 
Christmas,” by Norman Corwin, 
first produced Xmas Day, 1938, and 
published originally in “13 by Cor- 
win” in 1942, 





F S & Y Fall Items 
Farrar, Strauss & Young has 
skedded several tomes covering 
music, humor and literary fields 
for fall publication. 


Heading the list are “The Life | officers are Roy R. Williams, Gar- 
and Times of Li'l Abner” by Al rett, vice-president; Ward K. Bart- 
Capp, “Chamber Music,” by Ar-| lett, 
thur Cohn, director of the Settle- | Henry W. Man, Indianapolis, treas- 
ment Music School, Philadelphia, | urer. 


Arthur, her secretary, on “Dear | day this fall. 


passionate Woman” for Doubleday | 


r. _ Another newspaper | play, “I Am A Camera,” has article 
| Story due in September is “A Life|in July Vogue titled “My Berlin 


Broderick | Friends—Revisited.” 
Pones, vet top exec of the famed | 


“Poor | July issue of Author & Journalist. 


bleday in October, with foreword | 


Christopher Isherwood, whose | 
Berlin ‘stories were basis for the 


Bill Ornstein’s piece in VARIETY’s | 
last anni on Hollywood’s need for | 
writers has been elaborated and 
appears as a special feature in the 


Biography of Richard Strauss has 
| been written by Herbert F. Peyser, 
jcritic and musicologist, especially 
for the 1952-53 radio members of 
the N.Y. Philharmonic-Symphony 
Society. 

Fil Giuliano has joined Ziff- 
Davis as art director of Flying 
magazine. She was formerly art 
director of Advertising Agency 
magazine, The American Printer 
and Toby Press. 

Third “Best Humor Annual,” 
edited by Louis Untermeyer and 
Ralph E. Shikes, due in October 
(Holt), including pieces by Ludwig 
._Bemelmans, James Thurber, P. G. 
Wodehouse, Arthur Kober, S. J. 
Perelman, Frank Sullivan, et al. 

Doubleday bringing out all of 





“A Star Is Born’) 


| seller, “The Caine Mutiny” (almost 


W. Somerset Maugham’s 91 short 
stories in two de luxe boxed vol- 
umes at $10 ($12.50 post-publica- 
tion), and also a new $6 illustrated 
edition of Herman Wouk’s best 


300,000 copies). 

In a reshuffling at Look mag last 
week, Jack Star, formerly assistant’ 
city editor of the Chicago Sun- 
Times, replaced Ben Wickersham 
as chief of Look's Chi editorial bu- 
reau. Wickersham was shifted to 
the mag’s editorial staff in New 
York as a department editor. 

Hoosier State Press_ Assn. 
elected J. H. Nixon, head of the 
Peru, Ind., Tribune and Wabash 





and “The Shores of Life” by Ed-| 


mund Wilson. 





Lippincott’s Strong Sked 


Lippincott’s fall catalog will in- | trations 
clude “Play Production: Theory & recounting é 
Practice,” by Barnard Hewitt, J. F.| dishes of the eatery. Victor Ber- 
|Foster and Muriel Sibell 


Wolle; 


“Papa’s .Table D'Hote,” 


Greenwich Village, N. Y., res- 


taurant, Gonfarone’s; Mario Pei's | pieces in Good Housekeeping, Sun- 
of English,” discussion | set, Your Life, Your Personality 
of the Enfiish language; “Coins in| and Toronto Star Weekly. Thea- 


“The Sto 


the Fountain,” novel by John H. 


Secondari, quondam CBS Radio on “Music in the Movies” and Bet 
“The | ter Homes and-Gardens, Architec- 
literary | tual Record, Country Gentleman 


correspondent in Rome; 
American Twenties,” a 

panorama by John K. Hutchens, 
book news columnist of the New 


| 


Maria | Kitchen Kibitzer,” third in a series 
Sermolino’s story of her father’s | of the San Franciscan’s cookbooks. 


| 


Plain Dealer. as president. Other 


Kentland, secretary, and 


Leonard Jan Mitchell, head of 
the famed 14th St. (N. Y:) eatery, 
has authored “Luchow’s German 
Cookbook,” with intre and illus- 
by Ludwig Bemelmans, 
the saga and fave 


geron has turned out “Trader Vic’s 


Kay Campbell this month has 


tre Arts has accepted her article 


and Good Housekeeping also have 


| years. 





bought articles. 


The war over, Seymour then hypnotized an OSS officer to take him 
He had seen so many pictures of hoofers emerging from 
vaudeville, getting all wrapped up in a series of beautiful dames and 
becoming millionaires that he requested booking over the Gus Sun 
circuit so that his career might follow formula. 

The OSS officer didn’t know Gus Sun and vaude had been dead for 
So he opened the act in Little Rock, but it was Little Rosk, 
Cal., no Little Rock, Ark. The first night 12 people came. Seymour 
needed 10 for his act, which was an audience-participation routine. 
The next night only eight came. Seymour had an act but no audience. 
The third night nobody came. Seymour had no act. 

So he hypnotized the OSS officer and left him for dead. Then he 
blew for the Sunset Strip, figuring his manager would not wake up 
for days on his own momentum, and when he found out where he 
was, would grab a plane from Palmdale for Washington and plead 
for reinstatement in OSS, where mistakes like this are most conveni- 
ently filed under “Classified. For reasons of security.” 

Seymour, meanwhile, convinced Herman Hover that he was a little 
man from Mars and a real novelty for the niteries because he could 
make customers do very funny things, like imagining a bee was ia their 
clothes so they would strip at much lower prices than demanded by 
Lili St. Cyr. He was so terrific Metro grabbed him as a replacement 
for Mickey Rooney. They cast him in backstage musicals and, by 
golly, if he didn’t become a millionaire and marry three times before 
he was 18. By then, the French Army called him home to do his 
military service. That was one bunch he couldn't seem to hypnotize. 

This is a nice picture for people who believe in mutation for na- 
tional defense. . 


| to America. 





Old Title New Title 
“KEEP YOUR POWDER DRY” “SANDED” 

Alan Lead was saddle-sore.and sad. His last steer was heading for 
the last groundup. He asked Sheriff Low if a desk job was open. “Ah 
kin read and right,” he said. 

“Can you spell?” 

“No, Ah cain’t spell.” 

“Can’t you even spell horse-thief, cattle-rustler, or noose?” 

“Ah spell those with a bust in the nose and a six-shooter,”’ said Alan. 

“You'll do,” said the sheriff, “but don't go spelling no sweet words 
around my daughter Mona.” 

“She’s Sterling Silver’s gal?” 

“She’s nobody’s gal.” 

So when Alan caught Sterling and Mona necking, he up and slugged 
Silver. It was a rough and tumble fight, and then Silver went that- 
away. 

Alan realized he should have pursued him, but he was saddle-sore 
and didn’t do it. Mona Low put him down as a coward. So did Silver. 
Silver came back and taunted Alan to pursue him. Lead shot the old 
Sterling bloc dead. Then he walked over and pulled out a wallet 
from Silver’s carcass. “I knew it,” he said to Mona and her Pappy. 
a swindled you all out of your land. He was working for the rail- 
road.” 

“No!” cried Sheriff Low. 

Mona wept on Alan’s shoulder. 

“Let’s ride over to the county seat and expose this corruption,” 
said the sheriff. 

Alan said he’s rather walk. “I’m saddle-sore, ah told you.” 

Mona furtively gave him her compact and smiled shyly. 

“You'll get wind-burned without makeup,” Alan protested. 

“You need it more,” she said. “Take it or you'll get impetago.” 

“What’s that?” demanded Sheriff Law. 

Mona looked away from it all. She blushed, but didn’t answer. 

Alan took the powder and disappeared for a while. When he came 
back he was smiling. “Okay,” he said, “let's ride to the county seat. 
Maybe some talcum powder would help the county seat, too.” 

They all laughed at his play on words. As he mounted his paint 
horse, Alan found sand in the saddle. 

“Sabotage,” he said. 

He brushed it off and the three rode off toward the setting sun. But 
Lead was riding side-saddle. He was still not taking chances. 

This would make a nice picture for people who like sunsets. 
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Broadway 


Jules Levey planed to the Coast 
over the weekend on pic and TV 
deals. 

Shirley Rich, Metro talent scout, 
will be married in the fall to Lewis 
Krohn, a stockbroker. 4 

Milton Berle, after vacationing 
in Europe several weeks, returned 

esterday (Tues.) on the United 
tates. : 

Darvas & Julia out of the Latin 
Quarter show for three nights be- 
cause of the latter’s illness, but 
back this week. ° 

Hy Faine, national exec secretary 
of American Guild. of Musical Art- 
ists (AGMA), leaving Saturday (19) 
for several weeks’ visit to Israel. 

Mary Livingstone (Mrs. Jack 
Benny) in from Europe Sunday 
(13) on the Queen Elizabeth, ac- 
companied by her daughter, Joan. 

Burt Robbins, of National Screen 
Service, named chairman of Young 
Men’s Division of pic industry’s 
Joint Defense Appeal campaign. 

While Cleo and Carl Brisson are 
vacationing in Copenhagen, the 
Danish prime minister is occupying 
their Central Park South penthouse 
in N. Y. 

Hugo Stramer, RKO manager 
for Colombia, currently vacation- 
ing here and leaves shortly for a 
visit to Canada along with his wife 
and children. 

Bernardo Glucksmann, RKO dis- 
trib in Uruguay, here for huddles 
with foreign chief Phil Reisman, 
Latin-American division manager 
Ned Clarke and other RKO execs. 

Lou (Latin Quarter) Walters to 
Lake Tahoe to 0.0. his operation 
there. Back in 10 days to ready for 
the advent of Martha Raye’s preem 
at his Broadway spot, to be fol- 
lowed by Sophie Tucker. 

Joan Crawford, Gloria Grahame, 
Jack Palance and producer Joseph 
Kaufman due in town early in 
August to help bally Kaufman’s 
RKO release, “‘Sudden Fear,” which 
opens at Loew’s State, Aug. 7. 

Annual Lambs Club “Wash,” 
which takes place Aug. 10 at the 
Percy Williams Home, East Islip, 
L. I., will have Mickey Alpert, Bob 
Christenberry, Hy Gardner, Julian 
Noa and Elliott Nugent as Collies. 

David A. Lipton, Universal ad- 
ub veepee, in from the~ Coast 

onday (14) for two weeks of con- 
fabs with homeoffice execs on pro- 
motion plans for U-I pix to be re- 
leased through August, September 
and October. 

Bill Danziger, film industry vet, 
retained by National Fourdation 
For Infantile Paralysis for fgurth 
year, started national tour July 15 
to hypo March of Dimes theatre 
cooperation for coming January 
drive. First half of 1952 shows 
polio incidence topping record 
year of 1949 by more than 500 
cases, he reports. 


San Diego 
By Donald Freeman 


Coronado Playhouse. 


nighter at Mission Beach Ballroom. 

erry Wald, RKO producer, in 
town to see Groucho Marx in “Time 
for Elizabeth” at La Jolla Play- 
ouse, 

La Contessa's “Black Angel” 
fantasy latest lure at the Holly- 
wood Theatre, this town’s peeler 
house. 

Eva Gabor has been signed to 
star in a new play, Robert Smith’s 


house beginning Aug. 19. 

San Diego summer symphony 
a opens Tuesday (22) with 
rant Johannesen, pianist, as solo- 
ist. Fabien Sevitsky directs. 

“Student Prince” opens this 
week as the Star-Light Opera's 
second offering of the season in 
Balboa Park Bowl. “Show Boat” 
closed Sunday (13). 


Pittsburgh 
By Hal Cohen 
Pete Smith has resigned as a di- 
rector at WDTV. 
Al Cord an addition to the sax 
section of Tommy Carlyn’s band. 
Publicist Sid Dickler now operat- 
ing out of Joe Hiller’s booking of- 


fice. 
Harold Lund, boss of Channel 3, 
nd his mother vacationing at Cape 





ay. 

Eileen Rodgers has joined Char- 
lie Spivak’s band as featured vo- 
calist. 


Joe Mann-Elaine Beverly book- | 


ing at Bill Green's postponed until 
next month. 

Lenny Litman, who owns the 
Copa, and his wife have named the 
new arrival Rebecca. 

Biz at White Barn Theatre oper- 
ated by Carl Low and Clay Flagg 
running way ahead of last summer. 

Polly Rowles, local actress, tour- 
ing strawhats as Melvyn Douglas’ 
leading lady in “Season With Gin- 
ger.” 

Ken Hoel, publicity director for 

Harris Amusement Co., quitting 


prow f more than 25 years with the 
outfit. 

Johnny Harrises (Donna Atwood) 
home for a few days en route to 
Atlantic City after three months in 
California. 

Andy Chakeras expects to open 
his new Horizon Supper Club at 
Greater Pittsburgh Airport by first 
of August. 

Nancy Chaffee (Mrs. Ralph Ki- 
ner) doing some TV shots this sum- 
mer on Florence Sando’s “Ask the 
Girls” program. 

Ted Goldsmith in town beating 
the drums for “Porgy and Bess,” 
which opens two-week stand at 
Nixon Tuesday (22). 


Dallas 


Bill Barker 





“Suds in Your” playing at the 


Lawrence Welk booked for one- 


“Strike a Match,” at La Jolla Play- 


Dale Evans skied from Coast for 
| a four-day hometown visit. 


| KGKO, new radio outlet, due in 
60 days for 24-hour daily airings. 
| Civic Playhouse doing a _ 10- 
|night with Noel Coward’s “Hay 
Fever.” 


Variety Club’s annual Turtle 
Derby due Sept. 6 in State Fair 
Ice Arena. 

Marge & Gower Champion vis- 
ited Dallas-Fort Worth area during 
Texas tour. 

State Fair Musicals offering “‘Stu- 
dent Prince,” with “Carousel” due 
Monday (21). 

Paul Short, Texas COMPO exec 
director, bedded temporarily at 
Baylor Hospital. 

Dallas Theatre, uptown luxury 
filmer, closed for conversion to 
retail store space. 

Don Grimes orch opening six 
frames Monday (21) in Baker 
Hotel’s Mural Room. 

First live TV net shows glued 
an estimated half-million viewers 
to 17,000 TV sets in Dallas-Fort 
Worth sector last week. 


Paris 


Myriam Bru to Rome for a pic 
chore. 


Jean Renoir back in town after 
finishing “The Golden Coach” in 
Italy. 

Muriel Gaines moving from the 
Mars Club to Spivy’s East Side for 
her chirp stint. 

Maurice Bessy, editor of Cine- 
monde, off to Rome for a looksee 
at the film situation. 

Erwin Piscator will stage an 
adaption of Tolstoi’s ‘“‘War and 
Peace” for the Theatre National 
Populaire here next March. 

Pete Kameron 0.0.ing the Gallic 
clef circuit for Stateside material. 

Elsa Schiaparelli doing the cos- 
tumes for the John Huston pic, 
“Moulin Rouge.” 

Three-dimension pic program 
running at the Breadway Theatre 
here. Pix are the shorts that created 
attention at the recent Great Bri- 
tain fest. Glasses are used for the 
illusion. 

Fernandel signing with Jacques 
Bar to do two films. First will be 
a Franco-Italian coproduction and 
second will be a French-English 
version pic, with part of it to be 
shot in NY. 


Portland, Ore. 


By Ray Feves 

Bill Tipton’s Trio in at the 

Tropics. 
oosier Hot Shots will headline 
7 ge show at the Armory July 

Frankie Carle orch inked into 
Jantzen Beach Ballroom for one- 
niter late this month. 

Guy Cherney, Sheppard Bros. 
and Loretta Miller opened at Clo- 
ver Club Monday (14). 

ane of Norway” set to kick off 
"52-53 legit season here July 22 at 
the Auditorium for one week. 

Jat Herrod’s “Manhattan Cock- 
tail Revue” held for a second week 
at Amato’s Supper Club. Arthur 
Lee Simpkins follows. 

Portland Symphonie  Choir's 
“Naughty Marietta” drawing big. 
This is their first outdoor adven- 
ture, with four musicals set. 








Chicago 

Bullets Durgom in to huddle 
with client Jackie Gleason. 

Martin & Lewis and Kitty Kal- 
len inked for the Chez Paree Aug. 
|3 for two weeks. 

“Adam to Atom” 
pageant opened at 
Science and Industry. 

Frank® Fontaine breaks in his 
new routine at the Chicago Aug. 1, 
| with Les Paul & Mary Ford shar- 
ing honors. 

Pert Kelton at Columbus Hos- 

pital with virus infection, vacat- 
ing the Jackie Gleason revue at 
the Chicago. 
_ Fran Warren at Salt Creek silo 
in “Remains to Be Seen” and 
Robert Q. Lewis is playing a quick 
repeat with “Charley’s Aunt” at 
Chevy Chase, 





musical 
Museum of 





London 


*Moe Rotman, foreign chief of 
Edward Small Productions, joined 
Small in Paris. 

Phil Maurice, general manager 
of Consolidated Theatres of Mont- 
real, eyeing the London legit scene. 


Frank J. Comerford appointed 
secretary of Variety Artists Fed- 
eration, with R. W. Swinson as as- 
sistant. 

Edward Kingsley planed back to 
New York after concluding a deal 
for distribution of three , British 
pix in the U. S. 


Julie Wilson has been held over 
for a third week at the Bagatelle, 
and returns to the States immedi- 
ately after the engageiment. 


Guy Mitchell, who opens at the 
Palladium next Monday (21), will 
star in BBC’s “Saturday Night at 
the Palladium” program the fol- 
lowing Saturday. P 

After a serious, protracted ill- 
ness, Basil Radford returns to the 
air next week with his partner, 
Naunton Wayne, in a new series, 
“Rogues Gallery.” 

Danny Kaye planing to Denmark 
next Monday (21) and will visit 
Odensa, birthplace of Hans Chris- 
tian Andersen, from where he’ll 
make a recording and broadcast. 
He’ll leave for Paris July 24. 

Hans Nieter flew to Zurich last 
week to resume preparatory work 
on “River of Destiny,” factual tale 
of international cooperation along 
the 1,000 miles of the Rhine, which 
he is to lens in Technicolor. 


Vienna 


By Emil W. Maass 


Schoenbrunn Film bought Mar- 
tin Costa’s musical comedy, “Fiacre 
Milli.” 

Austrian pianist Paul Badura- 
Skoda inked for a 30-week concert 
tour of U. S. starting in October. 

Bregenz music festival will of- 
fer Moliere’s comedy, ‘Misan- 
thrope,” directed by Kurt Horwitz 
of Zurich. 

Austrian composers’ association 
filed protests against overwhelm- 
ing foreign music programs on 
local radio stations. 

Hubert Marischka founded own 
film company. Will produce musi- 
cal, “Rose of Woerther Lake,” 
which he and Rudolf Oesterreicher 
scripted. 

Stuart Green, chief of Ameri- 
can-sponsored Red-White-Red -net- 
work, vacationing in Syracuse, 
N. Y. Robert M. S. Macdonald now 
in charge of offices here. 


Berlin 


By Hans Hohn 

Best pic choice in July by Prot- 
estant Film Guild of Germany is 
Par’s “Mating Season.” 

American duo, Robert Brink 
(violin) and Daniel Pinkham (cem- 
balo), giving concert at Amerika 
Haus. 

Rodolfo Loewenthal established 
a film production company here. 
First pic will be directed by Steve 
Sekely. 

“Berliner Morgenpost,” city’s 
most popular paper before 1933, 
reported to be published soon by 
Ulistein. 

U.S. pix running at preem houses 
include “Two Flags West,” “House 
on 92nd Street,” “Here Comes the 
Groom,” “To Please a Lady” and 
“Lady and the Bandit.” 


Westport, Conn. 


By Humphrey Doulens 

Mimi Benzell and Walter Gould 
at Stonehenge. 

Lily Pons to Italy, returning to 
Silverimine in mid-August. 

Lois Hunt, Metropolitan Opera 
soprano, joining Melody Fair for 
“The Great Waltz” opening July 22. 

Disagreement on terms holding 
up deal for Beatrice Lillie’s sum- 
mer revue to play Country Play- 
house. 

Tommy Wonder, Odette Myrtil, 
Gordon Mills and Stanley Gilkey 
catching “Three to Go” at Country 
Playhouse. 

Ruth Steinkraus, daughter of 
Bridegport Brass Co. prexy, mak- 
ing debut as piano soloist with 
Connecticut Pops (18). 


Minneapolis 
By Les Rees 
Old Log strawhatter offering 
“Blithe Spirit.” 
Eddy Howard at Prom Ballroom 
for two-nighter. 
South St. P.ul to hold 1952 
water carnival July 31. 
Edyth Bush Little Theatre pre- 
senting “Kiss and Tell.” 
. Ramon Noval orch continuing 
indef at Hotel Radisson Flame 
Room. 
| St. Paul Heinie’s. nitery has 
| magician Carazini, exotic dancer 
| Diana Raye and singer Lynn Kelly. 
' Comic Dickie Lynn, singer 
Francine White, violinist Dave 











Bohme and Pedro’s rhumba into 
Breezy Point, Minn. 
otic dancer June March into 

Curly’s for second local engage- 
ment within six months, previous 
one having been at Red. Feather. 

Minnesota Federal cabaret tax 
collections from niteries for June 
were $60,000 compared to $57,000 
for the corresponding 1951 month. 

Annual contest to select state’s 
representative in Miss America 
competition at Atlantic City sched- 
uled for Excelsior Amusement 
Park Aug. 10. ; 

Roy King and his Komi-Kings, 
fixtures at the Magic Bar, vaca- 
tioning for fortnight with Jim & 
Ardis Wells and their Dakota 
Roundup Gang pinchhitting. 


Miami Beach 
By Larry Solloway 
Helen Forrest into 
Hotel’s Driftwood Room. 
Harry Richman goes into Five 
O’Clock @ub beginning tomorrow 
(Thurs.) for first shows while Mar- 
tha Raye doubles at Cameo Play- 
house in “Annie Get Your Gun.” 
Casablanca and Sherry Fronte- 
nac Hotels settled differences with 
AFM local here, which means Mon- 
ica Boyar returns to Club Morocco 
and Sammy Walsh plays Fronten- 
ac’s Pompadour. 











House Reviews 
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Caird Hall, Dundee 
establishing a link with each—and 
all through bold informality—and 
making the most_ self-conscious 
among ’em forget their dourest in- 
hibitions with his craziest pieces 
of gibberish. 

Highlight is when Kaye moves 
easily to the front of the stage, re- 
laxes, sits down, dangles his legs 
over the apron, announces he’s 
tired, asks for a cigaret, borrows 
a lighter from a femme member 
of the audience, and then talks 
about anything and_ everything. 
After five minutes of this philo- 
sophical conversation from the 
front of the stage, he stands up 
and proceeds to exuberant business 
again, and there and then he re- 
sumes his socko clowning. 

He offers his old favorites, of 
course — “Little White Duck,” 
“Minnie the Moocher,” “Ballin’ the 
Jack” and others. Then he strikes 
a Scottish note, pays sterling trib- 
ute to Sir Harry Lauder, talks 
eulogistically about the beauties of 
Scotland. He hits a local patriotic 
note by singing Lauder’s “Juist a 
Wee Deoch and Doruis,” Will 
Fyffe’s “I Belong to Glasgow” and, 
sotto voce, “Well Ye No’ Come 
Back Again?” He snaps audience 
out of this saddened mood by sud- 
denly bursting into tears himself, 
causing laffs from every aisle. 

Comedian, for whom Sammy 
Prager handles the ivories in ac- 
complished, friendly fashjon, tak- 
ing on at times the role of feed, 
finishes with “Candy Kisses.” vy 
bows off with great artistry to solid, 
prolonged mitting, standing on- 
stage for orch to strike up “God 
Save the Queen.” Gord. 














Apollo, N. Y. 

Ella Fitzgerald, Gene Ammons 
Orch (12), Leonard & Leonard, 
Four Diamonds, Leslie Uggams, 
Freddie & Flo; “Thief of Damas- 
cus” (Col), 





Current layout at this Harlem 
vaude flagship is one of those so- 
so bills which isn’t designed to 
lick the warm weather b.o. dol- 
drums. Only Ella Fitzgerald and 
the Gene Ammons combo provide 
heavyweight punch. Of the three 
other turns, the Four Diamonds 
and Leslie Uggams are “amateur 
night” winners, with Leonard & 
Leonard impressing as good hoof- 
ers (all reviewed under New Acts). 

Miss Fitzgerald remains a stand- 
out song stylist and works easily 
in this house. Backed by her own 
trio, she delivers a repertory of 
current hits and standards includ- 
ing ‘Walkin’ My Baby Back Home,” 
“Tll Walk Alone,” “Blacksmith 
Blues” and ‘Do Right.” She clicks 
strongest with her scat version of 
“Blacksmith.” 

The Gene Ammons crew dishes 
up-driving sounds in the progres- 
sive groove. Ammons, on sax, is 
backed by another excellent tenor 
man, Sonny Stitt, in a long instru- 
mental turn. Music is sometimes on 
the noisy side but the combo is 
tailored for the jive set who dig 
this sort of stuff. An Ammons- 
Stitt duel on saxes in one number 
hits well, Ammons works an 
eight-man setup for his turn on 
stage and bagks the show with a 
12-man crew. 

Bill also includes one comedy 
| bit by Freddie & Flo, with an as- 
| sist from George Wiltshire, regu- 
; lar house comic. Sketch is off- 
;color but nothing irregular for 
i this house. Herm. 
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desk after 





Hollywood 


Bruce W. Odlums div 
arg Ne vag 7 Fort on Va. 
a a e . 
throat ded with a sore 
ou Levene to H rs 
cation, e onolulu on va- 
esse L. Lasky hom 
as oof y e from the 
Peggy Converse to La Jolla on 
veeneen. = : 
anny Kaye leaves ar 
next Monday. me Denmark 
Vie Damone left for Ft. 
Houston, Tex. 
Rod Cameron to Calgary for the 
— 7 
rane ilbur to Ore , 
month of fishing. eo 
Dorothy Lamour recovering from 
ptomaine poisoning. 
Harold Wirthwein to Denver on 
Monogram business, 
Champ Butler, singer, suffered 
head cuts in an auto crash. 
Gordon MacRae returned from 
his father’s funeral in N. Y. 
Nina Foch to Mexico City to join 
Metro’s “Sombrero” troupe. 
William Selwyn slipped in his 
bathroom and broke an ankle. 
Kirk Douglas cited as the best 
7 pea actor seen in Israel in 


Benny Fields and Blossom 
Seeley in town for recording ses- 
sions. 

xcne Autry planed to Nampa, 
Idaho, for the Snake River Stam- 
pede. 

Hal Elias returned to his Metro 
honeymooning in 


Sam 


Hawaii. 

Anna Maria Alberghetti goes to 
Italy for a vacation early next 
month. 


Gary Cooper on his way to 
Samoa to appear in “Return to 
Paradise.” 

Marks Levine and Marvin Mc- 
Donald in town to look over the 
concert field. 

Chariton Heston injured in a 
powder explosion on location at 
Kanab, Utah. 

F. Hugh Herbert passed the 
crisis but must remain hospitalized 
another month. 

Fred Matsuo in town to round 
up talent for the McKinley Audi- 
torium, Honolulu. 

Nina Foch and Walter Hampden 
to Mexice City to join Metro's 
“Sombrero” troupe. 

Roy Rogers and Dale Evans will 
be grand marshals for the Shrin- 
ers’ charity football game in the 
Coliseum. 

Mrs. Lester Cole won a divorce. 

Mayor Bowron handed Charles 
P. Skouras a certificate of merit 
for his contribution to civil de- 
fense. 


Atlantic City 


By Joe W. Walker 

“Ice Capades” into Convention 
Hall Friday (18). 

Myron Cohen into Paul D'Ama- 
to’s 500 Club (12), 

Tony Canzoneri and Lou Nelson 
featured at Club 15. 

Blackburn Twins and Pam Ca- 
van into Ritz Tavern. 

Dagmar into Steel Pier vaude 
(13) with Billy May orch in Ma- 
rine Ballroom. 

Al Owen, WMID disk jockey, to 
emcee “Miss New Jersey” contest 
Saturday (19) in Senior High 
School aud. 

Johnny Matthews, Philly hotel- 
man, has taken over Rugby Hall, 
suburban Northfield night spot, 
and plans refurbishing job. 

Curley Lazar, Jack Kauffman 
and Bernie Efros new owners of 
Jules and Sonny Friedberg's Mu- 
sical Bar, with pianist Hal De Cic- 
co retained. 


Cleveland 


By Glenn C. Pullen 

Herman Chittison Trio moved 
into Theatrical Grill. i. 

Ward Marsh, vet film critic of 
week stay in Hollywood. , 

Al O’Camp, “Strange World 
producer, here for two days to 
whoop it up. 

Connee Boswell slated to visit 
Eddie Sindelar’s Sky-Way Lounge 
Club this week. 

Earon Rein and Phil Basch sold 
liquor license, fixtures and folded 
their Skybar Club. 

Harry Boyce new promoter of 
Mentor Beach Ballroom at Mentor, 
O., which recently reopened. _ 

Lions Club backing Ringling 
Circus’ three-day stand here open- 
ing July 25, its first trip here since 
1946. ; 

Dorothy Collins doing two 
weeker at Hollenden Vogue Room, 
with husband Raymond Scott fly- 
ing in for her teeoff. , 

Femme impersonators, banne¢ 
in local spots for several years 
back again in Babe Baker's ° Ha Ha 
Revue” at Tropicana. , 

Charlotte Larson, on staff o* 
legit Hanna, already working on 
its Theatre Guild-American Thea- 
tre Society series for next seaso® 
as local subscription secretary. 
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OBITUARIES 


VARIETY 


violinist and former director of of the Democrats, 
the Boston Symphony Orchestra. 








they're now/ 
| questioning the wisdom of blanket- 
qbacente ; | ing the nation with a chapter-and- | 
Dr. Augustin Frigon, 64, director | verse recital of tiresome, time-con- | 
of planning and research for the } suming gab, such as an endless pro- 
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Canadian Broadcasting Corp., died | ; j ‘ 
HARING KENNETH G. FARNSWORTH | Montreal, * TOUntain resort Meat speeches, at the expense of non | aaa twementemim Siena 
“ N} . ontreal. apowwwars > | rous , -pa 
tne yy >: 49, business convention entertainment pro- | comersault for a climax. 


anager of the new Philadelphia 
apne soo Philly, died July 10 in 
that city. He was stricken with a 


cerebral hemorrhage while attend- | 


ing a meeting of the Executive 
acsn, of Philadelphia. 

* Haring, who had taken over the 
Playhouse post in June, had run 
the John Drew Theatre, East 
Hampton, L.L, for 25 years and 
had been general manager. for the 
late Dwight Deere Wiman. Before 
joining the Wiman producing org, 


Columbia U., where he specialized 
on the business end of theatrical 
production work. 


Haring had been associated with | 
Tony Sarg’s marionette troupe. He | 
was a lecturer in dramatic arts at | 


Kenneth G. Farnsworth, 51, TV 
| producer, died July 11 in Pitts- 
|burgh. He did radio production 
work for old Blue Network and in 
1941 had charge of retail accounts 
and aired a daily shopping news 
program. Subsequently, he became 
sales manager of WJZ-TV, 





N.Y., | 


and then switched to WABD, Du-| 


Mont’s New York flagship, as sales 
manager. After operating his own 
TV consulting service for a time, 
he went to Pittsburgh last year to 
produce “Happy’s Party” at the 
DuMont station thére. 

Farnsworth began his show biz 
career as a sideman in radio orchs. 
He later became an announcer and 
script writer. 
| His wife survives. 


Among the shows he managed | 


were “The Little Show,” “The Vin-'| 


escar Tree,” “Gay Divorcee,” “She 
Loves Me Not,” “On Your Toes,” 
“Babes In Arms,” 
Time,” “I Married An Angel,” “Old 


Acquaintance,” “By Jupiter” and | 


“Street Scene.” 
Surviving are his wife, his par- 
ents and a son. 


NOEL G. BARROW 

Noel Gaskin Barrow, 59, secre- 
tary of Famous Players (Canadian) 
and one of the original directors of 
the company, died July 9 in To- 
ronto. He was a pioneer in Can- 
ada’s film industry. 

Born in the British West Indies, 
Barrow entered the film business 
in 1916 when he came to New York 
as auditor for Pathe Freres. 
years later, he went to Toronto as 
secretary 
Corp., forerunner of Famous Play- 
ers (Canadian). He remained with 
Famous when the prexy, N. L. Na- 


thanson, and the entire directorate | 


resigned over the issue as to 
whether the company was to be 
controlled by Canadian or Ameri- 


can interests. He subsequently be-' 


“On Borrowed | 


Two | 


of Canadian Paramount | 





GLENN SCHMIDT 


| Glenn Schmidt, 35, nitery oper- 
ator in Newport, Ky., died July 14 
in Jewish Hospital, Cincinnati, 
where he had been a ——— 
since June 14. He became Ul after 
a holdup May 29 at Glenn Schmidt 
Playtorium in which his brother, 
Robert, killed one of six bandits. 

In 1937, he became the country’s 
youngest bigtime nightclub man- 
ager at Beverly Hills Country Club, 
opened by his father, Pete. Later 
he managed Glenn Rendezvous. 

In addition to his father and 
brother, he is survived by his wife, 
mother, a son and two daughters. 





DOLLY SPENCER 


Dolly Spencer (Mrs. Edith Spen- 
cer Hetterick), 72, retired legit 
and radio actress, July 10 in New 
York. Miss Spencer originated the 
character of Aunt Jenny in the 
radio series, “Real Life Stories.” 
| She played the role for 14 years. 
|She also appeared in several stock 
and legit productions. 


In loving memory of my husband 


JACK (Ibee) PULASKI 


1883-1948 
Lil 





came director of around a dozen! 
FPC subsidiaries and _ affiliate 
chains 

Survived by wife and two 
daughters. 





HANS BARTSCH 

Hans Bartsch, 68, play agent and 
legit producer, died July 10 in 
Bullsville, N.Y. He repped Euro- 
pean authors and composers for 
production of their works in U.S. 
pix and legit. 

_ Bartsch came to New York from 
Germany in 1907 to handle the 
first U.S. production of Franz Le- 
har’s “The Merry Widow.” He also 
Was associated with the production 
of “Madame X.” Other works 
which he handled wer 
Guardsman,” “The Waltz Dréam,” 
‘The Chocolate Soldier” and “May- 
time.” Among his clients were Os- 
car Straus, Sam H. Harris, Henry 
W. Savage, Al H. Woods, Ferenc 


Molnar and Crosby Gaige. For the | 


past five years Bartsch had been 
associated with John W. Rumsey, 
prez of the American Play Co. 
Surwiving are his wife, former 
actress Irene Palatsy, and a sister. 


GORDON HOLLINGSHEAD 


Gordon Hollingshead, 60, head | 


of Warner Bros.’ short subjects de- 
partment, died July 8 in Balboa, 
Cal. Hollingshead joined WB in 
: “°, becoming short subjects pro- 
duction chief in 1938. He had won 
sep ncademy Awards for his short 
jects and had been nominated 
or the citation 36 times. 


Hollingshead started his pic | 


oe aS an actor in 1914 at the 
Chel |ae anhouser Studio, New Ro- 
Mer “‘” N. Y., and went to Holly- 
i ‘¥ after the first World War. 
dice tked for WB as an assistant 
y whe. tor on such films as “Don 
+ my ' Moby Dick” and “When a 
opp, oves.” He also worked on 
ot. 3822 Singer” and 
ut early WB sound pix. 
_urViving are his wife, 


daugt 
“vsnters and a stepson. 


“The | 


several | 


three years ago. 





M. N. ZATKOVICH (PAULSON) 

Myron Nicholas Zatkovich (Paul- 
son), 62, former legit actor, died 
of a heart attack July 1 in Wash- 
ington. He had played in stock and 
on the road and had appeared on 
| Broadway in “Women Go On For- 
| ever.” He also played in the Lon- 
don production of .“The Show Off.” 
| Surviving are his wife, former 
legit actress Florence Joyce, a 
| brother and a sister. 





WARNER C. WILLIAMS 


Warner C. Williams, 71, musi- 
cian, died July 1 in Indianapolis. 
| Before World War I he operated 
a music publishing business and 
was a noted music arranger. He 
had been associated with Will B. 
Morrison and J. Russell Robinson 
in music arrangements. 

Two daughters survive. 


AL WAGER 
| Al Wager, 50, theatrical booking 
| agent, died July 6 in Hollywood 
after an attack of coronary throm- 
| bosis. 

In addition to booking vaude, he 
produced the annual Los Angeles 
police show. : 


DOLLY JORDAN 


Dolly Jordan, 65, former vaude- 
ville actress, died of a blood clot 
July 6 at her home in Hollywood. 

Her husband, Neal Abel, former 
minstrel man, survives. 














J. T. “Butch” Woodruff, 50, as- 
| sociated with Floyd Lewis Produc- 
| tions, died of a heart attack July 8 
|in Mt. Gildea, O., while on an ex- 
|ploitation campaign for “Joseph 
| and Potiphar’s Wife.” 





John Dolman, Jr., 64, professor 
of English at the U. of Pennsyl- 
vania and author of “The Art of 
| Play Production” and “The Art of 


| 
| 


| 


She was the widow of Frank J. | 





Hetterick, actor-director, who died 





Laura S. Moses, 86, who for 
many years was organist in Phil 
Spitalny’s orch, died July 9 in 
Massillon, O. 





Cissie Langley, legit actress, died 
in Mansfield, England, June 29. 
She appeared in stock. later doing 
drama sketches in music-halls. 

Earl Herndon, 44, v.p. and gen- 
eral manager of Affiliated Thea- 
tres, Indianapolis, died there July 
11. Wife and son survive. 





Mother, 69. of Bernie Golden, 
of the Gale Agency’s one-nite de- 
partment, died July 6 in New 
York. 





Clara Lang, lyrie soprano, died 
July 14 in Philadelphia. 
a with the San Carlo Opera 

0. 





Abe Glatt, 59, musicians’ agent, 
died in Chicago July 13. Survived 


| by a son. 


Father, 82, of Mark Barron, As- 
sociated Press drama critic, died 
July 14 in Waco, Tex. 

Father, 56, of Variety staffer 
Hy Hollinger (Holl), died July 12 
in New York. 


MARRIAGES 


Dee Woodward to Al Goering, 
Chicago, July 3. She’s a WBBM 
staffer there; he’s orch arranger at 
same station. 

Rhonda Fleming to Dr. Lewis V 
Morrill, Kanab, Utah, July 12. 
Bride is film star. 


ms. 

It’s conceded by many that the 
total outlay to the webs could be 
whittled down considerably, and at 
the same time rendering a service | 
to the viewing audience, by retain- 
ing much of the regular program- 
ming (or having standby entertain- 
ment fare, such as NBC’s Bob 
Hope), to supplement the conven- 
tion proceedings, thereby eliminat- 
ing tiresome TV hours. 


What contributions the Dems 
| will make toward gearing their 
convention to TV remains to be 


seen. Ken Fry, radio-TV director 
of the National Democratic Com- 
mittee, and Leonard Reinsch, con- 


| sultant to the Dems ‘(and one of the 


She had | . 
, Mh | showmanship 


Hope McKenzie to Terry Hunt, | 


Las Vegas, July 6. 
tress; he’s physical 


She’s an ac- 
instructor to 


| film stars. 


Toni Carroll to David L. Wolper, 
Hollywood, July 11. She's an ac- 
tress. 


| that the plan will operate in favor 
| of some top-bracketed writers who 


Allen Carol Boynton to Nelson 
C. Pike, June 28, Waukesha, Wis. | 
Bride is staffer of WISN, Mil- 
waukee. 


Nina Bara to Bob Sheldon, Los 
Angeles, July 10. She’s a TV act- 
ress; he’s a TV director. 











‘TV Format’ Pe 
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pathy toward Eisenhower in the 


| the 


face of what obviously came’ across | 


the cameras as 
and a “rigged” 
Supplementing 


“machine tactics” 
convention roster. 
these telegrams 


were an avalanche of proiests over | 
the pre-convention banning of TV | 


cameras from the vital credentials 
committee hearings. 


That TV, once having won its | 


fight in gaining access to the Geor- 
gia-Louisiana-Texas hearings which 
started the Eisenhower steam- 
roller, came up with an endless 
succession of repetitious gab, is 
something which now finds the TV 
webs scratching their collective 
heads in puzzlement and wonder- 
ing if, at best, theirs was not a du- 
bious “programming”: victory. 

In their desire to outwit, out- 
maneuver, ,out-TV, outsmart the 
competition, the video networks 
settled for everything ‘n sight— 
good, bad or indifferent. 
being a case of the GOP conven- 
tion gearing itself to a TV format, 
TV instead trained its multiple 
cameras on a long-existing conven- 
tion formula, taking the dull with 
the considerably fewer moments of 
excitement and showmanship. 

That it wasn’t exactly what the 
sponsor doctors. prescribed in 
translating some $7,000,000 worth 





Far from | 


| 


more astute 
broadcasters 


among American 
in appreciation of 
values) closeted 
themselves throughout the GOP 
meet in a Conrad Hilton Hotel 
suite as they monitored all the TV 


webs. That they'll gain from the 
GOP mistakes is a foregone con- 
clusion. 


But it’s more than merely iron- 
ing out bugs. End result of last 
week’s initial) TV venture into 
grandiose politicking may well call 
for a complete change in conven- 
tion procedure—to achieve a TV 
format at once dramatic, enlighter- 
ing and with a minimum of 
boredom, 


Cieffers War 


Continued from page 1 











the sustained performance cate- 
gory. 


Charges have also been made | 


received high ratings under the 
pre-1950 distribution system via 
“politics” rather than  perform- 
ances. While some of the lower 
classifications will also profit, it’s 
alleged that the top bragkeis stand 
to gain more by the cushioning 
machinery. 

Some writers are bitter towards 
the so-called retreat engineered by 
classifications committee in 
coming up with the new plan. They 
contend that any amendments 
should have been made in the di- | 
rection of greater accent on per- 
formances. Instead, they see a re- 
turn back to the concept of avail- 
ability which’ has been discarded 
for the past two years. 

It’s expected that today’s (Wed.) | 
meeting of writers in New York, | 
when the plan will be outlined by 
Stanley Adams, chairman of the 
classifications committee, will be 
met with a warning of legal action | 
against the plan. With the payoff | 
system set for October launching, 
some dissident cleffers have threat- 
ened to take their claims into court 
where they will ask for an injunc- 
tion. 


~ 





Gals in outfit are attractive and 
spark all setups’. with their 
vivacious activity. A comedy note 
is added by a male member who is 
quick with a flip despite shert 
stature and hefty girth. 

Act has double value. From the 
group ef seven, one male and two 
femmes team up as Los Adriannes 
and seore in early part of show 
with some nifty acro-juggling that 
draws plaudits. 

Company is a cinch for any lore 
room where the accent is on the 
visual and for the flashier, va- 
riety-type TV productions. 

Newt. 


FOUR DIAMONDS 
Sones 

10 Mins. 

Apollo, N. Y. 

Four Diamonds, winners of a re- 
cent “Amateur Night” contest in 
this theatre, are a young Negro 
vocal combo with lots of promise. 
Crew consists of three singers with 
one on guitar and generate an ex- 
cellent sound. All of them, inci- 
dentally, look under 20 years old, 


Standout of the team is the tenor 
who has a plaintively evocative 
voice and qualifies as a new sound 
entry. The bass is also. excellent 
and the entire crew blends with 
strong ear impact. Lads hit on such 
tunes as “Happy Am I,” “Two 
Loves Have I” and “Bee I Bumble,” 
latter being standout. Their encore 
number, a slow baliad, should be 








scrapped in favor of an upbeat 
item. Herm 
ORLANDO DE LA ROSA (5) 


Song-Dance 
12 Mins. 
Palace, N. Y. 

The Orlando de la Rosa Quintet, 
a Latin import, are a well-drilled 
song-and-dance combination. They 
are nice'y garbed, have a good 
song catalog and punctuate their 
numbers with Latin terp move- 
ments. 


Most of the act is devoted to 
production. The routines are pre- 
cise and studied. Some of the 
spontaneity is lost in that process, 
but they maintain interest. Two 
couples do the song and dance 
work while the fifth member is at 
the piano. Catalog is comprised 
mainly of Latin pops. These are 
well arranged and come over neat- 
ly. They're okay for the Latin 
cafe theatre trade. Jose. 


CHRISTINA PALMER 
Songs 
12 Mins. 
Bellevue Casino, Montreal 

This is Christina Palmer's ini- 
tial try at the Bellevue and gal 
evidences plenty of song savvy as 
she takes the majer vocal chores 
in the big “Madame Butterfly” pro- 


_duction with ease. 


Of medium height, brunet and 


| neatly assembled, Miss Palmer has 


BIRTHS | 


Mr. and Mrs. Richard Todd, son, | 


| London, June 30. He’s film actor; | 


she’s the former Kitty Grant- 
Bogie, Scot actress. 
Mr. and Mrs. Robert Peyton, | 
daughter, Hollywood, July 4. | 
Father is an actor. 
Mr. and Mrs. Jay Alan Shapiro, | 
daughter, July 7, New York, | 
Mother is musicomedy actress Bev- | 
erly Janis. 
Mr. and Mrs. John Murray, son, | 
July 10, New York. Father is a| 
playwright. 
Mr. and Mrs. Joseph F. Peacock, | 
Jr., son, New York, July 10. Moth- 


of Westinghouse - Philco- Admiral|er is former operetta singer Vir- | 


sponsorship coin 


disappointment of network brass 


over rating returns. CBS, taking a | Hollywood, July 10. Father is tele- 


into a fabulous) ginia Renaud; father is sideman- | 
audience payoff, is reflected in the | vocalist with Ted Huston orch. 


Mr. and Mrs. Ben Starr, son, | 


“something’s gotta be done” stance, | Vision writer. 


points to the fact that the TV sets 

in use for the “I Love Lucy” Mon- 

day night series (now off the sum- 
mer) far exceeded the 

manifest in the Chi hoopla. 
Fault Lies Within 

And far from blaming it on an 


| 


interest | Santa Monica, Cal., 





ter, Hollywood, July 9. 


| unhurriedly on the rope. 
Mr. and Mrs. John Vrba, daugh- | win applause. 
Father is | 
|national sales manager for KTTV. | body 


a voice that easily fills this large 
room and gets attention in all 
songs. Piping is on the operatic line 
and shows best when she teams up 
with baritone Charles Danford in 
the “Butterfly” sequence. Added ex- 
perience and a chance to work solo 
spots should enhance show value of 
this talented newcomer, Newt. 


EVE WALKER 
Acro 


{9 Mins, 


Palace, N. Y. 

Eve Walker is an accomplished 
rope and trapeze worker. Although 
most of her tricks are in the cata- 
log of other acts of this type, she 
distinguishes herself with a high 


| degreé of showmanship. 


Miss Walker works smoothly and 
Body 
fiexes and formations frequently 
Trapeze tricks are 
done at a faster clip. Her forward 
throw to a one-leg catch 


Mr. and Mrs, Jack Behr. son, | brings gasps from the crowd. 


is a film flack. 
Mr. and Mrs. Eugene Sullivan, 
daughter, July 11, Chicago. Father 


July 11. Father | 


Jose. 


LEONARD & LEONARD 
Dance 


od abe veal ee ome 


we 


10 Mins. 


| webe con American audience, the |is director at Salt Creek strawhat, | 
Apollo, N. Y. 


| Acting,” died July 9 in Philadel- | Webs concede that the major fault | Hinsdale, III. 


DUNCAN McM. BALDWIN 





Dune: ; | phia. | lies from within. | Mr. and Mrs. William Schwartau, - 

le it-Tv McMartin Baldwin, 39, | | The TV networks indiscriminate- | daughter, New York, July 1. Father Leonard & Leonard are é - i 

Now Vor tor died July 12 in| Heberte Alcala Montalvo, 32, | ly knocked off show after show (at | iS tape editor of NBC. _ | Seam Of Hegre Restese, Lads have 

pleted ork. He had recently com-| composer and pianist who was | oui-of-pocket expense, and partial-|. Mr. and Mrs. Larry Curtis, 4 flashy routine, lots of origina se 

Saiesm: a tour in ‘Death of a Pedro Vargas’ accompanist in| jy accounting for the fact that the ‘daughter, N. Y., July 12. Father | They're qualified for bigtime the- 
‘an, in which he played| Mexico and on tours abroad died atre and nitery spots. 
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